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For Reference 
Do Not Take 
From the Library 


Every person who maliciously 
cuts, defaces, breaks or injures 
any book, map, chart, picture, 
engraving, statue, coin, model, 
apparatus, or other work of lit- 
erature, art, mechanics or ob- 
ject of curiosity, deposited in 
any public library, gallery, 
museum or collection is guilty 
of a misdemeanor. 

Penal Code of California 

1915, Section 623 
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Navigating the 


AND of 
CRED 


with Citi Simplicity ‘4 







Get the 
most out of 
your credit card. 















Billing 
Date » 
Options. 














With Citi Simplicity, we'll waive 
your late fee if you've used yo 

card once each billing period 
for a purchase or cash 
advance. 
















Geta 
Great Low 
Rate! 













Talk to a 
real person. 





HUGO SO0Z E 


: 
Xo 

4 

| 


jnos) 


1 


19 'V'N ‘(e1oHRC 


THE SLIPPERY 
CREDIT SLOPE 





Beep! Beep! 
YOU’RE STUCK 







On hold with 
a robot! 
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STAY ON TRACK! 


Payment 
Alert! 


With Citi Simplicity, Simplicity  ¢° Cit 
avoid paying late by : | ‘ ; i 
signing up for online 4 5 
payment alerts i 


and bill pay. 





I didn’t mean 
to pay late! 
HELP IS AHEAD! 


Introducing the 


Citi Simplicity” credit card. 


Guiding you safely 
through the Land of Credit 


by helping you 
avoid late fees, 
talk to a real person, 


and get a great low rate. 


It's simply the card 
that treats you right. 


To apply, call 1-888-CITICARD 


or visit us at citisimplicity.com. 


citi 


Live richly: 


Bad Credit! 


CATAPULT YOUR 
APR 








Princess® provides an exceptional way to see the grandeur of A] 
wilderness. That’s why travel agent readers of Travel Weekly have x 
Princess “Best Cruise Line in Alaska” for two years running} 


magnificent itineraries take you to either the sixteen glaciers of C 


Fjord and spectacular Glacier Bay National Park or to Tracy Arm - 


©2006 Princess Cruises. Ships of Bermudan and Gibraltar registry. 





GET YOUR FREE ALASKA 
PLANNING KIT TODAY. 
Call 1.800.PRINCESS 
or visit us at princess.com 


: . a fs i. * 
¢ cruise line in Alaska, giving you front-row seats to nature’s as Ft Chee 
nate ice show. To truly experience all that Alaska has to offer, aT NCE s N CRU] Ve s 
hs a. “cruisetour”— combining a cruise with an extended land tour — eee) 


e-inspiring Denali National Park. Book your complete escape today. escape completely~ 
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D-WEN, inc., Oregon, USA 


of JEL 





istered trademarks 


EET aas 


JELD-WEN offers a wide range 
of windows and doors 
that include Low-E glass. 


complete product warranties, see www.jeld-wen.com. ©2005 JELD-WEN, inc. JELD-WEN and Reliability for real life are reg 


information and 


For more 


For years, homeowners have relied on JELD-WEN’ windows and doors to perform beautifully in all climates. Now Low- 
glass comes standard in our wood windows and patio doors, and in our Courtyard Collection steel doors. It’s also an optio 
in our vinyl or aluminum windows, and in our Premium Wood doors. Low-E is just one of a variety of energy-saving choice 


from a company that’s been an ENERGY STAR? Partner since 1998. For a brochure on any of our reliable windows and doo! | 


or to find a dealer, call 1.800.877.9482 ext. 4658, or go to www.jeld-wen.com/4658. 
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Vinyl Geometric Window 
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RELIABILITY for real life’ tM” JELD WEN 


WINDOWS &€ DOORS 
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THE WORLD AWAITS THE NEXT GREAT STORY. WILL IT BE A LAST-DITCH HAIL MARY VICTORY? AN INCRED]L 
BUZZER-BEATER@ A CELEBRATION PARADE? WHATEVER THE MOMENT, ONE THING IS CERTAIN — THE SHARP AQD 
LIQUID CRYSTAL TELEVISION WILL DELIVER IT WITH TRUER COLOR, GREATER DETAIL AND INCREDIBLE SOUND. EXPERIE 
A TRUE HD WORLD WHERE THERE’S ALWAYS MORE TO SEE. TO LEARN ABOUT AQUOS, VISIT MORETOSEE.C 











AQUOS a | 


THERE’S MORE TO SEE 
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30 SURPRISED BY LIGHT 
A eta San Francisco 
townhouse includes a new 
sun-drenched courtyard. 
BY KATHERINE PEARSON 


38 FAMILY MATTERS 
A couple’s New ark. 
apartment gets a makeover 
from a special West 

Coast designer. 

BY TED LOOS 








Karen Reisler helps 

Katie Couric’s daughters 
decorate their bedrooms 
with vivid hues. 

BY ROSLYN SULCAS 


50 SECOND WIND 

A Beverly Hills house has 
great views and a few 
surprising touches. 

BY ELIZABETH TERRY 


Af” 


58 ON THE BEACH 
Designer Joe Nye transtornis 
a tiny California cottage into 
a colorful getaway. 

BY ELIZABETH TERRY 


64 TOTEM AND TABOO 
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Michael Berman subverts 
convention in his Los 

|| Angeles house. 

| BY CHRISTINE PITTEL 





86 ART FEVER 
Great works of art anchor 

a Baltimore apartment’s 
design scheme. 

BY CHRISTIANNA McCAUSLAND 





INTERTAINING 


Five elegant staples are 








ready in minutes for ON THE COVER interior designer Martha Angus used a low-key 
unexpected guests. color palette for the living room of a renovated San Francisco townhouse 
BY MARY-ELLEN WEINRIB PHOTOGRAPH BY DOMINIQUE VORILLON 


1/9006 House Beautiful 
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18 Style Beat 
Furnishings that 

pull their own weight 
make the most of 
cramped quarters. 

BY ANNE E. COLLINS & 


22 Designer’s Top Ten 
Designer Lytel Young 
reveals secrets for 
expanding the look of 
small spaces. 


24 Swatch Watch 
Streamlined botanical 
prints on neutral grounds 
make for artful screens 
that can divide a room. 


26 Howto... 
Organize Your Garage 
Transform a catchall 
storage area Into an 
organized extension 

of your house. 

BY PHILIP GORRIVAN 


28 Makeover 

A couple reorients their 
bedroom with a wealth of 
customized closet space. 
BY JILL KIRCHNER 
SIMPSON 


House Beautiful 1/2006 
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74 Artisan 

Three young woodworkers 
are blazing new furniture 
trails in Brooklyn. 

BY STEPHEN HENDERSON 


78 Gardening 

Anyone with a windowsill 
can create a shelf garden 
to bring a little green 
space indoors. 

BY KATHERINE WHITESIDE 


80 Weekend Shopper 
Two antique benches earn 
a place in a modern city 
apartment after a glamor- 
ous transformation. 

BY MARIO LOPEZ-CORDERO 


82 Long Weekend 
Austin plies its Texan 
charm with great 
restaurants, stellar 
shopping, and an 
unapologetic quirkiness. 
BY TED LOOS 
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93 Gatherings 

Anthony Monaco is often 
pressed for time, but with 
a little help he’s never too 
busy for a party. 

BY MARIO LOPEZ-CORDERO 


96 Editor’s Choice 

An array of disposable 
and affordable tableware 
is throwaway chic—quite 
literally. 


98 Entertaining 

with David Stark 
Customized party favor 
kits will send guests away 
with smiles. 

BY MARIO LOPEZ-CORDERO 


102 Spirits 

Festive cocktails made 
with sparkling wine are 
an effervescent treat. 





BY MALACHY DUFFY 
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14 Letters 
108 Resources 


112 Finishing Touch 

Flat-screen technology mearf 
a TV, hidden in plain sight, isp 
longer an eyesore. 


The new 
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Sel7 a ore SMe S702 1t-cie NYS | 
Visit lazboy.com/offer-P1] for a limited-time special off 
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Or Call Toll Free: 1.877.881.4173 


TReOaprol 
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As Seen In: 
Home Magazine House of the Year 
And 
2005 Coastal Living Magazine 
ldea House, East Beach, Virginia 
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Interior Designers and Homebuilders 
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GAS & ELECTRIC LIGHTS 


Atlanta, GA 
Booth 14-C-337 
The Gardens,AmericasMart 
(right across from the cafe) 


Mount Pleasant, SC 
917 Houston Northcutt Blvd. 
843.881.4170 


Daniel Island, SC 
162 Seven Farms Drive, Ste 300 
843.388.9193 
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New York and New Jersey 
Call toll free: 1-800-FORTUNOFF 
www. FORTUNOFF.com 
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YOU 
MAKE IT 
POSSIBLE. 


With your help, inner-city children can be 
country children. They can swim in a lake and 
walk barefoot in the grass for the very first 
time. All because of your donation to The 
Fresh Air Fund. With support from people 
like you, we send thousands of city children 
to the country to visit volunteer host families 
or experience summer camp. You can make 
a difference in a child's life. For $565 you 
can send them to the country for two weeks. 


Please call, write or log on to donate or 
volunteer as a Fresh Air Fund host, and 
help them reach beyond the end of the line. 


ne Fresh Air fu 


serving children since 1877 


633 Third Avenue 14 Floor 
New York, NY 10017 


1-800-367-0003 
WWW.FRESHAIR.ORG 


A copy of our annual financial report may be obtained from The Fresh Air 
Fund, 633 Third Avenue, 14” Floor, New York, NY 10017 (212-897-8900), 
or from the New York State Attorney General's Charities Bureau, Attn: FOIL 
Officer, 120 Broadway, New York, NY 10271. ©2004 The Fresh Air Fund 
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CILIADFILLION 
The Veal Princess Cul Diamond 


a design by 1 ZS 






New Harmony 
Collection 





*833 = 20 Karat Gold 
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Soft Hand? 


Your Lecisie Vt 


ROCKS 


FINE JEWELRY 


The Mall At Millenia 
www.rocksfinejewelry.com 
Phone: 407.226.3100 


| For other locations call 213.9.95.95.95 


HOUSE BEAUTIFUL | letters 


FROM THE SOURCE 


| enjoyed “Weekend Shopper” [“Bench Work,’ 
October], in which a bench with a brass plate 


from Harry Goldstein & Sons was found at the 





MEMO MANIA 
I loved “Problem Solvers” in the Octo- 
ber issue [“All Grown Up”], and flipped 
for the beautiful memo board it featured. 
It really popped off the page, and when 
I couldn't stop thinking about it, I knew 
[ had to get one. I’ve already placed my 
order and can’t wait to cover it with invi- 
tations and pictures. Who knew a bul- 
letin board could be so chic? 

Leslie Robinson 


Santa Monica, California 


RED ROOM 
Could you provide information on the 
paint color used on the walls of the 
sunroom in the Celebrity Showhouse 
(“Now Showing,” November]? 

Milton High 


Vid e-mail 


Please send your cor 





New York, NY 10019.36 


House Beautiful 1/2006 


via e-mail 


Designer Vicente Wolf used a linen fabric 
(24584-19) from his collection for Kra- 
vet as a wallcovering for the sunroom, 
but Vermilion (2002-10) and Ruby Red 
(2001-10) are ready-mixed paints by Ben- 
jamin Moore (www.benjaminmoore.com) 
that might approximate the same look. 
Alternatively, you could clip the photo 
and take it to a nearby Home Depot to 
utilize their paint color matching system. 
Log on to www.homedepot.com for addi- 


tional information. 


SUGAR RUSH 

The October installment of “Entertain- 
ing With David Stark” [“Into the Fold” ] 
included a photo of beautiful iced oak 
leaf- and acorn-shaped cookies that 
embellished a napkin ring in a place 


setting. | would love to know where I 


Mt. Dora, Florida, flea market. My husband 

is a grandson of Harry Goldstein; his father 
and uncles helped run the department store, 
which Harry opened in Eastport, Long Island, 
around 1920. My father-in-law was born in 
1897, began helping his father when he was 
eight, and continued to work at the store 
until he was 88, when he retired and closed 
it down. They had maintained a supply of the 
brass nameplates and affixed them to all the 
furniture they sold until World War Il, when 


they stopped the practice. 


Pat and Lester Gerard 


could purchase some of them for n 
own dinner parties. 

Vicky Thoes 

vid e-M6¢ 

The cookies were custom-made for Star 

but they can be ordered from Shart’s Sug 
Shack: 718-499-5311. 


AN IDEAL STAND-IN 
Where can I purchase the French ste¢ 
and-glass table that was pictured in tl 
Malibu home of designer Michael Le 
featured in the July issue [“Keeping 
Simple” }? 
Royaka Abdel-Kad 
VIA €-MMé 
Lee’s table is a vintage piece, but tl 
Mason trestle table from Williams-Sonon 
Home is an almost identical match: 88 


922-4105; www.wshome.com. 


Telate to hbmail@hearst.com or to Letters, House Beautiful, 1700 Broadway, 29th fl) 4, 
sta: to include a daytime telephone number. Letters may be edited for clarity and leng 
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“Because I'm me” gold necklace. 


ee ’5 one anguage everyone eee 





Necklace and cuffs in 18K gold by John Apel for Dy eT cey 
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We Come to You! 


Learn the tricks of the trade 


ESS INGDEN.COM in welcoming your house guests. 
-800-DEC-DEN 








by Decorat 


Look for our latest book on sale now. 
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LET THESE PAGES INSPIRE YOU TO ORGANIZE AND STREAMLINE YOUR HOME, 
MAKE THE MOST OF SMALL SPACES, AND INDULGE IN A LITTLE WHIMSY 





| 
if 


COLOR FOR 
KATIE’S KIDS 


_ Katie Couric’s 

| Jaughters take a 
ind in planning the 
redecoration of 

their bedrooms. 
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ON THE BEACH 
After a crisp and 
colorful redesign by 
designer Joe Nye, 
a 700-square-foot 
house is ready for 
family holidays. 


Page 58 
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DECORATING | style beat 


__ SOLUTIONS 
=OR SMALL SPACES 


Ask more ie your furniture—and in cramped quarters, 
demand it. Dual-use pieces, clever storage goods, and slender accessories 
are the picks that will pull their weight 














































































































































































































YOU’LL FLIP The Troya seat table 
converts from dining for a party of 
four to seating for one with just a 
quick flick. Shown in green, availabl 
through designers from Wildspirit: 
www.wildspirit.be. Rain String Drap| 


(in background) in-shades of rust an 
WRITER: ANNE E. COLLINS moss, $104 for a 44-inch-wide pane 


PRODUCER: STEVEN WAGNER by the Koko Company: 866-877-65: 








SWITCHBACK The stained 

top portion of this solid walnut 
cocktail table pivots on a natural- 
colored base to create a dynamic 
piece that can adapt to a variety 
of interiors. Lublin Pivot Table, 

| $2,995; by Mebel Furniture: 
| 415-379-8689. 








BANANA SEAT Substantial but slender, this woven 
banana-fiber sofa fits neatly into a corner to create 

seating from dead space. Room to spare? 
Multiple units combine to form a circular 
piece that can handle a crowd. Jarbo 
Corner Sofa, $100; available in March 
from Ikea: 877-345-4532. 














Meer I RPOSE 





A POINTED APPROACH When in 

need of extra space, look to corners. 
This gilt and painted beech table nestles 
into any room, and since it’s available in 
twelve color ways, almost any scheme. 
LErmitage corner table, $1,160; from 
Grange: 800-472-643). 











Dining Hall Even ifa dining room is not in your 
or plan, a proper table should be. Extend the leaf of this 
ained-oak model to seat up to six people, or flip it down 


D make a sleek entryway console. Lance extension table, 
) $1,200; from Design Within Reach: 800-944-2233. 








TOP SHELF Possibly overshadowed by his 
invention of the lightning rod and bifocals, 
this versatile design of Benjamin Franklin’s 
never got the press it deserved. The 
Stepladder Library 

chair, $149, works on 
hinges to turn from 

a chair to a ladder. 
Available from the 








Orvis Company: 
888-235-9763. 
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MARKS THE SPOT 
Crisscrossing fretwork maké 
this case, based on a 19th- | 
century design, a classic, bu 
its four gilt-accented columt 
support a removable tray 
top, making it an improved 
contemporary interpretatior 
Neoclassical étagére, $2,50} 
from Baker: 800-592-2537, 








GOODNIGHT, NIGHTSTAND 
The flap of this brightly colored wool pouch tucks under 

your mattress, leaving the hanging pockets to store 
eyeglasses, books, and all your other nighttime needs. Bedside 
Saddle, $98; from Design Within Reach: www.dwr.com. 


BUILDING BLOCKS 
Each of these storage 
boxes can be arranged 
securely inside the next 
for sculptural stacking, 
no tools or screws 
required. When broken 
down, the boxes fit 
inside each other, 

so they evenstore = > 
themselves. Russian 
Dolls, $870; by Blog; 
www.bloq.co.uk. 













OPTIONS OPEN A lacquered ash veneer frame 

boasts terra-cotta, gray, and robin’s egg blue shelves. It 
can be ordered in any color combination and fitted with 
up to seven shelves for easy customization. D2 Shelving 
from $399, by Blu Dot: 612-782-1844. 








ALL THAT GLITTERS Bringa 

little bling to the scene. Polycarbonati 
cubes plated with a diamond texture 
are equipped with hinged doors and 
can be stacked to form a cabinet, or 
separated for use singly as side tables 
with interior compartments. Optic 
cubes, available in March from Patrick 
Jouin for Kartell: 866-854-8823. 
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VERTICAL REALITY Three 

carved composite wood blocks rest 
on top of one another for a storage 
piece of style and stature, available 
in coffee bean or white. Metro 
Multi, $415 for a set of three; by 
Boom Design: 310-202-1697. 





Great GaMsS Nesting 
tables with long hammered-iron 
legs and stone tops are elegant 
and adaptable space savers 
Tre’ nesting tables, $995 for 
three; by Mitchell Gold + Bob 
Williams: 800-789-5401 











TWO FOR ONE This slender lacquered 
side table leads a double life as a stool 
and is available in eight lush colors. 
Hourglass table in red, $225; from 
Bungalow 5: 212-204-6325 
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LIGHT MOVES An 

artful hanging lamp 

is equipped with an 
innovative polycarbonate 
shade, which diffracts 
and diffuses light so it 
casts an appealing glow. 
Spool 6 lamp, $970; from 
Lumino Design: www. 
luminodesign.com. 





TALL 
AND 
IAT ISIN 
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f Up, Down, Flat 


this modern side table adjust to 


Xx / / The folding chrome legs on 
\ \ / / 
{ 


{(\ f two heights and can lay level for 





easy stowing. Loop table, $132 


by David Quan for Umbra 
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Little Big Room 


Designer Lytel Young has a few tricks for making 
small spaces look larger, airier, and extremely stylish 





A round coffee table works 
best in small spaces. It allows people 
to move freely and it doesn’t 
matter if the table is not centered 
in front of the sofa. 








Use a fully adjustable swivel floor 
lamp in one corner of the room. It 
will create the appearance of a 
clean, tidy, and uncluttered space. 





Try painting horizontal lines on two 
walls with three different shades of 
white, alternating between flat, 
eggshell, and glossy finishes. The 
shimmering walls add depth and 

expand the room. 


Ottomans are useful 
in tight spaces 
because they can 
double as side tables 
or extra seating 
when necessary. 


illusion of higher ceilings and alloy 
























/ 
Don’t be afraid 
to place a single 
chair opposite a 
door or window. Thi 
creates a sense of 
openness. 


Cover an entire wall with a 





large poster, print, or photograpt 
and then pull your sofa away fror 
the wall Cleft). This creates the 


for some breathing space. 










Window treatments should be 
light and airy and the same color 
the adjacent walls to allow the ey 

to move without interruption. 





A large dining table coupled with a 
low-hanging light fixture can 
become a working desk when you're 


not dining with friends 
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Turn your closet into your 
office storage space, housing your 
fax machine, color copier, books, 
and file cabinets. Then create a grid 
on the inside door for holding 
pictures and memorabilia. 









Find the right indoor plant, 
such as a fiddle leaf tree, put it in 
beautiful planter and cover the ta 
with moss. This brings a rich, lush 

and organic outdoor flavor 

into your home. 



















TeNo Stores 


Grand Canal Shoppes, Las Vegas 
702-369-2736 


Desert Passage, Las Vegas 
702-735-8366 


Soho, New York 
212-431-5885 


Lincoln Road, Miami Beach 
305-534-7588 


800-360-2586 
teno.com 
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Space Savers 


Soft neutral-based fabrics with quirky 
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painted screens set off the pale oyster and champagne 


e 


Custom-mad 
hues of these 


1. Embroidered flowers and leaves in two 


fabrics 


smina 2049-3, from Sahco through 


Zimmer + Rohde’s Printa 7098.83] is a taffeta- 


a 


on viscose Y 


shades of pale gold 


2. 


Bergamo Fabric: 


te brown flocking in a winter 


cola 


th cho 


NIT 


like cream polyeste 


athery falling leaves in pale aqua silk 


seda 


. Fe 


— 


and leaf des 


twig 


ream from the Kashi Collection by 


embroidery on cottor 


Voyage through Ca 


-R: EDWARD ROSS PHOTOGRAPHER: DARRIN HADDAD 
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WE COMBAT NATURAL DISASTERS 
WITH ACTS OF GOD. 


'e the hurricanes of 2004 hit the coast of Florida, The 
tion Army did. With food, supplies, and hope. Thanks 


u, more than $50 million went to serve the people of 


Florida. Proving that while disasters may be unpredictable, 
the good of people is not. Thank you for your continued 
giving at 1-800-SAL-ARMY or salvationarmyusa.org. 
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DOING THE MOST GOOD 


ganiZeyour Garage 


io Desioner Philip Gorrivan reveals the secrets to 
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DIVVY THINGS UP Assign Reptioseeds 
specific areas for different 
sategories: gardening, sporting 
equipment, tools, kids, and pets. 
The most important thing is being 
able to find whatever you need 
vhen you need it, so make sure 
»verything is accessible. 
























Install task lighting so you can see 
clearly when working on messy tasks like the kids’ 
science projects and repotting your plants. It doesn’t 

ave to be fancy, just functional, like Lyra pendant 
ights from Ikea (opposite). They cost only $7 each. 


4ANG IT Leverage the vertical space in your garage. Instead of 
traditional pegboard, try using a securely fastened lattice painted 
a pleasant color. You can purchase hooks of different sizes to 

ittach garden tools, sports equipment, and other items. 









TAND IT UP Store bicycles vertically with a 

iered bike rack, and if you’re making use of vertical 
space remember to keep a ladder on hand for 
nard-to-reach places. 


OX IT Use baskets and other storage 
>ontainers for small stuff like sporting equipment, 
oys, and gardening tools and accessories. 


Store tools in a cabinet 
ith casters for better portability, like the Sears 
raftsman (below) in midnight blue. 


bs: THE FLOOR Garage floors are so overlooked. Why 
pot add color to your floor with either pigmented concrete 


| rubber tiles from Pirelli (Shown here in orange)? 


| 
| 
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A young couple renovating a fixer-upper starts with the bedroom, 
creating a haven lined with plenty of closet space. 
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IT WAS THE FIRST HOUSE they looked at on the day they start; 
searching, and when their families saw it, “they nearly died,” says Ke 














leigh Larock of the Westport, Connecticut, farmhouse built in 19(] 





that she and her husband, Michael, now call home. Every surface w 





sheathed in layers of old wallpaper, linoleum, and wall-to-wall carp¢ 





ing, and hadn't been touched in years. They started with their bedroot 





figuring they’d create a haven amidst the chaos of renovation. Owne 
| 


of The Drawing Room, an eclectic home boutique and café in Cos Caf 






Connecticut, the Larocks share an adventurous color sense, an affinity f 







elbow grease, and a knack for working miracles on a limited budget, all 





which helped them create the bedroom of their—now sweet—drean}} 










WALL SPACE Michael Larock designed an elegantly detailed 

arrangement of closets, drawers, and open shelves along one wall of tt 
bedroom, creating generous storage while improving the proportions 
the long and narrow 11-by-18-foot room. Painting by Cameron Schmitz} 
















ASTER PLANNING Michael meticulously laid out, folded, ON DISPLAY Open niches break up the monotony of a wall of 


d measured all of his clothes, from jeans to collared shirts, built-ins and create a home for accessories too pretty to hide 
design a closet that fit his needs perfectly. Drawers hold away, like handbags made of vintage fabrics by Glenda Gies. 
=ms like socks, T-shirts, and sweaters, while a hanging Michael tucked in another set of shelves behind these, facing 


welry organizer displays his extensive belt-buckle collection. the window seat, to fill the depth created by the closet. 


ae 


1? ~*, 


after 





JDGET FRIENDLY At the other end of the bedroom, the Larocks ripped out three small, narrow closets and 

crificed a window to create one functioning closet for Kenleigh. The couple found a closet system called Easy Track at the 
j|-al hardware store that let them hang rods, shelves, and compartments from a track installed at the top of the closet. They 
'ded simple molding to standard closet doors to echo the built-ins across the room. “I love the bedroom color— Oceanfront 


Jom Benjamin Moore. It’s warm even in winter,” says Kenleigh. For more details, see Resources. 
i 
| 
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An unexpected courtyard 
brings daylight into the 
core of this San Francisco 
townhouse, while 
romantic French antiques 
and a restrained palette 


play to the new openness 


THE DILEMMA IS A familiar one—a house 
too small in a neighborhood the family doesn’t 
want to leave—but the solution in this case 
was ingenious. Architect Thayer Hopkins, a 
longtime friend of the owners, was charged 
with nearly doubling the size of their existing 
house with an addition that would include a 
kitchen and family room on the first floor and 
a master bedroom suite on the second. His 
inspiration was to create a light-filled court- 
yard by pushing the addition farther back on 
the lot, thus leaving an open space linked by 
an enclosed passage and service area to the 
original house. “Transparency is maintained 
from the entry through the dining room and 
kitchen to the rear yard,” he says. “It defies 
expectations.” 

From the street, the traditional facade gives 
no hint of the spaciousness within. Floor-to- 
ceiling French doors and windows line three 
walls of the courtyard, both bringing light into 
the center of the house and creating a sense of 
openness that is unusual in a traditional floor 
plan. Wide-cased openings visually connect 
the generous entry hall with the living and 
dining rooms. In the rear addition, one grand 
space accommodates kitchen, family room, 
and breakfast table. 

Interior designer Martha Angus used glow- 
ing colors that reinforce the open flow: soft 
hues give each space a distinctive mood but 
eliminate dramatic contrasts between rooms. 
The living room was the only place where the 
clients hesitated, initially preferring the exist- 
ing marigold color to Angus’s recommenda- 


tion of a softer yellow that she calls “room 
temperature butter.” Angus insisted, and, says 
the owner, “I’m glad she did.” 

Angus considered the client’s firm likes and 
dislikes a plus, particularly during a whirlwind 
shopping trip to the Paris flea markets. “We're 
both huge Francophiles,” says Angus, “and we 
outfitted the whole house in eight hours from 
the Paul Bert and Serpette antiques markets. 
We couldn't have done that if my client didn’t 
know to take advantage of a good thing when 
she saw it.” Their efficiency also stemmed from 
going well prepared with floor plans and a 
shopping list. “We taught our 12-year-old boys 
to use a measuring tape. One would measure 
and the other would take a picture while we 
negotiated price.” 

Despite her love for French antiques, the 
owner’s dominant request was for “a home 
that looks like a family really lives in it.” For 
the custom upholstery pieces in the family 
room, she requested the same commercial- 
grade nylon fabric that Angus had used in her 
weekend home. (“She figured if it had held up 
with my own teenager, it would hold up with 
hers too,” says the designer.) Jute carpets and 
matchstick blinds further temper high-style 
elements in a livable mix. Four ample seating 
pieces in the living room are covered in the 
same golden low-pile chenille. “That room is 
quite small,” Angus points out, “but it feels 
larger with a monochromatic scheme. With 
the furnishings quiet, everyone pays attention 
to the collection of African art.” And in simi- 
lar fashion, the newly created space and light 
are a mellow backdrop to a spirited family life 
in a home now large enough for all. 


Opposite: The dining space (which like the 
living room was part of the original house) 
now opens onto the courtyard. The addition, 
which encompasses a new family room on the 
first level and master bedroom above, forms 
the rear wall of the courtyard. An oversize 
passageway and service area on 

the left connects the old and the new. 


TRITER AND PRODUCER: KATHERINE PEARSON PHOTOGRAPHER: DOMINIQUE VORILLON 
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Interior designer 
Martha Angus used | 
glowing colors that 
reinforce the open 
flow. Soft hues 
ove rach space a 


distinctive mood 


Clockwise from top left: In the living room, a Tibetan jute carpet 
© : ~ + scl r Lanill W—p ry! ar OV j A | 
but eliminate by Stark ana golden chenille upholstery provide a warmly 
5 c neutral background for an art collection. The dining room mural 
“ is by Katherine Jacobus. A Masai headrest and necklace anda 
aS € ~ LLY ase ‘ u Tibetanp +r wheel creat figqnette on the living room coffee 
¢ an prayer wneel c ate a vignette on tne tiving room co e 
dramatic contrasts * ving 
tak dt Si The ov Nanted the room to be livable 
terior designer Martha Angus added 


DeMWweeN POOMIS case Stee 


1 plump damask pillows and a footrest 
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HINK OF IT AS A MODERN BACHELOR PAD—but one that lacks a bachelor. 
Hank Perlman’s apartment in New York’s Greenwich Village is decorated in masculine 
blues, has a huge plasma TV over the fieldstone hearth, and dark wood everywhere. 
But his wife, Heather Perlman, who lives there too, also loves the look. She appreciates 
the contemporary aesthetic, which—as it happens—was created by her mother, the Los Angeles— 
based designer Jackie Terrell. Hank and Heather met when they worked together at an advertis- 
ing agency, but she had moved to Los Angeles by the time Hank bought his New York apartment. 
He hired architect Abigail Shachat to gut the 2,100-square-foot space and give it sleek walnut 
veneers, an airy open plan, and light ash floors. Over a year of renovation, he and Heather started 


to date during her New York visits. When 


oO 


the time came to find a decorator, Hank 
thought there was more than one reason 


Re Bet ne a hina bold be ride to hire Heather’s mom. “I was hoping and 





dreaming Heather would be here with me 
one day,” he says. “I also just really like the 
stuff Jackie does.” 

As the relationship progressed, so did 
the design. Terrell came up with a look she 
calls “definitely contemporary, but also 
cozy and comfortable.” Clean lines and 
bold colors rule the roost, but some of the 
more angular features are softened by other 
touches. For every squared-off coffee table, 
there’s a plush red rug made of felt tubes 
underneath. 

The work of Jackie and Heather’s friend 
Jonathan Adler, the acclaimed potter and 
housewares guru, is abundantly evident all 
over—the espresso mohair sofa, the lamps, 
and his signature vases. The dining room 
table 


foot sections created by three Oregon arti- 





a combination of nine unique one- 


sans—shows a willingness on the part of 
both designer and clients to take chances. 

Small examples of visual wit abound in 
the apartment: Heather, a graphic artist, 
feels right at home with large metal letters 
that say COME IN at the entrance. On top of 
the enormous coffee table book GOAT— 
about Muhammad Ali, or the Greatest Of 
All Time—Terrell placed a small bronze 
of a goatlike creature. “You have to have 
touches of humor,” says Terrell. “And it 
suits them—Hank’s a witty guy. Both of 
them are.” 

Perhaps the wittiest touch of all is the 
name of the Adler rug that Terrell picked 
for the guest bedroom, which sums up 
the designer’s relationship to her clients: 


“Mother and Child.” 
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Hilt 

Way] ANGULAR 

} FEATURES ARE 


| SOFTENED BY 

| | OTHER TOUCHES. 

| FOR EVERY 

| SQUARED-OFF 
COFFEE TABLE, 

| THERE’S A 

| PLUSH RED RUG 

OF FELT TUBES 

UNDERNEATH 
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In the living room, BDDW’s 
tripod lamp stands by curtains 
made froma Rogers & 
Goffigon pale wool. The chair 
and ottoman—Vladimir Kagan 
designs from Ralph Pucci—are 
in cashew-colored Ulitrasuede 
The sofa, in espresso mohair, 
is by Jonathan Adler, as is 

the vase on the mantel. The 
rug, which looks like a shag 
but is made from felt tubes, is 
by Patterson, Flynn & Martin 
Terrell designed the walnut 


and-iron coffee table 


1/2006 House Beautiful 41 





SESS ESSE SESS OEE 

















a hingat MUS OT 














Color for . 


KATIE’ 


KIDS 


Katie Couric and her daughters team with designer 
Karen Reisler to create bedrooms filled with vivid 
hues and whimsical personal touches 














Opposite, clockwise from top left:  Here’s a little-known fact about Katie Couric, the beloved cohost of NBC’s 1 
Katie Couric (left) and interior designer 


Karen Reisler, in Carrie’s room. An 
existing chair was slipcovered in 
Designers Guild Miramar plaid; 
coordinating Roman shades were made _ redecorate the bedrooms of her two daughters, Ellie, 14, and Carrie, 10. The re 


show: She does not like neutrals. “They’re boring and they don’t wear very well : 
you have children and dogs,” she says. “Color is very uplifting.” 
Color is what Couric got when interior designer Karen Reisler stepped 


from Paraskeva floral print. Carrie hadn't been rethought since the younger girl was a toddler, and it was time fi 


loves Marilyn Monroe, so Reisler looked —_ ypdate. “The most important thing,” says Reisler, who has been friendly with 
for vintage posters and framed them, 


; ric and her family since the early 1990s, “is to have design meetings with the 
along with the girl’s own artwork. 


so that you know what their fantasies are. After that, of course, you work withi 
parents’ parameters, but I like to keep an element of whimsy.” 

Reisler has a strong predilection for the Designers Guild prints, and it’s fr 
range of these fanciful English fabrics that the girls picked their favorite des 
Carrie chose a pink and green scheme, so Reisler picked out a matching Desig 
Guild flocked-pink wallpaper and an inexpensive fuchsia shag rug from Po 
Barn. Then she played with contrasting designs, slipcovering an existing chail 
ottoman in a bright plaid and using an overscale floral print on the Roman b. 
and pillows. To tone down the intensity, existing bed and built-in desk, as we 
doors and trims, were painted in Benjamin Moore’s White Dove. 

Ellie, initially convinced that she wanted orange and purple, “got cold f 
says Reisler. They picked out cool turquoise and lime hues together, and wer 
frequent shopping trips for accessories like the Artemide bedside lamps, a 
burst mirror, and vintage rock posters. 

“T didn’t want to fill their rooms with expensive antiques,” says Couric. “I wa 
classic pieces that would work even if one day we change the scheme again. For 
the bedrooms are comfortable and colorful, with a real sense of fun.” 


Writer: Roslyn Suleas Photographer: Eric Piasecki Producer: Doretta Sperduto 
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“T didn’t want to fill their room 
with expensive antiques,” says Katie 
Couric. “For now, the bedroom 
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Clockwise from top left: Reisler 
looked for vintage rock posters for 
Ellie, who is, she says “obsessed with 
retro music.” An Artemide “lollipop” 
lamp sits on each bedside table. 

Couric persuaded Ellie not to paint the 
built-in bookcases; the honey-colored 
wood sets off the brushed turquoise 
Kalamkari Designers Guild wallpaper 
and lime headboard. A clean-lined 
Crate and Barrel vanity is paired witha 
transparent Kartell chair. Opposite: A 
two-seater Edge sofa is upholstered in 
Rosca, which has a chartreuse raised 
geometric pattern over a turquoise 
base. Tiny squares in the same hues 

on the Roman window shade pick up 
on the geometric theme. Both fabrics 
and sofa are from Designers Guild. For 
more details, see Resources. 
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rustic ranch-style house that others had consider 
teardown property, she felt an instant affinity with 
rambling, quirky layout. “Nothing in this house | 


Wind 


A light-filled Beverly 
Hills house with 
spectacular views and 
impressive original 
detail is filled with 
restrained modern 
furniture and afew 


surprising touches 


Opposite: Chantal Dussouchaud lounges 
ona vintage 1950s leather chair and 
ottoman. The flat bar chair is by Mies van 


der Rohe—Dussouchaud found it on the 
street, squeezed it into her Mini Cooper, 

and revived it with new plating and 

. upholstery. The bookshelves were 
i custom-built with ti uglas fir that 
Dussouchaud ren from beams 

on the OM ceiling. 
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WHEN THE FRENCH-BORN, Los Angeles—b} 
designer Chantal Dussouchaud first walked through 










straight, from the beams in the ceilings to the irr 
lar floor plan,” she recalls. “I liked that because I ¢ 
always think straight.” 

Perched on a hill with sweeping vistas overlooking | 
erly Hills, downtown L.A., and the Pacific Ocean, 
3,800-square-foot house was designed in 1950 by arch 





Robert Byrd, who created the unusual configuration by 
lowing the natural terrain of the hilltop site—a rare s| 
egy these days, when land is often chiseled away to n 
room for a house. Consequently, with a gentle, meande 
floor plan, there is an abundance of light in every room 
a view of the garden from almost every window. 

While the setting of the house was spectacular, the overall conditioi 
the structure looked tired and felt abandoned—only one family had ¢ 
lived there—and it had been on the market for more than a year in 2003. 
Dussouchaud and her Dutch husband, Harry Dolman, immediately saw 
potential and were unbothered by its superficial setbacks. “I felt like the he 
was saying, ‘I’ve been around a long time; I have a broken leg, a few pimp 
and my hair is going gray,” says Dussouchaud, whose forte is bringing des 
back to life, whether it’s a dilapidated house or a battered piece of furniture 
needed to freshen things up, but respectfully,” she adds. 

Dussouchaud, whose clients include young Hollywood screenwriters | 
actors, gave the house an instant facelift by painting the dark brown exterii 
ceramic milky white with a trim of black forest green. While she apprecia 
the generous eaves (a Byrd trademark) on the south-facing side of the hot 
Dussouchaud shaved them down a couple of feet to allow even more dit 
sunlight into the living room, library, and kitchen. “I need that light,” she s; 
adding that she likes to keep all the doors open so that she can navigate ea 
between the inside and outside of the house. The designer also remodeled 
master bathroom and added a bath to the guest room. 

So as not to distract from the ever-present backdrop of original archit 
tural details and materials—which includes an abundance of wood, an Ital 
marble fireplace, and an impressive bay window that is one giant 10-foot-lc 
piece of glass—Dussouchaud limited the number of pieces per room. The f 
nishings are a comfortable but spare mix of family antiques, sleek-lined m 
ern furniture, and salvaged items that the designer has found at garage sa 
studio lots, and even nearby streets. Dussouchaud has done everything fr 
rescuing an abandoned Mies van der Rohe chair from the streets of Hollywe 
to turning an old door into a lamp. “I’m definitely a ‘Give it a second chan 
kind of designer,” she says. ; 

The couple felt an instant connection with the exquisite craftsmanship 
the house. “It feels like an old country house in Europe,” says Dolman. “V 
real and genuine.” But they could not fathom how the carport came to be si’ 
at the property’s best viewpoint, overlooking a picturesque canyon. So wit 
simple redesign, Dussouchaud enlarged the kitchen, putting in a new cemi 
fireplace, and transformed the carport into a breezy atelier. Here, the desigt 
immerses herself in everything creative from sketching and sewing to reuph 
stering a tattered family armchair. Now it offers the best seat in the house 
the end-of-day sunsets. “This is a house full of great, unexpected, happy s' 
prises,” concludes Dussouchaud. Rather like the designer herself. 

















Fey e 





Writer: Elizabeth Terry 


Photographer: Edmund Barr 
gray 
Producer: Char Hatch Langos 
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Harry Dolman, designed 


made from Douglas fir; the 
overlapping coffee table is 
made from two bar tables 
from Restoration Hardware 
with the legs cut down 

and refinished in Eclipse 
by Benjamin Moore anda 
coat of Walnut stain. The 








cement fireplace in the 
kitchen was custom-built 


the Tolomeo Mega floor 


lamp is from Artemide 

| The table on the erec 
| = 

| patio is from Restora ) 

Hardware; the sofa is made 

from a wrought-iron four 

poster bed Dussouchaud 


bought at a garage sale 





and cut in half 
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Clockwise from above: 
Dussouchaud’s husband, 


! the atelier’s stable doors, 








All the mahogany cabinetry is original to the house 
Dussouchaud cut the upper cabinet doors and fitted 
them with glass; then she painted the beamed ceilings 
white to open up the kitchen. The farmhouse sink is 
from Villeroy & Boch. The stainless-steel counter tops 


were put in for easy cleaning and to reflect the light 
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The cream-colored sofa 





chocolate leather ottoman in the 
living room ar n Crate and Barrel. Dussouchaud designed 
the coffee table, n 


ide of aluminum, Plexiglas, and walnut 
The va/sselier in the yround houses family silver from 
Holland and France f te, top: The antique desk belonged 
to Dussouchaud’s mother. Op} ite, bottom: Dussouchaud 
designed the fa nr ttoman with a walnut veneer 
base and inlay of al . for the upstairs study 
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Clockwise from above: Dussouchaud 
shaved back the eaves of the roof to bring 
IN more sunlight and planted rosemary 
lavender, citrus and olive trees in the 
garden; table is from Restoration Hardware, 
chairs from Pier One. Dussouchaud 

carries drinks to friends on the patio. A 
collection of black-and-white photographs 
of sailboats in the guest room: the guest 
bathroom has a small pantry to hold 
beauty items The patio table was bought 
at the Long Beach flea market, and the 
chairs found ata garage sale. The master 
bathroom has a Kohler sink ina custom- 


designed wood unit Dussouchaud made 


the mirrors from two Ikea frames that she 
fitted with gla The floor rugs are custom- 
designed leather | ides. Four out of six 
doors in the home are Jutch doors, which 
Dussoucha ! 9 keep open 

so she can na igate « y between the 
garden and the inside of t nouse. For 
more at ReS( rees 
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Photographer: Jonn Coolidge Producer: Marisa Marcantonio 





fie 
jal contractor and 
jorer Gregg Abel 
|2signed all the outdoor 
las of Maggie Navarro’s 
| una Beach house, 
| ging in elements such 
jne lattice,and red brick 
|o. Opposite: Decorator 
Nye on the patio amid 
\te wickerifurniture from 
| go Seas. The broken 
\iaic tile pot is from Inner 


dens in West Hollywood. 
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In the living room, the black wicker chair and ottoman are 
from Crate and Barrel. Opposite, clockwise from upper right: 
The Crate and Barrel sofa is complemented by a faux-bamboo 
cocktail table by Barclay Butera. In the bedroom, the Chinese 
red-painted headboard is from West Elm. The vintage Brown 
Jordan patio chairs are covered in Tropical Spectrum by Giati. 
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SOON AS PASADENA-BASED REALTOR Maggie 
varro heard about an available property in exclusive Laguna 
each with a surprisingly affordable price tag, she jumped in 
e car and headed south. “I bought the house on the spot,” she 
s, even though she concedes it was “an ugly little house— 
Ost an eyesore.” 

But the real estate-savvy Navarro knew the 1930s seaside 
ttage had enormous potential as a perfect getaway retreat 
at she and her family could enjoy. With just 707 square feet 
} floor space, the tiny one-bedroom wooden structure was void 
\ any charm or character on the outside. The inside, however, 
as a different story; it had original oak floors, pitched ceilings, 
ad well-preserved tongue-and-groove paneling (known locally 
| Laguna siding) throughout. But the original color palette was 
|hite-on-white and did nothing to enhance those features. 

_ After upgrading the house with modern amenities like new 
umbing, electrical, heating and air conditioning systems, and 
ying new oak floors where needed, Navarro was ready for the 
in part: bringing the house back to life with the help of friend 
id noted Los Angeles designer Joe Nye, who’s known for his 





isp and colorful design sensibility and adventurous flair. 















“The house was intact but a little disheveled,” recalls Nye, 
0 was not afraid to use bold colors on the walls despite 
e limited room size. “If rooms are small, pale colors don’t 
ake them any bigger.” He brought intimacy and charm to 
1e interior by painting the walls with a riot of color: cherry 
td in the living room, leaf green in the study, and cerulean 
ue in the bedroom. It was an unusual color palette, inspired 
y an antique Oriental rug (a garage sale find) that now graces 
e study. 

Maximizing space also became an interesting challenge. Nye 
worked the cramped 1930s kitchen by bringing in a nifty 24- 
ch Viking stove and installing under-the-counter small-size 
pliances (a refrigerator, freezer, and a mini Miele dishwasher) 
atly topped with a handsome and durable honed black gran- 
e workspace. Decorative antique Chinese export plates from 
favarro’s personal collection displayed on the kitchen wall cre- 
ean element of surprise. With space at such a premium, Nye 
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The shelves, scalloped woodwork 
detailing, and tongue-and-groove 
paneling in the living room are all 
original. The Chinese export plate 
is an antique that belongs to 
owner Maggie Navarro. Opposite: 
Small-scale appliances fit under 
the counters designed by Nye. 
The lamp on the counter is from 
Susanne Hollis in South Pasadena. 

















-ansformed the shabby plywood-and-concrete deck into an 


legant alfresco dining area. 

Dressing the house with stylish yet affordable furnishings 
, where Nye’s expertise especially came into play. He bought 
quch of the furniture from Crate and Barrel and embel- 
shed the look with exquisite fabrics from Clarence House. 


he designer’s refreshing spin on mix and match extended to 





accessories as well. Some of the seashells were found at local 
junk stores. Others are one-of-a-kind antique treasures— 
like the 19th-century Italian shell and coral sculptures—that 
bring a note of sophistication to a home that is essentially fan- 
ciful and fun. “This little beach house is filled with humble 
and grand things,” says the decorator. “I love to mix simple 


things with extravagant gestures.” 
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A consignment-shop dresser with a powder blue speckled finish < 
| suddenly became sophisticated enough for the foyer after 
Michael Berman had it lacquered in ecru. He designed a new 
front door, with panels of translucent glass, but he didn’t tamper 
with the “very 1960s Mod” grille work. Opposite: A Cylinder 
{ lamp from Michael Berman Limited and a vintage Manuel Alvarez 
i Bravo photograph anchor this ae lif ye © paint on the. well is. 
Ralph Lauren’s Portrait White. — ‘ 
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AND TABOO 


| In a classically 
Modernist Los Angeles 
house, designer Michael 


| 
| 
Berman subverts 


convention, fleshing out 
‘the pure white box with 
_ funky furnishings and 
flocked wallpaper 


}N FOR LOS ANGELES, it was a rare find: an intact 
fentury modern house still occupied by its original own- 
Vhen Michael Berman walked in and saw the helicopter 
s. Part of an unusual Modernist development in the Los 
} hills, the sleek one-story structure featured thirteen- 
tall ceilings, expansive rooms, and a wall of sliding glass 
s that opened to a David Hockney swimming pool. 
ee hundred people were panting into their cell phones 
fe open house,” recalls Berman. “My partner, Lee eo 
| , and I could barely sleep during the bidding war.” 
leriod-perfect though it was, the house was open to inter- 
ation. Berman is a designer, and knew how to make this 
ic his own. “I’ve lived in this neighborhood for 25 years 
seen too many of these strong, simple houses turned into 
tarranean villas. I wanted to preserve its character and 
| mprove on the original bones.” His architectural inter- 
ons were subtle—he removed a wall between the din- 
joom and foyer to make one large space for entertaining. 
thquakes had also taken a toll on the marble-tiled floor, 
I replaced it with glossy slabs of travertine that would 
F Mies van der Rohe proud. 
ie for purists—who believe in white walls and a few 


ic Eames, Nelson, and Saarinen pieces—Berman is a 
| 


ler, edging into design territory where few others dare 
ead. “Rather than becoming a slave to museum-style 
jern furniture, I opted for a more provocative mix,” he 
In the living room, two psychedelic trapezoidal chairs 
ja coffee table engraved with ersatz Mayan hieroglyph- 
Driving by a yard sale, Berman almost crashed his car 
‘a wall when he spotted a pair of Buddha lamps. He’s a 


scavenger by nature, an habitué of flea markets and second- 
hand shops. His eye gravitates to the dusty castaways in the 
corner that everyone else has dismissed. 

Objects are constantly rotating in and out of the house. 
By adopting such design orphans as linoleum or white patent 
leather and resettling them into this crisp, clean context, he 
makes them respectable again. His breakfast area is painted 
a “manly” shade of pink (tinged with brown) and furnished 
with a wood-grained Formica table. The chartreuse head- 
board in the master bedroom has the wet-lollipop sheen 
of Naugahyde. In that staple of the 1960s house, the fam- 
ily room, he resurrects flocked wallpaper and manages to 
marry pieces that are barely on speaking terms, like Chinese 
antiques and a 1950s coffee table. Energy comes from the 
unexpected combinations. Blithely oblivious to any con- 
ventional notions of high and low style, Berman tosses it all 


together. “Things that once looked dated now feel fresh and 


exciting,” he says. “To me, nothing is taboo.” 
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SESH AND EXCITING” 
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ot lie Meee alsa wallpaper—flocked with a 
Chinese coin motif—strikes an Oriental note in the 

family room, where the TV is hidden behind the eggplant- 
lacquered doors of an antique Chinese cabinet. No self- 


respecting Case Study house would have admitted the © 


cozy, traditional Ottoman club chair, upholstered 

in arabesque-patterned Jim Thompson silk, or the Hudson 
sofa covered in ribbed chocolate brown fofel ated a 

both from Michael Berman Limited. 
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Not everyone could appreciate the beauty 
of these groovy 1970s chairs. Berman repla 
the cracked tile on the living room fireplace 
with a tailored Lagos Azul stone surround a 
topped it off with his Dresden mirror. 








Michael Berman likes big, bold pattern and an unusual palette, which often involves his 


favorite shades of pink and green. Top left: Iridescent Jim Thompson cotton chenille covers 
the 1960s sectional sofa by Martin Brattrud. The vintage coffee table is a fantasy in black 
lacquer and brass. Top right: Berman designed the mirrored mahogany bar and paired it 
with Danish Modern bar stools. Above left: In the breakfast area (complete with original 


wall phone), the wood-grained Formica table is surrounded with Berman's Holiday chairs, 


upholstered in dazzling white patent leather. The vintage hanging lamp is made of circles of 
stainless steel and frosted glass. Above right: The bedspread in the master bedroom is made 


from vintage curtains and the headboard is covered in Limelight Roxy from Larsen. 
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This view: A luminous 1950§ 
French lighting fixture hovers 

over the sofa in the living rdom. 
Nailheads adorn Berman's Tangier 
hassock by the sliding glass door. 
The Biltmore outdoor patiojchairs 
are also part of his furniturg line 
and were inspired by an original 
salvaged from the old Biltmore 
Hotel in Palm Springs. Opp@site, 
clockwise from top left: A Burmese 
Buddha presides over a wafer 
fountain in the courtyard. Berman 
laid a linoleum floor in the Kitchen 
and stained the original walnut 
cabinets the color of black tea, 

to set off the white tile on the 
countertops. In the master bath, 
striped palazzo curtains in Victoria 
Hagan fabric from Holly Hunt hang 
on either side of the sunkenjtub and 


| He relies on his mind, not his size. 
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UNNING FURNITURE, A TABLE FOR SMALL SPACES, A DAZZLING ART COLLECTION, 
AND A VISIT TO ONE HOT TOWN ARE THE HIGHLIGHTS ON THIS MONTH’S MENU 
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PASSIONS | artisan 


The Boys From Brooklyn 


Across the East River from the big city, three young 
furniture designers are consummate examples of what a vibrant 


design community has to offer 


THREE YOUNG WOOD CRAFTS- 
men who create dazzling, distinctive 
modern furniture are emerging as key 
players in an ongoing artistic renais- 
sance taking place in Brooklyn. 

In the neighborhoods of Williams- 
burg and DUMBO—an acronym for 
Down Under the Manhattan Bridge 
Overpass—one can admire the custom 
furniture designs of Jonah Zuckerman, 
Robert Martin, and Scott Braun. The 
three have markedly different styles but 
share a commitment to craftsmanship. 
Wood, they agree, is a noble material 
and should be honored in all its burls, 
enarls, and knots. 

Zuckerman has formed his own com- 
pany, City Joinery, where he constructs 
furniture using primarily solid woods 
(as opposed to less costly veneers) and 
specializes in rare varieties like syca- 
more, ambrosia maple, and curly birch. 

Martin works in a large sun-filled 
studio in the Brooklyn Navy Yard. “I 
have a kind of mystical attachment to 
wood,” he says. “I am keenly aware that 
it was once a living thing.” 

Unlike Zuckerman and Martin, 
Braun’s work results almost exclusively 
from private commissions. He creates 
sculptural pieces inspired by his clients’ 
imaginations. “All my work is one of a 
kind, one at a time,” he says. 

Their work is on demand, but not 
inexpensive. Some chairs cost $700, 
while large, custom-made pieces can go 


for as much as $20,000. 


WRITER: 
STEPHEN HENDERSON 


PHOTOGRAPHER: 
ERIC PIASECKI 


PRODUCERS: 
STEVEN WAGNER AND 
SAMANTHA EMMERLING 
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Jonah Zuckerman 





The unofficial scholar of the three, Zuckerman graduated from Brown 
and Harvard, earning a master’s degree in architecture from the latter. H) 
enjoys researching Brooklyn’s industrial history and points out that his 
company is located in a historically significant reinforced concrete buildi 
As acraftsman, be believes in the value of using time-honored 
techniques to construct modern furniture. He also proudly points out thé 
all of his materials come from environmentally sound sources, an ecolog) 
commitment that is also espoused by Scott Braun and Robert Martin. 
When building his signature designs, such as a dining table witha 
rectangular surface split lengthwise down the center and joined with 
an extrusion of aluminum, Zuckerman uses hand-planed wood as well 
as wood trimmed by machines. He also schools his employees and 
apprentices in the patient pleasures of using sandpaper. 
“You rub and rub, which is how the surface gets its luster, smoothnes 
and silkiness,” he explains. “| tell them, ‘Sanding is where you love 
the wood.’” City Joinery’s website is at www.cityjoinery.com. His 
furniture, along with Martin’s and Braun’s, can also be viewed at www. 


brooklyndesigns.net, which displays work by a group of Brooklyn artisa} 








DASCSIONS 
PASSIONS | 


Working in his sun-filled factory space in 
the Brooklyn Navy Yard, Robert Martin 
inspects his stackable garden armchair for 
flaws. Below: Standing on his expandable 
dining table is an assortment of mahogany 
chairs; in the foreground is an adjustable 
lounge and ottoman, one of Martin’s most 


successful designs. Bottom: A closer look at the 
expandable table, which comes with two leaves. 





Robert Martin 


Robert Martin found his way into furniture making after earning 
a degree in painting from Tulane University in New Orleans. One 
of his trademarks is “book matched” surfaces, a process in which 


he pairs long slabs of wood, sliced horizontally from the same 











trunk, and binds them together side by side like consecutive 
pages in a book. Martin’s work falls into two fairly 


distinct realms. He makes exquisitely pared-down 





| tables, benches, desks, and bookstands 


from uncommon woods like mesquite or 





tiger maple (often maintaining the wood'’s 

original bark layer for the piece’s edge), as well as a unique line 
of garden furniture made out of laminate-bent mahogany. This 

: process involves taking thin strips of mahogany and adhering 
them together with boat builder’s glue. Pressed into molds, 
these swooping shapes become the base for curvilinear chairs 

| that don’t need glue nts—what Martin calls “the Achilles heel 
} 


of outdoor furniture” —between their seat and legs. His work is 





| available through his website at www.robertmartindesigns.com. 
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cott Braun 


contrast to Robert Martin’s no-frills aesthetic, 


ere form follows function, the pieces made by 


tt Braun appear downright whimsical. As he turns 


' 
| 


hes into wood in his Williamsburg studio, Braun 


'kes pencil sketches, then miniature models, and 





‘en it finally comes time to begin carving, he will 
jen draw with crayon—like a tailor on fabric—ona 

| he has selected personally. 

“| don’t just go to the lumberyard,” he says. “Il work 
hasawyer in Pennsylvania. We’ll look at a trunk 

1 decide how to slice it up. That’s where the magic 
ypens. Wood is an organic material. It responds to 
antion and will tell you what to do as you cut it.” 
Braun was a musician for many years (a drummer), 
fich may explain his methodical way of composing 
jniture. “Il tend to get lost in whatever | do. | am 
jsessive by nature,” he says, with a chuckle. “My 


}ces aren’t meant to be exchanged in ten years,” 





isays proudly. “They are functional art that | hope 
be handed down to children and grandchildren. 
) client comes to me with that mindset, I’m going 






hrill them to death!” You can view Scott Braun’s 


rk at his website, www.scottbraun.com. 
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Top: Scott Braun, sitting on his homemade shave 
horse—an early American Appalachian design— 
finishes off a handcarved leg for one of his new 
tables. Left: Braun’s elegant Serif dining table has 
the look of ivory but is made from holly. Above 
Inspired by Carlo Bugatti’s whimsical furniture, the 
Slung Carlo chair uses a combination of black walnut 


and dyed leather to make a strong design statement 
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PASSIONS | gardening 


Shelf Life 


Not everyone has four acres and a 
gardener, but anybody with a windowsill 
can create a tiny patch of green in 

even the smallest indoor space 


CRAMPED QUARTERS can stymie gardening pursuits—who 
has room for gardening in a tiny house or apartment with no 
yard or porch? But would-be green thumbs should look to win- 


dows to make the most of underutilized real estate. 


LIVING ON THE LEDGE 

Craft a plot from a narrow sill by pushing up a bench or table 
beneath it to maximize its space. Mirror tiles placed beneath 
pots will reflect greenery and create an interesting pool of light. 





If the view outside the window is pleasant, don’t block it by 
plunking a big plant right in the middle of everything. Instead, 4 row of brightly colored cotton roses in different 
sized terra-cotta pots makes a mini container garden 
ina small apartment. Such an arrangement can utilize 
a sunny spot to disguise an unpleasant view. 


position taller plants off to one side and enhance the view with 
an arrangement of smaller objects. 

If the view from your windowsill garden isn’t nice, however, 
block away. Hang a huge glossy Boston fern at standing eye level. foliage. Try the small-leaved lemon scented, the crispy ap 
Look for one in an attractive mossy container (the kind with wire _ scented, or the velvety marked leaves of the chocolate-sce 
hangers) and avoid the awful white plastic version that has given Small mounds of dianthus also work in a sunny spot; they f 
hanging plants a bad reputation. (In fact, in a garden this small, in pink, red, or white and smell like cloves. And a selecti 
every pot should be special.) Fill the tray underneath with other _ tender little succulents can look sculptural and modertf 
plants to block the bad view from sill to eye level. To create height — requires little attention. 
from the sill upward, use inverted clay pots as pedestals. For a dark window, a fancy-leaved begonia is fantastic 


PLANTS THAT WORK paired with a delicate maidenhair fern. For color, grow} 


cata SS: dium— its leaves look like confetti. Or pick a coleus: I f 
A sunny windowsill is perfect for a 

















: red and chartreuse type that lights up an otherwise unret 
sweet arrangement of scented gera- : | 
as able window. 
niums. The antique houseplants are : - ; 
: If you travel frequently or tend to ignore your plants 
grown for their attractive aromatic Raate ; 
grow everything in containers of water that only require to} 


Expand a sill with tables and up now and again. Big cuttings of coleus or variegated iv 


plant stands. From left: Trellis side 
table and high and low pot stands 
from Marston & Langinger. For 


root in a vase and keep fresh for months and months. A y 
forced amaryllis will surprise the heck out of you by sha 
up huge flowers to greet you after 4 
more details, see Resources. : : . 
business trip. For a subtler thrill, c 
sprouted acorns and place them on 1 
stones in a water-filled dish. Little hel 
ter leaves will sprout and your baby oa 
eventually be planted outdoors. Subtl 
all is a beautiful dish of moss that c: 
restored to dewy greenness after wee 


neglect with a simple splash of waterff 


WRITER: KATHERINE WHITESID| 


House Beautiful 1/2006 





advertising 





‘0 





udio Video System Table 
AVSC-2517MC 


sh tones and enhanced grain patterns of 
ighly polished real cherry wood veneer 
video furniture is equally at home in a 


mporary or traditional setting 


magnificent table, with powder coated 
h resistant metal and tempered safety 
will accommodate Flat Panel, DLP or 
>rojection TV's up to 63" — plus up to 
more audio/video components and a 
channel speaker. Additionally, there is an 
ated CMS® Cable Management System 


2 wires and interconnect cables. 





simply...beautiful” 


Bell’O International, LLC 
‘1 Ginesi Drive, Morganville, NJ 07751 
Tel. 732.972.1333 
Fax 732.536.6482 
www.bello.com 
e-mail: sales@bello.com 


ighlights 


PENINSULA SUITE TIP _ 


The House Beautiful Suite 
at The Peninsula Beverly Hills 





Designer Tip: What made this bath sing is 
the fact that we were lucky enough to work 
with great quality products.....1 loved working 
with Kallista and Walker 
Zanger! The quality of the 
Kallista fixtures is wonderful 
and very classic, as well 
as stylish, while the marble 
tiles from Walker Zanger are 
a fun twist on the classics. 





Alessandra Branca, Suite Designer 





Take The Supima Survey & Win! 


Log onto www.onlyinhousebeautiful.com 
to take a quick Supima Survey and you will 
automatically be entered to win one of 25 sets 
of Supima bath towels. Supima is the world’s 
most luxurious cotton, found only in leading 
apparel and home fashion brands. 


STOREHOUSE 





storehouse 


Good design. It's eclectic, but not eccentric 
Modern, but not stark. Timeless, but still timely. 
With 70 plus retail stores, a 100-page catalog, 
and website, www.storehouse.com, we not only 
make that kind of good design accessible, we 
also make it yours 


PACIFIC PAVINGSTONE 





Official Paving Stone Sponsor of the 
House Beautiful 


2005, Celebrity Showhouse 


PACIFIC 
yA 


= 


ie 





Discover the timeless beauty 
of paving stones 


Paving stones have been around for over 
5,000 years dating back to ancient Rome 
Today they are a simple, economical, durable, 
and virtually maintenance-free choice for 
homeowners. Pacific Pavingstone is the 
largest family owned paving stone design and 
installation company in the US. Their work 
has been featured nationally on HGTV and 
was on display at the 2005 House Beautiful 
Celebrity Showhouse. Call today to speak to 
a representative who can tell you more about 
the benefits of paving stones 


818-244-4000 
www.pacificpavingstone.com 


Serving the Los Angeles and Ventura Counties in California 





Owners: Chad, Terry, & Trent Morrill 
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Double Duty 


A pair of antique benches gets a modern makeover as 
dual-use pieces in a city apartment 





“IT WAS LIKE walking into the best consignment store in the world—I wanted to 
own everything,” says associate editor Edward Ross of one of the oldest and largest 
rummage sales in New Jersey. Held biannually in the town of Far Hills since 1921 
to benefit the area’s visiting nurse association, it has grown into a phenomenon that 
fills a fairground and attracts throngs. 

The appeal is easy to grasp: the charity compiles top-shelf merch that’s priced to 
raise funds, not pull profit, and everything is organized into easily navigable depart- 
ments (they even hand out maps). “So if you aren’t interested in women’s shoes, you 
don’t have to see a single heel.” 
Ross scored in bon ton barn with a pair of antique benches in a Greek 
Revival shape for § | knew with just a little work they’d make great cocktail 
tables that could doub! 1 seating.” 


WRITER: MARIO LOPE 
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THE DIAGNOSIS 
Excited to find a pair of benche 


Ross took stock. “The leather 
was torn, but of good quality 
and probably original,” he 
says. A look at their undersides 
revealed screws, so the seats 
were removable and he would 
be able to reupholster them on 
his own. The legs on one bench 
were a little wobbly, the result ¢ 
a slight crack. “Cracking wood 
often means a piece was storec 
poorly, ina damp place at an 
inconsistent temperature, but t 
damage was slight and | knew 
it was an easy fix.” And one he 
could also perform himself, witl 


wood glue and Clamps. 


PRODUCER: EDWARD ROSS 


| 
| 


| E TRANSFORMATION 
iss was on the lookout for 
jniture that could do double 


Icy, and was initially drawn 















the benches because they 
sessed such versatility, 
their simple, subtly 
amented shape is what 
ked him. “The curvy legs 
tt needed an update,” he 

‘Ss, and obliged with several 
ats of sleek black high-gloss 
nt that he just brushed 
Upholstery in a black-and- 
ite cowhide pulled the 

f ches firmly into the 21st 
ntury. “It made the frame 

k modern and transformed 
at had been stodgy into 
ething stylish.” It’s a 


tamorphosis so complete 


5 
ht the benches now easily 


tch the hard-edged 


/}mour of a Cappellini sofa 


d red-lacquered cocktail 
yle in the light-filled urban 


ng room at right. 


| 


! Far Hills rummage sale is 

d twice a year, in May and 
“ober. Call 908-766-0180 or 
_on to www.visitingnurse.org 
|more information. 





~ When pulled apart and ETC nt eee 


benches provide extra on-call seating. - 


So 


“The curvy legs 
just needed an 


update,” Ross says, 
and obliged with 
several coats of sleek 
black high-gloss paint 





f (NUT DR i 
WWE lat t 


favorite flea market you would like Edward 
Ross to visit? Send him your suggestions 

and watch for future excursions. Direct your 
letters to Weekend Shopper, House Beautiful, 
1700 Broadway, 29th Floor, New York, NY 


10019, or Hhomail@hearst.com 
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Lone Star Jewel 


Austin has it all for visitors and locals alike, 
but still maintains the quirks that make it unique 





Clock 


vise from top: The Texas state flag hangs in front of the official 
re nce of Texas Governor Rick Perry. A statue of the late blues 

guit nrftuoso Stevie Ray Vaughan, who made his home in Austin, 
watches ov Hike and Bike trail on the shores of Town Lake, one of 
three lakesina around Austin. The Austin city skyline at night. 


WRITER: TED LOOS 
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The yellow T-shirt said it all: “Keep A) 
tin Weird.” Worn by a woman in downto} 
Austin last summer, it speaks volumes ab¢ 
how far the city, formerly Quirk Central 
Texas, has come. 

Not long ago, Austin—the state ca 
tal and home to the 50,000-student U 
versity of Texas hub—was best known 
its thriving live music scene and for 
laid-back attitude, as exemplified by 1 
movie Slacker. 

Then people starting spiffing the place 
Restaurants like Uchi have recently appea 
on the scene; chef Tyson Cole’s take on Ja 
nese cuisine has gained national praise < 
will astound any jaded big city eater. Wh 
Foods, the phenomenally successful progt 
sive grocery chain based in Austin, recer 
opened an 80,000-square-foot flagship st 
that has no rival in the country for vari 
quality, and design. The Blanton Museun 
Art came up with a grand new architectu 
scheme for its worthy collection and becor 
the country’s largest university museum wl 
its new complex opens in April. 

Even MTV’s The Real World deci 
Austin was suddenly major-league enoug! 
feature in its most recent season. This sn 


city—where you can still get from the airp 





to downtown in less than 20 minutes— 
getting some big-city credibility. 

But the place’s idiosyncrasies have har 
been ironed out. The section of the Lo: 
Colorado River that runs through the « 
is still known quaintly as Town Lake; r 
dents are as devoted as ever to their bre 
fast tacos; and the city buses have ra 
awkwardly attached to their front fenc 
in case a passenger needs to bring a bic: 
along. With little fanfare, a country-w 
ern singer will start crooning at the 
taurant where you're dining, and some 
your fellow patrons will undoubtedly 
wearing flip-flops. 

So don’t worry, yellow T-shirt lady: 4 


tin’s still weird, and it’s still wonderful. 





RESTAURANTS 


BOTELS 


The Driskill Hotel 

604 Brazos St./800-252-9367/ 
www.driskillhotel.com 

This 19th-century beauty is the rare 
taste of old Texas (LBJ took Lady Bird 
here), done up in fine cattle baron 
style. Located in the center of town, it 
boasts solicitous service and a top- 
flight restaurant, The Driskill Grill. Light 
sleepers should ask for a room that 
faces away from noisy 6th Street. 


Hotel San José 

1316 South Congress Ave./800-574- 
8897/www.sanjosehotel:com 

Big stars like Gwyneth Paltrow stay 
here for a reason: This revamped mid- 
century hotel is the epitome of casual 
chic, with pared-down modern decor 


and a sexy air of exclusivity and privacy. 


Book early. 


‘Lake Austin Spa Resort 

1705 S.Quinlan Park Rd./800-847-5637/ 
www.lakeaustin.com 

A half-hour outside of town in gorgeous 
Texas hill country, one of the country’s 
best retreats is tucked away ona 
picturesque lake. With only 40 guest 
rooms and a stunning new spa building 
(available for day-trippers, too), it has a 
lock on soothing luxury. 


Four Seasons Hotel Austin 

98 San Jacinto Blvd./512-478-4500/ 
www.fourseasons.com/austin 

This hotel, which maintains the high 
Four Seasons standards, is decorated 
in an attractive Southwestern style with 
lots of browns and beiges. It’s located 
on Town Lake, giving many of the 
rooms a water view. Great pool. 


Uchi 

8015S. Lamar Blvd./512-916-4808/ 
www.uchiaustin.com 

Chef Tyson Cole excels at sushi and 
sashimi, but he also serves a heavenly 
glazed quail with pickled ramps—he 
truly does it all. The Japanese-themed 
restaurant has turned the heads of 
the national food press, and you can 
see why. The attractive interior has a 
streamlined Orientalism. 


Vespaio 

1610 S. Congress Ave./512-441-6100 
This homey, tin-ceilinged Italian place 
is a fine restaurant masquerading as a 
red sauce joint. Wonderful care is given 
to dishes like cioppino (seafood stew), 
and much of the fresh produce comes 
from the garden out back. Be prepared 
to wait. 


The Salt Lick 

18300 Farm-to-Market 1826/512-894- 
3117/www.saltlickbbq.com 

The best barbecue in Texas (especially 
the ribs). Located in Driftwood, 30 miles 
outside Austin. 


Guero’s Taco Bar 

1412 S. Congress Ave./512-447-7688/ 
www.guerostacobar.com 

The place for tacos, located in the hip 
South Congress area. 


Castle Hill Café 

1101 W. Fifth St./512-476-0728/ 
www.castlehillcafe.com 

This casual restaurant has serious 
American fare. It’s the perfect place for 
lunch downtown, where much of the 
best shopping is found. 


Ranch 616 

616 Nueces St./512-479-7616/ 
www.ranch6l6.citysearch.com 

The food here riffs on Western classics 
like the mixed grill and adds many spicy 
Tex-Mex touches. Live music adds even 
more local flavor to this convivial spot. 


Wink 

1014 N. Lamar Blvd./512-482-8868/ 
www.winkrestaurant.com 

Though it’s decorated with whimsy— 
the chair backs are made from surplus 
seatbelts—Wink is quite earnest about 
fresh ingredients and top-notch creative 
cooking. The menu changes every day, 
and the atmosphere remains calm and 
informal. Savvy wine selection, too. 


Clockwise from top left: The Courtyard Suite at the Hotel San José, a 
favorite celebrity haunt. The new 25,000-square-foot Lake House Spa at 
Lake Austin Spa Resort includes 20 indoor treatment spaces, each witha 
private shower. In the main dining room of Uchi restaurant, designer Joel 
Mozersky created a cozy interior with a hint of 1930s-era eccentricity. 
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STOPPING 


Central Homegoods 

512 Rio Grande/512-476-1010/ 
www.centralhomegoods.com 

This loftlike store features new 
furniture in the vintage modern style. 
Custom upholstery and woodwork are 
specialties. 


Gardens 

1818 W. 35th St./512-451-5490/ 
www.gardens-austin.com 

This beautiful store isn’t only for the 
outdoors. In addition to plants and 
landscape design, it offers ceramics, 
fine bath products, and a well-edited 
selection of books 


Uncommon Objects 

1512 S. Congress Ave./512-442-4000/ 
www.uncommonobjects.com 

More than 25 dealers are corralled 

in this time-warp antiques building. 
Depression-era items and vintage 
oddities will catch your eye. 


Yard Dog 

1510 S. Congress Ave./512-912-1613/ 
www.yarddog.com 

This well-curated gallery has terrific 
Southern folk art, outsider pieces, and 
a whole wall devoted to works by and 
about musicians. 


Wildflower Organics 

908 N. Lamar Blvd./512-320-0449/ 
www.wildfloweraustin.com 

A high-end home resource that stocks 
luxury bedding and bath products, 
assorted decorative items, and even 
baby clothes. 


Spazio 

1214 W. 6th St./512-474-5768/ 
www.spaziointeriors.com 

In a huge space, owner Lytle Pressley 
shows off hard-edged modern and 
contemporary furniture, most of which 
is Italian, and books on art and design. 


By George 

524 N. Lamar Blvd./512-472-5951 

hip contemporary clothes for both 
men and women. Shoes are among the 
highlights 


SIGH TS 


Lady Bird Johnson 

Wildflower Center 

4801La Crosse Ave./512-292-4100/ 
www.wildflower.org 

The former first lady, who is now 

93, ensured her legacy as a Stellar 
conservationist when she founded the 
center in 1982. A visit to the beautiful 
trails and grounds makes for a bucolic, 
family-friendly outing. 


Blanton Museum of Art 

200 East Martin Luther King Jr. Blvd./ 
512-471-7324/www.blantonmuseum.org 
Already one of the country’s top 
university art museums, the Blanton 
becomes the biggest when its new 
complex opens in April. Its strong 
collection—particularly the American 
and Latin American holdings—will be 
shown off in grand European-style 
galleries. 


Whole Foods 

525 N. Lamar/512-476-1206/ 
www.wholefoodsmarket.com 

The enormous new flagship store (with 
corporate HQ adjacent) of the famed 
organic and natural foods chain has a 
gelato bar, an 1,800-bottle wine shop, 
600 cheeses, a walk-in beer cooler, 
and restaurants serving the store's 
incredible bounty 


From top: A view of the capitol. Visitors can 


»njoy canoeing on Town Lake in Zilker Park, which 
! des Barton Springs Pool, a spring-fed swimming 
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hole that stretches more than 900 feet. 
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Harry Ransom Center 
21st & Guadelupe Sts./512-471-8944/ 
www.hrc.utexas.edu 

This world-class archive has one millic 
hooks (including a Gutenberg Bible); fi 
million photographs (including the ver 
first one); and countless other treasure 
You don’t have to be an academic to 
use it—just show up and search the 
collection online, then request to see a 
specific item. Start with the renovated 
first-floor exhibition space 





New lams Multi-Cat. 








peers 





he first-ever food specially tailored for all of your adult cats. 
t helps overweight cats burn fat and trim cats build.muscle. 
ww.lams.com oF call 800-525-IAMS ; i 
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Works by Jasper Johns and 


other ercal artists take center 


stage in Thomas and Clair 


| Segal's Baltimore apartment 


Writer: Christianna McCausland 
Photographer: John M. Hall 


Producer: Doretta Sperduto 








ed 
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The credenza in the master bedroom (opposite) is framed by a series of vintage photographs by Harry Callahan entitled 


Barbara and Eleanor Nudes. The series of 43 photographs fills the bedroom walls. Thomas Segal explains that while 
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he and his wife select their artwork together, “the Callahans were her inspiration.” 
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Suri 


| F ‘ ce ee ‘ Ce ye Wooden Book sculptu ss eRe ha: 
| Goes ae and Daripal French linen carpet by Stark; Ellsw/ 
S Kelly’s Black with White Triangle (at left), Ta} 

| : Le and Flags / are both by Jasper Jo} 





























Interior designer Nicholas Pentecost 
used minimally patterned upholstery and . an Gy 
neutral tones, seen here in the Quadrille 
fabric selected for the dining chairs and 
the handwoven Gregory Newham carpet, 
to set off the Segals’ artwork, including 
Roman Notes by Cy Twombly. 
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TOMAS SEGAL AND his wife, 


ir, are natural collectors. He owns 






fart gallery, she’s a professional fund- 
Her for cultural institutions, and both 
the children of art enthusiasts. Only 
view from their Baltimore, Mary- 





td, apartment rivals their art collec- 
, which includes works by the likes 


olf Kahn, Roy Lichtenstein, and 







id Hockney, as well as more than 
)0 art books and catalogues. 
‘I look for pieces that are strong 





color and form,” says Thomas, who 
ings a dealer’s keen eye and an art lov- 
) passion to the collection. “I imag- 
the work hanging on the wall in the 
}seum of Modern Art with Picasso 
the same room, and imagine if this 







e can measure up in that room, 
‘inst what is known as fine art.” 
espite the collection’s size, the 
C apartment feels like a home, 
) a gallery. “We wanted to make this 
hmfortable environment,” says Clair. 
rt of that is surrounding ourselves 
the things we love.” 
1 ccording to the couple’s New 
hk based interior designer Nicholas 
Becost, neutral tones and a strong 
ise of balance between art and 
jign allows the Segals’ collection to 
lhe without overwhelming the space. 
nere’s a sense of serenity about the 
ce,” he says. “It’s one of my favorite 
pjects because it is such a wonderful 


lage and it’s so personal.” 


W. AjdeeeepD ISNEY'’S CINDERELLA SPECIAL EDITION,.2,. . AVAILABLE 


Put ‘em together © 


| a ia and what have you got? 


Bibbidi-bobbidi-boo! 


piers veils mop for 
Zz) colle aa rol nat) aon 


























NEW & IMPROVED SWIFFER WETJET POWERMOP. 





Edition DVD - in stores today. 
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ING IN THE NEW YEAR WITH APLOMB, FROM LEARNING HOW TO FEED SURPRISE 
>t WITH GRACE TO AMUSING EXPECTED ONES WITH BUBBLY LIBATIONS 
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aie a8 \y | bis) ee SPIRITS 
thony Monaco aan nN) Ge Sparkling wines 
jleads a busy , idguestshome #§ form the bases 
fe in which he : 1a New Year’s © for effervescent 
ivertheless finds  affa hae Te cocktails that make 
ihe to entertain— aaa, fun, festive drinks for 
h enlisted help. SS Ls holiday soirees. 
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Dont Just Makeover. . 


x enn 


The 2005 Don’t Just Makeover. MakeBeautiful™ contest was 
so successful that House Beautiful is doing it again in 2006! 





ENTER 
To Enter the second annual contest to win a fabulous: 
@ Kitchen and Dining Room MakeBeautiful, or a 
i e Home Theater MakeBeautiful, or a 
3 e Master Bedroom MakeBeautiful ' 
created by House Beautiful designers and editors. | | 
PLUS 


PLUS. |. Winners Will Be Featured in the Pages of House Beautiful. 


aeeeee 





PARTICIPATING SPONSOR 
_ ; ba life of the ae 


Each Winner Receives a acl e101 Ale] MakeBeautiful by | 
Sponsoring Beauty Experts and Fashion Stylists. 


‘ONE SECOND PRIZE WINNER will receive a 


_ ESTIMATED VALUE: $75,000.0 


sear | 1p) felt =1 15) 31, 2005. 












ONE GRAND PRIZE WINNER will receive a Kita. 
and Dining Room MakeBeautiful along with a | 
Beauty and Fashion MakeBeautiful, to be featul 
in the September 2006 issue of House Beautifu 


estimated vatue: $100,000.0 


Home Theater MakeBeautiful, along with a 
Beauty and Fashion MakeBeautiful, to be featur 
in the August 2006 issue of House Beautiful. 


SECOND PRIZE 


ONE THIRD PRIZE WINNER will receive a Mast 
Bedroom MakeBeautiful, along with a Beauty a 
Fashion MakeBeautiful, to be featured in the J 
2006 issue of House Beautiful. 


THIRD PRIZE 


ESTIMATED VALUE: $40,000.0 


HOW TO ENTER: Submit photographs of your 
the rooms of your home, and a one-page essa 
why you.and your home need a MakeBeautifu 
For complete details and contest rules and t 
enter online, please visit www.makebeautiful.¢ 


ALL ENTRIES MUST BE RECEIVED NO LATE 





i MANNINGTON. 





A busy entrepreneur 
with limited time still 
anages a gracious fete 
with a little help 













# THE PRINCIPAL of A.M. Collec- 
Mns, a New York-based carpet and 
bric company, Anthony Monaco runs 
bustling business that requires fre- 
gent travel. Although he is on the road 
often as 20 days out of 30, his inborn 


sion for parties means that he none- 






less entertains at least twice a month. 
lsrew up Italian in Staten Island,” he 
is. “My grandmothers were retired, 
i there were always sheets of home- 
ide pasta lying around; it was a con- 
Bnt food orgy.” 

|Hosting parties on a busy schedule 
mands a little cleverness. Monaco 
fists professionals like chef Valentin 





tidzinskiy, who devised a menu for a 
tent dinner party served to a crowd 


riends, business associates, and their 


lcomed tagalongs. 
) Guests were entertained in a down- 


n Manhattan apartment, where 
)naco has placed an emphasis on com- 
Kt. Deep down-filled sofas are covered 


I oap-finished linen with an extra soft 


ich. French 1930s dining chairs retain 





hic original well-worn red leather 
I “|? » 
tholstery. Pll never re-cover them, 


[ Monaco. “It lets people know I’m 


' 
t such an uptight guy. 





jit’s a perspective Monaco cites as 
y to a great event. “Be yourself and 
| 

ve what you like,” he says. “You'll be 





ENTERTAINING | 


WINE: 1999 La 


MENU 


SELECTION OF RAW MILK CHEESES 

FROM CATO CORNER FARM 

ROASTED PEPPER SOUP WITH 

VODKA CREAM AND CHIVES 
APANESE SWEET POTATO 

COINS WITH AVOCADO AND 

CHERRY TOMATO 





Scolca Gavi di Gavi 


CURRY COCONUT LAMB SKEWERS 


: 33 WHITE TRUFFLE RISOTTO 
axed and your guests will be too. 
WINE: 1997 Castello Banfi Brunello d 
Anthony Monaco (top) offers guests hors d’oeuvres of sweet potato Montalcino 
1d avocado in his New York apartment. From left: Alma Qeraxhui, Jennifer 
WARM CHOCOLATE ALMOND MILk 
Missoni, and Mamoonah Yaqub. Above: When pressed for time, Monaco . =I LM 
orders flowers from a florist rather than dealing with them himself; this FAIR TRADE CHOCOLATE 
colorful arrangement is from , one of his favorites TRUFFLES 


RITER: MARIO LOPEZ-CORDERO PHOTOGRAPHER: FRANCES JANISCH PRODUC 
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DWARD ROSS 
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PREPPING THE PARTY 


Hired help is a boon for a time- 


strapped bon vivant. While he 
often lends a hand with the 
cooking and loves to accompany 
Studzinskiy on food shopping 
trips, Monaco leaves much of 
the kitchen work to the pro, 
which alleviates event-day stress. 
Studzinskiy arrives two hours 


before guests, freeing Monaco to 


do last-minute tidying up. 





“BE YOURSELF AND SERVE WHAT Y@U BIKE? YOU RESeE 
RELAXED AND YOUR GUESTS WILL BE, TOO” 





Above: Roasted pepper soup was 
presented in coffee mugs. Right: Guests 
gathered in the living room and dining 
rooms, which both open onto the 


kitchen, adding to the laid-be 
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But: STALE TT) with curry leaves, coconut, and cumin was served 
as a main course. Left: Studzinskiy— whose pedigree includes 


_ stints for Jean-Georges Went Cat cane the skewers. A 


self-styled “food apothecary,” he now specializes in healthful 
cooking with organic and natural foods for private clients. 





SPECIALTY COCIIAIES MADE EASY 

“Il always try to have Pret sorof fresh fruit purée at a 
party, along with a full bar,” Says Monaco. Simple but. 
sophisticated libations like a huckleberry lad (above) 


j are often just a matter of mixing liquefied a ora Cote |<.) 


and simple syrup. Puréed péars;®eaches, raspberries, or 
blueberries make for excellent concoctions. 


Top left: Guests Yaqub, Christian Gutowski, and G. Desta sample 
the cheese plate (left), a selection of raw milk cheeses from Cato 
Corner Farm in Connecticut. Bottom left: Chocolate truffles made with 
cocoa nibs, vanilla bean, cream, and shea butter were piled in Chinese- 
style soup spoons and brought out as part of the dessert course 


TICKING “| start off with 
anything that’s loungey,” says Monaco. 
The languid sound of Brazilian 

Girls (right) fits that bill. 

Things aren’t subdued 

for long, though. 

“Everyone has an 

iPod,” he says. “I have 

a dock connected to 

the surround sound, so 

as the night progresses 

people plug in their 

iPods with their own 

music—it gets the party 

started and is a cool way 

to get to know people.” 
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The party season is here again. This year, make 
entertaining easy yet more stylish with our roundup 


of disposable and reusable tableware 


SAL 


¢ 


Dior 











WRITER: LISA McG 


TAKE YOUR PICK Black lacquered 
chargers made of resin add a high-quality 
look at a reasonable price. Hand-washable 
but not dishwasher-friendly; $7 each from 
Caspari: 800-227-7274. Silver/pearl Dots 
dinner plates, $6 for 8, are paired with 
pearl/silver Dots salad plates, $4 for 8, 

for the right bit of sparkle from Caspari. A 
gracefully curved DuraClear Rocks glass 
makes unexpected use of shatter-resistant 
polycarbonate; $45 for 6 from Williams- 
Sonoma: 877-812-6235. Forget your 
wedding silver—choose this remarkably 
realistic Looks Like Silver flatware instead; 
$10 for a 24-piece set of each utensil from 
Plum Party: 800-227-0314. Red/white Dots 
dinner napkins were inspired by a piece of 
grosgrain ribbon; $7 for 20 from Caspar. 


Mallee 


PHOTOGRAPHER: L ADDAD 
PRODUCER: SAMAN| ERLING 
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‘DEEP-CLEANSING FORMULA 409° 
FOR A KITCHEN SO CLEAN IT SHINES. 
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ADVERTISEMENT 


JUMP-START 


your new year with a new workout 


ometimes the biggest hurdle to exercising is staying motivated. If you've been doing f 
S same workout for a while, chances are you may be getting bored. Consider signing up 
something you've always wanted to try, like indoor rock climbing or yoga. In addition to feeli 
more motivated, you may end up feeling fitter as your body responds to the new activity. 


Refresh Your Routine 


Try something new this year to increase your 
calorie burn. Exercise in “intervals” when do- 
ing cardio workouts—pick up the pace every 
few minutes and then return to your usual 
speed. This will challenge your body a bit more 
so you can make the most of your workout 
time. Adding weights to your exercise routine 
is also a great way to jump-start your me- 


tabolism. No need to bulk up like an Olympic 





"BRITA 














Winter Water Wisdom 

Remember to drink eight gla 
of water a day, even during a 
months. Whether jogging in 
park or skiing down the slo 
your body is losing wate 
many ways, including pers 
tion and breathing. The ave ) 
person loses approximately | 


liters of water per day. Dri 





water helps replen- 


ish the body's supply 7 
of fluids. 


weightlifter. Just toning up your muscles ai 
will make you feel healthier and help you bt 


more calories. 


If you're new to exercise, set realistic god 
Make it a point to take the stairs instead of 
elevator. Try walking ten minutes every day 
ther outdoors or on a treadmill at your local gi 
When ten minutes seem easy, add five or m| 
minutes to your walking routine. The point is 
keep moving. 
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Custom fit, to seal‘air out and freshness. inz 
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Sure he’s a plumber. But is he THE 
plumber? Use this guide to decide. 


Se Ce nee ey 
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HE IS / HE ISN'T _| Things you never want to 


When he arrives at your door... hear your plumber Say. 
He Is If he looks professional. 
He Isnt If you can tell he had a chilidog for lunch. | S€ “I didn’t know that was on the 


bottom of my shoe.” 
When he enters your home... 7 


He Is If he puts shoe covers on to protect 3% “You don’t need hot water for the 


your carpet and floors. next week or two do you?” 


He Isn't If he gives you the number of a carpet 
cleaner and says,“ You'll be needing this.” i Wow. My estimates aren’t usually 

When you ask for an estimate... this far off.” 

He Is If he hands you a pricing menu that shows 
preven rennin willleose >é “Holes or not, it’s still my lucky shirt.” 


He Isnt If he says,“How about a guesstimate instead?” 


85 ieee You could spend a lifetime looking for the perfect 

Hels if he leaves his wor meee : e 
eet PG en plumber. Or you could save yourself the time and 

just call Mr. Rooter®. Find the plumber you deserve 


at MrRooter.com or by calling 877-Rooter-5. 


Mx Kicter 


PLUMBING 


When you ask for an explanation of the problem... 
He Is If he gives you a clear and detailed answer. 





He Isn't If he says he'll need to speak to his lawyer 


before answering any questions. 









































ENTERTAINING | with David Stark 
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Create customized boxes as whimsical and personal 
New Year’s gifts that guests won’t soon forget 
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that you now hold was) 
a horse’s hooves for an 

4 to 12. weeks and has 
miles in the Rocky Mou 
the United States of Americ? 
moved by the farrier, it wat 
forge to. 1400 degrees Fahre 
hand to remove any debris 
while stl] warm i 3 i 
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THE INSPIRATION 

A thwarted shopping 
impulse prompted David 
Stark to dream up party 
favor kits. “It was a great 
excuse to finally buy all 
the fab stuff l’d always 
come across in specialty 
stores, but never have the 
opportunity to use,” he 
says. He likens composing 
a box to curating a tiny 
art exhibit. After picking a 
theme, “it’s about hunting 
and gathering skills and 
how you pull objects 
together.” Custom boxes 
can be as elaborate or 
simple as the occasion 
demands. And inexpensive: 
In the boxes here, no single 
object exceeded $20. 
“They’re all just cool little 
things we found.” 
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A graphic black-and-white paper sets the tone for 


this collection of soothsaying accoutrements (above). 


Stark first found the paper, then cemented the theme 
with a Magic 8 Ball. Leather fortune cookies hold 


personalized printed messages. 
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The customized box 


concept also works for a 
hostess or birthday gift. 

“| tailor the gift to the 
person's interest,” Says 
Stark, above. “Like a hikins 
kit for an outdoorsy frienc 
that included a trail book 
and canteen—who needs 
another sweater?” Kate's 
Paperie (www.katespaper 
com) will custom-wrap a 
box in any paper they car 
placing items in a bag wit 
tissue paper ts still charm! 


and less time-consuming. 


GAME BOX 

A rainy-day kit wrapped 

in red faux-suede paper and 
, lined in metallic turquoise 
Besieets is filled with toys to 
help pass the time. Such 

an explosion of bright and 
appy colors is bound to put 
a smile on anyone's face. 
The galosh label was made 
on acomputer and strung 
with cheery yellow 


gingham ribbon. 
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ELEMENTS OFA | 
GOOD GIFT BOX | 
Use a computer and scanner to | 
create inexpensive custom gift 
tag templates (above). 


Divide boxes into compartments 
using balsa wood strips from a 
craft store for a jewel-box effect. 


Think about the box’s interior; 
metallic or textured paper linings 








add color and dimension. i} 


A great box tells a story: “When 
seen as a whole, all the objects 
should communicate a charming 
message,” says Stark. 


VARIATIONS ON A THEME | 
Craft a cooking or baking favor kit. 
A cookie package might include 
an heirloom recipe for gingersnaps 
along with the candied ginger 

and molasses from which to make 
them. Stark has made kits for a 





bride known for her brownies and 
also given boxes containing Asian 
cookbooks and staples like sesame 
oil and fish sauce. 
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ENTERTAINING | spirits 


Fizzy and Fabulous 


When you want to add sparkle to a celebration, make cocktails 
that start with that most festive of ingredients: Champagne! 


ONE EVENING DURING a holiday 
visit to my parents, the cocktail hour 
arrived—and for the first (and perhaps 
only) time in my life, I didn’t know what 
I wanted to drink. Scotch and soda, my 
usual choice, seemed unappealing — 
and certainly not celebratory. My father 
looked at my mother. “Are you thinking 
what I’m thinking?” She nodded and he 
looked at me. “I’m going to make you 
something we used to love: a Champagne 
cocktail.” He did, and I loved it so much 
that it’s now one of my favorite drinks, 
and just about the only thing I imbibe 
between Thanksgiving and New Year’s. 

Pd always thought of Champagne— 
and by extension most sparkling wines 
(Champagnes being the term applied 
to just those sparkling wines made in 
the Champagne region of France)—as 
a stand-alone, something good enough 
to need no adornment. But Champagne 
provides a great starting point for cock- 
tails that will add a particularly festive 
note to any party. 

Of course, the question arises as to 
whether mixing a really good Cham- 
pagne or sparkling wine with other ingre- 
dients is an act of barbarism. Mireille 
Guiliano, the president of Clicquot, 
says they feel that Veuve Clicquot is best 
served pur et simple. On the other hand 
Jeffrey Pogash of Moét Hennessey USA, 
which owns Dom Perignon (and, for 
that matter, Veuve Clicquot), says their 
philosophy is to enjoy it any way you 
like it. In France, it is not at all uncom- 
mon for the house aperitif at many res- 
taurants to be a Champagne cocktail 
called a Kir Royale. It is simplicity itself 


and utterly delicious. 


WRITER: MALACHY DUFFY 


The choice, really, is yours. I have 


fallen into the pattern of saving the. 


fine stuff for those times when I really 
just want a good glass of Champagne. 
And I use less-expensive bottlings when 
I want a Champagne-based cocktail. 
Whichever way you choose, you'll find 
that these drinks will start any occasion 
off with good cheer. 








GLASS ACT Champagne doesn’t 


always have to be served in a tradi 


tional flute. Here, a Martini glass (E 
nox, $190; by Baccarat: 800-777-0 
shows off the inviting golden hues 


classic Champagne cocktail. 


PHOTOGRAPHER: FRANCESCO MOSTO 


PRODUCERS: MALACHY DUFFY AND SAMANTHA EMMERLING 
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WASHINGTON WINNER Domaine Ste. Michelle, from the 
Pacific Northwest, is a terrific Cuvée Brut. It is well balanced and 
slightly dry. About $9. 



















DESERT DELIGHT This Gruet brut sparkling wine is always 
interesting to serve because people won't believe it’s from New 
Mexico. It is, and very well made, too. About $10. 


FRENCH FIZZ The kriter Brut Blanc de Blancs is made in France, 
but it’s not a Champagne; it comes from Burgundy. This is a lovely 
sparkling wine that is crisp and refreshing. About $9. 


ITALIAN POP Prosecco is a sparkling wine made in Italy, where it 
is often served before dinner. This Prosecco di Valdobbiadene is 
light, slightly sweet, and less fizzy than many others. About $8. 
























Champagne bottle 

er, $8; by Dalla Piazza, 
bwissmar: 877-947-7627; 
swissmar.com. 


UNCORKED Champagne 
opener, $20; from Williams- 
Sonoma: 800-541-2233; 
www.williams-Sonoma.com. 


CHILL OUT Silver-plate 
Vertigo Champagne cooler, 
$450; by Christofle: 877-728- 
4556; www.christofle.com. 


VERY COOL Silver-plate 
Vows Champagne chiller, 
$173; from Lauren Home, 


Ralph Lauren: 888-475-7674; 


| 


| 
WWw.polo.com. 


























MASTER 


they are served on their own, Champagnes and sparkling wines are usually served in tall tapered 

es that allow a beautiful display of bubbles to form. If you like these glasses, then by all means use them 
making Champagne cocktails. Because these are cocktails, however, it’s fun to break the mold and try 
xthing different like the pretty take on the classic Champagne coupe shown below. 


LOVELY LADY From Aureole in New York, the Julieta combines 2 oz. 
cognac, 4 oz. maraschino liqueur, 2 oz. fresh lime juice, and 2 dashes bitters | | 
ina shaker with ice. Shake and strain into a flute glass. Top with sparkling | | 
wine. Grand Traditional Champagne cup, $355 for a set of six; by Nason and | 
Moretti, available from Moss: 866-888-6677; www.mossonline.com. 












TIME-TESTED For aclassic 


PRETTY IN PINK The Kir Royale Champagne cocktail place 


is one of the simplest, most 
elegant of Champagne cocktails. 
To make it, add about 2 ounce 

of créme de cassis, and then top 
with Champagne or sparkling 
wine. Evening Champagne flute, 
$130; by Steuben: 800-783-8236; 
www.steuben.com. 


one sugar cube at the 
bottom of the glass. Splash 
with three or four dashes of 
Angostura Bitters. Add 2 
ounce of brandy and top with 





Champagne or sparkling wine. 
Pouring Point Champagne 
Flute, $75 pair; from the 
Wedgwood Vera Wang » 

: Tae 
Collection: 800-955-1550. gatas i 


sn i’ 
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FOIE GRAS The buttery liver calls for little more than good toasted 
bread (Alison Attenborough likes brioche) and piquant cornichons. 
When presented on horn servers it’s an improvised—and store- 
bought—feast that couldn’t be more glamorous. Clockwise from top 
left: Whole duck foie gras with truffles from Petrossian. French Kisses 
are foie gras-stuffed prunes from D’Artagnan, which also produces 

the foie gras mousse in a crock: Cornichons from Whole Foods. Servers 
and spreader from Takashimaya. Hand-painted walipaper 

background from Studio E. 





Procvcor Mary-Ellen Weinrib Photographer: Ngoc Minh Ngo 


k five staples for rich spreads that are table-ready in minutes and perfect for aseason in which 
nexpected guests are common and time is searce. Food pro Alison Attenborough explains. 


SMOKED FISH With blini in the freezer and cured fish in the fridge, elegant hors 

d’oeuvres require nothing more elaborate eT firing up the toaster oven. “It looks 
like a million dollars but only takes a minute to do,” says Attenborough. From top: 
Smoked sturgeon, blini, CIT] marinated tsar-cut smoked salmon (a Carr mid 












KED SORBET Alison Attenborough ~ 
fes sorbet (opposite) at dinner parties 
reround. “I put Blue Moon’s grapefruit 
\pari sorbet in a tall glass, then pour 

ra little extra Campari and a squeeze of 
1,” she says. “With a chocolate-covered 
r slice on the side it’s just fantastic.” 
k-chocolate-covered key lime pear from 
chiuti Confections. 






Net We. 15 oz (4258) 








as 
tESE PLUS A cheese course is classic, 
accompaniments like sweet jams and nut 
s make all the difference. Right: Almonds 
ange honey from Williams-Sonoma match 
trong flavor of a Bayley Hazen Blue from 
ont. Serve fig preserves from Braswell’s 
ict with Tome Fermiere D’Alsace, a mild 
ich cow’s milk cheese (near right). Tomato 
makes a lively pairing with Azeitao, a 
y round of Portuguese sheep’s milk. Jam 
cheeses from Artisanal Cheese Center. 








-BITE DESSERTS Good chocolate can 
ly stand in for dessert. “When served 
a cup of coffee, sea-salt caramels are 
ect,” says Attenborough, who presents 
‘fections at the end of the meal ona 
bie slab. Right, clockwise from top: 


son du Chocolat. Background is Ishi hand- 
ited wallpaper from Studio E. For more 
ails, see Resources. 
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HOUSE BEAUTIFUL | resources 


Prices shown are suggested retail. Symbols in parenthesis 
identify the service type: (R) retail; (T) trade, through de- 
signers; (MO) mail order or Internet orders; (M) manufac- 
turer or distributor; (C) custom by or for designer, unless 
otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION 


22 LITTLE BIG ROOM 

Designer: Lytel Young; 323-646-8475; lytelyoungdesign.com. 
24 SPACE SAVERS 

Paints: 1. Muslin; 2. Desert Boot; 3. Lake Tahoe—Ralph Lau- 
ren Home (M); 800-578-7656. Fabrics: 1—Bergamo (T); 914- 
665-0800. 2—Zimmer + Rohde (T); 212-758-7925. 3—Voy- 
age; voyagedecoration.com. 

26 HOW TO...ORGANIZE YOUR GARAGE 
Lattice; dual bike rack; new garden tools; ladder—Home 
Depot (R); 800-435-4654. Potting bench; pots; antique tools; 
watering can; gloves; seedling trays—Marston and Langinger 
(R,MO); 212-965-0434. Lamps, Lyra pendant lights—Ikea 
(R); 800-434-4532. Bicycles and sporting balls—Kmart (R); 
kmart.com. Tool chest, Craftsman 5 Drawer Roll Away, in 
blue, #0965765—Sears (R,MO); 800-549-4505. Kayak, Sun- 
dance 2—Paragon (R); 800-961-3030, Rubber floor tiles, Or- 
ange #H225— Pirelli (R); 800-752-2218. 

28 A PLACE FOR EVERYTHING 

Cabinets and interior design: Michael and Kenleigh Larock, 
Larock Studios at The Drawing Room; 203-661-3406; 
thedrawingroom.cc. Wall paint, Oceanfront 660, trim color, 
Windham cream # he-6, ceiling color, % formula of Windham 
cream # hc-6—Benjamin Moore (M); benjaminmoore.com. 
Painting above bed—Kenleigh Larock. Painting on wall— 
Cameron Schmitz. Handbags by Glenda Gies—The Drawing 
Room, see above. Mica Pillows, Dransfield and Ross—The 
Drawing Room, see above. Chrome hangers in both closets— 
The Container Store (R,MO); thecontainerstore.com. 

30 SURPRISED BY LIGHT 

Pages 30 to 37: Designer: Martha Angus; 415-931-8060. Ar- 
chitect: Thayer Hopkins; 415-434-0320. Contractor: Carter 
Seldon; 415-643-4800. Structural engineer: Joe Born; 415- 
333-7640. Landscape architect: Todd Cole; 415-252-0111. 
Living room: Carpet, Tibetan jute—Stark (M); 415-861-0466. 
Bench fabric, damask #4489-60, Manuel Canovas—Cowtan 
& Tout (T); 212-753-4488. Dining room: Dinnerware, urns, 
Astier de Villette—Sue Fisher King (R,T); 415-922-7276. 
Hanging lantern, Adam Hall, Vaughan—McRae & Co. (T); 
415-626-2726. Mural—Katherine Jacobus; 415-241-9331. 
Breakfast area: Hanging lamp—Paul Ferrante (T); 323-653- 
4142. Banquette fabric, damask—Manuel Canovas, see 
above. Table; lavastone top—Sue Fisher King, see above. 
Courtyard: Wicker armchairs, ottoman—Dunkirk (M); 415- 
863-7183. Guest bedroom: Fabrics, toile du Jouy, West Indies 
Toile—Brunschwig & Fils (T); 415-522-1622. Plaid fabric, 
Mayfair Check—Cowtan & Tout (T); 415-863-3955 Mas- 
ter bathroom: Fixtures—Waterworks (M); 415-431-7160. 
Sink (C) by designer. Backyard: Table—Sue Fisher King, see 
above. Wicker chairs—Dunkirk, see above. Master bedroom 
Four poster bed, Diego—Sloan Miyasato (M); 415-431-1465. 
Duvet and bed skirt fabric, Danieli Moire in Willow—Nancy 
Corzine (T); 415-431-1465. Bed throw, Teddy, Horton in sage 
green—Rogers & Goffigon (T); 415-861-1011. Carpet, Inter- 
lude in Agate—Stark, see above. 

38 FAMILY MATTERS 

Pages 38 to 45: Designer: Jackie Terrell; 323-571-1622; 
jackieterrelldesign.com. Architect: Abigail Shachat, AJS De- 
signs; 212-643-8043. Office: Desk lamp, Pengu—BDDW. 
(R,T); 212-625-1230. Eames Management chair—Design 
Within Reach (R,MO); 800-944-2233. Floor lamp—Ralph 
Pucci (T); 212-633-0452. Dining room: Table, Continu- 
ous—BBDW, see above. Chairs—Cassina (R,T); 212-245- 
2121. Kitchen: Barstools, Bertoia Collection—Knoll (M); 
800-343-5665. Cookie jar; green bunny—OK (R,T); 323- 
653-3501. Living room: Sofa, custom, Butterfield—Jonathan 
Adler (R,T); jonathanadler.com. Sofa throw pillow fabric, 
Debutante—Donghia (T); 800-366-4442. Coffee table, Sim- 
ple—Jackie Terrell Design, see above. Lounge chair; foot 
stool, both by Vladimir Kagan—Ralph Pucci, see above. 
Fabric, Nova Suede—Henry Calvin (T); 888-732-1996. Tri- 
pod floor lamp—BDDY, see above. Vase—Jonathan Adler, 
see above. Area rug; red wool felt—Patterson, Flynn & Mar- 
tin (T); 212-688-7700. Wall color, Tapestry Beige—Benjamin 
Moore (M); benjaminmoore.com. Curtain fabric, Béchamel, 
Gasoline—Rogers & Goffigon (T); 203-532-8068. Guest bed- 
room: Bunk beds, Trace—BDDW; see above. Coverlet fab- 
ric—Diamond Foam & Fabric (R,T); 323-931-8148. Fabrics 
for bed pillow, chair seat, and window shade—Perennials 
Fabrics (T); 888-322-4773. Desk lamp, Amaryllis; area rug, 
Mother & Child—Jonathan Adler; see above. Lamp shade, 
custom—Paul Ferrante (R,T); 323-653-4142. Lamp shade 
fabric, Como Silk—Silk Trading Co. (R,T); 800-854-0396 
Window shade, custom—Jackie Terrell Design, see above. 
Wall paint, Ice Blue—Benjamin Moore, see above. Master 
bedroom: Bed frame—Duxiana (R,T); duxiana.com. Fabrics 
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for headboard, pillow, and curtains—Rogers & Goffigon; 
see above. Silk pillow fabric; bedskirt fabric—Donghia, see 
above. Throw blanket—West Elm (R,MO); 866-937-8356. 
Area rug—Patterson, Flynn & Martin; see above. Left bed- 
side table—BDDW see above. Table lamps—Jonathan Adler, 
see above. Lamp shades, custom—Paul Ferrante, see above. 
Lamp shade fabric, Como Silk—Silk Trading Co., see above. 
Clock radio—Tivoli Audio (R); 877-297-9479. Wall paint, 
Dill Pickle—Benjamin Moore, see above. Powder room: 
Vase, Lantern—Jonathan Adler, see above. Wall paint, Mer- 
lot red—Benjamin Moore, see above. 

46 COLOR FOR KATIE’S KIDS 

Pages 46 to 49: Designer: Karen Reisler Designs; 212-332- 
9651. Chair slipcover, Miramar/Habanera. Pink wallpaper, 
Komou/Shibori. Shams and pillow, Paraskeva/Inessa. Lamp- 
shade; striped pillows and bolster fabric, Eugenia/Rosalina. 
Silk thin stripped pillow and bolster, Francia/Rosalina. Duvet 
Fabric, Surya/Isika—Designers Guild (R,M); 866-781-5695. 
Marilyn Monroe photos—Movie Star News (R); 212-620- 
8160. Pink rug and white rug; Flokati shag rug —PB Teen 
(R,M); 866-472-8336. Sisal rug, Simply Sisal in Straw—ABC 
Carpet & Home (R); 212-473-3000. Fabric on headboard 
and vanity lampshade, Nara/Shibori; window shade and bed- 
skirt, Vitrales/Cristobal; floral pillow fabric, Karakusa/Imari; 
lime chenille pillow, Rosca; sofa, Edge #DGFED2 in Rosca 
lime/Trezzini— Designers Guild, see above. Record covers— 
Gold Million Records (R); 610-525-4500. Bedside lamp—Ar- 
temide; 212-925-1588. Bedside table, #1 1-6343701—Pottery 
Barn (R,MO); 800-922-5507. Vanity table, Larsson Ivory desk 
#402-591—Crate and Barrel (R,MO); 800-323-5461. Van- 
ity chair, La Marie in cider yellow—Designers Guild, see 
above. Block wall shelves, #70-4515565—West Elm (R,MO); 
866-937-8356. Bed linens, Simiane & Paillon—Designers 
Guild, see above. 

50 SECOND WIND 

Pages 50 to 57: Designer: Chantal Dussouchaud; 310-27 1- 
0046. Svtting room: Lounge chair and ottoman, vintage— 
Shelter (R,T); 323-937-3222. Plexiglas vase—Atelier de 
Chantal, see above. Atelier: Coffee table—Restoration 
Hardware (R,MO); 800-762-1005. Patio: Table, Montauk— 
Restoration Hardware, see above. Kitchen: Sink, 
Farmhouse Collection—Villeroy & Boch (M); villeroy- 
boch.com. Floor lamp, Tolomeo Mega—Artemide (M); 
artemidestore.com. Basket—Ji Gallery (R,T); 323-931- 
0888. Chairs, Folio in Espresso—Crate and Barrel (R,MO); 
crateandbarrel.com. Living room: Sofas, Cannes; ottoman— 
Crate and Barrel, see above. Coffee table; throw—Atelier de 
Chantal, see above. Photo frames—Ikea (R,MO); 800-434- 
4532. Study: Sofa; ottoman—Atelier de Chantal, see above. 
Master bathroom: Sink, Puris-—Kohler (M); kohler.com. Wall 
lamps, Tolomeo—Artemide, see above. 

58 ON THE BEACH 

Page 58 to 63: Designer: Joe Nye; 310-550-7557. Outdoor area 
redesign: Gregg Abel, Gregg Abel Construction and Design; 
949-497-3442. Outdoor design project superintendent: Paul 
Louis, Gregg Abel Construction and Design, see above. Patio 
White wicker furniture—Indigo Seas (R); 310-550-8758. 
Mosaic tile pot—Inner Gardens (R,T); 310-492-9990. Liv- 
ing room: Paint, Santa’s Suit #1336—Benjamin Moore (M); 
800-672-4686. Black wicker chair and ottoman, Edgewater 
(similar available) —Crate and Barrel (R,MO); 800-996-9960. 
Chair and ottoman fabric, La Favorita #33973-2—Clarence 
House (T); 212-752-2890. Pillow fabric—Cote d’Azur— 
Clarence House, see above. Chinoiserie side table—Susanne 
Hollis (R,T); 626-441-0346. Lamp, Aurora Double Gourd in 
Blanc de Chine—Christopher Spitzmiller (R,T); 212-563- 
1144; christopherspitzmiller.com. Painting by Tim Solliday— 
Michael Hollis Fine Art (R); 626-441-4333. Sofa, Potomac; 
media cart, Elements—Crate and Barrel, see above. Sofa 
fabric, La Favorita #33973-2—Clarence House, see above. 
Cocktail table—Barclay Butera (R); 323-634-0200. Blinds— 
Drapery Showcase (R,T); 949-587-1002. Bedroom: Head- 
board—West Elm (R,MO); 866-937-8356; westelm.com. 


Wall sconces, Duncan—Crate and Barrel, see above. Hur- * 


ricane (close-up, shelves), Palmer—Crate and Barrel, see 
above. Paint, Whipple Blue #HC-152—Benjamin Moore, 
see above. Patio: Coral patio set, vintage—Brown Jordan 
(M); brownjordanfurniture.com. Chair fabric, Tropical Spec- 
trum—Giati Designs (T); 805-965-6535. Kitchen: Lamp—Su- 
sanne Hollis, see above. Stove—Viking Range (M); 800-467- 
2643. Mini dishwasher—Micle (M); 800-843-7231. 

64 TOTEM AND TABOO 

Pages 64 to 71: Designer: Michael Berman; 323-933-0220 
Entry. Cylinder lamp—Michael Berman, see above. Wall 
paint, Portrait White—Ralph Lauren Paint (M); 888-475- 
7674. Family room: Sofa, Hudson; chair; ottoman—Michael 
Berman, see above. Fabric on chair, Bergamo—Kneedler 
Pauchére (T); 310-855-1313. Walleovering—Osborne & Lit- 
tle (T); 212-751-3333. Living room: Sofa fabric, Jim Thomp- 
son Silks—Kneedler Fauchére, see above. Tile on fireplace, 
Logos Azul—Walker Zanger (T); 877-611-0199. Mirror, 
Dresden; hassock, Tangier; outdoor dining chairs, Bilt- 





































more—Michael Berman, see above. Master bedro 
custom; mirror, Bubble—Michael Berman, see abo 
on bed, Roxy, limelight—Larsen (T); 212-647-6900 
Chairs, Holiday—Michael Berman, see above. Ma 
room: Shower drapery fabric, Victoria Hagan—H 
(T); 310-659-3776. Outdoor area: Outdoor dining 
more—Michael Berman, see above. 

78 SHELF LIFE 

Marston & Langinger (R,M), 117 Mercer St., Ni 
10012; 212-965-0434. 
80 DOUBLE DUTY 
Flea Market—Far Hills Rummage Sale; 908-7 
Cowhide, Cavallini unendangered species— 
Leather (R,T); 800-886-8339. Natural black calf 
Wang—Syratech (R,T); 888-747-0475. Gemini c 
ers—MoMA Design Store (R,MO); 800-447-666 
sphere—Williams-Sonoma Home (R,MO); 888-922 
86 ART FEVER 
Pages 86 to 89: Designer: Nicholas Miles Pentec 
750-1915. Thomas Segal Gallery; 410-235-1500 (ay 
Vintage photos, Barbara and Eleanor Nudes by Ha 
han. Chair cushion fabric, client’s own needlepoi 
area; Painting, Roman Notes by Cy Twombly. W; 
by Roger Arlington (T); 212-752-5288. Chair fab: 
drille (T); 212-753-2995. Living room: Sculpture b 
Witt. Sofa fabric, Dartmoor Chenille; club chair 
losella Damask—Cowtan & Tout (T); 212-647-69 
graph over sofa, Hatteras, 1963 by Jasper Johns. 
by Beverly Pepper; Untitled, Second State, 1969 
Johns; lithograph in dining room, Waterstop, 1968 
Rauschenberg. Carpet, Daripal French linen—S 
pet (T); 212-752-9000. Surrealist Head by Roy Lic’ 
Sculptures, Wooden Book, by Richard Artschwage 
(on wall), Coldspring, 1992, by Brice Marden. Fr: 
from left to right: Target, by Ellsworth Kelly; Do 
by Jasper Johns. 

93 MAN WITH A PLAN 

Chef: Valentin Studzinskiy; 646-701-2882. 
98 PARTY FAVOR KITS 

David Stark, Avi Adler-—718-243-0804; aviadler, 
boxes: Kate’s Paperie (R,T); 800-809-9880; katespay 
All ribbon: M&J Trimming (R,T); 800-965-8746; mj 
Fortune telling kit: Papers: Black and white geometry 
yellow mi-teint paper liner—Kate’s Paperie, see ak 
contents: Leather fortune cookies—Swallow (R);, 
8201. Gypsy witch fortune-telling cards— House 
houseoftarot.com. Magic 8 Ball—Alphabets (R); 
6342. Rainy day kit: Papers: red suede paper, turq) 
teint paper liner—Kate’s Paperie, see above. Box 
Mini Rubik’s Cube—Urban Outfitters (R,MO); 
8794. Mini memo pads—Paul Smith (R); 212-627-9 
Etch-a-Sketch— Alphabets, see above. Good luck kih 
Red suede paper—Kate’s Paperie, see above. Box 
Chinese cat— Pearl River Mart (R); 800-878-2446; 
com. Pewter wishbone—Swallow, see above 
shoe—Cherry Hill’s Horsekeeping Books & Vide’ 
horsekeeping.com. Party favors: Multicolored pap 
ers & foil horns; Harlequin noisemaker—Centu 
(MO); 800-325-6232; centurynovelty.com. Striped d 
ers; party hats—Farfetched (R); 212-460-8873. 
104 BE PREPARED 
Page 104 to 107: Whole duck foie gras with t 
Petrossian (R,MO); 800-828-9241. French kisses, 
mousse in crock—D’Artagnan (R,MO); 800-3 
dartagnan.com. Cornichons—Whole Foods (R,M 
foods.com. Servers; spreader—Takashimaya (R); 
0100. Hand-painted wallpaper, India #2210 Sun 
Metallic Collection—Studio E (T); 212-244-2800) 
inc.com Tsar-cut salmon; mini blini; smoked stv 
Petrossian, see above. Tall glass—Takashimaya, s¢ 
Glass ornaments—David Stypmann (R,T); 212-2 
Chocolate-covered key lime pear—Recchiuti Co) 
(R,MO); 800-500-3396; recchiuti.com. Almonds i 
honey—Williams-Sonoma (R,MO); 800-541-2233, 
serves, Portuguese tomato jam, Bayley Hazen bli 
Fermiere d’Alsace and Azeitao cheeses—Artisan; 
Center (R,MO); 877-797-1200; artisanalcheese.com| 
and pecan toffee—Sans Souci Gourmet Confections 
331-4208; sanssouciconfections.net. Smoked salt ane 
caramels—Fran’s Chocolates (R,MO); 800-422-3] 
schocolates.com. Signature truffles (purple box) — 
Confections, see above. Truffles—La Maison du 
(R); 212-744-7117; lamaisonduchocolat.com. Wallp 
#2031 in Feather Grass—Studio E, see above. 
















CORRECTION 
December: In “Wish>List,” the wrong tel 
number was given for the scented candles 
The Drawing Room featured on p. 26. The nl 
should have read: 203-661-3406. 
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YOU HELP THE AMERICAN RED Cross, 
YOU HELP AMERICA. 


MAKE A PLAN AND GET A DISASTER 
SUPPLIES KIT TODAY. 


)UR LOCAL CHAPTER OR REDCROSS.ORG 


American 
Red Cross 


Combine your love of decorating 
with our training, business systems, 
marketing programs, name recognition, 
direct manufacturer accounts, and more 
to create a beautiful business. 


| PENT ERIORS 
a by Decorating Den” 


2 800. DEC. DENS 


www.DecoratingDen.com 


Each franchise is independently owned and operated. 





Stuttering hasn’t stopped 


actor Nicholas Brendon 
from making his mark on 
Hollywood as “Xander” in 
Buffy The Vampire Slayer. 


THE 
STUTTERING 
FOUNDATION? 


\ Nonprofit Organization 


} Since 1947—Helping Those Who Stutter 


1-800-992-9392 


www.stutteringhelp.org 


For more information about 
stuttering and what you 


can do, call toll-free. 


3100 Walnut Grove Road, Suite 603 ¢ P.O. Box 11749 ¢ Memphis, TN 38111-0749 
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HouseBeautiful 
MARKETPLACE 


BRASS BEDS 

- IRON BEDS 

BRASS AND IRON BED SALE! Buy 
factory direct and save 50% on romantic 
solid brass and iron beds. Once-in- 
a-life-time savings! Lay-away and | 
payment plans. FREE color catalog. | 
Brass Bed Shoppe, 13800 Miles Ave., 

| Cleveland, OH 44105. 216-229-4900. | 
www.brassbedshoppe.com 


| CARPETS | 
CARPETS OF DALTON, The World’s | 
| Largest Floor Covering Store. Family | 
| owned for over 30 years, we guarantee 
_ the lowest prices and the best service. | 
FREE SAMPLES...SHIP ANYWHERE. © 
Call Toll Free 1-888-514-7446. | 
www.carpetsofdalton.com 
FABRICS & WALLPAPER 
FABRICS - SOUTHERN DESIGN. 
CONCEPTS - Discount source for 
_ many designer fabric and wall cover- 
| ings. Never undersold. Please give 
manufacturer, pattern, and color. | 
_ 800-245-3071. 


FURNITURE 
DISCOUNTFURNITURE@48TH.COM 
| SUBSTANTIAL SAVINGS On Fine 
Furniture!!! 40 - 60% Off Retail!!! 
Nation-wide in-home delivery! Credit | 
Cards Accepted! We refuse to be 
| undersold! 843-449-3588. 
CHERRY HILL FURNITURE | 

CELEBRATES 70+ years! Incredible | 

discounts on name brand furniture. 
| Nationwide delivery. 1-800-328- 
0933. Visit: www.cherryhillfurn.com 
| Major credit cards accepted. | 
_ PATIO, POOL, PORCH FURNITURE | 
- SHIPPED QUICKLY. All major 
brands. www.thegardenroom.com 
1-800-288-1086. | 
www.FurnitureLA.com Discounts on 
beautiful Modus Beds, nightstands, 
dressers, sets. Free U.S. delivery. 
Order online at: www.FurnitureLA.com 
or call toll-free 877-869-8875. 


DO YOU HAVE A SPECIAL 
| PRODUCT OR SERVICE 
TO ADVERTISE? 
Call 1-800-324-4589 to reserve your 
spot in the next available issue of 
House Beautiful Magazine. 












































FOR HOUSE BEAUTIFUL SUBSCRIPTION 
INQUIRIES CALL 800-888-7788. 
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CARLISLE WIDE PLANK FLOORS 
For nearly 40 years, this family-owned 
company has custom crafted traditional 


wide plank floors in hand-selected Antique 


and Old Growth pines and hardwoods. 
Design options to fit any style of home and 
ideal over radiant heat. 


STERLING SILVERWARE FOR SALE 
More than 6,000 patterns of new and 
discontinued flatware patterns at very 
affordable prices. China, crystal and fine 
silver gift items also available. Call Silver 


Queen at 800-262-3134 for a free catalog, or 
visit www.silverqueen.com. National Bridal 


Registry now available. 


BF 
ce 
— ; 








SPECTRUM 

100% Crystal Wrought Iron Chandelier 
This beautiful chandelier has 6 lights Hi 
decorated and draped with hand-cut an¢ 
polished 100% crystal that capture and | 
reflect the light of the candle bulbs. The 
timeless elegance of this chandelier is su 
to lend a special atmosphere anywhere ij 
placed! H.21” W.22”; 6 LIGHTS, SHA] 
INCLUDED! ONLY $195.00! (800) 66} 


3899 OR www.greatchandeliers.com. | 





CLAUDIO RAYES 


14 designer beds you will love and why. 


Request the free catalog of the Claudio 

Rayes bed collection and learn why inte 
designers love and recommend it. Helpf 
make a choice. Visit: www.claudiorayes. 


HOUSE BEAUTIFUL® Volume 148, Number 1 (ISSN 0018-6422), is published monthly by Hearst Communication 
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Your ideas become reality: 


NATURALLY, THE | 
BEST CHAT ROOMS 
ARE THE REAL ONES. 
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Armstrong Hardwood 


Armstrong” Hardwood Flooring by 
Hartco®- Heritage Classics™ Collection: 
Maple Copper Canyon HCM411CX 


Nothing adds as much beauty and 





warmth to a home as genuine, 





natural Armstrong Hardwood. 





Except, maybe, a few good friends. 
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Hardwood:Resilient: Cabinets 


Linoleum*sLaminate*Ceilings || 
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DECORATING 


A North Carolina couple 
uses luscious colors and 
traditional patterns to create 
a new house for their family. 
BY CHRISTINE PITTEL 
Versatility and modernism 
play key roles in the 
renovation of a traditional 
house in a Minneapolis 
suburb. 

BY TED LOOS 


An aging Manhattan town- 
house is transformed into a 
sophisticated family home. 
BY STEPHEN HENDERSON 


iNG 4 \LLEY CO v 


Charlotte Ford rethinks the 
rooms in her Idaho retreat 
and gives them a colorful 
yet casual update. 

BY JANE MARGOLIES 

A vacation home with an 
excess of ornamentation 
becomes a modern, relaxed 
retreat that’s perfect for 
entertaining. 

BY PETER WEBSTER 


Jin 


New high-tech gadgetry can 
make almost any room an 
instant home theater. 

BY CHRISTINE PITTEL 


Flavorful herbs and spices 
enliven four unconventional 
soups that are easy to make. 
BY MARY-ELLEN WEINRIB 


House Beautiful 2/2006 
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IN THE COVER The living room of a new house in North 
Carolina looks comfortable and lived-in, thanks to designer Mark PI 
PHOTOGRAPH BY CHRISTOPHER BAKER 


=837-2224 Denver 720-488-1871 Fairfax 703-266-5658 Grand Rapids 616-949-8252 Houston 713-838-8100. Larchmont 914-834-6373 Memphis.901-767-4055 
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thecurtainexchant 
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1-0601 Sugarland 281-494-1903 Tampa 813-288-9020 Virginia Beach 757-437-3800 Westport 203-227-2828 Winnetka 847-784-9752 








16 Style Beat 

Flat screen and wireless 
technologies yield a new 
crop of televisions and 
sound systems. 

BY ANNE E. COLLINS 


22 Swatch Watch 
Fabrics inspired by men’s 
suiting give a headboard a 
run of tailored but cozy 
incarnations. 


24 How to...add 
texture to a room 
Employ a variety of 
different surfaces to give 
a space an extra touch of 
comfort and style. 

BY LAURA DAY 


26 Makeover 

A designer redoes her 
Santa Monica kitchen, and 
relates a chronicle of the 
ups and downs. 

BY KATHRYN M. IRELAND 


30 Designer’s Top Ten 
With help from designer 
Leslie Sachs, the laundry 
room could well become 
the most sought-after 
spot in the house. 


House Beautiful 2/2006 





76 Garden Rescue 

A swath of lawn is reimag- 
ined as a multifaceted 
space filled with low- 
maintenance plants. 

BY ELIZABETH H. HUNTER 


77 Gardening 

Inject a green garden with 
a burst of brightness in 
the form of red-toned 
flowers and plants. 

BY KATHERINE WHITESIDE 


78 Weekend Shopper 
Edward Ross surfs eBay 
and goes gaga fora 
quirky 1950s-era appli- 
ance with a funny name. 
BY MARIO LOPEZ-CORDERO 


80 Thoughts of Home 
As Hurricane Katrina 
approaches, a New 
Orleans resident must 
decide whether to leave. 
BY PATRICK DUNNE 
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88 Gatherings 

A couple entertain friend 
at a casual and carefree 
brunch in their restaurant 
BY MARIO LOPEZ-CORDER 


91 Editor’s Choice 

A batch of great new tea 
products and accessories 
will make you rush to put 
the kettle on. 


93 Entertaining with 
David Stark 

An unassuming bloom 
takes the central role in 
a wedding bouquet and 
inspires the scheme. 


96 Spirits 

Vodka’s neutral flavor 
means it easily forms the 
base for myriad cocktails 
BY MALACHY DUFFY 


10 Editor’s Letter 
12 Letters 
104 Resources 


108 Finishing Touch 
A collection of plates grou; 
together and symmetricall! 
arranged is a grace note in 
Southern dining room. 





Exterior Premium Pine Door 1863AP 





iflast 


WORRY-FREE WOOD 


7 





YEAR 


_ WARRANTY 
ao 


Wood Radius Casement Window Exterior Premium Pine Door 1836AP Wood Double-Hung Window 


JELD-WEN® windows and doors made with AuraLast™ wood will remain beautiful and worry-free 
for years. Unlike dip-treated wood, AuraLast wood is protected to the core and guaranteed 


to resist decay, water absorption and termite infestation for 20 years. To request a free 


‘ brochure about AuraLast wood or any of the reliable doors and windows JELD-WEN makes 


or to find a dealer near you, call 1.800.877.9482 ext. 1158, or go to www.jeld-wen.com/1158. 


RELIABILITY for real life’ JELD WEN. 


WINDOWS & DOORS 
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Thanks for bringing 
us together. 


With help from people like you, 
inner-city children can visit the 
country and make new friends. 
They can swim in a lake and walk 
barefoot in the grass for the very 
first time — things they might 
never get to do without The Fresh 
Air Fund. We send thousands of 
city children to stay with host 
families in the country every 
summer, and the host families 
enjoy the experience as much as 
the children who visit them. And 
we've been able to do it because 
of contributions from our generous 
donors. For more information on 
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yom opulent brushed and highly polished 18k gold plated solid stainless steel. The Klaus Kobec Decorum Gold features a 
jd distinctive Tigers Eye dial adorned with elegant golden finish fingers and raised Roman numerals. The Tigers Eye dial is 
by 2 shimmering crescents comprising of 22 individually set diamonds. This truly sophisticated timepiece would not be 
without the single sparkling diamond set within the crown. 


GENTS RETAIL PRICE $1385 DIRECT PRICE $289. LADIES RETAIL PRICE $1295 DIRECT PRICE $269. FEATURES INCLUDED: TIGERS EYE DIAL. CASE INLAID WITH 22 DIAMONDS 
DIAMOND TIPPED CROWN. 18K GOLD PLATED CASE & BRACELET. 18K GOLD PLATED BUTTERFLY CLASP TO THE BRACELET. GOLD FINISH ROMAN NUMERALS & FINGERS 
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editor’s letter 





HOUSE BEAUTIFUL 


| This Month It’s 
All About Change 


hat’s majorly new at House Beautiful this month is me, Stephen Drucker, the editor-in-chief. 
now I’m at my desk on the 29th floor of 1700 Broadway in Manhattan, looking across the H) 
River, picturing all of you reading this magazine somewhere just over the horizon. 

Here are some things you should know about me: My taste leans toward the traditional, though I can’t 


| ine living without modern things too, and nobody has ever said I play it safe. I like to be comfortable—if a 


== 


isn’t comfortable, it’s something other than a chair to me—and I’m fascinated by all the fine points of co 
that some people just magically seem to know. I like technology, though it doesn’t always seem to like m 


a shopper and a collector; someone once to 


Starting in March it’s going to be 


that finding something great at a flea market | 


a very different House Beautiful, 
more useful and beautiful than ever 


meant. As finicky as I can be, as much as I | 


lot like falling in love, and I knew exactly wh 


take care of things, the whole idea of perfectionism turns me off; when people try to impress me by sayings 
a perfectionist,” I say to myself, “Too bad.” Finally, although I’ve spent my whole life within 100 miles of: 
I was born, I’m endlessly fascinated by all the ways to live across America. It’s uniquely, optimistically Ame 
this belief in new ways to live, in new places to go, in being yourself. No matter where I travel, I always find 1 
wondering who Id be if I lived there (sometimes I get so carried away, I show up at real estate open hous 


That’s who I am, as you'll see in the maga- 


feel change stirring; it would be hard to miss 
that the photos are much bigger, so you can 


| | zine you'll be getting soon. In this issue you'll 
poke around the rooms and really see every- 





thing. Starting in March it’s going to be a very 
| different House Beautiful, more useful and 
beautiful than ever. We’re planning it with 
visions of you cutting out pages and putting 
them in those files we all keep. My idea of a 
magazine is not something you pile in a stack 
and never open again. It’s a workbook you dog- 
ear, cut up, and fill with Post-its. We’re having 


a lot of fun putting together the magazine we 





think you really want. Sharpen your scissors. 
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-REMIER RESOURCE FOR DECORATIVE RUGS SINCE 1921: 





— aA 











= 





HOW TO HANG A 

MIRROR ON A MIRROR 

Clare Potter's gorgeous Manhattan 
apartment [“City Lights,” December] 


decorated for the holidays by designer 





Libby Moulton was such a treat—time- 
less tradition at its best. But how did 
she attach the beautiful sunburst mir- 
ror to the mirrored wall in the living 


room? It’s a wonderful idea—one I'd 





like to replicate in my home. Would she 
let readers know? 

Ann Schmidt 

via e-mail 

A professional from Manhattan Shade 

and Glass (212-288-5616) used a special 

drill to install the sunburst mirror to the 

ame effect could be 


the wall with mir- 


murrored wall. Th 
achieved by lining 
rored tiles, leaving pty space where 


$3 


Please send your € 


New York, NY 100% 


House Beautiful 2/2006 


kim Herrington 
Austin, Texas 


you wish to hang the second mirror, so it 
secures directly to the wall. Or you could 
employ fishing wire to hang the second 
murror from a hook above the first. But be 
careful—you have to make sure the grade 
of line used is strong enough to hold the 


second mirror. 


WHERE TO FIND 

A FEATURED MIRROR 

[ am interested in purchasing the star- 
burst mirror featured on the cover of the 
October issue. Can you tell me where 
to find it? 


Sherrt Marx 


via e-mail 
The mirror used by designer Markham 
Roberts tn the entrance hall featured 
on the October cover is a one-of-a-kind 


vintage piece. But here are two options 


SEARCHING FOR PAINT 

| am in love with the living room 
featured in “Now Showing” in the 
November issue. | am trying to 
renovate and decorate my 1940s 
house in central Austin in the 
same style, and | am desperate to 
find the lovely shade of blue paint 
designer Kerry Joyce used in that 
room. Any chance you could let 
me know the color? 


Joyce used a custom-mixed paint, but Silver 
Maple (1057) and Westerly Wind (1260), 
both from Glidden (www.glidden.com; 
800-454-3336), are close matches. 


to consider that might do the tric. 
Sunburst mirror from Storehouse | 
storehouse.com; 888-786-7346) loos 
ilar, while the Star Burst mirror fro 
lard Designs (www.ballarddesign| 
800-536-7551) is another interpreé 
that’s readily available. 


ROASTING TEMPERATURE 
REVEALED 

In the December 2005 issue, the 
temperature for cooking the sta 
rib roast featured in “Prime Time 
not included in the recipe—coul 


provide it? 


The oven temperature for cookt 
rib roast ts 350°F —we apologize f 


OMISSION. 








j chandeliers are among civilization’s most spectacular 
on the stage of life. They've been lighting the 
jal and public dramas of monarchs and fashion 


INK 
PANTHER 


In Theaters February 10th 
www.pinkpanther.com 


)s this is why 
‘bek chandeliers 
\way of ending 
ovies. 


| take you behind 
ones of The Pink 

‘r, in theaters 

try 10th, to describe 
‘ein the plot. 


: the part because the production designer found 
indeliers “profoundly elegant” and “so period 
..” But our ability to learn our lines quickly was 
important. 


“ood works on deadline, and when the producers 
searching the world for a chandelier maker, even 
Mpetitors told them only Schonbek could help. The 

1 work they needed was complex; the schedule tight. 


n design is a specialty at Schonbek, and has been 
‘870. We manufacture crystal chandeliers from raw 

als — unusual nowadays in the lighting industry. 

se we control our own methods, materials and timing, 
| handle a challenge. 


IJESIGN CONSULTATION www.schonbek.com 
»DVD “BEYOND LIGHTING”: 1.800.836.1892 


e Eileen on the 








As seen in The Pink Panther 


Here the challenge was to Pp p 
produce a chandelier that 

would approximate the style and size of the huge 

antique crystal chandelier hanging in the lobby of 

The Waldorf Astoria. Bumbling Inspector Clouseau is 

destined to bring about the fall of this historic chandelier, 

so the producers needed a look-alike for special effects. 


The whole crew gathered ‘round to watch it crash. “When 
we dropped it,” said the assistant art director, “only the 
crystal shattered. Amazingly, the frame didn’t break. 

It was built like a tank.” 


It’s always gratifying when people notice that our 
chandeliers are well made. 


You'll also see Schonbek chandeliers in the scenes at Police 
Headquarters, where the décor suggests the lavish interiors 
of the Palais de Justice in Paris. 


Here the production designer chose Schonbek chandeliers 
ideally suited to a French palace. The style is called Versailles 
and is reminiscent of the seventeenth-century court of King 
Louis XIV. 


We also make these chandeliers, by the 
way, on a scale appropriate for homes, in 
case you could use a magnificent prop in 
your private life. Visit our website for more 
details: www.schonbek.com 





Eileen Schonbek 





Inbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908 Tel: 800.836.1892 or 518.563.7500’ www.schonbek.com 





























e Pink Panther © 2005 Metro-Goldwyn-Mayer Pictures Inc. © 2005 Columbia TriStar Marketing Group. All Rights Reserved. 





21h unsurpassed collection of the world’s cas ast trum etd ne bitse 
Hundreds of designs, ranging from grand multi-level chandeliers 
to interior and exterior sconces. Custom projects are always welcomed. 
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HORN ihe PAGE FOR GREAF NEW TECHNOLOGY FOR THE HOME 
TIPS ON USING TEXTURE, AND A WIDE RANGE OF INVITING INTERIORS 
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é oes MESS claelictets 50-inch flat-screen television, $3,500, and 
_ Classic gold leaf frame, $450; from Panasonic: 800-405-0652. St. Denis Peete 
in Clem Le available through designers from Grange: 800-472-6431. Brick 
carpet in garnet, available through designers from Odegard: 800-670-8836. 
On hall is Regent Metallics paint in Polo Field (RM24), $40 a gallon; by 
Ralph Lauren Paint: 800-379-7656. 


INS . PHOTOGRAPHER: JAMES WORRELL PRODUCER: STEVEN WAGNER 
ve ae my TT 





BTHE PLASMA ALTERNATIVE 
Get the silver screen experience 
: without having to stand in along 
box office line. The Play Big IN72 


brojects an image that measures 11/2 


i 
| 


Pet and surpasses cinema standards 
for image brightness. Inch for inch, 
it’s like getting a huge plasma for 
pennies. Play Big IN72, $1,299; by 
InFocus; 800-294-6400. 











A VISION IN WHITE A slim and sleek cream- 
colored Liquid Crystal Display television is the 
antithesis of the big black box, and looks sharp 

turned on and off. Bravia KLV-S26A10/W, $1,500 

for 26-inch screen; by Sony: 877-865-7669. 


HANGING IN THERE This television, radio, 
and CD/DVD system mounts under a cupboard 
and features a screen that swivels so you don’t 

miss a second of your favorite show, whether 
you're mixing, chopping, or washing dishes. 
Under-Cabinet player, $300; from The Sharper 
Image: 800-344-4444. 








RE ENHANCEMENT Extra lights set behind the 50-inch 
Hes of this screen automatically adapt to the colors it 
bcts—the additional ambient glow improves the picture 







} contrast, and color of whatever is displayed. Ambilight 2 
}plasma television, $5,300; Philips: 800-531-0039. 


Cotes 











PORTABLE PROJECTOR Weighing only a 


pound, this little projector plugs in for use in the 
living room or, filled with batteries, can easily be 
taken outdoors so you can host your own starlit 
screening. Pocket Projector, $800; by 
Mitsubishi: 888-307-0349 
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Nes OR: © NE 

The computer meets the 

home theater to create an 
entertainment powerhouse. A 
200-disc changer houses CDs 
and DVDs, and Windows Media 
Center 2005 helps you navigate 
them from the sofa. Vaio XL1 
Digital Living System, $2,300; 
from Sony: 877-865-7669. 











Om | 
















THE MVP In any space or role, this 
little loudspeaker performs like 
an all-star. With settings that 


accommodate a main room, 
a surround-sound theater, 
ora computer, it is ready 
for a variet hemes 
and is also ava . red, 
black, or g! ab 4 
loudspeaker ra 
pair; from Ba n 


House Beautiful 2/20 





LOUD AND PROUD 

With a speaker system this attractive, there’s r 
need to hide it away. The slick red-lacquered s| 
can dock your iPod or play CDs for sound that} 
exquisite as the case it comes in. Model L, $1,0) 
and stand, $75; by Geneva Lab: 877-436-3829) 





WIRELESS WONDER This system is like a steré 
with an executive assistant. It can broadcast | 
whatever it’s playing to a satellite speaker in an 
room for music throughout the house (and can 
play a different tune in each location). The hub 
hard drive stores 750 CDs-worth of songs, so 

iS organized and easy to navigate. Wireless Mu 


Center, $1,000; by Philips: 800-531-0039. 











TUNE IN A tabletop stereo combines a CD and 
DVD player with high-definition digital-radio ané 


satellite-radio capability. It makes listening to crad 
frequencies a thing of the past. I-Sonic entertainm 


system, $600; by Polk Audio: 800-377-7655 





apneic ae na eae 




















A tropical hardwood 
chest easily 
absorbs plenty 
of entertainment 
accoutrements, and 
looks good doing 
it. Mendoza 
cabinet, $2,400; 
at Room & Board: 
800-486-6554. 


{ODE A streamlined shelving system is connected by powder-coated 
i) Fill each cubbie with your every technological desire. Chicago Media 
Enter, $1,300; by Blu Dot for Design Within Reach: 800-944-2233. 





UE A sweet country 
cabinet has an angled frame made to 
nestle into a corner and shelves that 
adjust to any configuration, so it can 

accommodate a growing entertainment 
arsenal. Hensvik corner storage unit, $100; 


by Carina Bengs for Ikea: 877-345-4532. 
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f you take NEXIUM, 
free support can 
show up in some 

unexpected places. 


i) 


De TUS Scie RUC crue BL 


You want helpful information about how to 
manage your condition wisely. Our free program 





delivers it all to your door. Here’s what you'll get: 


* Delicious healthy recipes 
 Easy-to-understand advice from experts 
e Helpful lifestyle tips 

e Valuable savings 


If you take NEXIUM, take a moment right now to 
sign up for the help and support you deserve. 


To be part of our FREE program, 
visit nexiumprogram.com or 
Call 1-888-840-4373. 





(esomeprazole magnesium 





AstraZeneca 


\ 
} 


g— 



































































Please read this summary carefully, and then ask your doctor about NEXIUM. No advertisement can} 
information needed to prescribe a drug. This advertisement does not take the place of careful discussions} 
your doctor has the training to weigh the risks.and benefits of a prescription drug for y 


NEXIUM’ (esomeprazole magnesium) 


20-mg, 40-mg Delayed-Release Capsules 


BRIEF SUMMARY Before prescribing NEXIUM, please see full Prescribing Information. INDICATIONS AND U 
for the short-term treatment (4 to 8 weeks) in the healing and symptomatic resolution of diagnostically confirmed eros 
nance of symptom resolution and healing of erosive esophagitis (controlled studies do not extend beyond 6 month: 
heartburn and other symptoms associated with GERD; and for risk reduction of NSAID-associated gastric ulcer. CO 
is contraindicated in patients with known hypersensitivity to any component of the formulation or to substituted benzimi 
Symptomatic response to therapy with NEXIUM does not preclude the presence of gastric malignancy. Atrophic gastritis 
in gastric corpus biopsies from patients treated long-term with omeprazole, of which NEXIUM is an enantiomer. In 
NEXIUM Delayed-Release Capsules should be swallowed whole and taken at least one hour before meals. For patients w 
capsules, one tablespoon of applesauce can be added to an empty bowl and the NEXIUM Delayed-Release Capsule ca 
carefully emptied onto the applesauce. The pellets should be mixed with the applesauce and then swallowed immediately, 
not be hot and should be soft enough to be swallowed without chewing. The pellets should not be chewed or crushed. T 
should not be stored for future use. Antacids may be used while taking NEXIUM. Drug Interactions Esomeprazole 
the liver by CYP2C19 and CYP3A4. In vitro and in vivo studies have shown that esomeprazole is not likely to inhibit CYPs 4 
3A4. No clinically relevant interactions with drugs metabolized by these CYP enzymes would be expected. Drug interacti 
esomeprazole does not have any clinically significant interactions with phenytoin, warfarin, quinidine, clarithromycin or 
reports of changes in prothrombin measures have been received among patients on concomitant warfarin and esomeprazd 
and prothrombin time may lead to abnormal bleeding and even death. Patients treated with proton pump inhibitors and § 
need to be monitored for increases in INR and prothrombin time. Esomeprazole may potentially interfere with CYP2C1 
metabolizing enzyme. Coadministration of esomeprazole 30 mg and diazepam, a CYP2C19 substrate, resulted in a 45) 
diazepam. Increased plasma levels of diazepam were observed 12 hours after dosing and onwards. However, at that) 
diazepam were below the therapeutic interval, and thus this interaction is unlikely to be of clinical relevance. Coadministry 
diazepam, phenytoin, or quinidine did not seem to change the pharmacokinetic profile of esomeprazole. Studies evaluating} 
of esomeprazole and either naproxen (non-selective NSAID) or rofecoxib (COX-2 selective NSAID) did not identify any) 
in the pharmacokinetic profiles of esomeprazole or these NSAIDs. Esomeprazole inhibits gastric acid secretion. The 
interfere with the absorption of drugs where gastric pH is an important determinant of bioavailability (eg, ket 
digoxin). Carcinogenesis, Mutagenesis, Impairment of Fertility The carcinogenic potential of esomept 
omeprazole studies. In two 24-month oral carcinogenicity studies in rats, omeprazole at daily doses of 1.7, 3.4, 13.8, 44.04 
0.7 to 57 times the human dose of 20 mg/day expressed on a body surface area basis) produced gastric ECL cell carcinoig 
in both male and female rats; the incidence of this effect was markedly higher in female rats, which had higher blood le} 
carcinoids seldom occur in the untreated rat. In addition, ECL cell hyperplasia was present in all treated groups of both sey 
female rats were treated with 13.8 mg omeprazole/kg/day (about 5.6 times the human dose on a body surface area basis) | 
an additional year without the drug. No carcinoids were seen in these rats. An increased incidence of treatment-relate| 
observed at the end of 1 year (94% treated vs 10% controls). By the second year the difference between treated and cor) 
(46% vs 26%) but still showed more hyperplasia in the treated group. Gastric adenocarcinoma was seen in one rat (2%). 
in male or female rats treated for 2 years. For this strain of rat no similar tumor has been noted historically, but a finding 
difficult to interpret. A 78-week mouse carcinogenicity study of omeprazole did not show increased tumor occurren 
conclusive. Esomeprazole was negative in the Ames mutation test, in the in vivo rat bone marrow cell chromosome abe} 
mouse micronucleus test. Esomeprazole, however, was positive in the in vitro human lymphocyte chromosome aberré 
positive in the in vitro human lymphocyte chromosome aberration test, the in vivo mouse bone marrow cell chromosot 
in vivo mouse micronucleus test. The potential effects of esomeprazole on fertility and reproductive performance were ¢ 
studies. Omeprazole at oral doses up to 138 mg/kg/day in rats (about 56 times the human dose on a body surface area bt 
effect on reproductive performance of parental animals, Pregnancy Teratogenic Effects. Pregnancy Category B Ten 
performed in rats at oral doses up to 280 mg/kg/day (about 57 times the human dose on a body surface area basis) and in 
86 mg/kg/day (about 35 times the human dose on a body surface area basis) and have revealed no evidence of impaired § 
due to esomeprazole. There are, however, no adequate and well-controlled studies in pregnant women. Because animal ré 
always predictive of human response, this drug should be used during pregnancy only if clearly needed. Teratology studies } 
in rats at oral doses up to 138 mg/kg/day (about 56 times the human dose on a body surface area basis) and in rabbits at 
(about 56 times the human dose on a body surface area basis) did not disclose any evidence for a teratogenic potential 
omeprazole in a dose range of 6.9 to 69.1 mg/kg/day (about 5.5 to 56 times the human dose on a body surface area bal 
increases in embryo-lethality, fetal resorptions, and pregnancy disruptions. In rats, dose-related embryo/fetal toxicity af} 
toxicity were observed in offspring resulting from parents treated with omeprazole at 13.8 to 138.0 ma/ka/day (about 5.6 ta 
on a body surface area basis). There are no adequate and well-controlled studies in pregnant women. Sporadic repd 
congenital abnormalities occurring in infants born to women who have received omeprazole during pregnancy. Nursing 
esomeprazole in milk has not been studied. However, omeprazole concentrations have been measured in breast milk of a Wt 
istration of 20 mg. Because esomeprazole is likely to be excreted in human milk, because of the potential for serious ad 
infants from esomeprazole, and because of the potential for tumorigenicity shown for omeprazole in rat carcinogenicity st} 
made whether to discontinue nursing or to discontinue the drug, taking into account the importance of the drug to the moth} 
and effectiveness in pediatric patients have not been established. Geriatric Use Of the total number of patients who 
trials, 1459 were 65 to 74 years of age and 354 patients were =75 years of age. No overall differences in safety and effica 
the elderly and younger individuals, and other reported clinical experience has not identified differences in responses betwe 
patients, but greater sensitivity of some older individuals cannot be ruled out. ADVERSE REACTIONS The safety of NE} 
15,000 patients (aged 18-84 years) in clinical trials worldwide including over 8,500 patients in the United States and over 6) 
Canada. Over 2,900 patients were treated in long-term studies for up to 6-12 months. In general, NEXIUM was well tolerat 
term clinical trials. The safety in the treatment of healing of erosive esophagitis was assessed in four randomized compe 
included 1,240 patients on NEXIUM 20 mg, 2,434 patients on NEXIUM 40 mag, and 3,008 patients on omeprazole 20 mg) 
occurring adverse events (=1%) in all three groups was headache (5.5, 5.0, and 3.8, respectively) and diarrhea (no q 
groups), Nausea, flatulence, abdominal pain, constipation, and dry mouth occurred at similar rates among patients taki 
Additional adverse events that were reported as possibly or probably related to NEXIUM with an incidence <1% are list 
Body as a Whole: abdomen enlarged, allergic reaction, asthenia, back pain, chest pain, chest pain substernal, facial ed 
flushes, fatigue, fever, flu-like disorder, generalized edema, leg edema, malaise, pain, rigors; Cardiovascular: flushing, | 
Endocrine: goiter; Gastrointestinal: bowel irregularity, constipation aggravated, dyspepsia, dysphagia, dysplasia Gl, & 
esophageal disorder, frequent stools, gastroenteritis, GI hemorrhage, GI symptoms not otherwise specified, hiccup, melen} 
disorder, rectal disorder, serum gastrin increased, tongue disorder, tongue edema, ulcerative stomatitis, vomiting; F 
Hematologic: anemia, anemia hypochromic, cervical lymphoadenopathy, epistaxis, leukocytosis, leukopenia, thrombo| 
binemia, hepatic function abnormal, SGOT increased, SGPT increased; Metabolic/Nutritional: glycosuria, hyperuricemia 
alkaline phosphatase, thirst, vitamin B12 deficiency, weight increase, weight decrease; Musculoskeletal: arthralgia, arthrit 
cramps, fibromyalgia syndrome, hernia, polymyalgia rheumatica; Nervous System/Psychiatric: anorexia, apathy, appé 
depression aggravated, dizziness, hypertonia, nervousness, hypoesthesia, impotence, insomnia, migraine, migraine a 
disorder, somnolence, tremor, vertigo, visual field defect; Reproductive: dysmenorrhea, menstrual disorder, vaginitis; 
vated, coughing, dyspnea, larynx edema, pharyngitis, rhinitis, sinusitis; Skin and Appendages: acne, angioedema, dermal 
rash, rash erythematous, rash maculopapular, skin inflammation, sweating increased, urticaria; Special Senses: otitis m| 
taste perversion; Urogenital: abnormal urine, albuminuria, cystitis, dysuria, fungal infection, hematuria, micturition free 
Moniliasis, polyuria; Visual: conjunctivitis, vision abnormal. Endoscopic findings that were reported as adverse ey 
esophagitis, esophageal stricture, esophageal ulceration, esophageal varices, gastric ulcer, gastritis, hernia, benign pd 
esophagus, and mucosal discoloration. Two placebo-controlled studies were conducted in 710 patients for the treatmen} 
sophageal reflux disease. The most common adverse events that were reported as possibly or probably related to NEXI| 
headache (3.8%), and abdominal pain (3.8%). Postmarketing Reports — There have been spontaneous reports of adverse 
use of esomeprazole. These reports have included rare cases of anaphylactic reaction and myalgia, severe dermatologic 
epidermal necrolysis (TEN, some fatal), Stevens-Johnson syndrome, and erythema multiforme, and pancreatitis. Rarely) 
jaundice has been reported. Other adverse events not observed with NEXIUM, but occurring with omeprazole can be found 
insert, ADVERSE REACTIONS section. OVERDOSAGE A single oral dose of esomeprazole at 510 mg/kg (about 103 ti 
body surface area basis), was lethal to rats. The major signs of acute toxicity were reduced motor activity, changes in res} 
ataxia, and intermittent clonic convulsions. There have been some reports of overdosage with esomeprazole. Repon 
overdosage with omeprazole in humans. Doses ranged up to 2,400 mg (120 times the usual recommended clinical d 
variable, but included confusion, drowsiness, blurred vision, tachycardia, nausea, diaphoresis, flushing, headache, dry 
reactions similar to those seen in normal clinical experience (see omeprazole package insert-ADVERSE REACTIONS) 
esomeprazole is known. Since esomeprazole is ex protein bound, it is not expected to be removed by dialysis. In 
treatment should be symptomatic and supportive. As with the management of any overdose, the possibility of multiple 
considered. For current information on treatment of any drug overdose, a certified Regional Poison Control Center shoul 
numbers are listed in the Physicians’ Desk Reference (POR) or local telephone book. DOSAGE AND ADMINIST) 
Prescribing Information for recommended adult dosages and dosage adjustments for Special Populations for NEXIUM 
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IT’S DIFFERENT FOR PEOPLE 
WITH ACID REFLUX DISEASE. 


Because beneath the heartburn, 
something more could be brewing. 


lf you suffer from acid reflux disease— 
if you have persistent heartburn 2 or 
‘more days a week even with treatment 
and diet change—all that churning acid 
could, over time, be doing real harm to 


damage could get worse. 


Acid reflux disease can 
damage your esophagus. 


_ Unlike your stomach, your esophagus 
ffers little protection against acid. And 
‘when acid rises into the esophagus it 
in eventually wear away the lining. This 
| ondition is called erosive esophagitis, 
‘id in fact, about 1 in 3 people with acid 
flux disease has it.* Only a doctor can 
jtermine if you have this condition. But 
‘if you do, it’s good to know NEXIUM® 
esomeprazole magnesium) can help. 


| FOR A FREE TRIAL OFFER, VISIT 
PURPLEPILL.COM Tobay or 
CALL 1-888-29-NEXIUM. 


if you're without prescription coverage 


dd can’t afford your medications, help 
ay be available. Call or visit us online. 


*Source: AstraZeneca Data on File: DA-NEX-58 
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NEXIUM heals the damage. 


NEXIUM is the healing purple pill. For many, 
just one prescription NEXIUM pill a day can 
mean complete, 24-hour heartburn relief. And 
NEXIUM can heal even the most severe erosions 
in the esophagus caused by acid reflux. 


Talk with your doctor 
about NEXIUM. 


NEXIUM goes deeper than heartburn relief— 
it heals acid-related erosions, allowing the 
lining of your esophagus to regenerate. Most 
erosions heal in 4 to 8 weeks. Your results may 
vary. NEXIUM has a low occurrence of side 





effects, which may include headache, diarrhea, 


and abdominal pain. Symptom relief does not 
rule out other serious stomach conditions. 


Next time, ask your doctor if NEXIUM 
is right for you. Because healing is 
such a great feeling. 


Please read the important Product 
Information about NEXIUM on the adjacent 
page and discuss it with your doctor. 


EE. 


Nexium. 
(esomeprazole magnesium) 
y/ 
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Create an instantly 
cozy bedroom by 
slipcovering your 

headboard in softly 
textured, smartly 
tailored style 











DECORATING |swatch watch 
| 


Slate ele nd died TPE Ae esr cae cP aR a ee aca em ad 


aan Cocrr bed by Mitchell Gold + Bob Williams has a straight- -lined headboard and footboard that can be easily 
; _ slipcovered to warm you up when it’s raat? outside. We chose handsome fabrics ans viare! a men’s suiting. Above: A but 
Yolig petite houndstooth ha olcol ae golden NIC and olive green is 31294 in Pistachio by Duralee. Below: Galloway Plaid 
BN Alar tas) by Colefax and Fowler through Cowtan & Tout is a big pure-wool ae Meelis RACE Ne 

















PRODUCER: EDWARD ROSS PHOTOGRAPHER: GREGOR HALENDA 
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‘Designer Laura Day says a variety of surface 
is key to making any room more interesting 


If you want a cozy look and feel, choose wood, plush fabrics, woven s 
and natural fabrics for the floors and surfaces to add texture to a roo 
streamlined look is what you're after, try lacquer, plastics, metals, and 

The best rooms have a perfect balance of both. 


_ Inaroom with ultra-sleek floors, try using an animal print or fluffy rd 
_ Alternatively, use furniture with highly textured upholstery. 
| 


Draw inspiration from nature. Try using shells, stones, horns, feathers, | 
unexpected, like cotton blossoms and birch branches, as decorative ol 


Texture can be used in place of color in a monochromatic scheme. In 
of accent colors, think accent textures and surfaces. 


Lighting schemes can play a crucial role in adding textural surfaces to 
room; while some materials and objects reflect light, others can create 
visually interesting shadows. 


Walls are a great surface to play up texture. Choices include high-gli 
paints, grass cloth, shell, leather wall tiles, and Venetian plaster. 


As with most things, texture should be used in moderation. Knowing w 
start is important, but not as important as knowing when to stop. 
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DECORATING | makeover 






One Day ata Time 


Decorator Kathryn M. lIreland gives herself three weeks to renovate her 
Santa Monica kitchen, and keeps a running diary of her progress (or lack there 


ue : 
Me os 
— — 








DAY 1 I take one last look at my kitchen of the last 12 years. Can I really 
face going through breakfasts from the food truck and barbecue dinners 
for the next three weeks? It took two men exactly two hours to dismantle 
the place. Oven, cook top, and old Sub-Zero fridge are on the front lawn 
waiting for Goodwill to pick up. 

DAY 2 When I moved here thirteen years ago, I put in a new floor of 
Mexican pavers. I want to keep it, but I don’t like the way it looks after 
all these years. Dave, who is refinishing the existing tile, has assured me 
that the floor will look like new after he’s scrubbed and resealed it. 
DAY 3 I'm going to put in a new red Aga stove, and I’ve decided it needs 
a hood. I head to Bay Cities Appliances to look at hoods. The tiler calls 
to say he won’t be in until later today, if at all, which means that nothing 
will get done. At least the electrician shows up as planned. 

DAY 4 | discover the walls need to be patched before new wainscoting 
can be installed. Need to call my brother, Robert, who is also a builder. 





SRR! cis : E Sleek appliances, anew monochromatic 
He promises to send a man over later today. Nees ei a ee siege 
4 ; a : acksplash, ana open shelving displayi 
PAY 5S Thee ician arrives and must finish before Monday when the SOISHRUNe a IIRSrAID Bauatooteany 
cabinets are going in. The plumber is also here, installing new copper considerably brighten and lighten Kathryn 
pipes for my beautiful Waterworks sink. lreland’s revamped Santa Monica kitchen. 
WRITER: KA i, IRELAND PHOTOGRAPHER: DOMINIQUE VORILLON PRODUCER: CHAR HATCH LANG 


The tilers are fixing the floors. By the end of the day, 
I have a bare room with only the electrical and plumbing out- 
lets in view. I go out for samples of Caesar stone that will be my 
counter tops. 
c 7 The cabinets are in place and they fit! Only thing over- 
looked was an electrical outlet for the microwave. I also decide 
to get the self-venting electric Aga, so no hood is needed. 
A The bead board that will run behind the cabinetry is 
going in today. I insisted on the wider planks, which have to be 
put on by hand. I run to Farrow & Ball at lunchtime to pick up 
paint samples for the walls and cabinets. 
c Panic! I have to completely switch gears on the floor. 
Dave, who told me on Day 2 he could refinish and reseal my tiles, i 
fails to deliver. I decide to go with a completely new limestone I 
floor in a Versailles pattern from Sepulveda Stone and Tile. | il 
I suddenly feel overwhelmed, like I’m making a music | 
video without any help. I call a friend and, to my relief, she has HW 
a few days free and will be here Monday. | 
The good news is that half the kitchen floor was laid 1h 
today. The bad news is that I realize I’ve forgotten to put a light | 
over my desk, and that will mean ripping out the ceiling. | 
The floor is a triumph. It makes the kitchen feel so || 


much bigger. However, the paint color on the new cabinets > | 















bes 


iW Mexican pavers were replaced with ‘ : i 
'r limestone flooring from Sepulveda Stone . 

lle. The dining table is a custom design by 

7d, wicker chairs are from Lloyd Loom. 
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doesn’t work with the new floor the way 


DECORATING | 


it worked with the old Mexican pavers. 





DAY 13 The plumber arrives to con- 
nect the sink and the washing machine. 
The counter tops got installed today, 
| : and the new dishwasher will be installed 
| tomorrow. The room is beginning to 
come together. 
| DAY 14 The Aga installers arrive to 
| put in the stove. It fits! 
| DAY 15 More problems. The walls 
need to be replastered, and the fabric 
for the window treatments is not the 
right color. The fridge from Northland 
didn’t show up. The cockiness I felt a 
week ago is now wearing off. Nothing 
seems to be going right. 
DAY 16 The fridge arrives but won't 
fit into its slot because the cabinets were 
out by 1/8 of an inch. I realize the new 
floors are to blame—they put on the 
extra bit. No fridge installation today. 
DAY 17 Cabinets are shaved and the 
fridge is installed. The knobs from 
McKinney & Co. arrive from London. At 
last—something I can do. Put on knobs. 
Now I know we are nearly there. 
DAY 18 New batch of fabric arrives. 
The color is right. Hooray! 
DAY 19 The new table arrives. I go to 
Bed Bath & Beyond to buy new juic- 
ers, cutting boards, and various other 
things. I go to the market to stock up 
on food. 
DAY 20 I'm done. I can now return to 
my other life—mother, fabric designer, 


and decorator. I now realize that being 





a client is a full-time job, and that I was 


my most difficult client to date. 


Right: A flush-set cherry red 





beverage refrigerator from Aga 
provides an unexpected burst of color 
in the kitchen. Above: More cheerful 


color radiates from a contemporary 
Damien Hirst litt raph set next to 
the door to the pa The designer 
stands over a tab and throw 

made 2r own fabrics. 
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Why ask your doctor about 
BOTOX Cosmetic? 





Tern et your doctor yet, 


aa) ca | 
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Clean Sweep 


Designer Leslie Sachs offers a‘guide to 
creating a multipurpose laundry room that could 
become your favorite place in the house 





Plan your laundry room as 
carefully as you would any 
other room in the house. 
Consider the floor plan: How 
do you want to use it? How 
will it function best? 


Forget harsh overhead 
lights. Give the room beautiful 
lighting. Use recessed cans for task 
light, then add a hanging fixture 
over the folding table, or wall 
sconces for more ambient light. 
Put everything on a dimmer. 





Make it your favorite room 


in the house so you'll enjoy spending 


time in it. Give it a personality. 


Forget white; surround yourself with 


color. Fill it with pretty things. 


Wallpaper the walls. Add an antique 


rug, Roman shades, and a ceramic 
urn with flowers. 


Give yourself a few 
distractions. Build a flat- 
screen TV into overhead 

storage. Play your favorite 
movie. Use wall or ceiling 
speakers to play music. 








































Give yourself lots of 
storage. Make sure everyt| 
has a place. Open cubbié 
shelves, and closed cabiné 
Include a linen closet or arn 
Use fancy hardware. 













If there’s room, a 65-inch-| 
counter-height folding table 
must. There’s nothing betten 
having space to fold bed linen 
a counter stool so you have 
option to sit while you fol 









Add a mud /utility sink. 
Under-mount into lower cabi 
for a sleek, built-in look. Giv 
stone or marble surround. U 
can be luxurious. Use it for cl 
fresh flowers, cleaning up ¢ 
projects, hand laundry, anc 
pretreating clothes. 





Buy a great-looking washer and 
dryer. | love the look of front loaders 
like Bosch and LG. Build them intc 
lower cabinetry and add a stone or 
marble counter top for folding. 





Position an ironing board cabinet 
into free wall space. Or use an 
ironing stand on folding counter 
space. Splurge for a mangle (see 
Weekend Shopper, page 78). Keep 
your iron in an open cubby 
for easy access. 









Don't let the room go to wast 
it for other tasks. Let the fol 
table double as a project surfé 
a great place for the kids tod 
homework. Or use it as a quie 
to read a book with a cup of 
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| Everybody has their own reason 
_ for looking into BOTOX® Cosmetic. 


If you haven’t called your doctor yet, 
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Luscious paint colors and traditional patterns make a brand-new 


house feel well-loved, lived-in, and welcoming 


o 


WRITER: CHRISTINE PITTEL jf 


PHOTOGRAPHER: CHRISTOPHER BAKER if 


PRODUCER: SENGA MORTIMER 
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Opposite: In the entrance hall, a tone-on-tone striped wallpaper from Nina Campbell’s Bodleian collection iI | 
for Osborne & Little brings the sun inside even on a cloudy day. The hardwood floor is painted in a graphic 
black-and-white checkerboard, softened by a flower-strewn carpet by Stark on the stairs. | | 
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love: A French Regency chest, 

aked by painted Italian chairs, 
des a focal point in the entrance 

nall. The mirror, inspired by 
fntique original, was made by a 
local craftsman. 


Wt: In the dining room, the 1840s 
“ench caned walnut chairs are 
ssoned with a check from Travers. 
‘gracefully shaded chandelier is 
>| Niermann Weeks. The carpet is 
Barden Trellis from Stanton. 


| 

} 

|osite: This living room vignette 
frentered on an antique English 
Jiont chest topped with a Carvers’ 
tld mirror, finished to look old. 
»it everything else comes in pairs, 
1» black chairs cushioned in Out of 

\frica by Brunschwig & Fils. 


WHEN CATHY AND SCOTT BORTZ couldn’ find an 
old house in Charlotte, North Carolina, that would accom- 
modate their brood (four children and two dogs), they 
decided to build their own. Architect Don Duffy designed 
a center-hall Georgian that looked as if it had always been 
part of their patrician neighborhood. Then designer Mark 
Phelps stepped in and, with a few clever moves, gave the 
new rooms a lived-in aura. 

The alchemy starts in the entrance hall, with a bold 
black-and-white floor. “It’s not marble tile, which would 
be too formal and cold,” says Phelps. “Instead it’s simply 
painted wood—historically accurate and easier on the 
feet.” A striped yellow wallpaper establishes the sunny 
palette used to unify the ground-floor rooms. “I pulled 
the paint color (Pratt & Lambert Créme) straight from the 
paper, glazed it in the living room, and chose semi-gloss 
in the dining room for that candle-lit glow. White walls 
would have looked too contemporary.” Phelps deploys 


his antiques judiciously, using one major piece to anchor 
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lefax and Fowler check covers the club chairs in the family 

Reproduction tea caddies were turned into lamps and echo 

Chinese red Irish linen curtains from Kravet. The bull’s-eye 

_ OF Over the fireplace is made from old pine and is available 

| Ugh Circa. The two sofas are covered in khaki cotton duck 
from Kravet and trimmed with green cord. 
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Above: An old English chest, still 
with its original paint, stands in 


an upstairs study. Barleytwist 


candlesticks became lamps. A 


Carvers’ Guild mirror is surrounded 


by a collection of transferware 


Right: For the master bedroom 


curtains, Phelos made his own 


stripe out of three Travers silks 


He refinished a new bed and 


upholstered the headboard witha 


silk lampas from Schumacher 


Opposite: Phelps d 


cloverleaf ottoman t 


chairs, covered in Lé 


Nobilis. The walls are 
Dutch Pink and the cei 
Green, both from Farrow & 


House 
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each room and convey character. For 
ple, an English bowfront chest in t 
ing room dates from 1840 but the | 
flanking it are relatively new, alt] 





you'd never know it since Phelps co} 
up a crusty black patina. The dining 
table, part of the clients’ just-married 
ture suite, is now surrounded with al 
French caned chairs and looks muck 
venerable with a slightly distressed { 
Furnishings are arranged accord 
the principle of cheerful symmetry 
house itself is very symmetrical, and 
pairs,” explains Phelps. “I think b) 
is very pleasing.” When the project | 
Cathy told Phelps, “I don’t collect an 
other than kids,” but he soon got hei 
ested in a bit of Spode and majolica. 
are made from old vases or urns, wi 
shades. “Once you've treated yourself 
silk shades, you can’t go back,” says I 
But his real secret to making a hou 
old is unexpected: black-painted i 
doors. “People always come in ai 
when we redid the place, and are sh 
to find out that it’s new,” says Cathy 
then they ask for the paint numbers 
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| \ traditional structure 1s transformed into a 
| versatile, more modern space with an eclectic 


decor that is both warm and luxurious 








Above: At the foot of the stairs in Rhonda and Rory 
O’Neill’s home is a painting by Charlie Thiesen. Right: In 
the living room, designer Andrew Flesher mixed Mies 
van der Rohe’s famous Barcelona daybed, Dennis & 
Leen’s high back English chair, and a Christian Liaigre 
ofa in butter yellow. The ceiling fixtures are Fortuny. 
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The word Tudor sounds prim, proper, and vaguely inflexible. 
But Tudor houses—distinguished by half-timbering, dark 


wood trim, and outsize chimneys—are more versatile than you 





might think, if you have the right decorator. 

Minneapolis-based designer Andrew Flesher took the three- 
story, 5,000-square-foot home of Rhonda and Rory O’Neill, 
located in a tony Twin Cities suburb, and expertly fleshed out 
its traditional bones with contemporary lines. 

The Tudor-style house, built in the 1930s, has been trans- 
formed into a place where Christian Liaigre chairs and Mies 
van der Rohe’s Barcelona daybed can mix with Gothic arches, 
and look good doing it. 

“What’s so special about the house,” says Rhonda O’Neill, “is 
that it screams a certain style, but we were able to have fun with 
it and modernize it in a way that feels clean and still respects 
the house.” 

The O’Neills moved there from another house with a very 
neutral and monochromatic look, also designed by Flesher. “In 
this house they wanted something warmer, with a little more 
color,” says Flesher. 


Working with archi ; Peterssen, Flesher had one 
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brainstorm in particular that reflects his overall conce 
house—updating the Tudor details by embracing the 
of running from them. 

The front hall entryway was narrow, and part of thi 
was a beautiful but constricting Gothic archway. So th 
out, widening the vestibule, and moved it up to the m 
room, giving that room definition and charm. 

“T always like to keep the architectural elements ¢ 
and not have anything too jarring,” says Flesher. “An 
can have a little bit more fun—a little more leeway wit 
nishings, making it more eclectic.” 

The O’Neills’ favorite room may be the kitchen, whic 
tic indeed. An altar light from Holly Hunt, filled wit! 
emphasizes the fact that all kitchens are hearths at hea 

The backsplash behind the stove was another of 
bright ideas. He and O’Neill were shopping at Wé 
when they spotted a sample of many different tile st 
bined in a flat sheet. They picked it up, turned it on its 
voila—a vibrant and unusual backsplash. 

“Tt was one of the things that we splurged on,” say 


“We just had to go with it.” 






er modified a 20th-Century Lighting sconce 

and placed next to it an antique Chinese 

ithe O’Neills already owned. The painting is 
than Hilder. Opposite: Around the Hamilton 

E table, Flesher placed side chairs by 

ian Liaigre; the armchairs are also Liaigre, 

ose Tarlow-Melrose House leather. 
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Above: A view from the dining room toward the kitchen. Below: Rhonda and 
Rory O’Neill in the sunroom with their children, Liam, 6, and Deirdre, 4. Opposite: 
An arch based on the house’s original entryway spreads over the stove and oven. 

The backsplash is tile; the altar light with candles is from Holly Hunt. 
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IUT OF THE 


A 19th-century townhouse in Manhattan is transformed 
into a glamorous and urbane family home 


WRITER: STEPHEN HENDERSON PHOTOGRAPHER: ROGER DAVIES PRODUCER: DORETTA SPERDUTO 
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THE SINGLE-FAMILY HOUSE is a rarity in Manhattan, and 
when one enters the real estate market, it doesn’t stay there for 
long. Townhouses are at such a premium that even those that 
are nearly rotten to the core attract eager buyers. 

Case in point was an 1893 brownstone on a quiet tree-lined 
block of Manhattan’s Upper West Side. By 2002, floors through- 
out needed to be replaced and shored up with new structural 
beams; the massive outdoor stoop required rebuilding; as did an 
interior staircase winding five floors upwards. So woebegone was 
its condition, the brownstone had sunk to New York’s lowest level 
of residence, an S.R.O. (single room occupancy) hotel. 

While many would run from the sight, it actually attracted 
Brenda and Robert Grosbard, who saw the house as a potential 
new nest for their two children, Lee, 17, Remy, 15, and Pru- 
dence, their Boston terrier. Doubtless, their vision of its possi- 
bilities was due to their status as veterans of several Manhattan 
apartment renovations, as well as a newly built weekend house 
on Shelter Island. 

“We wanted something that was a mess so we could tear 
it apart,” explains Robert, an executive in the jewelry busi- 





ness. “I’m a project person and like to see things thra 
beginning to end.” His first move was to hire Thd 
of Vail Associates Architects and Joe Nahem of Fo 
Design, both of whom have considerable experience i 
tating run-down dwellings. 

Even in mint condition, the classic dilemma of in-r 
stones is that they only have windows at the front 4 
Hence, they’re essentially tunnels (in this case, a tunnel ¢ 
long and twenty feet wide), and often murky at their c! 

Vail dispelled these shadows by broadening hal 
upper floors and adding a large rooftop skylight abovs 
tral staircase. A sleek cast-iron balustrade replaced 
wooden one, and the front foyer was annexed into | 
room. Finally, an underutilized garden-level floor b 
into a warm kitchen and dining room. 

Controversy arose, though, when Nahem insistec 
dark wood moldings and wainscoting should be paint 
“The Grosbards thought the woodwork was their ho} 
feature,” he said, “but it actually was heavy and moro} 

“Everything white? Whzte? How could I keep i 
Brenda recalls thinking. “Bu 
right. White woodwork rem) 
Victorian feeling.” 

Complementing the pa 
are blues, grays, and beige: 
ette that’s used consistently 
out the house. Whenever 
Nahem selected curtain an 
stery fabrics with some sheer 
like velvet or Tibetan silk 
materials have an iridescer 
that catches the light,” he n 
night, the house has a kind « 

“Tt’s glamorous, but subtl) 
Brenda, glowing with pride, 
the reborn brownstone. 


Left: In the family room, the \ 
color is Silver Chain (1472) in 
from Benjamin Moore. The L- 
banquette is a Fox-Nahem ct 
design, upholstered in Solacé 
Larsen. Neoclassical Italians 
chairs and English Regency r 
tilt-top table are from Belved 
Antiques. Right: Holly Hunt’s 
sofa is covered in ecru Club \ 
from Quadrille. Freestanding 
from Christopher Norman. 






























The dining room opens onto a garden 
| patio. Genovese walnut dining chairs 
| from Amy Perlin Antiques are covered in 
| | Rogers & Goffigon Soussous/Burr. The 
62-inch-round Spanish dining table is 
I from Holly Hunt. Painting over sideboard, 
Serra Landscape by Julie Langsam, is from : 
Edward Tyler Nahem Fine Art. Opposite: 
\ Kitchen countertops and backsplash tiles 
are Pietra Cardosa from Artistic Tile. 
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The wall color in the master bedroom is Pelican Grey (1612) from 
Benjamin Moore. Bamboo bed in antique silver from Tui Pranich. 
Bed coverlet is Fox-Nahem custom design, fabricated by Blaise 
O’Neil Upholstery. Opposite: The spa bath has Industrial Luxe 
fixtures from Waterworks; Aquamarine tile is from Bisazza. 
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fit ABOUT NOW, Charlotte 
‘starts to plan her getaway. For 
weeks every March, when she’s 
| uite enough of New York’s gray 
ind slushy sidewalks, the author of 
Jetiquette manuals makes tracks for 
77 Sun Valley, Idaho. Ford, a great- 
‘daughter of automaker Henry 
‘gets to see family (her brother and 
dalso maintain houses here, and her 
jater has a house just next door). 
fof late, she gets to enjoy the results 
| edecorating project that has given 


. 
| ; 
Nhe total opposite of my New York 


ce where I wouldn’t have to worry 




















acation house a casual livability. 
ent,” says Ford, whose goal was 


# anyone’s shoes on the carpet.” 

ird bought the house 30 years ago 
a couple who built the place as an 
ment on a prime piece of fairway 
. In the 1980s she hired decorator 
y Levinson to help her flesh out 
oms, and more recently she turned 
inson again. “She wanted to do 


/ getting much use out of the dining 


), At the same time, the sunken liv- 


»om never seemed to have enough 


g. The solution: move the dining 
‘into the commodious kitchen and 
h the former dining area as an 
sion of the living’room. Common 
tative elements—a bold check for 
| upholstery, sturdy basket-weave 
| rugs bordered in leather, and a 
) wall color borrowed from a favor- 
—tie the spaces together. 

vinson seized the opportunity to do 


Sun 


Vall 
Bey 


Charlotte Ford gives her Idaho getaway 
a colorful yet casual update with a little 
helo from designer Jeffrey Levinson 





away with original details that had begun 
to look dated. Fluorescent light soffits 
were replaced with recessed fixtures. The 


tongue-and-groove paneling on the living 
room ceiling was ripped out, and Sheet- 
rock went up for a cleaner look. 

That still left the challenge of fur- 
nishing rooms with unusually high 
ceilings. Clearly, nothing dainty would 
do. Ford and Levinson selected uphol- 
stered pieces with strong profiles and 
wood furniture with classic lines. And 
color, which Charlotte Ford loves, fills 
rooms with warmth. Although the 
owner and decorator stuck mostly to 
yellows, browns, and forest greens on 
the first floor, they added luscious lilac, 
jade, and pink to the second-floor pal- 
ette. “I wanted the house to look good 
in both winter and summer,” explains 
Ford. And every August, when New 
York settles into its sweltering mode, 
she escapes to Sun Valley again. 


Opposite: In the living 

room, Charlotte Ford and 
decorator Jeffrey Levinson 
added curved-back Churchill 
armchairs from Rose Tarlow- 
Melrose House upholstered 
ina Brunschwig & Fils cotton 
chenille check. Above: A 
Model T assemblage made 
from old watch parts shows 
that a taste for autos runs in 
the family. 
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Clearly, nothing dainty 
would do. Ford and 
Levinson selected 
upholstered pieces with 
strong profiles and 
wood furniture with 
classic lines 


Charlotte Ford turned her former dining room (above) 
into an “upper” living room to provide more seating. A 
glass-paneled walnut folding screen divides the open plan 


but allows light to circulate. Right: Ford’s bichons frises, 


Sushi and Lucy. Opposite: Toni Frissell photographs of 
1930s Sun Valley are grouped over an entryway bench 
that Ford acquired from the previous owners 
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She wanted to do a| 
a little of that,” recalls designer Jeffrey 
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turned into a complete refurbishment.” 


Levinson of the Sun Valley project 
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The master bedroom’s 
canopy bed replaced 
a Western-style 
lodge-pole pine 
four-poster. The bed 
curtains—a wool plaid 
lined with a silk taffeta 
check, both from 
Christopher Hyland— 
are functional as well 
as beautiful. When 
pulled shut, they block 
the bright early- 
morning light that 
filters through window 
shutters. The slipper 
chair’s cantaloupe- 
colored silk stripe 
from Grey Watkins 
adds to the room’s 
juicy palette. Acrylic 
paintings by David 
DevVillier. 
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: eB The spacious master bedroom, which has 17-foot 
sy ‘ ‘ ceilings, called for objects on a large scale. An 
oil painting by Robert Berlind was positioned 
overa pine desk and an early-19th-century chair 
from Lucca Antiques. Opposite: At one end of 
Ait) Pet) a Churchill armchair and ottoman 
stretch out next to a fireplace. Robert Kuo’s black 
hammered-copper spheres serve as a jumbo 
accessory. “It’s as. ifa giant dropped gargantuan 
CURE ee] 
UL or more details, see Resources. 
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In the living room, French doors are shaded 
with Rogers & Goffigon sheer fabric to filter 
the harsh sunlight. The upholstered furniture 
is custom from Peter Rizzotto; the coffee 
table is topped with locally sourced stone. 
The elegant spindle-back chair looks like a 
George Nakashima piece but was probably 
made by a gifted amateur craftsman. 
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: The living room is where the family watches movies 
big flat-screen TV housed in a custom bleached- 
ntertainment center designed by Michael Canter. It 
ontains audio equipment that’s wired to speakers 
ghout the house. The hand-painted silk hangings are 
India. Opposite: A 1940s vase by the Danish ceramist 
Bang sits ona 19th-century American folk art side table. 









OOKED LIKE LIBERACE’S VACATION PALACE,” 
rchitect Michael Canter of a 1980s house he recently 
ated on Kiawah Island, a gated resort community 21 
isouth of Charleston, South Carolina. “Marble, red lac- 
land gilt everywhere. There was even a white grand piano 
platform in the living room.” 
inter’s clients, an art-collecting Manhattan couple with 
young-adult children, wanted a house where they could 
ain frequently, but tickling the ivories by candelabra- 
asn’t what they had in mind. “We had vacationed on 
and as renters for about twelve years,” says the husband. 
as time to buy our own home.” 
1e first thing Canter did was strip the house of its pink 
ial-stucco cladding, which he replaced with weathered 
shingles, adding traditional Southern covered porches 
front and back facades. “Now the materials and colors 
pft and natural, like the lush landscape,” says Canter. 


: 





“There’s nothing garish peeking through the Spanish moss.” 

There’s nothing garish inside, either. Canter ripped out the 
Las Vegas-y finishes, installing smooth plaster walls, modestly 
scaled moldings, and an ebonized wood floor throughout. 
“We rationalized the plan and made a slightly formal library, 
since they’re a family of readers. But our biggest change was 
to take the upper half of the absurdly tall double-height living 
room to create a fifth bedroom.” 

The whole house was furnished from scratch. Almost 
everything was sourced in New York, stored in a warehouse, 
and shipped to Kiawah Island in three enormous trailers for 
installation. The husband says they asked Canter for “a modi- 
fied Manhattan look—urban but relaxed,” which is what he 
has given them. The youngest son’s cork-lined bedroom is a 
typically cool touch. Given the family’s literary interests, it’s 
easy to see it as an hommage to Proust—and that’s about as 
far from Liberace as you can get. 
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This page: In the large dining room, a Murano 
clear-glass chandelier hangs over a sandblasted 
oak table and chairs custom-designed by 
Canter. Opposite top: The family are avid | 
readers and asked for a separate library. Canter 
provided a Billy Baldwin-style custom sofa, 
a George Smith slipcovered armchair, and 
I! two c. 1880 English Arts & Crafts side chairs 
for reading. Opposite below: Canter made a 
breakfast nook in one corner of the dining room 
At by gathering a pair of Victorian chairs, a sofa, 
Sn and several laminate-top Saarinen side tables. 
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“BY USING VARIATIONS ON THE PALETTE THAT’S 


~FOUND THROUGHOUT THE HOUSE—MOSTLY TAN, 
CHOCOLATE, LEMON, RED, AND ORANGE—WE GAVI 


EACH BEDROOM AN INDIVIDUAL BUT INTEGRATED 


PERSONALITY,” SAYS MICHAEL CANTER 
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This view: The eldest son asked 
for a masculine bedroom where he 
could hang a collection of 1970s art 
gallery posters. The custom padded 
headboard is upholstered in red vinyl 
fabric by WillowTex, and the walls 
are painted a custom deep chocolate 
by Benjamin Moore. Top right: In the 
master bedroom, cream Donghia 
grass cloth sets off an unusually 
low Tommi Parzinger king-size bed 
ium eMulC Rite me tie]; wal cclitel 
forties desk anchors the daughter’s 
bedroom. The Crate and Barrel chairs 
are slipcovered in a cotton print from 
the Raoul Collection. 





2/2006 House Beautiful 71 

















House Beautiful 2/2006 


Both the husband and wife are | 
accomplished cooks. The kitcher 
has new appliances, refaced 
cabinets, and new countertops— 
a pale gray granite that is honed| 
and waxed. The room is painted 
the same Benjamin Moore 
custom gray-green as the living 
and dining rooms. Opposite: The 
covered porch off the second- 
floor guest room has views over 
a golf course. Decking is made 
of ipé, a teaklike South Americar 
hardwood that’s renewable. The 
armchair is by Philippe Starck. 
For more details, see Resources. 
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AVSC-2512 AUDIO VIDEO SYSTEM CABINET 
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IMONTH WE EXPLORE HIGH-TECH GADGETRY, RED FLOWERS, ONLINE AUCTIONS 
AND A PERSONAL VIEW OF HURRICANE KATRINA 
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PASSIONS | garden rescue 


A medium-size backyard gets 
treatment on a grand scale 


—— eid 


il 


bee ie hele ad TS 6 | 
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Before: A nondescript backyard (top) has to} 
much grass and not enough character. After, 
structured in both an elevated and bird's-eye 
the land is given new life (above and left). | 


A 
The late-blooming garden includes Japanese painted fern (Athyrium 
“‘Honorine Jobert’ Japanese anemones. nipponicum var. pictum) 






THE LIMITED SIZE of this 64-by-90-foot backyard in Napoleon, Ohio, did noth- 


ing to limit the imagination of garden designer Stephen Rosselet. He approached it 





as he would a larger landscape, dividing the yard into three areas—a bluestone ter- _ Create height with the Montauk Gat 
race, a semicircle of grass, asymmetrical planting beds—and partially surrounding — Arbor from Restoration Hardware. 

it with a romantic walk of crushed gravel. Rosselet, who practices in Grand Rapids, 

Michigan, kept the color scheme simple. Leaves are dark, almost black-green, gray, and silver. All flowers are white, with 

one plant in bloom from late February (hellebores) to early November (Japanese anemones). After that, Rosselet says 
strong structure and evergreen plantings look good in winter.” The garden is also surprisingly easy to maintain. “Evel} 
will pretty much take care of itself,” says the designer, “if an inch and a half of organic mulch is put down after planting} 
‘Green Mountain’ boxwood around the beds, for example, forms a hedge with minimal pruning.) Rosselet does warn ab¢| 


care, however: “Trees need supplemental water—with a hose—during their first year. An irrigation system is not enoug 


WRITER: ELIZABETH H. HUNTER PRODUCER: LISA MCGEE ILLUSTRATOR: STEPHEN ROSSELET | 
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D TO THINK that red flowers 
bo obvious. How unsophisticated 
# Reds—in all shades and hues— 
tlife to borders and containers, 





ke a good red lipstick can accent 
liguing face. 


JALERT: TAKE IMMEDIATE 
Ip N For gardeners in warm parts 
} country, February is a prime 
fo plant members of the ancient 
| pwer clan, like Chetranthus chetri 
ine King’, ‘Blood Red’ or ‘Vul- 
Zones 6-9). Those with cold 


‘s should scatter seeds of scar- 
















: 


nual poppies right on top of the 
till covering borders—seeds will 
fnate later and their delicate flow- 
Il flicker like little flames beside 


jnuted foliage. 


JRED-Y FOR THE REST OF 
NYEAR As the weather warms, 
hers everywhere should keep an 
ben for bright red primroses and 
WWilliams to add to early displays. 
Hittle screamers jolt the pastels of 
fring garden, just like a nice shot 
tka makes orange juice so much 


fer seedlings are put out. If you 
eally, then anything they display 
sep outdoors all the time is ready 
into the ground. Look for deep 


| more details, see Resources. 


WRITER: KATHERINE WHITESIDE 


A healthy dose of scarlet — 
like this brightly hued 
| poppy—can enliven the 
most muted garden. For 


Cc. a =, 
fT~ Fri -*l >= »™™ 
5 — I H | ae Lf 
ew we Ww | Nw WH 


—_ 


red hollyhock crowns and packets of 
red hollyhock seeds. Crowns of the tall 
biennial will bloom this year, and seeds, 
tossed into the backs of borders, will 
bloom next year. Search the vegetable 
section for red-stemmed Swiss chard to 
add to ornamental beds. Position them 
in front so that those clear red ribs can 
shine like stained glass. 

I am also fond of the red-leaved 
plants I put in my garden years ago. 
They are annuals indispensable as foils 
for every color, from blues to oranges, 
and they self-seed happily into eternity. 
My foliage season begins with Atriplex 
hortensis ‘Rubra’ (Orach from Thomas 


Jefferson’s garden at Monticello), and 


by the time it plumes up at six willowy 
feet around my carmine ‘Betty Prior 
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Planting a garden with crimson blooms and foliage can energize a 
landscape and punctuate quiet color schemes 


roses, the quilted leaves of perilla 
are just sprouting up. Perilla creates 
a reddish-purple mound that lasts far 
into autumn and makes a perfect part- 
ner for dahlias. 

And speaking of dahlias, ‘Bishop of 
Llandaff’ is the Birkin bag of the clan: 
chic, expensive, desirable, but some- 
times hard to find. The perfectly tai- 
lored red flowers shine out from deep 
purple foliage on a plant that can reach 
five feet tall. ‘Doris Day’ is another great 
dahlia, more like an everyday purse and 
named after someone who certainly 
knew how to use her red lipstick. Try 
planting these red flowers among yel- 
low and orange dahlias to create a sun- 
set bed. The effect against a bright blue 
autumnal sky is knockout. 
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Shopping From the Sofa 


Of the 60 million objects available on eBay, Edward Ross paid 
$100 for an item you may never have heard of. Here’s why... 


Above: Ross sifts through products 
on eBay (www.ebay.com)—where 
“every day is a flea market” —without 
ever leaving the house. Right: The 
vintage lronrite lroner cost $100 and 
was shipped to him complete 


with instruction manual. 





WRITER: M, ) LOPEZ-CORDERO 
PHOTOGRA R: BRENDAN PAUL 
PROI ER: EDWARD ROSS 
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IT IS A THOROUGHLY modert 
dox that eBay presents: Only in t 
of information could the world’ 
est and most comprehensive flea 4 
exist in a place that you cannot| 
drive to, or walk through. It is at of 
greatest strength and biggest wea 
“You can get great deals on anythif 
everything on eBay,” says associate} 
Edward Ross of the virtual marke 
with a booming population of § 
and buyers. “It can be overwheln 
you don’t know what you're lookil 
because there are so many choice 
the way it’s organized is kind of 
nious—it’s great for collectors.” 
Proving his point, Ross search| 
keyword “mangle” and resurrected 
the site a household appliance st 
in an era of poodle skirts, clot! 
pers, and bomb shelters. The Ir! 
Ironer—its funny name reflects ¢ 
before marketing and focus gro} 
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roll at times and Hl 
and iron from nd di Vy 
which his been iron . : WH] 
and fold to muit andro ; a i 

NAPKINS—Iron linen napkins on both « AE : Mes 1 
material, Pla kins are done by pls he wrong jee ho hema i) | 

















ron on steroids. The machine works when Above, clockwise from left: A mangle makes ironing linens a snap; Studio 
Vy dampened soft goods like napkins or sheets shelving and Galley chair from Hold Everything; bins from Pottery Barn 
Kids; carpet tiles from InterfaceFlor. Napkins need only two runs through 


d through two heated and padded rollers 
the machine for crisp results. The instruction manual spells it out 


ed in steel casing. It makes short work of a 
ick of laundry and is practically alchemical for an avid collector of vintage lin. (COntact US po you have 


10 is afraid of sending such delicate items to the neighborhood dry cleaners. a favorite flea market you would 


SOUR( 


ystly made for commercial use now, a new mangle can cost $2,000-3,000. like Edward Ross to visit? Send 

1ad always heard about its usefulness from his grandmother, who left behind ==! your suggestions and watch | 
for future excursions. Direct your vi Hl 
letters to Weekend Shopper, House 


Beautiful, 1700 Broadway, 29th 
‘cleaned and the plug rewired, but it was still cheaper than buying anew Floor, New York. NY 10019. or 


SEE RE 





2dding-gift mangle when moving houses as an expectant mother and regret- 


AIL 


ever after. “So I went on eBay and found one for $100. I had to have the 


MORE DE 


My days of ironing napkins and tablecloths for hours are over.” hbmail@hearst.com. 2 


2/2006 House Beautiful 79 




















PASSIONS | thou 


Storm Warnings 


To leave or not to leave? As Hurricane Katrina approaches, Patrick Dunne has to decid 
whether he is ready to abandon his home and his city 


PANIC AND THE WIND were unre- 
lenting, but Hurricane Katrina was still 
far from shore. Running away from 
home never much appealed to me any- 
way, especially not now. 

I did it once when I was eight and 
whatever my intended destination— 
which I suppose was Mexico, since that’s 
where Papa always headed when his sib- 
lings exasperated him—I got no farther 
than a few regret-strewn blocks. It was 
Sister Xavier, a leathery-faced nun who 
spent most days in a mud-stained wim- 
ple, picking bugs off her hydrangeas, 
who discovered me settled underneath 
the convent porch. She seemed not in 
the least surprised, but issued two 


Ss 


shts of home 


BY PATRICK DUNNE 


dire warnings while giving me a drink 
of water. If my plans included living 
there, she said, beware of spiders whose 
bedroom it became when night was fall- 
ing. The other was to avoid at all costs 
attracting the attention of Sister Adrian, 
who showed no mercy to runaways. I 
soon crept home because I missed my 
grandmother and had a lively curiosity 
about lunch. 

Running away this time was even 
heavier with regret and shame than all 
those years ago. As a child of hurricane 
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country, I came to know the th 






naled by a red flag raised on { 
front. Somehow it also summo 
deep pride and gratitude for a 
hold that seemed able to weath 
thing. Flight was not in our voce 


nor fear nor hurried uncons 
plans. Nurtured on tales of a g 
ther who had organized relief w| 
1919 storm and tidal wave nearly 
away our Texas town of Corpus | 
I sensed that my own father kn 
ropes. Store water; wrap chunk 
in sheets and sawdust; cook for ; 
fold bedding for dependents n 
shelter; fill lamps with keroses 
above all, sense the power of nat 
insure that last imperative, ther 
plenty of excursions to the sea | 
marvel at the waves. My mothe 
objected and kept a stack of ha 
chiefs soaked in ice water to ke 
tempers cool during the humid, | 
less days before the storm. 
These preparations suspende 
mal life, calling everyone into a d) 
role. I frankly loved it. Battening 
waiting, watching, secretly hopir 
good storm. How bitterly I regret 
occasion when, as the wind me 
my father chauffeured the local 
to a cliff, where with cope and ch 
flapping madly he blessed the ‘f 
The holy water came back to st 
in the face, but grace prevailed af 
storm took an unexpected turn ¢f 
some more deserving town due rf 
This time, for the first time 
adult life, the threat posed by a} 
cane seemed palpable. Usually the 
do so, we boarded up our shops ff 
than most. We encouraged the tim} 
wanted to evacuate early and triec 
feel superior, Even the day beforifi 
our resolve firm, we helped frienifi 


close some doors that looked dov{ 

























1, ancient garden of the Ursulines. 
ch Quarter was sublimely quiet. A 
eally, when it wasn’t trying to imi- 
|. The colors old plaster walls took 
e-storm light was heartbreaking. It 
not to kiss the buildings as we 
rast. 

| people leaned over balconies to 
mrades in determination. We lit 
| dles in St. Louis Cathedral, peti- 
tnercy. The statue of Our Lady of 
Jace held out her crown of roses 
ted sweetly to the girl caught in 
| her feet, but was she listening? 
| pans has an odd pack of pro- 
Dur Lady of Prompt Succor, 
ed us from the English in 
St. Expedite, who saves us 
fn almost every other thing, 






| course ourselves. His name 
| n no official canon, but has 
ferated here since this statue 
jued more than a century 

F a crate left unaddressed 
}harves—the only marking 
KPEDITE.” A crop of candles 

f tinually before him, often 
with scraps of paper bearing peti- 
th sacred and profane. I’ve left a 
myself from time to time. 

{ 
» bayou country. “Don’t worry, I 
2 (tarot) cards—fine news! The 


kly call came through from a 


»Cups—what was once good will 
jin, but then a new beginning.” 
‘ds were moving faster. 

jl on a Sunday, Clarence, our 
/n, tied his bicycle to the tree and 
‘ough our batten gate. By then we 
/n to make our own small garden 
elped haul old iron chairs out of 
ay, and clay pots were brought 
dining room. “No need to water 
dose?” When I asked if he was 
own, he pointed to the bike and 
“Can’t get far with that,” he said. 
im promise to come by once the 
ssed. We still had time to cook 
bathtubs and check batteries 
ings got bad. 


Then two friends appeared grimly 
at our door. “We're leaving, everyone is 
ordered out,” they said. “You’ve got to 
go!” One of them had weathered every 
storm with us, and I counted on his Creole 
sense. His decision made me feel uneasy. I 
wavered at first, and then conceded. 

Shutters slammed shut, French win- 
dows locked; the slave quarter of the house 
was closed up. Room by room the house 
went dark. Familiar things disappeared 
into the gloom. No place in the whole 
world gets darker than New Orleans in 
the afternoon with all the blinds closed. 


imaEN TWO FRIENDS 
APPEARED GRIMLY AT 

CUR DOOR, “WE RE 
LEAVING, EVERYONE 


IS ORDERED OUT,” 


tieeY SAID. “YOU'VE 


Goi dO:-GO!” 


More than daylight was shut out— 
breath and certainty dimmed. Old houses 
are prone to hurl their accusations. | 
reckon that’s because they've had more 
experience at the thing. Reproach settled 
heavily in chairs. I wanted one last look 
but wasn’t sure what to look at. I settled 
for just stroking the back of my mother’s 
favorite chair. We each grabbed a few 
things for the road: our bulldog, Clovis, 
and his food; water.to survive and for 
drinking in small silver tumblers, since 
they wouldn't break; an address book of 
friends. It was sparse packing, even for 
an overnight. I was the traitor who finally 
slammed and locked the door before 
ducking into the getaway car. 

No one spoke as we rolled down the 
old boulevard, Elysian Fields. There were 
people sitting out on cutwork porches of 
dilapidated houses with fixed stares, but 
there wasn’t any dancing going on. For a 
town that can make a party out of funer- 
als, the mood was somber. 


Our road was long, without real per- 
ils although plenty were imagined as the 
roads filled up with water. It was com- 
fortable by comparison, and ended unex- 
pectedly in a lovely house that gave us 
shelter when we could go no farther. Our 
hostess thought of everything: midnight 
snacks, smooth sheets. She knew what 
storm mania was and mothered us. Her 
own house had been pounded just a year 
ago. Her gentle spaniel welcomed Clovis, 
her ghost stayed quiet and let us sleep. We 
stayed until winds from the storm’s edge 
calmed down, and then moved on to a lit- 
tle cottage called Sweet Beach that 
good friends had given us as refuge. 
New Orleans was just across the Gulf, 
and we hid our eyes from one another 
when Randy Newman’s song made us 
feel too sad. 

Here there have been night 
skies never contemplated in New 
Orleans, the hum of waves, dawns 
that left me despairing of ever grasp- 
ing color. One by one we tracked 
friends, found new open hearts, 
scrubbed floors that belonged to 
us only by virtue of our nervous tread, 
tried on routines for size and changed 
them, forgot the date and how to knot 
bow ties, grieved and sputtered and wor- 
ried and sometimes even called the cot- 
tage home. We learned what it means to 
miss... that city. 

When each night I gathered back our 
friends from far-flung places into the 
even stranger settings of my dreams, our 
reunions often happened to the jazz of 
Frenchmen Street or food-slinging oper- 
ettas in favorite restaurants. A few famil- 
iars were condemned to shoveling snow 
off the roof of the Cabildo, one of the 
main buildings on Jackson Square, or 
chipping ice for Sazeracs from the tipped 
bronze hat of the Andrew Jackson statue. 
The balconies were sometimes dressed 
for Lent, and masks floated on colored 
water. Uneasy images, but not once did 
these nocturnal escapades leave me long- 
ing for the French chairs shut up in our 


dark rooms. I guess they were asleep. @ 
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New technology makes it easy to integrate a 
home theater into.almost any room in the house 


IF YOUR FANTASIES run to a private 


percents room, get out the | Perce 


Picts eas siaelomleed room to 
bulky equipment. In fact, those dark, 


cavelike screening rooms can be con- 





signed to history. The latest flat-panel 
high-definition TVs, like Toshiba’s svelte 
37-inch LCD model, have such vibrant 


colors and fine resolution that you can 





watch even with the sun shining in. 
Besides, who wants a room that’s lim- 
ited to only one function when multitask- 
ing is the order of the day? We designed 
this space to function as a family room, 
a home theater, and a study. The tall, 
dark armoire from Drexel Heritage’s 
Postobello Home collection is actually 
a workstation, so you can pay your bills 


and still keep one eye on CNN. Then 





you can shut the papers away behind 
handsome shutter doors when you want 
to relax and watch a movie. 

Treat yourself to a big screen and 
surround-sound. DVDs now come 
encoded with 5.1 channels of sound, 
which means that you can relish every 
cry and whisper on the soundtrack if 
you invest in five speakers and a low- 
frequency subwoofer (the .1). Ideally, you 
should place two speakers in the front 
of the room, two in back, and the cen- 
ter channel speaker (which carries most 
of the dialogue) either directly above or 
below the screen (the subwoofer, which 
carries the rumbles, can go anywhere). 
If you’re planning to listen to music on 
the same speakers, buy the best you can 
afford. Otherwise, you'll regret getting 


rid of your stereo. 


WRITER: 
CHRISTINE PITTEL 
PHOTOGRAPHER: 
PAUL WHICHELOE 


PRODUCER: 
ISA McGEE 
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ATTRACTIONS | 





















Even the dog lying on the 
striped rug can see the | 
next-generation Toshiba 

LCD flat-panel TV. You may | 
be more comfortable on the } | 
sofa, especially if you put 
your feet up on the cocktail | 
table; both by Postobello 
Home for Drexel Heritage. | | 
Leather chairs flank a | | 
mobile tea table. The walls 

are painted with Glidden’s | 
Fiesta Orange, which sets | 
off the black bookcases. | 
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OPPOSITE: The Toshiba Satellite R15 

Tablet PC—inside the Alexandros 
workstation—has a screen that can swivel 

and fold down like a tablet so you can 
: write directly on it with a stylus. In front 
) is the Beasley chair, also from Drexel 
Heritage. Below: Toshiba’s Gigabeat F20 
Digital Audio Player stands next toa 
rainbow of stationery from Target anda 
tin of colored pencils from Apartment 48. 
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*It’s a subjective choice. Some people are dazzled by 
the vivid, intense colors of LCD. Others prefer the softer, 
more filmic quality of the image ona plasma screen. 


*Plasma screens tend to have a wider viewing angle, 
which means you can sit farther off to the side. 


*Ilf you love fast-paced sporting events, plasma 
technology is right up to speed. On LCD, you 
sometimes get that comet-trail effect. 


*The drawback to plasma is the burn-in factor. If you’re 
going to have the CNN logo, the stock market ticker, ora 
video game on your screen for days at a time, choose LCD 


*Buy an extended warranty with any type of screen. 
This is new technology, and something may go wrong. 


6.25 feet 
7.3 feet 


10.4 feet 


BE LEFT: The Toshiba 37HLX95 LCD flat-panel TV rests on the 
Gramercy console from Postobello Home and is flanked by speakers. 




















Below right: We lined a drawer in the cocktail table with Italian 
wrapping paper from Apartment 48 and used it to corral remotes 
The white resin tray on top, embedded with slices of bamboo, is 
from Andrianna Shamaris. For more details, see Resources. 
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WHEN YOU’RE CRAVING WARMTH, WE’VE GOT IT. FROM A SELECTION OF 
FECTABLE SOUPS TO A CHEF’S COZY BRUNCH, HERE’S PLENTY TO CURL UP WITH 
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How do you improve French toast? Two restaurateurs share a recipe for a | 
banana-stuffed, custard-soaked version to make at home—sous chef not requi 


“NO ONE MAKES BRUNCH just for themselves,” says Vicki 
Freeman, co-owner with husband and chef Marc Meyer of the 
New York restaurant Five Points. “It’s something you do to enter- 
ain and it’s such a good meal to make at home.” She should 
know—in the six and a half years that the restaurant has been 
open, a weekend midday reservation has become as sought-after 
as Saturday nights are elsewhere. Meyer recently published (with 
coauthor Peter Meehan) Brunch, a compendium of recipes from 
the Five Points repertoire. And while not everyone has the option 
of entertaining friends at a coveted table in their own restaurant 
(“having people to the restaurant is really how we see a lot of 


friends,” says Freeman), she insists that brunch is a meal that > 


Above: The party breaks bread at the table; clockwise 
from left: Melissa Savage, chef Marc Meyer, Chris Fillon, co- 
owner Vicki Freeman, and Scott Statton. Right: A 

winter fruit plate is composed of pomegranate, Concord 
grapes, persimmons, apples, and pears 


WRITER: MARI( PEZ-CORDERO PHOTOGRAPHER: LAURA MOSS PRODUCER: MARY-ELLEN WEINRIB 
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Wapted from Brunch by Marc Meyer and Peter Meehan 
P, $25). It 7s quicker if you make some of the elements in 


| creme anglaise can be prepared up to two days before Ii 

Hl 
. | 
i 








in an airtight container in the refrigerator. 
P anglaise: 
olks 
pugar 
of salt 
foons vanilla extract 
arm heavy cream 
A toast: 
‘spoon unsalted butter 


Pullman brioche or similar bread, crust removed 





it 4 very ripe bananas, mashed 
he anglaise 





e syrup, warmed 


eme anglaise: Whisk together egg yolks, sugar, salt and 
»apan. Whisk in 2 tablespoons cream. Add remaining 


hisking constantly. Cook, over medium low heat, stirring 
8 5 § 














ly, until sauce barely coats the back of a wooden spoon. 
te into a shallow bowl and let cool. 

e French toast: Preheat oven to 375°F. Lightly butter a 
1 and place in oven. 

ead into 8 3-inch-thick slices. Cut each slice diagonally 


ingles. Cut a slit into the wide side of the wedge, creating 














Fill pockets with mashed banana. | 





edt bread:slices j ace ali : coating each side 
fed bread slices into sauce, lightly coating e ich side. Clockwise from top left: Freeman and Statton enjoy the 


es on preheated pan and bake until golden brown, about company. Meyer mans the wood-burning oven. Baked banana 


es. Serve with maple syrup. Serves 8. French toast is a brunch favorite 


2/2006 House Beautiful 89 


























90 


Va 





House Beautiful 2/2006 


— 





a civilian can easily make at home for guests. “It’s not precision co¢ 


she says. “It’s very forgiving; anyone who cooks can make it, and it’ 


for sharing.” 


For a recent get-together, the couple gathered guests by the resta| 


wood-burning oven and served dishes from the book: a winter fruii 


baked banana French toast, and Bloody Marys and mimosas. The 


Above: Fuel for the oven 

is lined up beneath the 
bread station. Left: Meyer’s 
recipe for the Five Points 
vodka Bloody Mary is made 
from a base that includes 
freshly grated horseradish 
and celery salt and can be 
altered for use in a variety 
of similar cocktails like the 
Texas Bloody Bull (made 
with bouillon), Bloody 
Maria (with tequila and 
minced chipotle chili), or the 
Hampton Shore (with clam 
juice and lemon vodka) 


reflected the sensibility of Meyer's 
which, while simple and accessible, 
market-driven, carefully conceives 
steeped in a sense of place. “Brunch 
often a concessionary thing resta 
do—I wanted to get beyond the holla 
and poached eggs of a typical coffe 
menu,” says Meyer. | 
The menu was also indicative of th 


of breezy atmosphere brunch can | 


“When we started doing it, it was my] 
ite shift to work because the pressur(| 
at brunch,” says Freeman. “People wh 
erwise have no carbs or butter come 


throw caution to the wind.” 


ENTERTAINING | editor’s choice 





»>mpting array of new teas and accessories 
sure to entice you to sit for a spot 





SLEEK STEEP These architectural silk 
. tea infusers are an elegant alternative toa 
‘ plain old tea bag. Black Currant and Earl 
Grey, $12 for six infusers of each flavor. 
From Tea Forte: www.teaforte.com. 





TWINKLE, TWINKLE Petrossian’s 
silverplated Etoile tea strainer is 
the star of any tea party, $32. From 
Petrossian: www.petrossian.com. 
Rose silver needle white tea, $17 for 
3 ounces. From Mightly Leaf Tea: FLOWER POWER Harney 
www.mightyleaf.com & Sons’ Chinese Flower tea isa 
blend of green teas combined with 
three kinds of flowers and citrus 
flavors; $8 for 20 sachets. Harney 
& Sons: 888-427-6398 or 
www.harney.com. 





| BLOOMING BREW 
| For a stylish presentation at 
ok table, Numi’s Dragon Lily 
flowering tea is hard to 
beat. Organic tea buds are 
sewn into bundles and 
Ba | — blossom when steeped 
ey in hot water. No tea bag 
or strainer required; $33 
for 21 blossoms. From 
Numi: www.numitea.com. 
Sake/tea pot, $125 from 
Takashimaya New York: 
800-753-2038. 








PRODUCER: SAMANTHA EMMERLING 
PHOTOGRAPHER: JAMES WORRELL 
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PRESENTING 


Acclaimed 
Bose® sound. 


Now available 
with an optional 
Multi-CD 


Changer. 


system, Forbes FY! said: “Turn it up, close 
your eyes and you'll think you're 
listening to a...system that 
costs five times more.” The 
premium sound sets a new standard for 
what you can expect from an all-in-one 
system that fits on a shelf or countertop. 
And now, our new Multi-CD Changer lets 
you enjoy your music for hours on end. 
Simply slide one CD or MP3 CD into 
the system's front slot and three more into 
the changer on the bottom. They work as 
one. And with a total height of just 6'/2 
inches, this highly reviewed music system 
can deliver sound anywhere you want — 
living room, kitchen, bedroom or office. 


Press play. And enjoy. [he Multi- 
CD Changer was designed exclusively for 
the Wave® music system, and the system's 
credit card-style remote conveniently ~~ 
operates every feature. And the sound? ~ 
Just compare it to larger, more expensive stereos. You may find 
that although much smaller, the Wave® music system sounds 
more realistic. 


“,.an extraordinary performer.” That's what 
Jonathan Takiff of the Philadelphia Daily News says of the 
Wave® music system. The low notes are even deeper than 
those of the original award-winning Wave® radio/CD, giving 
instruments a more natural presence. Your music is clearer and 
better defined. It also has an FM/AM digital tuner, clock, alarm 
and many other useful features. After using the system, 
David Novak, the Gadget 
Guy, concluded: “It can 
easily replace whatever 
component system you 
currently have.” 





The Wave® music sys 
shown in Graphite Gr 


oe er enc 
will flat out seduce you.” 


You have 30 days to listen, 


risk free. Use our Excitemen} 
Guarantee to experience the Wave® musi¢ 
system and its optional Multi-CD Changel 
in your own home risk free for 30 days| 
When you call, ask about making 12 eas 
payments, with no interest charges fro 
Bose.* Order now and receive your choice 
of a Menus and 
Music” cookbook 
and music CD 
gift box set. Each 
choice — Dining at 
Great American 
Lodges, Italian Intermezzo and French 
Bistro — includes a full-color, 200-page cookbook 
and inspiring music CD. 












FREE 
cookbook 
and music 
(ODEs 
when you 
(oy ve( moh ae 
1 Pace y) 


[Ty 







To order or learn more, call today 


1-800-400-3416, ext. TH453 


Discover all our innovative products at 


www.bose.com/th453 
 -//L7 = 
Better sound through researche 
*Bose payment plan available on orders of $349-$1500 paid by major credit card. Down payment is 1/12 the product pnce 
plus tax and shipping charges. Then, your credit card will be billed for 11 equal monthly installments with 0% APR and no 


interest charges from Bose. Credit card rules and interest may apply. U.S. residents only. Limit one active financing 
program per customer. ©2006 Bose Corporation. Pa ssued and/or pending. The distinctive design is also 4 
registered trademark of Bose Corporation. Financing and Menus and Music” gift setoffer not to be combined with other 
offers or applied to previous purchases, and subject to change without notice. If Wave® music system is returned, Menus} 
and Music gift set must be returned for a full refund. Risk free refers to 30-day trial only and does not include retum) 
shipping. Delivery is subject to product availability. Quotes are reprinted with permission: Thomas Jackson, Forbes FYI) 
Winter 2004; Dick DeBartolo, GizWizBiz.com, 8/13/04 






ENTERTAINING | with David Stark 


The Wedding Bouquet 


In an excerpt from his book, To Have & To Hold, David Stark shows 
. how the humblest bloom can star in a charming posy and 
inspire the decor of the entire event 
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HOW MANY DAISIES have been sac- 


rificed in pursuit of romance (“she loves 





me, she loves me not...”) is unclear, 
but they certainly are well suited for 
the duty. Spectacularly happy, indefati- 








gably sunny, daisies radiate innocence 
ELL OL ET Noe, eet and country charm. Yet with the right 
ease itieaaaeaaaess ts it, :. 
estPPRaS Poise tienen it ey treatment, they can be reimagined in an 
: teh etiaadsisieds* 
a PRES ee ght. ~~} 
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AY ANS “fo ultrasophisticated role. 
‘ a? cy The daisies on these pages are also 
cca a good example of how a single flower 


























can advance an entire design theme. 
| We all know that weddings can some- 
times be overwhelming for a couple as 
they attempt to sort through so many 
choices and arrive at so many deci- 





sions. For them, the bridal bouquet 








can provide the starting point for the 
day’s decorative motif and settle a host 
The daisy theme is appropriately extended 
to a flower girl’s basket. Instead of tossing 
rose petals, an aisle of scattered daisy 
heads will beautifully lead the wedding aS you want to use to dazzling effect. 


party to the altar with a sweet smile. Please do eat the daisies. 








of design questions. Best of all, daisies 
are reasonably priced, so buy as many 


EXCERPTED FROM TO HAVE & TO HOLD: MAGICAL WEDDING BOUQUETS 
BY DAVID STARK & AVI ADLER (ARTISAN BOOKS). COPYRIGHT ©2005 


WRITER: DAVID STARK PHOTOGRAPHER: MICK HALES > 
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FLOWERS TO USE SOLO, 
AVAILABLE BY SEASON 


SPRING: Tulips, parrot tulips, peonies, French 






anemones, daffodils, ranunculus, lilies of the vallé 
sweet peas, pansies, garden roses, blossoming tr 
(lilac, azalea, cherry, crab apple), snowballs 


SUMMER: Marguerite daisies, dahlias, sunflowers 
delphiniums, roses 


AUTUMN: Dahlias, sunflowers, roses, 
chrysanthemums, amaryllises 





WINTER AND YEAR-ROUND: Stephanotis, mini- 
calla lilies, cymbidium orchids, lady’s slipper orck 
cattleya orchids, alstroemerias, carnations and m 
carnations, gypsophilas, Hanna asters, roses 





Though you shouldn’t expect this 
combination at a formal evening 
wedding, a bouquet of ferns, ivy, and 
white hydrangeas (left) easily holds its 
own against the brocade and beading of 
the bride’s gown. The larger daisy plays 
well against the smaller chamomile. 





David Stark (above) says daisies 
make a smashing table centerpiece 
(right); caught in a yellow 

ribbon, they also add to a napkin 
treatment beneath place cards. 
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The groom and his crew 
each sport a single super-simple 





daisy boutonniere on their lapels. 


The flower theme is carried through 
to a spectacular yellow-and-white cake 
(right) trimmed with sweet blossoms 


i along a ribbon of frosting at its base. 


1 A SINGLE-FLOWER STARTING 
| POINT FOR THE COLOR SCHEME 


way to determine the color story for your bouquet 


. 


le, for instance, can serve as the beginning note for 


0k to a single flower. A variegated rose of red and 


| 

mix of flowers in various shades of reds, pinks, and 
nites. Similarly, a dark-centered calla lily can offer a 
2 of colors ina single stem, each subtle shift in hue 


-oming the inspiration for other flowers that reflect 


that particular part of the spectrum. 


For one particularly elegant wedding, we mixed 
vish, classical selection of peegee hydrangeas and 
den roses with astilbes, ornamental cabbages, and 
a lilies. The rose and hydrangea colors were based 

on the calla lilies, each of which ranged from pale 
2ry yellow on the outside of the blossom to orange 


and to deep wine in the center. We fringed it all 
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Mix It U 


Smooth, subtle vodka is the pe 
basis for delicious cocktails that 4 
little out of the ordi 





—— | vi NO ONE KNOWS FOR SURE where vodka originated—most 

] somewhere in Poland or Russia—and at the beginning it was roug 

/ distilled from grain. (Contrary to popular belief, very little vodka is 5 

Fs based.) The big breakthrough came in the late 1800s, when Piotr Smirno 

| / * advantage of the newly discovered purifying qualities of charcoal to make 
| / refined vodka, which became the favored drink of the czars. 

Today, it’s the best-selling distilled spirit in the United States, ¢ 

an official definition that could be the spirits world’s equivale 

really bad personal ad: “Neutral spirits so distilled, or so tre 

to be without distinctive character, aroma, taste, or color.” 

that very neutrality that has made vodka so popular here 

such a congenial mixer. 

As new high-end brands are rolled out every y¢ 





hear about vodkas that are made from grapes, 
water, and are multi-distilled, or even “super-prer 
Are these pricier bottlings really much better! 
are smoother, for the most part. But you really ] 


decide how you are going to use vodka to deté 
what you should buy. If you’re the Martini typ) 
a smooth vodka is right for you. But if you're 1 
| up a pitcher of Cosmos, you'll do just as we 
something less expensive. 


Serenity pitcher with stirrer, $125; from Namb) 
800-443-0339. Opposite, from left: Raki glass 
$24; by Defne Koz for Gaia & Gino, available th) 
Matter: 718-230-1150. Aarne crystal cocktail gla} 
$44 for a set of two; available through MoMA Dé 
Store: 800-447-6662. Kelly glass, $125; from Willi 
Yeoward Crystal: 800-818-8484. 


THE COSMO RUSSE 


This refreshing version of the Cosmo was one of the most popular. 
at the beloved Russian Tea Room in New York. 


1¥2, oz. berry vodka 
Y2 oz. Grand Marnier 
V2 oz. fresh lime juice 
WY oz. simple syrup 
Splash of cranberry juice 





To make an individual drink, fill a shaker with ice. Add all the 
\ f ingredients. Shake and serve straight up. Garnish with three 
cranberries or a slice of lime. To serve in a pitcher, chill all the 

eA ingredients in advance and mix in the same proportions. 


WRITER: MALACHY DUFFY PHOTOGRAPHER: ANTONIS ACHILLEOS 
PRODUCERS: MALACHY DUFFY AND SAMANTHA EMMERLING 
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=-RANGIPANE 


»eautiful multi-hued drink originates at 
a Food and Wine in Boulder, Colorado. 


2Y2 oz. vodka 
Y% oz. Amaretto 
Y% oz. limoncello 
_ Splash of creme de framboise 


\l a shaker with ice. Add the vodka, 
iretto, and limoncello. Shake well and 
nto a glass. Carefully add the creme de 
dose, which will settle into the bottom 
2 glass. Garnish with fresh raspberries. 







ae 


PEPPYPOLITAN 


Claridge’s Hotel in London has 
one of that city’s liveliest bars, and this 
drink is always in demand. 


3% oz. pepper vodka 
1 oz. sloe gin 
3/4 oz. peach schnapps 
37, oz. apple juice 
3, oz. cranberry juice 


Fill a cocktail shaker with ice. 
Combine all ingredients in the shaker 
and shake. Strain into Martini glass. 
Garnish with a whole red chili. 





APPLE SPICE 


A simple and delicious drink from 
a hip new bar in Manhattan, 
The Double Seven. 
2 oz. vodka 
5 oz. fresh apple juice 
Cinnamon Brown sugar 
Fill a tall glass with ice. Pour 
in the vodka, then the apple juice. Stir to 
mix. Sprinkle with cinnamon and 
brown sugar. Garnish with a cinnamon 
stick and a slice of apple. 
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Canned tomatoes, coconut milk, and 
butter form the base of a spicy Senegalese 
soup that’s a perfect light supper and 

s little as thirty minutes. Glass tumblers 


skandar, spoons from Match. Opposite 
m of lentil and sorrel soup carries the 


tively tart flavor of the fresh herb. Pewter 


om Match, white linen nap 


| fiber wall coverings 
uth Seas Collection by Newcastle. 


ge 































































Golden turnip and rice soup is 
flavored with thyme and nutmeg 
and enriched with chunks of 
Fontina cheese that melt in the 
hot broth. Antique pewter ladle 
from David Stypmann; tile in 
background from Ann Sacks. 












}1 Thank You to our Donating Sponsors 


ALL TABLETOP 


eautiful was pleased to present the 


Tabletop Vignettes during the Tabletop 
41 Madison in New York City. Guests 
e to enjoy the creative expertise of 
\die Ross and House Beautiful, while 


jabulous ideas on how to decorate a 
ityle. The vignettes were adorned with 


tabletop product and furniture from 
5Ors. 


Arte Italica 
Christofle 
Corbell & Co. 
Gallery on Sixth 
Herend 
Home Essentials 
Lenox 
Moser 
Nuko Creations 
Ralph Lauren Home 
Ricci 
Royal Copenhagen 
Wedgwood 
William Yeoward 
Duralee 
Hinson 
Interface Flooring 
htara Studios (AM Collections) 

Ralph Lauren Home 
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ARE YOU DRIVEN FoR A PASSION FOR DESIGN? 


advertising 


House Beautiful and Chrysler Are Now Accepting 
"Design Innovators" Award Nominations 


As Presenting Sponsor of House Beautiful’s Annual 


CHRYSLER Giants of Design Awards, Chrysler recognizes and 


celebrates great design in its many forms. And through 
—=—=—_—_—_—_—=—__—_ @); $$ 








= = the Chrysler and House Beautiful Design Innovator Awards 
® program, we are looking for a future Giant of Design— 
INSPIRATION COMES STANDARD a person who has vision, inspired creativity, and a 
commitment to making the world a more functional, 
beautiful place 


An undisputed leader in the field of great design, Chrysler has a passion for creativity and innovation, 
and the determination to merge function and style, driving visions of well-designed vehicles from 
inspiration all the way to reality. Chrysler is always on the lookout to recognize and embrace talented, 
kindred spirits in all aspects of the design field 


How can you become a Design Innovator? Nominate yourself—or someone that you believe has 
a passion for design—in one of four categories: Interior Design, Architecture, Landscape Design or 
Product Design. A panel of House Beautiful experts, will select a winner in each category based on a list of 
projects submitted and a brief essay of 100 words or less. 


If you are chosen as one of the four Design Innovator Awardees, you will receive: 


@ Two tickets to the prestigious Sixth Annual Giants of Design Awards Ceremony on May 11, 2006, and 


recognition during the ceremony. 


@ Airfare for two to New York City and deluxe double hotel accommodations for the night of May 11th 
@ Anexclusive “Design Innovators” Award 
@ Recognition in a Fall 2006 issue of House Beautiful 


Contest Entry Specifications: 


1) 
2 


DOS 


7) 


Ow 


S 


11) 


12 


13) 
14) 


NO PURCHASE NECESSARY TO ENTER OR WIN 

To be eligible to be considered for the Design Innovator Award, please submit the following postmarked no later than March 15, 2006 
to: House Beautiful, Attn. Design Innovator Contest, PO. Box 1706, Sandusky, Ohio, 44871-1706 

a. Your Name, Address and Phone Number 

b. Name of Person You Are Nominating. Nominee's Category (Interior Design; Architecture; 

Landscape Design or Product Design) 

Curriculum Vitae or Resume of the Nominee 

List of Nominee's Top Five Applicable Projects 

Photograph(s) and/or Drawings Depicting One Outstanding Project 

100 Words or Less Describing Why You Feel Your Nominee is a Design Innovator 

Decision of the judges is final. Award and prize cannot be transferred. Sponsors reserve the right to substitute a prize equal 
to or greater value due to prize unavailability 

Submitted materials will not be returned and become the property of the Sponsors 

Contest void where prohibited and subject to all U.S. federal, state and local laws and regulations 

Awardees will be notified by phone, email, or regular mail no later than March 30, 2005 and will be required to sign and return within 14 
days of receipt an affidavit of eligibility and publicity/ liability release. 

Estimated Award Value: Awardees will receive Tickets to Giants of Design Ceremony in New York City on May 11, 2006 for 
Two (Value: $1,200); roundtrip coach airfare for 2 and double room standard hotel accommodations for the night of May 12th 
(Value: $2,000). Total prize value $3,200. Any expenses not included in the Award description are the sole responsibility of the 
Awardees. Failure to be available on the date will result in forfeiture of the prize 

Winners are solely responsible for any taxes due on awards 

Employees, and their immediate families, of House Beautiful, Hearst Communications, Inc., DaimlerChrysler and their 
subsidiaries, affiliates, advertising, public relations, and merchandising agencies (“Sponsors”) are not eligible 

Entry constitutes permission to use the winner's name, hometown, likeness, and/or photograph for editorial, public relations, 
advertising and/or promotional purposes on behalf of House Beautiful and DaimlerChrysler without compensation, unless 
prohibited by law. Sponsors have the right to edit and publish all entries, essays and photographs, as its editors deem 
fit. Entrants agree that all entries may be published and republished, in whole or in part, in all media in perpetuity without 
compensation 

Award winner's name can be obtained by sending a self-addressed, stamped envelope to: House Beautiful, Attn. Winner of 
Design Innovator Contest, PO. Box 1706, Sandusky, Ohio, 44871-1706 

Questions regarding the Design Innovator Awards should be directed to Lisa Lachowetz 
Beautiful, 212/903-5118 

Sponsors are not responsible for late, lost, mutilated, misdirected, illegible, incomplete, or postage-due mail entries 
Entrants represent that entries are original and previously unpublished and may not violate any third party rights 


+*OoaQao 


, Marketing Services Director, House 


BELL'O 


Bell’?O PR-15 AUDIO VIDEO CABINET 


This elegant design is crafted of real wood and maple wood 
veneer accented by Stainless Steel handles 
inset with dark tempered safety glass that will hide your audio 
video components, with the upper shelf hidden behind a dark 
cloth panel that is ideal for a center channel speaker. This cabinet 
will accommodate most televisions up to 44”. Shown in a deep 
espresso finish, and is also available in cherry veneer finish 
AVAILABLE SPRING 2006 


711 Ginesi Drive 


The doors are 


Bell’O International Corp 
Morganville, NJ 07751 5 
Phone (732) 972-1333 
Fax (732) 536-6482 
pase >I10.cOm 
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Lime and smoky chipotle chili 

enliven an earthy black bean soup 

that also contains coconut milk 

and is flecked with bits of chopped 

cilantro. Bowl from Joan Platt. For 

more details, see Resources. P 























House Beautiful 2/2006 

































OF LENTIL-SORREL SOUP 
with 2002 J. Lohr Estates Los 
\Aerlot 


|ap brown lentils 


liblespoons olive oil 
/nion, peeled and sliced 


ea salt and freshly ground 

ack pepper 

lacked cups red or green ribbed 
prrel leaves, plus a few for 

arnish 

p cream, or | cup half and half 


lentils in a bowl and cover with 
g water. Heat oil in a soup pot 
1edium heat. Add vegetables, bay 
, parsley, and garlic. Stir. Cook 
nedium-high heat, stirring fre- 
ly, for 5 minutes. Drain lentils. 
entils, fresh water, and salt to soup 
id bring to a boil. Cover pot and 
heat. Simmer until lentils are soft. 


nove bay leaves. Add sorrel and 
ind 3 minutes. Working carefully, 
‘soup in a blender on high speed. 
pack into pot. Stir in cream, and 
with salt and pepper. 

lle soup into heated bowls and 
ih with fresh sorrel leaves. Makes 
8 cups. 


LESE STYLE PEANUT SOUP 


iblespoons roasted peanut oil 
irge onion, peeled and cut into 
>-inch dice 

irge garlic clove, peeled and 


iinced 


p chopped cilantro stems 
easpoon cayenne 
ablespoons curry powder 


Recipes 





3 cups water 
1 28-ounce can crushed tomatoes 
73 cup unsweetened peanut butter 
1 cup coconut milk, or more to taste 
Sea salt, to taste 
2 tablespoons shaved coconut, 
toasted 
2 tablespoons roasted peanuts 


Heat oil in a soup pot over medium heat. 
Add onion, garlic, and cilantro stems. 
Stir. Cook over high heat for 2 minutes. 
Lower heat to medium. Cook until 
onion has softened, about 10 minutes. 
Stir in cayenne and curry powder. Add 
water and tomatoes, including can juices. 
Stir. Bring to a boil. Add peanut butter. 
Lower heat and simmer until peanut 
butter has dissolved, about 15 minutes. 
Stir in coconut milk. Add salt. 

Ladle soup into heated bowls and gar- 
nish with coconut and peanuts. Makes 
about 7 cups. 


RICE AND GOLDEN TURNIP SOUP 

3 tablespoons butter 

¥% cup onion, finely diced 

1 large leek, white part only, rinsed 
and diced 

¥%, pound golden turnips, peeled and 
cut into %-inch dice 
Sea salt and freshly ground white 
pepper to taste 

2 garlic cloves, peeled and minced 


e 


3-inch-square piece of Parmigiano 
Reggiano cheese rind 
1 thyme sprig 
¥%, cup Arborio rice 
6 cups simmering water 
Pinch of freshly grated nutmeg 
% cup small cubes of Kronenost 
Fontina cheese 


— 


tablespoon minced parsley 
Freshly grated Parmigiano 
Reggiano cheese, to taste 


Melt butter in a wide soup pot over 
medium heat. Add onion, leek, and tur- 


Recipes adapted from Vegetable Soups from Deborah Madison’s Kitchen (Broadway, $19) by Deborah Madison. 


nips. Add salt and pepper and stir. Add 
garlic, cheese rind, and thyme. Cover 
pot. Cook for 4 minutes. Add rice and 
water. Bring to a boil. Lower heat and 
simmer, covered for 15 minutes. Remove 
lid and add nutmeg. 

Distribute Fontina cubes among 8 
soup bowls. Ladle soup over cheese and 
garnish with parsley and grated cheese. 
Serves 8. 


BLACK BEAN SOUP WITH CHILI, COCONUT MILK, 
AND LIME 
This soup works well as an appetizer, 
but with the addition of cooked rice 
makes a substantial main course. Serve 
with 2002 Talbott Sleepy Hollow 
Chardonnay. 
2 tablespoons olive oil 
1 small onion, peeled and finely 
diced 
1% teaspoons toasted ground cumin 
seeds 
1 teaspoon ground chipotle chili 
Y%4 cup cilantro leaves, plus extra for 
garnish 
3 cups water 
2 15-ounce cans black beans 
1 can coconut milk 
Sea salt 
Juice of 2 fresh limes 


Heat oil in a soup pot over medium 
heat. Add onion, cumin, chili, and cilan- 
tro. Cook for about 5 minutes, stirring 
frequently. Add % cup water. Lower 
heat and cook until onion has softened, 
about 12 minutes. 

Add beans including liquid, remain- 
ing water, and coconut milk. Bring 
to a boil. Lower heat and simmer for 
15 minutes. 

Remove pot from heat. With a slotted 
spoon, remove about | cup beans. Purée 
in a blender on high speed and return 
to pot. Add salt and lime juice. Ladle 
soup into heated bowls. Garnish with 
cilantro. Makes about 6 cups. 


2/2006 House Beautiful 


103 ||| 












































































































































194 


HOUSE BEAUTIFUL | resources 


Prices shown are suggested retail. Symbols in parenthesis 
identify the service type: (R) retail; (T) trade, through de- 
signers; (MO) mail order or Internet orders; (M) manu- 
facturer or distributor; (C) custom by or for designer, un- 
less otherwise noted. 

ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION 


22 SUIT YOURSELF 

Peabody bed—Mitchell Gold + Bob Williams (M); 800-789- 
5401. Headboard fabrics: 1. # 31294 in Pistachio—Duralee 
(T) 800-275-3872. 2. Galloway Plaid in Aqua/Terracotta 
#F2306-02, Colefax and Fowler—Cowtan & Tout (T); 212- 
647-6900. 3. Aquitaine in Brown #50672—Schumacher & 
Co. (T); 800-523-1200. 4. Toccatta #92507-06 in Peat—Rog- 
ers & Goffigon (T); 212-888-3242. Striped blankets, State- 
room wool in beige or cream—Nautica Home (R,MO); 877- 
628-8422. Solid blankets, Crew Classic—Nautica Home, 
see above. 

24 HOW TO...ADD TEXTURE TO A ROOM 
Designer: Laura Day; 212-337-8025, lauradaydesign.com. 
Paint, Sand Dollar #40C-71—Benjamin Moore (M); 800- 
672-4686. Screen, Desmond Screen—Jonathan Adler (R,T); 
323-658-8390. Shell Spheres and pillow—Niedermaier; 212- 
888-8680. Rug, white cowhide—Area ID (R,T); 212-219- 
9903. Chaise, Wave Chaise—Format (R,T); 212-941-7995. 
Wallpaper, wipeable #\W5226-05—Osborne & Little (T); 
877-438-7465. Large frame, Veranda #644460; small frame, 
Canaletto #645305 in white—Larson-Juhl (M); 800-438- 
5031. Tiles in small frame, Mother-of-Pearl inlaid shell #MR- 
MP-01—Maya Romanoff (T); 773-465-6909. Jacket fabric, 
Massimo #006910T in ivory—Quadrille (T); 212-753-2995. 
Vases —Bo Concept (R); 212-686-8188, Chandelier—Todd 
Merrill Antiques (R,T); 212-673-0531. 

26 ONE DAY AT A TIME 

Designer: Kathryn M. Ireland; 310-315-4351. Two-Oven 
Cooker—Aga (M); 800-633-9200; aga-ranges.com. Refrig- 
erator—Northland Kitchen Appliance (M); 800-223-3900; 
northlandnka.com. Pottery—Bauer Pottery (M); 888-213- 
0800; bauerpottery.com. Bar stools—Design Within Reach 
(R,MO); 800-944-2233; dwr.com. Dining chairs—Lloyd 
Loom (M); lloydloom.com 

30 CLEAN SWEEP 

Designer: Leslie Sachs, Breathing Room Design; 323-692- 
9025. 

32 THE CHARM FACTOR 

Pages 32 to 39: Designer: Mark Phelps; 704-332-6369. All 
antiques in house—Circa Interiors & Antiques (R,T); 704- 
332-1668. Entry. Stair runner, Garden Flower—Stark (T); 
404-266-8959. Wallpaper, Peterhouse, Bodleian Collec- 
tion by Nina Campbell—Osborne & Little (T); 800-999- 
5932. Living room: Mirror—Carvers’ Guild (M); carvers- 
guild.com. Side chair fabric, Out of Africa—Brunschwig 
& Fils (T); 704-375-6232. Carpet, Mandela—Stark, see 
above. Dining room: Chandelier, Niermann Weeks—Ai- 
nsworth Noah (T); 800-669-3512. Carpet, Garden Trel- 
lis—Stanton (T); 800-452-4474. Chair cushion fabric, silk 
check—Travis & Co. (T); 800-258-2214. Family room: Club 
chairs, sofa—Lee Industries (M); 828-464-8318. Chair fab- 
ric, Eaton Check, Colefax and Fowler—Travis & Co., see 
above. Sofa fabric, #20288—Kravet (T); kravet.com. Cur- 
tain fabric, Irish linen—Travers, see above. Master bed- 
room: Headboard fabric, silk lampas—Schumacher & Co, 
(T); 800-523-1200. Curtain fabric, silk—Travers, see above. 
Carpet, wool sisal—Ralph Lauren Home (R,T); rlhome.polo. 
com. Ottoman, custom by designer. Ottoman fabric, Petit 
Point Diamond—Brunschwig & Fils, see above. Ottoman 
trim, #932-06—Cowtan & Tout through Travis & Co., see 
above. Club chairs—Baker Furniture (M); 800-592-2537. 
Club chair fabric, Leonie —Nobilis through Jerry Pair (T); 
800-367-7247. 

40 TWIN CITIES TUDOR 

Pages 40 to 47: Designer: Andrew Flesher, Gunkelman 
Flesher; 612-333-0526. Architect: Lars Peterssen; Do- 
main Architecture & Design; 612-870-7507; domainarch. 
com. Entry: Chair, Shadow Dining #3711—Donghia (M); 
800-366-4442. Chair fabric, Solace #8590-07—Larsen (T); 
212-753-4488. Sconce—20th Century Lighting (R,T); 310- 
581-1923. Living room: Daybed, Barcelona—Knoll (M); 
knoll.com. Ceiling fixtures, Scudo Saraceno—Fortuny 
(T); fortuny.com. Chairs, English Highback #DL-CH- 
40—Dennis & Leen (T); 310-652-0855. Chair fabric, Nervi 
in Cement—Rogers & Goffigon (T); 212-888-3242. Sofa, 
Brousse, Christian Liaigre —Holly Hunt (T); 212-755- 
6555. Sofa fabric, Shaker 92509-01 in Biscuit—Rogers & 
Goffigon, see above. Rug, Poppies—Aubry Angelo; au- 
bryangelo.com. Floor lamp, Diva ML-1011—McGuire 
(T); 800-662-4847. Table lamp, Coil—Baker Knapp 
& Tubbs (T); 212-779-8810. Cocktail table (C) by de- 
signer. Dining room: Dining table, Portuguese—Hamilton 
(M); hamiltonfurniture.com. Armchair, Barbuda; Side 
chairs, Terra—Christian Liaigre, see above. Chandelier, 
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Scheherazade—Fortuny, see above. Sconce—20th Cen- 
tury Lighting, see above. Sunroom:,Sofa, Charleston, 
R. Jones—Niermann Weeks (T); 310-659-6876. Sofa fab- 
ric, Safari #3790-01—Glant (M); glant.com. Kitchen: 
Altar light—Holly Hunt, see above. Backsplash, Simply 
Stick rug mosaic tile—W/aterworks (M); waterworks.com. 
Master bedroom: Headboard, St. James—Donghia, see 
above. Checked pillows, Licorice #NC0608—Nancy Cor- 
zine (T); 212-223-8340. Single pillow fabric, Carnavelet 
#5203—Fortuny, see above. Sunroom: Wicker sectional 
and low table, Dedon—Janus et Cie (T); janusetcie.com. 
Fabric, Row Stripe 100-01, Perennials—Holly Hunt, see 
above. Chair, Topiary—Richard Schultz; richardschultz. 
com. Lighting (C) by designer. Bathroom: Tub, Empire; 
tray table, Easton—Waterworks, see above. Rug, Nam- 
lok—Odegard (R,T); 800-670-8836. 

48 OUT OF THE SHADOWS 

Pages 48 to 55: Designers: Joe Nahem and Tom Fox, 
Fox-Nahem Design; 212-358-1411; foxnahemdesign.com. 
Design assistant: Michael Campanelli, Fox-Nahem De- 
sign; see above. Architect: Tom Vail, Vail Associates; 212- 
877-0094. Contractor: CN Renovation; 973-890-9898. 
Entryway: Stair rail, Forged Steel #325—Julius Blum & 
Co. (M); juliusblum.com. Living room (front): Sofa fab- 
ric, Lavello #1811-12—Bergamo (T); 212-888-3333. Rug 
with silk border, by Fox-Nahem—AM Collections (T); 
212-625-2616. Den: Banquette fabric, Solace in celadon 
#8590-01—Larsen (T); 212-753-4488. Frank Armless 
Sofa—Holly Hunt New York (T); 212-755-6555. Sofa 
fabric, Club Velvet in Ecru—Quadrille (T); 212-753-2995. 
Club chair fabric, Juliette in Bluestone—Rogers & Gof- 
figon (T); 212-888-3242. Shelving unit; swing-arm floor 
lamp—Christopher Norman (T); 212-644-4100. Rug, 
by designers—AM Collections, see above. Paint, Silver 
Chain Eggshell #1472—Benjamin Moore (M); benjamin- 
moore.com. Dining room: Painting over sideboard, Sierra 
Landscape by Julie Langsam—Edward Tyler Nahem Fine 
Art (R,T); 212-517-2453. Dining table, custom by Dennis 
& Leen—Holly Hunt New York, see above. Dining chair 
fabric, Soussous in Burr #92907-04—Rogers & Goffigon; 
see above. Floor, Crema Marsil—Ann Sacks (R); annsacks. 
com. Kitchen: Backsplash tiles, Pietra Cardosa Mosaic— 
Artistic Tile, see above. Bathroom: Mosaic tile, Aquamarine 
# 20.87.1—Bisazza (R); bisazzausa.com. Fixtures, Indus- 
trial Luxe—Waterworks (R); waterworks.com. Bedroom: 
Bamboo bed in Antique Silver—Ironies Tui Pranich (T); 
212-980-6173. Bed coverlet fabric, Staccato in Argento, 
by Randolf & Hein—John Rosselli & Associates (T); 212- 
593-2060, Paint, Pelican Grey #1612—Benjamin Moore, 
see above, 

56 SUN VALLEY COZY 

Pages 56 to 63: Designer: Jeffrey Levinson, Arrowsmith 
Design Group; 415-474-6922. Living room: Club chairs, 
Churchill, Rose Tarlow—Melrose House—Holly Hunt 
(T); 212-891-2500. Chair fabric, Bichon Chenille Plaid— 
Brunschwig & Fils (T); 415-522-1622. Rug, Guatema- 
lan basket weave—Stark (T); 415-861-0466. Hanging 
fixture, custom—Wild West Design (M); 435-654-4151. 
Coffee table, Windsor, Rose Tarlow—Melrose House, see 
above. Upper living room: Club chairs, Guitou, Quatrain— 
John Rosselli (T); 212-593-2060. Chair fabric, Belfast 
Velvet, Nancy Corzine—Shears & Window (T); 415-621- 
0911. Screen, custom by designer. Wing chair, Cottage— 
Therien Studio (M); 415-864-0212. Sofa, Paddington— 
Rose Tarlow—Melrose House, see above. Sofa fabric, Ser- 
rata Woven Velvet—Brunschwig & Fils, see above. Floor 
lamps, Phoenix Day—Sloan Miyasato (T); 415-431-1465. 
Master bedroom: Bed, custom through designer. Bed lin- 
ing fabric, Brighton Mini Check; bed outer fabric, Hyland 
plaid—Christopher Hyland (T); 212-688-6121. Slipper 
chair fabric, Malabar Stripe, Grey Watkins—Randolph & 
Hein (T); 415-864-3550. Club chair and ottoman fabric, 
Coquille—Nancy Corzine, see above. Side table, Traversa 
(C) by designer—Erika Brunson at Randolph & Hein, see 
above. Table lamp, Flame; urn—Erika Brunson, see above. 
Desk chair—Lucca Antiques (R,T); 310-657-7800. 

64 ISLAND IDYLL 

Pages 64 to 73: Designer: Michael Canter; 212-269-0352. 
All upholstered pieces (unless otherwise noted)—Peter 
Rizzotto (T); 212-645-1578. Living room: Sofa fabric, Puck 
linen velvet—Rogers & Goffigon (T); 212-888-3242. Wicker 
armchairs, Bielecky Brothers (M); bieleckybrothers.com. 
Armchair fabric, Mottisfont—Rogers & Goffigon, see above. 
Cocktail table (C) by designer. Rug, Large Greek Key— 
AM Collections; 212-625-2616. Club chair cushions fabric, 
Dahlia hand block—Clarence House (T); 212-752-2890. 
Curtain fabric, Linen; Sheer fabric, Cricket—Rogers & 
Goffigon, see above. Metal floor lamp—Rico (R,T); 718- 
797-2077. Entertainment center (C) by designer. Library 
Sofa fabric, Sark—Rogers & Goffigon, see above. Carpet, 
(C) by designer—Odegard (T); 800-670-8836. Etagére, 


ering, Hemp 1—Donghia (T); 800-366-4442. 
Short Scroll—George Smith (R,T); 212-226-4747 
slipcover, Arcadia—Rogers & Goffigon, see abo 
fast area: Saarinen tables—Knoll (M); knoll.com. { 
Profiles (T); 800-670-8836. Sofa, Dino—Classic Sd 
212-620-0485. Sofa fabric, Swayed—DesignTe 
212-886-8100. Dining room: Table; chairs (C) by | 
Chandelier—John Sollobello (R,T); 212-838-5767. 4 
room: Headboard fabric, Izit leather—Willow Te 
800-221-1537. Duvet cover, Linen—Rogers & Gof| 
above. Hanging lamp—Ikea (R,MO); ikea-usa.c¢ 
ter bedroom: Wall covering, Hemp—Donghia, s¢ 
Curtain fabric, Raoul Textiles—AM Collections, sé 
Daughter's bedroom: Club chairs, Paris—Crate | 
rel (R,MO); crateandbarrel.com. Slipcover fabric, 
curtains, Bridget—Raoul Textiles, see above. Deck: 
Philippe Starck—Design Within Reach (R,MO); ¢ 
Table—Far Eastern Antiques (T); 212-460-5030. 
76 UNLIMITED VISION 

Montauk Garden Arbor—Restoration Hardwar 
restorationhardware.com. 

77 SEEING RED 

Scarlet poppy seeds—Seedman (R,MO); seedn 
Red primroses—Rice Creek Gardens (R,MO); rice 
dens.com. Sweet Williams—NMillington Seed Co. 
cyberforest.net. Hollyhock (mixture); ‘Betty Prior 
Nature Hills Nursery (R,MO); naturehills.con 
chard—John Scheepers Kitchen Garden Seeds 
kitchengardenseeds.com. Atriplex hortensis me 


Randolph—British Khaki (R,T); 1066-482 A 





ticello Store (R,MO); store.yahoo.com/montic 
‘Bishop of Llandaff’ dahlias—Plant Delights 
plantdelights.com. 

78 SHOPPING FROM THE SOFA 
Ebay—ebay.com. Studio shelving and Galley Chai 
Everything (R,MO); 888-922-4117. Locker bins 
(R,MO); 866-472-4001. Carpet tiles, Toy Poodle 
White and Moomoo Black—InterfaceFlor (RM. 
281-3567. 

82 COMING ATTRACTIONS 

Pages 82 to 85: Wall paint, Fiesta Orange # 68 
Glidden (M); glidden.com. Rug, Postobello Hom 
Stripe in black/ivory; cocktail table, Postobello 
anno Cocktail, # 236-801; sofa, Postobello Home | 
Slip Cover Sofa, #D601-SSC, fabric #3 1346-81; o 
vet pillows, fabric #4 5105-24; black and white pill 
ric # 67 2469-05; bookcases, Uptown Collection 
Bunching Bookcases in black, #760-900; leather c 
via #DH9039, leather 4953-03, seat #1166-83, bac 
#83 16-15; side table, Et Cetera Mobile tea table, # 
01, Carter settee, #D563-CH, fabric #37833-05- 
Heritage (M); 866-450-3434; drexelheritage.com. 
Tibetan lamb pillow, Daniel Stuart Studio—O1 
(T); 800-232-7351. On cocktail table: White resin tt 
drianna Shamaris (R); 212-388-9898. Globe—Aj 
48 (R); 212-807-1391. Glass votive in Jasper, #C 
Roost (M,T); 415-339-9500. Ox tea table: Cork hur, 
GL821-Roost, see above. On bookshelves: Begoni 
storage boxes, Global Views—One Coast, see ab 
nelian Stripe vase, #GL562 and votive, #GL560 
see above. Clock, Thomas O’Brien; tortoiseshell fr 
shelf) —Target (M,R); target.com. In far room: Glob 
curtains—Target, see above. Mirror, Postobell| 
Linden,#236-401; Lamp, Postobello Home Pewte 
gram, #LT-0006C; chair, Postobello Home Clair, #D 
CH, fabric #7-1348-87 —Drexel Heritage, see aboy 
Postobello Home Alexandros work station, #236-9) 
ley chair, 41D369-CH—Drexel Heritage, see above) 
Satellite Notebook Tablet PC, #R15-S829—Toshik 
toshibadirect.com. MP3 player, gigabeat F20 Digit 
Player—Toshiba, at gigabeat.com. Global Vies 
leather stirrup magazine dump; stirrup card caddy; 
leather storage box—OneCoast, see above. Inkw 
letter opener; colored pencils in tin—Apartmen 
above. TV console, Postobello Home Grammercy 
#236-923—Drexel Heritage, see above. Wrapping i 
ing drawer—Apartment 48, see above. 

88 A BUNCH FOR BRUNCH 

Five Points Restaurant; 212-253-5700. Web s: 
pointsrestaurant.com. 

96 COLD COMFORT 

Pages 98 to 102: Glass tumblers, Arak —Eskandar 
533-4200. Table coverings, Bleach Jute and Fine \ 
car of South Seas Collection—Newcastle Fabric: 
mann Weeks (T); 212-319-7979. Red bowl—Glol 
(R); 212-431-5839. Pewter bowl and spoons—Mz 
201-792-9444. Napkins—Stferra (T); 800-336-1891, 
David Stypmann (R,T); 212-226-5717. eee 
Paula Rubenstein (R); 212-966-8954. Cheese, Kj 
fontina—Roth Kase (M); 608-328-2122. Tile—At 
(R,T); 212-588-1920. Bowl—Joan Platt (T); 212-87 
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BEDS - IRON BEDS 


ID IRON BED SALE! Buy 
st and save 50% on romantic 
; and iron beds. Once-in- 
savings! Lay-away and 
lans. FREE color catalog. 
Shoppe, 13800 Miles Ave., 
OH 44105. 216-229-4900. 
yedshoppe.com 


CARPETS 


OF DALTON, The World’s 
or Covering Store. Family 
ver 30 years, we guarantee 
yrices and the best service. 
PLES...SHIP ANYWHERE. 
Free 1-888-514-7446. 
tsofdalton.com 


CS & WALLPAPER 


- SOUTHERN DESIGN 
- Discount source for many 
ric and wall coverings. Never 
Please give manufacturer, 
color. 800-245-3071. 

i FABRICS & WALLPAPER 
off retail. Designer lines - 
/ - 29 years in business. 
-800-999-2091 or visit: 
JESIGNS.COM 


URNITURE 


FURNITURE@48TH.COM 
VAL SAVINGS On Fine 
10 - 60% Off Retail!!! Nation- 
me delivery! Credit Cards 
Ne refuse to be undersold! 
88. 

_L FURNITURE CELEBRATES 
! Incredible discounts on | 
ad furniture. Nationwide | 
1-800-328-0933. Visit: | 
fhillfurn.com Major credit 
ted. 























OL, PORCH FURNITURE - 
JUICKLY. All major brands. | 
1086. Or visit our website: | 
rdenroom.com 


sRAMMED SILVE Ro | 
MONOGRAMMED SILVER 
1s, Teaspoons, Serving | 
srling, Coin & Continental | 
Items Gift Boxed. Visit: 
monogramfinds.com 


AVE A SPECIAL PRODUCT 
VICE TO ADVERTISE? 
)-324-4589 to reserve your 

the next available issue. 

3E BEAUTIFUL SUBSCRIPTION 
IES CALL 800-888-7788. 
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ORDER TOLL FREE! 


4-800-668-3899 “Saks 


OR VISIT US ON THE WEB! 
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1.5" COLOR TEAR DROPS 


www. a or TOG 6b SEO THE COUNTRY! 


ats 
sR als ad 


peetiicss cr> $497.50 


15 LIGHTS 
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1 800. DEC. DENS 


www.DecoratingDen.com 


Combine your love of decorating 
with our training, business systems, 
marketing programs, name recognition, 
direct manufacturer accounts, and more 
to create a beautiful business. 


INTERIORS 


by Decorating Den 


Each franchise is independently owned and operated. 





Stuttering hasn’t stopped 
actor Nicholas Brendon 
from making his mark on 
Hollywood as “Xander” in 
Buffy The Vampire Slayer. 


For more information about 
stuttering and what you 


can do, call toll-free. 


3100 Walnut Grove Road, Suite 


|) STUTTERING 
| pose DATION? 


A oan fit Organization 
e 1947—Helping Those Who Stutter 


1-800-992-9392 


www.stutteringhelp.org 


603 ¢ P.O. Box 11749 « Memphis, TN 38111-0749 














































































































HOUSE BEAUTIFUL | 


MAYFIELD LEATHER 
Sink into luxury with the timeless style of MAYFIE| 
LEATHER’S Chesterfield sofa, offered with cushion 
tufted seat. Also available as a sleeper, loveseat, 
and ottoman at direct sale prices. Choose from o¥ 
60 top grain leathers and save on MAYFIELD’S con 
line of heirloom quality seating. For catalog ($5 rt 
with order) call 1-800-542-7729 or visit us at 

www.mayfieldleather.com. 


ECS Ee Sacre, 
erator Pm 





CARLISLE WIDE PLANK FLOORS 

For nearly 40 years, this family-owned company has 
custom crafted traditional wide plank floors in hand- 
Selected Antique and Old Growth pines and hardwoods. 
Design options to fit any style of home and ideal over 
radiant heat. Call 1-800-595-9663 or visit our website at 
www.wideplankflooring.com. 


Eastern White Pine 





SPECTRUM 
100% Crystal Wrought Iron Chandelier. This beau| 
chandelier has 6 lights and is decorated and draj 
with hand-cut and polished 100% crystal that ca 
and reflect the light of the candle bulbs. The tim| 
elegance of this chandelier is sure to lend a sped 
atmosphere anywhere its placed! H.21” W.22” & 
SHADES INCLUDED! ONLY $195.00! (800) 668-389! 
www.greatchandeliers.com. 




















CLAUDIO RAYES 
14 designer beds you will love and why. Request the free 
catalog of the Claudio Rayes bed collection and learn why 





PET DOORS 
Over 201 sty 


the finest 


y S interior designers love and recommend it. Helpful to make Z 
| reading light a choice. Visit: www.claudiorayes.com ep om 
: No need to 
or get up ea 
STERLING SILVERWARE weekends. | 
FOR SALE | will enjoy thie 


More than 6,000 patterns 
of new and discontinued 
CODE oe “ge —_ flatware patterns at 

aon i v very affordable prices. 
China, crystal and fine silvér 


to come anti 
they please g 
from doors 
walls, scree| 
doors. We 4 
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China, Crystal, 
ler & Collectibles 


402? NDA Deticnwnc 


| 155,000 1s 
Call for FREE lists : 
each of your patterns. 4 


RQOO_REPT 

(1-800-737-5223) _ 
PO Box 26029, Dept. HB 
Greensboro, NC 27420 
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.ACEMENTS, LTD. 


| WICKER 


“le 


Uy 


es tth ayes 
ANA em oO 040 


Stone, Metal, 
Ceramic, 
& More! 


1-300-966-3458 © www.gori 


nd free booklet “The Secret 
to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 
Request it at www.claudio-rayes.com 


Levc 


You'll never find a reason ce Tt til 
to buy from anyone else! 
| personally guarantee it! at 
Steve Katzman, President tl 
eV helen 
by 
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100% Satisfaction 
Guaranteed! 


FREE UPS 
ai BLINDS, WALLPAPER & MORE 


*Most orders ship www.americanblinds.com 


mien” 390-575-2719 


All major credit cards, money orders & checks accepted 


** 

To ADVERTISE 
YOUR PRODUCT in 
HOUSE BEAUTIFULVS 
SHOPPER SECTION, 
contact NICOLE SCIDA 
at (212) 649-2934 
or fax (212) 258-2253 
* 
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Anniversary Date 


IN ROMAN NUMERALS! 
December 11, 1998 = X\1 Xi MCMXCVIII 


14K: $750 & ETERNITY $3700, Convert Your Date Online! 


RINGBOX.COM 1-888-646-6466 


_The Source for Wicker & Rattan 


= yy el i 


* Direct importer, no middleman 

* Highest quality & lowest prices 

* Choice of over 100 designers fabrics 

* www.franscatalog.com é AEE 

WICKER & 
RATTAN FURNITURE 

295 Rt.10, Succasunna, NJ 07876 


Satisfaction Guaranteed 


1-800-531-1511 
Custom Table Pads 


Dade") 
CO pee 


Guaranteed Quality 

and service from America’s 

premiere table pad company. 

Free measuring service is available in most metro areas. Your 
satisfaction is guaranteed with our 30-year limited warranty 


f 1-800/328-7237 ext.260 


www.sentrytablepad.com —___ 
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, Soapstone is nature’s 
; perfect stove material — 
j beautiful, durable, and 
naturally efficient. 
It heats steadily and 
comfortably - hour 
after hour, day after day, 


—s sae = 












and night after night 
No power required 
'Call for a free catalog. J 
lance Soapstone Co, 66 Airpark Rd, Dept. 2416, W. Lebanon NH o37e4t 
_ www.woodstove.com 
f } a 















































FINISHING TOUCH 

















A DELICATE BALANCE 


“Group a collection together for maximum impact,” says designer Mark Phelps, who starts wi 
the center and works out from there to form his compositions (see the rest of this dining roo 
on page 35). “| put the gilded bracket on the floor and then played with the Copeland plate 
always paying attention to symmetry and proportion, until | came up with a pleasing arran 

ment.” Notice how one simple detail—that black plate stand—draws the eye and anchors f 
creamy pink-and-white display by creating a contrasting note to emphasize the center of attracti@ 
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INTRODUCING THE ALL NEW TAHOE. 











More capable. More responsible. More refined. With the best combination of power, 
| ALL NEW TAHOE liftgate, rearview camera system} and class-exclusive power-release fold and t 
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EXPLORE OUR EXCEPTIONAL QUALITY PAINT AT 
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The Crawford Sofa. Every piece makes the room. 
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118 or visit bernhardt.com. 
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Mitchell Gold 


+Bob Williams 
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Martha’s found 
a new home for 
her latest furniture 
collection. 


Yours. 


All Rights Reserved. 









Pwart Living Omnimedia, | 





t“ from Martha Stewart Signature Furniture. 










's furniture line with Bernhardt. This new collection 





pirit of relaxed luxury, and was inspired by the West 

f four unique collections for you to choose from. To see 
Cior tiir naint col c with CGherwin_\\ || AMS nlease 
sienature paint colors with onerwin-VWii lamsS, Please 
lice to a nearby Certified Retailer. 
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BEST! 
tite lamp, pillow, porch chair, 
ks tray, cocktail napkin. 


OR: WHITE 
‘s favorite paints for white rooms. 
STINE PITTEI 


“ANT ROOM _ 
1a big bold buffalo check plaid. 
RD J. ROSS 


LECTING 
yuld you look for? How do you 
old? BY CAROL PRISAN1 


> ASK THE DOG SHRINK 


Why your dog insists on jumping on 
your bed. What he does all day while 


youre at work. BY KATHY SANTO 


MAINTENANCE 
Why clocks stop. How you wind 


correctly. What if you lose the key? 


BY EVE KAHN 


WEEKEND SHOPPER 


From rusty old cake pan to shiny planter. 


BY EDWARD J. ROSS 


HOME FURNISHINGS DESIGNER JONATHAN ADLER, PAGE 28 


TECHNOPHOBIA ; 
Do you really need to pay for satellite 
radio? BY jOAN FEENEY 


ASK THE BAREFOOT CONTESSA 
‘The boss comes to dinner, and much 
more. BY INA GARTEN 


COOKBOOK 
[esting two great recipes from Vegetable 
Love. BY DEVON S.FREDERICKS 


RESOURCES 
THE LAST WORDS 


dC lock 


SS 
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-CADILLAC.COR 


me 


| } ee en ela te eed gern ART Crem OM Teleco 
: eo with available 22-inch, factory-installed wheels. Powered by a 403-hp, 6.2L V8 engine. 
ee amNY anticipated 2007 Escalade is here. The new gold standard is chrome. The All-New Escalade. 









BREAK (3) THROUGH 
OT Cee A renee : 


é Use only GM-approved tire Pit wheel combinations. See déaler for reece " 
“Standard one-year OnStar service varies by model. ‘Call 1 888 40NSTAR (1 888 466 7827) or visit onstar.c¢m for system limitations and details. 
©2006 GM Corp. All rights reserved. Break Through® Cadillac® Cadillac badge® Escalade® GM® oS la 











































“T always begin with a furniture 





The best plans com: om spending tin 1e iD reach room....You hi 
Agi uurself'as a chair. W here wouldontw cai 


INTERIOR DESIGNER JEFFREY BILHUBE 














68 COMFORT IS TRADITION 


°6 COMFORT IS A COTTAGE 
Interior design by Jason Bell 


Interior design by Valerie Smith 
INTERVIEW BY FRANCES SCHULTZ INTERVIEW BY PENELOPE GREEN 


'6 COMFORT IS MODERN _ 106 COMFORT IS TRANQUILLITY 
Interior design by Vicente Wolf Interior design by Cindy Smith 
INTERVIEW BY CHRISTINE PITTEL INTERVIEW BY ELAINE GREENE 


86 WHAT MAKES A MAN COMFORTABLE? 18 COMFORT, INC. 

And what make a woman comfortable? Upholsterer Steven Jonas on his craft 
INTERVIEWS BY CAROL PRISANT INTERVIEW BY BARBARA KING 

88 COMFORT IS DRAMA KITCHEN OF THE MONTH 
Interior design by Jeffrey Bilhuber Kitchen design by Janet Urman 
INTERVIEW BY MIMI READ [ 


INTERVIEW BY LISA MCGEE 


eS 
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one chair 
two chair 
red chair 

blue chair 
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Or Call Toll Free: 1.877.881.4173 
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Ctoilesto fortenn 


As Seen In; 
Home Magazine House of the Year 
And 
2005 Coastal Living Magazine 
\dea House, East Beach, Virginia 
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Gas & Electric Lights For Architects, 
Interior Designers and Homebuilders 


bee os 


carolina anterny 


GAS & ELECTRIC LIGHTS 


Atlanta, GA 

Booth 14-C-32 
The Gardens,AmericasMart 
(right across from tl ife) 


Mount Pleasant, SC 
917 Houston Nort! 
843.881.417 


Daniel Island, SC 
162 Seven Farms Dr 
843.388.9193 
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2 ounces (60 mi) 
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pet to exotic hardwoods, we can help you create the kind of floors that move you. We'll even 




















Find more enticing flooring ideas and get inspired at Lowes.com/flooring. 
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~” You ll never 
(never) guess 

/ — where this 
a lamp is from. 





























\ We found it in Home Depot's upscale new sister 
| catalogue, 10 Crescent Lane. And we can easily 
j see it in any room, from cottage chic to Hollywood 
, Regency. Under $300—with that great shade. 


COASTAL SCROLL ARM TABLE LAMP, 
Seen aaa www.lOcrescentlane.com 


he » PHOTOGRAPHS BY ANTONIS ACHILLEOS 





HOUSE BEAUTIFUL 21 





















































TEARS AR 








22 


ME ES 
THE BEST! 
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HAVE YOU SEEN MY 
CONTRACTOR? 
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1 Pillows 


There’s always room for on¢ 
more pillow. Especially the 
big, verging-on-groovy, very 
modern silk florals. Ceanni 
pillows, $170 each, from 
HOMENATURE, 631-287-627 





m 2 Plates 
Don't let their simplicity fos 
you. Mud Australia plates h 
a super-rich color and almo, 
feel like stone. Tint and gla) 
are kneaded into the clay by 
it’s thrown and fired. Side (| 
pistachio), $28, dinner (in ¢ 
egg blue), $38, and cheese 
plates (in watermelon), $18 
at VIVI, 301-656-5626. 


m 3 Wing chair — 
Wing chairs do not usually 
make great bedfellows with 
modernism. But when a mq 
ernist like Bill Sofield gets | 
his hands on one, anything) 
possible. Manor wing chair 
$5,586, by Bill Sofield for 
BAKER, 800-592-2537. 


m 4 Napkins 
When remodeling makes y¢ 
want to hit the bottle, here 
your cocktail napkins, $15 ff 
a pack of 50. From THE MO! 
GRAM SHOP, 631-329-3379. 


m 5 Nightstand 


Wouldn't it make you smile 
wake up next to this genero 
bedside table? The finish hi 
a great shimmer to it, and tl 
doors open to a bright greer 
interior. Fernwood chest, al 
$550, Martha Stewart Signe 
furniture with BERNHARDT 
888-562-7842. 
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THE BEST! 
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“What is it?” is the natural 





























@ 1 Four-Poster 


Who doesn’t succumb to tl 
romance of Italy? One look 
the Ziro Baldacchino cano} 
bed, and you can practicall 
smell the rosemary. Availak 
through designers from 
TUSCAN HILLS, 609-921-9G 


@ 2 Pencil 


first question. A pencil, and 
a pretty amazing one at that 
carved from graphite. Choos 
a grasshopper (pictured), 
dragonflies, tulips, orchids. 
Nature pencils, $55, 
from OVANDO, 212-924-784| 


@ 3 Drinks ‘Tray 
This cane/acrylic tray and 
Lucite side table are sold se} 
rately, but they make a grea| 
pair. Use them as the most 
glam TV table, or set them 
as a bar. Tray, $345, and tab 
stand, $625, from H GROOM 
561-832-3444. 


@ 4 Porch Chair 


Made from powder-coated § 
these chairs are as durable 
as outdoor furniture can gel 
And so colorful. And so mut 
more fun than teak. Marrak 
lounge chair, $1,650, from 
JANUS ET CIE, 800-245-268 


@ 5s Lantern 


You think you've seen all the 
Fortuny pieces out there, th 
along comes this. Wouldn't 
look great with Arts & Craft 
furniture? Fortuny Imperial 
lantern, available through 
designers from ODEGARD, 
212-545-0069. 


REDISCOVER THE MAGIC OF TELEVISION. 


| Remember how you loved TV as a child? Bring the same thrill back with a flat panel 

| television from LG, the world leader in flat panel production: Whether you choose our 

| award-winning plasma with a built in HD-DVR, or any of our other HD LCD and Plasma 

im | |Vs, you're getting stunning design and the innovative XD™ Engine — the technology 

I behind our brilliant picture quality. LG, the world’s largest manufacturer of flat panels 
and reasons to stay up late. 


nc. “Based on 2004 PDP and LCD module production revenue 





www.LGusa.com 





1.) NO PURCHASE NECESSARY T0 ENTER OR WIN. 

2.) To be eligible to be considered for the Philips and House Beautiful 
("Sponsors") “Simplify Your Life” Contest, you must be at least 18 
years of age and a US citizen. Contest void where prohibited and 
subject to all U.S. federal, state and local laws and regulations. Void 
in Puerto Rico. Please submit the following postmarked no later than 
April 14, 2006 to: House Beautiful & Philips, Attn: Simplify Your Life 
Contest, P.O. Box 1706, Sandusky, Ohio, 44871-1706: a. Your Name, 
Address, Phone Number and Email Address (optional). If you include 
your email address, House Beautiful reserves the right to use it for 
future purposes. b. Photographs of the 3 rooms you are entering 
clearly marked either home gym, bathroom or family room. (No 
more than a total of 6 room pictures.) c. Photograph (1) of yourself 
in one of the rooms. d. 100 words or less describing why you'd like 
a makeover. 

3.) Entries will be judged and winners chosen by a panel of House 
Beautiful Experts based on: a.) the entrants’ need for design help, and 
their ability to express that need in an insightful letter and b.) the 
room(s), as depicted in the photographs, and their practicality for use 
ina makeover project. Decision of the judges is final. Award and prize 
cannot be transferred, exchanged or cashed. Sponsor reserves the 
right to substitute the prize in an amount equal to or in greater value. 

4.) Submitted materials will not be returned and become the property 
of Philips and House Beautiful. Philips and House Beautiful have the 
right to edit and publish all entries and photographs, as they deem fit. 
5.) Entrants represent that entries are original and previously 
unpublished and may not violate any third party rights. 

6.) Awardees will be notified by phone, email, or regular mail no later 
than May 1, 2006. Winners will be required to sign and return within 
14 days of receipt an affidavit of eligibility and publicity/ liability 
release. If they do not accept their prize within 14 days, an alternate 
winner will be chosen. Winner will be announced in a future issue of 
House Beautiful. 

7.) Three winners will be chosen to receive one of the following: 

(1): Home Gym Makeover. (Estimated value: $10,000) 

(1): Bathroom Makeover. (Estimated value: $10,000) 

(1): Family Room Makeover. (Estimated value: $10,000) 

8.) Prize Value. Please note that the above stated prize values are 
estimates only. Actual values will vary pending extent of makeover 
and products used. 

9.) Winner is solely responsible for any taxes due on prizes. 

10.) Philips and House Beautiful reserve the right to make all final 
decisions regarding the design plans as they relate to the makeovers. 
Contest winners will be consulted, but have no final authority over the 
outcome of the makeover of their rooms. Makeovers are decorative 
and do not include any construction. 

Il) Employees, and their immediate families, of Philips Electronics 
and House Beautiful, Hearst Communications, Inc., ("Sponsor") 
and their subsidiaries, affiliates, advertising, public relations, and 
merchandising agencies are not eligible. 

12.) Entry constitutes permission to use the winner’s name, 
hometown, likeness, entry materials, and/or photograph for editorial, 
public relations, advertising and/or promotional purposes on behalf 
of Philips and House Beautiful without compensation, unless 
prohibited by law. 

13.) Entrants agree to be bound by the official rules. The entries, 
essays and photos may he published and republished, in whole or in 
part, in all media in perpetuity without compensation. 

14.) Sponsor is not responsible for late, lost, postage due, mutilated, 
misdirected, illegible, or incomplete entries. 

15.) Award winner’s name can be obtained by sending a self- 
addressed, stamped envelope to: House Beautiful, Attn. “Simplify 
Your Life” Contest, P.0. Box 1706, Sandusky, Ohio, 44871-1706. 

16.) Questions regardina the “Simplify Your Life” Contest should 
be directed to Lisa Lachowetz, Marketing Services Director, House 
Beautiful, 212/903-5118. 








PHILIPS 





"SIMPLIFY YOUR LIFE” CONTEST 
Enter to Win a Room Makeover and Simplify Your Life 
With Philips and House Beautiful’s Next Wave of Design Stars 


Philips and House Beautiful will streamline the lives of three lucky | 
design-challenged House Beautiful readers who enter the “Simplify | 
Your Life” Contest. Three winners will be chosen to receive a | 
makeover of one room in their house. Your makeover will be 

created with The Philips "Sense & Simplicity” philosopy. Every 
product that Philips delivers is designed with you in mind—resulting 
in advanced technology that is easy to use! With the help of 
innovative Philips brand products and the creative minds of House 
Beautiful’s Next Wave of Designers, we'll take your drab and turn it 
into fab. 


ENTER TO WIN ONE OF THE FOLLOWING EXCITING 
“SIMPLIFY YOUR LIFE” ROOM MAKEOVERS: 


Home Gym 
Bathroom 
Family Room 


WINNING ENTRIES: 
3 lucky winners will be chosen by a panel of House Beautiful experts. 


WINNING MAKEOVERS: 
In November 2006 House Beautiful will feature the 3 winning 
Makeovers in an exclusive Philips advertorial! 


TO ENTER: 
See Official Contest Rules for details. All entries must be received by 
April 14, 2006. 
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COLOR/WHICH IS THE BEST 


If you've ever tried to pick a white paint, you know there’s such a thing as too much 
choice. We asked the experts, and they didn’t hesitate BY CHRISTINE PITTEL 











| : | PETER PENNOYER, ARCHITECT FARROW & BALL STRONG WHITI 
_ “Tf you have a wall with a bow in it or a floor that has settled, this will make an old room fee 
graceful rather than brand new. It has more pigment and therefore more character 


JEROME NEUNER, EXHIBITION DESIGNER, THE MUSEUM OF MODERN ART, NYC JANOVIC SUPER WHITE 
After testing every conceivable white and even mixing some ourselves, we wound up using this 
off-the-shelf paint in the galleries. It’s bright and clean, yet still has a little warmth to it. 


MURRAY MOSS, DESIGN GURU BENJAMIN MOORE SUPER WH\ 
“Everything looks good against a true, clear, eye-chilling, freezing-cold white. It’s lik 

snow blizzard, or Ascot, or Huck Finn’s white fence, or apace Que. or sugar. Anything plac 
against that background projects like ‘Technicol 


MARIETTE HIMES GOMEZ, INTERIOR DESIGNER DONALD KAUFMAN 51 
“You can see every color in it— it’s a chameleon that changes with natural light. Anything you pt 
near it is comfortable. ‘This white is going to be with me for the rest of my life.” 
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} COLOR/WHITE 
I 
FREDERIEKE TAYLOR, ART. DEALER BENJAMIN MOORE DECORATORS Wk 
| RICHARD GLUCKMAN, ARCHITECT BENJAMIN MOORE CHINA WHITE | 


| 
“You don’t want a highly reflective wall surface if youre going to be hanging a lot of any China 
White is a very subtle offwhite with a gray tone that helps the work stand out.” 





KELLY WEARSTLER, INTERIOR DESIGNER PRATT & LAMBERT SEED PE, 
“T put it ¢ on every ceiling in my house. It’s a clean, crisp white that has a little bit of warmth 
which gives it more depth and dimension. | use it on moldings for contr 





ALEXA HAMPTON, INTERIOR DESIGNER BENJAMIN MOORE IVORY WHITE | 
| “This color looks great everywhere. It’s a creamy, buttery white that my father eee 
| Mark Hampton] Tiked to use, but [m even more obsessive about it. ‘Try an eggshell finish o1 
| the walls to reflect light, but not look too glossy.” | 


a 
|| | JONATHAN ADLER, DESIGNER RALPH LAUREN POCKET WATCH WHIT 
“When it comes to whites I only use RL Pocket Watch White. It’s soft and warm but not crean 

and still undeniably white. It will make a room look gracious and young at the same time 








THOMAS JAYNE, INTERIOR DESIGNER BENJAMIN MOORE ACADIA WHITE 





THOMAS PHEASANT, INTERIOR DESIGNER BENJAMIN MOORE IVORY WH 

“It’s tough to get a crisp look without being cold. That’s where Ivory White does the tr 
| It’s also the most flexible white I've come across and works with any color. I'll often carr 
| through from room to room on the tri 





WHICH WHITE IS one WHITE? If the Apple iPod is the style icon of the deca 
is the white of the decade. Before it came along, the color of te 
or black. We asked Apple for their white formula. They wouldn't 

ry. So we took our iPod down to Home Depot, where they clamf 

‘ead the color and then mixed up a custom white. Starting W 





nore Interior & Exterior Latex Enamel Hi-Gloss paintin Pure White, 
few shots of thalo blue, brown oxide, and raw umber to approximate} 
mee Tite happily ae it for you, too. 
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INSTANT ROOM BUFFALO CHECK PLAID 


Big bold buffalo checks are looking good again, but how do you build a room around the 
HB editor Eddie Ross shows you how easy it is PHOTOGRAPH BY ANTONIS ACHILLEOS 
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Here’s how HB editor 
Eddie Ross would put his 
ideal room together: on the 
sofa, Lee Jofa’s Belle-[le buffalo 
check (1); for the walls, Brunschwig & 
Fils’s flowery toile (2); for the curtains, Jane 
Churchill’s Elgin strié in Blue (3), backed with 
the buffalo check; for side chairs and an ottoman, 

a textured leopard print by Scalamandré (4). Paint 
moldings in Ralph Lauren's Sandoval Blue, he says. 
To put your ideal room together, choose from the 
eight fabrics in our planners on pages 34 and 36. 
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Choose one 
from this category 
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Choose two 
from this category 
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YOU DO THE MATCH P'abrics that you 


might never imagine together will work per- 
fectly if the color family 1s tight, like cee 
oray-toned blues. Start with this large-scale 
Buffalo cheek in subse sueadesmeini ast 
cream on something major: the curtains or 
sofa. Then add fabric from each eue as 


accents—and your scheme is complete. 
BELLE-ILE CHECK IN MARINE BY LEE JOFA, 800-453-3563; www.leejofa.com 





THE FLORALS 1. HeRior FLORAL in Blues on Ecru is a printed linen with a big bouquet that 
hints at a traditional damask. QUADRILLE, 212-753-2995. 2. A cascading flowery toile, EDITH’S REVERIE 
from the Charlotte Moss Collection for BRUNSCHWIG & FILS, 800-538-1880; www.brunschwig.com. 

3. The blues, yellows, and pinks in this large-scale botanical PROMENADE in Multi on Cream work 


particularly well with the basic blue check. CARLETON V, 212-355-4525. 
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SOLIDS AND GRAPHICS 1. A nubby linen, rorLe sAUVAGEONNE in Outremer, is by Charles 

Burger through QUADRILLE, 212-753-2995. 2. Jane Churchill’s gentle strié of soft stripes, ELGIN in Blué 
isa ee viscose, and linen blend with a homespun feel; through COWTAN & TOUT, 212-647-6900. 
traditional mattress ticking in variegated blues on a creamy background is GEORGE in Blue by 

omas Dare through FONTHILL, 212-755-6700. 4. A playful petit pointetyle leopard print in textured 

es is Corbet in Blue by SCALAMANDRE, 800-932-4361; www.scalamandre.com. 
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color of home. the color ot life. 


color of certainty: CertaPro Painters 
lay of a COM} limentary estimate. af bf hs ef | 


12,3/82 certat rO,com Residential. Commercial. Interior. Exterior 
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YOU DO THE MATCH | iis tine fiat bold 
buffalo check is in warm shades of coral and 
cream. Different scales are the key here: the | 
pictorials aren't too big and aren't too small, 
graphics will cee enough life to your roo} 
Youll see: it will all come together without an 


one design overpowering another. 
SILK BUFFALO CHECK IT OUT IN SALMON, BY CARLETON V, 212-355-4525. 





THE PICTORIALS 1. A charming animal-themed pictorial print featuring alligators, giraffes, an¢ 
birds in a linen-cotton blend. CALLIOPE in Red, Green/Sand by COWTAN & TOUT, 212-647-6900. | 
2. A gray-green block print with botanicals and decorative objects on a salmon background looks alm¢ 
like coat-of-arms. Linen-cotton blend DRAYTON LATTICE in Document from The Library Collection) 
by SCHUMACHER, 800-332-3384; www.fschumacher.com. 3. Soft blue, lavender, and pinky-red vines on 
rich butter-cream background is INDIAN CARTOUCHE by Hodsoll McKenzie, through ZIMMER + ROHD 
212-758-7925; www.zimmer-rohde.com. 
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SOLIDS AND GRAPHICS 1. A lustrous textured chenille gives off subtly different hues as light 
falls upon it. HEIRLOOM CHENILLE in Coral by STROHEIM & ROMANN, 718-706-7000; www.stroheim.co 
2. A delicately patterned cotton-linen moiré stripe in silvery gray by Jed Johnson Home; FAUX BOIS in 
Spruce through JOHN ROSSELLI & ASSOCIATES, 212-593-2060; www.jedjohnson.com. 3. Abstract sheafs 
‘f wheat or grass in deep coral in a sturdy acrylic-polyester-cotton mix. By HINSON, 212-688-5538. 

4. A checkboard pattern filled with stars in shades of blue-gray and navy. ROCKINGHAM in Blue by 
Jasper, through JOHN ROSSELLI & ASSOCIATES, 212-593-2060. 












Acid reflux disease can 
damage your esophagus. 


Unlike your stomach, your esophagus 

offers little protection against acid. And 
when acid rises into the esophagus it can 
eventually wear away the lining. This 
condition is called erosive esophagitis, 
and only a doctor can determine if you 
have it. But if you do, it’s good to know 
NEXIUM® (esomeprazole magnesium) 
can help. 


| 


FOR A FREE TRIAL OFFER, VISIT 
PURPLEPILL.COM topay or 
CALL 1-800-59-NEXIUM. 


If you're without prescription coverage 


ind can’t afford your medications, help #& 


Nay be available. Call or visit us online. 


IT’S DIFFERENT FOR PEOPLE 
WITH ACID REFLUX DISEASE. 


Because beneath the heartburn, 
something more could be brewing. 


If you suffer from acid reflux disease— 
if you’ve had persistent heartburn two or 
more days a week, even with treatment 
and diet change—all that churning acid 
could, over time, be doing real harm to 

your esophagus. And left untreated, 

the damage could get worse. 






NEXIUM heals the damage. 


NEXIUM is the healing purple pill. For many, just 
one prescription NEXIUM pill a day can mean 
complete, 24-hour heartburn relief. And NEXIUM 
can heal even the most severe erosions in 


the esophagus caused by acid reflux. 





ge 
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Talk with your doctor @ 
about NEXIUM. ’ 


NEXIUM goes deeper than heartburn relief-— 
it heals acid-related erosions, allowing the 
lining of your esophagus to regenerate. 
Most erosions heal in 4 to 8 weeks. Your 
results may vary. NEXIUM has a low 
occurrence of side effects, which may 
include headache, diarrhea, and abdominal 
pain. Symptom relief does not rule out 
other serious stomach conditions. 


Next time, ask your doctor if NEXIUM 
is right for you. Because healing is 
such a great feeling. 


Please read the important Product 
Information about NEXIUM on the adjacent 
page and discuss it with your doctor. 


: AstraZeneca 
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Please read this summary carefully, and then ask your doctor about NEXIUM. No advertisement can provide all the 
information needed to prescribe a drug. This advertisement does not take the place-of careful discussions with your doctor. Only 
your doctor has the training to weigh the risks and benefits of a prescription drug for you. 


N EXIi U Nn’ (esomeprazole magnesium) 


20-mg, 40-mg Delayed-Release Capsules 
BRIEF SUMMARY Before prescribing NEXIUM, please see full Prescr bing | Information INDICATIONS AND USAGE NEXIUM is indicated 


for the short-term treatment (4 to 8 weeks) in the heal g and symptomatic resolution of diagnostically confirmed erosive esophagitis; the mainte- 
nance of symptom resolution and healing of erosive esophagitis (controlled studies de d hs); and for the treatment of 
heartburn and other symptoms associated with GERD; and for risk reduction of NSAID-ass¢ CONTRAINDICATIONS N XIUM 
is contraindicated in patients with known hypersensitivity to any component of the formu 5 s. PRECAUTIONS 
Symptomatic response to therapy with NEXIUM does not preclude the presence of gastric malignancy. A phic gas tits has been noted occasionally 
in gastric corpus biopsies from patients treated long-term with omeprazole, of which NEXIUM is an enantiomer Information for Patients 
NEXIUM Delayed-Release Capsules should be swallowed whole and taken at least one hour before meals ‘Fa patients who have difficulty swallowing 
capsules, one tablespoon of applesauce can be added to an empty bowl and the NEXIUM Delayed-Release Capsule can”be opened, and the pellets 
carefully emptied onto the applesauce. The pellets should be mixed with the applesauce and then swallowed immediately. The applesauce used should 
not be hot and should be soft enough to be swallowed without chewing. The pellets should not be chewed or crushed. The pellet/applesauce mixture 
should not be stored for future use. Antacids may be used while taking NEXIUM. Drug Interactions Esomeprazole is extensively metabolized in 
the liver by CYP2C19 and CYP3A4. /n vitro and in vivo studies have shown that esomeprazole is not likely to inhibit CYPs 1A2, 2A6, 2C9, 206, 2E1 anc 
3A4. No clinically relevant interactions with drugs metabolized by these CYP enzymes would be expected. Drug interaction studies have shown that 
esomeprazole does not have any clinically significant interactions with phenytoin, warfarin, quinidine, clarithromycin or amoxicillin Post-marketin 
reports of changes in prothrombin measures have been received among patients on concomitant warfarin and esomeprazole therapy. Increases in INR 
and prothrombin time may lead to abnormal bleeding and even death. Patients treated with proton pump inhibitors and warfarin concomitantly may 
need to be monitored for increases in INR and prothrombin time. Esomeprazole may potentially interfere with CYP2C19, the major esomeprazole 
metabolizing enzyme. Coadministration of esomeprazole 30 mg and diazepam, a CYP2C19 substrate, resulted in a 45% decrease in clearance 0 
diazepam. Increased plasma levels of diazepam were observed 12 hours after dosing and onwards. Ho' r, at that time, the plasma levels o 
diazepam were below the therapeutic interval, and thus this interaction is unlikely to be of clinical relevance. Coadministration of oral contraceptives, 
diazepam, phenytoin, or quinidine did not seem to change the pharmacokinetic profile 0 tesomerazoe Studies evaluating concomitant administration 
of esomepr. and either naproxen (non-selective NSAID) or rofecoxi b (COX-2 selective NSAID) did not identify any clinically relevant changes 
in the pharmacokinetic profiles of esomeprazole or these NSAIDs. Esomeprazole inhibits gastric acid secretion. Therefore, esomeprazole may 
interfere with the absorption of drugs where gastric pH is an important determinant of bioavailability (eg, ketoconazole, iron salts an 
digoxin). Carcinogenesis, Mutagenesis, Impairment of Fertility The carcinogenic potential of esomeprazole was assessed using 
omeprazole studies. In two 24-mont carcinogenicity studies in rats, omeprazole at daily doses of 1.7, 3.4, 13.8, 44.0 and 140.8 mg/kg/day (about 
0.7 to 57 times the human dose of 20 mg/day expressed on a body surface area basis) produced gastric ECL cell carcinoids in a dose-related manner 
in both male and female rats; the incidence of this effect was markedly higher in female rats, which had higher blood levels of omeprazole. Gastric 
carcinoids seldom occur in the untreated rat. In addition, ECL cell hyperplasia was present in all treated groups of both sexes. In one of these studies, 
female rats were treated with 13.8 mg omeprazole/kg/day (about 5.6 times the human dose on a bod surface area basis) for 1 year, then followed for 
an year without the drug. No carcinoids wer of treatment-related ECL cell hyperplasia was 
observed at the end of 1 year (94% treated vs 10% controls) erence > between treated and control rats was much smaller 
(46 wed more hyperplasia in the treated group. Gastr Sw adenOG oma was seen in one rat ( (2%). No similar tumor was seen 
in male or fer d for 2 years. For this strain of rat no similar tumor has been n noted historically, but a finding involving only one tumor is 
difficult to interpret veek mouse carcinogenicity study of omeprazole did not show increased tumor occurren t the study was not 
conclusive. Esomepra negative in the Ames mutation test, in the in vivo rat bone marrow cell chromosome aberration test, and the in vivo 
mouse micronucle meprazole, however, was positive in the in vitro human lymphocyte chromosome aberration test. Omeprazole was 
positive in the in vitro h ymphocyte chromosome aberration test, the in vivo mouse bone marrow cell chromosome aberration test, and the 
in vivo mouse micronucleus test. The potential effects of esomeprazole on fertility and reproductive performance were assessed using omeprazole 
Studies. Omeprazole at oral doses up to 138 mg/kg/day in rats (about 56 times the human dose on a body surface area basis) was found to have no 
effect on reproductive performance of parental animals. Pregnancy Teratogenic Effects. Pregnancy Category B Teratology studies have been 
performed in rats at oral doses up to 280 mg/kg/day (about 57 times the human dose on a body surface area basis) and in rabbits at oral doses up to 
86 mg/kg/day (about 35 times the human dose on a body surface area basis) and have revealed no evidence of impaired fertility or harm to the fetus 
due to esomeprazole. There are, however, no adequate and well-controlled studies in pregnant women. Because animal reproduction studies are no’ 
always predictive of human response, this drug should be used during pregnancy only if clearly needed. Teratology studies conducted with omeprazole 
in rats at oral doses up to 138 mg/kg/day (about 56 times the human dose on a body surface area basis) and in rabbits at doses up to 69 mg/kg/day 
(about 56 times the human dose on a body surface area basis) did not disclose any evidence for a teratogenic potential of omeprazole. In rabbits. 
omeprazole in a dose range of 6.9 to 69.1 mg/kg/day (about 5.5 to 56 times the human dose on a body surface area basis) produced dose-relate 
increases in embryo-lethality, fetal resorptions, and pregnancy disruptions. In rats, dose-related embryo/fetal toxicity and postnatal developmenta 
toxicity were observed in offspring resulting from parents treated with omeprazole at 13.8 to 138.0 mg/kg/day (about 5.6 to 56 times the human doses 
on a body surface area basis). There are no adequate and well-controlled studies in pregnant women. Sporadic reports have been received of 
congenital abnormalities occurring in infants born to w ho have received omeprazole during pregnancy. Nursing Mothers The excretion 0 
someprazole in milk has not been studied. However. prazole concentrations have been measured in breast milk of a woman following oral admin- 
istration of 20 mg. Because esomeprazole is likely to be excreted in human milk, because of the potential for serious adverse reactions in nursing 
infants from esomeprazole, and b f the potential for tumorigenicity shown for omeprazole in rat carcinogenicity studies, a decision should be 
made whether to discontinue nu tinue the drug, taking into account the importance of the drug to the mother. Pediatric Use Safety 
and effectiveness in pediatric pz ave not been establis shed. Geriatric Use Of the total number of patients received NEXIUM in clinica 
trials, 1459 were 65 p of age. No overall differenc afety and efficacy were observed between 
the elderly and younger indi rted clinical experience has not identified differences in responses between the elderly and younger 
patients, but greater nnot be ruled out. ADVERSE REACTIONS The safety of NEXIUM was evaluated in over 
15,000 pa worldwide includ ng over 185 00 pat ients in the United States and over 6,500 patients in Europe an 
Canada S$ eral, NEXIUM was well tolerated in both short- and long- 
term clinice Bs was assessed in four randomized comparative clinical trials, which 
included 1,240 patients on Wn NEX UM 20 mg and 3 3,008 patients o 20 mg daily. The most frequently 
occurring adverse events (=1%) in all three group arrhea (no difference among the three 
groups). Nausea, flatulence, abdominal pain, consti urred at simil s among patients taking NEXIUM or omeprazole 
Additional adverse events that ported as pos: y NEXIUM with an incidence <1% are listed below by body system 
Body as a Whole: abdomen Qed, allergic reaction, asthenia, back pain, chest pain, chest pain substernal, facial edema, peripheral edema, hot 
flushes, fatigue, fever, flu-like disorde ralized edema, leg edema, malaise, pain, rigors; Cardiovascular: flushing, hypertension, tachycardia 
Endocrine: goiter, Gastrointestinal: bo gularity, constipation aggravated, dyspepsia, dysphagia, dysplasia Gl, epigastric pain, eructation 
esophageal disorder, frequent stools gas troenteritis, Gl hemorrhage, GI symptoms not other ecified, hiccup, melena, mouth disorder, pharynx 
disorder, rectal disorder, serum gastrin increased, tongue disorder, tongue edema, ulcerative stomatitis, vomiting; Hearing: earache, tinnitus 
Hematologic: anemia, anemia hypochromic, cer lymphoadenopathy, epistaxis, leuk iS, leukopenia, thrombocytopenia; Hepatic: biliru- 
binemia, hepatic function abnormal, SGOT increased, SGPT increased Metaboli utitiona: glycosuria, hyperuricemia, hyponatremia, increased 
alkaline phosphatase, thirst, vitamin B12 deficiency, weight increase, weight decrease; Musculoskeletal: arthralgia, arthritis aggravated, arthropathy 
cramps, fibromyalgia syndrome, hernia, polymyalgia rheumatica; Nervous System/Psychiatric: anorexia, apathy, appetite increased, confusion 
depression aggravated, dizziness, hypertonia, nervousness, hypoesthesia, impotence, insomnia, migraine, migraine aggravated, paresthesia, sleep 
disorder, somnolence, tremor, vertigo, visual field defect; Reproductive: dysmenorrhea, menstrual disorder, vaginitis; Respiratory: asthma aggra- 
vated, coughing, dyspnea, larynx edema, pharyngitis, rhinitis, sinusitis; Skin and Appendages: acne, angioedema, dermatitis, pruritus, pruritus ani, 
rash, rash erythematous, rash maculopapular, sk r sweat ting increased, urticaria; Special Senses: otitis media, parosmia, taste loss 
taste perversion; Urogenital: abnormal urine, alburr ngal infection, hematuria, micturition frequency, moniliasis, genital 
moniliasis, polyuria; Visual: conjunctivit 1a i 5 that were reported as adverse events include: duodenitis 
esophagitis, esophageal stricture, esoph nage eration, es gastritis, hernia, benign polyps or nodules, Barrett’ 
esophagus, and mucosal dis ) placet t 5 for the treatment of symptomatic e 
sophageal reflux disease. The r XIUM were dia 
headache (3.8%), and abdominal pain (3.8%). P keting Report here b 
use of esomeprazole. These reports have includ 
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WE MUST JOIN 


TO PROTECT OUR WORLD OR 


WE COULD LOSE ALL 1 


GIVES US. TO LEARN HOW 
YOU CAN HELP, ORDER YOUR 
FREE WORLD WILDLIFE FUND 


ACTION KIT. 


800-CALL-WWF 
worldwildlife.org/act 
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| WANT 
TOBUYA 
TEAPOT/ 
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plus. Check for | 
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It looks like majolica, but lf dp. ee ee) @ K Pic) LR | 


this cauliflower pot is 18th- (Lex, roe 
century English pottery! 


Replacement lids often don't. 






















Watch out. 
Handles are often 
broken and repaired. 
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mal-, vegetable-, 


even the occasional 
ieral-shaped teapot 
especially collectible. - 
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A LITTLE BACKSTORY Tea was the latte of the 18th century, but 
today you certainly don’t have to be a tea drinker to love a teapot. In 
the 21st century theyre more popular than ever, since what else has 
such an appealing shape, takes up so little room, is dignified, down- 
home, and functional, to boot? There’s a huge and varied market for 
collectible teapots, too, so you'll find lots to choose from. | 
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COLLECTING 
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is made of indis- 


GOOD BUY 
This cozy midcentury pot, marked “Japan,” 
tinctly detailed white pottery and is eer haphazardly 

in gold paint. But it’s decorated with a colorful printed (though 
not hand-painted) bouquet, and is worth every penny of $10. 





COLLECTIBLE 

From the 1931 line of prolific British pottery designer Clarice 
Cliff comes a quintessentially Deco teapot (the shape is 
Stamford) in the punchy House and Bridge pattern. Collect- 
ibles can be humble but pricey. This one is worth $1,700. 


MUSEUM QUALITY 


How can this Chinese porcelain teapot with its cracked spout, 
only 6 inches tall and 180 years old (which in China is new), 

be worth $21,000? Yes, it’s beautifully decorated, but mainly, it 
was made for the imperial household: E smperors trump damage. 


KEEP AN EYE OUT FOR 


STAY AWAY FROM 
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How can I tell if a teapot is old? 

Teapots made before 1906 (or, basically, 100 years before 
current date) are legally antiques. “Vintage” pieces tend tq 
not much older than your grandmother (and sometimes, y 
mother), while contemporary teapots can be younger t 
you are. Pots marked with the name of the country of of 
(Japan, for example, or Czechoslovakia or England) are ‘ 
erally made after 1893. Unmarked pieces are often older. 
easiest way to find out is to compare their shapes to drawi 
or pictures in books on ceramics. 


Is the oldest teapot usually the most valuable one? 
Not anymore. A Mickey Mouse teapot from the 1940s can { 
ily be pricier than a Victorian pot of hand-painted Limog 


Where can I go to compare the interesting mark I’ve 
found on the bottom of my teapot to other marks? 
There are so many good, well-illustrated books on ma 
The best-known general book (though it’s a tome) is Ch 
fers’ Concise Dictionary of Marks and Monograms, Pott 
and Porcelain, and for American ceramics there is alw) 
Koyels’ Dictionary of Marks. On the Web, the New ¥f 
Public Library has an easy-to-use site (nypl.org), as does a 
subscription service called Ceramicmarksfinder.com. 


If the mark I’m researching does match a mark in a bog 
how would I know if my piece is fake or not? 
Unless your teapot has an 18th-century maker’s mark, it’s ag 
ally not likely to be fake—mainly because ceramic teap 
haven't been collectible or high-priced long enough to m 
them financially worthwhile for fakers to copy. But wal 
out... they can come up to speed really fast! 


Where’s the best place to find an attractive, affordable 
teapot? 
Except for England, where there are at least as many tea 





as there are umbrellas and pruning shears, the best place 
find a teapot these days may be online. On eBay, you'll beg 
to “shop” Japanese, Chinese, American, and plenty of Brit 
wares and get a feel for prices while youre at it. Auctions ai 
good source, if you handle anxiety well, as are specialist di 
ers (also often on the Web), who've done all the editing ¢ 
tenterhooks for you. For fun, exercise, and in summer, a t 


try antiques shows and flea markets. 


RELATED COLLECTIBLES 

rEA CADDIES (stored small quantities of precious loose tea) & TEAPOT ST 
(protected your mahogany tabletop from hot teapot) @ TEA COZIES (kept 
the pot warm) @ TEA BALLS (silver or silver plate “tea bags” that held the, 
tea) @ TEA STRAINERS (kept stray leaves from winding up in the cup) 


™@ TEACUPS AND SAUCERS (revealed your delicacy, refinement, and wealtl 
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invented to change the way you vacuum. Using a design 


AWAWiemere] |e NEXT CLEAN Vax combines proven cleaning : 


eness with user-focused engineering, so you can clean . P a Sa a 
ith less strain and bending. That's deep cleaning at a higher . - a | 


find out more about how Vax can make your life easier, Designed with you Tanaallace Me 
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ASK THE DOG SHRINK/KATHY SANTO 


Teaching your dog which bed i 









| WANT TO TRI 
BACK ON. USU 





BECAUSE HE CAN. Most dogs who jump on the bed while 
youre sleeping have been allowed to do so at other points 
during the day, either because of your inconsistency (“The 
dog is on the bed again, but I’m late for work”), familial 
sabotage (“Daddy’s away on a business trip, so you can sleep 
here until he comes home”), or by design (“I just want to 
snuggle with my puppy for a while”). 

You will have to first train him to not jump on the bed at 
any time—day or night. Confining him to a crate or another 
room works well, but watch out: dogs consider a sofa to be 
the next best thing to a human’s bed. 

Provide a dog bed or blanket that fills his need for a 
comfortable night’s sleep. If his issue is that he misses your 
companionship, give him a few extra-special “good night” 
toys to distract him from loneliness. 

The final step is teaching your dog where he should sleep 
at night. When you remove a behavior from your dog’s rep- 
ertoire—whether it’s digging, barking, or jumping on the 
bed—you'e creating a hole in his routine. If you don’t fill 
the hole with something you want him to do, he'll replace 
it with something equally entertaining. To him. So if you 
only teach him not to jump on your bed at night, he may 
decide to hop up on someone else’s bed. Worse, he may 
become restless and decide to take up chewing as his new- 
est hobby. Prevention is the key here. 


What does my dog do all day when I’m not home? 

The majority of dogs treat your leaving the house as a ritual. 
They don't do the torturous emotional flogging we humans 
fall into: “Oh, no, is she still mad about the shoe incident?” 
Dogs live in the moment. You leave, they sigh, they assess 
what’s available to me icir needs, they get bored, they 


HO sUSStES BrEVANUii |) FULL 


is...leaving him home alone... 


KIN MY DOG TO STAY OFF MY BED, BUT HE KEEPS JUMPING 
ALLY AT 5 A.M.! WHY DOES HE DO THIS? 


i Fe 





Trainer and behaviorist Kathy Santo (www.kathysanto.co 
is the author of Dog Sense (KNoPF, $20). You can send you 
questions to her at kathyforhb@hearst.com. 


sleep (hence the energetic, enthusiastic greeting you rec 
when you come home). You'll notice, however, that I: 


“most” dogs. There are a small percentage who have s, 


ration anxiety, destructive tendencies, and/or incred| 
energy. These dogs don’t do well when left alone for] 
periods, and if you have one, I’m guessing you already ki 
what they do when you've out, because you've had to rep! 
the bedroom carpet and the kitchen baseboards (twiceff 
your dog has separation anxiety and/or destructive ten’ 
cies, find a dog behaviorist who can solve the problem. I 
has high energy, invest in a dog walker or doggie day ¢ 
to give him the play outlet that he needs. Remember, 
needs are his needs. If you don’t give him a channel for 
energy, he'll find a way to meet his needs that I promise| 
be something you'd prefer not to have happen. 
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hy do clocks stop? 


A million reasons, but in general because the oil dries up. 


And even if there is still some oil left in the works, after years 


and years it gets contaminated with tiny metal particles that 


are churned up as the metal parts wear against each other. 


The oil turns into a green-black sticky mess that glues the 


gears in a stopped position. 


So how often does a wind-up clock need a proper oiling 
and cleaning? 

Every one is different. ‘Technically, every three to five years 
it should at least be oiled. You'll know when it needs oil: 
it'll start to act up and not keep time well, or make funny 
noises. Assign one person in your house to make sure to do 
the winding every week, to follow a schedule, and get in 
tune with how the clock behaves. 
1 home. 


ing makes a house They become like members of 


the family. You notice if there is silence right away. 


Any tips for winding \ 


Turn as far as you can ¢ slow, even, gentle pace. Don’t 


grind away. Everyone is sin such a rush these days. 


H OuWsSJE BB AVUTEITE Ua 


KAAN | 


For four generations the Chalikian family has been ticking along. Here the latest generati 
answers those little questions we have about our clocks PHOTOGRAPHS BY LIZZIE HIMMEL 


The sound of clocks tick- 



















What if a key gets lost? 
It’s not a crisis. | have drawers full of replacements. Tho 
there are some original signed keys you'd hate to lose. 


Is there such a thing as a job too difficult for you, a jok 
you would turn down? 
Almost anything can be fixed. Even electric clocks that bP 
out, some of those motors are still being made, or you canif 
in a battery quartz movement if the clock is not too valuak§ 
collectible. Just about any metal part I need, I can make or 
or find it in the drawers here. I have all kinds of gears, haf 
springs, platforms, movements, hand-painted faces, beve 
European crystals, bits of ivory from piano keys, all waif 
for the right clock to come along. I can cut leather for thefl 
lows that make the whistle sound inside cuckoo clocks. I ki 
craftspeople who can repair stone, enamel, porcelain, gilcg 
inlaid wood, little landscapes painted on glass, anything. 
But there are so many clocks around that would cost mF 
to fix than they're worth. There’s no point in treating | 
that well unless they have great sentimental value. I hk 
some clocks that are sitting here because the owners nell 


came back to pick them up after hearing the estimate. 
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sk your doctor about Boniva 
e first and only once-monthly 





iblet for osteoporosis 


IVA is for women with postmenopausal osteoporosis. And unlike other tablets you have to 
2 every week, you only need one BONIVA tablet a month. 


elp build and maintain strong healthy bones, ask your doctor about once-monthly BONIVA today. 


ortant Safety Information: You should not take prescription 
if you have low blood calcium, cannot sit or stand for at least 60 minutes, 
pevere kidney disease, or are allergic to BONIVA. Stop taking BONIVA and tell 
jealthcare provider if you experience difficult or painful swallowing, chest pain, 
ere or continuing heartburn, as these may be signs of serious upper digestive 
ms. Follow the once-monthly BONIVA 150 mg dosing instructions carefully to 
the chance of these events occurring. Side effects are generally mild or 






t to eligibility. 
e read the Patient Information on the next page. 


Pharmaceuticals & GlaxoSmithKline 


moderate and may include diarrhea, pain in the arms or legs, or upset 
stomach. If you develop severe bone, joint, and/or muscle pain, contact your 
healthcare provider. Your healthcare provider may also recommend a calcium and 
vitamin D supplement. 

For a $20 coupon,” visit www.BONIVA.com 

or call 1-888-MY-BONIVA. 


BOnivaY, 


INC 





There's only one BON279RO 























Patient Information 


BONIVA’ [bon-EE-va] 
(ibandronate sodium) 
TABLETS 


Rx only 

Read this patient information carefully before you 
start taking BONIVA. Read this patient information 
each time you get a refill for BONIVA. There may be 
new information. This information is not everything 
you need to know about BONIVA. It does not take 
the place of talking with your health care provider 
about your condition or your treatment. Talk about 
BONIVA with your health care provider before you 
start taking it, and at your regular check-ups. 


What is the most important information 

| should know about BONIVA? 

BONIVA may cause serious problems in the stomach 
and the esophagus (the tube that connects your 
mouth and stomach) such as trouble swallowing, 
heartburn, and ulcers (see “What are the possible 
side effects of BONIVA?”). 


You must take BONIVA exactly as prescribed for 
BONIVA to work for you and to lower the chance 
of serious side effects (see “How should | take 
BONIVA?”). 


What is BONIVA? 

BONIVA is a prescription medicine used to treat or 
prevent osteoporosis in women after menopause 
(see “What is osteoporosis?”). 

BONIVA may reverse bone loss by stopping more 
loss of bone and increasing bone mass in most 
women who take it, even though they won't be able 
to see or feel a difference. BONIVA may help lower 
the chances of breaking bones (fractures). 

For BONIVA to treat or prevent osteoporosis, you have 
to take it as prescribed. BONIVA will not work if you 
stop taking it. 


Who should not take BONIVA? 

Do not take BONIVA if you: 

* have low blood calcium (hypocalcemia) 

* cannot sit or stand up for at least 1 hour 
(60 minutes) 

* have kidneys that work very poorly 

* are allergic to ibandronate sodium or any of the 
other ingredients of BONIVA (see the end of this 
page for a list of all the ingredients in BONIVA) 

Tell your health care provider before using 

BONIVA: 

* if you are pregnant or planning to become 
pregnant. It is not known if BONIVA can harm 
your unborn baby. 

* if you are breast-feeding. It is not known if BONIVA 
passes into your milk and if it can harm your baby. 

* have swallowing problems or other problems with 
your esophagus (the tube that connects your mouth 
and stomach) 

if you have kidney problems 

* about all the medicines you take including prescrip- 
tion and non-prescription medicines, vitamins and 
supplements. Some medicines, especially certain vita- 
mins, supplements, and antacids can siop BONIVA 
from getting to your bones. This can happen if you 
take other medicines too close to the time that you 
take BONIVA (see “How should | take BONIVA?”). 


How should | take BONIVA? 

¢ Take BONIVA exactly as instructed by your health 
care provider. 

* Take BONIVA first thing in the morning at least 
1 hour (60 minutes) before you eat, drink anything 
other than plain water, or take any other oral 
medicine. 

* Take BONIVA with 6 to 8 ounces (about 1 full cup) 
of plain water. Do not take it with any other drink 
besides plain water. Do not take it with other drinks, 
such as mineral water, sparkling water, coffee, tea, 
dairy drinks (such as milk), or juice. 

* Swallow BONIVA whole. Do not chew or suck the 
tablet or keep it in your mouth to melt or dissolve. 

¢ After taking BONIVA you must wait at least 1 hour 
(60 minutes) before: 

-Lying down. You may sit, stand, or do normal 
activities like read the newspaper or take a walk. 
-Eating or drinking anything except for plain water. 
-Taking other oral medicines including vitamins, 
calcium, or antacids. Take your vitamins, calcium, 
and antacids at a different time of the day from the 
time when you take BC A 

* If you take too much BON! 
and call your local poison 
room right away. Do not m 
lie down 











ink a full glass of milk 
center or emergency 
urself vomit. Do not 


* Keep taking BONIVA for as long as your health 
care provider tells you. BONIVA will not work if you 
stop taking It. 

¢ Your health care provider may tell you to exercise 
and take calcium and vitamin supplements to help 
your osteoporosis. 

* Your health care provider may do a test to measure 
the thickness (density) of your bones or do other 
tests to check your progress. 


What is my BONIVA schedule? * 

Schedule for taking BONIVA 150 mg once monthly: 

¢ Take one BONIVA 150-mg tablet once a month. 

* Choose one date of the month (your BONIVA day) 
that you will remember and that best fits your 
schedule to take your BONIVA 150-mg tablet. 

* Take one BONIVA 150-mg tablet in the morning of 
your chosen day (see “How should | take 
BONIVA?”). 


What to do if | miss a monthly dose: 

If your next scheduled BONIVA day is more than 7 
days away, take one BONIVA 150-mg tablet in the 
morning following the day that you remember (see 
“How should | take BONIVA?”). Then return to 
taking one BONIVA 150-mg tablet every month in 
the morning of your chosen day, according to your 
original schedule. 


* Do not take two 150-mg tablets within the same 
week. If your next scheduled BONIVA day is only 
1 to 7 days away, wait until your next scheduled 
BONIVA day to take your tablet. Then return to 
taking one BONIVA 150-mg tablet every month in 
the morning of your chosen day, according to your 
original schedule. 


¢ If you are not sure what to do if you miss a 
dose, contact your health care provider who will 
be able to advise you. 


Schedule for taking BONIVA 2.5 mg once daily: 

¢ Take one BONIVA 2.5-mg tablet once a day first 
thing in the morning at least 1 hour (60 minutes) 
before you eat, drink anything other than plain 
water, or take any other oral medicine (see “How 
should | take BONIVA?”). 


What to do if | miss a daily dose: 

¢ If you forget to take your BONIVA 2.5-mg tablet in 
the morning, do not take it later in the day. Just 
return to your normal schedule and take 1 tablet the 
next morning. Do not take two tablets on the same 
day. 


° If you are not sure what to do if you miss a 
dose, contact your health care provider who will 
be able to advise you. 


What should | avoid while taking BONIVA? 

* Do not take other medicines, or eat or drink any- 
thing but plain water before you take BONIVA and 
for at least 1 hour (60 minutes) after you take it. 

* Do not lie down for at least 1 hour (60 minutes) 
after you take BONIVA. 


What are the possible side effects of BONIVA? 

Stop taking BONIVA and call your health care 

provider right away if you have: 

* pain or trouble with swallowing 

¢ chest pain 

¢ very bad heartburn or heartburn that does not 
get better 


BONIVA MAY CAUSE: 

* pain or trouble swallowing (dysphagia) 

¢ heartburn (esophagitis) 

* ulcers in your stomach or esophagus (the tube that 
connects your mouth and stomach) 


Common side effects with BONIVA are: 
¢ diarrhea 

* pain in extremities (arms or legs) 

¢ dyspepsia (upset stomach) 


Less common side effects with BONIVA are short- 
lasting, mild flu-like symptoms (usually improve after 
the first dose). These are not all the possible side 
effects of BONIVA. For more information ask your 
health care provider or pharmacist. 


Rarely, patients have reported severe bone, joint, 
and/or muscle pain starting within one day to several 
months after beginning to take, by mouth, bisphos- 
phonate drugs to treat osteoporosis (thin bones). 
This group of drugs includes BONIVA. Most patients 
experienced relief after stopping the drug. Contact 
your health care provider if you develop these symp- 
toms after starting BONIVA. 


What is osteoporosis? 

Osteoporosis is a disease that causes bones to 
become thinner. Thin bones can break easily. Most 
people think of their bones as being solid like a rock. 
Actually, bone is living tissue, just like other parts of 
the body, such as your heart, brain, or skin. Bone 


just happens to be a harder type of tissue. Bone i 
always changing. Your body keeps your bones 
strong and healthy by replacing old bone with ne 
bone. 


Osteoporosis causes the body to remove more bi 
than it replaces. This means that bones get weak 
Weak bones are more likely to break. Osteoporo: 
is a bone disease that is quite common in womet 
after menopause. At first, osteoporosis has no s 
toms, but people with osteoporosis may develop lo: 
height and are more likely to break (fracture) their 
bones, especially the back (spine), wrist, and hip 
bones. 


Osteoporosis can be prevented, and with proper 
therapy it can be treated. 


Who is at risk for osteoporosis? 
Talk to your health care provider about your chan¢ 
for getting osteoporosis. 


Many things put people at risk for osteoporosis. 
The following people have a higher chance of 
getting osteoporosis: 


Women who: 

* are going through or who are past menopause 
(‘the change”) 

* are white (Caucasian) or Oriental (Asian) 


People who: 

* are thin 

* have a family member with osteoporosis 

¢do not get enough calcium or vitamin D 

¢ do not exercise 

* smoke 

¢ drink alcohol often 

* take bone thinning medicines (like 
prednisone) for a long time 


General information about BONIVA 
Medicines are sometimes prescribed for condition 
that are not mentioned in patient information. Do 7 
use BONIVA for a condition for which it was not 
prescribed. Do not give BONIVA to other people, 
even if they have the same symptoms you have. | 
may harm them. 


Store BONIVA at 77°F (25°C) or at room temperat 
between 59°F and 86°F (15°C and 30°C). 


Keep BONIVA and all medicines out of the reach ¢ 
children. 


This summarizes the most important 
information about BONIVA. If you would 

like more information, talk with your health care 
provider. You can ask your health care provider 
or pharmacist for information about BONIVA that 
is written for health professionals. 


For more information about BONIVA, call 
1-888-MY-BONIVA or visit www.myboniva.com. 


What are the ingredients of BONIVA? 
BONIVA (active ingredient): ibandronate sodium 
BONIVA (inactive ingredients): lactose monohydra' 
povidone, microcrystalline cellulose, crospovidone 
purified stearic acid, colloidal silicon dioxide, and 
purified water. The tablet film coating contains 
hypromellose, titanium dioxide, talc, 
polyethylene glycol 6000 and purified water. 


BONIVA is a registered trademark of Roche 
Therapeutics Inc. 


Distributed by: 


Pharmaceuticals 


Roche Laboratories Inc. | 
340 Kingsland Street | 
Nutley, New Jersey 07110-1199 





Co-promoted by 
Roche Laboratories Inc. and 


& <iaxosmitnktine 


GlaxoSmithKline 
Research Triangle Park, NC 27709 


27898799 
27898926 
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sirs start around $100 for a pocket 
bh. A tall-case clock in bad shape 
cost thousands of dollars. 


y did you get into this business? 
Armenian great-grandfather 
ted as an apprentice in Turkey 
1e 1860s. My grandparents were 
‘to survive the genocides in the 
1s because they repaired some 
shes for the mayor. 

ly father moved the family to 
srica in the 1930s. From the time 
is little, I would stand watch- 
him work. I got a feel for the 
s and a sense I'd be good at it. 
irned never to take shortcuts. | 
ned there is a reason for every 
» my father took. In 1972 we 
ght the building I’m in now. | 
> hundreds of my own clocks that 
d fixing here, and more stuffed 
my house. | only ever seem to 
e the time to fix the customer 
is. Normally the soonest I can 


sh something is eight weeks. 


at’s the most serious case in 

r shop right now? 

752 mahogany-inlaid English 
rter-striking short-case. It had 
n repaired badly and added on 
any, many times over the years. 
controls for the hammer and 
were broken, so the bell just kept 
zing and ringing. The weights 
rt original, and they have rough 
ps of lead stuck onto the top and 


om. They're ugly, but they work. 


you ever make house calls? 

if it’s not too far away. Last sum- 
‘I was called to the 1890s town 
‘k in a historic village near mine. 
in a four-story granite tower. A 
ft for one of the four clock dials 
gotten jammed somehow. People 
wn were complaining, “We don't 


r the chiming anymore.” 


ues Chalikian, 103 Audrey Avenue, 
ter Bay, NY; 516-922-7222. 
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__ Welcome to the wonder of all-weather wicker by Agio’ You'll 


create an aura of warmth, comfort and hospitality that will transport 
you and your guests to new levels of enjoyment. And with Agio, 
you're assured the durability and ease of care that makes outdoor 


entertaining a lasting pleasure, season after season. 






The beauty is just the beginning. 
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SHOPPER/EDDIE ROSS 


How many times have you seen rusty old at a flea market and walked on b) 
We just couldn't pass them up any longer 


OT LONG AGO I went down the shells and seeds could be thrown in the top. By the t 
to Warrenton, Virginia, and _I got to the cash register, I had seven tins. All together { 
while I was driving along the cost about $100. Most of them had rust or grease stains, 
main road I spotted a dumpy so what? I knew I could just send them off to Ed Kas} 


old sos-style building with a — who’s a metal refinisher in Stamford, Connecticut. I’ve 
sign that said Fox Den An- _ lots of beat-up hotel silver to him that I bought at flea 


tiques. [ braked and did a___ kets, and he has replated it for as little as $30. 





U-turn. Junky-looking stores But instead of silver, we decided to go with nickel plat 
always say “deals” to me. which has gotten so popular for decorative pieces. It hi 
\s soon as | walked in, | — modern, sophisticated industrial look, but it works wel 
got excited. There were about 40 vendors and they were any kind of environment. Besides that, it’s less expen 
mainly selling Americana like washboards and tools and _ than silver, and it doesn’t readily tarnish. It’s also eas 
apple peelers with red or green handles, but I still knew ’'d = clean—nickel is what bathroom fixtures are made of. 
find something I wanted. I make sure I do. First I do a quick Since Ed had to buff out the rust and grease, the tins 
scan, and then I go up and down the aisles several times, | me more than they would have if they'd been in better 
because you can miss stuff the first time around. dition. The total for the seven was $300. 
| kept pacing back and forth, and finally I found a fluted Now they can be used not only for serving food, but 
Bundt pan with a really pretty shape. Then I found another — planting bulbs, making flower arrangements for cel 
one, very tiny, that happened to fit right on top of the bigger __ pieces, putting costume jewelry in, you name it. Or you 
tin. When I saw them stacked together like that | thought, just stack them on a shelf like a beautiful piece of sculpt 
oh, I can totally use these! logether or separate, they really do look like art, I think. 
I knew they'd make great serving pieces for cocktail par- 
ties. Pistachios or olives could go in the bottom part, and 
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Because Bundt pans are 
shallow and the space aro} 
the center cone is narrow) 
they're perfect not only 

for planting bulbs, but for} 
arranging cut flowers. LEF} 
A mix of vintage tins that} 
have been nickel-plated. 

Despite the gleaming indu 
trial look of nickel, the tin} 
work in a formal, tradition 
room. BELOw: The smaller 
fluted tin fits onto the fart 
one: put pistachios in the 
bottom and toss the shell] 
in the top. 








What's all the fuss about nickel plating? 
Metal refinisher Ed Kassery tells us. 
Nickel is very much in vogue. Everyone wants everything nickel-plated—it’s in, it’s 
hot, we want it. he smart ones want it because it has a really durable finish. It’s 
safe for cooking, but it’s used more for decorative pieces. We can plate virtually 


any kind of metal. Anything we can polish, we can plate. We don’t plate aluminum, 


though, because anybody can just polish it to a high sheen. And pieces that have 
bad rust or greas« sp nt usually worth plating You'll never get the rust pits 
out and the plate will b iny. We primarily deal with antiques like chandeliers, 
sconces, and andirons n doing a big dessert cart. As long as it can be 
taken apart and it’s not to ) manipulate across the buffing wheel, we can do it 
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TECHNOPHOBIA SATELLITE RADIO 


You already have a radio, and it’s free. So do you really need to pay for Sirius or XM? 
S ACHILLEOS 





Joan Feeney decides PHOTOGRAPHS BY ANTON 


Rossini 
Willlam Tell 4 


‘Giplsy memory = menu prasevdirect search = jump md 
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SKYFi” Audio System by Delphi 6 





ONG AFTER I had come to accept that radio 





didn’t have anything new or interesting 
to offer me, along came satellite radio. | 
thought it was a fad, and ignored it until 
I couldn’t anymore. At this point we all 
know about the $500 million contract for 
Howard Stern, but not much more. It was 
time to check it out, even if | wasn’t quite sure what it was and 


didn’t know the first thing about where to begin. 


Where did I begin? 

Online. Both Sirius and XM, the two satellite radio networks 
available right now, have excellent websites. At www.sirius. 
com and www.xmradio.com, you can find out how to sign up, 


buy the special radio you'll need, see who’s on and what's on. 


How is it different from conventional radio? 
Because it’s broadcast from space, it isn’t regulated by the 
FCC. People can say anything they want. Some of it’s unprint- 


able. It seems invented with Howard Stern in mind. 


What do satellite radios look like? 
Small, mostly. Very cute, too, like a lot of technology these 
days. Often portable; you can buy a cheap, pocket-size model 


and carry it from your home to your car and back. 


The promise 
ials. News. ‘Talk. Something for 


everyone. It’s called “narro\ ting,” 


Lots of music. No comme! 
and it targets specialized 
audiences. Stern describe: lite radio as the place to finda 
“light-skinned black men’s 1.” Or Korean-language news, 
a trucker channel, all-Elvis, . and on. 


HO) UES EB EsA'U) Tlie Uae 


m box. The little unit in the middie pops out and goes with you. Delphi XM SKYFI Radio, $9| 


What nobody ever tells you 
‘The music may be commercial free, but the rest of the f 
gramming has plenty of commercials. You also don’t 


local news, apart from traffic and weather for major cities 


What does it cost? 
There’s a one-time activation fee: $10 if you do it online; $15 
phone. Then there’s the monthly subscription fee: $12.95 


either service. You can buy a radio for as little as $30. 


Is it complicated to install? 

It’s unbelievably easy. ’'m lazy and somewhat defeatist | 
not the least bit prideful when it comes to technology, § 
never hesitate to yell for help at the smallest excuse. But ¢) 
necting the radio in my home—and my car—proved to| 
no big deal. I got the Sirius S50, which costs about $330 a 
works in both places. Apart from the impressive tangle 
cords and cables I made (why are all those cords so long? 
barely needed the instructions to connect the unit. You 01 
need to be sure that the antenna is placed where it can p| 
up a signal. Connect to a power source (outlet or cigare 


lighter), activate your account, and you're good to go. 


Who’s On 

This changes fast. At press time: Sirius has Howard Ste 
24 hours of Martha Stewart Living, Jimmy Buffett on Rac 
Margaritaville, and exclusive live performances in the Sit 
studios by some of biggest names in entertainment. 

XM has Bob Dylan, Bob Edwards, “The Good Morni 
America Radio Show” with Diane Sawyer, Ellen DeGene| 
Tyra Banks, and various deceased celebrities on Radio C) 
sics, like Abbott & Costello. 
















PROTECTION - Only Pella offers 
the exclusive AdvantagePlus™ 
protection system featuring 
low-maintenance alee 
exterior frames, aluminum brick- 
mould, as well as our patented 
rot-free design, for the high per- 
formance you expect from Pella. 


fiberglass entry doors offer yo 
warm, rich look of wood with © 
the choice of R)-tU Cle fir. fo) 
_ Smooth surface grain options. 

All available in a variety. o cl 
- and paint colors. ce 
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TECHNOPHOBIA 


WHICH !S BETTER, SIRIUS OR XM? 
If it seems overwhelming, it is. 
Apart from the household names 
they feature, the services are 
remarkably similar, though for the 
moment XM edges out Sirius in 
the numbers category. Here's 

the breakdown: 

NUMBER OF CHANNELS 

XM: 162 / Sirius: 125 


NUMBER OF COMMERCIAL-FREE 
MUSIC CHANNELS 


Sirius: 68 / XM: 67 
NUMBER OF TALK, NEWS, 


SPORTS AND ENTERTAINMENT 
CHANNELS 


XM: 74 / Sirius: 57 

NUMBER OF TRAFFIC AND 
WEATHER CHANNELS 

XM: 21/ Sirius: 11 

NUMBER OF METRO AREAS 

THEY COVER 

XM: 21/ Sirius: 20 

NUMBER OF SUBSCRIBERS 

XM: 6 million / Sirius: 3.3 million 


Randomness: A day in the life of Sirius Radio 

At any given moment, you can count on some smut, some 
surprises, and a lot of uncategorizable filler. On a recent day, 
I heard every detail of actor Jeff Daniels’s high school chorus 
career on Sirius Stars, while on Court TV there was redirect 
questioning by a man representing himself against charges of 
having tried to carry a steak knife onto an airline flight four 
years ago. (He was found guilty.) There was the unexpected 
pleasure of recalling a startling number of lyrics on Totally 
Seventies, then the pleasant discovery that Elvis was a vora- 
cious and wide reader on the all-Elvis station. 

A Harry Shearer comedy routine about TV news anchors 
getting their hair dyed on Sirius Laugh Break played oppo- 
site a Nascar race play-by-play. C-span offered congressional 
hearings, as did MSNBC. The rationing of health care 
was the topic on public radio. In a special featuring Paul 
McCartney, I learned that his favorite song is “Here, There, 
and Everywhere.” Playing opposite Howard Stern one morn- 
ing was a radio play of Pride and Prejudice, which made for 
some interesting toggling. 

Whatever,” Martha Stewart’s daugh- 


ter, Alexis, routinely discusses her sex life in detail with cohost 


On the often-bizarre 


Jennifer Koppelman. I also learned of her New Year’s resolu- 
tion to carry her pocketbook in her left hand. ‘This new genre 


has been dubbed “mean-girl radio.” 
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Show Name 








What I liked about the music 

The music stations are very satisfying, like listening to a ff 
hundred CD’s set to “random.” I found myself listening to thir] 
I didn’t usually listen to, like Urban ‘Top 40 and Radio Korea 


made me feel open-minded. 


What I didn't like about the music 
The classical stations are predictable. The opera/vocal playli 


don’t go deeper than the most popular material. 


What I liked about the non-musical programming 

Local traffic at rush hour and old Sherlock Holmes radio plé 
The Canadian, British, and Australian broadcasting com| 
nies are a refreshing change. Spanish and French-langua 
programming made me try to follow what was being sai¢ 


Felt bad about not having studied harder in school. 


What I didn’t like about the non-musical programming) 
Those commercials. Boring fillers. Listening to TV sho} 
(Who could have thought that TV with no pictures wot 
make decent radio? It doesn’t). No sign of some of my fav 
ite shows, even when the station is available (“All Thin 


Considered” on NPR). Feeble offerings for kids. 


At the end of the broadcasting day 


If the true test of a new technology is how quickly you | 
from not wanting to know about it to being unable to Ii 


without it, then this one passed as easily as it was installed 
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MARKO | AAAI 
ASK THE 


Food allergies... 


| INVITED MY BOSS TO DINNER AT MY HOUSE, AND NOW I’M THINKING, WHAT 
HAVE | DONE? HOW WOULD YOU HANDLE A BIG DINNER LIKE THIS? 


RECENTLY I FOUND myself at a dinner party seated next to 


the head of a big company. After my initial panic about 


what we would talk about, we started talking about din- 


ner parties in general. He told me that the worst parties 
he goes to are given by people who work for him, because 
they're trying so hard to impress him. He said, first he feels 
as though they’ve spent their annual salary on the dinner, 
and second, they're always apologizing for everything: the 
house isn’t done, the food isn’t hot enough, the beef should 
be pinker, the dog is whiffy, the kids are fighting. We can all 
understand how uncomfortable that would be. 

At the end of the day, everyone—even a CEO—just wants 
simple, delicious food and good, relaxed conversation. | 
would avoid the usual filet of beef dinner. | would show 
that I have the confidence to make a homey roast chicken 
with carrots and potatoes, or turkey meatloaf with mashed 
potatoes. Or try something a little messy, like fried chicken, 
which will loosen up everybody. And if you ask your boss 
lots of questions about how he got where he is, he’ll think 


youre the most interesting person in the room. 


How do you feel about people who announce their food 
allergies when you invite them to dinner? 

First of all, | remind myself that these are my friends, and 
that I want them to have a good time. Then I list all the 
things my guests can’t eat and design one menu that avoids 
all those foods. | don’t want a friend who can’t eat nuts to 
feel different, so ||] make the apple crisp that ?’'d planned 
without the walnut he topping. If there are vegetarians, 
I'll make the standii b roast that I’d planned, but also 
maybe polenta to go » the vegetables, to be sure there’s 
something substantia! » non-meat-eater. For dessert, | 
often serve two or thr igs anyway: one dessert, plus 
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...the cocktail hour and the perfect whiskey sour... 
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Send your questions 
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efootcontessa.¢ 


fresh fruit and chocolates. People love to choose exa¢ 
what they want to eat and have a little of this and that. it’s 
more difficult for me, and my friends feel that I love th 


enough to make the extra effort for them. 


What do you do when guests stay and stay and stay, pa: 
your bedtime? 

[ don’t know about you, but Saturday night is the hare 
time of the week for me to entertain. People expect a mé 
meal, are at their lowest energy level at the end of the we 
and, exactly as you say, stay past my bedtime until I st 
yawning. If that’s a problem for you, and you absolut} 
can’t bring yourself to ask people to leave, organize y¢ 


parties differently. Invite them for Sunday lunch! I fi 


THE IDEA RESOURCE FOR DRESSING. & DECORATING 
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Receive a Free Tote 





when you order the 300+ page Spring Big Book for $5 | 


Call 1.800.SPIEGEL or visit Spiegel.com/request. Mention code P8622 
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BAREFOOT CONTESSA 


it works best for me. Everyone arrives at 12:30, they don’t 
expect a lot of ambitious cooking, people have plenty of 
energy in the afternoon, and they're on their way by three 
o'clock with the rest of the day ahead of them. That’s what I 


call spending quality time with my friends. 


I work all week and never have enough time to pull 
together a dinner party. How can i make it easier? 

I love to cook, but I also know what it means to be busy, so I 
sometimes “hot-rod” food for parties. For example, I'll order 
steamed broccoli from the Chinese takeout. It certainly isn’t 
party food, but after I've sautéed some shallots in butter and 
added the broccoli, in 5 minutes I’ve got a delicious vegeta- 
ble to go with roast chicken and potatoes. 

If ’'m having a lunch party and need a pasta salad, I'll buy 
the simplest pasta salad at the deli, make a sun-dried tomato 
dressing and add some diced fresh mozzarella, tomatoes, 
and basil. In five minutes I’ve got a wonderful summer salad 
to go with lunch, and never even had to boil water. 

For dessert, ll] heat my favorite jar of chocolate sauce 
and serve it as a chocolate fondue. All you have to do is 
combine one 12-ounce jar of chocolate sauce (my favorite 
is Stonewall Kitchen’s Bittersweet Chocolate Sauce) and 1 
teaspoon Kahlua over low heat until just warmed. Stir until 
smooth and serve with fresh strawberries, pieces of pound 
cake, dried apricots, clementine wedges, or whatever you 
like for dipping. How easy is that? 


How many things do you serve for cocktails? 

This depends on whether I’m having cocktails before 
dinner or a full-scale cocktail party. For cocktails before 
dinner, I like to have one special drink—cosmopolitans, 
whiskey sours, martinis, Champagne—plus club soda and 
wine. It’s very simple to prepare and everyone can help 
themselves. At the moment, I’m really big on whiskey 
sours, so I’ve included a recipe here. It has always baffled 
me why most cocktail recipes only make one drink, so I’ve 
written this one for four people, and you can double the 
recipe if you have eight. 

For hors d’oeuvres, | generally serve only one thing, and 
almost never something that has to be cooked. Some of my 
favorites are warm cashews (place them on a sheet pan ina 
350-degree oven for five minutes, sprinkled with lots of salt), 
smoked salmon with brown bread, vegetables with herb dip, 
or corn chips and guacamole. I’ve never understood the fuss 
about hors d’oeuvres. ‘Ihe last thing you want is for every- 
one to fill up on heavy hors d’oeuvres and not be able to eat 
the dinner you have prep. 

I’m not really big on co: parties because my idea of 
a party is really talking to pe and it’s almost impossible 
to do that at a cocktail party ut like them, though, I'd 


set up a full bar (vodka, gin, h, bourbon, rum, wine, 
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club soda, and lots of ice). Since people will be standi 
I'd have either five or six hot and cold hors d’oeuvres pass 
or—if I don’t have servers—I’d set a table in the mid 
of the room for everyone to help themselves. I plan h 
d’oeuvres the way I plan a meal: one chicken, one fish, t 
vegetables, and a starch. For fun I sometimes even end t 
party with tiny coconut cupcakes! 
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MAKES 4 COCKTAILS 


Whiskey sours used to be my father’s favorite 
drink. When I was a little girl, he'd let me 
eat the cherry, which of course gave me a 
fondness for the drink. I don’t order them at 
restaurants because they're usually made 
with sour mix, but at home I can make them 
with fresh juices and they're so delicious. 


¥, cup Jack Daniel's Tennessee Whiskey 


Y2 cup freshly squeezed lemon juice 
(4 lemons) 


Y2 cup freshly squeezed lime juice 
(4 limes) 


2/3 Cup Sugar syrup 


Maraschino cherries 


1 To make sugar syrup, put 1 cup of sugar 
and 1 cup of water in a small saucepan and 
cook over medium heat until the sugar 
dissolves. Chill thoroughly before using. 


2 To make the mix, combine the whiskey, 
lemon juice, lime juice, and syrup. Fill a 
cocktail shaker halfway with ice and pour 
in the drink mix two-thirds full. Shake for 
30 seconds and pour into glasses. Add a 
maraschino cherry and serve ice cold. 


3 You can make the mix several days 
ahead and keep it in the refrigerator until 
ready to shake with ice. 





Serious about Salads? 
Lighten Up 





® 
What to do if you're salad obsessed? Glad you asked, 


You could start with my Lighten Up dressings. I use only all-natural 


herbs & spices and virgin olive oil. They come in seven bold and \ 
intense flavors, yet they have 50% less fat and 40%  @rx wS- 
/ fewer calories. So Lighten Up, it’s the best advice I can offer. 























¥ For great recipe ideas, visit 

Paul Newman donates all his profits to charity. www.newmansown.com 

00 million donated by Paul Newman to thousands of charities since 1982. ©2006 Newman's Own Inc. | 
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COOKBOOK /DEVON S.FREDERICKS 


Our new reviewer falls hard for Vegetable Love, the latest opus from one of the smarte 
food writers around, Barbara Kafka. If it sprouts, it’s in here. PHOTOGRAPHS BY LAURA MO 
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BARBARA KAFKA 


WITH CHRISTOPHER STYL er 
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THERE IS LOTS TO LOVE about Vegetable Love (Artisan, $35). Barbara Kafka’s newest book, writt 
with Christopher Styler, is a sort of Ode to Joy to the vegetable kingdom. 

This is the first time I’ve used one of Kafka’s 13 books (she’s pictured above). I stopp 
paying attention when she wrote Microwave Gourmet, an oxymoron in my opinion. But né 
I’m sorry I haven’t been paying attention. Apparently her earlier volume on roasting W 
equally enticing as this one. You can dip into Vegetable Love anywhere and find somethi| 
well worth cooking, but I think it’s best to refer to this book after you know what you hay 
If your fridge is full of wilting leeks, look them up (I used the index in the back instead 
the table of contents) and prepare them in a new way. Seduced by a Hubbard squash a 





local farm stand? Consult Vegetable Love to find out what to do with it when you get tin 
of admiring it on your kitchen counter. 

‘The book is a little old-fashioned in what I think is a very good way: butter, cream, oli 
oil, and cheese are used without remorse, providing big, rich flavors whenever they are call 
upon. I'd describe these as “real recipes,” not the kind invented to fill a cookbook, but t 
kind that can be cooked repeatedly over the years, giving pleasure to family and friends. TH 


are successful because they really work and people really like the results. 
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Hundreds of designs, ranging from grand multi-level chandeliers 
to interior and exterior sconces. Custom projects are always welcomed. s 
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COOKBOOK 


FISH SWIMMINGIN 
VEGETABLES 


SERVES 4 AS A MAIN COURSE 


The inspiration for this recipe came from the sudden appear- 
ance in my market of a kind of pepper I had never had 
before. They looked like jalaperios but were sweet and had 
thin skins like Italian frying peppers. They were a mix of 
red, yellow, orange, and green. 


2 red snappers, about 3 pounds each and 2 inches thick 


2 pounds tomatillos, husks removed, rinsed well and 
quartered or cut into 6 wedges, depending on size 





1 pound mini peppers (see note) 
Y2 cup robust olive oil 
1 scant cup fresh lemon juice 
3 tablespoons kosher salt 
Freshly ground black pepper to taste 
1 Place a rack in the center of the oven. Preheat the oven 
to 500°F. 


2 With a sharp knife, cut several diagonal slashes about 2 
inches apart on each side of the fish. Put in a roasting pan 
and tuck the vegetables all around. Pour over the olive oila 
lemon juice. Sprinkle with the salt and pepper. Turn the fish 
over and swirl the vegetables in the liquid. Put the fish in th 
oven and cook for 20 minutes, or until just cooked through. 





3 Put the fish ona large platter so that it can be filleted witl 
no bones ending up in mouths. Put the vegetables and saud 
in a capacious bowl. Serve 2 pieces of fillet smothered with] 
vegetables and liquid to each guest. Glorious. 











DEVON COOKS THE FISH I'd ney cooked a tomatillo before; But you do need to know that 








in fact | had no idea what a tomatillo this is an expensive meal to prepa 
tasted like. | wasn't sure | had the Good fish is never cheap, and the 
tiature peppers; a cup of simplicity of this dish demands th 


e seemed like alot; and 20 best fish. Two 3!/2-pound red snap 





ninutes did not seem very long to pers cost me $90. | also worrieda 






te large fish. But just as lot about finding the ingredients. 
ribes, exactly 20 minutes The peppers and tomatillos turned 
1a timer) | had perfect 


thy out not to be a problem, but do not 
nk of preparing this dish 








‘unless you have access to really 
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S We Come to You! 


Learn the tricks of the trade 
in welcoming your house guests. 
Look for our latest book on sale now. 
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DEVON MAKES THE GUAC 

I've been making the same guacamole 
recipe forever: avocado, tomato, red 
onions, and cilantro, so New Year's 
Day seemed like a good time totry 

a new version. | vowed that | would 
follow the recipe in Barbara Kafka's 
VEGETABLE LOVE exactly. Not my 
usual style, but.... 
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GUACAMOLE 


MAKES 2% CUPS 


1 tablespoon kosher salt 


5 medium cloves garlic, smashed ar 
peeled 





3 small fresh hot peppers, such as 
jalapenos, halved, seeded, and 
deribbed 


5 tablespoons fresh lime juice 


3 large Hass avocados 


1 Sprinkle the salt over the garlic clo 
and mince very fine, pressing them jj 
the salt with the flat of the knife fron 
time to time until they form a paste. 
Add the peppers and mince them, pi 
ing on the mixture to make a fine pal 
that retains all the pepper juices. Seq 
into a small bowl, stir in 2 tablespoo 
of the lime juice, and set aside. | 


2 Just before serving, cut the avocad| 
in half lengthwise. Remove the pits é 
scoop the meat from the skin with a 
spoon. In a nonmetallic serving bow 
mash the avocados with a fork. Stir ti 
the garlic mixture and the remaining 
tablespoons lime juice. 





spoons of lime juice; two seemed 





| think you could also 








ForaFREE 
catalog call — 
1-800-518-6216 — 
Shop online at 
www.surefit.com 
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covered. 
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MERICAN STYLE is all 
ut comfort. You could say we're a little crazy on the subject. 
ericans work like maniacs; we take pride in being constantly 
austed and stressed out. And then we relax with a vengeance. 
at other culture is as devoted to comfort? We eat on the sofa 
watch TV in bed. We've given the world the La-Z-Boy recliner, 
California King, the chair-and-a-half, the spa bathroom, the 
ote-controlled everything. And I am certain that the American 
ise is going to be even more about comfort in the future. 
till, how you define comfort is a very personal thing. ‘The word 
ns Piferent things to men and to women. The tiniest cottage 
omforting for some people; others can only relax behind w alls 
slass in a stark white modern apartment in t the sky. This month 
use Beautiful looks at America’s favorite subject every which way. 
d your idea of a comfortable spot and enjoy it. 
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STEPHEN DRUCKER, EDITOR IN CHIEF 
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FRANCES SCHULTZ: This is a house that is perhaps most felicitously described as “pretty,” | 
ery traditional. Yet it has an unself-conscious freshness that speaks of today. 
JASON BELL: I love this traditional stuff. I'm from Mobile—you have to love it. It’s also my training. 











hich was... 
Irvine & Fleming for seven years. Amazing. But the traditional 
thing can get heavy. I began filtering away from that. There’s 





also a part of my heart that is modern. My wife is a modernist 
architect. ... 


So how did you approach the job with this client? 

I didn’t want the house to be super- traditional, but some of it 
was undefeatable. ‘The architecture was very Georgian, and she 
has incredibly traditional furniture. And she’s, like, | don’t want 
to spend a million dollars. Can we work with this stuff? 








There must have been a lot of it, which is a good thing, 
since this house seems to go on forever. 

It’s huge. And yes, a lot, and we used it all. They'd had a larger 
city apartment and a country house. She sent me to a ware- 
house, and I swear it was stacked to the roof. 


There’s a very strong color sense here. Did the client ask 

for a red and green house? 

No, but what she did not want was a house with the yellow 
living room and the red this and the green that—the Eng- 
lish country look. She’s had that. I told her, why don’t we do 
a calm entrance hall and bright colors off it so that each of 
the rooms will pull you in a direction. 





The beiges used in the passages allow the eye to rest before 
being excited again by the next room. Like that green living 
room—wow. Isn’t green difficult? 

No. It’s a Brunschwig & Fils strié paper. I picked the color 
from a sofa she already had. Why spend three thousand dol- 
lars re-covering something when I’d much rather put it into 
something she doesn’t already have? 








I love that back-to-back leopard chair thing. Does anybody 
actually sit in it? 

That thing is a Greg Jordan original design. I might call it a | 

“sociable,” but I think those have four parts. And people love 

sitting in it. It’s very comfortable. | 
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Walls in the library are Saddle Soap (Benjamin Moore 2110-30) ay ~ 

trimmed in Tudor Brow 2njamin Moore exterior paint). The on 4 

backs of the bookcase are i_adybug Red (1322). The red-and- ho 2 

white fabric is a crewe! f ee Jofa, and rug is Ocelot from “4 a 
Stark, a good “all over" p 1 for an irregularly shaped room, ob : 
& c A 


says Bell. Roman shades a chumacher linen. 





There’s a lot of red in the house. Red’s a bold color in deco- 
rating, used by bold personalities, don’t you think? 

Well she’s not not-bold. I think red is a very exciting color, 
and honestly it was kind of the signature color of Irvine & 
Fleming, so I really grew a fondness for it. 


Your curtains, it seems, are kinda “played down,” too. 
What is your philosophy about curtains, because I can tell 
you have one. 

You know what? Enough with the fluff. I mean, simple’s good. 
People like light, so why block it out? 


Because it’s a good way to run up the bill? 
Which is not my philosophy. 


The library color is so interesting. What is it? 

It was a great debate. The husband wanted a rich, wood- 
paneled room, and I said, do you know how awful new wood 
looks? Let’s paint it and we’ll make it look amazing. So we 
painted the backs of the bookcases blood red, and the walls 
are a Benjamin Moore color called Saddle Soap. 


It looks like a very comfortable house, but where does the 
family really live? 

They do quite a bit of hanging out in the family room, but 
really they live all over the house. ‘That was her specific 
request. She said, I do not want this house to feel over-the-top. 
I want to feel like I can go in and curl up and use every room. 


Is a comfortable house more about what you do, or what 
you don’t do? 

Hmmm. I think you have to mix furniture. Have a skirted 
table and a mirrored table—and throw in some plastic. So 
that no one thing screams “precious.” 


Doesn't that also make a house more “real,” and isn’t that 
a factor of comfort? 

Yes. Reality is the bachelor who comes in with all his modern 
stuff, and she’s got her family’s mahogany—it can work. I 
think to throw things out is a shame because it’s like losing 
a portion of someone’s life. Produced by Senga Mortimer 
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and Bell designed the room around 
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a previous residence, 


pulls it all together. 


he says, 


Walls are 
Carpet from Stark 


ng lamps from Hansen with custom shades. 


bean Mist (Benjamin Moore 2061 
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INTERVIEW BY CHRISTINE PITTEL PHOTOGRAPHS BY VICENTE 
























































! 
F 
e 
f 
( 
































OE 
ace 




















| 
| 








80 





Py e 
ei) nat 


cp: Was the space originally so loftlike? 


vw: It was already open, and we opened it up even more. 
We took down a wall between the kitchen and dining area 
and moved some doors. There isn’t much furniture because 
I didn’t want anything to get in the way of the view of the 
Atlantic Ocean and the Intracoastal Waterway. 

cp: Youve chosen a pastel palette, but these are not timid 
baby blues. They’re ice-cream colors like lime green and 
banana cream and hot pink. How do you make them look so 
sophisticated? 

vw: I’m playing with typical Florida colors, but it’s all slightly 
tongue-in-cheek. Most people would put hot pink or lime 
green on a little chair, but I put it on massive pieces. | wanted 
broad strokes. 

cp: Is that why you chose poured concrete floors? 

vw: I love the way they look—so clean and smooth. They're the 
color of wet sand, and cool to bare feet. I like to subvert expecta- 
tions by using industrial materials in a high-end setting. 

cp: What's going on with that big square of wood in the 
concrete? 

vw: It’s an insert of bleached oak. It starts in the entrance hall 
with a few simple strips, like the outline of a virtual carpet. 
Then you walk into this big room and you see the square, like 
a raft in the middle of a sea of concrete, with a Mies van der 
Rohe daybed floating on it. It’s like a piece of sculpture. 

cp: You mixed Philippe Starck’s Louis Ghost chairs in with 
more normal chairs around the dining table and the break- 
fast table. Isn't it a little disconcerting to sit down on a clear 
plastic chair you can barely see? 

vw: It doesn’t bother me. | chose those chairs because they 
disappear and I wanted you to see the base of the tables. I also 
like the idea of all these sitters just floating in midair. 

cp: Why is the light over the dining table so big? It looks as if 
it would be bright enough ‘0 be in an operating room. 


Christine Pittel: What was in 
your mind when you designed this 
yy apartment? | 

, wi v= Vicente Wolfs | was thinking of 
Steere Miami in the 1950s—all those ladies 
with blonde hair and fur-collared 
sweaters and backless mules walking 
down the beach—and how glamorous it 
looked. Then | just tried to interpret it in 
my own way without being silly or trite. 


/ 
7 


vw: It’s soft, not bright, because a translucent 
piece of glass at the bottom of the shade acts as 
a diffuser. The table itself is big—1o feet long— 
with a frosty resin top that looks like a slab of ice. 
I wanted to bathe it with light so the whole thing 
would glow. The big fixture also defines the din- 
ing room by light rather than a wall. 

cp: It seems like you're doing the same thing, in a 
way, with the gauzy curtains that come right off 
the window and into the living room. 

vw: It’s the easiest way of separating one room 
from another without really dividing the space. 
Besides being a boundary, they add softness and 
color. You could do a different color on each side. 
cP: You seem to have a particular fondness for 
high-backed sofas. How come? 

vw: I like the fact that they create a little barrier, 
so you don't see everything as soon as you walk 
in. It gives you a little room within a room, creat- 
ing a sense of intimacy in a big open space. ‘The 
real secret of the sofa, though, is the curve. That 
means the people on either end don't have to lean 
forward to see each other. My idea of comfort is 
a shower as big as a room, rather than restricted 
toa stall, and furniture that really lets you lounge 
around. That’s why | always give at least 30 inches 
of depth in a sofa seat, so you can curl up. 

cp: You often pull furniture off the wall, but it’s 
still a surprise to see a bed in the middle of a 
room. Why did you choose that spot? 

vw: It’s where you get the best view of the ocean. 


The bed floats on another island, this time made 


out of a square of pink carpet, cut and inserted 
into the wall-to-wall green. It’s playful and fun. 








4 
| 








ates is a 


Wolf carried the lime-green upholstery and the Louis Ghost chairs from the dining 
room (opposite) to the breakfast area (this page) to create a sense of continuity. 
The breakfast banquette is covered in Cat's Eye-colored Sabrina leather from 
Spinneybeck. The Eero Saarinen table is topped with Formica. 
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Produced by Doretta Sperduto 
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TOP: In the master bedroom, the carpet is a square of pink Prestige Saumon 
inserted into lime-green Wolmoquette (both from Stark Carpet). The Ero/S/ 
swivel chair is by Philippe Starck. ABOVE: A sheer linen curtain separates the 
sleeping and study areas. The custom-made desk is wood with a concrete top. 
RIGHT: An 18th-century Thai monk's bench was used as a night table, set with 
acid-green vases from Two's Company, Burmese tear-drop mirrors, and a 
Metamorphosis 1 lamp from Collura & Co. 
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CHARLOTTE MOSS, INTERIOR AND FABRIC DESIGNER 
Comfort is really all the minutiae of life. You don’t want to lean over the sink to put on your 
makeup—you want a lit swing-arm mirror. If you read in bed, you want an extra-big 
pillow and no wrought iron or fragile cane headboards. Your bedside table should have a gallery 
around the top so things don’t fall off. 
ROBERT RUFINO, VICE PRESIDENT OF CREATIVE SERVICES, TIFFANY ae COM 
lost men want money, security, and power, but rt to 
is a walk on the beach, s 1g on freshly ironed Dae ae 
most of all, glamour. But there is private comfort and there 1s pul 
> woman who wears rur on the out 
the woman who wears tt on the 111 





ELISSA CULLMAN, INTERIOR DESIGNER 

Women like really good shoe storage, so I like to make shoe shelves out of glass. You don’t have 
to paint them, and street dirt just sprays right off. Men need that big-screen TV, the phone, 
and the computer all together so they can talk and work while they're watching the ball game! 
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JONATHAN ADLER, HOME FURNISHINGS DESIGNER 

Men may say they want to surround themselves with maleness, but secretly 
they love the squishy and blame it on their wives. 

MARIO BUATTA, INTERIOR DESI 

rhts on dimme | Stone Age furniture arrangem 

Y ] hey} 








MISH TWORKOWSKI, JEWELRY DESIGNER 
Color is comfort. It feels like a warm embrace. White rooms and black rooms may be totally chic, 
but do you feel comfortable in them? No. 


STEVEN Ce RE INTERIOR DESI) 
Furnishings scaled appropriately to the size of your To 
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mmfortable? | 
Bnfortable? | 


R MARINO, INTERIOR DESIGNER 

ot seems to me to depend on body type. Small clients can be 
rtable even on a hardwood bench, but more abundantly 

It clients never find even the deepest chairs, with 100 percent down, 

nfortable. As to the differences between men and women, 

aver know if women are comfortable unless they tell me. I always 

yw a guy is comfortable just by looking at him. 





DUANE HAMPTON, AUTHOR 

I like coming home to my history and climbing into bed with a good book. 
Men, I think, are most comfortable wherever they don’t have to perform. 
They love being able to come off-stage at the end of the day. 





H LAUREN, FASHION DESIGNER . 
me is a place of comfort and refuge, and [ am most comfortable at 
ne, surrounded by the people I love: my family and my friends. 











ARTHUR DUNNAM, INTERIOR DESIGNER 
Men like to sprawl, preferably in armless chairs, and claim their 
fiefdom. They love intense texture, like thick fluffy carpets. Women respond to pattern. 





JO FERNANDEZ, INTERIOR DESIGNER 
men like a beautiful bathtub and good linen sheets. Men want a 
ut, a book, a fireplace, a cashmere blanket, and a good wine. 


DANA KALCZAK, VICE PRESIDENT OF DESIGN AND CONSTRUCTION, FOUR SEASONS HOTELS 

Have rooms with nine-foot minimum ceiling heights and light switches just where you expect them to be. 
We use brilliant white plumbing fixtures only, so they sparkle and look clean. And because it’s 
unpleasant to stand on a drain, the shower drain is always in the corner, not the center of the floor. 


NA KARAN, FASHION DESIGNER 
‘both a women, it is all about being totally at ease 
h yourself and your senses. 


ROBERT STILIN, INTERIOR DESIGNER 

J like to see a big, soft wing chair in every house. I like to rub upholstery fabrics 

against my cheek, just to make sure they're what I’d want to feel against my face. I take my shoes 
off to feel prospective carpeting and bathroom tiles, too. And I really believe that if you're going to 
be afraid to use something because it’s precious, you shouldn't buy it. On the other hand, if 
putting a T’V in your living room is going to make you use that room, do it! 
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BIRCH COFFEY, INTERIOR DESIGNER 

A room that’s not used a lot will never be comfortable; it will only be about a 
color palette. That’s why you've got to be totally honest about 

what you really like. If you're not interested in books, don’t do a library. 
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| MIMI READ: When I think“ Tudor,’ 
I think “dark and heavy.” 
But this one has so much life. 
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BY MIMI READ PHOTOGRAPHS BY ROGER DAVIES 
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ABOVE: There were very few walls to 


designer Jeffrey B 


“is an opportunity to desi 


4h " nAponcite: Th 
there. OPPOSITE: ine 


| READ: You've done this overscaled bold pattern on the 
‘ance hall floor, yet the mantelpiece is almost bare. 


"REY BILHUBER: You know, mantelpieces are such a poten- 
or disaster. People see them as these big, formal, foreboding 
juments so you end up with a pair of huge candelabra, sym- 
rically placed. ‘Then they'll put the world’s largest mirror 
yp of that. I prefer nuance, intimacy, and asymmetry. I used 
vely little painting that I put on a plate stand and a few 
crystals. It’s all low, low, low. 


, you're trying to welcome people, not intimidate them. 
you don’t want them to just turn on their heels and run 
<out. We'll intimidate them later. (Laughter). 


living room is a polite, traditional room, but at the 
ie time it’s so urbane and energized. 


nt see tradition as a vehicle for nostalgia. My clients don’t 
se to live in some other time or place. They want the very 
of the past, with a sense of optimism toward the future. 


(do you pull that off? Subtraction? 

traction is a good word. The modern sensibility is brought 
hrough editing. The most important choices you can 
e have to do with how to say no, how to be restrained. 


you think traditional rooms are more comfortable 

Nn modern ones? 

uld hate to pigeonhole them in that way. But yes, I think 
/ are. 


‘because domestic comfort is something that’s been 
ked out over hundreds of years, and so you can't sud- 


ilhuber put 











denly decide to strip everything down to tubular chrome 
and expect it to be as comfortable? 


Physical comfort is proven. Nothing tops a great chair and 
good lighting. 

Lighting seems to be an area where you definitely veer 
to midcentury modern and contemporary. 

Lighting is engineering and technology, so it’s almost obli- 
gated to be modern. 

The formal dining room must be the room you had in 


mind when you suggested that you'd intimidate the visi- 
tors later. This is the blockbuster, right? 


The clients are in the media business, and they do a lot of 
glamorous dinner parties. ‘hey wanted to knock people over 
at the door. I thought, why not? 


This room strongly evokes other sorts of interiors. 
It has a sort of Orient Express quality to it, don’t you think? Or 
sometimes I think of it as the boat I thought I was chartering. 


What's your take on the perfect dining chair? 

A lot of people have it in their heads that dining chairs need 
to be leggy, made of brown wood with an open back. I think 
no, it’s the opposite. The beauty of the dining room is the 
table —what’s on it and who’s surrounding it. The goal of the 
dining chair is sheer comfort. Upholstered chairs will do. 


What makes a room deeply comfortable? 


Rooms that sincerely define their owners are comfortable. 


Everything expresses them, nothing is foreign to them. 
Produced by Senga Mortimer 

























































| “The chairs are tufted in 
| pannéed leather that’s 
been treated with a slight 
pearlescence. There’s 

a flat-out glamour 
happening and this 
certainly adds horse- 
power, don't you think?” 
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In the family room, a worldly, Netatzing mit arn : 
'Griscom, and a aay of 1960s PSone Penn “InSpited reer 


— 





L always begin with a 
furniture plan. The 
est plans come from 
yending time in each 
om during different 
times of the day. You 
ave to imagine your- 
elf as a chair. Where 
uld you want to be?” 
















ABOVE: Decorated in 
soothing shades of 
ivory, caramel, and 
brown, the master 
bedroom walls area 
custom-glazed finish 
by Mark Uriu. Millwork 
and trim are painted in 
Benjamin Moore's 


Dove. The graphic white 





X-benches with box 





scale hemp gingham 


in violet and ivor’ 





y by 
Kathryn lIreland-a 
classic pattern familiar 
to children through 
aprons and tablecioths. 


Bilhuber & Associat 





designed this comm 
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WHO: Valerie Smith, co- owner with her daughters 
THE HOUSE: a weathered gray shingled cottage int 


INTERVIEW BY PENELOF~ GREEN PHOTOGRAPHS BY DON FREEMAN 
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ve 
ved 27 
es in 
arly as 
ny years. 
w does 
eel to 

ve your 
n home? 


RIE SMITH: It feels right, and it feels like it was time. 
e it was time for me to become a grown-up and live like 
al people. Whatever that means. I’m a gal who’s been 
ied and divorced. | did the Donna Reed thing. I’ve been 
y own since then, and I’ve really learned to make a life 
self. I loved this house the first time I saw it fifteen 
ago. I bought it a year ago. It took me an entire year to 
he financing. I was terrified. I’ve always lived from pillar 
st. Moving into other people’s homes, to sort of house-sit, 
ecome a way of life for me. 


SLOPE GREEN: What you were doing before you 

ed the Monogram Shop? 

thing, and nothing. I'd worked selling clothes, and in a 
t shop. I’ve done real estate. One day I backed into this 
hop: there was a guy with an antique store that was fail- 
nd he wanted a partner. And then he didn’t want to do it 
ore, and | got the whole thing and we started the mono- 
s. We bought the hand towels and the little tote bags and 
them on the antiques and off we went. My daughters 
‘pushed me. Otherwise | never would have done this. I 
t think you were allowed to love your job. 


t's it like living in a village? 

deauty of Kast Hampton is it’s a genuine small town with 
d beach resort wrapped around it. I love what I see out 
ont door: the church, the village green, the American 
mn the flagpole. It’s like waking up on Plymouth Rock. 


ook yery settled in here. 
you buy the furniture to fit the house? 





Not at all. I've had this traveling band of furniture that’s been 


with me for the 27 houses. I move, and along come my bud- 
dies—I call them my best friends. Each place we go, we go 
together, and we just figure it out. 


What’s your favorite room? 

That tiny room with the brown chintz with the roses. It’s 
my zone. Don’t you think everyone has their private place? 
Where your music is, your phone, and your newspaper. 
There’s a little flat-screen television in there that’s the size of 
a sheet of fax paper, on a rickety bench, so my grandchildren 
call it my “media room.” I’ve had ten kids in there with me. 
It’s the smallest room in the house. People love little rooms, 
don’t you think? If you can squish people in, they want to be 
squished. Which is why it’s so fascinating to me that people 
build houses now with those “great rooms.” 


What do you think matters most in a room? What gives it 
atmosphere, comfort, and style? 

The only thing that matters is the light. You can have the 
worst room in the world, and if you light it right, you can 
make it come alive. 

Can you be really prescriptive about lamps? Most 
urgently, what wattage? 

Standing lamps are incredible. ‘They can carry a whole 
room. Wattage is key: 40 watts max for a pretty room. Cream 
shades, I love best. I love parchment shades, too. They're 
modern and old-fashioned. And affordable. Other than that 
you have to go with beautiful silk shades in colors that work 
with the room. Lamps are where cozy comes from. 


e Monogram Shop. Firsttime (and very proud) home owner. 
of East Hampton, New York 


ITE: Valerie says she woul 





‘eight feet square. Br 
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Do you think women and men get comfy in different ways? 
In order for men to feel comfortable, they have to be in con- 
trol—of the clicker, the book, the newspaper, the zone. Hence 
they feel safe. They like that zone they control, where they 
can get horizontal and insist that they just closed their eyes for 
a moment, when they were actually taking a nap. ‘They never 
own up. My first husband used to say he was checking his 
eyelids for holes. Whereas women are more ad hoc about it. 
Women can can curl up anywhere and make a nest. 
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We can extrapolate from what you say that a man needs a 
sofa, but a woman likes a chair. I'm really seeing a lot of 
chairs in here. Can you count them? 





‘There’s one sofa. And |pause] 31 chairs. 

There are throws everywhere, too. What’s that about? 

Don’t you think, wherever you are in the house—this gets back 
to my point about curling up—you'e going to need something 
to put over your little knees? You've got to have something to 
cuddle up with. I like lamb’s wool angora and cashmere. 


Okay, we've established yow’re a curler-upper. Where do 
you take naps? 

I haven't had a nap in 13 years, but if I did, I'd have it on my 
bed. I think the trick to making a bed cozy is to put a duvet 
under the top-sheet. It makes a squishier thing. I have nice 
sheets, too, always white. And a duvet on top. 


I see the Monogram Shop sells cashmere hot water bottle 
cozies. Do you have a hot water bottle in your bed? 
No. I got scalded by one once in England. 


There’s a monogram on your hand towels. Is it yours? 
Oddly, yes. Most of the things in my house are mistakes from 
the store. ‘The beach towel that says “Fred,” for example. 


Do you believe in accident or design? 

Complete accident. | do believe most women back into 

things, or find them by accident, as opposed to most men, 

who go to law school and become a lawyer. Over and over 

you talk to women and they say, “I was just going along 

doing whatever and I ended up being a...veterinarian.” 
Produced by Senga Mortimer and Edward Ross 
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POSITE: “Shabby chic’ may have peaked for sc people, Dut Valeri at > IC ar oe 
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+ Soulful quality of an old 
tairs bedr« 
never resist the o 












































ROME une ck ats cover, is barely bigger than the beds, a Pitt 1920s bedroom suite from Beall & Bell in Gre} 
port, N.Y. OPPOSITE: For her own bedroom Valerie chose her favorite wallpaper, Bowood for Colefax and Fowler, one of the great paper} 


all time, available through re Tout. She picked one of the more vivid colorways and didn’t hold back. Her favorite object of all 
the big pink bottle holding t I quince, an old French perfume bottle. FOR MORE DETAILS, SEE RESOURCES. 

















Seeagote 
S 














] 
and we ane 












MFORT IS 


: What was the house like when you first saw it? 

Oh, you know, three florals, a stripe, and a plaid—that kind 
cheme. My client was ill at ease in her own home, with all 
bright green, the oranges, the lowers everywhere. It didn’t 
k like the sophisticated person I was working with. The 
ise was built in the 1920s and had some really bad additions 
e over the years. The floor plan was a disaster. The architect 
to fix that, but I had to nail it down with the color palette. 

: What was your palette? 

: Neutrals that harmonize, and | don’t mean a bunch of 
ges. | mean rooms the color of old bronze, the color of a 
eat field, or dulled silver. These rich neutrals all flow together 
hat going from space to space is easy and calming. No abrupt 
nges. hey give my client the “unity” and “quiet” she asked 
for. 

: What else did you do to create unity? 

: [he trim in every room is the same color as the walls, but 
hotch glossier—which incidentally helps make the rooms 
k larger. White trim would be too busy. Except for the 
chen, all the lamps have pleated silk shades in various pale 


utrals. All the curtains are simple—no valances, nothing 








Interior designer Cindy Smith and architect Ken Pursley 
explain their soothing way with color 


fancy at all. When you are doing curtains with plain fabrics 
and neutral colors, you have to pay special attention to details. 
Look at the relaxed French pleats on most of the curtains—it’s 
not a tight, severe pleat. 

EG: I notice that the dining room chandelier is way out of scale 
for such a small room. Why did you make that unusual choice? 
CS: We needed a strong visual impact, something to wow 
you. It’s a small space, just § feet high, near the front door. It 
was a dead little room, even though the owner already had 
a beautiful English antique table and chairs in there, and a 
great Oushak rug. The chateau-size chandelier that I found 
in France wakes the room up. The raised wood paneling we 
added gives off a warmth that makes this a terrific night room. 
It’s alive now, and yet it’s still soothing. 

EG: Did the master bedroom need some jazzing up too? 
CS: Oh, absolutely. It was another little square box, so even 
though I stayed within a quiet color scheme, | brought in lots 
of different fabrics and a wool-and-linen rug with a raised 
damask pattern. We put an upholstered screen in one corner 
to help break up the box and made it more interesting by slip- 


covering the screen’s arched tops. 
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Architect Ken Pursley tells 
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THERE'S MORE TO PICKING A CHAIR OR SOFA THAN LOOKS. 
It has to feel good, too. When it comes to seating, one size—or 
shape—never fits all. So we paid a visit-to Steven Jonas in 
New York to learn the essentials of comfort, quality, and 
sitting where you ought to sit. He is president of Jonas, a 
family of upholsterers who for three generations have been 


making custom seating. The Jonas showroom is‘the Chanel 


1g. 
of upholstery, with 260 styles of armchairs, armless chairs, 
dining chairs, sofas, love seats, and chaises longues, all in 
white muslin like dressmaker’s mannequins. As I tried them 


out, here’s what Steven had to say: 


The first thing you've got to do is sit in them. Simple, right? 
You can't order a sofa online with a guarantee that it’s going 
to be comfortable. It’s one of the biggest mistakes people 
make. It’s not all about aesthetics. | mean, aesthetics are 
very important, but as architects would say, form follows 
function. Function is paramount. We can build it right; it’s 
just a matter of what’s right for you. There’s no one particu- 
lar chair or sofa that suits everybody. It depends on how you 
like to sit, how tall you are, how big, how young, how old. 
\nd what you're using tt for. 


oe 


You know what? ‘This is the way I think of furniture whi 
look at a person. Your legs, your knees, your butt, your b 
your neck—these are the important factors in findinf 


piece of comfortable furniture. 


Some people like to sit with their back at an angle. Sj 
people like to sit with their knees parallel, their legs straj 


These are the different issues you want to think about wil 


youre sitting on a piece of furniture. Basically it comes dig 


to your center of gravity—where you want the least stil 
You buy a chair so you can either be cradled in it or s ; 
top of it. Like, my mom wants a chair where she’s on taf 
it. Get up, push out. I like a chair where I can sit in a papi 
pajamas and feel enveloped. And some people like both 


Men generally like deeper, more slouchy chairs. Women 


more upright ones that give them better posture. 





When a loveseat gets er ei ahi 70 inches, like the Marshall Field sofa, it’s in intimate territory—comfortable for one person, but | 
tae el ae uhm Lol Meh aetna aT eee LM hag) a Mee Me ele ee or 


od chair, a good sofa, it starts with the construction. 
ve got to have top-grade wood. We use maple that’s 
4) dried in a kiln, no defects, one solid piece—that way 
J don't get breakage. We hand-tie the springs with soft 
) so they stay springy. We layer and keep layering with 
-ap, horsehair, cotton, a down pad, muslin. You're never 
iosed to feel the lumber. 


‘l, there’s more to it than that. Like the pitch of the seat. 
ould be graduated, 20 percent from front to back. And 
/1 there’s what you fill it with. Our cushions are 80 per- 
) down, 20 percent feather. ‘he back of the seat is 100 
+ ent down. 

jere’s a piece of advice, by the way. Don’t ever vacuum 
y¥ down cushions, because vacuums are very powerful 
ye days, and eventually the quills start to poke out. Give 
}cushions a whack once ina while to get the surface dust 








and once a year, in spring, put them out in the sun fora 
Yhours. The warmth will perk up the loft again. Just like 
hes ona duck. 
MAS KG aM (OKO. CSIs Ure EVIEEI CS 
fer from the top end? 
| wood isn’t one piece, and it’s not always the best qual- 
(ou often feel the wood in the platform and arms. The 
ings aren’t hand-tied and you're not getting a variety 
rings. You need various gauges, so they’Il move inde- 
dently and not as a unit. Here, feel the arm of this sofa. 
? It moves. It’s alive. It has life, a mind of its own. Now 
ck out the back. It’s firmer in the lumbar region, where 





it's supposed to be firmer and softer the rest of the way up. 
Beautiful, don’t you think? 


| would go with a deeper sofa, because you can always put 
a pillow on it and make it upright if you need to. And a 
comfortable man-size club chair. ‘Vhen probably an open- 
arm chair of some sort where you can sit straighter—it also 
adds a little lightness to the room. 


They're all comfortable for the needs they address. Com- 
fort is such a personal thing. What’s comfortable when 


youre 30 is maybe not so comfortable when youre 4o. 


Ah. No. That wouldn't be discreet. 


Oh, well, you said it. I didn’t. 








very room needs an ai 
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“A slipper chair is called that because it was 
used to put on slippers or shoes in a bedroom. 
But I think public and private rooms became — 
intermingled as time went on, don’t you? 
‘Things are more casual. ‘Today we wear __ | 
ajamas out to the theater. So there you go. 
t’s no longer a woman’s chair. Itsa great 
occasional chair that could be in any room.” | 
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Spicing it up with ar of tile colors, mellow woods, and contemporary efficiency 
PHOTOGRAPHS BY JOHN ELLIS 








HOW bo you strike just the right balance between modern and warm? Lisa McGee finds ¢ 
from designer Janet Metson Urman and homeowner Abby Yasgut. 

LM: Abby, What were you trying to achieve in the remodeling of your kitchen? 

AY: My husband and I thought about what we wanted to feel when we went into the spa 
We've always liked Craftsman design and even Asian, and that led to our choices of certé 
woods. The cabinets are made of Douglas fir and the floor is oak. The warmth of the wod 
balances the stainless-steel countertops and appliances. The stainless steel does scratch, t 
it holds up well and the scratches add character and make the kitchen feel lived in. \ 
wanted a very clean look—no outlets showing. 

LM: Do you have a favorite thing in the kitchen? 

\Y: Yes, the pot filler, because I don’t have to lug water from the sink to the stove. I also If 
having the counters free of appliances. They are stored on lifts within the cabinets. 

LM: Janet, how did you go about choosing the colors for the glass tiles in the backsplaslf 
JU: We already knew the materials for the counters, stainless steel, and the cabinets, Do 
las fir, so we pulled colors that would work well with those. In the end we chose thirte 
different colors from the Lake Garda collection through Ann Sacks: ochre, chrome gre} 


sandalwood, palazzo gray, lemonade, crocus, olive, bay leaf, papaya, amber, passion fr) 
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chamois, and twilight rose. We ordered them in a random pattern. They arrived 
sheets, which made the installation much easier for the contractor. 

LM: Did the square footage for the kitchen increase with the renovations? 

JU: Yes, we took down a wall that used to stand between the kitchen and a laund 
room (the stove and second sink are now where the laundry room used to be). TI 
kitchen is now a ‘I-shape, and the washer and dryer have been incorporated in 
a closet within the kitchen. We didn’t raise the ceiling but did add two skyligh 





which have remote shades so there is a lot of light control and the natural lig 
adds a warm glow to the space. | 
LM: What treatment did you have done to the walls? 

JU: There is a very subtle golden umber glaze that I had a local faux painter, Pet 


Gregory, apply. He used two coats of Benjamin Moore linen white satin, followef 





by a custom-mixed oil-based Benjamin Moore glaze. The idea was to get the wal ; 
to blend in with the individual multicolored tiles on the kitchen surround. Ff 
used several colors in mixing the glaze (burnt umber, raw umber, magenta, yella 
oxide, yellow, red, black, blue, and white). The glaze is mixed with paint thinn 
and kerosene. It is applied with a roller and immediately patted off with a natur 
sea sponge wrapped in cheesecloth. The effect is a wonderful subtle movemei 
on the walls, which magically changes as the light of the day progresses. 

LM: Why did you put the kitchen table on casters? 

JU: The seating area is a booth, in essence. So by putting the table on casters y¢ 


can move it out to make it easier to sitdown. — Produced by Char Hatch Lang¢ 
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Things you never want to 
hear your plumber say. 





When he arrives at your door... 










He Is If he looks professional. 
He Isn't if you can tell he had a chilidog for lunch. 









VA « 
J 


3e “I didn’t know that was on the 
bottom of my shoe.” 





When he enters your home... 










He Is If he puts shoe covers on to protect VY « 


7e “You don’t need hot water for the 


your carpet and floors. next week or two do you?” 


He Isnt If he gives you the number of a carpet 











VA « 
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3° “Wow. My estimates aren’t usually 
this far off” 


cleaner and says,“ You'll be needing this.” 


| When you ask for an estimate... 
He Is If he hands you a pricing menu that shows ‘ 
AZ « “40 : : ” 
what every repair will cost. ve “Holes or not, it’s still my lucky shirt. 


He Isnt If he says,“How about a guesstimate instead?” 


You could spend a lifetime looking for the perfect 


plumber. Or you could save yourself the time and 
just call Mr. Rooter®. Find the plumber you deserve 


at MrRooter.com or by calling 877-Rooter-5. 





When you ask for an explanation of the problem... 


| Hels If he gives you a clear and detailed answer. 





PLUMBING 


He Isnt If he says he'll need to speak to his lawyer 


before answering any questions. 
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STONE + GLASS 

‘The HAMPTONS BLEND, $119/ 
square foot in Watermill, was 
designed by Nancy Epstein for 
Artistic Tile. The mix includes 
clear glass, Thassos marble, 
Azul Ci ielo (an exotic stone 
from Italy), ee Bianco Carrara. 
ARTISTIC TILE, 800-260-8646; 
www.artistictile.com 


IRIDESCENT 
From Oceanside Glasstile 
consider the new SHIRE MOSAIC 
TILE BLEND, $32/square foot. 
, : ‘The tile colors (which are all 

4 at iridescent) include 40% ‘Tessera 
mosaic in Olive #38, 40% Tessera 
mosaic in ‘Tahoe #28, and 20% 
‘Tessera mosaic in Fleet Blue #27. 
OCEANSIDE GLASSTILE, 760- 
929-4000; www.glasstile.com 
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MUTED Ei 
Bisazza’s AGNESE palette, ra 


$28.50/square foot, offers a —— sa ; 
5 Pee , 
subtle color mix and is com- Z 3 } 
r : . Qe — ne 
posed of glass mosaic using ( ip i 
their Aria, Gloss, and Gemme pet Lit een 
collections. Each tile measures ea 
ascites 
¥" x 74" BISAZZA, 800-247- TR [ 4 <4 


2992; www.bisazzausa.com — 
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UP CLOSE 
From our feature 
eieweur 2"x 2" Lake 
Garda glass tiles, 
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DOES IT 


that will save you 
money. 


If you've ever called an 
expert to handle ahome 
repair, only to write 
a check mumbling, 
"I could have done 
that myself,” you're not 
alone. On the PBS series Handy 
Ma‘am, home improvement expert 





Beverly DeJulio plays host to millions of 
viewers who want to know if, and how, 
they can indeed do it themselves. 


“Depending on where you live, it can 
cost you $50-$100 each time you call a 
repair person to your home,” says De- 
Julio.” Knowing a few simple fix-it tricks 
can save you that phone call—and 
some money.” 


LIQUID-PL 
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HERE ARE SOME OF BEVERLY’S TIPS: 
THE WAY: If your shower flow is 
slow or uneven, the shower head may 
be stopped up with mineral deposits. To 
clear them, fill a food storage bag with 
white vinegar that has been heated to 
warm, then attach it to the shower head 
with rubber bands. Soak for at least 
half an hour. 


CLEAR 


PATCH IT UP: If your screens have tiny 
holes, place a dot of clear nail polish 
over each one. For holes up to one 
inch, buy small screen patches that at- 
tach without tools. And if your screen 
has come loose from its frame, pur- 
chase an inexpensive, easy-to-use 
splining tool, which will allow you to 
simply wedge it back in. 


T YOUR DISPOSAL: If your garbage 
disposal stops working, go under the 
sink and try the reset button. If that fails, 


go back under the sink and insert an 

























ADVERTISEMENT 





Allen wrench into the hole inf 
ter of the bottom of the unit, ar 
the wrench back and forth to 

whatever is jamming the bial 


EASY CHAIRS: If your dining rool 
are stained (or just need updaj 
move chair seats using a screé 
to take out screws that attach 
to the frame. Cut new fabric thr 
es bigger than the seat on 
and pull fabric tautly a, 
Working from the middle of eq 
use a staple gun to secure fay 
derside of seat. Copy corner fo 
the original cover and staple int 


DOOR PRIZE: If your door is n 
ing properly, it may be loos 
hinges. First try tightening th! 
screws; if the wood is strippé 
the screws out and put whiff 
and toothpicks into the hole. 
and replace the screws. 











Step into a fresher house. 
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+ Always SAVE | — 

| 25%-B5™ mores 

Fast, Free UPS 
Shipping 


Guaranteed 


5% - 85% off all Blinds & 
er! Visit www.americanblinds.com 
PREE Blinds catalog. All the top 
? Hunter Douglas, Levolor, Duette 
|. FREE Shipping — Lifetime Lowest 
Guarantee — 100% Satisfaction 
ee. 
www.americanblinds.com 


Free 
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Baths From The 
Past 


















































es of custom design solutions for 
nd kitchens at factory direct prices. 
al classic and antique style faucets, 
| sinks, shower systems, tubs on 
igh tank toilets. Brass & nickel 
5 Our specialty. Visit us at 

)} www.bathsfromthepast.com 


Free 



















The Antique Quilt 
Source 


ANTIQUE 
AMERICAN QUILTS 
from Pennsylvania 
Quilt Country 
ca. 1850-1940 
Over 25 years in Home Business 
Catalog/Color Photos 
Www. antiquequiltsource.com 


$8 





Budget Blinds 


Let Budget Blinds* show you the infinite 
possibilities for your windows with our 
FREE Design Guide, Point of Views™. 


Budget Blinds” has a great selection of 


window coverings, ‘Expert Fit” 
measuring and installation, FREE in-home 
consultations and over 1000 Style 
Consultants nationwide. Order your FREE 
Design Guide at 

www. BudgetDesignGuide.com 


Free 


Each franchise independently owned & operated 


SSEEEEEEEEEEEEREEEee 





























Architectural Products 
by Outwater 


Outwater features 40,000+ Decorative 
Building Products at the Lowest Prices! - 
Architectural Mouldings & Millwork, 
Columns, Balustrading, Wrought Iron 
Components, Lighting, Ceiling Tiles, 
Hardware, Furniture & Cabinet 
Components, Wall Coverings, Fireplace 
Surrounds... and so much more! 
www.Archpro.com 


$5 
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CHICO'S 


Find Something New Every Day! 

At Chico's, you'll find everything from 
comfortable, every day clothing to elegant 
eveningwear. Chico's exclusive designs 
range from classic black pants and cotton 
tees, to specialty jackets in one-of-a-kind 
prints and patterns. You'll always find 


something new at Chico's. Best of all, 

youll find it in a warm, friendly 

environment at locations nationwide. For a 

free catalog with a special savings 

certificate, call dept. 2438 at 

1.888.855.4986 or visit us on the web at 
www.chicos.com 


Free 
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Pe (MT 
THE LOOK KITCHEN OF THE MONTH 


We picked out a few of our favorite details in this kitchen and set off to find the nearest 
thing for your home. Here's how to get your own little piece of the look 


H.0 UcS-E, BE AUST ILE UBe 


1. Can a classic WINDSOR 
CHAIR ever look hot? It can 

if it comes in a huge range of 
unconventional colors, like 
china blue, shown, $490. 
Among the other 39 tones to 
choose from are, below, top 

to bottom: buttercup, but- 
tercream, citrus, sprout, china 
green, china blue, and corn- 
flower blue. MAINE COTTAGE, 
888-859-5522; www.mainecot- 
tage.com 2e The wood in this 
kitchen is not too light, not 
too dark—just right. VENICIA 
CABINETS, seen here with 
Prima door style and Honey 
Cherry finish, have doors that 
open extra-wide and come in 


31 different finishes and colors. 








From the Natura collection 
KRAFTMAID, 800-571-1990; 

www.kraftmaid.com 

3. A POT FILLER at the bad 
of the stove is one of those 
things you never even knew 
you couldn't live without. 
The Systema pot filler comd 
in chrome, $650, or stainles 
steel, $785. KWC AMERICA, 88 
592-3287; www.kwcamerica,| 
com 4. In a modern kitchet 
shape really counts. The cut 
tapered legs of the BASIC 2 
TABLE, $399, which measut 
63” x 28” and is shown here 
a cherry veneer, will give yot 
a lot to look at in an otherwi 
spare room. BOCONCEPT, 88 
616-3620; www.boconcept.ca 












































































| 


; Country Curtains 





iwindow fashion for every style of 
, Magically transform your rooms 
prdinary to extraordinary, easily and 
bly, with Country Curtains®). More 
ymade styles, fabrics, lengths and 
5 than you'll find anywhere. 

1-800-876-6123, Dept. 15706 or 
ww. sendcatalog.com. For your free 
pe color catalog. 










www.sendcatalog.com 


Free 
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re the architects and designers, 
‘t managers, and craftspeople who 
We provide expertise, experience, 
‘efined building systems. Only 
‘ean, proudly offering Deck House, 

and The Dwell Homes by 
‘ean. 1-800-727-3325 


www.emp-apf.com 


$20 
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Design Toscano | 





Discover the timeless appeal of classic 
decor with our exclusive furniture and 
statuary collections, hand-crafted of solid 
mahogany, bronze, pewter, marble and 
resin. You needn't travel the world to 
transform your home-simply open our 
pages and let the journey begin! Visit 
www.AD2603.DesignToscano.com and 
receive a one-year subscription for $3. 
www.ad2.603.designtoscano.com 


$3 








Fanimation 


extensive collection of 
unique and innovative fans are as 
functional as they are expressive. 
Fanimation fans complement every décor, 
from tropical and traditional to retro and 
contemporary. 

To see just how extraordinary a fan can be 
and to get your FREE catalog visit us | 
online at 


Fanimation’s 


www.fanimation.com 


Free 








| 





To Order Ore Mail in the tear-out envelope form, or clip-out form, in this section. 
To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 8am to 9pm; 
Saturday, 9am to 5:30pm; and Sunday, 9:30am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 








Edward R. Hamilton, 
Bookseller 





Scrs EDWARD RA. HAMILTON Gi 


ningrte 


Shop America’s largest Bargain Book 
Catalog. Save up to 80%! Choose from 
recent overstocks, reprints, plus current 
books and today’s best sellers. Quality 
hardcover books, starting at $2.95. 
Home Décor, Gardening, Arts & Crafts, 
Biography, Travel — 67 subject areas. 
Something for every booklover. 
www.erhbooks.com/gtq 


Free 





(FLORENTINE CRAFTSMEN 





GARDEN ORNAMENTS 
FOUNTAINS ¢ FURNITURE 
STATUARY * PLANTERS 


Our hand-crafted creations have been 
making good gardens and homes look 
GREAT for over 85 years. From the elegant 
to the whimsical, our brand new catalog 
will illustrate it all for you. 
www.florentinecraftsmen.com 


$5.00, $6.50 
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Fran’s 
Wicker & Rattan 








From ee sets to the hard to find 


specialty items from America’s 
oldest and largest wicker and rattan 
importer. Widest selection and lowest 
prices including a complete assortment 
of “All Weather” wicker. 96-page color 
catalog. www.franscatalog.com 


$2 








A Lindal 


CEDAR HOMES 








To start planning your dream home, 
simply order a Lindal Cedar Homes’ 
planbook set. This two-book box set 
includes 272 colorful pages of insights, 
ideas, and photographs. With more than 
80 home plans, this popular resource 
guide will inspire you to create your 
personalized vision. Order today for just 
$14.95 and free 
| (mention promotional code AHFS) 
www.lindal.com 


$14.95 | 


receive shipping 























Horchow Home 





Your world never looked better. 
Distinctive quality furniture, rugs, 
tableware, art objects, decorative ideas, all 
the things that make a house a home are 
delivered right to your door. The one year 
subscription fee of $6.50 is applicable 
towards your first purchase. (Foreign $10) 


$6.50, $10 





M4CKENZiE-CHiLDS 





handmade, 
furniture, 


Distinctive 
tableware, 


hand-painted 
and 
decorative accessories are now available 


textiles, 


through our catalogue. Call 1-888-665- 
1999 for your copy. Also available at our 
stores in New York City, Palm Beach, 
Atlanta, and Aurora, NY. Code: 0609 
www.mackenzie-childs.com 


Free 









Flower B 


John Schee Rb 





Bring the special beauty of Dutch 
to your family’s garden from) 
Scheepers. Simply the best, ou 
includes daffodils, 
hyacinths, allium, lilie 
many miscellaneous bulbs| 
800 varieties! Gorgeous, 84-pagé 
catalog. Code: BE80 
www. johnscheepers.com 


Free 
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Recapture the past through Am 
largest catalog of Victorian furnitul 
accessories. For more than 40 . 
Magnolia Hall has provided coll 
with museum quality produc 
| guaranteed lowest prices. 
www.magnoliahall.com 


Free 
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Mayfield Leather 


BAYFIELD 






a 


In Order Leather Seating Built ond Shipped Direct Since 1994 





‘order direct and save! Heirloom 
)leather seating shipped to you by 
)delivery. Traditional and casual 
with your choice of leather and 
( finishes. All finished and 
vered by craftsmen right here in 
y, North Carolina. 

/www.mayfieldleather.com 


$5 
















Moultrie 
Manufacturing 





“THE TRADITION CONTINUES” 
catalog includes the entire collection 
of beautiful and distinctive aluminum 
reproductions of furniture and 
accessories for your home and 
garden. Elegant and casual styles to 
accommodate your lifestyle. Includes 
tables, chairs, decorative garden 
items, unique mailboxes, and 
much more. Visit us at 
www.moultriemanufacturing.com or 
send for your FREE catalog. 
www.moultriemanufacturing.com 


Free 
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Add-On 
Window Panes 


Before 


$12 Later 


For patio doors, too! 
Decorative grids are easy to install, 
inexpensive, removable and durable. You 
make them fit any size window or door 
without tools. Homeowners love the new 
look and SAVE. Color brochures show 
how, prices, and other homes. Visit our 
web site: www.newpanes.com 


Free 





To Order Catalogs: Mail in the tear-out envelope form, or clip-out form, in this section. 
To Charge Orders: Call toll-free 1-800-485-2489. (Monday through Friday, 8am to 9pm; 
aturday, 9am to 5:30pm; and Sunday, 9:30am to 6pm nationwide) or by FAX to 1-800-801-0473 (24 hours a day). 














dAVE 35-70% 


on Famous Name Brands 





10% on your first CATALOG order. 
valid for new customers only) For 
catalog call 800:713-4534. SAVE 
0 on athletic and technical wear- 
ng sports apparel, casual Friday 
and shoes, travel items, watches, 
nd a selection of items for the 
nd family. Famous Name Brands at 
irices! Code: HB36 
Www.sierratradingpost.com 


Free 





Sterling Silverware For Sale 
We carry over 6000 patterns of active and 
discontinued sterling, plated, and stainless 
patterns, estate or new at very affordable 
prices. We also sell fine dinnerware, 
stemware and silver gifts. Our 32nd year. 
Free 64-page color catalog. Secure online 
ordering and bridal registry. 
www.silverqueen.com 


Free 
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Tempur-Pedic 


PRESSURE RELIEVING 
SWEDISH MATTRESSES AND PILLOWS 


<TEMPURPEDIC 


Tempur-Pedic is “Changing the way the 
world sleeps!”"™ ...with the worlds’ most 
customized sleep system! 

TEMPUR™ pressure-relieving material 
the heart of all our products...self-adjusts 
and contours to you. 

Call toll-free for your FREE Tempur-Pedic 
Catalog! 


Free 








Wall Words 














WHITE | BLACK’ Wicker Warehous¢ 


aT eee 


It’s All Here in Black and White. 

White House | Black Market is known for 
feminine, sophisticated apparel and 
accessories in timeless shades of white and 
















Express yourself. Personalize a room by black. At locations nationwide, you'll find an Beautiful wicker and rattan Ful 
posting your favorite quote or saying on a assortment of stylish, yet affordable private- National brands from Lane, Sou) 
wall using press-on sets. Over 1400 label clothing and accessories inspired by the Designer and more! Plus our ow1 
quotes to choose from. Preview your latest runway trends. From wearable basics to picked imports of bedrooms, bath’ 


phrase, check the lengths, colors and fonts sexy, elegant looks, to casual separates, it's all children’s furniture and acceé 
before buying at our website... here in black and white. For a free catalog with galore! To receive our Brand Ney 
wallwords.com. Free Catalog 888-422-6685 a savings certificate call dept. 7287 at 80 Page color catalog log 
1.877.948.2525 or visit us at: www.wickerwarehouse.com. Code: HB 
www.wallwords.com www.whitehouseblackmarket.com Showroom located in Hackensack} 


Free 


Free | Free 


La rr enn hacen: 








o order your catalogs, ae mark your selections on the list below and mail it to: HOUSE BEAUTIFUL, Box 1705, See OH 44871- 

Payment may be made by check or money order made payable to: House Beautiful. Please add a $1.50 service charge. We'll forward your req) 

the companies involved. They will send their catalog directly. For info regarding your order, call 419-621-4589. We also welcome Ad 
Express", VISA or MasterCard. It’s easier than ever to use your credit card: Call 1-800-485-2489, (Monday through Friday, 8 am to 9 pm; Saturday, 9 
5:30 pm; and Sunday, 9:30 am to 6 pm nationwide, except holidays) or FAX your order to 1-800-801-0473 (24 hours a day). Either way, the call is| 





U1 American Blinds, Wallpaper & More ...............05. Free @\i4antorchowallomes(WS)iaecsces eee aneee nee eee 
2 TheAntiquei@uiltiSource:.. ..... eenmesrel ees cecs- abt $8 Wi4biHorchow Homrel(Foreign)) .. 2-02 a... eeceee 
Q)3 Architectural Products by Outwater ...............005. $5 Els John Scheepers/Flower Bulbs):.4.1-cee ss sees ere 
Gl4eBathsikromulhelPast ence ssccn.uor cee ace erie Free B)i6vkindal '(GedamwiHomest, ; -ee as Seen eneeee ener $14.94 
Be iitelcihintals cnmns sogencotoudmatn acco saehoaueoagata: Free GnilyalMacKenzie-Childsiyy.. s.-00 beeen eee ener eee rne ee 
ENG CHiCOIS eR: Paper ysis cs ose seine eee Free W@iSiMagnolial Halll 2aeeee. ce eeeer es ee eee ee teeter eee 
El iCountnyaCuntains term. wee seer ree os eee ener Free E)IIS Mavitield! Meath eriemer «taser aeheerere er eeee eee eee eeeee 
E)8eDesignwoscanomemacehaeren ce a: eee eee $3 E)20uMoultrie’ Manufactunin gy een-e eae eee ee eae 
C9 Edward R. Hamilton, Bookseller ...................05. Free a lNew Panes! Creations) . sasceeceer bree ceecen ce ceeere 
UO Empyrean International MUG ....... easter ose eect $20 WDE Sierray Woman” -feeer «coaster rte eee eee Eee rEEene 
al @Hamiimatiomtns- serve esaGree cisco eerie tee Free Ed stSilver'Queen’ ....ceee. «ase ceenae cee See eee eee ere 
(12a Florentine Craftsmen, Inc. (US) .................000- $5 G24 Tempur-Pedic? \ieepr..s2ee eee eee ener 
1 2b Florentine Craftsmen, Inc. (Foreign) ................ $6.50 EI PESAENIIN ohio een eco ondBpondecn sccoccduarcocaccossseasc 
EliSsEramssy Wicker andeRattamy cas. eee. + .vo-.s0eeere $2 2/6" White House BlackiMarket.9.- 5.5. ss-erneeroeeeronc eee 


Edp7Wicker\Warehouseve... ©. 0442 a-<e hone ee eeeee 


Offer Expires June 9, 2006 


Name , All orders add a $1.50 per entire order for postage & handling 


Address__ Q Check or money order for $ (make payable to House Beauti 























City a — State Charge to: UO The American Express” Card ) VISA ) Maste ff 
ZA te I Account # Exp 

Daytime Phone#__ a Date 

CUSTOMER SERVICE INFORMATION: Please allow 6-8 weeks for catalog delivery. Supplies Amount $ 

may be limited. HOUSE BEAUTIE will refund your money or credit your charge, for cata Cardholder Name 

logs ordered, should supplies be depleted. For your records, we recommend that you keep a 

copy of this transaction. To obtain delivery information, call 419-621-4589 or write HOUSE Signature 

BEAUTIFUL, Box 1705, Sandusky, OH 44871-1705. State the amount of order, date order b 

was sent, method of payment and the name and number of each catalog ordered Mail to: House Beautiful, Box 1705, Sandusky, OH 44871-1705. 
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es shown are suggested retail. Symbols in paren- 
sis identify the service type: (R) retail; (T) trade, 
yugh designers; (MO) mail order or Internet; (M) 
ufacturer or distributor; (C) custom by or for de- 
er, unless otherwise noted. ITEMS NOT MENTIONED ARE 
OWNER’S COLLECTION 


‘OLOR: WHITE Benjamin Moore (M); 800-672-4686. 
ald Kaufman Color Collection—The Color Factory 
201-568-2226. Farrow & Ball (M); 858-511-1121. Pratt & 
bert (R); 800-289-7728. Ralph Lauren Paint (M); Soo- 
+656. Glidden (M); 800-454-3336. Home Depot (R); 
430-3376. 
INSTANT ROOM Paint, Sandoval Blue—Ralph Lau- 
aint (R,T); 800-379-7656. Architectural piece—Sculp- 
) House Casting (R,T); 212-645-9430. 
WEEKEND SHOPPER Fox Den Antiques (R{1); 540- 
1162. Silver plater: E. J. Kassery; 203-975-0545. 
COMFORT IS TRADITION Pages 65 to 75: Designer: 
n Bell; 212-339-0006. Architect: Laurent T. Dupont; 
966-5185. Breakfast area: Light fixture—Ann-Morris 
iques (R,T); 212-755-3309. Cushion fabric, Keswick 
ck—Cowtan & Tout (T); 212-753-4488. Pillow fabric, 
| Leaf by SeaCloth—John Rosselli & Associates (T); 
(593-2060. Entry hall: Stair runner, Pigalle—Stark Carpet 
212-752-9000. Living room: Sofa and club chair fabric, 
iges—Rose Cumming (T); 212-758-0444. Damask fab- 
Soligny Texture—Brunschwig & Fils (T); 212-838-7878. 
pet, Jute loop—Stark, see above. Mirror, custom by Greg 
an (T); 212-570-4470. Wallpaper, Courtnay Strié on 
]—Brunschwig & Fils, see above. Back to Back chair— 
amandré (‘T); 212-980-3885. Library: Upholstery fabric, 
2 Hill Crewel—Lee Jofa (T); 212-688-0444. Rug, Ocelot— 
,see above. Pillow fabric, St. Ninian Plaid—Lee Jofa, see 
e. Roman shade fabric, Middleton Linen—Schumacher 
212-415-3900. Master bedroom: Headboard; outer bed 
ppy fabric, Brunschwig & Fils, see above. Wall lamps, 
sen—Hinson & Co. (1); 212-688-5538. Blue and white 
rfabric, Venetian toile—Travers (1); 212-888-7g00. 
HAT MAKES YOU COMFORTABLE? Paves 76 to 
Designer: Vicente Wolf; 212-465-0590; vicentewolfas- 
ates.com. Dining room (view of living area): Barcelona 
ich—Knoll (R:T,M); 212-343-4000. Chaise leather, Kid 
in Macadamia—Edelman (1); S800-886-8339. Throw 
ow—VW Home (R.T); 212-244-5008. Pillow fabric, Frost 
hite from Norbar Fabrics (T); 800-645-5501. Side table; 
ques Adnet table; Burmese mirror—VW Home, see 
ve. Green vase—Two’'s Company (1); 800-896-7266. 
nan Shade fabric, Frost in White—Norbar Fabrics, 
‘above. Tub Chairs—Texstyle (T); 800-524-1598. Tub 
ir fabric (body) in Lime—VW Home, see above. Tub 
ir cushion leather fabric, Sabrina in Cat’s Eye—Spin- 




























shin Reach (R,MO); 800-944-2233. Living room: Fabric, 
ime; throw pillows on sofa—VW Home, see above. Pil- 
| fabrics, Frost in White, Frost in Parchment—Norbar, 


—VW Home, see above. Turquoise bowl, Waves—Two's 
pany, see above. Duplex lamps—Ralph Pucci (T); 
633-0452. Drapery fabric, Linen Gauze in Natural— 
Home, see above. Breakfast area: Banquette, custom 
esigner. Louis Ghost armchairs by Philippe Starck— 
ign Within Reach, see above. Pedestal table—Knoll, see 
ye. Coral sculpture —Two's Company, see above. Wall 
ace—Hinson & Co. (1); 212-688-5538. Guest bedroom 1: 
adboard fabric, in Flax—VW Home, see above. Com- 
‘er fabric, Frost in Parchment—Norbar, see above. Bed 
‘t trim—Samuel & Sons (1); 212-704-8000. Linens— 
Linens (R,T); 215-627-3356. Wing chair fabric, Vizir in 
en Yellow—Old World Weavers (‘I’); 212-355-7186. Wall- 
inted task lighting —Lightforms (R.T); 212-255-4664. Car- 
Cloisonné in Truffle—Stark Carpet (‘T); 212-752-gooo. 
spery fabric, Frost in Parchment—Norbar Fabrics, see 
ve. Guest bedroom 2: Canopy bed—Charles P. Rogers (R, 
)); 800-552-6229. Cushion and club chair fabric, Weston 
Jarvest—Norbar, see above. Curtain and bedskirt fabrics, 



















aaa mais ae 
RESOURCES 


Duna in Lemon—Bergamo (T); 212-888-3333. Comforter 
fabric, Frost in Cornhusk—Norbar, see above. Linens—JRB 
Linens, see above. Club chair, Donna—Texstyle, see above. 
Table lamps, Akari—M.S.K. Illuminations (1); 212-888-6474. 
Oden Pharmacy lamp—Restoration Hardware (R, MO); 
S00-762-1005. Carpet, Cloisonné in Truffle—Stark Carpet, 
see above. Drapery fabric, Frost in Cornhusk—Norbar, see 
above. Master bedroom: Carpet, Prestige Saumon with Wol- 
moquette—Stark Carpet, see above. Drapery fabric, Frost 
in Raspberry—Norbar, see above. Drapery panel fabric 
behind bed, Sheer Linen in Lime Green—VW Home, see 
above. Bed frame and headboard fabric, in Lime Green— 
VW Home, see above. Duvet fabric, Frost in Almond—Nor- 
bar Fabrics, see above. Linens—JRB Linens, see above. Thai 
bench—VW Home, see above. Table lamp, Metamorpho- 
sis 1—Collura & Co. (R,T); 718-599-go60. Vases—Two's 
Company, see above. Swivel chair, Ero/s—Design Within 
Reach, see above. Burmese mirror—V W Home, see above. 
Egg chair; ottoman—Troy (R); 212-941-4777. Chair and 
ottoman leather, Sabrina in Cat's Eye—Spinneybeck, see 
above. Desk , custom by designer. Desk chair—VW Home, 
see above. Armchair leather, Sabrina in Cat’s Eye—Spin- 
neybeck, see above. Ceiling fixture, Elvis—Lee’s Studio 
Lighting (R,T); 877-544-4869. 

8&8 COMFORT IS DRAMA Pages 85 to 95: Designer: Jef- 
frey Bilhuber; 212-308-4888. Entry hall floor, dining room, 
and bedroom wall painter: Patrice Yourdan through Mark 
Uriu (1); 718-858-2977. Tole giltwood chandelier; bas- 
kets—Treillage (R,1); 212-535-2288. Wallpaper— Maya 
Romanoff (R,T); 773-465-6909. Anteroom: Wallpaper, Tem- 
ple Newsam in Mercury Gray Williamsburg—De Gour- 
nay (R,1’); 212-564-9750. Tablecloth, Streamers in Silver 
Brown—Holly Hunt (1); 212-755-6555. Dining room: Dining 
chair leather— Edelman (1); 800-856-5339. Dining chair 
fabric (outside back), Bodem by Chappas Textiles—A.M 
Collections (1); 212-625-2616. Octagonal mirror—Todd 
Romano (R,1); 212-879-7722. Votives—Ruzzetti & Gow 
(RT); 212-327-4251. Ceiling, custom, Ajark—John Rob- 
shaw (R,T); 212-594-6006. Curtains, Trapunto—Rogers & 
Goffigon (T); 212-885-3242. Table skirt, Strié in Powder 
Blue—Claremont (1); 212-486-1252. Family room: Japa- 
nese lacquer table—Far Eastern (R,1); 212-460-5030. Cen- 
ter tables—Mecox Gardens (R,T); 310-358-9272. African 
stool—Tucker Robbins (R:1); 212-355-3383. Obelisks—Todd 
Romano, see above. X-benches—Nina Griscom (R,1); 
212-717-7373. Window banquette fabric, Limoges—Clas- 
sic Cloth (1); 785-434-7200. Curtains, Maille—Rogers & 
Goffigon, see above. Rug, Jumbo Panama—Clodan (R,T); 
212-966-9445. Master bedroom: X-benches—Bilhuber & 
Assoc., see above. Armchair fabric, Biarritz—Rogers & 
Goffigon, see above. Slipper chair, Min—Jennifer Rob- 
bins (‘T); 213-483-8555. Tripod table—Mecox Gardens, see 
above. Bedside table— Hinson (1); 212-658-5535. Swing- 
arm lamps— Christopher Norman (‘1’); 212-644-4100. Cur- 
tains, Silk Denim—Larsen (T); 212-647-6900. Carpet, Agar 
Damask—Beauvais (‘T); 212-688-2265. Children’s playroom 
Wall and curtain fabric, [kat check lavender, Kathryn M 
Ireland—John Rosselli, 212-593-2060. Chaise—Donghia 
(T); 800-366-4442. Chaise fabric, Serengeti Impala —Sun- 
brella (T); 800-788-4413. Purple tape—Samuel & Sons (T); 
212-704-8000. Large pillow fabric, Mongolian lamb in nat- 
ural—John Rosselli, see above. 

96 COMFORT IS A COTTAGE Pages 96 to 105 
The Monogram Shop (R.1’); 631-329-3379. Sitting room 
Curtains, Cabbage Rose in pink/brown—Rose Cumming 
(T); 212-758-0844. Chair fabric, Driftwood—Schumacher 
& Co. (T); 800-332-3384. Ottoman fabric, Ocher—Pierre 
Frey (T); 212-213-3099. Paint throughout house (exclud- 
ing bedrooms), Olive Tint—Benjamin Moore (M); 800- 
672-4686. Living room: Rug, Redding #19F —Woodard 
& Greenstein (R,1); 800-332-7847. Dining room: Figues 
napkins; Sabre silverware; Agraria candles—The 
Monogram Shop, see above. Bedroom and hall: Purple 
plates—Two’s Company; twoscompany.com. White 
House bedding; throw; monogram towels—The 
Monogram Shop, see above. Guest bedroom: Blue paint, 
#866—Benjamin Moore, see above. Floral bedroom 


Wallpaper, Bowood—Cowtan & Tout (1); 212-647- 
6900. Rug, Weathersfield —Woodard and Greenstein, 
see above. Bedding, Danos Maisons; throws—The Mono- 
gram Shop, see above. 

106 COMFORT IS TRANQUILLITY Pages 106 to 
117: Interior designer: Cindy Smith, Circa Interiors; 
704-332-6369. Architect: Ken Pursley; 704-334-6500. Liv- 
ing room: Drapery fabric, Zephyr in Mink—Rogers & 
Goffigon (T); 212-888-3242. Drapery lining and trim, 
Wool Challis by Corragio—Ermest Gaspard & Assoc. (T); 
404-233-8645. Sofa—Circa Interiors, see above. Sofa pil- 
lows fabric, Suzani— Manual Canovas (T); 212-647-6900. 
Ottoman fabric, Chivari stripe by Nancy Corzine—Emest 
Gaspard, see above. Throw on ottoman—Circa Interiors, 
see above. Martini table by McAlpine Home for Lee Indus- 
tries—Circa Interiors, see above. Carpet, custom—A.M 
Collections (T); 212-625-2616. Cocktail table, Rateau by 
Dessin Fournir—Jerry Pair & Assoc. (T); 404-261-6337.Tor- 
toise box—Circa Interiors, see above. Sofa Landau Devan 
by McAlpine Home—Lee Industries (M); leeindustries. 
com. Sofa fabric, Boucheron by Nancy Corzine—Ernest 
Gaspard, see above. Sofa pillow—Circa Interiors, see 
above. Dining room (1): Chair fabric, Saveri Cognac ink 
in Fiorentino by Pasini Pelle—Tui Pranich & Assoc. (T); 
212-980-6173. Drapery fabric, Velvet Gilt Rose by Nomi— 
Travis and Co. (1); 404-237-5079. Chandelier shades by 
Lux Fine Lighting; drapery rods, Circa Interiors, see above. 
Drapery finials by Van Gregory & Norton—Clarence 
House (1); 404-231-0500. Dining room (2): Mirror (hallway), 
Burgess from Niermann Weeks—Ainsworth Noah (T); 
404-231-8787. Kitchen (1): Table and chairs— Circa Interiors, 
see above. Chair fabric, Toccata in Sage—Rogers & Goff- 
gon, see above. Drapery fabric, Cyclades in Andros—Rogers 
& Goffigon, see above. Chandelier, Gothic by Dennis & 
Leen—Jerry Pair, see above. Banquette fabric, Scotland 
Yard, Great Plains/Holly Hunt—Clarence House, see 
above. Banquette; chandelier shades; candlesticks; drap- 
ery hardware—Circa Interiors. Kitchen (2): Hutch; wine 
jugs; pewter glasses; tureen; lamps and shades by Lux 
Fine Lighting; plates—Circa Interiors, see above. Bar- 
stools, Cc ustom—C¢ rea Interiors, see above Barstool fabric, 
Made in the Suede in Stoned, Great Plains/Holly Hunt— 
Clarence House, see above. Kitchen (3): Refrigerators, 700 
Series—Sub-Zero (M); 800-222-7820. Stove/oven—Viking 
Range (M); 888-845-4641. Wall sconces #DL-SC-06 by 
Dennis & Leen—Jerry Pair, see above. Powder room: Sink, 
Aurora—Bates & Bates (M); 562-1808-12290. Countertop, 
Lagos Azul—Walker Zanger (M); 818-252-4005. Faucet, 
Etoile—Waterworks (M); 800-899-6757. Hand towels; mir- 
ror—Circa Interiors, see above. Sconce, Bahia— Murray's 
Iron Works (T); 312-595-0874. Master bedroom: Carpet, cus- 
tom—A.M. Collections, see above. Drapery fabric, Siascon- 
set—Rogers & Goffigon, see above. Screens; slipcovers on 
screens, custom— Circa Interiors, see above. Screen fabric, 
Windfall by Larsen—Travis & Co., see above. Slipcover 
fabric, Federica Plain by Nancy Corzine; blinds, Aspen— 
Ernest Gaspard, see above. Slipcover trim detail, Safari 
‘Tassel by Old World Weavers, see above. Slipcover fabric, 
Patterson—Fabricut (1); 800-999-8200. Ottoman and 
armchair fabric, Intrigo color 2 Naturale by Dedar—Jerry 
Pair, see above. Throw on ottoman by Baker—Circa Inte- 
riors, see above 

118 COMFORT, INC, Jonas (‘I’); 212-691-2777. 

124 KITCHEN OF THE MONTH Designer: Janet Metson 
Urman, 323-658-6251. E-mail: jurman@metsonurman.com 
Contractor: J.R. Mohr Construction; jrmohrconstruction. 
com. Oven, #h39Sbp2; warming drawer—Miele (M); miele. 
com. Stovetop—WOLF (R); 800-222-7520. Firenze hood— 
Zephyr (M); zephyronline.com. Dishdrawers, #dd603ss— 
Fisher & Paykel (M); usa.fisherpaykel.com. Refrigerator, 
#650 —Subzero (6 pt); 800-222-7820. Melrose pot filler— 
Danze; 577-530-3344. Cabinetry and benches— Classic 
Woodcraft (M); classiewoodcraft.net. Countertop—Rich 
Sheet Metal Works: 310-829-2475. Glazed walls— Faux 
Painter Peter Gregory; 815-525-3244. Pitcher; cups; saucers; 
bowls; kettle; whisk; platters; napkins; dishtowels—Sur 
La Table (R); surlatable.com 
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WIDE PLANK FLOORING 


Eastern White Pine 


{arlisle 


_ Wide Plank Floors. 









Finely crafted. Trusted for generations 


Please call us for a free 





design consultation and our portfolio. 


800-595-9663 






www.wideplankflooring.com 
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OR VISIT US ON THE WEB! 
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STERLING SILVER & STAINLESS STEEL FLATWARE! 
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AS LOW AS 
13 






APC SETI. 





American 
Red Cross 


Together, we can save a life 





Get prepared. 


Having flashlights ready is just one of 
many ways you Can prepare your home 
and family for emergencies. To learn more, 
contact your local American Red Cross 
chapter or visit 








LIGHT UP 
(A crhetebeede) 





CODE S29H 
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¢ Direct from factory 
* 20 to 40% off retail 
* Portable propane gas fil 
¢ Entertain day or night 

* Styles to suit any decor 


Call or visit us online for details and 


a free catalog with special offers. 


1.800.454.4408 





see wee ew eee Order online . 
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ILLAC 

Il-New 2007 Escalade. Adorned with 
from top to bottom and powered by 
horsepower. Visit cadillac.com for details 
il 800-333-4CAD. 


'YSLER 

006 Town & Country featuring exclusive 
‘n Go seating and storage. Designed to 
your life easier. For more information, 
HRYSLER.com or call 800-CHRYSLER. 


W INC. 

do you want your floor to be? You'll get 
red as you visit our Flooring Products 
ion and find a complete assortment of 

t area rugs, laminate, hardwood, and 
ic tile. www.shawfloors.com. 


IN CARPET 

n offers the finest in decorative flooring with 
ication to quality and value. Our extensive 

of sophisticated style, rich colors and cat- 

ies make our products an essential decorating 
rce. www.stantoncarpet.com 


NHARDT 

y piece makes the room. The Bernhardt 
y has been crafting fine furniture 

1889. Call 866-520-2119 or visit 
.bernhardt.com. 


REHOUSE 

design. It’s eclectic, but not eccentric. 

rn, but not stark. Timeless, but still timely. 
70 plus retail stores, a 100-page catalog, 
ebsite, www.storehouse.com, we not 
make that kind of good design accessible, 
Iso make it yours. 


MASVILLE 

asville can help you define the personality 
y room. From rich and elegant to relaxed 
olorful, you'll find a range of beautiful, 
crafted furniture and upholstery to fit 
style. Visit us at www.thomasville.com 

Il 1-800-225-0265 


ERLY 

ly is your complete decorating resource 

in abundant assortment of home furnishing 
icts. For more information on the Waverly 
visit our website: www.waverly.com. 


OLINA LANTERNS 

ina Lanterns are custom copper gas 
lectric lanterns. The lanterns add value, 
nce and style to your home, hotel 

nce, office or street! 
.carolinalanterns.com 


CH 

h offers beautiful custom blinds, shades, 
rapery hardware that work in sophisticated 
ony. Visit our website to find an authorized 
dealer in your area. www.kirsch.com 


IN & FANCY 

TOM CABINETRY 

for thought—five key ingredient 

ogs of delectable Country, Traditional, 
emporary, Colorful and Small dream 
ens. Cabinet details, colors, doors and 
2.25 recipes from Bon Appetit. Custom 
ietry well within your reach. 
.plainfancycabinetry.com 


| 1.877.627.2608 
1.419.621.4350 


ALPHA PRODUCTIONS, INC. 
Alpha Productions, Inc. is a 
fourth-generation, family-owned 
business specializing in retractable 
awnings. It was the first to 
manufacture all of its hardware 
in the USA. We manufacture and 
distribute our SunTamer® line of 
retractable awnings nationwide. 
With six different systems and 
hundreds of designer fabrics 


BERNHARDT 

Every piece makes the room. 
The Bernhardt family has 
been crafting fine furniture 
since 1889. Call 866-520-2119 
or visit www.bernhardt.com. 


Designed with you in mind? 





and colors, our retractable 
awnings create shade or sunlight 
with the touch of a button. 
SunTamer™ retractable awnings 
were selected for the House 
Beautiful Showhouse in 2005. 
For more information, please 
call 1.866.SunTamer, or visit 
www.alphaproductions.com. 


alpha productions, inc. 
SunTamer: Products 





BERN HARD 


VAX 

Vax was invented to change the 
way you vacuum. Using a 
philosophy we call NEXT CLEAN, 
Vax combines proven cleaning 
effectiveness with user-focused 
engineering, so you can clean 
more with less strain and bending. 
For more information, visit your 
nearest Best Buy or Sears location 
or log on to vaxusa.com. 


























House Beautiful 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy 
factory direct and save 50% on romantic 


MARKETPLACE 


solid brass and iron beds. Once-in- | 


a-life-time savings! Lay-away and 


| payment plans. FREE color catalog. 
| Brass Bed Shoppe, 13800 Miles Ave., | 


FABRICS. - 


Cleveland, OH 44105. 216-229-4900. 
www. brassbedshoppe. com 


CARPETS 


CARPETS OF DALTON, The World’s | 


Largest Floor Covering Store. 
owned for over 30 years, we guarantee 
the lowest prices and the best service. 
FREE SAMPLES...SHIP ANYWHERE. 
Call Toll Free 1-888-514-7446. 
www.carpetsofdalton.com 


FABRICS & WALLPAPER 





CONCEPTS - Discount source for many 


SOUTHERN DESIGN. 


Family | 


designer fabric and wall coverings. | 
Never undersold. Please give manufac- | 


turer, pattern, and color. 800-245-3071. 
DECORATOR FABRICS & WALLPAPER 





up to 50% off retail. Designer lines - | 


First quality - 29 years in business. 
Call BMI 1-800-999-2091 or visit: 
www. BMIDESIGNS. COM 


FU RNITURE 


DISCOUNTFURNITURE@48TH.COM 
SUBSTANTIAL SAVINGS On Fine 
Furniture!!! 40 - 60% Off Retail!!! 
Nationwide in-home delivery! Credit 
Cards Accepted! We refuse to be 
undersold! 843-449-3588. 


CHERRY HILL FURNITURE CELEBRATES 








| 70+ years! Incredible discounts on 


name brand furniture. Nationwide 
delivery. 1-800-328-0933. Visit: 
www.cherryhillfurn.com Major credit 
cards accepted. 

PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. All major brands. 
1-800-288-1086. Or visit our website: 
www. thegardenroom. com 


ANTIOUE-STU DIES. 








ANTIQUES HOME STUDY COURSE. Free | 


Book. A.I.A., 981 Harbor Blvd. Ste. 3, 
Dept. 275HS5, Dentin, FL 32541. 
www.asheford.com 


DO YOU HAVE A SPECIAL PRODUCT 


OR SERVICE TO ADVERTISE? 
Call 1-800-324-4589 to reserve your 
spot in the next available issue. 
FOR HOUSE BEAUTIFUL SUBSCRIPTION 
INQUIRIES CALL 800-888-7788. 


DESIGN YOUR OWN FUTURE 
























ADVERTISING 


BEAUTIFUL FINDS 













SENTRY TABLE PAD 
CUSTOM TABLE PADS. Guard your 
table and save with custom-made table pé 
direct from America’s oldest and largest 
manufacturer. Call 800-328-7237 or visit | 
www.sentrytablepad.com. 





(et me 







CARLISLE WIDE PLANK FLOORS 
For nearly 40 years, this family-owned company 
has custom crafted traditional wide plank floors 
in hand-selected Antique and Old Growth 
pines and hardwoods. Design options to fit 

any style of home and ideal over radiant heat. 
Call 1-800-595-9663 or visit our website at 
www.wideplankflooring.com. 


7 | 
t 
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CLAUDIO RAYES 
14 designer beds you will love and why. R 
the free catalog of the Claudio Rayes bee 
collection and learn why interior designe 
and recommend it Helpful to make a ch 
Visit: www.claudiorayes.com 




















BUDGET 
BLINDS 
Let Budget 
Blinds® shefil 
the infinite Bt 
bilities for yf 
windows wipl 


Bor oi eee 


ea ere the 





SPECTRUM § FREE Desi 
100% Crystal Wrought Iron Chandelier 8 Guide, Poti 
This beautiful chandelier has 6 lights and is Views™. Bu 
decorated and draped with hand-cut and Blinds® has 


polished 100% crystal that capture and reflect 


great select 
the light of the candle bulbs. The timeless ; 


of window (fF 


elegance of this chandelier is sure to lend a oA ings, and ‘If 
special atmosphere anywhere its placed! H.21” “or Fit” measul§ 
W.22”: 6 LIGHTS, SHADES INCLUDED! and installation. Call 1-800-719-4192 for 
ONLY $195.00! (800) 668-2899 OR your FREE Design Guide or visit www 
www.greatchandeliers.com BudgetDesignGuide.com 


cane Bentatia Bedrooms” 
i ube Claudio oe Collection 


i kee ie ee = 


Us as) 
Call for a FREE Brochure 





ok 

To ADVERTISE 

JUR PRODUCT in 

)USE BEAUTIFUL’S 

‘OPPER SECTION, 

‘ontact NICOLE SCIDA 

at (212) 649-2934 

fax (212) 258-2253 
*K 


China, Crystal, 


d Silver & Collectibles &. 


Old & New « Buy G Sell ee 
10 Million Pieces 
183,000 Patterns 


Call for FREE lists 


of each of your patterns. B& 


1-800-REPLACE 
(1-800-737-5223) 
PO Box 26029, Dept. HB 
§ Greensboro, NC 27420 
Y www.replacements.com® 





Ny Aa Liye) 70% 
on over 350 

top name brands. 
Call for a 

Free Brochure 
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VILLAGE 
ra Saaaia ts 
nome Uae Oey 


146 West Ave. * Kannapo: Ave. © Kannapolis, NC. 28081 NC. 28081 
704-938-9171 * rae Berlei Lue) ot) 


www.village. homefurnishings.com 


modern digital « 
Shop online at www. pas com 


ts! o | j 

(oe me 
wks 

Complete your space i inasnap! Ss 


Our exclusive modern images are 
printed on cotton canvas. Fully stretched and ready to fang 
Sized 3-5 feet and Priced $175 -$345. 1-888-345-0870 


* Secure, Self Closing 
* Quiet & Easy to Use 
* Lower Your A/C Bills 


* Save Your Carpets 
_ * End Doorman Duty 


* Over 201 Styles & 
Sizes Available!! 


4, Pet doors for doors, 
walls, sliding glass doors, 
garages, screens, 


\ Free 
even electronic doors! 


, Catalog! 


Call: (800) 749-9609 vept: He06 


Visit: DogDoors.com 





BOL 61:10" scattionar 


Save - Buy Direct ¢ All Major Brands 

Same Day Shipping ® Free Delivery” 

Please Have Book Name, Pattern & 

; Page #, List Price & Qty. 

Call us last for lowest prices 
GUARANTEED 


WALLCOVERING 
DISTRIBUTORS 


ite 22, Union NJ 070! 


800-843-6567 


Custom Table Pads 







Guaranteed Quality 
and service from America’s 
premiere table pad company. 
Free measuring service is available in most metro areas. Your 
satisfaction is guaranteed with our 30-year limited warranty 


f 1-800/328-7237 ext.260 
















www.sentrytablepad.com ___ 
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gual ty Name te off 
MW . a\ipaP Most * 
A ads dW Store Price Stail 


Hunter Douglas® « Levolor® « Waverly’ & more 


You'll never find a reason cee Tr iy 
to buy fi Ise! 
[cera olivate ata 
Steve Katzman, President Ce lai) 
eV tele 


100% Satisfaction 
Guaranteed! 


tile) 
pei BLINDS, WALLPAPER & MORE 


*Most orders ship .americanblinds.com 


mene” BQ0-575-271 


All major credit cards, money orders & checks accepted 


ete ah”? silverqueen. com 
Savannah 800-262-3134 


REED&BARTO? \ 
5 piece setting $17 “ffs mae West Bay Dr 
(pre fire a rieht:) 


66 pc. set: $2499 


We also buy: 
sterling, china & 
crystal. Send us- 
alist forour 
Mair offer 7 


¥fine cc tibles als 
availa bie in : stock 
On-line bridal re 
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THE LAST WORDS 


The House Beautiful staff just couldn't resist telling you our own secrets of comfort 
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| | has made to my tired old mattresg 
LISA MCGEE ; 
Eucalyptus oil in a steaming hot shower. Mix a little oil with water in a spray bott 


‘Iwo or three sprays, and youve dor 
EDWARD RO} 


5 | } Sea T 1 em ) 
45 nd plastic bed risers. | love ad high b 
ANNE COLLINS 





‘The glow from my Noguchi floor lamp while lying on my pencil-post bé 
on my Shifman handmade, hand-tied mattress. With my Jack Russell terrier, Winston, of cour 
DORETTA SPERDU* 
NA , | | | 
Viens Sttiped COON Ddjdim 


BARBARA KING x ; z 
A summer blanket from Swans Island Blankets in Maiij 


CHRISTINE PITT 


f 


pose & leat lel |www.mrsmeyers.com}. 
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ence in many homes in‘] uscany. I'm rea 
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NEWELL TURNER 
My L.L. Bean Ultrasoft cotton flannel sheets. The softest sheets I've ever owne 
JEFFREY SCHAP) 


ROSLYN SULCAS ; - 
My alarm clock with nature sounds. It has birdsong oni 


and talk about comfort—I have never been so gently awakened in the mornit 
MARIO LOPEZ-CORDE 





rown and pink pldid on one side, 
ela j 
ce long mnge 


MARY ELLEN WEINRIB 
My ‘Tempur-Pedic mattress. It conforms to your body and relieves the pressure on bony poir 


It feels much firmer than an ordinary mattress, but it’s not ha 
ELIZABETH HUNT 


JONATHAN CHERNES 


My Garnet Hill Signature Jacquard Feather Bed. For about $150 it will change your li 
STEPHEN DRUCK 


] | ly s 
1) SI DUTY 111SN Crystal tumb 
WILLIAM IRVINE rf F 
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tween you and the world is a window. even tr 












We don't take that responsibility lightly. 





transferable Owner-2-Owner™ limited warranty 
NO wonder professional builders choose 
Anoersen® windows more than any other brand. 


see how the right windows and doors can 





open a world of possibilities. 
Visit Us at andersenwindows.com/comehome. 


Come home to Andersen: 





mw 


WINDOWS*+DOORS 


Home is Our Oasis. 































verevs 


dN i ie ‘ me For stores and pricing 
a 866-450-3434 — 
Collection 5 2x te ee oe 
The Byron Bed $1,449 
Rufio Bench $1,745 
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Where Great Floors Begin 


What oS you want your Whey yr to be 
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othir 1g wrong with ea ging flowers or wil 


to vour hostess. but OW’ le Tiver them that can make a dif Herend 


INA GARTEN, THE BAREFOOT CONTESSA, PAG) 


THE BEST! ASK THE DOG SHRINK 
Our favorite new serving cart, dining chair, | What dogs need in a toy. Housebreaking 
hangers. stationery, and more a pupp) effectively. BY KATHY SANTO 
: COLOR: FLOWERS MAINTENANCE ASK THE BAREFOOT CONTES 
Paints matched to nature’s most How do you replace that obscure part on Dining tables. Place cards. Get the p 
beautiful bue your favorite lamp? BY EVE M. KAHN Baia Oae ereat dip NAT 
; INSTANT ROOM | WEEKEND SHOPPER cooKnoon 
Start with the new look of paisley \n architectural bracket becomes a Two aieat recipes from!(@cohie ian 
BY EDDIE ROS romantic bed Canopy. BY EDDIE ROSS Towra ae BY DEVON S. F RE OER 
COLLECTING: FRAVEL POSTERS TECHNOPHOBIA RESOURCES 
What worth y ha 1 judge Get rid of old cell phones and computers 
condition? BY CAR ISA securely and safely. BY CHRISTINE PITTEI THE LAST WORDS 
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shed have twins knew she was the one 
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The 7 Stone Earrings 





for your past, present and ees 
Visit the Design Gallery at 


adiamondisforever.com 
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+ ae | 
A DIAMOND IS FOREVER- 


DIAMOND TRADING COMPANY 


| | 





Trade your everyday dishes 











for the ultimate table setting. 


ULTIMATE BALCONY DINING. IT’S THE P! 
CARIBBEAN EXPERIENCE — ONLY ON PRI} 
When it comes to offering an idyllic Caribbean experien| 
comes close to Princess. With Ultimate Balcony Dining, aj 
gourmet meal is served in the privacy of your own balconi 


in a sumptuous champagne breakfast while enjoying sj 


Africa « Alaska « Asia + Australia » Caribbean « Europe « Greec 






See your travel agent Call 1.800.PR) 


* 









Find and compare 
cruises FAST 
with Searchlight - 
on the NEW 
princess.com 








| 


RAAT, 





views. You'll also find an array of exceptional 1 : 
; Café Caribe, where you can feast on Caribbean cuisine like - 
xen, rock lobster and island curries. All while sailing to the 
MALTA Ce ere MAL MMe CB stor te mati tst its 


n 30. ports in the sun-drenched Caribbean, Princess offers” PRI i) ‘os S S SEIN 3 S 


you've dreamed about. Book your complete escape today. Et eR | etely 


2w Zealand » Panama Canal « Russia « South America « Tahiti 


©2006 Princess Cruises. Ships of Bermudan and Gibraltar registry. 
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WHERE IS TASTE HEADED? 
Interior design by McAlpine Booth Ferrier 
Interiors INTERVIEW BY CAROL PRISAN1 


DOES TASTE HAVE TO MEAN SAFE? 
Interior design by Diamond Baratta 
INTERVIEW BY FRANCES SCHULTZ 


WHAT IS GOOD TASTE? 
And what is bad taste? 

THE HISTORY OF TASTE IN 
A SINGLE OBJECT 
Phe rise and fall (and rise) of ornam 
for centuries of fork 
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vavs be feminine. super-feminin) 


INTERIOR DESIGNER KEITH IRVINE, PAGE 


IS ENGLISH TASTE THE BEST? 
Interior design by Keith Irvine 
INTERVIEW BY CHIPPY IRVINI 


WHAT IS TASTE IN ART? 
Interior design by Judy Roaman 
INTERVIEW BY PENELOPE GREEN 


IS TASTE CONNECTED TO PLACE? 
Interior design by Bonesteel Trout Hall 
Interiors INTERVIEW BY MIMI READ 


KITCHEN OF THE MONTH 
Kitchen design by Mallory Marshall 
INTERVIEW BY CHRISTINE PITTEI 
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hy ask your doctor about 
ITOX Cosmetic? 










L was 
CUKIOUS 





verybody has their own reason 


| 
or looking into BOTOX® Cosmetic. 
if haven't called your doctor yet, 


| isn't it about time? 


Th 6 LONLY”” ( 


“oe 

POrOoxX 
—Cosmetic 

Botulinum Toxin lypeA 


*© Allergan, Inc., Irvine, CA 92612. ® and ™ marks are owned by Allergan, Inc. SIMC051490 








JOIN THE 
LOWE'S GARDEN CLUB 
FOR FREE 


Receive seasonal newsletters, 
useful gardening tips and 
information, and advance notice 
of new products. It’s FREE and 
easy to join. Get growing at 
Lowes.com/SignMeUp 


Invitation Code 5002 
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it guarantee, we'll get your garden growing. For great gardening tips and to join our free Garden 
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Swedish Block (C170F). Hand knotted, using vegetable dyed hand spun woolen yarn. Available in a range of sizes and colors. 








MICHAELIAN & KOHLBERG 








redefining carpet weaving traditions since 192 


O 
www.michaelian.com 


New York (212) 431-9009 * Los Angeles (310) 360-8400 * Summit, NJ (908) 522-100 


San Francis 415) 252-6200 * Chicago (312) 467-1490 « Hendersonville, NC (828) 697-157 


No, they're shower curtain rings, but 


they're glamorous enough to tempt 
you into wearing them. You can dress 
up your bathroom with these bamboo, 


chrome, rope knot, or basket weave 
rings at only $18 for a pack of 13. 
LIZ VICTORY DESIGNS: 800-643-9990. 


PHOTOGRAPHS BY ANTONIS ACHILLEOS 
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@ 1 Stationery 


Send out a thank-you note ¢ 
paper that lives up to the pa 
Brookfield stationery, $58 fi 
a set of notes, folded cards, | 
envelopes, and correspondé 
paper. ORANGEART: 

www.orangeart.com. 


m 2 Prepared Foc 


Our very own Ina Garten 

(see page 50) has just launc! 
33 products—her first—witl 
those tasty folks at Stonewal 
Kitchen. Mango chutney, $ 
Coconut Cupcake and Cre| 
Cheese Frosting mix, $11, | 
and Tequila Lime marinad| 
$7. BAREFOOT CONTESSA:| 
800-803-8050. 


gw 3 | lowers 


These sequined bendable | 
flowers by Anokha can be | 
shaped into kicky napkin mij 
or curled together in a vinta 
vase for an even kickier boud 
$14-$24 each. Through 

SOOLIP: 310-360-0545. 


m4 Rug 


Would you ever have 
guessed this rug was actuall} 
cowhide? The floral patch- 
work is whipstitched, but it 
sophisticated as It Is yee-hal| 
Cowhide flower rug, $45 pi 
square foot. THE RUG 
COMPANY: 212-274-0444. 


m5 Vanity 
It’s based on an 18th-centul 
English design, but with its 
straightforward lines this 
mahogany vanity looks just 
as good in the 21st, $6,960. 
WATERWORKS: 800-899-6] 









“Furniture this beautiful 
should always have a. 
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MMHE BEST! 





g 1 Umbrella 


This bright green umbrella| 
as lovely as a tree in springt| 
and even better at shielding 
you. Its polyester leaves are| 
¥ embedded in clear vinyl, so 
light falls through, but rain 
doesn’t. Shady Lace Parasol} 
$695, from the CONRAN SH 
866-755-9079. 









m 2 Hangers 


| 
Open your closet and you'l 
swear you're in Provence, | 
thanks to these hanger cové 
with lavender sachets sewn} 
right in. Choose cool violet 
linen or fresh-looking tickit 
$35 each. By ELIZABETHW3 
800-781-6126. 





. . oa 
m 3 Dining Chai 
With their sleek, stylish 
fretwork, these dining chai 
are a contemporary take on 
Chinese Chippendale. The 
best part? They'e totally 
affordable; $189 (with arms 
and $159 (without) from WEé 
ELM: 866-937-8356. 


fro 5 ee om 4 Coasters 

a ane : —— s Shiny polished slices of 
Brazilian agate in candy cd 
are one of the prettiest way| 
we've seen to keep rings off 
coffee table: $60 for set of: 
From VIVRE: 800-411-6515. 


ms Bar 

One: It’s greatlooking. ‘Tw 
It’s on wheels. So when the 
shining and the party mové 
outdoors, the drinks can, t¢ 
In cane with a tortoise fini 
Indochine wet bar, $1,200, 
RED EGG: www.redegg.coh} 





_ INTRODUCING YANKEE CANDLE’ 
CELEBRATE HOME” 


_ takes you from type A to Ahhhhh, 


lace. 






lusive new collection 
ded fragrances. 





moa 
ark Gold Crown® 





Available only at participating Hallmark Gold Crown® Stores. ©2006 Hallmark Licensing, Tia 








Me 
COLOR FLOWERS 


If you've ever dreamed of lying in a poppy field, here’s your chance: our favorite flowe| 
and the off-the-shelf paints that match them best PHOTOGRAPHS BY ELLEN McDERMOTT 










Sunflower 
GUSTO GOLD (SW 6904) SHERWIN-WILLI 


Red Anemone 
MAI TAI (IB58) RALPH LAUREN PAINT 


Orange Tulip 


LIFEVEST ORANGE (1B64) RALPH LAUREN PAINT 


Poppy 
FESTIVE ORANGE (2014-10) 
BENJAMIN MOORE COLOR PREVIEW 





Red Rose 


DRUM BEAT (O0YRO8/409) GLIDDEN 


Orange Lily 


DESERT ORANGE (78YR39/593) GLIDDEN 


Yellow Ranunculus 
CANARY YELLOW (12-8) PRATT & LAMBER] 





WARM SHADES 


col rs ZoOeS 


vou use the 
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trong’ Laminate 


Nature's Gallery 


Brick™ Brick Red L654] 





etenreer iiGaenNn HAS TVVO ESSENTIAL INGREDIENTS: 
YOU AND YOURS. 


Personality brings life to a room. Especially when that personality is reflected in the subtle 


textures, vibrant colors and realistic designs of Armstrong Laminate flooring. 


WOW Wr. saoirim) Sater 0 nie 2c oem 
Hardwood:Resilient: Cabinets 
Linoleum*sLaminate:Cellings 


Your ideas become reality 
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COLOR 


Violet 
GENTLE VIOLET (2071-20) 
BENJAMIN MOORE COLOR PREVIE} 













Peony 
SWEET TAFFY (2086-60) 
BENJAMIN MOORE COLOR PREVIEW 


Magenta Anemone 
FORWARD FUCHSIA 
(SW 6842) SHERWIN-WILLIAMS 


Hydrangea 


TROOPER (26-14) PRATT & LAMBERT 


Pink Rose 


PEACHGLOW (90YR71/144) GLIDDEN 





TULIPE VIOLET (30-14) PRATT 





Orchid 


VESPER (70RB67/067) GLIDDEN 


Hyacinth 
ORIENTAL NIGHT (29-14) PRATT & LAMBERT 


COOL SHADES 


Pink Daisy 
SMASHING PINK (1303) 
BENJAMIN MOORE CLASSIC COLORS 
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uncover the beauty of your silver 

New Silver Svoescions Color Enhancing Collection 4 Brings out your hair's most lustrous, 
luxurious sheen + =n helps remove damaging elements that can dull and yellow + 
Pantene Kroma-Shine formula brightens and polishes every strand + Reflect the-shine inside 


{ y 
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INSTANT ROOM PAISLEY 


What could be more fresh than these paisleys—as light and airy as a spring breeze. And 
they're so much fun to play with PHOTOGRAPHS BY ANTONIS ACHILLEOS 





HOW WE'D DOIT HB editor Eddie Ross 
would dress his ideal bedroom this way: on the 
duvet cover, dust ruffle, and on two euro shams, 
RAJA in Rose by Raoul Textiles (1); for a reading chair and 
ottoman, and for a quilted bed coverlet, SUMMER BRAMBLI 
FLORAL in Blue by Ralph Lauren Home (2); for the 
curtains, Dotted Cotton in White by Decorators Walk 
(3); for an upholstered headboard and accent pillows, 


Michael Devine’s PETITE FLEUR in Leaf (4). To put 
your ideal room together, choose from the eight fabrics 
in our planne: 22 and 24 


HOsUiSiES BiEvAWU aT IhEsUMe 


dependently owned a 


Order your FREE copy of Point of Views’ our design guide 
full of window covering ideas and special offers. 


Order yours today! 


1-866-604-4692 


or at www.BudgetDesignGuide.com 
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d SUIE Or, Every point ofview™ 


OVER 1,000 CONSULTANTS NATIONWIDE +* CALL FORA FREE IN-HOME CONSULTATION 















INSTANT ROOM 


YOU DO THE MATCH \\e Jove this pink 

and-white one on linen: it’s so casual and relax 
vou can almost feel the sand and smell the call 
air. Wouldn't it be great in a seaside cottage? 

Raja in Rose is inexpensive enough to use wit 
abandon. Sally McQuillan handprints these 
ric designs for Raoul Textiles in her studio ju 
block from the Pacific Ocean in Santa Barba 
RAOUL TEXTILES THROUGH A.M. COLLECTIONS: 212-625-2616. 
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Add one 


from this category 





ENGLISH GARDEN PRINTS 1. sumMer BRAMBLE FLORAL in Blue by Ralph Lauren is a cla 
English cotton floral with raspberry tendrils in a trellis pattern. RALPH LAUREN HOME: 800-578-7656; 
www.rlhome.polo.com. 2. KINGSBERRY in Blue, a lightly glazed chintzy cotton by Jean Monro Design 
has a tumbling bouquet with blackberries on a pale mint background. Through TRAVERS: 20-80679 
www.traversinc.com. 3. A rose print by Jane Churchill evokes a seaside cottage garden. RAMBLING RO 
UNION in Aqua. Through COWTAN & TOUT: 212-647-6900. 








Add two 
from this category 


enough to use on a chair and ottoman. 13362-124 in Blush by DURALEE FABRICS: 800-275-3872; Www. 
duralee.com. 2. DOTTED COTTON in White by Decorators Walk is a sheer with a chenille spot that ad¢ 
texture. DECORATORS WALK: 800-523-1200. 3. A soft herringbone stripe in prewashed linen has a sligh 
sheen. ALFORD STRIPE in Peony by Peter Fasano through JOHN ROSSELLI & ASSOCIATES: 212-593-206) 
4. Michael Devine’s PETITE FLEUR in Leaf has a stenciled starburst in green on textured white linen. 
Through A.M. COLLECTIONS: 212-625-2616. > 
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venture 








Read, relax, entertain, enjoy. After all, 
that’s why you've created your outdoor 
oasis, your dream fulfilled, with every 
detail designed for how you want to 
live — surrounded by nature, water to 
calm you, fire to warm you. Complete 
the experience with America’s ultimate 
outdoor furnishings, WeatherMaster 
by Laneventure. Garden structures, 
draperies, rugs, furniture, and more. 
As comfortable and long lasting as 


they are beautiful. 





venture 


Abo The Cam Real Collection, in Synthetic Wicker 


Right anc 


ob Timberlake Collection, 


ind Faux Bois 
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So your retreat is a small one. When your outdoor room 
is a balcony, a nook, or just a tiny corner of your yard, 
it's even more important to get the most out of it. 

That’s where the bistro sets, adjustable chaises, cuddle 
ensembles, and conversation sets from WeatherMaster 


by Laneventure are at their best. 


Above: The Vintage Garden Collection, by Raymond Waites, in Aluminum 


Below: The America Collection, by Raymond Waites, in Aluminum 


venture 


at laneventure.com or 1-800-235-3558. 
dace, ask for your free copy of our Living Outdoors magazine. 


advertisement 





Look for the winners of the 
2006 Don't Just Makeover. 
MakeBeautiful” contest in 
an upcoming issue. 


Grand Prize Winner 2005 


Total Home — THREE LUCKY WINNERS will receive a fabulous: 


@ Kitchen and Dining Room MakeBeautiful, or a 
@ Media Room MakeBeautiful, or a 
@ Master Bedroom MakeBeautiful 


Created by House Beautiful designers and editors. 


Each winner also receives a Personal MakeBeautiful by 
sponsoring Beauty Experts and Fashion Stylists. 


PARTICIPATING SPONSOR: 


cacor 


The life of the kitchen” 








Grand Prize Winner 2005 
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INSTANT ROOM 
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you DO.THE MATCH | -ardrop motif 


centuries old, | but. i leat looks 
| bold ise of all the w a space 
isley can breathe Vary 
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LES INDIENNES: 520-881-8122; www.lesindiennes.com 
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EXOTIC FLORALS 1. arves by Robert Kime is a pure cotton birds-and-flowers fantasy in gentle 
blues, reds, and green. Through JOHN ROSSELLI & ASSOCIATES: 212-593-2060. 2. DUCLAIR in Yellow a | 
soft cotton and nea from E jiaber Eakins’s Toiles Indiennes collection, shows lush vegetation in sage’ 
green and shrimp pink on a golden background. Through JOHN ROSSELLI & ASSOCIATES: 212-593-2060. | 
3. FLORENCE in Morrison Bay on Natural by Of-W ite Castle Studio has a watercolor effect in sage an| 
slate blue, with subtle persimmon and golden tones. Through A.M. COLLECTIONS: 212-625-2616. 


2 


SOLIDS AND GRAPHICS 1. Kravet’s GeNTIL in Rouge is a luxurious heavy-duty cotton velvet. 
KRAVET: 800-645-9068; www.kravet.com. 2. ABBEVILLE in Chaya i is a linen-cotton medium-scale tickin 
strip by Nicole Fabre Designs. Through JOHN ROSSELLI & ASSOCIATES: 212-593-2060. 3. A herringbone} 
patterned woven-leather look-alike (made from polyurethane and cotton) is ARROYO LEATHER WEAVE 
in Mahogany by Schumacher from their SIERRA COLLECTION: 800-523-1200; www.fschumacher.com. 

4. MIR. A'S TATTERSALL in Red/Green is a pert silk stripe with a plaid effect in green, raspberry, and shrimy 
CARLETON V: 212-355-4525. @ 
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For the ultimate in beauty and 





washability, there’s Duration 


Home” from Sherwin-Williams-~ 







RSE E Seen eRS 


With Duration Home, most 
stains easily wipe clean with 
water, keeping your room 


as beautiful as the 


o 
2006 The Sherwin-Williams Company 


day it was painted. 





Walls: Refuge SW 6228 
Trim: Wool Skein § 


ASK 
Ceiling: Panda White SW 6147 


sherwin-williams.com §& 











COLLECTING POSTERS/(AROL PRISANT 


Hawaii by Clipper... New York by steamship... A night on the Riviera in the Roaring 
Twenties... The only way to go is a vintage travel poster. What should you look for? 


Wrinkles, lines, and 
creases are not only 
unsightly, they make 
the poster more frag- 
ile and detract from 
its value. This poster 
has wrinkled margins. 


There should be no 
visible repairs, 
though some invisible 
repairs are allowable. 


Look out for 
unsightly brown 
spots, known as 

foxing, on the paper. 


It’s important that__s 


margins (including 
plain white margins) 
have not been 
trimmed, and that 
the paper is the size 
it's supposed to be 
(see page 38 for 
information). 


The early 1920s 
style of this poster 
makes it particularly 
desirable. Collectors 
prize posters 

from the twenties. 
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Taped por SLANGLOIS 186 lreboory S Marton, Pares 


Edges shouldn't 
be torn or tattered 
either, and blobs 0} 
Scotch tape at cor ) 
ners (or elsewhere} 
are equally nasty. 


Eye appeal is key t 
collectibility and t 
colorful poster hag 
it all: the pretty 
woman, the flower 
the azure seas, an| 
the gorgeously 
romantic landscap 


The signature iden 
fies the artist, whi 
may (or may not) | 
well-known. The w 
of famous artists | 
usually more valui 


A LITTLE BACKSTORY With a single picture and a few choice words, the best travel 


posters—big, ( 
from the late 101 
photo-oftset (a tyj 
even thousands, 
lamp poles and bi! 


BEAUTIFUL 


] . 
ul, razzmatazz ads—convinced you to get up and go! Old examples, 


arly 20th century, were usually lithographs, while later posters might be 

rinting process), but all were multiples; which means that hundreds, 
were originally made of each. Considering their hard, short lives on 
it’s utterly amazing that there are still so many left for us to buy. 








Only $24.95 ($35.95 Can.) in paperback ¢ 1-58816-476-4 © 448 Pages ® Color 


Available wherever books are sold, 


or call 1-866-338-3778 to order. 


HEARST BOOKS | 
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ATLANTIC CITY 


America’s Great Seashore Resort 












































Some lithographed posters sell for thousands. How 

do I know if I'm looking at an old one or a worthless 
reproduction? 

The quickest—but definitely not the only—way is to chef 
the paper it’s printed on. Antique posters (those famous of 
by ‘Toulouse Lautrec, for instance) were printed on poroj 

newspaperlike paper, never on glossy paper. : 
What if it’s covered by glass? 

Examine the image through a magnifying glass. You can eag 
see if the picture is made up of tiny dots (like those in con 
books), and if it is, you're looking at a photographic reprody 
tion, nota lithograph. 
If there are so many of the same poster out there, how cai 
possibly know if mine is one of the better ones? 

If your poster is signed, and many are, you can Google t 
artist’s name and find out if he’s famous; punchy subje¢ 
are desirable, too—strong images of planes, for instance 


trains, cars, or the golden beaches of Capri; rarity is cruel 





but tricky, because we don’t always know how many were p 
duced; and beauty is, well, in the eye of the beholder. Final 
there’s condition. 
Is condition important? : 
So important that experts use grades—A, B, and C. An A pos 
has fresh colors and no big tears, though small blemishes 
permissible. The B poster can have invisibly repaired tears 
invisible repainting, with minimal fading or discoloring, w 
the C poster might have any or all of the above, but wayt 
much of it. Run your hand over the paper to feel for repat 


ing or repairs. 


KEEP AN EYE OUT FOR 
@ POSTERS WITH ORIGINAL MARGINS-those that haven't be 
immed to fit someone's picture frame. You can find the originals 
many posters in auction catalogues or on the Web 

e OCEAN LINER AND RAILROAD POSTERS f 1900 to 198 
ansatlant Sa glamorous train travel pretty mu 





- ra ftay { . - c are nc sonic for them 
ppeared alte a >ctors are aigic tor tnem. 


@ BICYCLE POSTERS F ionable in the late 19th century. 


@ DARTMOUTH WINTER CARNIVAL POSTERS from 1937 to 19) 
© FRENCH ART DECO TRANSPORTATION POSTERS from{p 
920s, which eas 3 ; juloises, but equally breathtaking 


@ THE RETURN TRIP OF THE TITANIC 


STAY AWAY FROM 


@ REPRODUCTIONS OF FAMOUS POSTER IMAGES SOLD ONLI} 
i can’t hom 
heirs. | 


ps a list 


@ POSTERS THAT HAVE BEEN GLUED DOWN to cardboard b 
@ SOMBER IMAGES 


it a matter of blocks? | 
Or miles ? 
Lots of miles? i 
Through traffic? | 


Past three gas stations? 


Over the freeway? 


| 

| 

Are you there yet? | 
pCi | 


Through a busy intersection? 


After the fourth strip mall? 





Around the parking structure? 





Behind the high rise? 


Past the junkyard? 





And then three blocks more. he 


THE IRUST fr PUBLIC LAND 


ONSERVING LAND FOR PEOPLE 
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ASK THE DOG SHRINK/KATHY SANTO 


Toys for tough dogs, clever dogs, foodie dogs... housebreaking a puppy... 


EDO THIS? 


MY HUSBAND LOVES reading and listening to music, but dis- 
likes golf. If 1 were to give hima set of clubs as a gift, I know 
the clubs would never see the outside of the bag they arrived 
in. This happens to dogs all the time. People look at them as 
cookie-cutter animals, and think that “all dogs love 

Not true! Simply put, your dog is unique. Think tough toys 
for tough dogs, mentally stimulating toys for clever dogs, and 
food-driven toys for the foodie-dogs in your life. 

Let’s start with the tough guys. Galileo bones, Orka Jack, 
Kong toys, Tire Biters, and indestructible plastic balls, which 
are tested on elephants, are some of your best bets. Cutesy-pie 
stuffed toys will be dismembered the minute you take them 
out of the bag, so avoid them at all costs. 

Dogs driven by food rewards, and clever dogs who get 
quickly bored with nylon bones or squeaky toys, need chal- 
lenging toys that have a payoff: Buster Cube, Orka Tube, a 
Kong filled with peanut butter and frozen, or an Everlasting 
‘Treat Ball. These require the dog to solve a puzzle in order 
to get to the treat inside. 

Does your living room floor resemble the toy aisle at Petco? 
If the answer is yes, pick up all but three or four of the toys and 
put the rest away. Every week, exchange the existing toys for 
three or four new ones. And yes, if your dog has a favorite, it 
can stay out full-time—this isn’t meant to be Draconian, it’s 
meant to keep him interested and excited 
My puppy has “accidents” in the same exact spot in my 
house. What can I do to prevent her from using the tile 
hallway as her person. -O-Let? 

Don't allow her out of y | know, easier said than done, 


but if you put her on le: ich it to your belt buckle, 


vou ll definitely notice th sives when she needs to 


go out—sniffing and circlit 


st obvious. If you can’t 


always watch your puppy dui isebreaking phase, and 


BEAUTIFUL 


XCITED BY HER NEW TOYS, BUT THEN SHE DESTROYS THEM. 








itis a phase, I promise, then she should be put in her crate 


other small confined area after you've walked her. Most p 
pies won't soil their living quarters, so if she needs to relie 
herself, she’ll let you know by barking, scratching, whinit 
You may think that since your puppy was outside an hour a 
she can’t possibly need to go out again, but if she’s sniffit 
and circling, take her-out right away. 

Never, never punish a puppy for having an accident in tl 
house. The blame rests solely on the shoulders of the humé 
in the house who failed to monitor her properly. 

Now for the importance of cleaning up well. If your pup] 
smells even a hint of her previous transgression, she'll interpi 
it to mean that she’s found the indoor bathroom. Use a né 
toxic cleaner specifically designed to eliminate odors causé 
by pets. Or try the old standby of first cleaning with soap al] 
water, and then using a mixture of 25% white vinegar and 75 


water as an overspray to mask any lingering odors. @ 






= ; NG: ay 
aah pe on. 


149%," 

















Ea SS a os 


Baas ee ole & oor of Pent 
Besar Bis Ameri¢a’ s National Register of Bi 
| Seafostevat (= search. Bp 

[o oe : 





: 3 | 
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Whatever quaint widget you're missing for your light fixtures, Grand Brass Lamp = 





bound to have it. Just e-mail Joe Trerotola. PHOTOGRAPHS BY LIZZIE HIMMEL 





an customers browse in your warehouse? | get e-mails from people who've found a pair of antlers 11 
[Laughs] I don’t know that they'd really want to. We have — woods and want to make it into a chandelier. It could b 
7,000 items, in bins and boxes to the ceilings. Whatever you _ oil lamp question, or an electronic-ballasted-halogen-u 
can think of is here, from a two-cent lock washer on up tothe _ the-cabinet question. 
hundred-dollar glass shades. We have a room full of crystals. | What are the most common mistakes people make wh 
We have one aisle that’s almost all for chains. We even have —_ buying lamp parts? 
hexagonal links and flowery links molded from antiques. If ‘They order the wrong thread size—even though we have a 
you don’t see what you need on the site, e-mail us a descrip- with life-size measurements on our Web site [www.Grand_ 
tion of it or a picture or a drawing of something like it, and be — com]. Or they decide to hang a ceiling fixture from a 
patient. We ship anywhere in the world—there’s a restaurant — which looks really cool but won't last, and the fixture will 1 
designer in Japan who calls me all the time hang quite straight anyway. Hanging from a pipe is an 
What are people buying lately? better idea. And if somebody has a lamp cord that’s 20 yea 
We've been around since at least 1913, so we've seen itall. Until or less, it’s probably made of PVC, which lasts forever, but 
just recently, everybody wanted everything nickel-plated. Now _ than that, you'll see fraying and it should be replaced. 
the trend is swinging back to polished brass, with gold cords. | Do you design anything yourselves? 
And we're seeing less demand for harps and finials. People — We have our own greatly improved bulb socket with p 
want clusters of sockets—that’s considered the sign ofa quality _ lain interiors. Plastic sockets last at most two years. We 
lamp instead of a harp—and no tchotchke on top that would improved the pull chain. Ours has a nice solid metal b 
define or overwhelm the design of the shade the end instead of a flimsy little bell. 
What’s your best sellev? Any parts there for track lights? 
Glass shades. Kids, cat ning, those are the big threats No, and we've never had them. Most of the high-tech 
to the glass, we always ive shades in every shape and doesn’t last anyway. It’s throwaway, and you can’t get the 
color. We have antique original stickers, and new anymore. We get customers who've taken down the trac! 
ones made in hundred-y Ids are putting back up an old-fashioned fixture that’s been 
What’s the weirdest requ ver gotten? ing for a hundred years and is still going. @ 
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ave internal plumbing. But for some of us with 74 bladder urges, our pipes don’t work as well as ACNE | 
nd even when you do your best to deal with it on your own, you still worry about embarrassing leaks. But there's 


IMeeTame (opm [cai (AMV =) (e-1(-PR@)a(e=e -daily VESIcare can reduce urges and may even silo TS bladder 
iSO ask your. “Sai HAVA ssie-]c-e male lala) mn felUF 


Sah ea i, and leakage (overactive bladder). VESIcare is not for everyone. If you have certain 
stomach, urinary, Of glaucoma problems do not take VESIcare. While taking VESIcare, if you experience a 
ee reaction, severe abdominakpain, or become constipated for three or more days, tell your doctor right away. 
, common side effects were ol mouth, constipation, blurred vision, and indigestion. 


% 


: | | er ey 

ee important product information on the following page. VESicar e Cae 
y of our “Fresh Thinking” brochure, — (solifenacin succinate) NO 
403-6565, or visit vesicare.com eee iis 














Patient Information ESicai “2 
VESicare® — (VES-ih-care) VE anocin Suc mate) & 


(solifenacin succinate) 


Read the Patient Information that comes with VESIcare before you start 
taking it and each time you get a refill. There may be new information 
This leaflet does not toke the place of talking with your doctor or other 
healthcare professional about your condition or treatment. Only your 
doctor or healthcare professional can determine if treatment with 
VESlcare is right for you 


What is VESIcare’? 

VESicare is a prescription medicine used in aduits to treat the following 

symptoms due to a condition called overactive bladder ; 
* Having to go to the bathroom too offen, also called “urinary frequency,” 
« Having a strong need to go to the bathroom right away, also called 

“urgency,” ; 

° tedling or wetting accidents, also called “urinary incontinence.” 

VESicare has not been studied in children. 


What is overactive bladder? 

Overactive bladder occurs when you cannot control on bladder 
contractions. When these muscle contractions happen too offen or cannot 
be controlled, you can get symptoms of overactive bladder, which are 
urinary frequency, urinary urgency, and urinary incontinence (leakage) 


Who should NOT take VESIcare"? 
Do not take VESicare if you 
+ are not able to empty your bladder (also called “urinary retention’), 
+ have delayed or slow emptying of your stomach (also called “gastric 
retention”), 
*have an eye problem called “uncontrolled narrow-angle 
glaucoma”, 
+ are allergic to VESIcare or any of ifs ingredients. See the end of this 
leaflet for a complete list of ingredients. 


What should | tell my doctor before starting VESIicare"? 
Before starting VESIcare tell your doctor or healthcare professional 
about all of your medical conditions including if you: 
+ have any stomach or intestinal problems or problems with constipation, 
+ have trouble emptying your bladder or you have a weak urine stream, 
+ have an eye problem called narrow-angle glaucoma, 
+ have liver problems, 
+ have kidney problems, 
*are pregnant or trying to become pregnant (It is not known if 
VESIcare can harm your unborn baby,), 
* are breastfeeding (If is not known if VESIcare passes into breast milk 
and if it can harm your baby. You should decide whether to breastfeed 
or take VESIcare, but not both.). 


Before starting on VESIcare, tell your doctor about all the medicines 
you take including prescription and nonprescription medicines, 
vitamins, and herbal supplements. While taking VESIcare, tell your 
doctor or healthcare professional about all changes in the medicines 
you are taking including prescription and nonprescription medicines, 
vitamins and herbal supplements. VESIcare and other medicines 
may affect each other. 


How should | take VESIcare'? 
Take VESIcare exactly as prescribed. Your doctor will prescribe the 
dose that is right for you. Your doctor may prescribe the lowest dose if 
you have certain medical conditions such as liver or kidney problems. 
+ You should take one VESIcare tablet once a day. 
+ You should take VESIcare with liquid and swallow the tablet whole. 
+ You can take VESIcare with or without food. 
* If you miss a dose of VESIcare, begin taking VESIcare again the 
next day. Do not take 2 doses of VESIcare in the same day. 
* If you take too much VESIcare or overdose, call your local Poison 
Control Center or emergency room right away. 


What are the possible side effects with VESIcare"? 
The most common side effects with VESIcare are: 
* blurred vision. Use caution while driving or doing dangerous 
activities until you know how VESlcare affects you. 
+ dry mouth 
* constipation. Call your doctor if you get severe stomach area 
(abdominal) pain or become constipated for 3 or more days. 
* heat prostration, Heat prostration (due to decreased sweating) can 
occur when drugs such as VESIcare are used in a hot environment. 


Tell your doctor if you have any side effects that bother you or that 
do not go away. 

These are not all the side effects with VESIcare. For more information, 
ask your doctor, healthcare professional or pharmacist. 


How should | store VESIcare’? 
* Keep VESicare and all other medications out of the reach of children. 
* Store VESIcare at room temperature, 50° to 86°F (15° to 30° C) 
Keep the bottle closed. 
* Sately dispose of VESIcare that is out of date or that you no longer need. 


General information about VESIcare" 

Medicines are sometimes prescribed for conditions that are not 
mentioned in patient information leaflets. Do not use VESIcare for 
a condition for which it was not prescribed. Do not give VESIcare 
to other people, even if they have the same symptoms you have. It 
may harm them, 


This leaflet summarizes the most important information about 
VESicare. If you would like more information, talk with your doctor. 
You can ask your doctor or pharmacist for information about VESIcare 
that is written for health professionals. You can also call (800) 
403-6565 toll free, or visit www.VESICARE.com 


What are the ingredients in VESIcare’? 

Active ingredient: solifenacin succinate 

Inactive ingredients: lactose monohydrate, corn starch, hypromellose 
2910, magnesium stearate, tale, polyethylene glycol 8000 and 
titanium dioxide with yellow ferric oxide (5 mq VESicare tablet) or red 
ferric oxide (10 mg VESIcare tablet) 


Manufactured by 

Astellas Pharma Technologies, Inc, Norman, Oklahoma 73072 
Marketed by: 

Astellas Pharma, Inc. Deerfield, Illinois 60015 

Marketed and Distributed by 

GlaxoSmithKline, Research Triangle Park, North Carolina 27709 


Wastellas FJ crssosmitnrin 


¢ 2005 Astellas Pharma, Inc. and 
The GlaxoSmithKline Group of Cor 
VPI-001 November 2004 
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ROSE TARLOW- MELROSE HOUSE 


Outdoors, indoors, any season, every reason to 
luxuriate in the new outdoor collection from Rose 
Tarlow-Melrose House Textiles. Featured from top to) 
bottom are Watercolor Stripe, Garden Twill in Atlantic) 
Blue color, Eucalyptus, and Garden Quilt also in 
Atlantic Blue. All are 100% Acrylic, resistant to 
sun and water, weather, mildew, and stains. 


8454 Melrose Place, Los Angeles, CA 90069 
Tel: 323-651-2202 Fax: 323-658-6548 
www.rosetarlow.com ify 
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HE FIRST THING I SAW when I drove up to 


Caravati’s was half a clawfoot tub above the 


C 


A friend of mine in Richmond kept telling 


me, “Caravati’s, Caravati’s, you've gotta go 


there.” It’s in a huge brick warehouse in an 





industrial park, and it’s totally filled with 
ngs like chandelier medallions and decorative door knobs 


| old bricks. People tend not to think of places like this 





en they're building or remodeling, but you can find all 
's of antique elements that will add a lot of charm to new 
ises—make them feel like they have a little history, you 
ww. I was scrounging through the shelves and saw a pair 
orbels that were rounded and hollow underneath. They 


once been part of the supports of a coffered ceiling ina 


front door. I knew I was going to love it there. 


ERE: Caravati’s in Richmond, Virginia... WHAT'S THERE: Architectural salvage... | 
AT EDDIE FOUND: Corbels he used for canopies above twin beds | 


BS 
: 
: 
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church, but I figured if | turned them upside down I could do 
something really fantastic above a bed. So with the help of an 
upholsterer, | went way out and made two luxurious canopies 
for twin beds. We did these with big pinched-pleat drapery 
panels that were finished on the back and front, giving three 
inches to each pleat. We made 21 pleats. ‘That’s how you're 
able to get that rich feeling, using many, many yards of fab- 
ric. And also by hanging the panels so they puddle. Ours was 
go inches long and puddled about seven inches on the floor. 
You don’t need to spend a lot to create this look—you can buy 
inexpensive fabrics at Wal-Mart or discount stores. A gauzy 


fabric would work well, too. It just involves inside-out sewing, 





like when you sew two sheets together and turn them inside 
out for a duvet cover, and making enough pinch pleats to give 


a lush volume. Anybody can do it, believe me. 


HOUSE BEAUTIFUL 45 | 


WEEKEND SHOPPER 





A fresh coat of paint makes 
allthe difference: Eddie | 
turned wood corbels from d| 
brown to bright white with | 
full gloss Matchstick (2013 
from Farrow & Ball. He took) 
old side table from a closet 
the HB offices and had pain| 
matched to the brown spec|| 
in the canopies at Janovic | 
Plaza. The canopies are 
upholstered with Fiorentin 
fabric and lined in Trilby, 
both from China Seas. The | 
head and footboards on the 
Gustavian beds from Count 
Swedish are upholstered in| 
Quadrille velvet. Bed linens| 
from Frette. The robin’s a 
painting is by Eddie's frien 
John Matthew Moore; vrai 
from Larson-Junhl. 
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Pendant 


0718-01 Earrings 

Diamond 0521-03 

0.02 ct. 2 Diamonds 

$225 0.01 ct. tw 
$275 





} 

| Pendant Necklace 
| 0706-01 0802-01 
| $123 $55 









Ring 
0101-03 
$125 










Earrings 



























0521-02 
10 Diamonds 
0.05 ct. tw Ring : 
ea 0101-18 @ : , /, 
12 Diamonds ge Pendant 
0.06 ct. LOS 0718-02 
ae, $450 Sad 8 Diamonds 
0801-01 i” 0.04 ct. 
ae $365 





BOCCIA’ 


axtAN I Uly 


for information, call 800-360-2586 


or visit boccia.com 






Necklace 

, 0825-01 
Earrings $150 
0507-01 


$83 










Ring 
0101-08 
Diamonds 
0.03 ct. 
$283 


Bangle 
0304-01 
Diamonds 
0.02 ct. 
$260 














TECHNOPHOBIA TECHNOTRASH 


How do you throw out your old PC and cell phones without the world learning everythin 
about you? You won't believe how easy it is PHOTOGRAPH BY ANTONIS ACHILLEOS 






& KNOW IT sounds too good to be true, but 
David Beschen of GreenDisk will pick up 
your obsolete technology and recycle it for 

you—safely and securely. Christine Pittel 


gets the story on how this service works. 


What exactly is technotrash? 

It’s a whole new electronic waste stream that kind of snuck up 
on us and it includes anything from a CD to a PC. We produce 
it, and now we don’t know what to do with it. Landfills are clos- 
ing up. Some states like California and Massachusetts have 
already made it illegal to dump electronic items because they 
contain hazardous materials. And then there’s all your personal 
information to be discarded. There’s really no easy way to dis- 
pose of these things. GreenDisk is willing to do it for you. 
And what is GreenDisk? 

We're an environmental clearinghouse that makes recycling 
easy. We do full loop. We also make products. We take your 
electronic waste out of your home or office and recycle it. 
How do I get my stuff to you? 

Go online to greendisk.com. All you have to do is order our 
Technotrash Can, which is really a 1-by-1-by-3-foot collec- 
tion box. ‘Then throw all your CDs, DVDs, videotapes, inkjet 
cartridges, cell phones, pagers, PDAs, calculators, and Game 
Boys in there. Fill it up, put the mailing label and prepaid 
postage on, and for $30 it all goes away. 

Is there a weight limit? 

The Can holds up to 70 pounds. You basically won't be able 
to ship anything anywhere at that weight for that price. 
What about PCs? 

We've just started accepting computers. For those, you have 
to come up with your own box. But we'll be adding a com- 


puter box—with packing materials—very soon. 


OK, it’s all packed and sealed and labeled. Then what? 
We pick it up. Few people will bother to recycle unless 





convenient and cheap, so we had to create a system that 
lized existing resources. We found one trucking compé 
that sends out tens of thousands of trucks every day that 
out full and come back empty: the U.S. Postal Service. 
You've got to be kidding. You persuaded the post office 
let you use their trucks for recycling? | 
We went all the way up to the postmaster general. 
But how will the postman know he’s supposed to ring n 
bell and pick up my PC? 
You leave a note in the mailbox. The rule is they must p 
up mail that’s left for them. All you have to do is be will 
to not formally schedule the pickup. ‘he deputy postma 
general was the one who suggested, put a note in thet 

box. We were thinking of all these fancy electronic a 
to do. Oh, you mean just communicate with the pers¢ 
What a good idea. 
Does it work even in Manhattan? | 
New York is tough, because the carrier is on foot and ce 
carry large packages. So our backup is FedEx. 
It’s great that all this stuff will be recycled or reused, bu 
it makes me a little nervous to think someone could be 





reading my old e-mails. 
‘That can’t happen if you give it to us, but it’s a very real anxj 
Identity theft is the fastest growing crime in the U.S. We 
always had to watch out for our bank statements and a 

documents that we get in the mail, but now your entire li 

ona disk. So GreenDisk will remove chips from cell phot 
And if you give us your computer, we take it to the leve| 
a military wipe. We erase the hard drive seven times a 


then rewrite it. All your information is destroyed—physicé 


completely. We guarantee it. e 





|} CHARTER INVITATION FROM THE PUBLISHERS OF HOUSE BEAUTIFUL 


weekend 


| 
| The new magazine fr the best days of your life 





| 





weekend 


easy get-togethers seven great cities 
tour beautiful homes dinner with friends 
romantic getaways bring a dish * 


Have a free weekend on us! 


On the weekend, life slows down and lets us 





oy catch our breath. We have time to exhale. Time, perhaps, 
relax am for a lingering kiss. Time to sit down for a leisurely 
= 193 ways to unw meal, eating good food with family and friends. 


Weekends are so important, we think they deserve their 
own magazine. And so, you're invited to receive 





a risk-free issue of Weekend. _ 
ere oe cx Be esp BPS 


a i _ aR 


| Mention offer code KEASWRON ‘aa 





For your Risk-Free Issue call 1-888-4-WKENDS or visit 
iets em ts Celi tyme 
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Loosening up guests... children at the table... place cards...one great dip... 


WHAT'S THE BEST SIZE TABLE FOR A DINNER PARTY? 


| LIKE SMALL PARTIES. With 6 people, you can really get a 
conversation going. The ideal table for 6 or 7 is a 48-inch round, 
because everyone is equally engaged in the conversation. If 
people are a little crowded it feels even more intimate. For 
a bigger party, | don’t love big round tables. We've all been 
seated at huge 60-inch round tables and there’s probably a 
giant Hower arrangement in the middle. It’s impossible to talk 
across the table, so you're stuck talking to the two people next 
to you for the whole evening. For large parties, a rectangu- 
lar table works best—but be sure it’s not wider than 30 to 36 
inches so guests can talk across the table. 

if vou have a 48-inch round table anywhere in your house, 
think about having your dinner party there, even if it’s in the 
study or the living room. Why does the party always have to 
be in the dining room? If | don’t have the right table in the 
house, Pll call my party rental company and ask them to 
deliver a table, folding chairs, and a pretty cloth. It’s not only 
easier for setting up, but after the party’s over, | don’t need to 


wash and iron the cloth. How easy is that? 


Do I need to make place cards? 

I don’t think it’s necessary to make place cards for a small party, 
but I do think it’s important to have a seating plan. While we're 
having cocktails, ?1] decide who are the two most talkative 
guests that evening and seat them opposite each other, which 
keeps the conversation flowing. If the two most talkative people 
are seated next to each other, the conversation ends up being 
on one side of the table and the other side is totally left out. 
\s wee sitting dow 


Il say, “John, why don’t you sit next to 


} 


me and Jean, why ci u sit next to John?” 


By the way, | ignoi iditional “boy/girl/boy/girl” seat- 


ing. We have different itions with men and women. 


If vou seat your guests rirl/girl, evervone gets to sit 


between one of each. D k that’s more fun? 


PLP wt 


oe 


ys ne ~. Pee 





I have too many people to seat them at a table. Is it all i 
to have them eat dinner on their laps? 

Years ago, I considered buying a house that was on the rail 
tracks. | asked a friend if it was a bad idea and he said, “ 
only reason to buy a house on the railroad tracks 1s if you ¢ 
buy one that’s not on the railroad tracks. And that’s a perfe 
good reason.” ‘Ihe same is true for eating dinner on your 
If you need to invite more people than you can seat at ta) 
and you just can’t afford to rent them, serving dinner on \ 
lap isn’t ideal, but it’s just fine. However, you'll want to plan 
menu carefully. First, serve things that don’t require a knife 
fork—think about juggling utensils and a glass of wine w 
keeping up a conversation. Not easy! Second, I wouldn't n 
something that was soupy or had a messy sauce so you W 
end up with beef Bourguignon on yourliving room rug} 
your friends won't be dripping clam chowder on their p 


clothes. Finally, | wouldn’t make anything that had to} 
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served piping hot, because everyone won't be eating dinner at 
exactly the same time. I might serve room temperature food 
like grilled salmon and orzo with roasted vegetables. On a cold 
wintry day, maybe something that stays warm, like lobster pot 


pie or lasagna ith turkey sausage. 


I’m having 30 people for a fund-raiser at my house and no 


one will know each other. How can I be sure it'll be fun? 


It’s true, these are the hardest parties to get off the ground, 
particularly because even you won't know some of the guests. 


I’ve done some of these parties myself and the key is getting 


people engaged with each other as quickly as possible. I'll 
set out all the drinks on a table in the living room, so when 
people arrive, they can fix a drink for themselves and then 


they can help another guest. It’s a good way to get people to 


start talking. | might serve appetizers on trays and ask one of 


the guests to pass them so they will meet everyone. But most 


f all, dinner is the key. I seat the guests at small tables of 6 


) 7 (48-inch rounds, of course) so they can really talk. Next, 


| serve a casual family-style meal on big platters right in the 


middle of the table so everyone can help themselves. | particu- 


larly love to serve food that people eat with their hands, like 


steamers or platters of fried chicken and cornbread. Bottles 






















of wine and Pellegrino water are right on the table. Everys 
is relaxed, they're serving each other, passing wine, and 
a terrific way for people who don’t know each other to s| 


to connect 


What if people ask to bring their children to a party? 
Except for holidays, I don’t think children belong at an a¢ 
party—and I'll bet the children agree! I don’t know ay 
year-old who wants to sit through a conversation about I 
If only one friend asks to bring their children, I'll make tl 
peanut butter and jelly sandwiches and have a stack of mo, 
for them to watch in a room nearby while we have our p| 
If lots of guests want to bring their children, I'll hire ab 
sitter and make a big bowl of mac and cheese so the kids 
have their own party in another room. It’s a terrific way 
the adults to see their friends and not feel guilty about |] 


ing the children at home. 


It doesn’t show much imagination to bring flowers or wi 
when youre invited to dinner. What’s more interesting? 
There’s nothing wrong with bringing flowers or wine, bul 
how you deliver them that can make a difference. It’s awky 


for a hostess who’s greeting guests at the door to be hand| 
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TRANE CleanEffects 


is the first central air system 


I's even up to 100 times more effective at cleaning the air than the one you If 


DOES YOUR 
AIR CONDITIONING SYSTEM — 
CIRCULATE IT? 
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that removes up to 99.98% of the allergens from all the air that it heats or col 
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rzeous bouquet of flowers that needs arranging. In France, 
ople often give flowers but have them delivered either early 
> day of the party or the day after, so the hostess has time 
arrange them. When it comes to wine, as with any other 
t, | never bring something that the hostess feels she has to 
ve at the party. | might bring a bottle of my favorite wine 
Champagne, but it’s never chilled so she knows to save it 
another occasion. But | actually prefer to bring something 
> hosts can enjoy the next morning, such as a pretty bag 
ed with homemade granola, or a homemade coffee cake 
J a can of Barefoot Contessa coffee. Or I make big batches 
yrange marmalade to bring as hostess gifts. It’s personal, it’s 
t extravagant, and it shows that you really appreciate the 


ort that it takes to organize a party. 


ometimes takes me more time to make the hors 

euvres than the dinner. Do you have any quick ones? 
ways make just one thing for hors d’oeuvres and it’s some- 
ng very simple. Lately I’ve been making this Green Herb 
p recipe (so easy) and serving it with fresh vegetables and 
low corn chips. This was one of the most popular things 
ever made at Barefoot Contessa, and my friends love it. | 


pe you will too! e 


1 
GREEN HERB DIP 


MAKES 2 CUPS 

8 ounces cream cheese at room 
temperature 

V2 Cup sour cream at room temperature 

Y2 cup good mayonnaise, such as Hellman’s 


¥, cup chopped scallions, white and green 
parts (3 scallions) 


Ya cup chopped parsley 

1 tablespoon chopped fresh dill 

1 teaspoon kosher salt 

Y4 teaspoon freshly ground black pepper 
Place the cream cheese, sour cream, may- 
onnaise, scallions, parsley, dill, salt, and 
pepper in the bowl of a food processor 


fitted with the steel blade. Pulse 10 to 12 
times, until just blended but not puréed. 


Serve at room temperature. 








U expected more from your system? See how TRANE CleanEffects works at trane.com 
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/IDEVON S.FREDERICKS 


Do restaurant chefs know what women really want? Our reviewer opens 


GEOFFREY 


TOWN 


eC Co ea | 





Miho 


and discovers some excellent recipes 


| AM PREDISPOSED to dislike cookbooks written by restaurant chefs. Restaurant recipes ra 
translate into anything you are likely to be able to serve your family for dinner on a regi 
basis. But snooping around in Geoffrey Zakarian’s Town/Country (Clarkson Potter, $34 
couldn't help but notice how many recipes seemed accessible and enticing. 

Zakarian (pictured above) is the owner of the two restaurants named in the title off 
book, and he does seem to have his feet planted close to the ground. Most of the ingredi¢f 
are available in supermarkets, and he provides a short list of mail-order sources for the hardg 
find ones. In his thoughtful introduction, Zakarian says, “Consider the purchasing stage ]ff 
of the entire process. ...” He’s right; it’s hard to make a good dinner starting at 6 o'clock. 

| chose recipes with short lists of mostly easy-to=find ingredients, and on a day wh¢l 
knew I had time to be thoughtful, went to work. Still they were more complicated than | 
anticipated. Each recipe is, in fact, several small recipes, and there were moments whefl 
didn’t seem likely that it would all come together. But it did. Make these recipes the first tf 
for an uncritical audience and you will have, for the future, recipes to impress visiting diff 
taries. In addition to the recipes reprinted on the following pages, I made the broccoli s\f 
and the wonderfully easy Raspberry & Honey Crisps. I think this is a book worth ownirff 


you like the thrill of a modest challenge in the feed-your-family sweepstakes. 





4 really bad reasons why parents 
don’t talk to their kids about drugs: 


Your kids would never do drugs. 


Oh, come on. High school kids are 
exposed to drugs every day. Even grade 
school kids are at risk. Fact is, the average 
age of kids first trying illegal drugs is 
under 14. And every day, nearly 5,000 
teens try pot for the first time. 





It's hypocritical because you did some drugs when you were a kid 
and you're okay. 


What you did back then doesn’t matter. Because drugs today are nothing like 
when you were young. There are far more of them and many that are much 
stronger. Even pot. Reliable evidence shows it’s twice as powerful on average 
than it was 20 years ago, with twice the concentration of THC, the chemical 
that affects the brain. Add all the new stuff like crack, ecstasy, meth, and 
whatever you did as a kid was nothing much compared to today. 





Talking to your kids doesn't do any good. 


Not true when it comes to drugs. Kids whose 
parents get involved with them are 50% less 
likely to do drugs. It may not seem like it, but 
they want to know you care—and you will be 
getting through to them. 


Your kids know more about drugs than 
you do. 





Sure they do. Isn't that part of the problem? 
You've never heard of most of the stuff they 
know about. But you can find out what you need 
to know on our web site. Not just about drugs 
but also how to talk to the little you-know-whats. 





Need Help? Get Help! www.drugfree.org 


: 


The Partnership @ for a Drug-Free America” 
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COOKBOOK 





ZITI WITH ARUGULA PEST¢ 
AND CRISPY RPROSCIUA Te 


| 
SERVES.6T0 8 | 


Y4 pound thinly sliced prosciutto 


1. pound arugula, thoroughly washed and trimmed of large 
stems and damaged or yellowed leaves | 

1 cup extra-virgin olive oil 

1 small clove garlic 

2 tablespoons toasted pine nuts 

1 tablespoon unsalted butter 

Y2 cup freshly grated Parmigiano-Reggiano 

1 teaspoon kosher salt 

1 teaspoon freshly ground black pepper 


2 pounds ziti or other dry pasta 

1 Preheat the oven to 200°F. 

2 Line a baking sheet with parchment paper and place the; 
prosciutto in a single layer on top. (Make another layer of 
paper topped with prosciutto if necessary.) Place the proseij 
in the oven until it is crisp, about 40 minutes. Remove fron) 
the oven and reserve, uncovered, in a cool, dry place. 

3 Bring a large pot of salted water to a boil over high heat. 
Prepare an ice-water bath. Stir the arugula into the boiling} 
water and blanch until it is bright green and tender, about 
seconds. Drain the arugula, immediately refresh it in the id 
water, and set aside, covered with a towel. 

4 Ina blender, combine the oil, garlic, pine nuts, Parmesan 
butter, salt, and pepper. Purée on high until all the ingredi 
are thoroughly combined. Turn off the blender and stir 

in the arugula with a spoon. Pulse the blender several time 
on high speed for intervals of about 10 seconds, until the 
arugula is fully incorporated into the oil mixture. (Take 
care not to leave the blender running so long that the 
pesto gets hot and melts the cheese.) In > continued on p.§ 





DEVON MAKES THE PESTO 
| was not exactly looking for a new 


pasta recipe, but | just happened to 
have everything needed for this one 
on hand (another example of how user- 
friendly this book is), so | decided 

to try it one night when everyone 

was hungry andina hurry. 


56 HOUSE BEAUTIFUL 


BSS LS IN A POT 
m1 KAFFIR LIME AND 
MOCONUT BROTH 


RVES 6 


R THE KAFFIR LIME BROTH 
tablespoon vegetable oil 
shallots, sliced thin 

Pinch of ground turmeric 

dried kaffir lime leaves (see Resources, p. 126) 
tablespoon black peppercorns 
Kosher salt 

tablespoon coriander seeds 
Juice of 2 limes 

cup sweet white wine 

cup dry white wine 

quart Fish Stock (recipe in book) 
cup coconut milk 

cup heavy cream 

Freshly ground black pepper 


R THE MUSSELS 


sarlic Butter (recipe in book), 
or Ya pound (1 stick) unsalted butter 


dounds P.E.I. mussels, well rinsed 

cloves garlic, sliced paper-thin 

_eaves of Y2 bunch of cilantro, chopped 

_eaves of 1 bunch of flat-leaf parsley, chopped 

medium tomatoes, peeled, seeded, and diced 

5ea salt and freshly ground black pepper 

Toasted baguette slices, for serving > continued on p.58 


-VON TRIES THE MUSSELS 
rd-to-find ingredients are not my 
ng, and | never would have even 
empted this recipe, except | knew 
ere | could get good fresh fish 

ick. I'd already accepted the kaffir 
ie leaf challenge, and P.E.|. (Prince 
ward Island) mussels or their rela- 
es from New Zealand seem to be 
ailable with some regularity in good 
irkets with fish departments. 
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The Intrepid Collection 


Create the ultimate setting with a collection from Agio’ 


our guests will recognize your natural ability to bring warmth 


to create outdoor environments that are crafted of the finest 


materials, giving you affordable, elegant and lasting design. 
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COOKBOOK 
ZITI WITH ARUGULA 


continued from p. 56 
| 


between pulses, stir the pesto to 1 





sure it is puréed evenly. | 


5 Place the pesto in a bowl cover { 
with plastic wrap to avoid discolor 
and reserve in the refrigerator; it w) 
bright green for about an hour if p| 
covered. (If you plan to keep the p| 
longer, pour a layer of olive oil on | 
seal the container; stored this way, 
pesto will keep for more than a we 


6 Bring a large pot of salted water 
over high heat. Add the pasta, adju 
heat so it maintains a steady boil, é 
stirring occasionally, until it is dor 
taste, 10 to 12 minutes. (The best d 
test for pasta is to taste a piece; whi 
begins to become tender but is stil 
chewy, it’s done.) Drain the cooke' 
and transfer immediately to a large 
Add the arugula pesto and mix geil 
the pasta is well coated. Crumble | 
of crispy prosciutto on top as a gari 
serve immediately in warm bowls, 


MUSSELS WITH LIME 
continued from p. 57 
1 Prepare the Kaffir Lime Broth: F 
oil ina medium saucepan over me) 
heat. Add the shallots and cook, stil 
frequently, until they begin to softé 
2 minutes. Add the turmeric, kaffir 
leaves, peppercorns, 1 teaspoon sal: 
coriander seeds, and cook until the 
are translucent, about 2 minutes mi 
the juice of 1 lime, and the sweet at 
white wines. Raise the heat to med 
and simmer the ingredients until t 
almost dry, about 20 minutes. Add 
stock, reduce the heat to medium, |f 
mer until reduced by half, about 2¢ff 
Pour in the coconut milk and creat 
again reduce by half, another 20 mf 
so. Season the broth to taste with sé 
pepper, then add the remaining lit 


Pass it through a fine strainer and r 





2 Cook the mussels: Melt half the L 
butter in a large heavy pot over mé t 
heat. Add the mussels and the garl ‘ 
stirring, for about 1 minute, then p 
the strained broth. Cover and cool 
mussels, lifting the lid from time tf 
to stir, until they open, about 7 miff 
Discard any unopened mussels. A‘ 
remaining garlic butter, the cilant)p 
ley, and tomato and mix well. Seas 
salt and pepper to taste. Spoon the 
and broth into bowls and serve waif! 


toasted baguette slices. 


chonbek Enters 4 
\rts Award 
Tall of Fame 


qbek won the Arts Award this 
ry at the Dallas Super Market 
» manufacturing category of 
ng fixtures. 





is with colored crystal and rock crystal 


ive-time winner, Schonbek 
2d the prestigious Arts Award 
yt Fame. 


rts Award is the premier 
Nal awards program for the 
- accessories industry. 


iking history 
ce 1870 


its were judged on company 
y and philosophy, among 


factors. 


chonbek company, which has 
making crystal chandeliers 


since 1870 in Bohemia, was able to 
demonstrate a unique history of 


innovative design spanning centuries. 


Changing 
the crystal 
landscape 


The judges gave heavy 
weight to company 
differentiation — or how a 
company sets itself apart 
from the competition. 


According to one retailer, 
“Schonbek has changed 
the crystal landscape in 
our industry.” Another 
called Schonbek “the 
company all the others 
are measured by.” 


In recent years, Schonbek 
announced a “trend to tiny” 
with a new collection of 
tiny crystal chandeliers, 
revived rock crystal 
chandeliers, reinvented 
colored crystal chandeliers and 
revolutionized the high-tech lighting 
market with a new coilection 

called Geometrix™ 


Original design 
as a way of life 


“Schonbek is absolutely the design 
leader,” an industry observer said. 
“While most manufacturers are 
recycling the same styles, Schonbek 
is always charting a new course.” 


Schonbek’s product submission to 
the Arts Award was Genesis, a 





Jasmine with 


jet crystal 


colored crystal chandelier inspired 
by the Tree of Life. 


Other products in the Schonbek 
presentation included Jasmine, a 
contemporary chandelier formed of 
rare optic crystal, and Versailles with 
rock crystal, a reinterpretation of a 
seventeenth-century style. 


“It’s a blessing to be involved with 

a company that’s creative,” said 
President & CEO Andrew Schonbek, 
“and to be recognized for creativity 
is a wonderful thing. I’m very 
thankful for this recognition, and 
encouraged by it.” 


Schonbek is the first manufacturer 
of lighting fixtures to enter the 
Arts Award Hall of Fame. 





Versailles with rock crystal 


Schonbek Worldwide Lighting Inc., 61 Industrial Blvd., Plattsburgh NY 12901-1908 
Tel: 800.836.1892 or 518.563.7500 www.schonbek.com © 2006 Schonbek Worldwide Lighting Inc. 

















ia 


no 
5 
2 
£ 
a 
N 
a 
= 
So 
ww 
S 
5 
7 
Sc 
a 
oO 
. 
oO 
Ly 
vu 
co 
mo 
.o 
oO 
eae 
a 
é 
3 
ba 
a> 








HIS MONTH’S House Beautiful asks 
What is taste? and I can guess what you're expecting: 
We're going to tell you what good taste is and what bad 
taste is. Really we'e going to do just the opposite. Good 
taste, another editor of his magazine wrote decades ago, 
is “the origing al sticky wicket.” It’s a moving target, a total 
mystery. The great thing about American style is that 

we really are fe to live any way we want, so why would 
anybody even think about good t taste? But we do. It’s 

alw: ays t there, somewhere in the back of the mind. In this 
issue, you ll find no judgments. All we want is to have a 
little fun with the subject. All in the best of taste, of course. 





~~, 


STEPHEN DRUCKER, EDITOR IN CHIEF 
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N THIS DAZZLING MANHATTAN MAISONETTE, 
interior designer Ray Booth mixed grandeur with practicality, 
added a lot of heart, a little bit of humor, and a touch of spiri- 


tuality. Could this be the future of design? 


CAROL PRISANT: This apartment is absolutely the last 
word in cosmopolitan. Who lives here? Don’t tell me there 
are children! 

RAY BOOTH: My clients are a very sophisticated couple who 
were combining households, and yes, they have a 16-year-old 


girl whose friends say she has “the coolest house in town.” 


Did you use any of their old furniture, or is everything new? 


We only kept eight to ten pieces. 


That’s not much. They must have really loved and trusted 
your taste. Is it basically the same as theirs? 

Mmm... taste. That’s a hard thing to define, but okay, the 
wife loves contemporary European, and my own taste runs 
towards the very modern with something, I hope, that’s spiri- 
tual and ethereal in it. I crave simplicity, but saying that, I love 
a dichotomy, too—crashing something modern into something 
baroque. And we sure shared that dichotomy thing! I actually 
think that’s what’s made this a sort of a romantic, shading-into- 
sexy, space. We try to make our work hard to describe, though, 
because that way everyone gets to take away from it his own 


sense of discovery. 


Speaking of crashing into things: usually, before you get to 
the front door of a New York apartment, you go through 

a lobby, take an elevator, and walk down a hallway. This 
one opens right onto the sidewalk and is more or less 
underground. How did you handle such an unusual, 
abrupt transition? 


We try for tension in a lot of our jobs, and we knew we wanted 


drama and tension here. So when you come from the bright- 
ness of the Manhattan street, we thought you should feel the 
compression of tha all entry space, and because there 
should always be surpris: | joy in the arrival sequence, we 
made that entry dark, knowing it would be followed by that 


amazing two-story li 
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mediately after that tiny tiled street-level foyer, you 
ed to use very light carpets. Why did you do that, 

ore important, how do they stay clean? 

ew that luminescence would be really important because 
artment is essentially underground, and that’s why we 
light carpet. But we did very careful positioning by put- 
he traffic paths through the sitting room—which comes 
fter the foyer—between the carpets. 


Iso used a little nest of tables instead of a coffee table 
troom. 

e often use benches or nest tables rather than coffee tables. 
n't like coffee tables because they’re so immobile. 


ce there are a number of Asian objects here. But there 
yeral Continental things, too. What would you say 
yle of this apartment is? 

it’s probably a combination of Palladian, French, and Asian. 


arched windows with the lacy grilles in the living 

are phenomenal. But what about privacy? 

raperies on either side are tall and look elegant, but they'd 
work if you tried to pull them, because they wouldn't 
sk right. So for nighttime privacy, we put in low shutters 
letely upholstered in an off-white fabric. 


’s a big armoire to the right of the fireplace. Is it an 
e, and what do your clients put in it? The TV? 

's actually a reproduction, and holds the dining room 
eaves and some of the less attractive books. 


here did you find that giant chandelier? 
a French antique. My client went shopping in France, 
ea digital photo, and I said “Grab it’ It’s magic at night. 


ining room table is pretty imposing, too. How do 
eople eat there alone? 

ed that table on other jobs. It’s not precious or too formal, 
till has substantial gravity. And the thing that’s great about 
a long refectory table is that it’s narrow. And because it’s 
, two people can sit facing each other at one end. 


’s that unusual chandelier above it made of? 

that thing. It’s a marble panel, carved in India, and 
igh my client really likes the idea of layering one ethnic- 
ranother, she kept thinking of round crystal chandeliers. 
I found this one, she immediately saw how it comple- 
d the architecture and the painting. 


's a large photo of a gravel drive and trees on the 

too. Why did you flank it with black lampshades? 

an interesting photograph. It has an electric light behind 
ece of sky that seems to make it luminesce. ‘Those lamp 
s add tension, and punctuate it, | think. Like eyeliner. For 
‘me reason, we painted the window mullions brown. 


oe 


What was the plan for the kitchen? 

We wanted an aged, casual feeling there, with distressed fin- 
ishes. The ceiling is pecky cypress, which looks sort of ravaged 
and fits in with my client’s being Italian and me being Southern. 
We both like decadence! The center island is oak treated with 
ammonia and wire-brushed to pull out the grain. 


In the breakfast area you've put a banquette backed by lat- 
tice. What made you choose lattice for the wall there? 
There’s a beautiful terraced courtyard with a window into this 
room. Since this is a really dark interior space, it was a good 
place for us to get the “terrace spirit” into the apartment. We 
put artificially aged mirror behind it to get a little reflection 
from that terrace in summer. 


Why are the two stools at the little dining table in this 
space different? And why didn’t you use chairs? 

Chairs have arms, which would have visually blocked a space 
that’s basically a transition between rooms. And they're not 
the same because that would be too easy! 


And can you explain why you chose that antique dog 
painting for the study? There’s nothing else on the walls 
here that’s so obviously antique. 

This is the room that’s most about family, and that painting was 
in the husband’s own family for a long time. We did reframe it 
in a more contemporary frame, and we hung it off-center. | like 
it because it reflects the emotional content of the room. 
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PA Make etaees ets 


Normally when | think of the term “irrational 
exuberance," | think not of Alan Greenspan or the Internet 
bubble, but of you two. And yet this project is almost on the calm 
side. Almost, mind you... 

WILLIAM DIAMOND: We do a lot more than anybody realizes. We 
have a book coming out in September, and I think peopie will 
be surprised at the diversity, from very traditional, to crazy-wild 
modern. But in the last few years, people are asking for much 
more contemporary. Is this simply the evolution of your own 
work, or does it herald a broader trend in popular tastes? 
DIAMOND: Oh, it’s a major trend. We just did a line of modern 
wall-to-wall carpeting for Stark and it’s selling like they're giving 
it away. ANTHONY BARATTA: | think a lot of people all of a sud- 
den said, Yikes, we're in the 21st century, let’s start living like it. 
Like the client on this Long Island project? DIAMOND: Yes. He 
had always lived with traditional but he had this young archi- 
tects’ firm, D & D Harvey, design a house for him that’s modern, 
reminiscent in some ways of Frank Lloyd Wright. Tony and I 
did the interior architecture, guided by how he wanted to live. 
Meaning? DIAMOND: The client had requested the space be very 
loftlike. We also specified lots of stone in a nod to the Wrightian 
tradition. And then we planked all over. Every room except 


the bedrooms is planked, walls to ceiling. We hate Sheetrock. 


Allergic to Sheetrock. Planking always looks so— what? — sub- 
stantial, in an honest, elemental sort of way. Is it horribly 
expensive? BA. ensive, yes, but not crazy money. 
And then you de¢ ing with the modern spirit 
of the house. But ¢ ou fad a choice? DIAMOND: 
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BARATTA: Something you see a lot of these days is a mix of all sorts of 
crazy pieces thrown together—and calling it decorating. 





DIAMOND. ...a feeling that if you just sort of combine interesting and 
quirky things that it will come out all right. This project is completely 
different from that. ‘The whole thing was designed before anything was 


ordered. Everything is one gestalt. It’s all thought through. 


Taste is not an accident. 







































The foyer rua, is that a blow-up of a 
section of an Albers painting? You 
guys are great at that blow-up thing. 


BARATTA: Yes, and it just happened 
because we learned our rug maker 
could braid in squares. It’s actually an 






old-fashioned hand-braided rug. 
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Oh no, you can’t deny it. When a house 1s tastefully done it 
alwavs takes into consideration the architecture. BARATTA: It’s all 
about making it an integrated whole. So taste has to do with 
a certain stylistic congruity? Elaborate on that “tastefully 
done" part. DIAMOND: There also has to be a sense of quality 
in the materials. And a sense of thoughtfulness in putting 
them together? BARATTA: Yes. Another thing thaf helps in the 
taste department is the colorations. Were these colorations the 
client's directive? BARATTA: lotally. He loves blue and yellow. 
And a controlled color palette like this actually helps im an open- 
plan house. Because... BARATTA: Because it helps the space 
to flow. And although the space flows “modern,” modern is 
really not the overall feeling. It’s much softer than that. There’s 
a clean, new freshness about it, but the house has a comforting 
familiarity. DIAMOND: When you walk in it feels friendly, and 
those are the warm, traditional touches. You mean touches 
like the wonderful lanterns and light fixtures, and the straw- 
backed wing dining chairs? DIAMOND: Those are Orkney Island 
chairs we design and have made in Scotland exactly tailored 
to our clients’ bodies. Good heavens, really? And then there's 
that great grandmother-on-steroids rattan furniture in the 
sunroom. BARATTA: We designed that, too. The arms are com- 
pletely flat and wide enough to put food and drinks on. Those 
coffee tables: | count four, all absolutely massive and design 
statements in themselves. It's the revenge of the killer coffee 
table! DIAMOND: Ron Seff made them. They're the most beau- 
tiful lacquered wood. We designed them all. What about the 
tabies in the library and the sunroom? DIAMOND: Mostly from 
previous designs. The one in the sunroom is new—we designed 
a compass rose in the center. Isn’t it beautiful? The armoire we 
designed as well, to hold the television. It's starting to sound 
like you designed everything in the house. DIAMOND: You know 
what? We just about did. Everything but the kitchen stools and 
the antique table in the foyer. The rugs are another standout, 
and very Diamond & Baratta. BARATTA: We've been working 
with a lot of designs from 20th-century paintings. How can you 
go wrong? With a hideous painting? BARATTA: [rue. How about 
the library rug? DIAMOND: That rug is one of my favorites we've 
ever done. It’s a patchwork of classic menswear fabrics—tattersall, 
houndstooth, glen plaid—all blown up. Accented by the dash of 
leather chairs and a windowpane-checked sofa. DIAMOND: You 
know the arm of that sofa Tony designed as a bookcase. That’s 
the actual arm of the sofa. Very handy. You really might want 
to think of doing this professionally. BARATTA: Also the living 
room fabric is spectacular, specially handwoven—DIAMOND: 


From a Balenciaga windowpane check coat, and very blankety. 


BARATTA: Like horse blankets. Was that intentional? DIAMOND: 
Oh yeah, totally the lool ' for. The house sits on 
a polo field. J mean, right on th ure sitting there and 
you push the power button on the ind boom, it’s the 
set from Pretty Woman. propuc! D BY DOK 
















| An informal dining area overlooks | 
the polo field. Director's chairs 
are DB designs, based on a classic 
| TREE RRERUREEeenenee - Jean-Michel Frank design, with 
child-friendly leather seats. The 
checked fabric backing is an idea 

dating from 18th-century France. 
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Gna is good taste 


| 82 


[ have the simplest tastes. [am always satisfied with the h 


YSCAR WILDE (1854-1900) 













| don't believe in the good taste/bad taste thing. It’s like being in or ov 
and I think it’s all stupid and snobby. I don’t believe in taste—only | 
in personal likes and dislikes. . . . You should like what you like and 
heck with anything else. sersev sonvson, vesioner,1973 


~ 
MRS. HENRY ("SISTER") PARISH (1910-1994), DECORATOR, 1985 I AM [ AS] 


Could we teach taste or genius by rules, they would no longer 
be taste and genius. siesosiusreriouos, aenst ares-92) 


PABLO reece ae ie good taste—what a dreadful thin 
I tried good taste, but the strain was too much for Me. ssoncoorey. us. arHoRist 


rouse seaureut, was We acquire the tastes of the social group to which we 
desirous of belong 





Sometimes it’s more important to be human than to have good tas 


BERTOLT BRECHT, PLAYWRIGHT (1898-1956) 


sin HUMPHREY wakerieco, pResioenr, materr s son, 97a Laste, I think, is a form of sensitn 
You can have an aptitude for it, like a potential for playing the piano, | 
you will never be a great pianist unless you do your finger exerci 


(sood taste 1S the worst vice ever invented. DAME EDITH SITWELL, WRITER (1887-1964) 


wn ncouiee,peesioenr THe uccurre co, (SOO taste is an elusive thing, and deli 
any universai definition because one man’s caviar and Champagnd 
another man’s couscous and goat cull 


| 'ditor’s Note: We cannot ki vass thal couscous and goat cheese are now as respectable as Champagne and caviar.] 


: 
; 


Vhat is bad taste? 


e discovery of the good taste of bad taste can be very liberating, 


SUSAN SONTAG, “NOTES ON 'CAMP'," NOTE 54, AGAINST INTERPRETATION (1966) 


Cheap ugliness is bad enough, but costly ugliness is a crime. 
/ BEAUTIFUL, 1904 (“THE POOR TASTE OF THE RICH”) 


my estimation, the only thing that is more to be guarded against 
ua bad taste 18 good taste. RUSSELL LYNES, CONFESSIONS OF A DILETTANTE, 1966 


| soe orton, evavwisicur «sss-vver) L he kind of people who go on about 
whether a thing is in good taste invariably have very bad taste. 


San Francisco, vulgarity, ‘bad taste, ostentation are regarded as a 
id of alien blight, an invasion or encroachment from outside. 
os Angeles, there is so much money and power connected with 
ntation that it is no longer ludicrous: it commands a kind of respect. 


PAULINE KAEL, FILM CRITIC (1919-2001) 
youse seaureut, oor Money and taste frequently move in inverse ratio. 


ittle bad taste 1S like ad nice dash of paprika. DOROTHY PARKER, WRITER (1893-1967) 


[iter Hovine, chairman tieranysco..1973 One way to isolate a good design from fashion 
id is to evaluate an object as you would a person. Is it interesting and 
| exciting? Is it honest and sincere? Or is it banal, insipid, cute, 
bid, or even silly? Or just dull and boring, destined to be forgotten? 





e success of a room depends largely on what it does not contain. 


BEAUTIFUL, 1905 


voi > sewnerr, warner aser-s3n 00K taste is better than bad taste, 
‘but bad taste is better than no taste at all. 


aat is exhilarating in bad taste is the aristocratic pleasure 
biving offense. CHARLES BAUDELAIRE, POET (1821-1867) 
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Chippy Irvine asks interior desi 


and her husband) Keith Irvine: 


s inglish ‘laste the Best? 


INTERIOR DESIGN BY IRVINE & FLEMING PHOTOGRAPHS BY THIBAULT JEANSON 
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OPPOSITE: A dropped ceiling—a 
vestige of changing tastes— 

was removed in the entrance 

hall, and the ceiling restored. 
Regency chandeliers reflect 
antique silver and gold tea- 

chest paper on the ceiling, 
between the beams. The cen- 

ter table is draped with fabric 

by Fortuny. Queen Anne-style 
chairs are part of a set of 
24. The carpet is an Irvine & 
Fleming favorite: Mereworth 

by Patterson, Flynn & Martin. 

THIS PAGE: Bold stripes and 
faux-leopard cushions shake 

up a Louis XVI canapé. Walls 

are glazed and striéd shrimp. 






























CHIPPY IRVINE: Your career is the modern 
history of English style. You started out in 
the 1950s at Colefax and Fowler in London. 
What did “taste” mean then? 
KEITH B.IRVINE: Taste at Colefax and Fowler was strongly Fran- 
cophile. We were in awe of Madeleine Castaing and we adored 
Dior, Jacques Fath, Balenciaga, and Givenchy. Fashion is always 
the lead act. Stéphane Boudin at Jansen was the main competi- 
tion. The house he did for the Windsors in Paris was a dream of 
high style. Le maitre John Fowler lui-méme, in his dreams, was 
a reincarnation of the hapless queen Marie Antoinette. 
When you moved to America, you worked briefly for Sister 
Parish. What did taste mean to her in those days? 
One of my most amusing clients always referred to her as 
“that Dorothy Parish.” She had a real gift for very comfortable 
arrangements of furniture. Nowadays her fabric and color 
ranges would look seriously fussy and old-ladyish, but they 
worked in her world in the late 1950s. She studied Nancy Lan- 
caster and John Fowler’s tricks like a blueprint, and she used 
a plethora of cheerful, sunshiny chintzes. 
Americans associate Englishness with taste. Do you think 
we're a little too reverent about it? 
Yes, because the bones of Englishness suit a different way of 
life. The best American ideas are full of snappy cleanliness and 
simplicity of line. Billy Baldwin, the best decorator America 
has ever produced, saw richness in a simple, edited approach. 
Let’s play word association. What do you think when you 
hear the words “good taste”? 
An approach of a depressing fog. Good taste tends to be over-safe. 
When you first came into this apartment, what were your 
immediate feelings? 
It was exhilarating, because it had the bones of those grand old 
apartments I saw remnants of when I first came to New York 
at the end of the 1950s. Most of them were superceded by the 
overwrought desire for change in the 1960s. The Youthquake! 
The apartment was built as a triplex, with its own ballroom, 
now the master bedroom and library. 
Did the owner have any quirks or dislikes? 
Yes. She doesn't go for antique rugs. She finds them unconquer- 
ably dirty, to my great disappointment. Thank God, like me, 
she hates a long di: ible. I always feel the conventional 
dining table lacks « wner’s corpse laid out like Scarlett 


O’Hara’s mother. |] r preferred two small tables. 


Do you have a favorite room? 

The library. It has a forceful, theatrical edge, due to the 
up of atmosphere and its intensely colored walls. There 
mad juxtaposition of looking out onto New York’s hurly- 
through the Tudoresque grandeur of that mullioned wi 
What are the hardest parts of a room to get right? 
Cleaning up and enhancing the decorative architectural 
ground before getting into the details of the atmosphere, 
What do you consider the height of pretentiousness? 
Architectural decoration again. Pretentiousness is living 
background that is over the top and way beyond the ré 
of your actual life. 

What’s the difference between how the English view “% 
taste” and how an American views it? 

The English grade ideas of good taste on the premisé 
nothing should show that anything has been “done” of 
any serious effort has been made to improve a room. Int 
the English have no gift for arranging furniture comfor 
They are generally more impressed if you have lots of 


curled on every comfortable chair and sofa. In Amerie 








kion with changing everything, and being on the cutting 
oo can create endlessly unfinished rooms with 
test “must” front and center. 

rooms are always so correct but also mischievous and 
hal. How do you shake up a traditional room? 

ind foremost, get all the furniture on the move, and try 
*ss rearrangements. ‘Ihere are many tricks I have used 
ssionally. For instance, mirror two walls parallel to the 
sides of a dining table, but above the chair rail only. Then 
two interesting antique mirrors on the middle of each 
red panel with a sconce on either side—and you are 
g in your own palazzo! Or, in any average-size bedroom, 
-your dream bed as large as the room will take. It cre- 
reat warmth and comfort, and the bed becomes a room 


NaTrOOM. PRODUCED BY SENGA MORTIMER 





















































“Still deep within me, froi| 
those long years ago when | 
hn Fowler's assistant, is the b 
that bedrooms should al: 

_ be femmine, super-femii 
usbands erly Sn ea al 
Pehuror erie ounce 
its an extension of what they 
attractive in their wives. As | 
wier used to say, ‘Just buy 
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Re ume RCT 
poster bed, perso 

with hand-painte: 

ey hie ee) LL 

Te Tey Sy 
ered in the same fabric 
lining the bed-Fancy 
eT 
House-provide reading 
light. The carpet is by 
Stark. OPPOSITE: Pink (ee 
TURGu Rc 
traditional canopy. Two # 
dry-point portraits by 
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Judi Reaman mov 
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and folk art to coll 
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hat is TASTE in ART? 


. ' 

with what you love-that's all that counts. Here, the owner of a cottage who knows her 
and knows it well: “Mine is a passionate collection. It's all about passion.” 

JOR DESIGN BY MARK EPSTEIN INTERVIEW BY PENELOPE GREEN PHOTOGRAPHS BY JOSHUA MCHUGH 
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Since the first paper doll she pinned to her bulletin board 
at age eight, Judi Roaman has been collecting | 
art—drawings, sculptures, and objects made by emerging 
and outsider artists—with her heart, not her head. 

Here’s how she found her own muse. 


PENELOPE GREEN: You don’t collect paintings. But I 
know you took your bachelor’s degree in painting. When 
was the last time you made a painting? JUDI ROAMAN: Oh 
my god, a hundred years ago. I wasn’t a great painter. I was a 
good looker. What did you do after college? | went right into 
the training program at Bloomingdale’s, then into ready-to- 
wear and kid’s stuff, as a buyer and then a merchandiser. But 
| always wanted to be the pillow buyer. The pillows were so 
beautiful. You could change a whole room just by changing 
the pillows because pillows are patterns and you can change 
everything with a new pattern. I see patterns all over your 
house, little shrines and arrangements of objects. Your art 
and your everyday things are all put together to make... 
more art! | can spend hours agonizing over the placement 
of an object because | don’t want it to look placed. Because 
I'll want to move it again really soon. I’ve never sold a piece. 
[ just keep getting more and more art storage. There’s a 
strong feeling of ‘the hand’ in all your pieces. Yes, there’s 
that feeling of...not craft, I hate that word. It’s a lot of tex- 
ture, a lot of line. Patterny and colored but not flat. It’s not 


shiny. My life isn’t shiny. 
















Tell me what happens when you fall for a piece. Fo 
you collected outsider art, and then contemporary wo 
paper. Now it’s a lot of sculpture. The thing that pull 
to sculpture was an installation by Phoebe Washbur 
took over the Zach Feuer Gallery in Manhattan and 
this...what? landscape of...building materials. It was fa 
It was like a three-dimensional drawing, and it pulled 
I wanted to be right in the middle of it. It was a heart f 
It becaptured me. What does it mean to be becaptu 
means you can’t stop thinking about it, and it lives 1 
heart. Mine is a passionate collection. It’s all about pa 
If it weren't, who could be bothered with it? Did yor 
get to be the pillow buyer at Bloomingdale’s? No, l« 
up back in retailing, with my own store. It’s an Anne 
store, but how many pairs of black pants can you sell 
started bringing in other things. It started with jelly | 
canisters of them in solid colors—turquoise, pink, chart 
Real grown-up women don’t wear turquoise sundres! 
we do the leap of color with other things. It’s like a) 
wall and the accent is the art. Or the jelly beans. Noy 
books and magazines and toys and objects. Lots of ya 
is right on the floor. Doesn’t Hunter, your Australi¢ 
rier, have a go at them? He doesn’t go near the art. H 


knows. He’s an art dog. 
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rim; it's covered in a Rogers & Goffigon linen. 























Bradbury Collection at Pacific 
DAC blue/Antique White 
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the story behind it? MARY LYNN TURNER: | he clients wereé \- 


This house is so clearly a product of the California desert. W 


lyweds. Shortly after the wedding, they bought this weet 
place in Indian Wells, where she had been taking het t 
boys for years. It’s a midcentury modern house that had Pi 
remodeled two or three times and had lost its original inte ty 
How did you arrive at a style for it? MLT: Originally, they wel 
to tear the house down and build a new Spanish-style hi 
But then the clients realized it would take two years to I 
The wife wanted to enjoy the house with her boys while § 
were still in high school. So she said “OK, let’s just fluff 


house, make a few changes, and stick with the Spanish thf 














a few years we'll build the Spanish house and move 
ie antiques with a Spanish flavor into it.” It’s funny— 
a midcentury modern house, you would never think 
t using Spanish antiques. But we did, adding some mod- 
nieces and modern art, and it just became such a fun 
Sometimes things just happen. So this is provisional? 
No. Once we removed all the strange architectural addi- 
and decorated it, it turned out so fabulous they don’t want 
ar it down anymore. How long did it take to decorate? 
The house was empty, a blank slate. We did it in eight 
‘s. It aged me! But the clients want to enjoy life and 


‘or today. They wanted the house ready for a big fam- 


1. LIMES in the garden. 2. A FORTUNY PILLOW. 3. Antique 
TURQUOISE POTTERY. 4. AGAVE. 5. WOVEN SEAGRASS o71 
John Hutton chair. 6. HELICHYRUM. 7 A pair of DAVID 
SUTHERLAND TEAK CHAISES LONGUES near the pool. 8. ROCK 
CRYSTAL FRAGMENTS from Mecox Gardens. 9. Provencal 
OLIVE JARS from Brenda Antin in Los Angeles. 10. A FLOCKED 
WHORL on a William Yeoward linen. 11. DESERT GREEN. 
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ily reunion at Thanksgiving. So we rolled up our sleeves and 
went crazy, going into Los Angeles and buying furniture 
right off the floor, begging our upholsterers to rush things. 
How did she respond when she saw it all for the very first time? 
HEIDI BONESTEEL: Sometimes when you install a job, it’s 
overwhelming for people to walk into a house full of brand 
new furniture. Often they get very quiet. But she started cry- 
ing. It was such a fast turnaround, and there she was, with her 
new marriage, her new life, her new house. She was really 
happy, awash in raw emotion. Are there any other decorat- 
ing themes here besides Spanish style and desert colors? 


mT: We used a lot of prominent textures. ‘The house has 



























huge windows, and the light is so pure and beautiful. Tex- 


tures really grab your eye. One of the most powerful things 
about the house is that you're very close to mountains—very 
rocky ones. ‘That texture must have inspired us to choose the 


rope chest. How else does this house express a sense of place? 
HB: As in 


] 


house, it’s also pure California, with 


California’s casual, natural, and organic aesthetic. It’s over- 
scaled and oO th do n pillows ind a lot of depth 
to the uphe rything a little bit bigger and 
cushier so yt IZ nd relax. It's startling to 
see a big plasi er formal living room. Why did 








you put it there? mT: A lot of people don’t use their ng 


rooms much. But these people really wanted to use {hi 
‘here are so many pretty furnishings and fabrics thajil 
don't really notice the TV. | wonder, do the homeowners} 
to keep it inhumanly neat in order for it to look good)/al 
they bring new stuff home without ruining everythinol™ 
It’s not the kind of house you’d want to clutter up. But [ii 
same time, there are lots of places to put things—table pia 
kets, chests. I think they could bring. things home. Will 
the clients brought home a big red and black painting’ uN 


[hey would never do that 
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LEFT: In a guest bedroom, the 
headboard is upholstered in 
Dek Tillett’s Palazzo print; 
the nameless brown hill 
behind the house appears in 
aimost every window. OPPo- 
SITE: The master bedroom’s 
rectilinear iron tester bed 
is by the designers. Agave 
green velvet on the bench 
was the inspiration for the 
room’s color scheme. 
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ADVERTISEMENT 


ready, set, spring! 


SPRING CLEANING MEANS MORE THAN JUST CLEANING OUT YOUR CLOSETS 





Make Your Indoors Sparkle 


GET RID OF GERMS. From the kitchen counters 
to the bathroom floors, wipe out winter with a disin- 
fecting bleach. Work top to bottom so you don't get 


crumbs and debris on a floor you've just cleaned. 


ATTACK GRIMY APPLIANCES. Start with the 
fridge. Remove all contents and wipe down the 
inside with a diluted bleach solution, and clean 
the exterior with Formula 409° All Purpose Cleaner. 
Then use it on your stove to remove the grease 
and stuck-on spills left behind by cold-weather 


comfort foods. 


PURGE YOUR PANTRY. Empty your pantry 
and wipe down the shelves. Get rid of old, stale 


or expired food and organize! 


Ooo 


















Make an Out-and-Out Effort 


SCRUB THOSE DOORS. Attach a power ft 
zle to your hose and use it along with a str 
liquid soap on your metal and vinyl outer door 
get rid of the grime winter left behind. A al 


front door makes a great first impression. 


GUT THE GUTTERS. Dead tree branches 
leaves don't just look bad, they can contribut 
flooding. Put all gutter and yard debris in sty 
plastic trash bags like GLAD® ForceFlex® bags, w 


stretch to prevent rips and tears. 





PREPARE TO PARTY. Before you have j¥ 
first guests over for grilling, scrub a winter's w} 
of filth from your deck with a Quickie® Deck Sd 
and diluted Clorox® Outdoor Bleach. 
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Plain & Fancy Custom Cabinetry 
ants to inspire you with 
reative kitchen design! From 
ideas in distressed maple to 
verhead pullouts in rich cherry, 
Plain & Fancy has stylish, custom- 
made choices to make your 
kitchen or bath one-of-a-kind. 
Great American design ideas, 
rom country to contemporary 
o colorful—and everywhere in 
between—can be found on the 
Plain & Fancy website. You are 
ertain to have a favorite, and 


















once you choose one, you can 
enter the Plain & Fancy and 
House Beautiful Sweepstakes! 


One "What's Your American 
Lifestyle?” Grand Prize Winner, 
chosen at random, will receive: 


* Dinner creatively catered to 
match your design aesthetic 
for up to 20 of your friends. 


* Acomplimentary Plain & Fancy 
designer consultation and 
renovation plan for your new 
kitchen. 


O ENTER THE "WHAT'S YOUR AMERICAN 
LIFESYLE?” ONLINE SWEEPSTAKES: 


- Log onto www.OnlyinHouseBeautiful.com for complete 
‘Information; or go directly to www.plainfancycabinetry.com. 
2. From the www.plainfancycabinetry.com home page, click onto 
‘the “What's Your American Lifestyle?” listing on the left-hand 

ide of the home page. 

. View the many listings of ideas for designing your kitchen. 

. Choose your favorite style design idea! (Grand Prize Winner's 
“What's Your American Lifestyle?” catered dinner will be 

hemed to match the choice made, on entry form.) 

5. Enter to win between March 15 & June 15 using the Plain & 
Fancy and House Beautiful “What's Your American Lifestyle?” 
Sweepstakes button found on the www.plainfancycabinetry. 
com home page. 


(OFFICIAL SWEEPSTAKES RULES 


1. NO PURCHASE NECESSARY 10 ENTER OR WIN. A PURCHASE OR 
PAYMENT OF ANY KIND WILL NOT IMPROVE YOUR CHANCE OF WINNING. 
2. For complete sweepstakes details and rules, please log onto 
www.OnlyinHouseBeautiful.com 

8. Internet entries only. 

A. Grand Prize includes catering for up to 20 guests and invitations. 
(Value: $1,200); and a Plain & Fancy Kitchen Consultation (Value: $500) 


HIGHLIGHTS 


LETS 


Chrysler invites you to log on to www.giantsofdesign.net beginning 
May Ist to see House Beautiful’s videos on past Giants of Design 
award winners—leaders in the fields of architecture, interior design, 
product design, and more. You can also enter exciting design-driven 
sweepstakes. Watch for our June issue as we unveil six new Giants 


of Design. 


CHRY 









SLER 


EXPO 


Diets em © emetic t 


EXPO Design Center has everything you need to design and decorate 
stunning living spaces and the professional talent to make it happen. 

With ten unique showrooms and thousands of options from hardwood 
floors and innovative appliances to a completely new kitchen or bath, 


updating your home has never been easier. 


storehouse » 


Good design. It's eclectic, but not eccentric. Modern, but not stark. 
Timeless, but still timely. With 7O plus retail stores, a 1OO-page catalog, 


and website, www.storehouse.com, we not only make that kind of 


good design accessible, we also make it yours. 
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We picked out a few of 


KITCHEN OF THE MONTH 


in this kitchen and hunted down the closest 


match for your home. Here's how to get your own [little piece of the look 





US ED Bee‘ AU TF 


1. Earthy and graceful, this 
SHINTO COUNTER STOOL, 
$279, made of Chinese hard- 
wood, would work equally well 
in a rustic or urbane setting. 
ROOM & BOARD: 800-301-9720; 
www.roomandboard.com. 

2. Cana stove be truly glamor 
ous? We think the 5-burner, 
DOUBLE-OVEN Cluny, $8,000, 
couldn’t be more so. LACANCHE: 
800-570-2433; www.fren- 
chranges.com. 3. The inky 
black cabinets in our story 

were custom-made, but these 
POLIFORM CABINETS have a 
similar sheen and spareness. 





POLIFORM: 888-765-4367. 
Yorktowne’s Glacier with I 
Glaze (A) and Glacier on ] 
(B). YORKTOWNE CABINETR 
800-777-0065; www.yorkt 
cabinetry.com. 4. Just pa 
your hands under this swa 
necked FAUCET, $800, an 
water pours out. A kitchen 
How smart. PASCAL CULIN/ 
FAUCET: 877-345-2749, Ww 
brizo.com. 5. The cut-ou fm 
of this 42-inch ROUND DIRfé 
TABLE, $399, would really 
stand out ina contempora 
kitchert: WEST ELM: 888-92 
4119; www.westelm.com. = 


from factory 

0% off retail 
ole propane gas fireplace 
ain day or night 
3 to suit any decor 


-- Order online 


lOEMBERS.COM 


| PLANK ene SES kS 


Wide Plank Floors— 


Finely crafted. Trusted for generations 


Please call us for a free 


onsultation and our portfolio. 


800-595-9663 


deplankflooring.com 












ae GREATCHANDELIERS, com or 1- 800-668-3899 THe country: 
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EST. 1978 


CALL TO ORDER! 


4-800-668-3899 Yar 


OR VISIT US ON THE WEB! 









ee bt ths sae 


" a) Mra 
esd Gay 
Der eh 
: tS) 
uN 

; 


6 LIGHTS 
a, 


A Pa 
Ll 


ie) H.21"W.22" 6 LiGHTS 5 
2 W.49" Td H.47™ 


w.24" n 
STERLING SILVER & STAINLESS STEEL FLATW/ 
FULL COLLECTIONS OF WALLACE, 0m ee 
REED & BARTON, INTL SILVER CO., wt 
LENOX, GORHAM, KIRK STIEFF, LUNT 
=a As Low AS 
$135 


m4PC SETI. 

















Combine your love of decorating 
with our training, business systems, 
marketing programs, name recognition, 
direct manufacturer accounts, and more 
to create a beautiful business. 


INTERIORS 


1.800. DEC. DENS ad by Decorating Den® 


www.DecoratingDen.com 


Each franchise is independently owned and operated. 











STUTTERING 
We Can Help! 


For more information, write, visit or call toll-free: 


me HE 
' STUTTERING 
| FOUNDATION® 


A Nonprofit Organization—Since 1947 


1-800-992-9392 
www.stutteringhelp.org 





3100 Walnut Grove Road, Suite 603 ¢ P.O. Box 11749 ® Memphis, TN 38111-0749 
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1. A platinum edge adds a 

modern touch to these black- 
and-white chinoiserie-themed 
porcelain DESSERT PLATES. 


$68 for a set of four. WILLIAMS- 


SONOMA HOME: 888-922-4110; 
www.wshome.com. 2e Matte 
black stoneware, generously 
proportioned, would look 
wonderful on a white table; 
five-piece PLACE-SETTING, 
72. CALVIN KLEIN HOME: 212- 
292-9000. 3. The INCANTO 
MUG, $34, and canapé plate, 
$21, scalloped like piecrust, 
are made from a chalky clay 
overlaid with a white glaze. 

















VIETRI: 800-277-5933; www 
vietri.com. 4. The ROJI 
IRON TEAPOT, $185, is acl) 
Japanese ‘Tetsubin pot, an jj 
of refined simplicity. It’s md 
of cast iron, which retains 
heat well and makes it virty 
indestructible. TAKASHIMAY 
NEW YORK: 800-753-2038. 
5. WARREN PITCHERS i1), 
White Glaze are beautifull} 
proportioned and look greal 
grouped like this or used sit 
$28 (small), $55 (medium), 
$70 (large). SIMON PEARCE:|f 
877-452-7763; www.simon 
pearce.com. e 



















ADECK 

nadeck, “America’s Deck Builder’, 
design and build your new deck, 
d porch, sunroom, gazebo, pergola, 
por structure this year! Archadeck is 
as the largest deck builder in the U.S. 
been in business since 1980. Call 
'UR-DECK for a FREE brochure, or 


_web site at www.archadeck.com. 





PET DOORS 
_ U«LS.A. 
| Over 201 styles 
| of pet doors to 
choose from. 
No need to rush 
home or get up 
early on the 
weekends. Your 
pet will enjoy the 
freedom to come 
and go as they 
please. Choose 
from doors for 
doors, walls, screens or patio 
doors. We even carry electronic 
doors. Sizes for cats and dogs. 
your FREE catalog today, and end 
m duty forever! Call: 800-749-9609 
BEo4 Visit: www.DogDoors.com. 


BUDGET 
BLINDS 

= Let Budget 
Blinds® show you 
§ the infinite possi- 
§ bilities for your 

i} windows with our 
§ FREE Design 
Guide, Point of 
Views™. Budget 
Blinds” has a 

@ great selection 


oint of Views 


i cae 
' of window 

gs, and “Expert Fit” measuring and 
ion. Call 877-690-4423 for your 
Jesign Guide or visit www. 
DesignGuide.com. 


ADVERTISING 


BEAUTIFUL FINDS 





MAYFIELD LEATHER 

Sink into luxury with the timeless style of 
MAYFIELD LEATHER’S Chesterfield sofa, 
offered with cushions or tufted seat. Also 
available as a sleeper, loveseat, chair and 
ottoman at direct sale prices. Choose from 
over 60 top grain leathers and save on 
MAYFIELD’S complete line of heirloom 
quality seating. For catalog ($5 refundable 
with order) call 1-800-342-7729 or visit us 
at www.mayfieldleather.com. 





GORILLA GLUE 

Gorilla Glue is known as the Toughest Glue 
on Planet Earth for a reason. It has proven 
itself as the versatile, interior/exterior adhesive 
ideal for most household fixes and building 
projects: furniture repair, crafts, woodworking 
and general repairs around the house. 


, STERLING 
, SILVERWARE 
| FOR SALE 


More than 6,000 





patterns of new and 
discontinued flatware 
patterns at very 
affordable prices. 
China, crystal and 


Sie os 


Se 


800-262-3134 for a free catalog, or visit www. 


= 


fine silver gift items 
also available. Call 
Silver Queen at 


silverqueen.com. National Bridal Registry 


NhOW ay ailable 


| Call Toll Free 











HouseBeautiful 
MARKETPLACE 


CARPETS 


CARPETS OF DALTON, The World’s 
Largest Floor Covering Store. Family 
owned for over 30 years, we guarantee | 
the lowest prices and the best service. 
FREE SAMPLES...SHIP ANYWHERE. | 
1-888-514-7446. | 
| wWw.carpetsofdalton.com 


BRASS BEDS - IRON BEDS 


BRASS AND IRON BED SALE! Buy 
factory direct and save 50% on romantic 
solid brass and iron beds. Once-in- 
_a-life-time savings! Lay-away and 
payment plans. FREE color catalog. 
Brass Bed Shoppe, 13800 Miles Ave., 
Cleveland, OH 44105. 216-229-4900. 
www.brassbedshoppe.com 


FURNITURE 


DISCOUNTFURNITURE@48TH.COM 
SUBSTANTIAL SAVINGS On Fine 
Furniture!!! 40 - 60% Off Retail!!! 
Nationwide in-home delivery! Credit 
Cards Accepted! We refuse to be 
undersold! 843-449-3588. 

CHERRY HILL FURNITURE CELEBRATES 
70+ years! Incredible discounts on 
name brand furniture. Nationwide 
delivery. 1-800-328-0933. Visit: 
www.cherryhillfurn.com Major credit 
cards accepted. 

PATIO, POOL, PORCH FURNITURE - 
SHIPPED QUICKLY. All major brands. 
1-800-288-1086. Or visit our website: 
www.thegardenroom.com 


FABRICS & WALLPAPER 
FABRICS - SOUTHERN DESIGN 
CONCEPTS - Discount source for many 
designer fabric and wall coverings. Never 
undersold. Please give manufacturer, 
pattern, and color. 800-245-3071. 
DECORATOR FABRICS & WALLPAPER 
up to 50% off retail. Designer lines - 
First quality - 29 years in business. | 
































| Call BMI 1-800-999-2091 or visit: 
| WWW.BMIDESIGNS.COM 
| NEEDLEWORK 


_HAVE YOUR CROSS STITCH, crewel, 
_hardanger, embroidery, pulled threads 
and needlepoint artworks professionally 
| handstitched by Ghost Stitchers Stitching 
| Service. www.ghoststitchers.com 


DO YOU HAVE A SPECIAL PRODUCT 
OR SERVICE TO ADVERTISE? 
Call 1-800-324-4589 to reserve your 
spot in the next available issue. | 
FOR HOUSE BEAUTIFUL SUBSCRIPTION — | 
| INQUIRIES CALL 800-888-7788. 
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Prices shown are suggested retail. Symbols in parenthesis 
identify the service type: (R) retail; (T) trade, through de- 
signers; (MO) mail order or Internet, (M) manufacturer 
or distributor; (C) custom by or for designer, unless oth- 
erwise noted. ITEMS NOT MENTIONED ARE FROM OW NER’S 
COLLECTION 


26 COLOR: FLOWERS Ralph Lauren Paint (M); 
800-379-7656; rlhome.polo.com. Benjamin Moore 
(M); 800-672-4686. Glidden (M); 800-454-3339. Sher- 
win-Williams (M); sherwin-williams.com. Pratt & 
Lambert (M); 800-289-7728; prattandlambert.com. 
30 INSTANT ROOM Paint (on clothes pins), Just 
Peachy #2173—Benjamin Moore (M); 800-672-4686. 
42 MAINTENANCE Grand Brass Lamp Parts (R,T); 
212-226-2567; grandbrass.com. 

45 WEEKEND SHOPPPER Salvage source, Cara- 
vati’s; 804-232-4175. Wall and corbel paint, Matchstick 
#2013 Farrow & Ball (M); 888-511-1121. Canopy fab- 
ries (‘I’); 201-792-5959. Beds— Country Swedish (1); 
212-486-1252. Bed fabric—Quadrille(1); 212-753-2995. 
Painting—John Matthew Moore; johnmatthewmoore. 
com. Frame, Prado Collection #498745—Larson-Juhl, 
800-438-5031. Bed linens—Frette (R,MO); 800-353- 
7388. Down comforters and pillows—Garnet Hill 
(R); 800-870-3513. Lamp and shade—Vaughan (T); 
212-319-7070. Benches—Kravet (T)); 212-421-6363. 
Sisal carpet—InterfaceF'lor (MO); 866-281-3567. 

54 COOKBOOKS Town/Country by Geoffrey 
Zakarian. Photographs copyright © 2006 by Quentin 
Bacon. Published by Clarkson Potter/Publishers, a 
division of Random House. Kaffir leaves— Kalustyan’s 
(R,MO); 800-352-3451; kalustyans.com. 

62 WHERE IS TASTE HEADED? Paves 62 to 71: 
Interior designer: Ray Booth; McAlpine Booth Ferrier 
Interiors; 615-259-1222. Associate designer: Brynna 
Vos Spain. Architect: Stephen Wang; 212-829-9494. 
Contractor: SMI Construction; 718-937-1090. Liv- 
ing room: Curtain fabric, Wider Margin 1033-01 by 
Great Plains—Holly Hunt (T); 212-755-6555. Car- 
peting, Vera Cruz Dapple—Carpet One (R,1); 
631-287-1070 Gainsborough sofa—Dennis & Leen 
(T); 800-367-7247. Sofa fabric, Fast Track in Silver 
Streak—Great Plains, see above. Hexagonal table, 
Lambert—Dennis & Leen—Holly Hunt, see above. 
Rectangular low table, Tavolino, Formations — 
Holly Hunt, sea above. Armoire, Parma—Forma- 
tions, see above. Mirror, London Spanish—Den- 
nis & Leen, see above. Lacework occasional table 
in marble—Odegard (1); 212-545-0069. Dining 
room: Chandelier, Vaisseau—Odegard, see above. 
Dining table c. by designer. Carpet, Mahababad 
in Soapstone—Tufenkian (T); 212-475-2475. Lime- 
stone console—Caché (1); 404-231-8787. Photo- 
graph, by Elisa Sighicelli—Cohan and Leslie gal- 
lery; 212-206-8710. Sitting room: Nesting tables-by 
Greg Jordan (T’); 323-653-0526. Carpet, Pom—Ode- 
gard, see above. Mirrors, antique—Sentimento (R,1); 
212-750-3111. Carved marble side table, Odegard, see 
above. Stools, Saddle custom by designer. Stool fab- 
ric, Bathstone in Almond—Pindler & Pindler (1); 
404-233-5111. Thai temple finials (on console) —A. 
‘Tyner Antiques (R,T); 404-367-4484. Kitchen: Chan- 
delier, ‘Turin by Dessin Fournir—Jerry Pair Associ- 
ates (‘T); 212-546-9003. Island table, custom, built by 
Saint Charles (M); 212-828-2812. Stone flooring, Jeru- 
salem Gray Gold—Haifa (M); 212-339-9997. Breakfast 
room: Banquette fabric, Molosso in light grey/green— 
A.M. Collections (T); 2 -8746. Lantern, Pedestal 
table—Dennis & Leen, see above. Iron stool by Paul 
Ferrante—John Rosselli & Assoc. (1 





212-593-2060. 


RESOURCES 


Upholstered stool, Bongo—McAlpiie Home through 

Lee Industries (M): 828-466-7384. 

72 DOES TASTE HAVE TO MEAN SAFE Pages 72 lo 

81: Interior designers: Diamond Baratta; 212-966-8892. 
Contractor: Jay Bialsky for Chateau Construction. Archi- 
tect: D & D Harvey Architects; 631-537-7640. All rugs, 
custom—A.M. Collections (1); 212-625-2616. Armchair 
leather, Cashmere Calf Lemon Wood, #fCC22—Edel- 
man (‘T); 800-886-8339. Tiered coffee table, custom by 

Ron Seff; 212-935-0970. Plate, large Chinese charger in 

cerackly white—Far Eastern; 212-460-5030. Living/din- 
ing room: Square lacquered coffee table—custom by 

Ron Seff, see above. Lantern, custom—Paul Ferrante; 
323-653-4142. Drapery fabric, #2002205-101—Lee 

Jofa (T); 800-453-3563. Trim—Rodgers Textiles (1); 
773-745-0577. Foyer: Anemone vase—Jonathan Adler 
(R,T); 323-658-8390. Quilted wall hanging—Mari- 
lyn Henrion; 570-775-6471. Sunroom: Rattan chairs, 
custom—Bielecky Brothers; 718-424-4764. Curtains, 
#LAtoo1-01 in Chelsea White—Kravet; 212— 421-6363. 
Master bedroom alcove: Woven armchairs—Donghia 

(1); 800-366-4442. Halogen wall sconce—Hinson; 
212-688-5538. Breakfast room: Oak dining table, cus- 
tom—Thomas Newman; 201-963-9108. Bedroom: Bed 

and bedside chest, custom—Thomas Newman, see 

above. Bedding and curtain, Kiev—A.M. Collections, 
see above. Bathroom: Bathstool, Le Corbusier—Cas- 
sina (R); 800-334-9790. 

84 THE HISTORY OF TASTE IN A SINGLE OBJECT 
Pages 84 to 89: 1607 and 1680—James Robinson(R,T); 
212-752-6166. 1700, 1760 and 1810—S.J. Shrub- 
sole (RT); 212-753-8920. 1828—Kirk Stieff through 

Lenox (M); 800-635-3669. 1871—T iffany&Co.(R); 
800-526-0649. 1895—Gorham; 800-446-7426. 
1905—Georg Jensen (R,M); 800-546-5253. 1906— 
Replacements (R,T); 800-737-5223. 1924— Paris Bou- 
tique Silver; parishotelboutique.com. 1927— Georg 
Jensen, see above. 1928—Replacements, see above. 
19308, Mood Indigo (R); 212-254-1176. 1935 — Pott— 
Bestecke; pott-bestecke.de. 1939—Sambonet (M); 
§00-887-4863. 1941—Wallace through Syratech(M); 
888-747-0475. 1941— Georg Jensen, see above. 1955— 
Dansk (R,M); 800-293-2675. 1961—Tiffany &Co., see 

above. 1965—REI (R); 800-426-4734. 1982—MoMA(R); 
800-793-3167. 1990— Siecle (R); 001-33-147-034-803. 
1991—Ralph Lauren (M); 800-475-7646. 1991— 
Michael Aram(M); 800-866-792-2726. 1996—Match 

(M); 201-792-9444. 1996—Calvin Klein Home Col- 
lection (R); 800-294-7978. 1998—REI, see above. 
2003—pandoradesign.it. 2004—MoMA, see above. 
2004—Vera Wang through Syratech, see above. 
2005— Crate and Barrel(R,MO); 800-323-5461. 2005— 
Dansk, see above. 

90 DOES TASTE MATTER? Pages go to 97: Inte- 
rior designer: Keith Irvine, Irvine Fleming Interi- 
ors; 212-888-6000; irvinefleming.com. Entrance gal- 
lery: Rug, Mereworth—Patterson, Flynn & Martin 

(1); 212-688-7700. Table overlay, Farnese in Persim- 
mon/Gold #5396—Fortuny (1); 212-753-7153. Dining 
room: Chair fabric, Panthére #598gA—o1 by Bous- 
sac—Pierre Frey (T); 212-421-0534. Library: Curtain 

and upholstery fabric, La Portugaise Glazed Chintz 

in Multi/Cream Brown #172630.00—Brunschwig & 
Fils (1); 212-838-7878. Drawing room: Armchair and 

drapery fabric, Les Roseaux Tropicaux in White 

#78840.04—Brunschwig & Fils, see above. Bedroom: 
Wallpaper, Bandbox Stripe in Pink—Rose Cumming 
(1); 212-758-0844. Canopy fringe, linen by Colefax 

and Fowler—Cowtan & Tout (T); 212-753-4488. Car- 
pet, Directoire—Stark (‘T); 212-752-goo00. 

98 WHAT IS TASTE IN ART? Pages 098 to 103: Inte- 





































rior designer: Mark Epstein, Mark Epstein D} 
212-772-3082. Foyer: Antique chairs—Amy| 
Antiques (R,T); 212-593-5756. Carpet—Apsara| 
631-329-3553. Book (on table), Small Atlas of| 
Design, 1999 by Russell Crotty. Bedroom: 
arm lamp by Hinson Lighting—Hinson & (| 
212-688-5535. Antique table—The America 
(RT); 631-537-3319. Bed pillows —Dransfield 4 
(T); 212-741-7278; dransfeldandross.biz. Living 
All upholstery—Phoenix Custom Furnitu 
212-727-2273. Red lamp, custom by designer. 
Poppy Two in Chocolate Red—Hable Constr 
(R,M); 877-422-5304; hableconstruction.com. 
cubes—Walker Zabriskie (RT); 561-651-7442 
carpet—Stark Carpet (T); 212-752-gooo. End 
Apsara, see above. Dining room: Table—Ba] 
House (R,T); 631-267-3032. Antique wing cl] 
Mecox Gardens (R,T); 631-329-9405. Antiq 
dle lanterns—Frederick P. Victoria—Chez 
631-537-0496. Flowers in pots—Lorin Mar 
212-759-8700. 
104 1S TASTE CONNECTED TO PLACE? 
104 to 115: Interior designers: Heidi Bon 
Michele Trout, Mary Lynn Turner; 310-452) 
Living room: Wing chairs, Signature Wingb 
Andrea Newcomer—Residence (R,T); 323-73} 
Wingchair fabric, 18 oz. Linen in Caribe—Ro 
Goffigon (T); 310-659-1423. Sofas, Madden—A 
Newcomer, see above. Sofa fabric, Relaxed 
Donghia (T); 310-657-6060. Lamp, Christ, 
Spitzmiller—Hollyhock (R,1); 310-777-0100. | 
Atone—Bradbury Collection (1); 310-657-394 
ror, Ruskin Rope—British Khaki (T); 310-85 
Side table—Andrea Newcomer, see above. C 
seagrass—Stark (T); 212-752-goo0. Pillow 
(turquoise) —Fortuny (T); 212-753-7153. Pilla 
ric (brown and white print), Uma—Dongh 
above. Outdoors: Chaises, Catalina Collec 
David Sutherland (T); 310-360-1777. Dining} 
Slipcover fabric, Hortense —William Ye¢ 
(T); 310-659-7667. Sconces, Visconti—Gre} 
Pineo (T); 310-659-0588. Mirror—Mecox Gi 
(R,T); 310-358-9272. Master bedroom: Bed, ¢ 
by designers. Bedding—Deborah Sharpe 
310-247-8881. Lamps—Christopher Spitzy) 
see above. Rug—Aga John (R,1); 310-657 
Ottoman fabric, Gaelic linen—Henry Caly 
310-657-6060. Guest bedroom: Headboard 
Palazzo—Dek Tillett (T); 323-934-5499. Benel 
cer—Jan Showers; 310-360-1777. Bedding, 
Dormire—H.D. Buttercup (R.T); 310-558-8900 
116 KITCHEN OF THE MONTH Pages 116 to 12 
rior designer: Mallory Marshall; 207-799-5588. G 
contractor: Christopher Gormley; 207-846-7979 
tect: Van Dam Architecture and design; 207-774 
Artist: Lynn Duryea; lynnduryea@yahoo 
Kitchen cabinetry and island—Last Chance 
working; 207-479-9998. Wall finishes—207-79¢ 
Bench fabric, Luxe Suede #905, in Cement4 
vations (T); 212-308-1179. Suspension lamps, 
bronze finish—Tobais Grau; tobais-grau.com. D 
Wedgewood (M); 800-955-1550. Dale Chi 
206-781-8707. Sofas— Mallory Marshall, see 
Sofa fabric, Great Plains/Lowland—Holly Hu 
212-755-6555. Long pillow fabric, Taffeta Plea 
Ochre—Kravet (T);617-338-4615. Antique lan! 
Jorgenson Antiques; 207-646-9444. Pivotin 
dow—Peter Crocket; 207-232-4008. Stove, Sull 
Culinaire; 800-570-2433. Kitchen rug by Ste 
Odegard—Steven King; 617-426-3302. Iron ca 
knobs—Whitechapel; 307-739-9478. 
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UPHOLSTERY LEATHER @ 
OOM « DINING * HOME OFFICE 


| 2324, CHSO6, HICKORY, NC 28603 
ww.huntgalleries.com 
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| Old & New ¢ Buy & Sell ao 
10 Million Pieces 
183,000 Patterns 


| 


—_ “ 





Call for FREE lists 
each of your patterns. 4 


1-800-REPLACE 


(1-800-737-5223) 
PO Box 26029, Dept. HB 
Greensboro, NC 27420 
VW. replac ements.com® 


LACEMENTS, Tiny 


* 
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to ADVERTISE 
UR PRODUCT in 
JSE BEAUTIFUL'S 
DPPER SECTION, 
ntact NICOLE SCIDA 
(212) 649-2934 

ax (212) 258-2253 
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Custom Table Pads 


9-DayDelwery 
C7 posible 


Guaranteed Quality 
and service from America’s 
premiere table pad company. 
Free measuring service is available in most metro areas. Your 
satisfaction is guaranteed with our 30-year limited warranty 


f 1-800/328-7237 ext.260 


www.sentrytablepad.com — _ 






















Direct from North Carolina to you... 
REA a up to 70% 

on over 350 | 

top name brands. 


Call for a 
Free Brochure 


= in-home delivery 


OO ey 
= eNO aD 
nem iin Slee ee 


146 West. Ave. * Kannapo Ave. * Kannapolis, NC. 28081 NC. 28081 
704-938-9171 * Mon. ere peu a 


Pais ice MRE F 


PUD 


Nev ex 
vynDensge> 


lity Nat me Bre ne 
A\\ 1st on a yal alipape' 
lind 


Hunter Douglas « e yee) ¢ Waverly® & more 
Te 


to buy from anyone else! aqd4 


| personally guarantee it! 
ay 


Sieve ame een CATALOGS! 


Off m 
Store e pike all 


You'll never find a reason 


100% Satisfaction 
Guaranteed! 


FREE UPS 
ai 


*Most orders ship 
in 24-72 hours 


BLINDS, WALLPAPER & MORE 
www.americanblinds.com |} 


800-575-2719 


All major credit cards, money orders & checks accepted 


Eliminate bottled 
& save over 70% 


Kitchen appliance 


“guarantees the purest 


Mtoe |-800-8743)028 


~-waterw 





Wallpaper & Fabrics 


WOOL ott a1 anitionar 


Save - Buy Direct ¢ All Major Brands 
Same Day Shipping ® Free Delivery* 

Please Have Book Name, Pattern & 
" Page #, List Price & Qty. 


Call us last for lowest prices 
GUARANTEED 


AMERICAN 
WALLCOVERING 
DISTRIBUTORS 


nm NJ O708 


800-843-6567 


Our exclusive alternatives to 
downspouts! Pure copper, 
many styles. Weathervanes 
and cupolas, too. 


Satisfaction guaranteed. 


www. DirectHG.com 
FREE CATALOG 


Call 1-866-428-7652 
code HB46. 


e DIRECTIONS, 
FOR HOME (GARDEN 


Builder & dealer inquiries invited. 


* Direct importer, no middleman 
* Highest quality & lowest prices 
* Choice of over 100 designers fabrics 


* www.franscatalog.com cpa 
Satisfaction Guaranteed WICKER & 


Dept. HB06 RATTAN FURNITURE 
1-800-531-1511 295 Rt.10, Succasunna, NJ 07876 


Soil 


to Creating petit Bedrooms” 
The Claudio Rayes Collection 
Request it at www.claudio-rayes.com 
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THE LAST WORDS 


Is anything tasteproof? Some things just always look good, the HB staff says 


My Dansk Variation V flatware. It's as fresh oo as it was new 40 years ago. 
A white house with black or hunter-green shutters and a red d 


EDWARDR 


A sleigh bed, an Akari lantern, and antique lace. 


EVA VAN DOK 


White china. White candles. Windsor chairs, whether theyte che 
reproductions or antiques, never seem in bad tas 
NEWELL TUR 


Bamboo and faux-bamboo furnishings. 
DAVID MURPHY x 
A Thonet bentwood chair or tock 


CHRISTINE PIT 


French doors, Marseilles bedspreads, terra-cotta pots, a cream-colored 
outdoor market umbrella, a paisley throw, a wicker laundry basket. 


DORETTA SPERDUTO 


Black and white together—a black-and-white checkerboard flo 
black-and-white toile, black-and-white ticki 


LISA Mg 





Photography. 


BARBARA DE WILDE 





Powder Blue No. 23 paint by Farrow & B 
It’s the perfect hybrid of blue and gray and ao that will always look good | i 
bedroom. And Le Zebre in chocolate brown from Brunschw ig & Fi 


I've never heard of a zebra being pa 


MARIO LOPEZ-CORD 


White “subway” tiles in the bathroom, anythin pec gned by Poul Kjaerholm, 


French Directoire furniture, large white damask napkins—and boxwood. 


ELIZABETH HUNTER 


An Adirondack lodge. And fleurs-de-l 


ANNIE ARMSTR 





A Louis XVI side chair, a Saarinen pedestal table, and a black Mercedes sedan. 


WILLIAM IRVINE 


Beautiful posture, being on time, thank-you not 


VALERIE SN 


A wing chair and an Oriental carpet. 


BARBARA KING 


Black paper lampshades. Stripes. Chinoiserie. A star mot 
STEPHEN DRUC 


Anything blue and white. | 


SAMANTHA EMMERLING 


HOUSE BEAUTIFUL 
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FOR THE LOVE OF COOKING: 


Can you imagine using anything less than 
heirlooms? (Neither can we.) To create a 
kitchen worthy of only the finest ingredients, 
call 1-800-Jenn-Air or y 


ZJENN-AIR. 


visit Www.jennair.com. Sa 
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very time you come home 


you should feel like you've arrived. 
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THE BEST! 


Our favorite trays, rug, garden urn, lantern, 


desk, Adirondack chair, calling cards 


COLOR: IN THE BEDROOM 
Designers pick their favorite paint colors 
for the bedroom. BY CHRISTINE PITTEI 


INSTANT ROOM 
Start with grapl 
prints 


ind modern trellis 
BY EDDI 


COLLECTING: SILHOUETTES 
What to keep ai for. What can 


you expect to p OL PRISANT 





See 


THE Gc 


House Beautif 


INTERIOR DESIGNER MARIO BUATTA, BEDROOM COLORS, PAGE 


ASK THE DOG SHRINK 
How to keep your dog from straying from 
the yard. The best way to deal with an 
aggressive dog guarding its territory 
BY KATHY SANTO 


MAINTENANCE 
What are the biggest threats to your 
furniture? How do you keep it in gooc 
condition? BY EVE M. KAHN 


WEEKEND SHOPPER 
\ntique tablecloths become a showe1 
curtain and a duvet cover. BY EDDIE ROSS 





)D LIFE ISSUE /MAY 20 
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TECHNOPHOBIA 
Why cordless phones behave the way 
they behave. BY TERRY TRUCCO 


ASK THE BAREFOOT CONTESSA 
Dealing with a late guest, after-dinner 
coffee, and more. BY INA GARTEN 


COOKBOOK 
Delicious recipes from Rick Bayless’s Mexi¢ 
Everyday. BY DEVON S. FREDERICKS 


RESOURCES 
THE LAST WORDS 


PROOF THAT PARENTS DO HAVE EYES 


IN THE BACK OF THEIR HEADS... 


one 

















creen is simulated 






Available Rearview Camera Sy 


\OT TO MENTION A FEW fe a od 
ae I € aniiity tO See Certain 6 
SUPERPOWERS AS WELL. behind you right on the navigatioll 


| 


the next best thing to X-ray vision. 














| ALL NE' in addition to superpowers, get 320 hp and an EPA estimated 22 MPG hwy. Available features like a to! 
TAHOE luxury of available heated second row seats! The 2007 Chevy™ Tahoe® LS starting at $33,990 As shown an) 







Electronic Stability Control System 
ORCA R Isms iHome le (1 A8 
iring emergency maneuvers, so slick 

MBs gee (sow else) iM ois) mle 


| 


aStar 

has OnStar with a one-year 
9 Plan? which means help 
On-push away. 
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vetTttrom m\ child Od wi 1CTEC VOU We ike u 
| at night you put it to bed. Every night I tug 


d draw the curtains and close the shuttem 


INTERIOR DESIGNER MALCOLM JAMES KUTNER, PAGE 


Dan ha ea a 


THE GOOD LIFE ON THE GULF 2 THE GOOD LIFE ON THE BEACH 
Interior design by Malcolm James Kutner Interior design by Woodson & Rummerfield 
INTERVIEW BY PENELOPE GREEN INTERVIEW BY ALEXANDRIA ABRAMIAN-MOT1 

WHAT'S THE GOOD LIFE TODAY THE GOOD LIFE BY THE BAY- 

IN THE LAND OF GATSBY? Interior design by Stephen Shubel 
Interior design by Meg Braff INTERVIEW BY MIMI READ 


INTERVIEW BY CAROL PRISANT KITCHEN OF THE MONTH 


THE GOOD LIFE CATALOG Kitchen design by Kathryn Scott 
Phe little luxuries that turn a house into INTERVIEW BY CHRISTINE PITTEI 


your own personal resort 


THE GOOD LIFE ON ALAKE 
Interior design by Suzanne Kaslet 
INTERVIEW BY FRANCES SCHULTZ 
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inze to brushed nickel, three blades to eight, we have more ceiling fans than any other home 


Ill find showroom quality without showroom prices, including our exclusive Harbor Bree 


@ guide to choosing the right fan for any room, visit Lowes.com/2006CeilingFans. 

















YOUR 
PASSPORT 


OLD WORLD 
CHARM. 


Bier 
Selena Collection 





Welcome to the wonder of all-weather wicker by Agio: 
- You'll create an aura of warmth, comfort and hospitality that will 
transport you and your guests to new levels of enjoyment. And with 
Agio, you're assured the durability and ease of care that makes 


outdoor entertaining a lasting pleasure, season after season. 
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Win 
Andersen 
windows for 
your home. 





with new + ligh-Pert rmance™ Low-E4 glass 
It has an invisible coating that 
when activated by sunlight loosens dirt 
and reduces water spotting by up to 99% 
sier cleaning. 
For the complete High-Performance 
/-E4™ glass story, 


windows.com/LowE4. 


It dries faster too, for e¢ 








To enter for your chance 
to win new windows for your 
house, simply go to 
andersenwindows.com/LowE4. 
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Windows butlt on the philosophy: 


ouve got better things to do 
than clean windows. 





Introducing High-Performance Low-E4 ‘glass from Andersen. The new standard. 
| ee available from Andersen. 










yh-Performance™ 
glass cuts harmful Ordinary Glass 
it by 83% which 
prevent furniture Vee Tee 
ig. It's like sunblock 
your home. 


A protective film on the 
interior and exterior helps 
keep off mortar, paint, 
dirt and dust 
dunng construction. 
Then it peels off easily for 
spotless windows. 





Nasayog 
— 


When activated by sunlight, 


Insulate your wallet with energy i} 
savings. Between the panes of 


High-Performance Low-E4 glass 

















stays cleaner because tt loosens dirt ORES IE Soecel ago): es 

blend that maximizes your heating 
mance” Low-E4™ glass and reduces water spotting up to 99%. and air conditioning dollars— 
jperior you can even 35% more efficient in the winter, 
i the difference. It dries faster too, for easter cleaning: 41% more in the summer. 


unwanted noise more 
ihan single-pane glass. 





ne complete story, visit andersenwindows.com/LowE4. 


_ Andersen. 


Come home to Andersen: | ; me 
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1 Corporation. All rights reserved. *Exterior of glass only. 
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‘Let's clear the air, only Vent-A- meeohe 
has the Magic: Lung” filtration een: 
that doesn’t use filters.” | 


William Miles Woodall Ill, CEO Vent-A-Hood, Ltd. 


8rd generation family member 





Our unique “centrifuge” design is a 
highly efficient filtration system that. 
-eliminates the need for conventional 
filters. It separates grease from vapors in 
an easy to ellevela snap-away housing. 
For more information about all the 
benefits of the Magic Lung visit 
ventahood.com or call 
1-800-331-2492. 


| Obsessively Single-Minded 
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FEATURED STYLE: 


Marblehead 
COLLECTION: 

Harbor Collection 
AVAILABLE COLORS: 

Wheat (featured), Buttercup, Sage, 

Marigold 
CONTENT: 

100% New Zealand Wool 
WIDTH: 

eee 
PATTERN REPEAT: 

19.69” x 19.69” 
For more information visit: 


www.stantoncarpet.com 
KEYWORD: Marblehead 


Pattern also available in 
coordinating 7” border. 


5 TAN TO ent 





Available through these fine showrooms 


¢ CALIFORNIA: Berkley, Dick's Carpet One (510) 883-2111 Clovis, Abbey Floor Coveri 
Center (559) 298-1172 Cotati, City Carpets (415) 454-4200 Fresno, Abbey Floor Covering 
Center (559) 440-1172 Laguna Niguel, Tuttle's Carpet One (949) 831-1332 Livermore, Carp 
(925) 455-9210 Oakland, Dick's Carpet One (510) 633-9533 San Rafael, City Carpets (415 
San Ramone, Carpet One (925) 837-3716 West Los Angeles, Contempo (800) 222-9194 
* CONNECTICUT: Darien, Darien Carpet (203) 655-2521 * FLORIDA: N. Palm Be 
Tree Carpet & Flooring (561) 622-6333 * GEORGIA: Atlanta, Bell Carpet Galleries (404 
Atlanta, Designer Carpets (Trade Only) (404) 262-1720 * ILLINOIS: Chicago, Home Ca 
(773) 935-9314 * MAINE: Portland, Downeast Rug Co. (207) 775-7818 * MARYLAN 
Greenspring Carpet Source (Trade Only) (410) 561-9200 >» MASSACHUSETTS: Welles 
Rug Co. Inc. (781) 235-5996 Weymouth, The Rug Merchant (781) 331-5505 * MICHIGAN 
Rapids, Michigan Design Resources, Inc. (Trade Only) (616) 301-8600 Lansing, ProSource ¢ 
(Trade Only) (517) 887-7100 » NEVADA: Las Vegas, Designer's Flooring Source (702) 95: 
* NEW JERSEY: Englewood, Starr Carpet (201) 569-7067 Fairfield, Einstein & Gray (Trad 
(973) 882-1450 Summit, Cove Discount Carpet One (908) 273-0220 * NEW YORK: Lonj 
Country Carpet & Rug (516) 822-5855 * NORTH CAROLINA: Winston-Salem, Jewell! 
(336) 773-0411 * TENNESSEE: Knoxville, David's Abbey Carpet (865) 777-0661 » UTAF 
Taylorsville, The Carpet Guy (801) 281-290! *WIRGINIA: Alexandria, Carpet One of Alex 
(703) 370-0000 Dulles, ProSource of Dulles (Trade Only) (703) 673-4100 Manassas, ProSo 
Manassas (Trade Only) (703) 369-6659 Tyson's Corner, Carpet One Tysons (703) 790-3322 
* WISCONSIN: West Allis, Carpet Town (414) 774-2220 West Allis, Floorco (Trade Only) (414 
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Electric Range 





Bottom Freezer 
Refrigerator 














YOU CAN DREAMIIT, Y 


Custom-create the bed of your dreams with Wesley Allen. Choose from over 
100 timeless designs, select your favorite configuration and then make it your 
own with any of over 35 hand-applied finishes. With endless possibilities and 
unparalleled quality, it’s no wonder that Wesley Allen is the most “asked for” 


iron bed in the world. 


For the dealer nearest you, visit http;//hb.wesleyallen.com or call (877) 898-2337. 


“ABERDEEN the “SHEFFIELD” 


o18iKe 


“Finally, 


I have the bé 
I’ve always 
dreamed of. 
rhank you, 
Wesley 4 [lei 
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FR ar anton kine eee 


very Charleston Gas Light lantern is expertly handcrafted 


iN) 4 
using the highest quality materials and finishes. All gas 


lanterns are available with electronic safety Se rataee 
See our extensive collection of historic lantern designs 


on our web site or call for a free catalogue. 


Visit our showroom. in 
historic Charleston, SC 
211 Meeting Street 
Charleston, SC 29401 
843.723.2870 


CARE eB yZA eR GUD 
reais 427.5483 
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The St. Tropez collection is completely weatherpt 
is available for immediate delivery in Natural or Jal 


For a Grange catalogue, send $10 to Grange Furnitu 
200 Lexington Avenue, New York, NY 10016 
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BEST! 



























gi Hanging Lam 


The shade of this lamp looks 
like mosaic glass, but it’s actual 
pieced resin, for a look more 
modern than medieval. Kaya 
lamp in amber stripes, $795. 
HW HOME: 303-394-9222. 


@ 2 Pint Holder 


We thought this was the 
chic-est thing we'd ever seen: 
a heavy cast-aluminum holde 
for ice cream, with matching 
scoop. It does for Haagen- 

Dazs what the hip flask did 
for Jameson. $45, LUNARES: 
415-621-0764. 


m3 Rug 
Of course you've seen Thomas 
O’Brien at Target. But have yo) 
seen his luxurious new wool- 
and-silk rugs for Safavieh? Th 
inspiration is Moroccan. Icong 
6 by g feet, $2,250; SAFAVIEH: 
866-422-9070. 


m4 Calling Cards 


We all simply have too many 
phone numbers. Aren't these 
customized cards nicer than 
tearing off a scrap of paper and 
begging someone for a pen? 
$1so for so from CRANE & CO. 
www.crane.com. 


gs Desk 


Grange Furniture is starting it 
own little French Revolution | 
with the hot pink interior of th 
secretaire. Surprise yourself 
whenever you drop the top. An 
don’t miss the hound-shaped 
hardware. Scriban Chest, 
$5,980. GRANGE: 800-472-643 














Beautifully clean clothes with the gentlest of care. 
And the highest of style. The Nexxt™ Premium 
Platinum Edition adds a touch of sophistication 
to any laundry room, while offering the gentle 
care, superior cleaning performance and water 
efficiency that the Nexxt laundry system 
is known for. Call 1.800.795.5099 or visit 


www.boschappliances.com/house. 
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THE BEST! 
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mi Plate 
With its “rickrack” border, thi 
porcelain plate could work on 
any summer table. It comes 
in 10 colors and a dessert size. 
Wave plates, $29 and $36. 
LA CAFETIERE: 866-486-066 


mg 2 Lantern 


Fill this two-foot-tall lantern 
with candles and watch the 
shadows dance on your walls 
and ceiling all night. The 
Chinoiserie Lantern puts on 
quite a show for $142. NOTRE 
MONDE: 614-444-4596. 


m 3 | issue Covers 
Here’s all any white bathroom 
needs. What you can't see is 

they're embroidered and piece 
not printed. Don’t they make 
you smile? $36—$40. HAUTE 
HOME WEEKEND: 415-674-05 


ga Urn 


To move a 7’1” stone urn and 
pedestal, you'd need a forklift 
In fiberglass, it’s a bit more 
manageable. ‘Try this tour de 
force in the garden—or a foye 
Oak Leaf Urn, $1,275. Pedest 
(No. 10), $1,100. THOMPSON # 
HANSON: 713-622-6973. 


gs Lawn Chair 


You and your lemonade have 
spent many a summer hour 
in an Adirondack chair on 
the lawn. Finally, Adiron- 
dack meets modern—in teak | 
and aluminum. Camano 
Yachting Lounge Chair by 
Terry Hunziker, to the trade, 
SUTHERLAND: 800-717-8325. 
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ae yoom's Story at mohapkflooving.com ov call 4-800 -2-. Mohawk. MOHAWK 


Cevamic Jile - Havdpood - Carpet - ) aminate - Rugs Mohawk makes the room 








“Nothing is more of a turn-on than Champagne, and this is that same uplifting 
. rx one . 1 ° . . . ° 7 
kind of inviting color. In the evening, it looks very warm and rich, and in the morning, there’s 


gy 


COLOR IN THE BEDROOM 
OK, be honest with yourself. How do you really want your bedroom to make you feel? Sexy? 
Soothed? Energized? These designers tell you which paints do what BY CHRISTINE PITTEL 













People are still talking about the bedroo 
Mario Buatta did for the 1984 Kips Bay 
showhouse. No one could forget that 
Verrieres Glazed Chintz from Brunschwi 
& Fils on the windows, that canopy 

bed draped in handkerchief linen, and 
especially that lavender color on the wall 





MARIO BUATTA BENJAMIN MOORE MISTY LILAC (2071-70) 


T. KELLER DONOVAN FARROW & BALL BORROWED LIGHT (23 

“The name says it all. It’s the palest blue that they make, and it just shimm 

When you walk into a room with white woodwork and this pale blue, you think youre in heav 
My painter went home and told his wife about it, so you know youve got a winn 


ALESSANDRA BRANCA PRATT & LAMBERT AVOINE DE MER (17-26) 
“It's green, somewhere between apple and moss, and it’s like waking up in spring every 


CHRISTOPHER COLEMAN BENJAMIN MOORE SUN KISSED YELLOW (2022-2 

“We just did this bedroom in Florida with sunshine yellow walls. It’s so eye-poppt 
energizing, It’s beautiful at night when the lights are on and everything turns gold 
And when you wake up, wow! It’s like having a glass of orange juice thrown at yo 





BIRCH COFFEY BENJAMIN MOORE PALE MOON (0C-108) 


a happy mood about it. 
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SUZANNE RHEINSTEIN.RALPH LAUREN PAINT CRESTED BUTTE (NA4 
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CHARLOTTE MOSS BENJAMIN MOORE BLANCHED CORAL (886) 

“It’s a pale, pale, pale, almost fleshy pink, but on the pink side rather than the beige side. 

Why do I like it? Because of the way it reflects on your skin. It’s feminine and soft. It’s almost — 

like you've got a little glow in your cae ‘That's et you want in the morning when you 

wake up and have no makeup on. Green was not going to work for me.” 
1 


SHEILA BRIDGES FARROW & BALL GREEN BLUE (84) 
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BRIAN McCARTHY BENJAMIN MOORE CAYMAN BLUE (2060-50) 
“| happen to love this color. I've mixed it with black-and-white photography and some 
serious E;mpire furniture, and it’s really fabulous.” 


MARSHALL WATSON DONALD KAUFMAN (DKC= 

“What I like about Donald Kaufman paints is that they're indescribable. ‘They're almost edib 
colors. This particular shade has green and blue in it, and brown and gray. A February sea blt 
that’s what I'd call it. | always use it in flat, so it has this rich velvety quality, like soft moonligh 


DD ALLEN C2 PAINTS BELLA DONNA (C2-316) 

“T just painted my bedroom this really amazing color called Bella Donna. It’s a smoky, 

La mauve, the color of the sky at sunset. It’s a soothing, relaxing, moody color that looks 
eautiful with raspberry curtains, mauve bedding, and gray een carpet.” 


KATHRYN M. IRELAND FARROW & BALL CITRON ( 
reminds me of the sunflowers that surround my house in France. It’s bright, cheer 
hen it’s dark, it’s always going to be happy. I love what they do in France: paint a ba 

about 12 or 24 inches high—from the floor up—like a border Rn the bat 
of the room. Then do the doors and window frames in that same col 











MILES REDD BENJAMIN MOORE BIRD'S EGG (2051-60) 

“T've always liked warm and cozy dining rooms and living rooms, but in the bedroom 

I go towards cool and airy. ‘That to me seems restful, sleep-inducing. My own particular 
bedroom is painted pale blue, with touches of silver gray and coral. I'm a Pisces and I'm 

always totally gravitating to water and cool colors.” | 


HO} UlS;E BEAU T | 










For the ultimate in beauty and 
washability, there’s Duration 
Home” from Sherwin-Williams: 
With Duration Home, most 
Stains easily wipe clean with 
water, keeping your room 

as beautiful as the 


day it was painted. 


o2 
2006 The Sherwin-Williams Company 





Walls: Refuge SW 6228 
Trim: Wool Skein SW 6148 
Ceiling: Panda White SW 6147 


sherwin-williams.com 





3) SHERWIN-WILLIAMS 
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All eyes are on these graphic patterns that are having their decorating moment again. 
PHOTOGRAPHS BY ELLEN McDERMOTT 





nae ag 
Tene ocae 


HOW WE'D DOIT 





Here’s HB editor Eddie Ross’s aay &S ? 
ideal dining room: for panel nt 
curtains, IMPERIAL TRELLIS in 

Treillage/Ivory (1) by House of Kwip, 
lined with KALEIDOSCOPE in Barberry 

(3) by Jim Thomps« m; for the fronts and 

seats of dining chairs, FOssiLs in light 

green on off-white (4) from Grey Watkins; » 
for the arms and backs, more green silk: @ 
for a pair of console tables, straight skirts of 

LESOTHO in Ecru (2) | e! Maison. 

To put your ideal room t our 


planners on pages 36 and 


HOUSE BEAUTIFUL 





Replace your countertops with DuPont™ Corian” solid surfaces 


and give your kitchen a whole new look in just a few days. 


GET STARTED WITH COLORS AND DESIGNS FOR YOUR SPACE AT 


o oO 


house.corian.com OR CALL 800 906 7830 


The miracles of science” 
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YOU DO THE MATCH [Ji acditiona! trellis 
prints usually put foliage front and center 
over the latticed b: ickground. Designer 
ey Wes ler saw how beautiful the geom- 
try of just the structure can be a to prove 
eles it up into Imperial "ea cee show 
. Treillage/Ivory. Can you look at this and 


at see the detail of a glorious garden fence? 
HOUSE OF KWID THROUGH DECORATORS WALK: 212-415-3956. 





Add one 
from this category 


J. 


Add two 


from this category 


FERNS AND FRONDS 1. Ferns is an English cotton and linen botanical print that looks like 
magnified pages from a book of pressed specimens, on a parchment-papery ground of beige and cream 
checks. From GP & J Baker through LEE JOFA: 800-453-3563. 2. FOSSILS has whimsical fluffy crewelwor 
leaves separated by still-unfurling, curving embroidered fronds on an off-white background. From GREY 
WATKINS: 212-755-6700. 3. FELCI LEAF, a large-scale Italian linen print, shows green ferns and taupe 
afterimages, a plant world version of “Me and My Shadow.” From LEE JOFA: 800-453-3563. 





WOODLAND TONES 1. xaveimoscopr in Barberry is an emerald-colored, two-ply Thai raw silk fra 
Jim Thompson, handwoven and irresistibly touchable. Through JERRY PAIR: 800-909-7247. 2. PIGALLE 
i diamond-quilted mattress stripe from Italy, has spring-green and cream stripes and warm yellow 
stitching; it’s subtle but very durable. From FABRICUT: 800-999-8200. 3. The microfiber SUEDE in Café 
soft as a mound of finely ground espresso beans but is indestructible, even if attacked by kids or 
rom HINSON & CO.: 212-688-5538. 4. LESOTHO in Ecru, a silk ticking stripe in shades of brown an\ 
light-fall in the forest. By CASTEL MAISON: 212-758-9900.> 


pee Bo = 
~ 
SOx AS 
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uncover the beauty of your silver 


New Silver Expressions Color Enhancing Collection + | Brings out your alel/@Ma ale sian US) 0. 


luxurious sheen # Even helps remove damaging elements that can oUt Tale =e) iia 
Pantene Kroma-Shine formula brightens and polishes every strand hd Reflect Wale allalc inside 








INSTANT ROOM 















YOU DO THE MATCH | his geometric trelli 


1 ildn’t look more contemporai % and 
ine must be why eo Hicks pulled it out off 
the design archives of David Hicks, his father,] 
. ued it through Lee Jofa. It’s called Lg 
Fiorentina Domino, and we aad its bold bla 
and white (2430-GWF 18) dares you to splash 
with colors and patterns just as strong. 

DAVID HICKS BY ASHLEY HICKS AT LEE JOFA: 800-453-3563. 











J. 


(dd one 
from this categor) 





PRINTS NOIR 1. Duralee’s low-sheen tropical chintz (20456-12) in black has large-scale flowering vil 
and scattered butterflies and dragonflies. DURALEE: 800-275-3872. 2. KARAMAS traditional Asian scenes} 
are printed on a herringbone-like woven damask in heavy-duty treated cotton. By KRAVET: 800-645- 9¢ 
3. STRAVAGANTE is a hand-printed cotton crazy with life-size oranges, grapes, and apples; morning glonp 
| tulips, and peonies—some tossed into a classical urn—and the occasion: al mouse, with satiny ribbons 


twining through it all. Part of the Medici Archive Project, from SCALAMANDRE: 800-932-4361. 


Add two 
from this categor) 





; 
“ 


TEXTURES AND FINISHES 1. A durable cotton in Blueberry (13787-99) has a velvet hand 
ind paisley pattern that gives ita dark shimmer. DURALEE: 800-275-3872. 2. MAESTRO WINDOWS in 
umin, a chintz-finished linen mesh, should make the sun shine even on gloomy days. From DONGHIA: 
800-366-4442. 3. This chenille (24473-19) is orderly, complex, and so rich in texture, with staggered roy 
bri k-red and cranberry rectangles on stripes of < ilternating textures. From KRAVET: 800-645-9068. 
[NEMA in Snow White hints at a wheat field with its anion stripes of chenille bound with linen 
ids, from GREAT PLAINS BY HOLLY HUNT: 212-755-6555. @ 
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jeta retirement plan. 











bhearanco at tino | 
Magazines are full of suggestions about where women can spend their money. 
But where can a woman turn when she wants to learn about saving and investing? 


When you join Women and Company® a service from Citigroup, you'll have access 


to experienced professionals and educational Master Classes on topics from real estate 


and college savings to retirement. We'll help you gain the knowledge and confidence 
to prepare for your financial future. Learn more at womenandco.com or (800) 930-2544. 


| 


| 


Women and Company is a registered investment advisor that provides impersonal investment advisory services through Citicorp Investment Services, a registered investment 
| advisor with the U.S. Securities and Exchange Commission (“SEC”). To obtain Women and Company’s Form ADV, contact Women and Company at 425 Park Avenue, 7th Floor, 
New York, NY 10022. Women and Company is not registered as a broker-dealer. Brokerage services and/or investment advice are available to Women and Company members 
through Citigroup Global Markets Inc., member SIPC, and Citicorp Investment Services, member NASD/SIPC, affiliates of Citibank and subsidiaries of Citigroup Inc. Women 
and Company and Women & Co. are registered service marks of Citigroup Inc. Women and Company is a division of Citigroup. ©2006 Citicorp North America, Inc 
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BEAUTIFUL 


Look for interesting faces or costumes 
instead of humdrum profiles, or unusual 
details like nosegays or painted curls. 


Avoid water-stained paper, 








A LITTLE BACKSTORY Before photography, only the rich could affoi 
portraits—by professional painters. But almost anyone (despite the fact that 
George II and Catherine the Great were big fans) could afford a silhouett 
Fashioned with just paper and scissors, or coal black paint, the quickie 
silhouette could be executed by professional and amateur both, and becamé 
the budget way to hang a loved one on the parlor wall. Nowadays, we thin 
re not just decorative, but soulful somehow, and attractively austere. > 


in our < 
our catalo 


online 


boatneck tank 
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Is silhouette collecting still popular? I always thought it was 
a fifties hobby. Absolutely. In the 20th century, most collectors 
preferred 18th- and 19th-century silhouettes, and many still 
do. There are even collectors who limit themselves to right- or 
left-facing profiles or to standing figures, while some hold out 
for celebrity look-alikes! Talented cutters worked well into the 
1930s at vacation spots like Atlantic City, though, and have a 


growing fan base today. 


Are silhouettes always handmade? Because the medium was 
so popular, silhouettists eventually devised various mechanical 
aids. One was a kind of pantograph device where the sitter’s 
shadow was traced full-size, then mechanically reduced, then 
cut. Machine-cut examples aren’t highly prized, however, so 
check for impressions in the paper that might have been caused 
by a pantograph stylus; for a certain stiffness of outline; and 


for a giveaway, “two-snip” lock of hair on the forehead. 


There seem to be so many silhouettes around. Are there a lot 
of fakes? Most collectibles aren’t faked until fakers can make 
substantial money. Which is why, at the height of the late-19th- 
century fashion for collecting silhouettes, hundreds were faked 
by a still-unidentified artist who signed himself Jean Millette. 


The Metropolitan Museum of Art purchased several. 


How do I tell the difference between American silhouettes 
and those that were done in England or Europe? Are theirs 
better than ours? European work can be more elegant, 
certainly, and includes both painted and scissored images, 
and silhouettes on glass. It can also have printed decorative 


borders. Here in America, we had mainly cutters, many of 


profiles scissored from the 


whom specialized in “hollow-cut 
center of a piece of paper, which they then pasted on a dark 


things a little, the brilliant French 


background. (To confus: 


\meri 


cutter August Edor a for years.) @ 


HeOnUsSsE BIEVAGU: TelvFUSE 


BETTER 

According to the inscriptio 
on the back, this silhouette 
of a 75-year-old gentlema 
was cut in 1851. His clothe 
have been painted and his 
full-length profile pasted o 
watercolor-washed card th 
gives him a shadow. That 
inscription, plus the char, 
of his painted furry friend, 
accounts for its $950 valu 













































BEST Circa 1850, this beautifully cut group silhouette of an 
American family at home in the parlor is neither signed nor dated 
and was estimated to sell for $2,000-3,000 at auction. Maybe 
the reason it brought a staggering $114,000 is because the buyé 
liked the richly detailed interior, the toys, the schoolbooks, andt 
strong possibility of its being a masterwork by August Edouart. 


KEEP AN EYE OUT FOR 
Ss ES TARK BL ¢ r on white plaster: thé 
are among the oldest examples of the art. 
a C especially any with finely detailed h 
or elaborate clothing. 

@ f : F S, which, if untouch 
can indicate that no one has opened those backs to add fake valt 
enhancing inscriptions or signatures. 





a or signatures 

s especially painted ones, like ‘“‘bronzing” 
kind of brushed-on gilding—and props, such as flowers and animé 
a 

STAY AWAY FROM 

a not cut or paint 


You'll need that magnifying glass. (Several 18th-century celebritie 
like George Iil—were engraved in silhouette.) 

a Keep in mind that old ink turns brown. 
a or artificially aged silhouettes that have bé 


1ewly housed in pretty antique frames. 
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A VISION WE SEEK TO SHARE AND BRING TO LIFE, CREATING A 


home that reflects your individual tastes and passions. At Walker Zanger we have 


spent the past 50 years pursuing our passion for beauty and ere design expressed 
through handcrafted ceramic, stone and glass tile. Our goal has always remained 
constant — offering you a dazzling array of products, thoughtfully designed to stand 


teem ae 





ad 





| WANT TO KEEP MY DOG CONFINED TO MY YARD, BUT | DON'T LIKE 
THE IDEA OF AN INVISIBLE FENCE AND | DON'T LIKE THE LOOK OF A REGULAR FENCE. 
HOW CAN | KEEP HIMIN WITHOUT A PHYSICAL BARRIER? 


YOU CAN'T, at least not reliably. The main problem with 
boundary training is that even though you probably could 
teach your dog where your property line is, the minute you 
weren't outside with him and he saw something he wanted— 
squirrel, cat, skatebcarder—he would more than likely run 
straight over that line, to infinity. Your dog doesn’t have 
the ability to reason things out before he takes chase. He 
doesn’t think, “If | run in front of that car I'll be seriously 
injured” or “Well, my owner was very clear about not wanting 
me to leave the yard, so I'd better not.” Maybe —big empha- 
sis on maybe —he won't leave if you are standing there next to 
him while he’s ona leash, but if you're not, your dog can and 
will leave the property. Is an invisible or hard fence invinci- 
ble? Notat all. Is it a safer option than nothing but wide-open 


space and a prayer? You better believe it. 


My dog growls at anyone who sits on her chair, and it has 
scared some friends. No one, including me, is allowed on 
that chair and I'm okay with that. How can I suggest to 
guests that if they would just go sit on the floor with her 

for a few minutes, everything would he fine? 

This question feels loaded with subtext, and makes me want 
to ask, “Why do you let your dog dictate who is allowed to do 
anything in your house?” Who pays the mortgage? If it’s you, 
then congratulations, you get to decide what the rules are 
in your home. Although you don’t mind not sitting in “her” 
chair, you're making a huge error by letting her guard that 
space. One day she could make the dangerous switch from 
growler to biter, and that’s when people’s lives get changed 
forever. You should either begin or advance her obedience 
training right away, and restrict her access to high places, 
especially the chair. When a dominant dog’s eye line is the 


+} 


same or higher than a human’s, her tendency to be aggres- 


sive increases. Pile the cha'r with boxes or a few large pillows 


HOUSE BEAUTIF 



















Setting some boundaries, literally...and whose chair is it, anyway? 


Sake 
ta 
Trainer and behaviorist Kathy Santo is the author of Kathy Sa 
Dog Sense (KNOPF). Send questions to Kathyforhb@hearst.co 
visit her website (WWW.KATHYSANTO.COM). 


if necessary. If she still gets on it, tell her “off,” and rew| 
her correct response with enthusiastic praise. Keep her, 
a leash when you have company to enforce her obediet 
training. One final word—never, ever encourage anyoné 
sit on the floor and be licked in the face by a growling 
aggressive dog. It’s a common misconception that by be 
down “on their level” you're somehow more friendly and | 
threatening to dogs. This misinformation is usually folloy 
by the suggestion that the dog “kissing” will make everyth 
better, which it most certainly will not. Dogs don’t lick 
canine form of the human kiss (sorry), they lick for greet) 
showing respect, and in some cases—like yours—to as 
dominance and control. Besides the fact that this kine 
behavior demonstrates to your dog that a person is submis 
to her, the cold hard reality is that the damage that a dé 
bite can do is irreversible. And having prior knowledge of 


problem makes you irresponsible. e 
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e first-ever food specially tailored for all of your adult cats. 


helps overweight cats burn fat and trim cats build muscle. 
w.lams.com or call 800-525-IAMS 

















MAINTENANCE FURNITURE/EVE M. KAHN 


Advice from Stair Restoration can keep your antiques in good health. But if it's already t 
late, then surrender that chair to the masters of repair PHOTOGRAPHS BY LIZZIE HIMMEL 





f to Kighanea bh CIMBEE 





At Stair's studios, FROM LEFT: A blown-up page from an 18th-century 
2ncyclopedia by Diderot shows views of a Louis XV chair; heavily 
d side chairs await restoration; workshop manager Nigel Thomas. 
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hat are the big dangers to watch out for? 
What are the main reasons furniture ends up here? 

Dry air—wood shrinks, cracks, and splinters when it dries. It’s 
most vulnerable when it’s just been moved from a wet climate 
to a dry one. We've had clients call and tell us that their table 
that just arrived has imploded. 

Direct sunlight—you'd be amazed how quickly dark wood 
will fade in the sun, or how wood will split from the heat of the 
sun. What else: movers, vacuum cleaners, dust rags that catch 
on little bits of loose veneer, people who lean back on two legs 
of their chairs, kids who bounce on the sofas or leave food on 
the wood. Some kinds of food, like ice cream, will actually eat 


through the polish. So will alcoholic beverages. People who 


think they know how to do repair work, they drive us crazy. 


l'hey make mistakes that are harder to correct than the origi- 


nal problem. And then of course there’s fire and water—that 

kind of damage can be fascinating to repair. 

What are some of the really tragic cases you’ve seen? 

We've had an 18th-century American cherry corner cabinet 
\A 

Way \ 


whose top had burned conserved as much as we 


could of whatever was lef created everything that was 
gone. Right now we’r 


We think a restorer at som¢ y and sprayed it with 
, but those Art Deco 


t, and polished. We 


lacquer—the grain was raised a ¢ 


finishes are supposed to be so clean, 


”n 


EB SBEsALU TAPE Welk 


Ruhlmann chiffonier. 





have an 18th-century English library chair that came here ag 


bagful of fragments of mahogany. We've rebuilt the arms al 
put in the right kind of corner blocks and rejointed everythit 
We also use a lot of reversible glues, because we try to thi 
about the next restorers who'll come along. 

How can an owner protect their stuff? I mean, if you dor 
want to put up velvet ropes, what are the best defenses? 
You should keep the humidity around 4o or 45 percent. You cé 
buy a cheap humidity sensor at any hardware store. Put cushio} 
on your cane chairs to spread the load—don't sit directly on cat 
Keep your shades pulled down when youre not home. 

Don’t use silicone dusting sprays on antiques—they mal 
the surface very greasy. Just wax the wood once a year with 
hard-paste wax like Staples or Butcher's. It'll hide the scratch 
and eventually the wax layers will build up and water w 
bead on them. But don’t use a tinted wax anywhere that 
can stain anything—it shouldn't touch the carpets, wallpap 
curtains, or people’s clothes. And you shouldn't wax Amé 
can furniture at all. Collectors want untouched, crusty 0 
surfaces, which are very delicate. 

I wish there were more easy answers I could give like th 
But I can't recommend to people the shellacs, stains, pigmer 
and powders we use—they react differently on every differe 
kind of wood. Our shop started out almost 30 years ago as th 


in-house restoration shop for Sotheby's. I’ve had 19 years of 





Because beneath the heartburn, 
something more could be brewing. 


If you suffer from acid reflux disease— 
if you’ve had persistent heartburn 2 or 
more days a week, even with treatment 


could, over time, be doing real harm to 
your esophagus. And left untreated, 
the damage could get worse. 


Acid reflux disease can 
damage your esophagus. 


Unlike your stomach, your esophagus 
| Offers little protection against acid. And 
when acid rises into the esophagus it can 
_ eventually wear away the lining. This | 
condition is called erosive esophagitis, 

and only a doctor can determine if you | 
have it. But if you do, it’s good to know 
_ NEXIUM® (esomeprazole magnesium) 


| can help. 
) 





FOR A FREE TRIAL OFFER, VISIT 
PURPLEPILL.COM tTopay or ey 
CALL 1-800-59-NEXIUM. #™ 
f you're without prescription coverage 
nd can’t afford your medications, help 
ay be available. Call or visit us online. 


IT’S DIFFERENT FOR PEOPLE 
WITH ACID REFLUX DISEASE. 


and diet change—all that churning acid | 





NEXIUM heals the damage. 


NEXIUM is the healing purple pill. For many, just 
one prescription NEXIUM pill a day can mean 
complete, 24-hour heartburn relief. And NEXIUM 
can heal even the most severe erosions in 
the esophagus caused by acid reflux. 





Talk with your doctor @ 
about NEXIUM. ' 


NEXIUM goes deeper than heartburn relie-— 
it heals acid-related erosions, allowing the 
lining of your esophagus to regenerate. 
Most erosions heal in 4 to 8 weeks. Your 
results may vary. NEXIUM has a low 
occurrence of side effects, which may 
include headache, diarrhea, and abdominal 
pain. Symptom relief does not rule out 
other serious stomach conditions. 


Next time, ask your doctor if NEXIUM 
is right for you. Because healing is 
such a great feeling. 


Please read the important Product 
Information about NEXIUM on the adjacent 
page and discuss it with your doctor. 


(esomeprazole magnesium) 
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information needed to prescribe a drug, This advertisement does not take the place OES STUN rN 
your doctor has the.training:to weigh the risks and benefits of a prescription drug for you. 


NEXIUM (esomeprazole magnesium) 


20-mg, 40-mg Delayed-Release Capsules 


BRIEF SUMMARY Before prescribing NEXIUM, please see full Prescribing Information. INDICATIONS AND USAGE NEXIUM is indicated 
for the short-term treatment (4 to 8 weeks) in the healing and symptomatic resolution of diagnostically confirmed erosive esophagitis; the mainte- 
nance of symptom resolution and healing of erosive esophagitis (controlled studies do not extend beyond 6 months); and for the treatment of 
heartburn and other symptoms associated with GERD; and for risk reduction of NSAID-associated gastric ulcer. CONTRAINDICATIONS NEXIUM 
is contraindicated in patients with known hypersensitivity to any component of the formulation or to substituted benzimidazoles. PRECAUTIONS 
Symptomatic response to therapy with NEXIUM does not preclude the presence of gastric malignancy, Atrophic gastritis has been noted occasionally 
in gastric corpus biopsies from patients treated long-term with omeprazole, of which NEXIUM is an enantiomer. Information for Patients 
NEXIUM Delayed-Release Capsules should be swallowed whole and taken at least one hour before meals. For patients who have difficulty swallowing 
capsules, one tablespoon of applesauce can be added to an empty bowl and the NEXIUM Delayed-Release Capsule can be opened, and the pellets 
carefully emptied onto the applesauce. The pellets should be mixed with the applesauce and then swallowed immediately. The applesauce used should 
ot be hot and should be soft enough to be swallowed without chewing. The pellets should not be chewed or crushed. The pellet/applesauce mixture 
should not be stored for future use. Antacids may be used while taking NEXIUM. Drug Interactions Esomeprazole is extensively metabolized in 
the liver by CYP2C19 and CYP3A4. In vitro and in vivo studies have shown that esomeprazole is not likely to inhibit CYPs 1A2, 2A6, 209, 206, 2E1 and 
3A4. No clinically relevant interactions with drugs metabolized by these CYP enzymes would be expected. Drug interaction studies have shown that 
esomeprazole does not have any clinically significant interactions with phenytoin, warfarin, quinidine, clarithromycin or amoxicillin Post-marketing 
reports of changes in prothrombin measures have been received among patients on concomitant warfarin and esomeprazole therapy. Increases in INR 
and prothrombin time may lead to abnormal bleeding and even death. Patients treated with proton pump inhibitors and warfarin concomitantly may 
need to be monitored for increases in INR and prothrombin time. Esomeprazole may potentially interfere with CYP2C19, the major esomeprazole 
metabolizing enzyme. Coadministration of esomeprazole 30 mg and diazepam, a CYP2C19 substrate, resulted in a 45% decrease in clearance of 
diazepam. Increased plasma levels of diazepam were observed 12 hours after dosing and onwards. However, at that time, the plasma levels of 
diazepam were below the therapeutic interval, and thus this interaction is unlikely to be of clinical relevance. Coadministration of oral contraceptives, 
diazepam, phenytoin, or quinidine did not seem to change the pharmacokinetic profile of esomeprazole. Studies evaluating concomitant administration 
of esomeprazole and either naproxen (non-selective NSAID) or rofecoxib (COX-2 selective NSAID) did not identify any clinically relevant changes 
in the pharmacokinetic profiles of esomeprazole or these NSAIDs. Esomeprazole inhibits gastric acid secretion. Therefore, esomeprazole may 
interfere with the absorption of drugs where gastric pH is an important determinant of bioavailability (eg, Ketoconazole, iron salts and 
digoxin). Carcinogenesis, Mutagenesis, Impairment of Fertility The carcinogenic potential of esomeprazole was assessed using 
omeprazole studies. In two 24-month oral carcinogenicity studies in rats, omeprazole at daily doses of 1.7, 3.4, 13.8, 44.0. and 140.8 mg/kg/day (about 
0.7 to 57 times the human dose of 20 mg/day expressed on a body surface area basis) produced gastric ECL cell carcinoids in a dose-related manner 
in both male and female rats; the incidence of this effect was markedly higher in female rats, which had higher blood levels of omeprazole. Gastric 
carcinoids seldom occur in the untreated rat. In addition, ECL cell hyperplasia was present in all treated groups of both sexes. In one of these studies, 
female rats were treated with 13.8 mg omeprazole/kg/day (about 5.6 times the human dose on a body surface area basis) for 1 year, then followed for 
an additional year without the drug. No carcinoids were seen in these rats. An increased incidence of treatment-related ECL cell hyperplasia was 
observed at the end of 1 year (94% treated vs 10% controls). By the second year the difference between treated and control rats was much smaller 
(46% vs 26%) but still showed more hyperplasia in the treated group. Gastric adenocarcinoma was seen in one rat (2%). No similar tumor was seen 
in male or female rats treated for 2 years. For this strain of rat no similar tumor has been noted historically, but a finding involving only one tumor is: 
difficult to interpret, A 78-week mouse carcinogenicity study of omeprazole did not show increased tumor occurrence, but the study was not 
conclusive. Esomeprazole was negative in the Ames mutation test, in the in vivo rat bone marrow cell chromosome aberration test, and the in vivo 
mouse micronucleus test. Esomeprazole, however, was positive in the in vitro human lymphocyte chromosome aberration test. Omeprazole was 
positive in the in vitro human lymphocyte chromosome aberration test, the in vivo mouse bone marrow cell chromosome aberration test, and the 
in vivo mouse micronucleus test. The potential effects of esomeprazole on fertility and reproductive performance were assessed using omeprazole 
studies, Omeprazole at oral doses up to 138 mg/kg/day in rats (about 56 times the human dose on a body surface area basis) was found to have no 
effect on reproductive performance of parental animals. Pregnancy Teratogenic Effects. Pregnancy Category B Teratology studies have been 
performed in rats at oral doses up to 280 mg/kg/day (about 57 times the human dose on a body surface area basis) and in rabbits at oral doses up to 
86 ma/kg/day (about 35 times the human dose on a body surface area basis) and have revealed no evidence of impaired fertility or harm to the fetus 
due to esomeprazole. There are, however, no adequate and well-controlled studies in pregnant women. Because animal reproduction studies are not 
always predictive of human response, this drug should be used during pregnancy only if clearly needed. Teratology studies conducted with omeprazole 
in rats at oral doses up to 138 mg/kg/day (about 56 times the auman dose on a body surface area basis) and in rabbits at doses up to 69 mg/kg/day 
(about 56 times the human dose on a body surface area basis) did not disclose any evidence for a teratogenic potential of omeprazole. In rabbits, 
omeprazole in a dose range of 6.9 to 69.1 mg/kg/day (about 5.5 to 56 times the human dose on a body surface area basis) produced dose-related 
increases in embryo-lethality, fetal resorptions, and pregnancy disruptions. In rats, dose-related embryo/fetal toxicity and postnatal developmental 
toxicity were observed in offspring resulting from parents treated with omeprazole at 13.8 to 138.0 mg/kg/day (about 5.6 to 56 times the human doses 
on a body surface area basis). There are no adequate and well-controlled studies in pregnant women. Sporadic reports have been received of 
congenital abnormalities occurring in infants born to women who have received omeprazole during pregnancy. Nursing Mothers The excretion of 
esomeprazole in milk has not been'studied. However, omeprazole concentrations have been measured in breast milk of a woman following oral admin- 
istration of 20 mg. Because esomeprazole is likely to be excreted in human milk, because of the potential for serious adverse reactions in nursing 
infants from esomeprazole, and because of the potential for tumorigenicity shown for omeprazole in rat carcinogenicity studies, a decision should be 
made whether to discontinue nursing or to discontinue the drug, taking into account the importance of the drug to the mother. Pediatric Use Safety 
and effectiveness in pediatric patients have not been established. Geriatric Use Of the total number of patients who received NEXIUM in clinical 
trials, 1459 were 65 to 74 years of age and 354 patients were =75 years of age. No overall differences in safety and efficacy were observed between 
the elderly and younger individuals, and other reported clinical experience has not identified differences in responses between the elderly and younger 
patients, but greater sensitivity of some older individuals cannot be ruled out. ADVERSE REACTIONS The safety of NEXIUM was evaluated in over 
15,000 patients (aged 18-84 years) in clinical trials worldwide including over 8,500 patients in the United States and over 6,500 patients in Europe and 
Canada. Over 2,900 patients were treated in long-term studies for up to 6-12 months. In general, NEXIUM was well tolerated in both short- and long- 
term clinical trials. The safety in the treatment of healing of erosive esophagitis was assessed in four randomized comparative clinical trials, which 
included 1,240 patients on NEXIUM 20 mg, 2,434 patients on NEXIUM 40 mg, and 3,008 patients on omeprazole 20 mg daily. The most frequently 
occurring adverse events (21%) in all three groups was headache (5.5, 5.0, and 3.8, respectively) and diarrhea (no difference among the three 
groups). Nausea, flatulence, abdominal pain, constipation, and dry mouth occurred at similar rates among patients taking NEXIUM or omeprazole. 
Additional adverse events that were reported as possibly or probably related to NEXIUM with an incidence <1% are listed below by body system: 
Body as a Whole: abdomen enlarged, allergic reaction, asthenia, back pain, chest pain, chest pain substernal, facial edema, peripheral edema, hot 
flushes, fatigue, fever, flu-like disorder, generalized edema, leg edema, malaise, pain, rigors; Cardiovascular: flushing, hypertension, tachycardia; 
Endocrine: goiter, Gastrointestinal: bowel irregularity, constipation aggravated, dyspepsia, dysphagia, dysplasia Gl, epigastric pain, eructation, 
esophageal disorder, frequent stools, gastroenteritis, Gl hemorrhage, Gl symptoms not otherwise specified, hiccup, melena, mouth disorder, pharynx 
disorder, rectal disorder, serum gastrin increased, tongue disorder, tongue edema, ulcerative stomatitis, vomiting; Hearing: earache, tinnitus; 
Hematologic: anemia, anemia hypochromic, cervical lymphoadenopathy, epistaxis, leukocytosis, leukopenia, thrombocytopenia; Hepatic: biliru- 
binemia, hepatic function abnormal, SGOT increased, SGPT increased; Metabolic/Nutritional: glycosuria, hyperuricemia, hyponatremia, increased 
alkaline phosphatase, thirst, vitamin B12 deficiency, weight increase, weight decrease; Musculoskeletal: arthralgia, arthritis aggravated, arthropathy, 
cramps, fibromyalgia syndrome, hernia, polymyalgia rheumatica; Nervous System/Psychiatric: anorexia, apathy, appetite increased, confusion, 
depression aggravated, dizziness, hypertonia, nervousness, hypoesthesia, impotence, insomnia, migraine, migraine aggravated, paresthesia, sleep 
disorder, somnolence, tremor, vertigo, visual field defect; Reproductive: dysmenorrhea, menstrual disorder, vaginitis; Respiratory: asthma aggra- 
vated, coughing, dyspnea, larynx edema, pharyngitis, rhinitis, sinusitis; Skin and Appendages: acne, angioedema, dermatitis, pruritus, pruritus ani, 
rash, rash erythematous, rash maculopapular, skin inflammation, sweating increased, urticaria; Special Senses: otitis media, parosmia, taste loss, 
taste perversion; Urogenital: abnormal urine, albuminuria, cystitis, dysuria, fungal infection, hematuria, micturition frequency, moniliasis, genital 
moniliasis, polyuria; Visual: conjunctivitis, vision abnormal. Endoscopic findings that were reported as adverse events include: duodenitis, 
esophagitis, esophageal stricture, esophageal ulceration, esophageal varices, gastric ulcer, gastritis, hernia, benign polyps or nodules, Barrett's 
esophagus, and mucosal discoloration. Two placebo-controlled studies were conducted in 710 patients for the treatment of symptomatic gastroe- 
sophageal reflux disease. The most common adverse events that were reported as possibly or probably related to NEXIUM were diarrhea (4.3%), 
headache (3.8%), and abdominal pain (3.8%). Postmarketing Reports - There have been spontaneous reports of adverse events with postmarketing 
use of esomeprazole. These reports have included rare cases of anaphylactic reaction and myalgia, severe dermatologic reactions, including toxic 
epidermal necrolysis (TEN, some fatal), Stevens-Johnson syndrome, and erythema multiforme, and pancreatitis. Rarely, hepatitis with or without 
jaundice has been reported. Other adverse events not observed with NEXIUM, but occurring with omeprazole can be found in the omeprazole package 
insert, ADVERSE REACTIONS section. OVERDOSAGE A single oral dose of esomeprazole at 510 mg/kg (about 103 times the human dose on a 
body surface area basis), was lethal to rats. The major signs of acute toxicity were reduced motor activity, changes in respiratory frequency, tremor, 
ataxia, and intermittent clonic convulsions. There have been some reports of overdosage with esomeprazole. Reports have been received of 
overdosage with omeprazole in hum ranged up to 2,400 mg (120 times the usual recommended clinical dose). Manifestations were 
variable, but included contusion, dr J vision, tachycardia, nausea, diaphoresis, flushing, headache, dry mouth,-and other adverse 
feactions similar to those seen in r ca nce le package insert-ADVERSE REACTIONS). No specific antidote for 
esomeprazole is known. Since esomeprazole is extens! expected to be removed by dialysis. In the event of overdosage, 
treatment should be symptomatic and suppo / overdose, the possibility of multiple drug ingestion should be 
considered. For current information on treatmen Regional Poison Control Center should be contacted. Telephone 
numbers are listed in the Physician Reference (PDR) or | DOSAGE AND ADMINISTRATION Please see full 
Prescribing Information for recommended adult dosages and d r Special Populations for NEXIUM 


















NEXIUM and the color purple as applied to the capsule are register marks of the AstraZeneca group of companies 
@AstraZeneca 2006. All rights reserved : 


Distributed by: AstraZeneca LP, Wilmington, DE 19850 
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Bedroom Makeover 
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Total Home Makeover 










Look for the winners of th 
2006 Don’t Just Makeover. 
MakeBeautiful” contest in 
an upcoming issue. 


THREE LUCKY WINNERS will receive a fabula 
M@ Kitchen and Dining Room MakeBeautiful} 
@ Media Room MakeBeautiful, or a 
HM Master Bedroom MakeBeautiful 


Created by House Beautiful designers and editors., 


Each winner also receives a Personal MakeBeautif| 
sponsoring Beauty Experts and Fashion Stylists. 





PARTICIPATING SPONSORS: 
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The life of the kitchen” 


WAVERLY. » 
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Favorites, old and new, 
flavor custom cabinetry 
that’s well within 

your reach. 





ll = 
twist on lraditiona 


Familial classics are showcased in 
a custom crafted, enameled kitchen, 
tastefully embellished with the 
thoughtful interplay of vibrant color 
and relaxed patterns. Plain & Fancy’s 
custom apothecary drawers, cubbies 
and slide-outs add function to a white 
cabinetry canvas, punctuated with 


Family members wait for a “wash-and-set” in 
an apron sink on a wide, deep and sturdy base 
cabinet, flanked by multi-purpose drawers. 





warm, aged copper and walls doing 
the polka. All carry on the casual 
continuum of generations. It’s a Toney 
style that’s here to stay. 

Featured on front: The Fairhaven door 


style in White Enamel on Soft Maple. 
Casual and collected, as usual. 





Call for the name of 
a dealer showroom near 
vou at 1-800-447-9006 
or visit us online at 
www.plainfancycabinetry.com. 







A new angle on storage — Wi 
Stainless steel shelves that § 
effortlessly behind a crisp wh 


| 


©2006 Plain & Fancy Custom Cabin} 
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) experience and took years of college courses in cabinet- 
iking and restoration. We know how to make aesthetic and 

‘hnical judgments with the chemicals at every step. 

e most of your tools antiques? 

ave my father’s 70-year-old jack plane and a late-1gth-century 

ris plane, and almost all the screwdrivers, chisels, and saws 

re are old. The old steel is so much stronger than the new, 
dit holds an edge longer. We also have an 18th-century bed- 
lt wrench to take apart and put together four-posters. 

u have old materials around for patching, too? 

> have boxes of super-old veneers, which are thicker than 

ything you can get today. We have stacks of spare table leaves 
th wonderful old surfaces—once I even matched a leaf that 

s sitting here to a table that came in. The leaf happened to 

the same size, age, and wood and almost the same color as 

> table. In every repair, we try to put in as much old surface 

possible. We have a good collection of mirrors with mer- 
ry backings; the mercury rubs off on you if you're not very, 
ry careful. And there are drawers here full of old locks, keys, 
iges, pulls, casters, escutcheons, screws, and nails, cannibal- 
d from furniture that was beyond economical repair. When 


find 18th- and 19th-century nails and screws, we pull them 


t to straighten and reuse. 


Do you work on just museum-quality pieces, or can anyone 
send you something they love? 

We have clients all over the U.S. with multimillion-dollar collec- 
tions—some of them are celebrities you've heard of. We make 
house calls once or twice a year, or whenever we're needed. But 
anyone can send us something, or pull up in our driveway to 
drop it off. We just got a chandelier in from Florida, and two 
tortoiseshell tea caddies from San Francisco. People can also 
send us photos and we'll give rough estimates. Most of the 
time a job takes four to six weeks, but we can rush it if someone 
can't live without that piece of furniture. We charge $125 an 
hour, and it’s our responsibility to let people know when the 
repairs would cost more than the value of the piece. Lacquer 
and tortoiseshell are very time-consuming to fix, they have to be 
ironed and steamed and softened. They're not very hot on the 
market now, and not necessarily worth the effort. Or if some- 
one comes to us with a table that has great patination but a few 
rings or dents, and they ask us to sand it to look like new—well, 
we'd refuse, or convince them to change their mind, and just 
give it the lightest cleaning instead. @ 


STAIR RESTORATION, 33 MAPLE AVENUE, CLAVERACK, NY 12513; 
518-851-2201; WWW.STAIRRESTORATION.COM 
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ding the perfect garage door can put any homeowner to the test. 


tunately, it’s multiple choice. 
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GARAGE DOORS & OPENERS 


wayne-dalton.com 
































CHRYSLER 





EVENT OF THE YEAR 


As Presenting Sponsor of House Beautiful’s 
Annual Giants of Design Awards, Chrysler 
recognizes and celebrates great design in many 
forms. Chrysler represents all that is great about 
design and those that devote themselves to its 


O ES D 5 Ss | GN practice and inspiration. The Seventh Annual 
Giants of Design Ceremony will take place on May 
11, 2006, at Cipriani 42nd Street in New York City. 
Check next month’s House Beautiful to see who 
has been named one of this year’s prestigious 
Giants of Design! Tickets are $600 and benefit 
The New York School of Interior Design. 


If you'd like to receive an invitation, please call 
212-903-5136. 


2006 HOUSE BEAUTIFUL DESIGNER SHOWHOUSE 
AT AQUA - MIAMI BEACH’S PREMIER DESIGN 
COLLABORATION 

Design « Art * Technology 





Spiegel, the idea resource. Inspiration 


The House Beautiful 2006 Miami Showhouse is a vital part of one 

of today’s most cutting-edge design partnerships—AQUA Allison 
Island, a DACRA Corporation venture. Located on the ultra-exclusive 
Allison Island in Miami Beach, AQUA Allison Island features a mix 

of 46 island homes, 3 high-rise condominiums and three public 
arts exhibitions designed by an avant-garde mix of leading New York 
and Miami-based architects, including Alison Spear, Hariri & Hariri, 
Walter Chatham and Alexander Gorlin. The House Beautiful 
2006 Designer Showhouse offers a rare opportunity to experience 


at your fingertips...everything you 
need for dressing and decorating. 
Call 1-800-345-4500 or visit 
Spiegel.com/request to receive our 
300+ page Big Book, a limited- 
edition tote and a $15 merchandise 
certificate...all for just $5! 

Use Offer Code P8636 


the brilliant design-driven private island! 


HOUSE BEAUTIFUL 
EVENTS AND PROMOTIONS 


For the latest news on advertiser 


Join us for public tours November 4 through December 10, 2006. 


For more information on this exciting project, log on to 


is kes, contests:and more, lo 
www.onlyinhousebeautiful.com and for more information on sweepstakes 9g 


AQUA Allison Island log on to www.aqua.net. on to www.onlyinhousebeautiful.co 
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EXQUISITE 
JNDS SET IN SOLID 
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Sobec Charisma Diamond Steel. The Stainless Steel tonneau shaped case is inlaid with a magnificent 14 diamonds for the ladies and 
jents. To complete the look, the blue steel hands are beautifully accented by a delightful cabochon sapphire crown. An elegant and 


piece with a refined Swiss movement. 

es International, we are so confident of the quality and beauty of our products that we want everyone to be able to experience wearing 
us Charisma Diamond Steel model - risk-free! Simply place your order, pay only $49.95* plus s&h, and enjoy your magnificent 
or a full 30 days. You will receive massive savings of $766 against the recommended retail price. In the unlikely event that you do not 
pit, just return it to us and you will receive a full refund of the trial fee [less s&h). So how can we make an offer like this? The answer 
ly simple. We have no middleman to pay. No retail overheads to pay. And not the usual mark-up to make, which on luxury items 
yatches} can be enormous. Buying direct from the manufacturer means incredible savings. We just make beautiful watches, beautifully 
uy. For full details call our sales hotline now 1-800-550-TIME [1-800-550-8463]. Hurry, this offer is available for a limited period only 


TLEMEN'S WATCH INLA T DIAMONDS 


MONEY ECS NeSe Tm iran TURES INCLUDED: LADIES INLAIO WITH 14 BRILLIANT CUT DIAMONDS, GENTLEMEN 
PARANTEE Cie oso wancanTy ON THE QUALITY SWISS MOVEMENT. MAGNIFICENT PRESENTATION 


CARD HOTLINE, 24 HOURS A DAY, SEVEN DAYS A WEEK, 1-800-550-TIME (1-800-550-8463). 
PLEASE QUOTE CODE PHB/65CDS. = EQ) & 





S INTERNATIONAL, 3580 NORTH WEST 56TH STREET 
PRICE $49.95 PLUS NT AYMENT $59.76. GEN 
|AMON EE 
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WEEKEND SHOPPER/EDDIE ROSS 
where: Tennessee State Fairgrounds Flea Market in Nashville... what Eddie found: antiqu 
tablecloths... what he made with them: a shower curtain, a duvet cover 





o why did you go to a flea market in Nashville? 


| got a call from Linda Wertheimer at NPR. She’s a big flea 


marketer, and she wanted to follow me around for a segment 
she was doing on flea markets, someplace not in New York. 
How is it set up on the fairgrounds? 

It’s like these big barns. There’s a horse barn and there’s one 
you go in that’s pig stalls 

Vendors actually set up in the pig stalls? 

Yeah, yeah. It’s great fun. The people are so friendly and there’s 
lots of really good stuff, old and new 
What did you like best? 
Phe thing that I loved : eems like all Southern belles had 
tons of linens and bedding mogrammed and everything. Now, 
bed sizes have changed, ta ive changed, so there are all 
these excess linens. Plus t do much formal entertain- 


ing anymore. They're pr lo vou do with them? 


H SE 


BIE AU TF ULE 


Well, what do you usually do with them? 
I really love to make bedding out of antique tablecloths. I 
also turned them into café curtains, which are great for kit 


ens and powder rooms. | found an Irish linen tablecloth tl 





was the perfect size for a shower curtain. It had beautiful pul 
work on it and I thought, let me line it with a colored fabri¢ 
that you can really see the laciness. 

What’s pulled work? 

The Irish are known for it. It’s done by hand, using a needle 
separate threads and pull them into a lacy pattern. 

But how did you turn a tablecloth into a shower curtain? 
It was easy. I just stitched the cloth and the colored fab 
together, put in 12 standard buttonholes that my sewi 
machine automatically makes, used a plastic liner, and ht 
it with regular shower curtain hooks that have these n| 


decorative white details on the ends. > 
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e” Gallery Collection™ shown 
in Weathered Sage™ 
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can make the neighbors jealou 


Pere tinee 





faery pe en Composite Decking by Elk 


Only if it’s Elk. a 


Let’s see the neighbors keep up with this. The rich colors of the natural 
environment. Innovative product engineering. Building products with 
unmatched beauty, reliability and protection. And a name nett means quality 
and confidence. For peace of mind, ask for Elk. 


Visit www.elkcorp.com for more information about our premium building products. 


©2006 Elk Premium Building Products, Inc. All rights reserved. All trademarks eee ELC MONET CMTS tcyet| 
Lele Saree NOME MMU Le UNE Tell are MM LCL UTSLER MOLL CLAN LU LLL oan Cele 00 cam Ome 1h Ose 2) 
company (NYSE:ELK), or its subsidiaries, 
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There is a modern feeling to it, isn’t there? 


WEEKEND SHOPPER 


It looks very graphic, almost modern. 

? Especially with that 
really bright lime-colored fabric [ put behind tt. 

Did you do anything else with other tablecloths you found? 
Yes, I took a big buffet cloth that was banquet style, huge, with 
gorgeous embroidery on it, and I turned it into a twin duvet 
cover. It’s big enough to fit on a queen bed, but it looks better 
on a twin bed. You get that luxurious overhang. 

Are you going to tell me this was easy, too? 

Very easy. It just involves cutting, hemming, and making a 
pocket to stuff the duvet inside. I used the leftover fabric to 
make ties, so the duvet won't slide in and out. You could use 


a sheet to do the same thing. e 


The Flea market is held every fourth weekend from January to Novem- 
ber, and the third weekend in December, rain or shine. for directions, 
visit www.tennesseestatefair.org or call 615-862-5016. 
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Do what Rice did. 
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Me .) pi” 
TECHNOPHOBIA CORDLESS PHONES 


It's maddening, isn't it? As many as you've tried, you still don't know which one works be 
But John Zittrauer at Best Buy does INTERVIEW BY TERRY TRUCCO 


hat’s the difference between a 
cordless phone and a corded phone? Basically, 
cordless phones use radio waves instead of wires 
to transmit your conversation from the handset 


to a base unit plugged into a phone line. 


Does that mean people can listen in on my 
conyersations? How secure is a cordless phone? 
Unless you're an experienced phone tapper, it’s 
not that easy. But signals can get crossed, so you 


want to make sure you've got a secure phone. 


What kind of phone is the most secure? 

Digital Spread Spectrum, or DSS, phones scramble 
conversations across frequencies, which makes 
it harder for people to listen in. Analog phones, 
which are cheaper, are the least secure and 
probably not a great idea if you're going to be 
giving your credit card number over the phone. DSS phones also 


send a stronger signal, so you'll get less interference. 


Are there other things to look for to get a strong signal? If you 


live in an urban area, your best bet is a phone with 5.8 GHz, 


which is the highest frequency around. The signal is strong 


enough to fight off all the competing radio signals you get if 


youre near the Empire State Building—or live around a lot of 


people. A 2.4 GHz signal is also strong. Buta lot of appliances 
run on that signal, like Wi-Fi setups and baby monitors, so you 
can get static. Cheaper phones and a lot of older phones have a 
goo MHz signal. It’s not very strong, but if you live in a rural area 


surrounded by open air, it’s probably fine. 


How far can I walk from the base and still 
be able to talk on the phone? There's not 
really a chart to go by. It’s more on a case-by- 
case basis, depending on signal strength, 


how much radio signal is going through your 


AOVUlS ES BrEsAGU Tl Ek. Uk 





















building, and static from other appliances. 
the average house, you can go two or three floo 


and still have a pretty clear signal. 


OF 


osltmalony 


Why do these phones have so many buttons 
Do people use all this stuff? If features seei 
superfluous, it’s often because people don’t kno 
they'e there. ‘Take downloadable ring tones. T 
lets you choose different ring tones so you kn@ 
who’s calling. A lot of phones come with a mu 
button so you can talk to someone in the root 
without covering the phone with your hand. Ho 
features let the phone play recorded music whe 
you put someone on hold, like in an office. 
if you have a phone with a USB connection, yo 
can download photo IDs, so when a friend cal 


you can see the person’s picture. 


Why does static sometimes come and go during the course 
a conyersation? Static comes from interference from electrie 
appliances, like microwave ovens. If you plug your phone into 
good surge protector, you can knock out a lot of static. But yoy 
safest choice is a 5.8 GHz phone. Not many appliances run @ 


that frequency, and it’s the strongest signal. 


How can I free up my hands when I'm using a cordless phont 
Cordless phones come with headphone jacks. You can pli 
in your headphones, put the phone in your pocket, and wa 
around. Or buy a model with a speaker in the base. It’s not tl 


most polite way to talk, but you won't have to hold the phon 


Is the corded phone as dead as a dinosau 
We don't sell many for homes anymore. B 


they're good for offices if you have two phot 





lines and a fax. We also sell a lot to old 


people, because corded phones come wil 


oe 


larger number pads that are easy to see. 
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sk your doctor about Boniva 


e first and only once-monthly 
iblet for osteoporosis 


| IVA is for women with postmenopausal osteoporosis. And unlike other tablets you have to 
p every week, you only need one BONIVA tablet a month. 


elp build and maintain strong healthy bones, ask your doctor about once-monthly BONIVA today. 


brtant Safety Information: You should not take prescription 
! if you have low blood calcium, cannot sit or stand for at least 60 minutes, 
levere kidney disease, or are allergic to BONIVA. Stop taking BONIVA and tell 
palincare provider if you experience difficult or painful swallowing, chest pain, 
Pre or continuing heartburn, as these may be signs of serious upper digestive 
ms. Follow the once-monthly BONIVA 150 mg dosing instructions carefully to 


e chance of these events occurring. Side effects are generally mild or 


i fo eligibility. 
read the Patient Information on the next page. 


| » Pharmaceuticals FP ctaxosmithktine 





moderate and may include diarrhea, pain in the arms or legs, or upset 
stomach. If you develop severe bone, joint, and/or muscle pain, contact your 
healthcare provider. Your healthcare provider may also recommend a calcium and 
vitamin D supplement. 


For a $20 coupon,” visit www.BONIVA.com 
or call 1-888-MY-BONIVA. 


BorlivaY 
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There's only one BON279RO 




















Patient Information 


BONIVA’ [bon-EE-va] 
(ibandronate sodium) 
TABLETS 


Rx only 

Read this patient information carefully before you 
start taking BONIVA. Read this patient information 
each time you get a refill for BONIVA. There may be 
new information. This information is not everything 
you need to know about BONIVA. It does not take 
the place of talking with your health care provider 
about your condition or your treatment. Talk about 
BONIVA with your health care provider before you 
start taking it, and at your regular check-ups. 


What is the most important information 

| should know about BONIVA? 

BONIVA may cause serious problems in the stomach 
and the esophagus (the tube that connects your 
mouth and stomach) such as trouble swallowing, 
heartburn, and ulcers (see “What are the possible 
side effects of BONIVA?”). 


You must take BONIVA exactly as prescribed for 
BONIVA to work for you and to lower the chance 
of serious side effects (see “How should | take 
BONIVA?”). 


What is BONIVA? 

BONIVA is a prescription medicine used to treat or 
prevent osteoporosis in women after menopause 
(see “What is osteoporosis?”). 

BONIVA may reverse bone loss by stopping more 
loss of bone and increasing bone mass in most 
women who take it, even though they won't be able 
to see or feel a difference. BONIVA may help lower 
the chances of breaking bones (fractures). 

For BONIVA to treat or prevent osteoporosis, you have 
to take it as prescribed. BONIVA will not work if you 
stop taking it. 


Who should not take BONIVA? 

Do not take BONIVA if you: 

* have low blood calcium (hypocalcemia) 

* cannot sit or stand up for at least 1 hour 
(60 minutes) 

* have kidneys that work very poorly 

* are allergic to ibandronate sodium or any of the 
other ingredients of BONIVA (see the end of this 
page for a list of all the ingredients in BONIVA) 

Tell your health care provider before using 

BONIVA: 

* if you are pregnant or planning to become 
pregnant. It is not known if BONIVA can harm 
your unborn baby. 

* if you are breast-feeding. It is not known if BONIVA 
passes into your milk and if it can harm your baby. 

* have swallowing problems or other problems with 
your esophagus (the tube that connects your mouth 
and stomach) 

* if you have kidney problems 

¢ about all the medicines you take including prescrip- 
tion and non-prescription medicines, vitamins and 
supplements. Some medicines, especially certain vita- 
mins, supplements, and antacids can stop BONIVA 
from getting to your bones. This can happen if you 
take other medicines too close to the time that you 
take BONIVA (see “How should | take BONIVA?”). 


How should | take BONIVA? 

* Take BONIVA exactly as instructed by your health 
care provider 

* Take BONIVA first thing in the morning at least 
1 hour (60 minutes) before you eat, drink anything 
other than plain water, or take any other oral 
medicine 

* Take BONIVA with 6 to 8 ounces (about 1 full cup) 
of plain water. Do not take it with any other drink 
besides plain water. Do not take it with other drinks, 
such as mineral water, sparkling water, coffee, tea, 
dairy drinks (such as milk), or juice. 

* Swallow BONIVA whole. Do not chew or suck the 
tablet or keep it in your mouth to melt or dissolve 

* After taking BONIVA you must wait at least 1 hour 
(60 minutes) before 
-Lying down. You may sit, stand, or do normal 
activities like read the newspaper or take a walk. 
-Eating or drinking anything except for plain water. 








-Taking oral medicines including vitamins, 
calcium, icids. Take your vitamins, calcium, 
and antacids lifferent time of the day from the 
time when you take BONIVA 

* If you take vuch BONIVA, drink a full glass of milk 
and call your loca! poison control center or emergency 
room right away © ake yourself vomit. Do not 
lie down 


* Keep taking BONIVA for as long as your health 
care provider tells you. BONIVA will not work if you 
stop taking it. 

¢ Your health care provider may tell you to exercise 
and take calcium and vitamin supplements to help 
your osteoporosis. 

* Your health care provider may do a test to measure 
the thickness (density) of your bones or do other 
tests to check your progress. 


What is my BONIVA schedule? 

Schedule for taking BONIVA 150 mg once monthly: 

* Take one BONIVA 150-mg tablet once a month. 

* Choose one date of the month (your BONIVA day) 
that you will remember and that best fits your 
schedule to take your BONIVA 150-mg tablet. 

* Take one BONIVA 150-mg tablet in the morning of 
your chosen day (see “How should | take 
BONIVA?”). 


What to do if | miss a monthly dose: 

* If your next scheduled BONIVA day is more than 7 
days away, take one BONIVA 150-mg tablet in the 
morning following the day that you remember (see 
“How should | take BONIVA?”). Then return to 
taking one BONIVA 150-mg tablet every month in 
the morning of your chosen day, according to your 
original schedule. 


* Do not take two 150-mg tablets within the same 
week. If your next scheduled BONIVA day is only 
1 to 7 days away, wait until your next scheduled 
BONIVA day to take your tablet. Then return to 
taking one BONIVA 150-mg tablet every month in 
the morning of your chosen day, according to your 
original schedule. 


* lf you are not sure what to do if you miss a 
dose, contact your health care provider who will 
be able to advise you. 


Schedule for taking BONIVA 2.5 mg once daily: 

* Take one BONIVA 2.5-mg tablet once a day first 
thing in the morning at least 1 hour (60 minutes) 
before you eat, drink anything other than plain 
water, or take any other oral medicine (see “How 
should | take BONIVA?”). 


What to do if | miss a daily dose: 

¢ If you forget to take your BONIVA 2.5-mg tablet in 
the morning, do not take it later in the day. Just 
return to your normal schedule and take 1 tablet the 
next morning. Do not take two tablets on the same 
day. 


* If you are not sure what to do if you miss a 
dose, contact your health care provider who will 
be able to advise you. 


What should | avoid while taking BONIVA? 

* Do not take other medicines, or eat or drink any- 
thing but plain water before you take BONIVA and 
for at least 1 hour (60 minutes) after you take it. 

* Do not lie down for at least 1 hour (60 minutes) 
after you take BONIVA. 


What are the possible side effects of BONIVA? 

Stop taking BONIVA and call your health care 

provider right away if you have: 

* pain or trouble with swallowing 

* chest pain 

* very bad heartburn or heartburn that does not 
get better 


BONIVA MAY CAUSE: 

* pain or trouble swallowing (dysphagia) 

* heartburn (esophagitis) 

¢ ulcers in your stomach or esophagus (the tube that 
connects your mouth and stomach) 


Common side effects with BONIVA are: 
¢ diarrhea 

* pain in extremities (arms or legs) 

* dyspepsia (upset stomach) 


Less common side effects with BONIVA are short- 
lasting, mild flu-like symptoms (usually improve after 
the first dose). These are not all the possible side 
effects of BONIVA. For more information ask your 
health care provider or pharmacist 


Rarely, patients have reported severe bone, joint, 
and/or muscle pain starting within one day to several 
months after beginning to take, by mouth, bisphos- 
phonate drugs to treat osteoporosis (thin bones) 
This group of drugs includes BONIVA. Most patients 
experienced relief after stopping the drug. Contact 
your health care provider if you develop these symp- 
toms after starting BONIVA. 


What is osteoporosis? 

Osteoporosis is a disease that causes bones to 
become thinner. Thin bones can break easily. Most 
people think of their bones as being solid like a rock. 
Actually, bone is living tissue, just like other parts of 
the body, such as your heart, brain, or skin. Bone 


just happens to be a harder type of tissue. Bone is 
always changing. Your body keeps your bones 
strong and healthy by replacing old bone with new 
bone. 


Osteoporosis causes the body to remove more bo! 
than it replaces. This means that bones get weaker, | 
Weak bones are more likely to break. Osteoporosis | 
is a bone disease that is quite common in women 
after menopause. At first, osteoporosis has no symp 
toms, but people with osteoporosis may develop loss ¢ 
height and are more likely to break (fracture) their 
bones, especially the back (spine), wrist, and hip 
bones. 


Osteoporosis can be prevented, and with proper 
therapy it can be treated. 


Who is at risk for osteoporosis? 
Talk to your health care provider about your chances 
for getting osteoporosis. 


Many things put people at risk for osteoporosis. 
The following people have a higher chance of 
getting osteoporosis: 


Women who: 

* are going through or who are past menopause 
(‘the change”) 

* are white (Caucasian) or Oriental (Asian) 


People who: 

* are thin 

* have a family member with osteoporosis 

* do not get enough calcium or vitamin D 

¢ do not exercise 

* smoke 

¢ drink alcohol often 

* take bone thinning medicines (like 
prednisone) for a long time 


General information about BONIVA 

Medicines are sometimes prescribed for conditions 
that are not mentioned in patient information. Do no 
use BONIVA for a condition for which it was not 
prescribed. Do not give BONIVA to other people, 
even if they have the same symptoms you have. It 
may harm them. | 


Store BONIVA at 77°F (25°C) or at room temperaturt 
between 59°F and 86°F (15°C and 30°C). i 


Keep BONIVA and all medicines out of the reach of | 
children. 





This summarizes the most important 
information about BONIVA. If you would 

like more information, talk with your health care 
provider. You can ask your health care provider 
or pharmacist for information about BONIVA that 
is written for health professionals. 


For more information about BONIVA, call 
1-888-MY-BONIVA or visit www.myboniva.com. 


What are the ingredients of BONIVA? 
BONIVA (active ingredient): ibandronate sodium 


povidone, microcrystalline cellulose, crospovidone, | 
purified stearic acid, colloidal silicon dioxide, and 
purified water. The tablet film coating contains 
hypromellose, titanium dioxide, talc, 
polyethylene glycol 6000 and purified water. 


BONIVA is a registered trademark of Roche 
Therapeutics Inc. 


Distributed by: 


Pharmaceuticals 


Roche Laboratories Inc. 
340 Kingsland Street 
Nutley, New Jersey 07110-1199 


Co-promoted by 
Roche Laboratories Inc. and 


© <iarosmithkiine 


GlaxoSmithKline 
Research Triangle Park, NC 27709 


27898799 
27898926 
Issued: March 2005 


Copyright © 2005 by Roche Laboratories Inc. All 
rights reserved. 
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ASK THE BAREFOOT CONTESSA/|N\A GARTEN 


Buying cookware... freezing and defrosting...to serve or not to serve coffee 


DEAL WITH PEOPLE WHO ARE LATE TO DINNER? 





rHIS IS A REALLY TOUGH ISSUE, because you want to be respect- 
ful not only of the friends who are late, but also of the friends 
who are already at the party. No one wants to wait until 10 
o'clock for dinner, and I certainly don’t want to serve a burnt 
roast! This is what I do: I wait for up to 30 minutes for the 
latecomers to arrive. If they’e still not there, I quietly rear- 
range the table setting to remove their plates, glasses, and 
chairs, and put them aside in case they do arrive. Then we 
all sit down to dinner. If the friends arrive later, everyone 
can quickly rearrange themselves to make room—and then 
I serve them whatever course we're eating at the time. This 
works for everyone. ‘lhe friends who are at the party have 
the same good time they expected, and the late guests don’t 


feel guilty that they've ruined your party. 


What kind of cookware should I buy? 
| know there is lots of really good cookware available, but the 
ones | use are All-Clad stainless steel and Le Creuset enam- 
eled cast iron. They're expensive, but they really do last a 
lifetime. They're also incredibly easy to clean. 

| recommend that you start with two stainless-steel sauté 
pans (an 8-inch and a 10-inch), two stainless-steel saucepans 
(2-quart and 4-quart), and one 16- to 20-quart stainless-steel 
pot for making stocks and pasta. If your budget allows, a 
stainless-steel roasting pan is perfect for chicken and meats. 

For soups and stews, you'll need a heavier pot; I like the 
7'4- or g-quart Le Creuset French Oven, in Flame (orange). 
Not only is it great for cooking, but it’s beautiful enough to go 
directly from the oven to the table. I also like the Le Creuset 
Ashes 


oval au gratil vhich I use for things like baked eggs 


for breakfast and vegetable gratins for dinner. My choice 
1 


would be 11 or 14% hes, and I love their new Kiwi color 


o say | have a dozen white oval 


\pilco baking d of sizes 


citrusy green). | shou 


AOnUcSues IBKE ANUT IF 





nearst.com. Watch Ina onf# 
a (check ww noon a 


jestions to inaforhbe@ 


tcontessa.com. 





The best news is, whatever brand you choose, stainless-sté 
and enameled cast-iron pots and pans clean really easily. Afl 
doing the dishes, I fill them with very hot soapy water and] 
them sit overnight. In the morning, all I need is a sponge—4 


scrubbing at all! —and they're like new again. 


Do you use nonstick cookware? 

Personally, I’m not so crazy about nonstick. Although no 
ing works as well as nonstick pans, I’ve always avoided the| 
[ always feel as though I have to be careful with them, at 
need to use some special utensil or the nonstick coating W 


come off in my dinner. That’s not so appetizing! 


For parties, I like to make mini-muffins and mini-loaves 
but I’m never sure about the baking time. Help! 
Mini-muffins and mini-loaves are a fun way to bake fot 


party. As far as I know, any batter can be baked in smallet 





on salad, try it on steale or chicleen. 





Pe, That's the sweetest cross-dressing. 


# 





8 









Shockindly, the whole idea of using my salad dressing for pometane 


other than salad is not as unnatural as it seems. I use virgin olive oil 





and herbs and spices so fresh you'll be tempted to slap them. 
But don't. Instead, turn a humble chicleen breast into “poulet? 
dress upa London broil, and give the slightest shrimp 
a superiority complex: So next time you're 


having doubts about dinner, 
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just cross-dress. 









~ NEWMAN’S OWN*® 
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Newman donates all his profits to charity. Over $200 million Rar crear hecine edge git 
nated by Paul Newman to thousands of charities since 1982. www.hewmansown.com 


©2006 Newman’s Own Inc 

















BAREFOOT CONTESSA 


sizes; only the cooking time needs to be adjusted. What I do 


is make the regular batter and then bake only one test muffin 


or loaf. If the recipe says to bake the muffins for 25 minutes, 


I'd set a timer at 15 minutes and test it every minute or two 
after that, until a toothpick comes out clean. Once you have 
the right baking time, you can go ahead and bake all the 


muffins or loaves. 


What’s the best way to freeze and defrost things? And how 
long do you keep food in your freezer? 


won't be surprised with a mushy exterior (no one wants tha 
and a block of ice inside. 


Is it necessary to serve coffee at the end of the meal? 
Okay, I’m guilty of this too: At the end of dinner, if Lag 
“Nobody wants coffee, do they?” no one will ask for it. But 
you want to be really nice to your guests (and I do!), this 
the best way to serve coffee after dinner: Before the party, § 
up the water and coffee in not one—but two—coffee mz 
ers, but don’t turn them on. (I keep an extra coffeemaker 


Not everything can be frozen, but if it can—particularly soups, _ the pantry, and you'd be surprised how often I use it.) Thé 


baked pastas, and cakes—this is the best way to do it: first, I put regular coffee in one and decaf in the other. While d 
wrap the products really well in plastic wrap and then in alu- _ sert is being served, I'll ask who would like coffee, and the 
minum foil. It’s very important to label them with the name __I just turn on one or both coffeemakers, depending on t 
and the date! You don’t want to keep anything frozen longer answers. If no one wants coffee, I'll just leave the pots alls 
than six months. The less air in the wrapping, the less chance _ for the morning. How easy is that? 
you'll have of getting freezer burn. I use plastic zip-lock bags One day at my old store, Barefoot Contessa, I drank an ie¢ 
and create a vacuum by pushing as much air out as possible coffee while nibbling a few chocolate-covered espresso bea 
before I seal it. Soups are best frozen in plastic takeout con- and realized the flavors would be terrific together in a dessé 
tainers with lids. So I came up with this ice cream. Making ice cream is a litt 


The best way to defrost food is slowly, overnight, inthe extra effort, but this recipe is worth it. I use ground espres 


refrigerator. ‘That way it defrosts evenly throughout. When __ beans. If you make it with regular, rather than decaffeinatd 


your'e ready to bake the lasagna or serve the lemon cake, you _ espresso, you hardly need to serve coffee with dinner! @ 
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TRANE Clean€fiecis” is the first central air system that removes up to 99.98% of the allergens from all the air that it heats or cools 
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COOKBOOK 





TOMATILEOssA0 Gi» 
ENCHILADAS: VW (lets 
SPINACH AND MUSHROOM 


Enchiladas Verdes de Espinacas y Hongos 
SERVES 4 


3 garlic cloves, peeled 


Fresh hot green chiles to taste (I like 2 serranos or 
| jalapeno), stemmed and quartered 


1Y2 pounds (10 to 12 medium) tomatillos, husked, rinsed, 
and cut into quarters 


¥Y4 cup (loosely packed) roughly chopped cilantro, plus a fey 
extra sprigs for garnish 


3 tablespoons vegetable oil, olive oil, or bacon drippings 
(divided use), plus some for the tortillas 


2 cups chicken broth 


8 ounces mushrooms (button, oyster, or shiitake are good 
stemmed and sliced 


1 large red onion, thinly sliced 
10 ounces (about 10 cups) spinach, stems removed 


1 cup (about 4 ounces) shredded cooked chicken 
(about one-quarter of a large rotisserie chicken) or 
cubed ham (optional) 


Salt 





12 corn tortillas, preferably store-bought 


3. tablespoons Mexican crema, sour cream, heavy cream, 
or creme fraiche 


Y2 teaspoon sugar (optional) 


1 cup (4 ounces) crumbled Mexican gueso fresco or other 
fresh cheese such as feta or goat cheese 
> recipe continued on p.70 











DEVON MAKES ENCHILADAS in the frying pan into a bowl, and cov- Ince | had sauce, filline d tor} 
A delicious, fun recipe for a small ered the bottom of the frying pan with tille semble en ork filli 
group or acrowd. The tomatillo some of the green sauce. Oh, | added | ). Instead of putting the enchilg 
sauce is easy to prepare; sautéing about half a cup of crumbled feta to plates | ret ed them to thg 
the onions and mushrooms takes no the filling, too. E e green 
time. | used the white meat froma 2 jreen | 
rotisserie chicken, pulled into pieces. 2 od fet 
| put the chicken on top of the sau- 3 ore Bay} 
teed onions and mushrooms, put the heet | 
Spinach on top, and left it all until | ' 3nd gentl} 
ust about ready to assemble Utd 
5 ft ihen! turned up the heat 
t the spinach and il 
rerythine roll 
ef) 
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COOKBOOK 


SEARED SALMON WITH 
SPINACH AND CREAMY 
ROAS FED PE iihiixs 


Salmon con Espinacas en Crema Verde 
SERVES 4 





2 fresh poblano chiles 

10 ounces cleaned spinach (about 10 cups) 
3. tablespoons vegetable or olive oil 

3. garlic cloves, peeled and halved 


1 to 2 tablespoons masa harina (Mexican corn “flour” for 
making tortillas—look for it in well-stocked groceries) 


1Y2 cups milk, plus a little more if needed 


4 4-to5-ounce (1 to 1% pounds total) skinless salmon fille 
(snapper, halibut, and catfish are also good) 


Salt and ground black pepper 


1 Roast the poblanos over an open flame or 4 inches belo 
broiler, turning regularly until blistered and blackened all o 
about 5 minutes for an open flame, 10 minutes for the broi 
Place in a bowl, cover with a kitchen towel, and let cool u 
handleable. 

2 Place the spinach in a microwaveable bowl, cover it with p 
tic wrap, poke a few holes in the top and microwave on hi 
(100%) until completely wilted, usually about 2 minutes. (Ify 
spinach comes in a microwaveable bag, simply microwave it 
the bag.) Uncover (or open the bag) and set aside. 

3 Tum the oven on to its lowest setting. Heat the oil in a very la 
(12-inch) skillet, preferably nonstick, over medium. Add the ga 
and cook, stirring regularly, until soft and lightly browned, ab 
4 minutes. Using a slotted spoon, scoop the garlic into a bleni 
Set the skillet aside. 


> recipe continued on p.70 





DEVON COOKS THE SALMON sic IOTE: A week after making the two 
At the end of each recipe, Bayless : ed with cipes printed her realized they 
offers what he calls “riffs,"" simple ind s that both had spit a major redi- 


improvisations and seasonal varia- f 50 ent that! 4 


tions that extend the life of the E em 6 to 
recipe. | unintentionally created my : E otice. 
own riff when | dumped the spinach =r rec ec} 

| into the blender along with the other 5a or, th abl 
ingredients, creating a sauce worthy ami 
of a Saint Patrick's Day celebration. " dient 
| mean it wa fy green 
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from the makers of 


sensodyn é 


New from the makers of Sensodyne: 


/ou're serious about doing something for your dry mouth, try Oasis.° Unlike water or candy, 


-an keep your mouth feeling moist for up to 2 hours, thanks to Tri-Hydra Technology™ 


veloped by Sensodyne: 


Moisturizes your mouth 
Locks in moisture 
Helps protect from dryness 


id Oasis tastes refreshingly cool. With Oasis, 
u can get serious about your dry mouth. For more 
ormation, please visit www.oasisdrymouth.com. 


Oasis Mouth 
Moisturizing Spray 
Fits into your 
purse or briefcase 


for easy use away 


from home. 


Oasis 


4 


Oasis Moisturizing 
Mouthwash 


Use it morning 
and evening, 

like your regular 
mouthwash, to 
keep your mouth 
moist and fresh. 








Sensodyne 


y mouth 





Use as directed 



































Now, Designer Series offers 
you between-the-glass 
snap-in decorative panels. 
Choose from a wide variety 
of designs or show off your 
personal style by customizing 
your own. Call today for a 
icc-meelasie] ic} e(el ae 


1-800-71-PELLA 
www.pella.com 


ATION (ON SON TIE) 


©2006 Pella Corporation. 
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COOKBOOK 


ENCHILADAS 

continued from p. 66 

1 Turn on the oven to 350°F. With a food 
processor or blender running, drop in the 
garlic and chiles one piece at a time and 
finely chop before adding the next piece. 
Add the tomatillos and cilantro; process 
until smooth. 


2 Heat 1% tablespoons of the oil or 
bacon drippings in a medium (3-quart) 
saucepan over medium-high. Add the 
purée and cook, stirring nearly con- 
stantly, until the mixture is the con- 
sistency of thick tomato sauce, about 7 
minutes. (The more you cook down this 
base, the richer and sweeter the sauce 
will be.) Add the chicken broth and 
simmer over medium heat to blend the 
flavors, about 10 minutes. 


3 While the sauce is simmering, heat 
1% tablespoons oil or bacon drippings 
in a very large (12-inch) skillet over 
medium-high. Add the mushrooms 
and cook, stirring nearly constantly, for 
a couple of minutes, until they begin to 
brown. Add about three-quarters of the 
onion (reserve the rest for garnish) and 
continue cooking, 
for another minute or two, until the 
onion looks translucent. Add the spin- 
ach and optional chicken or ham and 
cook, stirring constantly, for a minute 
or so, until the spinach is wilted. Sea- 


stirring frequently, 


son with salt, usually a scant teaspoon. 
Cover to keep warm. 

4 Lay out the tortillas on a baking sheet 
and spray or brush lightly on both sides 
with oil or bacon drippings, then stack 
them in twos. Slide the tortillas into the 
oven and bake just long enough to make 
them soft and pliable, about 3 minutes. 
Remove from the oven and stack them 
in a single pile; cover with a kitchen 
towel to keep warm. 

5 Stir the crema (or its stand-in) into 
the sauce. Taste and season with salt, 
usually about 1 teaspoon (add the sugar 
if the sauce seems quite tart to you). 
Holding a tortilla by one edge, dip 
most of it into the sauce, then lay it on 
a plate. Spoon a heaping 2 tablespoons 
filling down the center, roll up and 
lay seam-side down on a dinner plate. 
Repeat with 2 more tortillas, arrang- 
ing them on the same plate. Douse 
the enchiladas with about 4 cup of the 
warm sauce, sprinkle with a quarter of 
the crumbled cheese and garnish with 


some of the reserved onion and cilantro 


sprigs. Assemble the rest of the servin 



































and carry right to the table. 
You can simplify this recipe in two w, 
First, you can skip the vegetable filli 
and use only shredded cooked chick 
(you'll need about 2 cups: about half 
a large rotisserie chicken). And, seco 
you can use store-bought tomatillo sa 
(you'll need about 4 cups): Blend it um 
smooth, then transfer to a saucepan a 
bring it to a boil. Add the crema a 
check the seasonings (it will likely 
quite spicy and tangy, so you may wa 
to add extra crema and/or sugar). 


SEARED SALMON 
continued from p. 65 

4 Rub the blackened skin off the chil 
and pull out the stems and seed po 
Rinse the chiles to remove bits of sk 
and seeds. Roughly chop and add tof 
blender, along with the masa harina a 
milk. Blend until smooth. 


5 Return the skillet to medium-hi 
heat. Sprinkle both sides of the fish] 
erally with salt and pepper. Lay the 
lets in the hot oil and cook until rie 
browned, about 2 to 2 minutes. Us 
spatula to flip the fillets, and cook un 
the fish barely flakes when pressed fir 
with a finger or the back of a spoon (yi 
want it slightly underdone), usuall 
couple of minutes longer for fish tha 
about 1 inch thick. Using the spatu 
transfer the fish to an ovenproof pla 
and set in the oven. 
6 With the skillet still over medium-hig 
pour in the poblano mixture and whi 
until it comes to a boil and thickens, abo 
1 minute. Reduce the heat to medium¢ 
and simmer, stirring frequently, for 5 m 
utes to blend the flavors. If the sauce h 
thickened past the consistency of a crea 
soup, whisk in a little more milk. Tas 





and season with salt, usually a genero} 
¥ teaspoon. Add the spinach to the saut 
and stir until it is warm and well coaté 
with sauce. 
7 Divide the creamy spinach amor 
four plates. Top each portion with 
piece of seared fish=(Or, if it appeals} 
you more, spoon the sauce over the 
lets.) Serve without delay. 
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a Wi arelo es FLEXIBLE - Our snap-in STYLE - New snap-in 
dard roomside technology enables you eta 11a aot 4 oS 
cumulate 200 to change your blinds decorative panels 

lem} a elegant) .or shades whenever you accentuate your room 
alana) he change your décor. Grilles and offer additional 

| Series® with and decorative panels E privacy. Choose from 
-the-glass blinds.* are also interchangeable. our beautiful patterns 
| or create your own. . 
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ASIAN SESAME 
GINGER 


Tay 











‘WITH ELEGANT SPICINESS. IT’S RARE TO FIND SUCH TANTALIZI 
ORS AND CHARACTER. LIKE YOUR SALADS, IT’S A STANDOlL 






| ASIAN SESAME SALAD 
WITH SEARED TUNA 


EP: 15 MIN. 
TAL: 23 MIN. 


TUNA STEAKS (4 OZ. EACH) 
TSP. OLIVE OIL 
TSP. CRACKED BLACK PEPPER 
CUPS BABY SPINACH LEAVES 
CUP EACH: SHREDDED GREEN AND RED 
CABBAGE 
_ CUP SHREDDED CARROTS 
| CUP SLICED GREEN ONIONS 
1 cUP GOOD SEASONS ASIAN SESAME 
WITH GINGER DRESSING 
cup PLANTERS CockTAIL PEANUTS 


EHEAT GRILL TO MEDIUM HEAT. BRUSH 
NA STEAKS WITH OLIVE OIL; SEASON WITH 
PPER, IF DESIRED. 


XILL TUNA 3 TO 4 MIN. ON EACH SIDE FOR 
/DIUM-RAREDONENESS. REMOVEFROMGRILL; 
JER TO KEEP WARM. 


ACE SPINACH IN LARGE BOWL. ADD 
BBAGES, CARROTSANDONIONS; MIX LIGHTLY. 

)DDRESSING; TOSSTOCOAT. PLACEONSERVING 

ATTER. CUTTUNAINTOSLICES;PLACEONTOPOF 
AD. SPRINKLE WITH THE PEANUTS. 


AKES 2 SERVINGS. 


lund Out The Meal: 
VE WITH A WHOLE GRAIN ROLL. 


EPARE AS DIRECTED, SERVING ON 2 SALAD 
ATES INSTEAD OF THE LARGE PLATTER. 


RITION INFORMATION PER SERVING: 500 CALORIES, 30G TOTAL 
5G SATURATED FAT, 45MG CHOLESTEROL, 520MG S 

E JGARS,37GPROTEIN, 
MIN A, 90%DV VITAMIN C, 15%DV CALCIUM, 25%DV IRON. 
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| WWW.GOODSEASONS.COM 





SPECIAL ADVERTISING FEATURE 





Goop SEASONS SALAD DRESSINGS ARE 
BLENDED TO EXHIBIT THEIR OWN UNIQUE, BRIGHT 
AND EXCEPTIONAL BALANCE. FROM LIGHT AND 
LIVELY TO FULL-BODIED AND CONCENTRATED. 
DISCOVER THE DISTINCTIVE CHARACTER OF EACH 
FLAVOR AND ADDITIONAL SIGNATURE SALAD 
RECIPES AT GOODSEASONS.COM.' 
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H, THE GOOD LIFE. 
Americans are always looking for new ways to live it, and 
I love where we’re headed right now: the house as personal 
resort. At some point it seems we all took a good look at the 
hotels and spas we were vacationing in and asked ourselves, 
Why can’t we live like this all the eine And now we do. 
From ‘ golf villas” to “lifestyle condos,” from Miami to Santa 
Barbara to Carefree—wouldn’t it be nice to live in a place 
called Carefree?—it’s an amazing new world out there, filled 
with oversize chaises and vast puffy beds and lime-basil 
candles around every corner. It’s a world of outdoor li ving 
rooms and open-air fireplaces and huge bathrooms meant for 
meditation and even es kitchens wired for sound, video, and 
cappuccino. On the following pages we show you this new 
American life. | think you'll Frid Pais issue a vacation in itself. 





STEPHEN DRUCKER, EDITOR IN CHIEF 
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PENELOPE GREEN: This house is in Key West, but don't you 
also live in London? 

MALCOLM JAMES KUTNER: Yes, I do. I like old houses, and 
taking care of old houses, and I live in an old house in each 
place. The London house was built in 1725. This house was 
built in 1898 by a Cuban shipbuilder for a cigar maker. The 
two countries, that’s part of my background: One of my grand- 
mothers was English, and the other was American. They were 
both very stylish. The English one was sort of old-guard, not 
decorated but well-considered. The other was very sleek and 
American in a Billy Baldwin kind of way. [am very, very 
inspired by both of them. 


| Know you love the culture of outdoor living. Where does that 
come from? 

My American grandmother had a house in Guatemala, where 
all the houses are built around a central courtyard, which is 
used for everything from drying linen to throwing parties. 
When I was studying anthropology and architecture, I lived in 
Java and Bali. I was fascinated by the outdoor rooms there, and 


the transition that was almost seamless between the indoors 


and the outdoors. With outdoor living in general, it’s about 
being friendly with nature | inviting it inside instead of 


trying to draw that heavy line it sand that says, “This is 


the outside and this is the inside. Key West is all about living 
harmoniously with nature. Bec t never freezes, you can 





put things outside that you would never think of. People 


their televisions outside. 


You've put whole rooms outside here: there's an outdoor 
kitchen and a sitting and a dining room, under a covered pe 
You do it here because you can. And there are so many§ 
fabrics now that are made for the outdoors —stripes, chen 
sheers. You have all the options you'd have inside—you'ré 
limited anymore to those old stiff “outdoor” fabrics. 


What do you do when it rains sideways? 
Just mop up. 


It all looks like something out of a Somerset Maugham no 
or maybe something by Graham Greene. | can imagine an 
glass sweating in your hand, and a sultry breeze meander; 
through each room. How many windows do you have? 

Thirty-four windows, and 8 French doors, all shuttered. 
first thing I did when I bought the house was to have al 
shutters removed and stripped. They are the original cy] 





ones, and they'd been painted so many times the louvel 
longer moved. They were done by Liz Devries, who if 
shutter restorer down here. She does it all by hand. I love 
way you can manipulate light with louvers, the slatted sl 
that falls across a room. A lot of times I have the windows 


and the shutters closed. They're the best hurricane prote¢ 
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THIS PAGE: In the master bed- 
room, the walls and floors 
are painted Silver Lining, 
from Pratt & Lambert. The 
ceiling is a pale blue, #44 
from Donald Kaufman. Bed is 
by Christian Liaigre; curtains 
and bed linens are Tapa with 
Stripe by Fortuny. Chaise 
longue and Bridgewater chair 





by Axel Vervoordt. Table 


lamp from McGuire. OPPOSITE: 


In the guest room, bed from 
Thomas Moser; French bam- 


boo armoire dates from 1900. 


The curtains are a Rogers 

& Goffigon Somerset linen. 
Wall color is Donald Kaufman 
#11. Accessories are from 
Key Accents in Key West. 
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too. They keep the water out, but the wind can move through. 


This house breathes beautifully. 


The wood in your indoor sitting room is a glorious color, like 
warm honey. 

It’s Dade County pine, and it doesn’t exist anymore; all the 
insides of the houses here were clad with it. The floors are the 
original cypress, and that matting is called apple matting. It’s 
made in England, and has been a fixture in country houses 
there since the 16th century. Prince Charles has it in the draw- 
ing room at Highgrove. I like to work with a lot of natural 
materials: bare wood walls, stone, hemp, linen. It’s sort of more 
about bringing my fascination with outdoor living inside. So I 
love that what we do when we decorate is to take stone, linen, 
metal—something from the quarry, the field, the mine—and 
cultivate it into something that’s comfortable and useful. You're 
surrounded by nature in its most refined forms. This is the stuff 


[ think about all the time. | try not to lose the spirit of nature. 


What was the first thing you did here when the house was 
finally finished last November? 

Because | read a lot, and have a lot of friends, it’s really impor- 
tant to me that each chair have a table where you can put a 
drink or a book, and a light to read by. So the first thing I did 
was to sit in every chair and on every sofa with a book or the 
newspaper. | made sure I could see, and that there was a place 
for my feet if | wanted to put them up. 


What are you reading right now? 

Nancy Lancaster: English Country House Style, by Martin 
Wood. Nancy Lancaster was a Virginian who moved to Eng- 
land and paired up with John Fowler, who was later part of 
Colefax and Fowler. There was a certain mellowness that she 
achieved, a kind of undecoratedness. That’s hard to do. I'll just 
read you a little part that really resonates for me: ‘She trans- 
formed the way people on both sides of the Atlantic decorated 
their homes, laid out their gardens, lived their lives.’ 


| Know you're newly settled in here, but have you established 
any house rituals yet? 

There is one that’s left over from my childhood, where you 
wake up the house in the morning and at night you put it to 
bed. Closure at the end of the day, and opening at the begin- 
ning. Every night I turn off all the lights and draw the curtains 
and close the shutters, even in the guest room when no one is 
there. And in the morning, I open them all again. My English 
grandmother was very particular in that way. It’s nice to talk 
about them, my grandmothers. You have to integrate your past 
into your home. It doesn’t have to be actual objects, but maybe 
just a feeling. Of course, a lot of people don’t have happy pasts, 
but I was lucky to. i’m very connected to my house. I can’t wait 


to go home, and what’s wonderful about a little village like 


Key West is can go home a lot during the day. It’s great to 
feel that there is no place that’s as comfortable, and no food 


ds good. PRODUCED BY SENGA MOR 





The study has the first piece 
of furniture Kutner bought 
for himself—a desk with a red 
leather top. He found it in ; 
London for $200. The pair of 
desk lamps are from Pottery 
Barn; the single lamp behind 
it is from Baker. The floor 
lamp is custom-made from 


SS rere paneeenasvemest sonar _ 
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a mangrove branch by E¢ 
Koehler; from Holly Hun 
Miami. The shades are 

from Conrad; the bookca 
from Archeo Gallery in K 
West; the antique kilim 

Rahmanan in New York 7 
paint is Blackwatch Gree| 
from Pratt & Lambert. | 
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THI GE AND OPPOSITE: 
From the outdoor sitting 
and dining room you can see 
the pool through the gaps 

in the sheer curtains. All 
the fabric—the curtains and 
upholstery—is from Peren- 
nials. The fabric on the sofa 
is Ishi. The accent pillows, 
blockprinted by hand in India, 
are from John Robshaw. Ceil- 
ing is painted in Benjamin 
Moore Polar ice. Poolside 
chairs from McGuire in 
Perennials’ Big Stripe fabric. 
Sun loungers are Brown 
Jordan, with Peter Fasano 4 
Key Biscayne cushions. FOR 
MORE DETAILS, SEE RESOURCES 
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ERIOR DESIGN BY MEG BRAFF 
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The family spends a lot of 
time in the sunroom, where 
they've put the TV and the 
computers. Poppies are 
arranged in a Calvin Klein 
vase on the red lacquer-lock, 
leather-topped card table. 
The trellis-patterned rug is 
from Misha Carpet in New 
York. Simple white matchstick 
blinds hang behind the yellow- 
checked cotton curtains. Braff 
likes the simplicity of the 
blinds and the informality of 
the curtains. The ragged and 
glazed walls are painted what 
she calls “a very punchy” 
shade of custom-mixed green. 
The swing-arm floor lamp is 
from Visual Comfort. 
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\ROL PRISANT: If the good life 
began anywhere, it has to-have been 
on the North Shore of Long Island. 
Gatsby, Sabrina, it all happened 
here. Yowre a Southerner, but have 


you found that an influence? 


MEG BRAEF: Itis. It is. Because there’s a certain old-fashioned 
quality to that which I love. That old feeling of pantries, separate 


breakfast rooms, big rambling kitchens, walk-in safes, all that. 


But there’s a little Dixie here, too. 
Absolutely. There’s a certain warmth, a comfort level, and 
hopefully, there’s a nice understated feel that’s welcoming 


and not pretentious—certainly not intimidating. 


I have to ask. There’s a definite Regency thing going 

on, and tons of chinoiserie. Have you been to Brighton 
Payilion? 

No, but it’s been very high on my list for years, because I love 


all things chinoiserie. I’m finally going in June! 


Still, you've managed to create a genuinely Brighton Pavil- 
ion dining room. Where did you buy this wallpaper? 
\ctually, those stripes are painted. I wanted the walls to have 
a cleaner look than wallpaper—a kind of strié effect. 


Well, that explains the wall vent up there. I couldn’t imag- 
ine how you papered those louvers! Tell me about your 
color choice then: that minty green. 

I bought green curtains at an auction, then chose a green for 
the painted stripe that had the same soft feeling, but with 
more impact. I buy almost everything at auction. I just love 
it, because I prefer to own things that have been loved, that 
have had “life experiences” and a little bit of age. I love this 
pagoda-shaped chandelier; these old bird pictures, too. They 


have more of that green. 


And I see you've furnished mainly with antiques. In cer- 
tain circles, they're a cornerstone of the good life. 

| agree. ‘That antique English table in the window with the 
big compote on it—it comes and goes to my basement—was a 


gift from my mother-in-law. The antique dining table is from 


11] 1-77 aa 
France, although I did have the console made there. 


Why no carpet? 


Because this is really a through” -more of a break- 


rOOM 


fast room, really, sinc. t very big 


[ had ten people for 
dinner the other night was tight and cozy, but with 


friends, it seemed very wa 





Speaking of warm, your house has what must be the 


perfect sunroom. 
We spend a lot of time in there. The TVs are in there. The & 
puters are in there. The boys do their homework in there. J 
Brunschwig fabric on the furniture has been around fora 
The curtains are cotton, and they give a nice feeling of in 
mality. I like the simplicity of the matchstick blinds, too." 
ragged and glazed walls are a very punchy shade of gree, 
And where did you find that seriously big coffee table? 
That, and the little side tables, all came from ‘Tepper ¢ 
leries, a small auction house in Manhattan. I sort of like 
feeling of a little bit of rattan. And I love having a games 
in there, because we play tons of Scrabble and games with 
kids. This one came from a local antiques store, and Ih 


lacquered red by my local painter. He used several laye 





high-gloss paint. But I’ve had clients who take things tot 
local car shop, you know, and had them coated with auto pi 
The carpet is very light, but it’s also very forgiving. There 
spots here and there, but with a new dog, and four littleE 
it’s still held up pretty well. | 
I notice most of your’fabrics are cotton. Because it’s kidpri 
Yes, but I prefer it to silk anyway. I have some chairs here 
are in silk taffeta, but I don’t think I would do that again 
not that good in terms of cleanability, for sure, and I dont 
think it’s all that comfortable to sit in. They're very slipp) 


You have balloon shades in your youngest son’s room. 
To be honest, it was originally a guest room, which is W 
looks a little like a girl’s room. But he’s only 24%, and itis} 


PRODUCED BY SENGA MORTIMER 
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Phe Outdoor Room 
These living rooms just 
get better and better. Why 
sit when you can sprawl 


in your own private Bali? 
DAYDREAM BED, $5,557. 
JANUS ET CIE: 800-245-2687. 





NODE Slipping into this silky shell with a terry lining will ma 


you feel you're headed into a massage, even when you're not. 
SPA ROBE, $150. RESTORATION HARDWARE: 800-910-9837 


If you're a thread counter, here's the number to beat: 
1020, in Egyptian cotton polished jacquard. 


COLETTE COLLECTION, $285-$1,250. SFERRA: WWW.SFERRALINENS.COM 





The lowel Warmer Terrycloth is yummy; warm terrycloth is 


yummier. This new glass panel design is the sleekest yet. 
THERMIQUE HEATED GLASS TOWEL WARMER, $2,500. EGP: 888-265-6515 





1e Throw There's cashmere, and then there’s cashmere. In the 


War of the throws, this new reversible from Hermes wins. 
DOUBLE FACE CASHMERE THROW, $2,000. HERMES: 800-441-4488 


| 
: 
. 





ITCHEN 


The Pancakes Sunday brunch equals the good life. Nobody does 


pancakes quite like Stonewall: malt is one of its secrets. 
FARMHOUSE PANCAKE AND WAFFLE MIX, 16-OUNCE CAN, $6. STONEWALL KITCHEN: 800-207-5267 








| The House Why not just buy the good life in one bold 


oke? Martha Stewart has thought it all out for KB Home. 
LILY POND HOUSE, FROM $400,000. KB HOME: 888-524-6637 





The Bed Our unscientific survey has concluded that the Westin 


Heavenly Bed, perfected in Westin hotels, is the plumpest of all. 
QUEEN-SIZE ENSEMBLE, $2,605. WESTIN AT HOME: 877-777-5418 


Showerhead With 16 inches of gushing water, here is the 


Niagara of nozzles. It will wash your hair for you. 
RAINSHOWER, STARTING AT $900. GROHE: 800-201-3407 





The Bath \magine your tub as a porcelain teacup and this mesh bag 


of lavender, green tea, and Dead Sea salts, the definitive teabag. 
OASIA BATH SPA POUCH IN ESPRIT DE PROVENCE, $7. MIGHTY LEAF TEA CO.: 877-698-5323 
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[he Tub Get lost in a sea of bubbles. This acrylic tub is so 





The Mattress Comfort Quilt cushioning, Visco foam, FreeFlex =s==—= 


es 
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[he Bedside Carafe Why is a glass of water in bed sum 
luxury? Who can say? It just is. So clever: the glass is the 
OPTIC BEDSIDE CARAFE, $55. WILLIAM-WAYNE & CO.: 800-318-3435 / 


deep and long that even a six-footer can be comfortable. 
EMPIRE TUB IN WHITE, $7,450. WATERWORKS: 800-899-6757 


lhe Coffee Tassimo makes coffee, latte, CAPPUCCINO, espress¢ 


chocolate, or tee and never asks you to repeat your order. 
TASSIMO, $170. BRAUN: 877-834-7271 


ra ter K, 5 
Seat cha ae 


-~ 


springs...sleep on it, you'll understand. y 
PERFECT DAY, $1,900. SERTA: 888-557-3782 


lhe Scent Sticks We love candles, but the fragrance of 


gardenia-scented oil sticks might make you lose your matey 
ANTHOUSA HOME FRAGRANCE, S60. TAKASHIMAYA NEW YORK: 800-753-2038 





Second House A highly irrigated and manicured 


Cape-at this pace we will all have one, someplace sunny. 
HOUSES STARTING AT $500,000. LAKE LAS VEGAS RESORT: 800-564-1603 


DLdace lf youcan't build one, buy one. This contempor 


desian dc ules asa FORE and grill—one hot ticket. 
GIZEH, $1,350. RAIS: 888-724-7789 









The Umbrella t's the icon of the good life. And this one is the ultimate, with 


custom frames, bases, finishes, and 60 fabric options. 
DOUBLE WIND VENT UMBRELLA, THROUGH DESIGNERS AT SANTA BARBARA DESIGNS: 800-919-9464 


otions No fancy scents, earnest drugstore packaging, 
high-quality products. Kiehl's does it just right. 


LOTIONS AND SOAPS, $10-25. KIEHL'S: 800-543-4572 





MMM hie Tea Mariage Fréres has a cult following. Try Marco Polo, a 


=) M  black tea flavored with Chinese and Tibetan fruits and flowers. 
s MARCO POLO TEA BY MARIAGE FRERES, $20. BERGDORF GOODMAN: 212-753-7300 


but we will tell you the latest from Jo Malone Is the nicest. 
LIME BASIL & MANDARIN CANDLE, $65. JO MALONE: 866-305-4706 





The Chdise For the poolside princess who always feels 


the pea, this highly adjustable low-seater is heaven. 
POOLSIDE CHAISE, THROUGH DESIGNERS FROM SUTHERLAND: 800-717-8325. 


they come to you monthly, but only if you're a member. 
THE LUXURY SPIRITS OF THE MONTH CLUB, $1,000 A YEAR: 877-774-7487 





The Towel This towel is not only luxurious and beautiful but, in 


eee’ = Our experience, unique: It's light as a feather. 
ay LUSH TOWEL, $40. CALVIN KLEIN HOME: 212-292-9000 


‘CED BY SAMANTHA EMMERLING & ANNE E. COLLINS 
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UIERTOR DESIGN BY SUZAN 


ye architect, William T. Baker, designed the outdoor: ; ur eRe Hawken. OPPOSITE: An antique armillary sphere 


ands ona Rose Tarlow Tuscany table in the livi@ 5 Ttinen with Scalamandre trim. _. 

















eee ree ene 


ee eee 


Rug 


rs 
i 


tage sur- 
ions. 


“a: 


table from Forma! 
by Tecnosedia in Osborne & 


In the dining room, Barre! 
back rattan chairs from 

Pizitz Home & Cot 

round a Spanish Marke 

delier, lronware Internaticaa! 
OPPOSITE: A custom banauette 


from Designer C 











Edward 


' 


Chairs 


Little stripes. 


Ferrell 


Walls are Benjamin 





Moore’s Elephant Tusk. 

































RANCES SCHULTZ: Where are we? 

NNE KASLER: This is a Georgia family’s second home 
ake Thurmond, South Carolina. The husband grew up 
ing here with his family. 


ew construction? 
teamed up with an Atlanta architect, William T. Baker, 
and Plus landscape architects early on. 


it make a huge difference, coming in at the beginning? 
es, because then you don’t have to overdesign. 


erdecorate? 

ly don’t like to do that. If you can get the bones and the 
ground right at the beginning, then it’s a whole different 
of project. While the architect worries about issues like struc- 
roof, and massing, I can start with the client to think about 
s like a bigger laundry room, French doors in the dining 
—all those little details that make the house work. 


t why nothing about the house seems superfluous? 
thing about it suggests right place, right time. 

it’s a second home they have lots of family and friends to 
o | feel you can have a few strong pieces and keep it more 
cand tailored. Also the view is really a key part of how the 
n works. You ought to highlight what you're there for. 


e the gigantic window in the gigantic living room. So 

's it like decorating Westminster Cathedral? 

ghter) A big space is always a challenge. But the view of 
ake is incredible from here, and it’s all about trying to 
re that view. What I had to do was make it comfortable, 
room you would want to hang out in. 


By the seating arrangement? 

sofas flank the fireplace, with a big chair and ottoman to 
ide and a coffee table in the center. Then there’s a game 
and two chairs in a corner, and two big swivel chairs in 
of the window. When youre in the room it feels great; it 
at overwhelm you. 


he pieces themselves feel good... 

luxurious textures. Maybe luxurious is not the right word 

lake house, but I use a lot of chenille, leather, linen, and 

. The rug is a really thick pile wool, which also pulls the 

> together. I kept the whole house very tone-on-tone, with 
als, camels, tans, browns, blues. It has the casualness of 
> house but it’s still sophisticated. 








The library table is quite a statement. Is that an example of 


what you mean by a few strong pieces? 

Yes, it’s by Rose ‘Tarlow, and I put it right in the center of the 
room, right at the entry. It sort of puts the visual brakes on 
before continuing into this enormous space. 


The outdoor fireplace is fantastic. There's all the atmo- 
sphere and romance of gathering around the campfire, but 
with the felicitous absence of the camp. Are we seeing more 
of these today? 

Definitely. People are more and more interested in interact- 
ing with the beautiful outdoor spaces they're creating, even in 
cooler climates. A fireplace lets them enjoy those spaces year- 
round, becoming a destination almost. Here, French doors open 
from the dining room to the porch, creating a great flow. 


The dining room has probably become THE modern design 
dilemma, perhaps even more so for the second home— where 
you want to be cozy and casual, and yet you're more likely to 
have company and entertain. 

People think we don’t need dining rooms, but we do! Dining 
rooms are gathering places. They just need to be accessible. 
That's why I put those big wicker chairs in. Theyre comfort- 


able, and you can sit there for long periods. 


| love the banquette at the end. Is that the “children’s table’? 
No, actually we designed that for the owners when they're 


there by themselves. 
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A children's table for the parents—this could change civili- 
zation as we know it. It's also an ingenious design—dinner 
for 12, or coffee and newspapers for two. 

The concept of the dining room should be that you really 
want to be there. 


In the billiards room, you make a smooth transition from an 
elegant mountain cabin aesthetic toa country-yacht-club 
look. What's the story of the sailboats? 

The owner collects them, so I said let’s put them in a place 


where they're the art feature. 


And the cleats on the newel posts? 
Those were his father’s. 


And then upstairs you have the twig banister. 
The staircase is its own sculptural element. 


There are so many thematic elements in the house, and yet 

it doesn't seem theme-y. 

What I try to do is keep it sophisticated and strong so it doesn't 
get cutesy. But I like bringing in these personal elements that 
reflect the clients’ interests and personalities, especially in 
second homes. I think that’s why people like doing second 
homes so much, because they want to have something differ- 
ent when they go there. 


PRODUCED BY DORETTA SPERDUTO 
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. Nautica Crew duvets cover linens by Tommy Hilfiger. Ree 
neckroll pillows are from Williams-Sonoma Home. Circa Lighting was the source for th 
lamp. Both the 


e red and white Tripod lamp and Balustraple bedside 
Manhattan red leather chair and the chest of drawers were picked up at Pottery Barn. Th 
this one in Eastern sez 


clients have collected|model shipdl 
board towns for twenty years. The carpet, Better Than Si jal Ill, in Lapis, is from 


A vintage 48-star Old Glory makes a perfect piece of art for the children’ s bedroo 
elios. FOR MORE DET 
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HS IS aSMmall Mouse on a relatively large lot. 
ere YOu ternpted to Supersize? 


‘(OODSON: Oh, never! In Los Angeles, people tear down 
ast. We want to pay homage to our past. 

k RUMMERFIELD: Because it’s eleven blocks from the 

, it’s considered an original Santa Monica beach bunga- 

was built in the 1920s. RW: We’re inspired by the house, 

e don’t want it to be your grandmother's place. It’s about 

a old feel to the next level. We combine the old with 


















ew to get a nice equilibrium. 


/me an example...? 

ur coffee table in the living room. It’s a new table that 
y future forward, by Marc Newson for Cappellini. It’s a 
ed form, almost amoebic. And then on it we have these 
erful porcelain birds from the 4os and sos. 


o you evoke that L.A. beach feel without doing the 
encrusted mirror thing? 

capturing an essence of that indoor-outdoor feel. You 
o listen to what the house is asking for. 


e living room was asking for two-colored walls? 
rus, the blue and green combo is all about the beach. 


ing room has blues and greens, and then the dining 
odulates to teal. That's a lot of color? 

Il, I think color can’t be halfway or, “Hmmmm, should 
all or nothing for us, and that’s really our specialty— 
. There has to be a twist, something that’s almost not 


| to the combination. 


hat bold red front door that opens onto this soothing 
ind green living room? It definitely throws a curveball 
ne palette. 

something that obviously has some feng shui elements. But 
‘it’s that twist: it’s not just your grandmother's facade. It’s an 


home. When we have the door open, it’s a nice pop. 


Can casual beach chic and Hollywood glamour coexist in the 
same house? 

RW: We wouldn't call this Hollywood glamour. It’s glamorous, 
but not necessarily Hollywood. 


How did you get glamour and drama in a two-bedroom beach 

bungalow? 

jk: Well, I think the lighting and the decorative arts are the 
jewelry for this kind of home. It’s like having really nice acces- 
sories that take any outfit and kind of bling it out. In the guest 
room, we used this beautiful Waverly Chrysanthemum wall- 
paper. But it’s not just a little chrysanthemum. It’s a biiiig 
chrysanthemum. It’s totally blown up so it doesn’t look boring 
or old or dated. It’s a big punch, but it’s still in keeping with 
the house and the memory of the 20s. 


A lot of people mix the old and the new now, but it doesn't 
always come together. What makes the combination work? 
JR: It’s crucial that you know the story you want to tell. It’s 
“T think PI mix this with that.” ’ 
a film producer’s home, she’s in her early 30s. She wanted it 


not just random like, [his is 


to be chic and almost, like, fashion-oriented. And we started 
thinking, “OK, she’s a film producer, we're going to this thing 
that’s like a set. So it’s a combination of modern vintage with 


this mod look with this 20s home.” 


What about all the circles? There’s the Angela Adams rug, 
the Francis Elkins chairs, the mirror above the console? 

RW: You know, there are these circles throughout. Again, we're 
at the beach. You don’t want to box everything in. The circles 


are softening in making the space feel more open and airy. 


So where's cocktail hour? 
jR: It’s in every room! There’s a rooftop deck and we even 
put in a built-in bar with wine storage in the breakfast room! 


PRODUCED BY DORETTA SPERDUTO 
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"The kitchen's laser-cut laminate table, Peony| 
eS Cem mime acute le mat Bi by 
Adams. The napkin is made from Kelly Weil 
rald Cut fabric. opposite: Frances Elkins che) 
S of industrial-grade green viny!. Ann Sacks t 
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INTERIOR DESIGN BY STEPHEN SI 
INTERVIEW BY MIMI 
PHOTOGRAPHS BY TIM STREET RS 
This Marin County house was designed by Kenneth Catton of BCV Arel ; 
= <SOVE: A loggia off the spa and media room. BELOw: In the entry,-a mix of 18th- and 19th-century ar : 
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MIMI READ: This house seems to contain every fanta 
of the good life that a person could nave. 


STEPHEN SHUBEL: This was all driven by the clients, a Cali- 
fornia couple with a keen sense of their priorities—they like 
feeling calm and relaxed. Even though it’s their primary resi- 
dence, it feels like a personal resort. There’s a spa that opens 
up toa dramatic view of the pool and mountains, with an 
adjacent steam room and a curtained dressing area. 


Anything else remarkable? 

There’s a European-style kitchen that some chefs from the 
wine country helped to design and equip, and a pool table 
and pub area. There are five spectacular fireplaces, indoors 
and out, as well as a 200-year-old French fire pit and a pizza 
oven off by the pool. The house is near the water, and there are 
fountains, ponds, and water sources all around it, including an 
outdoor shower. The sound of water comes from everywhere, 
and it transfixes you. 


How would you describe the style of the house and its decor? 
I would call the house Mediterranean, though it does have 
many modern influences, including the magnificent sculptural 
staircase. I’d say the decor is European with a jolt of Moroc- 
can but still with a sense of California. 


Why did they want such a strong evocation of Europe? 
The French really know how to live. They stop for two hours and 
eat lunch. That’s kind of like the clients. They stop and enjoy 
the moment. They travel a lot to France and Italy, and bringing 
back the ancient qualities they saw there was really important to 
them. I think we were the perfect match, because I happen to 
have a home in the Loire Valley and an apartment in Paris, so I 
travel to France four or five times a year. I’m constantly exposed 
to ali the elements they wanted in their house. 


Why inject Morocco? 

France has a big Moroccan influence in its designs. The French 
use Moroccan lighting, furniture, and accessories; Moroc- 
can motifs are in their wallpapers, floor tiles, and wall finishes. 
I thought it would be appropriate. 


Are there other reasons why some Moroccan spice was 
important to the design? 

The Moroccan elements add a bohemian feeling that loosens 
things up. You have all these fine 17th-, 18th-, and igth-century 


Italian and French antiques in here—serious antiques like the 
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18th-century Italian console as you walk in the front door, 
the most subtle antique Oushak rug in the living room. Soa 
ing a bohemian touch is a wonderful way to make the he 
more casual and livable, less like being in a museum. Also 
clients took a cruise to Morocco. ‘They came back witht 
magnificent antique lanterns. We used one in the entry 
and one in the spa. 


How exactly do the lanterns embellish the atmosphere?) 
They throw off spectacular patterns with refracted light! 
makes silhouettes in many different scales, shapes, and § 
on the walls, ceilings, and even people’s faces. I hate toy 
the word psychedelic, but that’s what they are. | 


Let’s talk about the media room. 
It doesn’t look anything like a media room, because ita 
functions as a guest room and a place to get out of the 
It’s decorated with a strong Moroccan feeling. One side 
room opens onto the loggia. The loggia either gets draped 
or else all of those arches open out to the pool and a vist 
mountains and water. It has low banquettes, tons of pille 
and little Moroccan-style tables that I designed. Ther 
looks like it should have a big hookah. Instead it has a g-by 
foot screen that drops down from the ceiling. 


The spa has such an ancient aura. Its antecedents must be | 
public bathhouses of Europe rather than any private bat 
The husband wanted it to look like the spas in Italy and Fraj 
that he had gone to as a child. You know how most spas thi 
days look gadgety? Well, this one’s soft, sculptural, insu 
and dreamy. It’s about being there with your body. 
‘The floor is Italian limestone—the same as the floor throu 
out the most of house, on the staircase, around the swimm 


pool, and anyplace else that has any kind of paving. There 


easily 75 different limestones, but this one was, to me, thet 
beautiful because it has a thin yellow ocher color, with fos 
and shells in it. It feels really special to walk on it. The ro 
has two big doors that open out so you face the swimming D 
and this magnificent view of the mountains. 
Speaking of ocher, you’ve used only the warmest, earthi 
colors in this house. Even the pool table felt is terra-co 
| used saffrons, terra-cottas, and ochers—all yellow-based col 


which I think blend nicely with the California landscape. A 


1 Paris. The 
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the walls and mirror trames are plastered, and there’s an integral 
color in the plaster. ‘he master bedroom’s a khaki pants color, 
the master bath has apricot walls. The pub with the pool table 


is arich terra-cotta. It’s all very cohesive and tranquil. 


I notice you've used a lot of billowing, soft draperies in 

the house. The ones in the dining room are particularly 
romantic and beautiful. 

They're the flattest and most perfect silk, not a slub in it, lined 
with natural raw hopsacking. It makes them hang really beauti- 
fully, and it also makes them not so precious. I think when you 
have stone floors, plaster walls, stone windowsills, and stone 
banisters inside and out, it’s important to soften the space or 


you ll feel like you're in a mausoleum. 


Tell me about those incredible seashell chairs in the 
entryway. 

They're 18th-century fruitwood Venetian grotto chairs. The 
back and seat are carved to look like clamshells and the feet 
look like undersea stones, barnacles, and mussels. The gilding 
is worn away so the finish looks pearlized and iridescent—a 
watery coloration. ‘They're more like works of art and less like 


furniture, and I think many pieces in the house are that way. 


Which room constitutes the heart of the house for you? 
Most people would say the kitchen, but for me, it’s the loggia. 
‘To look out at the view and into the house at the same time, 
in bad or good weather, you have this incredible feeling of 
peacefulness. You're outside, but inside. It’s as if you've been 
transported to another time and place. You can feel the fire 
from the Italian limestone fireplace that we found at the Paris 
Hea market. It reminds me of Lake Como, and yet it perfectly 
captures the spirit of the location. 


I heard that over 300 craftspeople worked on this house for 
32 years. Was it like the pyramids of Giza? 

It was like this huge family, and they built the house as care- 
fully as houses were built 200 years ago. They did hard work, 
but definitely had their pleasures. The contractor, Steve Holt, 
made sure of it. They skied together, had barbecues. They had 
a baseball team. Ping-Pong on the loggia went on every day for 


a long time—their final tournament was on the last day. 


Did the clients foster this spirit of fun and camaraderie, too? 
The clients brought everyone coffee and doughnuts every 
Vhursday. They respected and knew everyone’s name who 
worked on the job—even the person who cleaned up. They 
were so appreciative! When the project was over, they had 


a party for everyone, catered and lovely, like no other party 
most of these people had r been to. The contractor gave 
the clients a plaque wit! orker’s name engraved on 
it. The workers all broug imeras and were snap- 
ping pictures like crazy. ‘1 proud of this house! 
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kitchen, the 1760s Italian elm trestle table is from Garden Court Antiques. Artus side chairs are by Moissonnier in Paris. The Italian 
assical metal chandelier is from Ed Hardy Antiques. Café curtains are Sakura linen by Osborne & Little. 








What was the inspiration for 


ala) «. 
the Lat? uses 


[t was inspired by travel. The 
plasterwork and Italian lime- 
stone in the spa transport \ you 
to a different country and evej 
a different era—it’s dark and 
trance-inducing, like a 200- 
year-old bathhouse. In the 
dressing area and bathroom, 
the light is almost ov erwhelmi 
ingly bright, The walls are J 
oul and soft, with that 

rich, deep apricot color—it | 
makes you feel you're in the 9 
South of France. And the Itala} 
ian Rococo vanity makes yo | 
feel so glamorous. You can ga 
anywhere in the house and 
you don’t want to leave. Every 
room is dreamlike. 
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a floor, oPPoSITE, is Giallo Dorato limestone. In the master bath, an Italian Rococo pedestal desk fron 


a vanity table. aBove; The headboard in the master bedroom is by Stephen Shubel Design. Bed lin 129 





| Spiraling three stories high, | 
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How do you build a brand-new room with an old-f ul? Designer Kathryn Scott 
walks Christine Pittel through the steps PHOTOGRAPHS BY ELLEN McDERMOTT 
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CHRISTINE PITTEL; I’m sorry I didn’t bring you my overdue books. This feels 
just like walking into a library. | 
KATHRYN SCOTT: That actually was the idea. I wanted it to look like the origing 
library of the house was turned into a kitchen. We constructed it in kind of an ol 
fashioned way so it looks a little more believable. The cabinetry is all solid walnu 
t shifts a little and shows some cracks—things that plywood won't do—which| 
actually think is more desirable. | 
Doesn't it bother you that the wooden countertop is getting scratched? 

hings that are worn are well-loved, and I don’t mind that. 

You have Carrara marble next to the stove. Is it wrong to assume that anyone 

who drinks red wine should forgo marble countertops? 

| think people get too nervous about that. Any kind of stone is going to get marke 
When my clients say, ‘Oh my gosh, I have to use granite, because marble won't be du 
ble enough, I tell them, “They put marble on the floors of buildings that were built §¢ 


years ago. It’s still there. Just what are you planning to do on your countertop? 7 
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The dining table, made from a sle*» of cypress, is set with Venetian goblets, silver punch cups (used for soup), Qing dynasty plates, and pul 
| 


shelf means you never have to fit the Kitchen 4)d mixer. Drawers were customized for Scott's silver. FOR MORE DETAILS, SEE RESOURCES. | 
j | { | 


porcelain from Davistud:o. ©P>OSiTE, ROM TOP: The island is tail in front—to oe the mess—and faced in slate. An under-the-counter pop 
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KITCHEN OF THE MONTH 





at a stone sink as well? I love that moody, mottled gray color. 


t was inspired by a sink I saw ina museum house in Paris. It has its shortcomings. 


ttainly doesn’t cushion any dishes that happen to go in the sink. 

me about these fittings. Is brass back? 

in, I was trying to imitate something that might have been here years ago. The 
water filler above the left basin reminds me of a water pump. 

at’s on the front of the island? 

»s of slate. Technically, you could take chalk and write the menu on it. | keep 
nking I’m going to, and I always forget. 
you ve got stone, wood, brass, stainless steel, and then this very organic, 
kashima-like table, with a split down the middle. Has anything ever fallen 
pugh that crack? 
i yes. Actually, you have to be really careful at one end, where it’s much bigger. 
xe how you've surrounded the table with something completely unexpected— 
een Anne chairs. Once again, the split personality. 


ere’s a combination of American and Chinese or Asian things all over the house. 





grandmother collected American antiques and my husband is Chinese. 

ok at those little china eggcups. You could have twelve for breakfast. And 
yre all placed exactly the same distance apart. 

lesign, everything is about arranging. It’s almost like you can’t help yourself. 
\s kitchen is a little like those extremely chic glass lamps on the mantel— 
old-fashioned shape, but a modern sensibility. 


yre a contemporary touch, so you don't feel totally lost in a different century. @ 
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That generous wooden table... shiny copper pots...a nev S coc 
with doors that slide... what about our kitchen do you like best?» 







top...cabinets 








Victorian FAUCET in Perma- 
quickly or evenly than COPPER Brass finish, with a convenient 


1. Nothing conducts heat more 


COOKWARE, from a five-piece swivel spout, $732. HARRINGTON 
set by Mauviel, handcrafted BRASS WORKS: 201-818-1300; 
in France, $545. WILLIAMS- www.harringtonbrassworks. 
SONOMA: 800-541-2233; com. 4. Chefs recommend 
www.williams-sonoma.com. COPPER BOWLS for beating 
2. The Lyell Tambour CHINA egg whites, and you can’t beat 
eines $2,915, has all the this price: $40 for a set of three 
detailing of « atom cabinetry at SUR LA TABLE: 800-243-0852: 
—two pullout breadboards, www.surlatable.com. 5. This 
a silverware drawer lined in new-wave Designer Series 
silver-cloth. MARTHA STEWART 20-inch COOKTOP has a con- 
SIGNATURE FURNITURE with tinuous grate, making it easy 
BERNHARDT: 888-562-7842 to move pots, from $1,225. _ 
www.marthastewart.com VIKING RANGE: 888-845-4641; 
3. You never have to polish th www.vikingrange.com.> 
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Enjoy Chocolate Silk flavored ground coffee from Folgers. 
AND TRY CINNAMON SWIRL AND THE OTHER TEMPTING VARIETIES OF Ree SOOO ee 


4 
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THE LOOK 





1. You can still see the rough, 
natural edge of the tree in 

this DINING TABLE, made of 
two slabs of cherry and clear 
powder-coated cold-rolled steel. 
Seats 8-10, $9,000. ROBERT 
MARTIN DESIGNS: 718-797-1183; 
www.robertmartindesigns. 
com. 2. The verdigris finish 
adds antique charm to the 


GLASS PINEAPPLE LANTERN. 


eaik 
glas ¢ 
arrive. Lhe DGW 
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DISHWASHER can handle large 
or small loads, $1,499 from 
KITCHENAID: 800-422-1230; 
www.kitchenaid.com. 4. Clas- 
sic Antique BRASS HARDWARE 
has a nice luster and a great 
price, 56-$10 at RESTORATION 
HARDWARE: 800-910-9837; 
www.restorationhardware. 
com. 5. Preview the dinner 
menu, or keep a running shop- 
ping list, on Studio Finishes 
CHALKBOARD PAINT— cheaper 
than slate and much lighter in 
ght. $12 a quart, BENJAMIN 
800-672-4686; 
enjaminmoore.com.e 
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e Weightless Comfort of Tempur-Pedic! 


recent survey, 92% of our enthusiastic owners 


i i / ; the ‘ 
rt sleeping better and waking more Mr ofr eshed. research to invent TEMPUR’ pressure-relieving material—a remarkable 


leep technology is recognized by NASA and raved about by the new kind of viscoelastic bedding that reacts to body mass and temper- 
a. And ours is the only mattress recommended 
wide by more than 25,000 medical professionals. 


Tempur-Pedic’s Swedish scientists used NASA’s early anti-G-force 


ature. It automatically adjusts to your exact shape and weight. And it’s 
the reason why millions are falling in love with the first really new bed 





his miracle has to be felt to be believed. in 75 years: our high-tech Weightless Sleep marvel. 


e the thick, ornate pads that cover most mattresses RECOGNIZED By NASA No wonder, 9 out of 10 enthusiastic Tempur-Pedic owners go out of 

cessary to keep the hard steel springs inside, they s**cEFounc>n0N* their way to recommend our Swedish Sleep System’ to friends and family. 

a hammock effect outside—and can actually cause pressure Please telephone us toll-free, without the slightest obligation, for your 
s. Inside our bed, billions of microscopic memory work in perfect. FREE DEMONSTRATION KIT! 


ony to contour precisely to your every curve and angle. 


Ease-of-Use 
Commendation 













ARRAATY TO Coy 
Rao * SUMNER 


Good Housekeeping {|BEST BUY |) BY 
y Lg PFOIMSES i f & ARTHRITIS 
PEDIC 7 OR REFUND \ N @ ®FOUNDATION® 
= www.arthritis.org 








2 PRESSURE RELIEVING Aa 
WEDISH TTRESSES AND PILLOW. 
jae ° FREE VIDEO/FREE SAMPLE/FREE INFO 


| 
| Changing the way the world sleeps! 888-359-7603 
| 
| 


Call today or send fax 866-795-9367 


) Copyright 2006 by Tempur-Pedic Direct Response, Inc. All Rights Reserved. Fumiture components not included 





1,000s of Custom Window 
Covering Ideas 





Exclusive Products 


Tips and Trends 


Order yours today! 


1-866-246-9478 


www.BudgetDesignGuide.com 


BUnGEL, 
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d Style for Every point Of VIEW 
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Or Call Toll Free: 1.877.881.4173 
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Boslater Potern 


As Seen In: 
‘Home Magazine House of the Year 
And 
2005 Coastal Living Magazine 
Idea House, East Beach, Virginia 


We Ship Anywhere 





Gas & Electric Lights For Architects, 
Interior Designers and Homebuilders 
as 
\of 


e “Os ;eO™_9 


carolinalanterny 


GAS & ELECTRIC LIGHTS 


Atlanta, GA 
Booth 14-C-337 
The Gardens,AmericasMart 
(right across from the cafe) 


Mount Pleasant, SC 
917 Houston Northcuti Blvd 
843.881.4170 


Daniel Island, SC 
162 Seven Farms Drive, Ste 300 
843.388.9193 
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MARKETPI 


| CARPETS 
_CARPETS OF DALTON, Th 
Largest Floor Covering Stor} 
_ owned for over 30 years, we 
the lowest prices and the be 
_ FREE SAMPLES...SHIP A 
Call Toll Free  1-888-§ 
| www.carpetsofdalton.com 


| BRASS BEDS - IRO 
BRASS AND IRON BED § 
factory direct and save 50% 

| tic solid brass and iron beds 

_a-life-time savings! Lay-é 

_ payment plans. FREE cold 

_ Brass Bed Shoppe, 13800 

Cleveland, OH 44105. 216-/ 

www.brassbedshoppe.com |i 


FABRICS & WALE 


_ FABRICS - SOUTHERN 
CONCEPTS - Discount s 
many designer fabric 
coverings. Never undersol 
give manufacturer, pattern, 
| 800-245-3071. 
DECORATOR FABRICS & W. 
_up to 50% off retail. Desig 
_ First quality - 29 years in 
Call BMI 1-800-999-2091 
| WWW.BMIDESIGNS.COM 


FURNITURE 


| CHERRY HILL = FU: 
CELEBRATES 70+ years! | 
| discounts on name brand 
| Nationwide delivery. 1-800 
Visit: www.cherryhil 
Major credit cards accepteé 
| DISCOUNTFURNITURE@4 
SUBSTANTIAL SAVINGS 
Furniture!!! 40 - 60% 0 
Nationwide in-home . 








Credit Cards Accepted! W 
be undersold! 843-449-35 
PATIO, POOL, PORCH FU 
- SHIPPED QUICKLY. / 
brands. 1-800-288-1086. 0 


website: www.thegardenrot 


DO YOU HAVE A SPECIALE 
OR SERVICE TO ADVEE 
Call 1-800-324-4589 to rese 
spot in the next available is 
House Beautiful Magaai 

FOR SUBSCRIPTION INQUIR 
800-888-7788. 






















Only $24.95 ($35.95 Can.) in paperback * 1-58816-476-4 © 448 Pages * Color 


Available wherever books are sold, 


or call 1-866-338-3778 to order. 


| HEARST BOOKS] 











RESOURCES 


ul mbol in parenth« 


lentif R) retail: (T) trade, through design 


COLOR IN THE BEDROOM Paints: Farrow & Ball 


M); farro ill: com; Pratt & Lambert (M); prattandlam 
rt.com. Benjamin Moore Paints (M); benjaminmoor¢ 
om. Ralph Lauren Paint (M); rlhom« polo.com Donald 


Kaufman Color Collection (M); donaldkaufmancolor.com 
C2 Collections of Color (M); c2color.com 


COLLECTING Silhouettes: Eliza Blunt and Ameri- 


can gentleman— Denise Scott Antiques(R-1); 401-886 


10 Gentle man and dog Jo i ph lopping RvI 9 
1-4 Family scene —Christi¢ christies.com 
WEEKEND SHOPPER enn: e State Flea Mar 

ket; 615-86 6. Curtain backing, Sateen solid in lime 
round Works for Lee Jofa(T); 8 453-350 


THE GOOD LIFE ON THE GULF Pages 76 to 87 
Designer: Malcolm James Kutner; 305-509-1189. Archi 
tect: Guillermo Orozco; 305-292-1694. Lighting design 
Paul Morgan; 561-740-47 





tains, Shimmer by Perennials—Sutherland (T); § 77 
- Chairs — Munder Skiles (T); 212-717-0150. Table 

Lars Bolander (R); 212-924-1 Runner—Les Indiennes 

R.T): 520-881-8122. Sitting room: Sofa; chairs— Holly Hunt 

I’): 305-571-2012. Sofa fabric, Attilio Bises Novita, by Ber- 

gamo—Nessen (R,T); 954-925-0606. Beige chair fabric, 

Peasant Linen Cloth, De Le Cuona—Nessen, see above 
Leaf chair fabric, Fossils, by Grey Watkins— Design We 
I’); 954-925-8225. Apple matting—Stark (T)); 954-925-35 








lrim/woodwork paint, #51 — Donald Kaufman(R,T); 201- 


=()$-2226. Dining room: Cabinets—Yellow Monkey (R/1 


914-763-5848. ( ;uest room: Bed—Thomas Moser (M); thos- 


moser.com. Curtains, Somerset — Rogers &Goffigon (1 


212-588-3242. Drapery hardware—Donghia (‘T); 800-774- 


1181. Paint, DKCu — Color Factory, see above. Accessories 


Key Accents(R); 305-293-8555. Master bedroom: Wall paint, 


Silver Lining — Pratt & Lambert (R); 800-289-7728. Ceiling 


paint, Pale Blue #44 —Donald Kaufman, see above Bed, 


2. Outdoor dining area: Cur- 





lamps by Christian Liaigre—Holly Hunt (T); 212-891-25 
Curtains; bed cover; blinds, Tapa with Stripe by Fortuny 

J. Batchelor (1); 954-926-1881. Drapery poles, finials—Jerry 
Pair (T); 954-923-3330. Chaise, Bridgewater chair—Holl} 
Hunt, see above. Table lamp—McGuire (1); 8 662 #847 
Pillow, Pablo Meki Artisan Pillows (RT); 305-666 8 
Paintings —John Robshaw (RT); 212-594-6006. We il paint 
Silver linirtg — Pratt & Lambert, see above. Rugs (¢ Niba 
Home (T); 305-573-1939. Stud) Wallpaper, Ping ipple, Stu 


Jerry Pair, see above. Desk lamps—Pot 


dio Printworks 
tery Barn (R,M); potterybarn.com. Floor lamp—Holly 
Hunt, see above. Bookease—Archeo Gallery (T); 305-294 


2771. Kilim rug—Rahmanan; 212-683-0167. Trim, Black 


watch Green — Pratt & Lambert, see above. Kitchen: Hard- 


ware, Rocky Mountain— Southernmost (R); 305 294-6292 
Accessories—Besame Mucho (R); 866-237-2631. Outdoors 
Shower—Dornbracht (MO); 800-774-1151. Shower tile 
Walker Zanger (1); walkerzanger.com. Shutter restorer 
Liz Devrie 5-292-0085. Green table; accessories—Key 


Accents, see above. Paisleys — Les Indienne ee above. Out 
door living room: Sofa fabric —Ishi by Perrenial’, see above 
Pillows John Rob haw CE above Bench Archeo Gallery 
ee above. Ceiling paint, Polar lce — Benjamin Moore (M 
800-672-4686. Pool area: Chaises—McGuire, see above 
( ae be, Big Stripe—Perennials , see above 

WHAT'S THE GOOD LIFE TODAY IN THE LAND 
OF GATSBY? Paves 88 to 91: Interior designer: Meg 


Braff; 212-355-2482. Drapery: Ray Goodman; 516-579- 


7189. Painting— John Maniscalco; 718-372-7763. Sun 


room: Carpet—Misha Carpet (‘T); 212-688-5912. Chair, 


sofa fabric, Le Lac Glazed Chintz— Brunschwig &Fils 
I’); 212-838-7878. Red lamp— Vaughan (T); 212-319-707 


)»-72606 





Coral sculptures—Two’s Company (T); § 
Candle holders— Global Views (T); 888-956-0030. Red 
throw—The Monogram Shop (R); 800-401-0806. Sun 


room detail: Vase— Calvin Klein Home (R); 212-292-9 





Swing-arm lamp — Visual Comfort (T); 713-686-5999 

688-5538. Wall 

Roman Kujawa; 914-237-6306. Child's 
4 








Dining room: Compote— Hinson | T):21 
treatment (( 


room: Curtain, headboard, dust ruffle and wall fabric, Flo- 


ral Toile—Cowtan & Tout (T); 212-647-6900. Linens—Jane 


Wilner (T); 703-998-2551. Desk chair—Louis Solomon(t 
212-545-92 TPhrow—The Monogram Shop, sec abd 


Master bedroom: Chaise, headboard, bench fabric, Fl4 
de Mai— Pierre Frey (T); 212-213-3099 Drapery; duj 
fabric—Cowtan & Tout, see above. Floor lamp Vist 
Comfort, see above. Carpet— Country Carpet (R} 





516-822-c8cc. Throw I'he Monogram Shop, see abq 
Library W. all lamps—Nicholas Antiques (‘I 212-658-3} 
Caned-back chairs—Julian Chichester (1 11-44-20 cu 
Velvet ii 
ric—Brunschwig & Fils, see above. Trim—Passementdly 
I); 212-355-76 Clock— Global View 
Autumn Leaves—Stark (T); 212-752-9 
2 THE GOOD LIFE ON THE LAKE Pages 10210) 
5-1035 Archit 
scape archited 
-9595. Drapt 
2. Drapery hd : 
Living area EI 
lish sofa; lounge chair—Edward Ferrell (T); 212-758-5o) 


2928. Paisley fabric—Fonthill (T); 212-755-67 


see above Cary 
! 
| 









Interior designer: Suzanne Kasler; 404-3 
William T. Baker; 404-261-0446. Lanc 
Ken Lemm, Alec Michaelides; 404 

fabrication—Willard Pitt (1 5-f 


ware—Palace Forge (1 4 


Sofa, lounge chair fabric, Marston Chenille— Hing 
35. Variable pitch leather chair—E. Ferg ’ 
ee above. Game table—Smith Grubbs (T 404-239-902 
5265. End tablelfe 
J. Alexander — Bungalow (R,T); 404-351-912 Benchafl 
MacRae (T); 877-962-2723. Bench fabric, Loft—@ 
World Weavers (1); 212-355-7186. Tuscany desk by Re 
Tarlow — Ainsworth Noah (T -669-3512 Hurricar) 
by Formations — Jerry Pair (T); 800-367-7247. Armilla' 
Pare Mongeau (R,T); 404-467-8107. Drapery fabric, Tw 
drapery flange, Shaker— Rogers & Goffigon (T); 2124 oe ’ 











Armchair—F lat Rock (T); 765-5 











3242. Border rug— Eve Oxford (T); 404-233-8958 Por ; 
Furniture — Smith & Hawken (M); smithandhawken.edie 
Goldfish— Bungalow, see above. Dining room Spani 
market table by Formation Jerry Pair, see above. Ratti 
chairs—Pizitz (R); 850-231-2240. Pheasants—B.D. Jcffn 
R); 800-954-3004. Chandelier, Odette 8005 — lronway 


Stripe— Designer Carpets (T); 404-262-172 Wall, tr] 
paint, Elephant Tusk— Benjamin Moore (M ; benjanj 
moore.com. Ceiling paint, Limoges Blue— Glidden (} 





SS 


Intl. (M): 615-726-25 Carpet, Tibetan Mult ti Col | 
] 





454-3330. Banquette area: Banquette (C) — Tecnose- 
[); 404-810-9081. Fabric, Zembla by Nina Campbell — 
yrne & Little (T); 877-322-7420. Leaf pillow—B.D 
es, see above. Armchairs— Edward Ferrell, see above 
chair fabric, Mission Cloth— Rogers & Goffigon, see 
e. Area rug— Designer Carpets, see above. Chromo- 
»graphs—Brooks & Black (T); 404-365-0067. Game 
Billiards table — Olhausen (M); olhausenbilliards 
Red steamer lounge chairs— Nancy Corzine (T); 212- 
340. Red and white pillow fabric, Bill’s Plaid—Lee 
T); 800-453-3563. Area rug, Nauset Bay— Helios (M): 
$43-5138. Entry: Porthole mirrors—Pieces{R>F};404- 
.476. Runner, Sutton Place — Myers (M); 404-352-8141 
1g room, upstairs: Twig lantern— Jerry Pair, see above 
er bedroom: Isaac Bell bed—Charles Fradin (T); 323- 
200. Coverlet; shams; square pillows —Parkside Linen 
); 317-844-6320. Robert tables— Bungalow, see above 
yery fabric, Wisteria by Chelsea Editions — Jerry Pair, 
nove. Gourd lamps, Renwick Bench— Bungalow, see 
2, Area rug, Washington Rhythm— Helios, see above 
er bedroom, detail: Norris chaise longue— Bungalow, 
bove. Chaise fabric, Back to Basics, Great Plains— 
Pair, see above. Chevoit floor lamp—Bungalow, see 
e. Throw— Parkside Linen, see above. Wall paint, 
ges Blue— Glidden, see above. Children’s room: Crew 
ts— Nautica (M); nautica.com. Red leather chair, 
hattan recliner — Pottery Barn (R, MO); 800-922-5507 
e, floor lamps—Circa Lighting (R,T); 877-762-2323 
yet, Better Than Sisal III— Helios, see above 
THE GOOD LIFE ON THE BEACH Designers 
dson & Rummerfield House of Design; 310-659- 
Contractor: Armfield Design & Construction; 


E BEAUTIFUL® Volume 148, Number 5 (ISSN 0018-6422), is published monthly by Hearst Communications, Inc., 959 Eighth Ave., New York, NY 1 


310-457-4222. Mirror; black chair frame; figurines (( 

White vinyl—Maharam (T); 212-614-2900. Wall paint, 
Hazel—Sherwin-Williams (M): 80 -474-3794. Living 
room: Fireplace tiles— Studio 11 (R); 213-250-17n1. Ceiling 
light—Zia-Priven (MO); 718-398-6777. Coffee table 

Cappellini (R,T); 212-966-0669. Ceiling paint, Leap 
Frog — Sherwin-Williams, see above. Sofie sofa; console; 
table lamps;accessories— House of Design, see above 
Peony table—Ige (R,T); 323-939-2788. Rug—Angela 
Adams (R,T); angelaadams.com. Napkin—KWID (1 

323-951-7454. Green vinyl—HBF (T);212-686-3142. Tile 
backsplash—Ann Sacks (R,T); 323-658-8884. Derin 
Stools—Twentieth (R,T); 323-904-120 





Counter tops 
Caesar Stone (R,T); caesarstone.com. Guest bedroom 
Wallpaper, Chrysanthemum — Waverly (T); 8 -423- 
5881. Bed— Grace Home Furnishings (R); 31 476-7176 
Linens—Restoration Hardware (R,MO): 8 
Pillows— Urban Outfitters (R,M): 8 


delier—Anthropologie (R);80x 


-702-1005 
-959-8794. Chan- 
1-309-2500. Cat bench 

I louse of De sign, see above 

{20 THE GOOD LIFE BY THE BAY Pues 120 fo 121 
Designer: Stephen Shubel; 415-332-8008. Architect: Ken- 
neth Catton, BCV Architects; 415-398-6538. Contrac 
tor: Steve Holt; 415-488-4582. Landscape design: Eric & 
Silvina Blasen; 415-332-5329. Floral design: Verdure; 
510-548-7764. Loggia: Bench—Sutherland (M); suther- 
landteak.com. Curtains, Birds-eye canvas—Sunbrella 
(M); sunbrella.com. Dining room: Corinthian column 
Challiss House (R,T); 415-397-6999. Table— Foster Gwin 
Antiques (R,T); 415-397-4986. Chandelier— Garden Court 
Antiques (R,T’); 414-355-1690,Chairs, Artus—Moisson- 
nier (M); moissonnier.com. Living room: Sofa (C). Sofa 


fabric, Penumbra—Joseph Noble (M); josephnoble.com 
Armchairs, Tuilleries—Baker (M); 800-592-2537. Coffee 
table—JRM (R,T); 415-864-8118. Octagonal table—Ed 
Hardy (R,T); 415-626-6300. Carpet, Oushak—Stark Car- 
pet (R,T); 415-861-0466. Floor lamp—Sloan Miyasato 
I’); sloanm.com. Kitchen: Curtains, Sakura—Osborne & 
Little (T); 415-255-8987. Spa: Flooring, Giallo Dorato lime- 
stone—San Fernando Marble; 818-897-4033. Master bath 
Curtains— Designers Guild (R,T); designersguild.com 
\aster bedroom: Headboard; table lamps (C). Headboard 
fabric, Butter silk 


Bergamo (T); bergamofabrics.com. Bed 


linens—Sue Fisher King (R,T); 888-811-7276. Carpet, Wisf 
Bourne—Stark Carpet, see above. Curtain, Shaker—Rogers 
& Goffigon (T); 212-888-3242. Staircase: Olivier Garnier, 


Stucco d’¢ ivetti; 415-242-9883 Media room: Lamps—Amy 
Perlin (RT); 212-593-5757. Tables; banquettes (C). Rug, 
l'ibetan—Alexander’s Rugs (R,T); 415-626-843 

36 KITCHEN OF THE MONTH Pages 126 to 138 
Designer: Kathryn Scott; 718-935-0425; kathrynscott.com 
Cabinetry—American Woods & Veneers (T); 718-937- 
2195. Cooktop—Thermador (M); 800-735-5547. Rolling 
ladder—Alaco (M); 888-310-7040. Faucets—Herbeau 
M); 239-417-5368 and Barber Wilsons{M); barberwil- 
Davistudio (M); 518-392-7308. Mixer— 


-541-0390. e 


sons.com. Bowls 


KitchenAid (M):8 


CORRECTION 
January 2006: For the story “Art Fever” on p. 86, the 
phone number for Joanna Burke Art Consultants was 


incorrectly listed. It should have read: 310-305-1313 
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Socks: 80% Acrylic/20% Nylon ©2006 P&G 
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* Direct from factory 

* 20 to 40% off retail 

* Portable propane gas fireplace 
¢ Entertain day or night 

* Styles to suit any decor 


Order online 


PATIOEMBERS.COM 
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OR VISIT US ON THE WEB! ke. ame 
WW GREATCHANDELERS cou Mind 


5 
042 are 
2 DY 
- ere 
rate 


a ra ad 


Cee eee ie 
r, 
y 


STERLING SAVER & STLESS STEEL FLITE og 0 ALIAN LE/ 
FULL COLLECTIONS OF WALLACE, TOW:>, — 
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Combine your love of decofl 


with our training, business 
marketing programs, name rec of 
. direct manufacturer accounts, a 
to create a beautiful busin 
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by Decorating 


















1. 800. DEC. DENS 


| 
www.DecoratingDen.com [ 


Each franchise is independently owned and operated. 
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Learn and Live: 





this sounds like 








ur plumber, then 
e answer Is yes. 
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Let nim down 


he same sleeveless shirt inspection, beginning with (ONURS & -\\ | | | \/ 


1e wore yesterday. | the contents of your fridge. | ( ONG 









is idea of a “uniform” is He conducts a free home 


eceececes 


=k N I a 


: Here are a couple of ways to 
; let your plumber go without 
: hurting his feelings: 


e shows up at your door 
t 11:30 a.m. on the dot. His 
ppointment was for 8 a.m. 





It's not you, it’s me — Say you 


eeccecceecece 
eececeececceceseesesovcesees 


e always remembers to 
ipe his feet, shortly after 


recently let another plumber 


You work harder cleaning 
up the mess he left behind | 
than he did making it. 


go and you're just not ready to 
commit to a new one. 


eceecocecce 


® 


I need some space — Tell him 


He ends every job with 


: you need some “me” time. That's; 
the comment, “We'll see es : 


how long that holds.” 


why you're moving to Alaska. 




















° You deserve better — Tell him 





he's simply too good of a plumber 
for you. Try to do it without ° 





laughing. Then call Mr. Rooter®. 





























ADVERTISING 


Beautiful finds 


VINTAGE WOODWORKS 

Lifetime Screen & Storm Doors at shop-direct 
prices! Premium 14” thick frames, mortise & 
tenon joints, elegant panel mouldings front 

& back, and tempered glass storm panels. 
Extensive selection of doors, plus a vast array of 
architectural details. Satisfaction guaranteed! 
Free 192-page, delightfully old-fashioned catalog 
combines philosophy, history, and how-to-ideas. 
| Vintage Woodworks, Hwy 34 South, P.O. Box 39, 
MCS 4390, Quinlan, TX 75474. 903-356-2158. 

| www.vintagewoodworks.com. 








BUDGET BLINDS 

Let Budget Blinds® show you the infinite possi- | F 
bilities for your windows with our FREE Design 
Guide, Point of Views™. Budget Blinds® has a 
great selection of window coverings, and “Expert 
Fit” measuring and installation. Call 877-690- 
4423 for your FREE Design Guide or visit www. 
BudgetDesignGuide.com. | 





STERLING SILVERWARE FOR SALE 

More than 6,000 patterns of new and discontinued 

flatware patterns at very affordable prices. China, 

| crystal and fine silver gift items also available. 

| Call Silver Queen at 800-262-3134 for a free 
catalog, or visit www.silverqueen.com. National 

| Bridal Registry now available. 





CLAUDIO RAYES 

14 designer beds you will love and why. Request the 
free catalog of the Claudio Rayes bed collection 
and learn why interior designers love and 
recommend it. Helpful to make a choice. Visit: 
www.claudiorayes.com. 


TN Thal § 


Bese Set is ac 





eet 
SENTRY TABLE PAD 

CUSTOM TABLE PADS. Guard your table and 
save with custom-made table pads direct 
from America’s oldest and largest 
manufacturer. Call 800-328-7237 or visit 
www.sentrytablepad.com. 




















JOHN & CHRISTIA 


DESIGNERS & CRAFTS 


3 DAY RUSH AVAILABLE! FREE CATALOGUE 
MOTHER'S FROM $190 - PRICES SUBJECT TO CHAI 


FIVE MINUTE FENCE STAIN 
Stain 100 feet of fence in just 5 minutes! Spr 
attaches directly to garden hose. No masking, si 
hose off over-spray. One quart covers 600 sq 
feet. Select from three natural wood tones; Natt 
Cedar, Dark Cedar or Redwood. 


www.FiveMinuteFence.com 


WNT teem lem Le 


| Ate cc 

* Direct importer, no middleman 

* Highest quality & lowest prices 

* Choice of over 100 designers fabrics 
© www.franscatalog.com 


Dept. HB15 
1-800-531-1511 


lH Te mer 
Catalog 


295 Rt.10, Succasunna, NJO) 


To ADVERTISE 
YOUR PRODUCT ii 
HOUSE BEAUTIFUL 
SHOPPER SECTION 
contact NICOLE SCIDA 

at (212) 649-2934 
or fax (212) 258-2253 

* 








n order direct and save. Heirloom quality 
ating upholstered right here in Hickory, NC. 


1.800.342.7729 
yfieldleather.com Catalog $5 (Refundable) 


WICKER 
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| UPHOLSTERY LEATHER 
)ROOM « DINING * HOME OFFICE 















* Secure, Self Closing 
- * Quiet & Easy to Use 
 ° Lower Your A/C Bills 
» °* Save Your Carpets 
* End Doorman Duty 


* Over 201 Styles & 
Sizes Available!! 








iS) Pet doors for doors, 
es walls, sliding glass doors, 
_ Free garages, screens, 
Catalog! even electronic doors! 


B00) 749-9609 bept: HB06 


Visit: DogDoors.com 











Free Catalog of Designer 


per 










Y OQ ne em 
and free booklet “The Secret 
to Creating Beautiful Bedrooms” 
The Claudio Rayes Collection 
Request it at www.claudio-rayes.com 





Save - Buy Direct ¢ All Major Brands 

Same Day Shipping ¢ Free Delivery* 

Please Have Book Name, Pattern & 

Page, List Price & Qty. 

Call us last for lowest prices 
GUARANTEED 
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silverqueen.com 


‘Savannah” by: um > ae 

7s / (800-262-3134 
REED@&BARTO by I . 
S piece setting 79 vs ; : 


(pictured right:) 
6 pc. set: ' 


We also buy: 
sterling, china & 
crystal. Send us 
a list for our #2 


i holiday or 
&fine collectit 
available in stock 
e bridal registr 










You'll never find a reason ee Tl Ty 
to buy from anyone else! a 
‘ | personally guarantee it! FREE 
Steve Katzman, President Br a 
eV Relay 
° 
« 


100% Satisfaction 
Guaranteed! 


use) 
yaaa BLINDS, WALLPAPER & MORE 


*Most orders ship www.americanblinds.com 


in24-72 hous 800-575-2719 


All major credit cards, money orders & checks accepted 


China, Crystal, 


i § Silver & Collectibles 


Old & New ¢ Buy & Sell 


Call for FREE lists 
of each of your patterns. & 


(1-800-737-5223) 
PO Box 26029, Dept. HB 
Greensboro, NC 27420 


NMR OA Za ef 


on over 350 


roomate ve tale cy if Be 


Call for a 
Free Brochure 


ED CIO ome Crete ees Onset 
704-938-9171 * Mon.-Sat., 9am-6pm__ 
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ME ft a 
THE LAST WORDS 


The good life is in the details. HB asks, What's the one luxury you can't live without? 


















Peonies. I'm dazzled by how beautiful they are. 
AUTHOR CAROLYNE ROEHM ‘ 


Candy in every room of the house. With Dylan’s Candy B 
[dylanscandybar.com] and its amazing array of product—jelly beans and Maa 

in every color—you can even match the curtain 

7 INTERIOR DESIGNER ELISSA CULLM 


Only one? The finest goose down pillows and comforter. My pillow is from Betten Rid in Munich. 
It’s such a necessary luxury, | don’t travel without it, even for a single night. 
INTERIOR DESIGNER MADELINE STUART 


My soaking tub from Zuma. It’s very deep—about 21 inches—pure whit 
with clean lines and a curve that fits my back perfectly when I lie dow4 
INTERIOR DESIGNER BENJAMIN NORIEGA-OR} 


My fully automated, restaurant-quality espresso machine. I need a good cappuccino when I wake up. 
CHEF/RESTAURATEUR WOLFGANG PUCK 


Every morning | make a cup of French Laundry Blend coffee—get it online frot 
Equator [equatorcotfees.com]|—and read the New York Post in my steam showg 
which I’ve outfitted with E.gyptian alabaster walls and sterling plate fixturé 


INTERIOR DESIGNER MICHAEL S. SmI) 


My Brooks Brothers pinstriped blue-and-white pajamas and a pink houndstooth cotton robe 
[ got in London years ago. 
ROBERT RUFINO, TIFFANY AND COMPANY 


| have a Giacometti drawing. It’s everything that I love—so simp} 

and beautiful and pure. I love it because of Giacometti, but also becaut 
it makes me think of the person who gave it tom 

INTERIOR DESIGNER ROSE TARL( 


My stainless-steel front-loading LG washer and dryer. 
INTERIOR DESIGNER WALDO FERNANDEZ 


Czech @ Speake No 88 cologne. I've been Nae it for 21 years and people alway 
ask what itis. It's different—a little bit spicy and masculine and very, very sub 
; INTERIOR DESIGNER ARTHUR DUNN 


My Hamburg Steinway concert grand. More than a luxury—it’ a lifeline. 
ARCHITECT RAFAEL VINOLY 


_ A Buccellati salt and pepper shaker that came as a wedding prese 
Imagine a little plant with two long-stemmed thistles, one silver and one gol 
: INTERIOR DESIGNER CELERIE KEMB 


My telescope. It leads me out to another world, a constant mental vacation. 
INTERIOR DESIGNER DAVID EASTON 


Freshly ironed cotton sheets, twice a week. Something about the scent of fresh 


laundered cotton takes me back to childhood and that feeling of being cared i 
INTERIOR DESIGNER BARBARA BAR 
EDITOR'S NOTE: SAW £ I HEETS FOR BLOOMINGDALE'S LAST NIGHT. TALK ABOUT THE GOOD LIFE! 
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for outstanding design. It's what we strive for in everything we create. See for yourself at CHRYSLER.CO, 


ITS A GIANT OF INDUSTRIAL, 
ARCHITECTURAL, GRAPHIC, AND 
INTERIOR DESIGN. 
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Visit thomasville.com to browse our furniture collections — 
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Verandé n it Froecd ; j . ‘ 
able composite material for decking. It looks and feels like real wood but never 
rots, or splinters the w 00! ie 
( ent, it stands up to intense moisture and the sun’s heat. Veranda-never needs sealin 
painting, which takes away the has An F , 
nas t upkeep (not to mention the money you'll save in the long run). Plus, the reversible 


you to choose a wood grain or textured h Ver 
ood grain or textured ith Veranda decking, fencing, and lattice, your family can have a yard that will neve 








www.verandainfo.com 
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THE BEST! 
Our tavorite magnets, étagere, runners, 
plates, chandelier, pillows, and place mats 
COLOR: RED 
Design pick their favorit red paints 
.T PI ORDERO 
INSTANT ROOM 
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House Beautiful 


ASK THE DOG SHRINK 
Which breeds are the least destructive? 
How to deal with a dog that won't let you 
talk on the phone. BY KATHY SANTO 


MAINTENANCE 
How do you keep an antique rug clean? 
What’s the best way to treat stains? Where 
should you store it? BY EVE M. KAHN 


WEEKEND SHOPPER 
\ pair of 1950s Italian porcelain cockatoos 


become lamps. BY EDDIE ROSS 






‘Cad titan 


ve eve 
es are Insanely goo 
EDDIE ROSS, WEEKEND SHOPPER, PAGE 44 

















TECHNOPHOBIA { 
What's the story with single-serve coffee | 
machines? BY TERRY TRUCCO 


ASK THE BAREFOOT CONTESSA’ 
\ party disaster averted, how to double 
recipes, and more. BY INA GARTEN 


COOKBOOK . 
Meredith Brokaw and Ellen Wright's Big 
Sky Cooking. BY DEVON S. FREDERICKS 


RESOURCES 
THE LAST WORDS 
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2° Hardwood Flooring by 


Hardwood:Re 
Jeritage Classics” Collection 


pper Canyon HCM4]! | Cx Linoleum: 1 IY 


NATURALLY. Wrigsbes! CEA ROOMS 
ARE THE REAL ONES: 


Except, maybe, a few good friends. 


t*Cabinets 


four idea: 
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Nothing adds as much beauty and warmth to a home as genuine, natural Armstrong Hardwood. 


become reality 
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AMERICAN STYLE IS COLOR 
Interior design by Mary McDonald 
INTERVIEW BY MIMI READ 


AMERICAN STYLE IS ROMANCE 
Interior design by Myra Hoefer and 
Gina Gattuso INTERVIEW BY 
ALEXANDRIA ABRAMIAN-MOTT 


AMERICAN STYLE iS RELAXED 
Interior l \ naH 
INTERVIEW BY PE? O! 


] [Ae { 
' r7qv7e | | Ar 
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INTERIOR DESIGNER BUNNY WILLIAMS, PAGE 


i 


AMERICAN STYLE IS THE 
OUTDOOR LIFE 
Interior design by Jeff Andrews 
INTERVIEW BY 
ALEXANDRIA ABRAMIAN-MOT 


AMERICAN STYLE IS TIMELESS 
Interior design by Bunny Williams 
INTERVIEW BY CAROL PRISANT 


GIANTS OF DESIGN 


Interior Designer: Bunny Williams 


GIANTS OF DESIGN 
Photographer: Julius Shulman 








RH + 





i4 GIANTS OF DESIGN 
‘Tastemaker: Vera Wang 


1/18 GIANTS OF DESIGN 
\rchitect: Frank Gehry 

2 GIANTS OF DESIGN 
Visionary Retailer: Chuck Williams 


KITCHEN OF THE MONTH 
Kitchen design by Jamie Gottschall 
INTERVIEW BY PENELOPE GREEN 
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Reinforce mature 
skin's network: 


skincare that increases resilience, 
minimizes age spots, 
deeply hydrates. 


AGE PERFECT 


tia 5) FOR MATURE SKIN 
; Anti-Sagging & 
Ultra-Hydrating Cream 








=» Tightens sagging skin with Dermo Peptides™ 
67% saw an improvement* 


» Visibly minimizes age spots with BHA Complex 
68% saw more even skin tone” 


= Inundates skin with moisturizingMarine Collagen 


BECAUSE YOU'RE WORTHA™ 





as young as you feel.” 


si aie IRE? Biante ? 
AGE PERFECT’ AGE PERFECT” 
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2006 HOUSE BEAUTIFUL DESIGNER SHOWHOUSE AT 
AQUA ALLISON ISLAND 
MIAMI BEACH’S PREMIER DESIGN COLLABORATION 


Design « Art « Technology 


The House Beautiful 2006 Miami Showhouse is a vital part of 
one of today’s most cutting-edge design partnerships—AQUA 
Allison Island, a DACRA Corporation venture. Located on the 
ultra-exclusive Allison Island in Miami Beach, AQUA Allison Island 
features a mix of 46 island homes, 3 mid-rise condominiums and 
three public art installations designed by an avant-garde mix of 
leading New York and Miami-based architects, including Alison 


Spear, Hariri & Hariri, Walter Chatham and Alexander Gorlin. 


Renowned ShowhouseDesigners: 
Barclay Butera, Nancy Corzine, Christopher Coleman, 
Orlando Diaz-Azcuy, Dickson & Kaléh, Joe Nye, 
Alison Spear, and Robert Stilin. 


Join us for public tours: 


November 4 through December 10, 2006. 


For more information: 
For more information on this exciting project log on to 
www.HBHighlights.com and for more information on 


AQUA nN Island log on to www.aqua.net. 
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(415) 454-4200 Fresno, Abbey F Fléoe Covering & Design 
Carp t One (949) 831-1332 Livermore, Carpet One 
(51 533 San Rafael, City Carpets (415) 454-4200 
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: Crystal Tree. Carpe 






r (561) 6 622- 6333 ° GEORGIA: Aton ae Campers (Trade Only) | 
(404) 262-1720 cago, Home ‘Carpet One (773) 935-9314 * MAINE: Portland, | 

Downeast Rug Co. ( Me -7818 » MARYLAND: Timonium, Greenspring Carpet Source (Trade 

Only) (410) 561-9200 MASSACHUSETTS: Wellesley, Faber's Rug Co. Inc. (781) 235-5996 

Weymouth, The Rug Merchant (781) 331-5505 * MICHIGAN: Grand Rapids, Michigan Design 

Resources, Inc. (Trade Only) (616) 301-8600 Lansing, ProSource of Lansing (Trade Only) (517) 887-7100 

* NEVADA: Las Vegas, Designer's Flooring Source (702) 953-4731 * NEW JERSEY: Englewood, 

y Starr Carpet (201) 569-7067 Fairfield, Einstein & Gray (Trade Only) (973) 882-1450 Summit, Cove 

Discount Carpet One (908) 273-0220 * NEW YORK: Long Island, Country Carpet & Rug (516) 822-5855 

* NORTH CAROLINA: Winston-Salem, Jewell Interiors (336) 773-0411 * TENNESSEE: Knoxville, 

David's Abbey Carpet (865) 777-0661 * UTAH: Spanish Fork, Steve Ogden's (801) 798-1325 

-_ . Taylorsville, The Carpet Guy (801) 281-2901 * VIRGINIA: Alexandria, Carpet One of Alexandria 

Other styles i in this collection include: (703) 370-0000 Dulles, ProSource of Dulles (Trade Only) (703) 673-4100 Manassas, ProSource 

oo Bella, Delancy & Winslow _ of Manassas (Trade Only) (703) 369-6659 Tyson's Corner, Carpet One Tysons (703) 790-3322 

; * WISCONSIN: West Allis, Carpet Town (414) 774-2220 West Allis, Floorco (Trade Only) (414) 727-6525 






Divisions of Stanton: 


MD *Stanton Carpet 
*Royal Dutch Carpets 
; *Stanton Rug Company 
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Det to exotic hardwoods, we can help you create the kind of floors that move you. We'll even 


Find more enticing flooring ideas and get inspired at Lowes.com/flooring. 


ne's. All rights reserved. Lowe's and the gable design are registered trademark 





Let's Build Something Together 
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For the true romantic, a sapling from 
history: sweet gum from Graceland, 
ginkgo from Frank Lloyd Wright's 
garden, Thoreau, Poe, and many more. 
Can you imagine a lovelier housewarm- 
ing gift? Famous and Historic Trees, $35. 
AMERICAN FORESTS: 800-368-5748. 
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THE BEST! 


HEO!UcS Eo iB  E ACUTE Wik 


m 1 Centerpiece 
Perhaps arranging flowers is 
not your strength? Anyone ca 
float flowers in this porcelain 
“birdbath” dish. Aviary dish, $ 
APARTMENT 48: 212-807-1391. 


g 2 Magnets 

Tell us, why do you have 
pizza delivery magnets all 
over your fridge? These pret 
Japanese-paper-under-glass 
buttons could be the icing on 
your Sub-Zero. Whimsical 
Magnets, $12 for pack of 4. 
BOUTIQUE MAISONNEUVE; 
www.maisonneuve.org. 


m3 [able Runner 
Weather-resistant, available i 
five colors, these shimmering 
six-footlong runners are the 
latest from the always-amazin 
modern designer Sandy 
Chilewich. Woven Lattice 
Runners, $50. CHILEWICH: 
212-679-9204. 


m 4 |‘tagere 

When you have one piece wit 
this much impact, decorating 
simple. Call it English Regen 
call it Hollywood Regeney— 
Bombay Company calls it Zem 
it’s a lot of style for the money. 
Zen Bamboo Etagére, $499 
each half-circle. THE BOMBAY, 
COMPANY: 888-226-6229. 


gs Pillows 

We can’t remember seeing 
appliqué work this good. Thest 
16-inch linen squares with silk 
detailing, sewn in India, are th 
colorful splurge your sofa is 
craving. Debby pillows, $298.) 
SUE FISHER KING: 888-811-72 














NN mene favorite gold jewelry. 


May is gold month. Treat yourself. 


Treat the little girl inside you to gold jewelry. 
Kay Jewelers Colors of Gold collection. 





is proud to support the Jewelers For Children eas 


at www.jewelersforchildren.org - A . | | : S 2 xe i gs old 


tions visit kay.com d ee ee BANS ee.ccel CMe 
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a a gi China 


[here we were in Las Vegas, n 
2 quite the cradle of style, when 
we found this porcelain servie 
at the Wynn hotel. The Paras 
pattern is a Wynn theme— 
definitely a winner. Bernardau 
five-piece place setting, $200. 
WYNN LVNV: 702-770-3470. 




































m 2 Wicker Chair 
If you've ever painted wicker, 
know you never want to paint 
wicker again. Laneventure off 
this new WeatherMaster line 
800 (gasp!) Sherwin-William 
colors. WeatherMaster 
Chandler Bay Armchair, $1, 
LANEVENTURE: 800-235-355 





am 


m 3 Place Mats 


Brighten up your table—it’s 
summer! ‘l’hese 16-by-20-ine 
mats are big enough for an 
entire place setting, so your 
glasses won't be lonely. Cotto 
chenille place mats, $20 eachi 
ARCADIA HOME: 212-366-183 


m 4 Chandelier 
Hanging a chandelier withou 
an electrician...now that’s a 
liberating idea. This wrought 
iron fantasy holds five votives 
and would be nice indoors or 
out. Fiddle Fern chandelier, 
$89. SMITH & HAWKEN: 
800-981-9888. 


ms End Table 


It has a 25-inch-round top and 
stands 23 inches tall—there’st 
much more to say, except it’s 
inexplicably charming. Seagh 
skirted table, available throug 
designers from WALTERS WICK 
800-938-1060. @ 
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RATING 80 YEARS OF EXCEPTIONAL IDEAS FOR INTERIOR DESIGNERS 
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BAKER KNAPP & TUBBS 





Baker Knapp & Tubbs is one of the largest multi-line 
showrooms in the United States, featuring outstanding 
classic furniture, lighting and decorative accessories. 


Kiker 


KNAPP & TUBBS 


Suite 300 
(212) 779-8810, Fax (212) 689-2827 
www.bakerfurniture.com 


oO 


AIMARA 


MASTERPIECES 





= | ame 5 Men fT 


Aimara Masterpieces builds fully customized 
exquisite turn shings in 90 day sINg C ly the finest 
material ous woods and old-world craftmanship. 
Z 062 

ww.dimara 





















DENNIS MILLER ASSOCI 





The new bookshelf by Harris Rubin is inspired by {) 
metric abstraction of Piet Mondrian. The piece is r} 
lacquered wood with steel fascia on the edges of 
work, and a steel base. Elegance and craftsmans 
central to every piece in the Harris Rubin lin 
Dennis Miller Associates represents fine furnitun 
and lighting by contemporary designers. 


Suite 1510 
(212) 684-0070, Fax (212) 684-0776 


www.dennismiller.com 


“Selection! Variety! Quality! The she! 
of fabulous produets | find at the Ny 
marvelous. My clients love it and 

— Jamie | 











Distinctive Furniture, Lighting and Accessories 
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Signature woven and rattan chairs and sofas, finel} 
and exquisitely finished wooden tables and cabin 
matic architectural organic accessories, artful lamp) 
array of accent pillows compose Palecek. Provid 
with items made of the best natural materials, 6 
hand-crafted, with top quality construction that fu 
beautifully in residential and contract environm 
Express yourself with Palecek. 


Suite 511 | 
(212) 287-0063, Fax (212) 287-0066 | 
Email: palecekny@palecek.com 





ODEGARD 





e tradition of Odegard's fine hand knotted rugs, 
2 Stephanie Odegard Collection introduces the 
oleil Collection including hand made copper 
|, platters and decorative accessories in a variety 
patinas, designed by Paul Mathieu for Odegard i 
| 
| 





| Suite 1205/1206 
} (212) 545-0069, Fax (212) 545-0298 


my home away from home. |'m 
ping there ... | never, ever leave 


- Elaine Griffin 





INTERIOR 
OPTIONS. 


ist good design 


aste is essential in designing and decorating 

, but it is only a starting point. Many people 
‘ery good taste and excellent design sense find 
elves shouting for help when it comes to 
nenting their ideas. 


n visualize your dream room but don’t know how to make it 
| Interior Options can help. We will introduce you to the 
ms you want to see, and give you professional advice to 
ur ideas work. Interior options will personally match one of 
ad designers to you, based on your goals. We will then work 
through all phases design implementation. If you need profes- 
sign help, we have just the right idea ..call Interior Options. 


Suite 420 
(212) 726-9708, Fax (212) 689-4064 





oO | 


ODEGARD 





All Odegard knotted carpets are made entirely by 

hand and available instandard as well as custom 

sizes. Every Odegard carries the Rugmark label, 
your guarantee of a child labor free carpet. 


Suite 1205/1206 
(212) 545-0069, Fax (212) 545-0298 


METROPOLITAN LIGHTING 





Metropolitan Lighting imports a complete collection of 
the finest quality designer oriented lighting in all periods 
and styles. Illustrated is one of our many unique antique 

reproductions. Illuminating fine interiors since 1939. 


Suite 512 
(212) 545-0032, Fax (212) 545-0031 
Toll Free (800) 233-4500 


AQUA CREATIONS 





a Aqua Creations presents a collection of lighting and 
| furniture for custom design and interior design projects. The 
| UL approved silk collection by the Israeli designer Ayala 

ae Serfaty suits both residential and commercial installations. 


: ai 


Suite 436 
(212) 219-9922, Fax (212) 219-4042 


www.aquagallery.com 


CASA NOVA 


ITALIAN DESIGN FOR CONTEMPORARY INTERIORS 





Oslo Sofa 
202 
(212) 213-2; (212) 213-2914 
www.casans >@casanova-ny.com 










BOGRAD KIDS 
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Suite 433 
(212) 726-0006, Fax (212) 726-0061 
www.bogradkids.com 


“lm always at 200 Lex, It used to be 
secret. But the word is out. It's a why 


design source” 













— Jens 


















RITZ CHAIR 
designed by Stanley Jay Friedman 


Suite 1502 
(212) 838-1630, Fax (212) 838-1652 
Toll Free (800) 221-6783 


www.brueton.com, info@brueton.com 


ABADJIAN 





meless Style & Quality Design Since 1930 


ouis J. Solomon Fine Traditional Furniture | Abadijian's design is handwoven in Romania, fashioned 
: BA after an 18th-c. Empire design and animated by a lay- 
ered texture that combines a flat weave with a pile. 


| 


Ninth Floor 
(212) 545-9200, Fax (212) 545-9438 eee Suite 1001 
www. louisjsolomon.com ——— (212) 683-2043, berdj@abadjiam.com 





a shopper at the NYDC., Itisa i 
fo shop for clients because of the — 
wrooms and vast selection of 
igner product.” 
; — Christopher Coleman 








AMTICO 





QUIET. WARM. DURABLE. Apropos is proud to represent Bau furniture. The Canton 
Dining table featured here is only a sampling of this fine 
furniture product. Handmade in the U.S.A, this table, as 
all tables from Bau Furniture is available in various 
sizes, finishes and top options. See why Bau is 
undisputedly a designers dream at Apropos. 


‘flooring realistically replicates natural materials 

‘stone, wood, slate, glass and metal, helping you 
‘loors as individual as you are. Please call for a 

_ free brochure or visit our Showroom. 


Suite 100 Suite 102 
(212) 545-1127, Fax (212) 545-8382 (212) 684-6987, Fax (212) 689-3684 
ll Free (800) 291-9885, www.amtico.com www.apropos-urniture.com, Jordan@apropos-furniture.com 

















iE FACE 


"It Just Gets Better" 





Fine English Furniture & Accessories since 1907. 


The most authentic finishes since 1885.... 


Represented in our showroom: 
Respect Tradition, Embrace the Future... 


Brunschwig & Fils, Titchmarsh & Goodwin, 
Robin Gage Original Club Fenders, 
and The Manor House Collection 
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Suite 801 
(212) 686-6444, Fax (212) 686-6606 


www.smith-watson.com 


Suite 1201 
(212) 684-0707, Fax (212) 684-8940 


www.cotefrance.com 


= : at PRED gO Shee 
| “From Eames to Edwardian, the N 
7 sixteen fabulous floors.” 





e Track Dining Table 


Elegance, tradition, exquisite craftsmanship. 
Specializing in architectural paneling. 


= 1009, (212) 683-3771, Fax (212) 684-0559 
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HENREDON 
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Model A-643 





Featuring ARMANDO RHO, ITALY 


Henredon Interior Design Showroom Fine Classical-style furniture of excellent quality and elegance 


Suite 1601 oe Suite 1210 
(212) 679-5828, Fax (212) 679-6509 | | (212) 686-7784, Fax (212) 689-2982 
www.barbarbarryco.com www.nydc.com/kps 


as become a huge force in the dec 
ori...” 





- Alexa Hampton 7 





KOSTA BODA e 


KOSTA 
BODA 


SWEDEN 1742 
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ARIA Design 
Goran Warff, 2006 CATA 
NYDC 200 Lexington Avenue, Suite 602 
(212) 684-5455, Fax (212) 684-5665 DINO 
www.orrefors.us 
Suite 1600 


(212) 684-3720, Fax (212) 684-3257 


www.sdladinofurniture.com 











PROFILES | TK COLLECTIONS 


FORMERLY T & K FRENCH ANTIQUES 








Profiles offers the design professional the finest in 
custom upholstery, wood, and metal furnishings. Our 
workrooms in the United States and Europe specialize 

in attention to detail and craftsmanship — to your 

specifications. Profiles is the exclusive U.S. 
representative for Philippe Hurel. 


Authentic French Café Chairs — French Reprodam 
French Lighting Imports — Wrought Iron Table Ba 


Please visit our new website: www.tkcollections.¢ 


Suite] 211 
(212) 689-6903, Fax (212) 685-1807 


www. profilesny.com 


(212) 213-2470, Fax (212) 213-2464 


www.tkcollections.com 


| 
Suite 901 | 
| 
| 







"A dazzling array of high quality ‘urn 
pets and accessories is what | find ea¢ 
visit NYDC." 





Watch TV for hours. 
| Then turn it on. 





fe 
» VC )| | = (e So much pleasure is gained from viewing the alt 
IIT NS . framed plasma screen and matching sound system 

beauty almost renders the "on" button irrelevant. I 

watching TV as enjoyable as watching what's on 


FE 


CONTEMPORARY SOLUTIONS The all-powerful BeoVision & Beolab 5 


NYDC 200 Lexington Avenue, Suite 425 
Soe : (212) 532-4787, Info: nydc@beo-mail.com 


BANG & OLUFS! 


lorteve)) aj 
ae 
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BAILEY BANKS & BIDDLE 


WHEE RE RP ACS ORR ES Elvis. 


Bor other locations cal] 213 995 9595 
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(HM a 
COLOR WHICH RED IS THE BEST RED? 


What other color wakes up a room so brilliantly? But it can be tricky choosing a red that's ju 
right. Let these designers help guide you BY MARIOLOPEZ-CORDERO 











DIANA VREELAND 


There's no red room as famous as Diana Vreeland’s ‘garden in hell,"" above, by Billy Baldwin. The Bracquenié chintz, Le Grand Arbre, is stil 
available to the trade from Pierre Frey. Nobody knows exactly what red her room was, but we found a good match in Benjamin Moore Red. | 


ALISON SPEAR BENJAMIN MOORE RUBY RED 
“Red is a neutral for me. Like red nail polish, it’s classic. It goes with everything. _ 
I actually had that Coco Chanel red lacquer nail polish matched and I painted the 
floors of my living and dining rooms with it. They'e the most fun floors I've ever had.”" 





MARIO BUATTA BENJAMIN MOORE MERLOT RED 


RUTHIE SOMMERS FINE PAINTS OF EUROPE DUTCHLAC BRILLIANT TULIP RED 
| “‘T prefer the warm, vibrant reds to the historic reds, which are beautiful but sedate. This 
is a daring red, a real fire engine red. I’ve used it in a poolhouse bathroom and on 

bookcases. It has a playfulness that reminds me of a little red schoolhouse.” 


SUZANNE KASLER RALPH LAUREN DRESSAGE RED 
“WI r red, | want a pure, true red, like the color in the American flag, 
Ralph Lauren does absolutely the best. It’s the essence of seal 

it American classic red. It makes me think of boating or polo.” 


AOS UlS3E. “Bie AIuiT, 


uncover the beauty of your silver 
New Silver Expressions Color Enhancing Collection # Brings out your hair’s most lustrous,’ 
Juxurious sheen # Even helps remove damaging elements that can dull and Nie11(0 Vie 


Pantene Kroma-Shine formula brightens and eles el TA 8 strand + Reflect the shine inside 
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COLOR/RED 


bess DAVID EASTON FARROW & BALL BLAZER 


PETER DUNHAM PRATT & LAMBERT PAGODA RED 
“It’s not too orange, not too blue—it looks like an antique red, a Pompeian red. 
[ used it in a bathroom with white Carrara marble floors from a monastery. 

It made them sing. Almost everything looks good with it.” 


JOE NYE PORTOLA PAINTS PAPRIKA 
“This paint has a strié effect, very obvious brush marks that appear as it dries. It can 
take a drab space and give it dignity. Paprika is warm, welcoming, and slightly 














dramatic—it makes food look great, people look great, candlelight look great.” 





ELLIE CULLMAN BENJAMIN MOORE SANGRIA 
“T love red—it’s my favorite color. Red makes me very happy. Lately ’'m on this 

anti-completely-neutral kick. You have to have some seasoning in your rooms. 
Sangria is a good, universal-donor red—not too blue, not too orange, not too dark.” 


RODERICK SHADE BENJAMIN MOORE MILLION DOLLAR RED 
“It’s a true, deep red. I like the temperature of it: it’s a bit cooler. Buta little red goes 
a long way, so you have to be crea It’s good in areas where you don’t spend much 
time or in boring areas that need a strong burst of color.” 


ALEXA HAMPTON BENJAMIN MOORE TUCSON RED 
“This is a very bricky red and I especially like it in dining rooms. I prefer the warmth | 


| 


| 


of earth tones to the bluer reds, which are trickier—some make me think of nail poli 
I'm fine with bluer reds on my toes, but not necessarily on my walls.” 


DIAMOND BARATTA RALPH LAUREN LATTICE RED 








4 | | | ree ees 
Estee Lauder s ‘heir top-selling red, and we liked the color so much © San 
| Wwe eilings, our bookcases—just about everything. KF y 
| ¥ 










RED RED WINE BY BEHR nake (Nat possible. a 


pal red: pure, bright, vibrant. Think how 
POSITIVE RED FROM SHERWIN-WILLIAMS 
les very close to capturing its essence. 
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CHRYSLE 


. INSPIRATION COMES STANDARD 


For the past six years, 

we've been awarding leaders in the 
design field and calling attention to 2 
the diverse ways these astonishingly 


ring erin gifted people influence our world by 


making it a better-looking, better- 
performing place. Now, on the seven 
anniversary of Giants of Design, we 
happier than ever to introduce these ~ 
OF DESIGN 2006 


Some might be names you easily recognize; others you may be getting to know for the 
first time; a few might be soft-spoken dynamos pulling the strings at the highest-profile 
corporations. But all have one thing in common: an unwavering commitment to 
improving quality of life through great design. 






dynamic pacesetters to you. 


By making the world at once more beautiful and more functional, design has the power 
to change our everyday experience in profound ways we sometimes take for granted. 

Marrying style and substance, outstanding design takes many forms, large or small: it 
can be a titanium-covered modernist building or a classically-appointed drawing room 
that opens onto a landscaped garden, an architectural photograph or a wedding gown. 


The 2006 honorees are individuals—and individualists! yet they also represent the — 

talent pool that is the entire global design community, That’s why we’d like to pause her 
and thank every single member of the design and advertising communities, whose 

support and collaboration make it possible, year after year, for House Beautiful and 
~ The New York ae of Interior Design, to give design leaders their due. 


Each Giant of Design cronied in this issue onbode: the singular power of his or her 
calling to transform objects, spaces, and concepts into things of extraordinary beauty — 
and importance. Becoming acquainted with these five design leaders, you'll see that 
_ every one of them has design as a top priority and driving inspiration. 







# Ene Chrysler brand shares the Design Giants’ uncompromising vision, 
Design, the automotive company founded by Walter P. Chrysler stands ~ 
foe its gs sete on the culture at large, anc 


)1 of Interior Design 


The grace is in the details. The Royal Kashimar Collection is 
inspired by 17th century Persian designs. Woven of 100% 
semi-worsted New Zealand wool and glimmering with fine 
silk-like highlights. Choose from two timeless carpet 
designs—All Over Vase, available in four rich colors, and 
Antique Nain, available in two colors. You. can finish the 
look with a coordinating border for a room worthy of royalty. 
Never settle for carpet when you can design with Couristan. 


ieee) Micmac Tice ey am eel gc a 


COURISTAN 
>’ 2 es ee - 800.223.6186 ext. 523 www.couristan.com 

t ry gs 4 a “Oe a ta fe ~~ e ; P : : Eo v. 
THROUGH THESE FINE AUTHORIZED COURISTAN DEALERS 

MYERS CARPET CO. INC., ATLANTA 404.352.8141 | ILLINOIS: CHRISTOPHER MICHAELS, ARLINGTON HEIGHTS (TO THE TRADE ONLY) 

JO, OAK BROOK TERRACE 63( é 

\NOVER 800.368.377 

NTER, WESTBURY 51¢ 3¢ 

IME DESIGN. WASHINGTON 





' Gilles explains. 


W* it destiny that Ralph Gilles would 


i 3 1 3 
become a designer of Chrysler automobiles? ; 





CHRYSLER 














INSPIRATION COMES STANDARD 


TRODUCING ASPEN. 
Bp |THE NEVV BLACK. 





\l-New 2007 Chrysler Aspen. Arriving this fall. Find out more at CHRYSLER.COM/ASPEN. 

















New York School of Interior Design 
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January 12 - 
April 15, 2006 


ee Sens, 


Photographs by 
ij DAVID HEALD 


September 15 -- December 3, 2005 









Albert Hadley: Drawings and | 
the Design Process 





Features over 160 drawings and explanatory 
comments by the man The New York Times 
called “the éminence grise of interior design” 







175 pages, spiralbound, NYSID and Elements Media. $45 










Color for Interior Design 
by Ethel Rompilla and New York School of Interior Design 






Providing a historical perspective and penetrating 
amen § practical guide to the use of color in designing 
pa residential interiors 







224 pages, hardcover, Abrams. $40 






These and other fine books on interior design and 
architecture, furniture design, garden design and home 
furnishings are available at the NYSID bookstore. 






NEW YORK 
INTERIORDESIGN 


170 East 70th Street * New York, NY 10021 







he bookstore is open Monday to Saturday, 9 am to 5 pm. Order by phone: (212) 472-1500, ext. 418. 
»*r more information about our graduate and undergraduate programs, visit www.nysid.edu. 





CILIADFY/LLION 
Vie Ideal Frincoss Cul LDewmond . 


a design by 1 BBY 






*833 = 20 Karat Gold 





| Right Mand? 


Aaa. 


SNYDER JEWELERS 
Aid Crctatiione » Citi 19h 


2201 Ken Pratt Blvd. Longmont, CO 80501 
Phone: 303-776-2992 « Toll Free 1-800-516-0886 
www.snyderjewelers.com 


For other locations call 213.995.9595 
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INSTANT ROOM Ch NOUISERIE 


Very likely you're thinking toile—but here are ‘wo much more modern takes onthe 
traditional, and some unexpected ways to use them PHOTOGRAPHS BY DAVID TURNER/Hpps 


2 
AUNT, 
q 
* 
4 
% 
SAUSANAASS N 
HOW WE'D BGIT! ctor Eddie Ross’s ideal 
in Coral (1) by Scalaman- 
1m Duralee; pillows and re 
Wbin'] uoise on Tinted “MISANAASASARAASSINARAANIAMN. 
Lit bead n from Samuel & 
Sons, pillow n\ immiung; for a 
chaise and chaii Kravet Couture, 
with more piping, and flower cla ming on backs 
‘To put your ideal room together, s ages 30 and 32. 


HOUSE BEAUTIFUL 














The miracles of science 


Replace your countertops with DuPont™ Corian” solid surfaces 


and give your kitchen a whole new look in just a few days. 


WE CAN HELP YOU GET STARTED WITH A FREE COLOR DESIGN GUIDE, 


GO TO house.corian.com OR CALL 800 906 7830 TODAY! 


tae se 
INSTANT ROOM 


“past TaN 0A 
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YOU DO THE MATCH [f Dorothy Draper 
were alive today, she’d be using Paradise Back 
ground (seen here in‘Turquoise on Tinted Linen 
| by the bolt. You see all the exotic details—the 
BE pio pass da roots, the palm fronds, the armored 
gures—but only in silhouette. So modern! Use 
it on curtains, windows, side chairs —it’s probabl 
too intense for a large piece like the sofa. 
FROM QUADRILLE: 212-753-2995. 


STRIPES 1. Kravet’s 23909-40 is a thin yellow-and-cream stripe interspersed with even thinner tone-on-+to 
stripes in a herringbone weave that look like tiny grosgrain ribbons running through it. From KRAVET: 8 
645-9068. 2. The bright sheen in MARAIS STRIPE comes from 100% silk, so it will look sophisticated and a li 
dressier. From KRAVET COUTURE: 800-645-9068. 3. GERANIUM STRIPE isa beige cotton printed with thin 
and wide yellow stripes—it’s the closest your sofa will come to a day at the beach. From TRAVERS: 212-888-7900. 


| 


J 


/ 











SOLIDS AND GRAPHICS 1. Duralee’s 14225-313 is a luxurious velvet that is a true black, without ai 
ry gray undertones. From DURALEE: 800-275-3872. 2. DODDINGTON in Coral is a not-too-red, notHtd 

e pink flannel that is so soft, you'll cozy right up to it. From SCALAMANDRE: 800-932-4361. 3. The nubl 

'y GABRIEL, TEXTURE has the look of a Chanel suit—can you think of a more stylish covering fora 

in? By DIAMOND & BARATTA FOR LEE JOFA: 800-453-3563. 4. You'll want to keep running your hand ow 

1 Sunglo; it reminds us ofa Palm Beach sport coat. From DURALEE: 800-275-3872. > 


on average, every 13 


saves lives fo 
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You DO THE MATCH | hic bambooshelves 
rum ee rough Satsuma-o1 fr; ame vignettes 
| 
yf potion bottles and oe ry jars—all 
din colorful and 1 Se ul ona 
oa 
u lait bac ckeround. Cor a vibrant fabric need 
star DI ling. | [ry it on curtains and pair it with 
muted, tex Haea leathers and solids that have a 


ubtle erie then sit back and enjoy the show. 
BY VERVAIN THROUGH FABRICUT: 800-999-5600. 


Tend ler 
caté al 


femete ed pmed a 


- 











(dd one 


from this category 





WOVEN LEATHERS 1. The weave of PANNA is rough, almost Asian—and we like it that way. Try ito 
an ottoman, or even pillows. From MADISON LEATHERS: 212-207-3304. 2. The strips of leather in PEBBLE WOVE 
are so tightly and artfully tied, it could pass for snakeskin. It’s soft enough that you'd be happy using it to cover 
chair. By TOWNSEND LEATHER: 800-852-0144. 3. HIDALGO in Panda is a crisp, natty check that’s great for be 
sters or sofa trim. By LE CRIN THROUGH DONGHIA: 800-366-4442. 





DS AND GRAPHICS 1. The paisleyish leaf pattern in linen-and-rayon BOURREE is Wovel 
| illic thread, so it sparkles. From VIGNETTES BY COLLIER CAMPBELL THROUGH FABRICUT 

2. BECHAMEL in Briar is a lush, beautiful wool that makes a nearly perfect neutral. Frong 
ON: 212-888-3242. 3. RENZO isa blue-gray chenille with a good hand that's subtly flecked witl 
NOVITA THROUGH BERGAMO: 212-888-3333. 4 Making curtains from SHEER ECSTASY Wl 
your windows in a cocktail dress. By GREY WATKINS: 212-755-6700. e 
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'¥e dining collection inspired by French design elements and the saturated colors of the 
co. Collection available in combinations of red, cream, blue or green with natural wood 
Fe, our side chairs and round dining table. Table extends from 55” D. to 76-1/2” D. with 


 urved leaves. Available quick-ship in cream/wood 


|e catalogue, send $10 to Grange Furniture, Inc 
fon Avenue, New York, NY 10016 








|WANT 
TO BUY 
CANDLESTICKS 






















E AGI pee ee 
FABGL PRISANT 
SHOWS ss Tale 
BEST INBRAS®S 





Sts “ 























vas once expensive, 
sticks were mad 


ollow to save metal. 








ld models come apart— 
foot—witha 
nent,often, to 






ks, the unders 
il have been 


{on a lathe. 








e old brass with 
n't leave 
polishing 





A LITTLE BACKSTORY Well, yes, you could say that brass 
csticks are kind of useless, since with the exception of several 
n romantics, who really needs candlelight today? But in spite 
ir obsolescence...and Edison. ..they’te still being made. 
igh vintage candlesticks are nicer.) Even nicer are the umpty- 
in] isands of antique sticks that actually date from pre-bulb 
| know—the ones with the romance built in. > 
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For the ultimate in beauty and 
washability, there's Duration 
Home” from Sherwin-Williams? 
With Duration Home, most 

Stains easily wipe clean with 


water, keeping your room as 


beautiful as the day 


it was painted. 


sherwin-williams.com 






Left wall: Glitzy Gold SW 6691 
ASK Right walls: Overjoy SW 6689, Pennywise SW 6349 
Kitchen cabinets: Tansy Green SW 6424 













ar 


COLLECTING 


























How can I tell if a brass candlestick is old? 


GooD 
ike thi Eighteenth-century English brass sticks were cast in thy 
al me fai pieces: a base, plus the two haives of the shaft; so you shot 
see seams where those two halves were joined. Also, until abd 
ak z aeeiy ile: 1890 the undersides of bases were neatly cleaned of the roug 
the poor little guy has ness left by the casting process. If it looks dark and pebbly—li 


Mayoe Herre ~ hot brass was rubbed with a cloth—it’s probably 2oth centul 








3 TE rae coos Should I expect to pay more for brass candlesticks made 
naif: amere $45 for this one in the era before electricity? 


filing off the burrs, lathing the bottom, adding occasion 


Considering that these were everyday necessities, they w 
surprisingly hard to make: sand-casting the molten me 


embellishments like chasing or engraving, and finally, pe 
ishing. So yes, you'll pay more, because collectors value th 
craftsmanship; not to mention that lustrous patina. 





Are there differences between English and American 
candlesticks, and how can I tell them apart? 
It’s not easy. Some English models have the maker’s nan 


utili 
wWtit 


TTER From 1850-70 impressed under the base (American sticks rarely do), a1 


Lal ic 


then, certain shapes, like 17th-century trumpet-base cand 





sticks, are unique to England. But on the whole, both copi 
the same sterling silver shapes and used the same yellow met 
alloy of copper and zinc. American brass is more valuab 
here: the Brits prefer their own. 
Bana ei eer Sg But I won't have to pay as much for brass as I would for 
ge es <a : : i silver, will I? 
Surprisingly, materials aren’t important. Age is. A fine pa 
of early American brass candlesticks is usually pricier, ff 
instance, than any commercially made sterling silver fro 


the mid-zoth century—condition being equal. e 







KEEP AN EYE OUT FOR 
@ INTERESTING OR UNUSUAL DESIGN ELEMENTS such as twist 
aceted shafts, or the natty little beading called pearilwork 

® BRASS thatis 


ok their 









utifully cast, chased, or engraved. The best ean 


crartsmen to time. 








@ MANUFACTURER'S MARKS on the bottom or edge 





never on American sticks, at least un 





© ADJUSTABLE NOZZLESt 












STAY AWAY FROM 
@ DENTED CANDLESTICKS 
@ THE BLURRY, TOO-SOFT EDGES that inc er moder 


@® PAIRS IN WHICH ONE IS IMPERFECT 

@ OVERTLY RELIGIOUS DECORATION 

® OLD BRASS s been facquere l 5 able) 
@ LATE-19TH-CENTURY COPIES c or desig have no} 
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ut split ends. 














Magazines are full of suggestions about where women can spel Hee mone 
aut wha can a woman turn when she wants to learn about Saving and investin 
When pe join Women and Company” a service from Citigroup, you'll have eo 
to experienced professionals and educational Master Classes on topics from real estat 

and college savings to retirement. We'll help you gain the knowledge and connie e 
to prepare for your financial future. Learn more at womenandco.com or (800) 930-2544, 


ERAT 
RR Eo aR 


wh 


——— 





| 


en 


Women and Company is a registered investment advisor that provides impersonal investment advisory services through Citicorp Investment Services, a registered investment 
advisor with the U.S. Securities and Exchange Commission (“SEC”). To obtain Women and Company's Form ADV, contact Women and Company at 425 Park Avenue, 7th Floor 
New York, NY 10022. Women and Company is not registered as a broker-dealer. Brokerage services and/or investment advice are available to Women and Company members 
through Citigroup Global Markets Inc., member SIPC, and Citicorp Investment Services, member NASD/SIPC, affiliates of Citibank and subsidiaries of Citigroup lnc. Women 
and Company and Women & Co. are registered service marks of Citigroup Inc. Women and Company is a division of Citigroup. ©2006 Citicorp North America, Inc 
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k. 
ASK THE DOG SHRINK/KAI HY SANTO 


It’s not your dog's fault the sofa got chewed...he barks when you're on the phone... 


[ owna lotof antiques and good upholstered furniture. 
Which breeds are the least destructive? 





“Down” and “Wait” comn 





STEREOTYPING A BREED 1s akin to stereotyping people: “Which 
type of child is least fussy at bedtime?” Puppies are naturally 
curious and have boundless amounts of energy. You say 
destruction, they say entertainment. They need supervision, 
attention, and training to become well-mannered dogs. Even 
some dogs acquired as adults, whether from breeders or shel- 
ters, will suddenly get the urge to redesign that upholstered 
furniture. Most puppies or adult dogs who exhibit destructive 
behavior do so because they're bored, overtired, or under- 
exercised. Giving them appropriate toys, teaching them what 
not to chew, and making sure they get enough sleep and exer- 
cise will reduce your chances of finding a pile of sawdust 
where your kitchen chair was. Dog ownership has good days 
and days when you ask “Why?” but the joy, companionship, 


and unconditional love that dogs give make it all worth it. 


Whenever I answer the phone, my dog starts to bark. He 

refuses to stop until I hang up and play with him. I bought 
a cordless phone, but he just follows me around. Help! 

Dogs are extremely intelligent—illustrated by the fact that they 
can safely lead blind people through city traffic —so it’s not a 
stretch to believe that yours could figure out that if he barks 
at you long enough while youve on the phone, you'll reward 


him with attention. This phenomenon is called a conditioned 


response. When done correctly, it is the system we trainers 
use to create desire: iaviors, like “sit” and “come.” Done 
incorrectly, you creat | behavior—think a dog who 


barks while \ youre pulling your 


What else could 
I do but hang wy 


p f n? He wouldn't stop 


hair out bec 


barking unless I st cases, thinking 


like a dog will serve 1 | se (OF teach him 
confident that 


he can perform this mane been taught, 


IUSE BEAUTIFUL 





' 


“ad 


Trainer and behaviorist Kathy Santo is the author of Kathy Santo 
D . Send questions to Kathyforhb@hearst.com@ 


sit her Web site (WWW.KATHYSANTO.COM) 





7 Sense (KNO 





go back over the steps until the command is airtight. Nex 
pick up the phone that you normally use and pretend to B 
answering it. Some dogs won't start their performance unles 
the phone actually rings, so you may need to use your cel 
phone to call your house line for the show to begin. Have 
lively conversation with no one, and the minute your do 
begins barking, go to him and calmly tell him to “Down” an 
“Wait.” Be prepared for him to resist or to pop out of it imm 
diately, but hang in there and make it happen. Then continu 





your conversation. If he pops up, go to him and make him li 
down again. Continue talking. At random moments, rewalt 
him with an extra-special treat while you talk. It’s importa 
that you reward his silence and his staying down while your 
doing the thing that initially caused the barking to occu 
Eventually, your dog will have a canine epiphany—he'll se| 
that it pays to be quiet and his barking doesn’t have the sam| 


effect that it used to have. @ 





ng can be easier on lams. : ae 
nhanced levels of the brain-building nutrient DHA, 
mart Puppy Formula promotes smarter, more trainable PY stellt 


2 Study of mothers and puppies fed enhanced vs. low DHA www.lams.com or call 800-525-IAMS 
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MAINTENANCE RUGS | 
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Oriental rugs last for centuries, but they need a little help from people like Phillip Costikya 


Here's how to get more years out of them P+ 





s your job like being a doctor—everybody wants to 
tell you their rug stories? Because I have an 1820s Chinese 
rug. It’s so beautiful but the fringe is gone on one end. 
Fringe always wears out first. Vacuums do a lot of damage to it. 
So how often should a rug be cleaned? 

Every four or five years, even every ten years if it’s not walked 
on much. Overcleaning contributes to wear and tear. For really 
fine silk, every 20 or 30 years is enough. How do we do it? We 
immerse rugs in a shallow pool, agitate them very gently with 
a shampoo machine, Wetvac out go percent of the water, and 
then hang them on poles in a drying room at 110 degrees. 

Do any of the stain removers on the market really work, or 

do you have home remedies you recommend? 

Keep a bottle of club soda on hand, dedicated to stains caused 
by pets, coffee, orange soda, red wine, anything with dye and 
‘the most difficult stains to reverse 


al) ac id base | hose are 


once they dry. The key is to act quickly. Pour the club soda 


da absorb into the yarn, and the 
ll neutra h d. Blot again and again, 
until n , you should use milk 


tains, mix one part 


[vor yu still see residue 
when it dries eople using Afta 
now, or actually g it. Peoy | the abrasions 


CduSe MOT damage than tl 


H OOS EAB AUT bE WL 





ITOGRAPHS BY LIZZIE HIMMEL 


a 


You must see some real horror-story damage here. 
We had to put Ralph Lauren’s rugs in freezers for seven days 
to kill moths. We've fixed a hole the size of a dinner plate that 
a dog chewed in a 19th-century Sultanabad. 
How do you manage to match old thread? 
We have thousands of yarns, from everywhere. We've been int 
business in the U.S. since 1886. 

L use these little plastic squares with teeth under the legs 
of heavier furniture. Is that the right kind to use? 

We like the ones with soft carpet on the bottom better. The | 


gripping plastic teeth, those are too strenuous for my taste. 
What’s the best way to keep a rug in storage? 





Roll it up, wrap it in kraft paper or bedsheets, and lay it flat 
someplace cool and dry. Unroll it once a year. 
And what’s your favorite kind of padding? 

‘Tan neoprene from Jade Industries in Pennsylvania. It doesnt 


attract soil, it doesn’t dry out, it doesn’t shift or wrinkle. 


What do your cleaning and repairs cost? | 
Cleaning a 9-by-12-foot rug is usually $500—600. Repairs are 
$75 an hour. A significant repair can take six weeks. | 
Is there any assignment you'd turn down? 


| Winces| We don’t make rugs into pillows. e 


28-13 14TH STREET, LONG ISLAND) 
247-7847: WWW.COSTIKYAN.COM 


RESTORATION BY COSTIKYAN, 
CITY, NY 11102; 800 


riley 


f | have internal plumbing. But for some of us with frequent Eee Vice [=ymo]0] a o)] o=ereole a t work as well as ida] 

And even when you do your best to deal with it on your own, you still worry about embarrassing leaks. But there's 
ju can dow Treat it with VESIcare. Once-daily VESIcare can reduce urges and may even help-relieve Tele 
| So ask your doctor if VESIcare is right for you. 





i 


aces Te Cee nene leakage (overactive bladder). VESIcare is not for everyone. If you have certain 
@stomach, urinary, of glaucoma problems do not take VESIcare. While taking VESIcare, if you experience a 

rao abdominakpain, or become constipated for three or more days, tell your doctor right SE 
Is, common side effects were coy Ur constipation, blurred vision, and aed 


see important product information on the following page. vt @& 


ipy of our “Fresh Thinking” brochure, el earerera) succinate) > 
( | eee Chsloey or visit vesicare.com tablets 









Patient Information lcare 
VESicare* - (VES-ih-care) VESicare ci 
(solifenacin succinate) tablet 


Read the Patient Information that comes with VESIcare before you start 
taking it and each time you get a refill. There may be new information. 
This feaflet does not take the place of talking with your doctor or other 


healthcare professional about your condition or treatment. Only your H 
doctor or heaiticare professional can determine if treatment with : R E'S NOT ENOUG ART IN Ov R sc Ho on 


VESlcare is right for you 7H E 


What is VESicare*? B 
VESIcare is a prescription medicine used in adults fo treat the following 
symptoms due to a condition called overactive bladder: i 
+ Having to go to the bathroom too offen, also called “urinary mene 
+ Having a strong need to go to the bathroom right away, also called 
“urgency,” 


* Leaking or wetting accidents, also called “urinary incontinence.” i 
VESicare has not been studied in children. NO WONDER PEOPLE THINK 


What Is overactive bladder? 


Overactive bladder occurs when you cannot control your bladder 
contractions. When these muscle contractions happen foo offen or cannot 
be controlled, you can get symptoms of overactive bladder, which are 
urinary frequency, urinary urgency, and urinary incontinence (leakage). 


Who should NOT take VESIcare*? 
Do not take VESIcare if you: 





* are not able to empty your bladder (also called “urinary retention”), WAS THE FIRST MAN TO 
* have a or slow emptying of your stomach (also called “gastric 

retention”), 

shave an eye problem called “uncontrolled narrow-angle 

glaucoma. ; WALK ON THE MOON. 


+ are allergic to VESIcare or any of its ingredients. See the end of this 
leaflet for a complete list of ingredients. 


What should | tell my doctor before starting VESIcare*? 
Before starting VESIcare tell your doctor or healthcare professional 
about all of your medical conditions including if you: 
+ have any stomach or intestinal problems or problems with constipation, 
+ have trouble emptying your bladder or you have a weak urine stream, 
+ have an eye problem called narrow-angle glaucoma, 
+ have liver problems, 
+ have kidney problems, 
‘are pregnant or trying to become pregnant (It is not known if 
VESIcare can harm your unborn Pe 
+ are breastfeeding (It is not known if VESIcare passes into breast milk 
and ff it can harm your baby. You should decide whether to breastfeed 
or take VESIcare, Butingt both,). 


Before starting on VESIcare, tell your doctor about all the medicines 
you take including prescription and nonprescription medicines, 
vitamins, and herbal supplements. While taking VESIcare, tell your 
doctor or healthcare professional about all changes in the medicines 
you are re including prescription and nonprescription medicines, 
vitamins and herbal supplements. VESIcare and other medicines 
may affect each other. 


How should | take VESIcare"? 
Take VESIcare exactly as prescribed. Your doctor will prescribe the 
dose that is right for you. Your doctor may prescribe the lowest dose if 
you have cerfain medical conditions such as liver or kidney problems. 
+ You should take one VESlcare tablet once a day. 
*You should take VESIcare with liquid and swallow the tablet whole. 
+ You can take VESIcare with or without food. 
+ lf you miss a dose of VESIcare, begin taking VESIcare again the 
next day. Do not take 2 doses of VESIcare in the same day. 
* If you take too much VESIcare or overdose, call your local Poison 
Control Center or emergency room right away. 


What are the possible side effects with VESicare"? 
The most common side effects with VESIcare are: 
+ blurred vision. Use caution while driving or doing dangerous 
activities until you know how VESicare affects you. 
+ dry mouth. 
* constipation. Call your doctor if you get severe stomach area 
feecominel) pain or become constipated for 3 or more days. 
* heat prostration, Heat prostration (due to decreased sweating) can 
occur when drugs such as VESIcare are used in a hot environment. 








Tell your doctor if you have any side effects that bother you or that 
do not go away. 

These are not all the side effects with VESIcare. For more information, 
ask your doctor, healthcare professional or pharmacist. 


[0's a long way from the Apollo Theatre to the Apollo 


How should | store VESicare"? rogram. N erso as ev and revolu- 
espe a oe Fee ata eae prog o person has ever embodied and re 

+ Store care at room temperature, 50° to 86°F (15° to 30° C). 

Keep the bottle closed. tionized jazz the way Louis Armstrong did. Not bad for 


* Safely dispose of VESIcare that is out of date or that you no longer need. 





General information about VESicare" a kid whose first experience with the trumpet was as 


Medicines are sometimes prescribed for conditions that are not 5 
mentioned in patient information leaflets. Do not use VESIcare for a guest in a New Orleans correction home for wayward 
a condition for which it was not prescribed. Do not give VESIcare af j 


to other people, even if they have the same symptoms you have. It 
may harm them y boys. Alas, today the arts are dismissed as extravagant 


This leaflet summarizes the most important information about 
VESlcare. If you would like more information, talk with your doctor. in most schools, despite the fact that most parents 
You can ask your doctor or pharmacist for information about VESIcare 


that is written for health professionals. Y Es ; 
Ree arabes i professionals ‘You can also call (800) agree on the importance of arts education. If you feel 
What are the ingredients in VESicare*? your kids aren't getting enough, make some noise 






Active ingredient: solifenacin su 
Inactive ingredients: lactose monohy: 
2910, magnesium stearate 
titanium dioxide with yellow ferric 
ferric oxide (10 mg VESicare tablet 


rch, hypromellose z 
yeol 8000 and Like the great Satchmo, all you need 1s a little brass 


ESicare tablet) or red 








Manufactured by 

Astellas Pharma Technologies, Inc, !\ 

Marketed by | 

Astellas Pharma, Inc. Deerfi is 60 | 

Marketed and Distributed by ART. ASK FOR MORE. 
GlaxoSmithKline, Research Triang| Nort 


Wastellas 


©2005 Astellas Pharma, Inc. and 
The GlaxoSmithKline Group of Companies. 
VPI-001 November 2004 








For more information about the importance of arts education, contact 





www.AmericansForTheArts.org: AMERI 
forte AE 


Photo used with permission, Louis Armstrong Educational Foundation. 
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WIN a $10,000 Gift Card! Pick up A JUNE/JULY ISSUE—ON SALE MAY 23—TO FIND OUT IE YOU HAVE A WINNING NUMBERI* 


Shop the best 


in fashion. 
eauly and 


. home. 


(In your own fashion, 
in the beauty 
of your own home ) 


You have a lot of style...but not a lot 
of time. Thankfully, SHOP Etc. magazine 
collects what's hot into the must-see 
3-in-]1 shopping guide, all arranged 
in easy-to-shop departments. It’s like 
shopping your favorite stores—24/7. 


June/July Issue on Newsstands May 23 


WIN! THE HANDBAG QR YOUR DREAMS! 
k EO 


SUMMER'S 
HOTTEST 





SEE IT. LOVETT. BUY IT. 
\}essary. Void where prohibited by law. shopetc.com 
1 Sweepstakes” valid May 15-July 31, 2006. Official rules in the June/July Issue of SHOP Ef. or at winit.shopetc.com. 
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where: Scott Antique Market in Atlanta... what Eddie found: porcelain cockatoos... 
what he did with them: made lamps INTERVIEW BY MARIO LOPEZ-CORDERO 


hy did you go to Atlanta? 
I’d always heard through antiques dealers, you have to go to 
Atlanta, you have to go to Atlanta. So I went down to Scott 
Antique Market with my friend Deborah Buck, who owns 
Buck House, an antiques store in New York. It turned out to 
be one of the best flea markets I’ve ever been to. It’s all indoor, 
all antiques, and th 


pri 


are insanely good. 
When should you go? 


You want to go on Frid 


1use when we went on Saturday 


a lot of the stuff was alrea: ld 


dawn. We got there a 


\nd get there at the crack of 
nd there was already lots of 
activity. Wear comfort nd keep combing. 
So you came to the stal ckatoos... 
ind almost broke my k tr atable to grab them 
| both looked at each 


{ OI somebody else did 


nd we were like, | 


JTIFUL 





DIE RGSS | 


























m Eddie with his friend Deborah Buck 
The Scott Antique Market is held the 
second weekend of every month at the 
Atlanta expo centers; 740-569-2800; 
www.scottantiquemarket.com 


You saw them and you immediately thought lamps? 
Oh, lamps. Totally. They are such statuesque strong pieces 
Italian, definitely 1950s, and not a chip on them. There’s af 
attention to detail on the wings and the feathers, and flowers 
coming up the base—somebody loved them. 

Did you convert them into lamps yourself? 

No, I took them to a lamp maker. But I’ve made lamps in the 
past with those do-it-yourself kits that you can buy at places 
like Home Depot or Lowe’s. 

Where would you use them? 

Flanking a sofa or on a sideboard, or on two bedside tables 
And they'd be great in a foyer as you walk in, like on a gol 
geous old bureau or credenza—they have that Kelly Wearstlet 
Hollywood Regency sort of feel. 
What else have you turned into a lamp? 


Vases, cool bottles, Staffordshire dogs, carved jade. > 


Throughout history, the human foot 
has combined mechanical complexity and 
Structural strength to do amazing things. 
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Vax® has an easy-to-use foot control that allows its 27° cord 
to rewind automatically. To find out more about all the ways 
Vax can simplify your life, log on to vaxusa.com 


Designed with you in mind? CES? 








WEEKEND SHOPPER 
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CHOOSING HARDWARE AND SHADES 


ou can get risers 
toraise itas muchas you 


THehe use To Be A PAGE HERE. 
Wonlic WHAT HAMENED? WAS IT Use) TO 
INSPIRE SoMEONE? Ok MAKE THEM ENVIOUS? 
WAS I(T PASSED ALONG WITH A NOTE THAT AEH, 
“WHAT You'7e SEE Me DRIVING NEXT WEEK”? 
WE” NEVER KNOW Fok SUKE. 
we Just KNow IT HAPPENS ALL THE TIME. 


MAGAZINES. 
IDEAS THAT Live BEYon) THE PAGE. 
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TECHNOPHOBIA COFFEEMAKERS 


Cappuccino, decaf, tea? Just pop in a pod. Terry Trucco talks to Bed Bath & Beyond’s 
Sharon Silver about this new generation of machines PHOTOGRAPHS BY DAVID TURNER/Hops 


What's the difference between a classic drip coffeemaker 
and the new single-serve machines? 

They're actually very similar. With both you have ground 
coffee, and water brews througl a filter. 

That's it? What's the big deal? 

It’s so much more convenient. The coffee is premeasured in 
a pod or container. You pop it in a holder, add water to the 
carafe, hit a button, and you're done. When you want another 
cup, you brew it fresh. 

Any other benefits? 

There’s consistency. To get a great cup of coffee, your water 
needs to be the right temperature, you need the right ratio of 
ground coffee to water, and the right pressure. That’s really 
the benefit here: Youre in a controlled environment. 

Am I limited to just one kind and one strength of coffee? 
There’s a whole array of categories, depending on the machine. 
They brew coffee and decaf, of course, in a variety of flavors 
and roasts, from mild to robust with everything in between. 
The Keurig, for example, offers coffee from Gloria Jean’s, 
Timothy’s, and Green Mountain, among others. A lot of 
models make tea. Some do hot cocoa as well. And many will 
heat water. I make my instant oatmeal with mine. 

And do they make espresso and cappucino? 
Some make espresso—like the Nespresso. 
[The Dzgo model is shown at right. Color- 
coded capsules come in 12 flavors and 
strengths.| And a few also do cappuccino 
and even steam the milk for you. The 
Braun ‘Tassimo, for example, has a disk 
with real milk in it. Some models steam 
the milk with a siphon, and some use the 
traditional method where the milk steams 
and froths in the pitcher. 

How does a machine know it’s supposed 

to be brewing espresso instead of tea? 

The better machines adjust the water pres- 
sure and temperature according to what's 
being brewed. With some, you tell it what 
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‘L really want tea. With these machines, you're brewing each 
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to brew by pushing buttons or adjusting a dial. The Tassimo 
disks actually have bar codes, and there’s a bar code reader 
inside so the machine knows what to brew. 

Do all single-seryes deliver the same taste? 

Not really. In the better machines you'll get what’s called a 
pressure brew. Basically, that means there’s increased pressure 
that’s going to pull more flavor out of the coffee. 

Since these machines brew just one cup ata time, willl 
still need another coffeemaker for dinner parties? 

Not necessarily. If you've ever had a dinner party, you know 


someone always says, ‘I just want decaf, and another says 


cup in about a minute and there’s so much variety, you can 
really appease everyone’s taste. 

I’ve heard some, like the Senseo, can actually make two 
cups ata time. Is that true? 

Yes. You put in two pods and the coffee comes out from the 
two spouts. Others offer a variety of cup sizes. You adjust the 
water, and that changes the strength of your brew. 

Can I use coffee containers interchangeably, or do I haye 
to buy the ones made for my specific coffeemaker? 

Some single-serve machines are proprietary and only use theit 


own containers. Other have containers you can use inter 





changeably. Right now, the more expensiv 
coffee makers are proprietary, but | don’ 
know if it’s going to stay that way. 
Where can I buy containers? Are they 
easy to find? 


| 
You should see a pretty wide variety inf 


stores where these machines are oll 

There’s also a huge offering online. Andg 
because so many are coming onto the mat 
ket, it should be getting easier. 
So are single-serve coffeemakers here to r 
stay, or are they just a passing fancy? 
I can’t imagine they'e going to go away. Ped 
ple are really enjoying the options they offers 


And they're really enjoying the coffee. @ 
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ASK THE BAREFOOT CONTESSA\\\ GARTEN 


Planning a portion...designing a kitchen... doubling a recipe 


Whats the worst thing that ever happened at one of your 


parties, and what did you do? 


IT WAS A BEAUTIFUL SUMMER SUNDayY in East Hampton, and 
I’d invited six friends for lunch. Sounds easy, right? Well, every- 
one in East Hampton has houseguests in the summer, and an 
hour before the lunch, all the guests called to ask if they could 
bring their houseguests. Yikes! Unfortunately, I’d planned a 
menu with all individually portioned things: lobster salad sand- 
wiches and strawberry shortcakes. It wasn’t as though I could 
serve smaller portions of a lobster salad sandwich! I ruammaged 
through the refrigerator, found some leftover chicken salad, 
and told my husband, Jeffrey (with me, right), that if anyone 
asked, he and I were allergic to lobster. I cut the rolls in half and 
made open-face sandwiches. I sliced the shortcakes in half and 
piled them high with extra whipped cream (who would object 
to that?). | changed the table setting from the little one in my 
kitchen to the big one in my dining room and—voila! —lunch 
for 12. I just kept telling myself, it’s about the friends, not the 
food. And the best part was that none of the guests had a clue 


what a panic I was in an hour before the party. 


Are there any rules of thumb you haye when planning 
portions for a party? 

Years of catering gave me some clear guidelines for preparing 
for a party. I used to worry about running out of food, so | pre- 
pared twice as much as I needed. Now I have a better feel for 
it. For the main course, I generally plan 2 pound per person, 


unless there are bones involved. For example, three pounds of 





chicken salad or three pounc 


s of roast filet of beef will serve six 


people. For the vegetables or side dishes, if I’m serving two o1 


three dishes, I figui ound per person. And for dessert—just 


g0 for it! There’s not iore d 


matic than bringing a huge 
chocolate cake to the | if it’s way too big for your guests. 
I'he ingredients aren't pensive, and most desserts will 
last for a few days after Butt ils of glee when 
you serve it are worth e\ t costs 
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How do I know if a recipe can be doubled? 
When I ran a specialty food store, | became an expert in this 
‘The quick answer is that it’s easy to double things you cook ang 
hard to double things you bake. The important thing abou 


doubling a savory dish is to be careful about the seasonings 





If you're doubling or quadrupling a curried chicken dish, fo 
example, you might want to ease into the curry powder ang 
add just a little more salt, to taste. I don’t know why, but in my 
experience, spices tend to be more intense while salt tends t¢ 
lose something in the process. But you can season in stage} 
and taste as you go along. Baking is much trickier. If | have 
to multiply a baking recipe, I'll always try it when I don’t cart 
about the outcome, because it really is an uncertain proces} 
[f I'm baking for a crowd and want to make a coconut cak¢ 
for twenty, I’m much more inclined to make two cakes for tel 
people than to try and figure out how to make a 16-inch cakt 


that will serve everyone. > 


How quiet are Bosch dishwashers? In independent 
head-to-head testing with leading brands, they were found 
to be the quietest by far. So quiet in fact, you may not realize 
they’re on. What you will notice is how simple we've made 
them to use. Features such as ONETOUCH™ and OPTIDRY™ 
automatically choose the proper wash settings for immaculate 
cleaning with unrivalled energy and water efficiency. Cali 
1.800.921.9622 or visit www.boschappliances.com. 
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Do I need to reseason food that’s been in the refrigerator? 


The first rule of refrigerating food is to make sure it’s sealed 


very well. No one wants that delicate lemon angel food cake 
you made for dessert to taste like the pan-fried onion dip you 
planned to serve with drinks! When you're seasoning a dish, 
be sure to taste it in the state—hot or cold—that you're going 
to serve it in. Salt tastes different in something hot than it 
does in something cold; just think about tasting cold chicken 
stock versus tasting hot stock. Only when it’s hot can you tell 
if it’s seasoned properly. No matter how long in advance I’ve 
prepared something, | taste it before I serve it. In fact I taste 
everything before I serve it. The two most important seasonings 
to watch are salt and pepper. They lose their flavor very quickly 


but, fortunately, are easy to correct at the last minute. 


I'm planning a new kitchen. What are the most common 
mistakes you see in people’s kitchens? 

As a caterer, | had the opportunity to work in many kitchens, so 
I’ve seen it all. I’m afraid to say the ones designed by architects 


are often some of the worst, not because they're not beautiful, 


{ 


LOST WNpPof;4ta lit SCdASOTITIZS | 


but rather because the beauty part came before the functio 

part. One kitchen I worked in had a flush bank of refriger|) 
tor, freezers, and cabinets, all along one wall. It looked gred 
but when I needed to take out the milk to get to the crear 
behind it, there was no place to put the milk down. A secon] 
common problem is having to walk all the way around thi) 
center island to get from the sink to the stove; that’s a lot qj 
unnecessary steps. Another mistake I often see is lighting. Yo| 

want two kinds of lighting, and you want them both on dir 

mers. Kitchens often have just overhead lights, which makj 
the overall room look great, or undercounter lights, which at | 
great for cutting and chopping, but rarely do they have bot\f 
done well. You really need both overhead and undercounté 

lighting, as well as dimmers, if you want to eat a romantif 


dinner in the kitchen. ] 


What are some of the things you've learned over the years 
building your own kitchens? 1 
The difference between a kitchen that works and one thé 


doesn’t can be a few simple details, such as where the stove | 


| 


——— 





Finding the perfect garage door can put any homeowner to the test. 


Fortunately, it’s multiple choice. 
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‘My new 8b. Oreck XE Ultra. 
It filters the air 
1s you vacuum your floors 


re 


Sand disappears. Pet hair is gone. 
Dust and dust mites are history and you'll 
breathe easier knowing it’s an Oreck XL. 


Hi, I'm David Oreck. It’s common knowledge that household dust carries germs, 
len, dander, mold spores, bacteria - things you don’t want your family breathing 
| That’s why I’ve created the new 8-lb. Oreck XL Ultra. It’s the standard by which 
) other vacuums will be judged. Because in performance, ease of use, reliability, 
irability and value for your money, it stands alone. Add in a 50% improvement 
Jair filtration and it’s easily one of the most advanced vacuum cleaners money 
© buy. It picks up everything in one sweep, and then traps 99.9% of all harmful 
sergens down to 0.3 microns. That’s 
§50th the width of a human hair. 
(acteria measures 0.4 to 10 microns. 


fi 








sid spores are 10 to 100 microns.) 


e, or foul odor with my XL Upright! 
arantee it. 


SAVE TIME AND ENERGY THE 
CK WAY. My new 8-lb. Oreck 
} Ultra lets you breeze through 
isework. Stairs are a snap. You 
e from room to room. And 
yl use 1/3rd the electricity of 
ually any other brand. In fact, an Oreck XL 


| rgy savings. 


i 
8 FREE TUNE-UPS AND AN 8-YEAR WARRANTY. 

Oreck XL guarantee is so incredible, youll wish your 

ei had it. Odds are you'd go through three other vacuums 


< Just for trying the new Oreck XL Ultra 
risk-free for 30 days, we'll send you a free $130 


Djhe time you own one Oreck XL Ultra. I'll also give you 
flee tune-ups to keep it running like new. That’s a $240 


Sings. Who else offers all that? But that’s not all at 5, See ee 
Be ogee olen all that? 5 Oreck Cord-Free Speed Iron’. There’s no obligation 





WITH ORECK, YOU GET A COMPLETE SYSTEM. Free The shipping is free. With our cordless iron, 


vih purchase of the XL Ultra is my $169 hypo-allergenic : you'll iron in less time. 
E/isekeeper® Compact Canister. It’s great for ceilings, And receive free with purchase my $169 Housekeeper’ Canister 
Hhiture, closets, and it’s a great car vac, too. It’s Strong It’s perfect for everything above the floor. 


Epugh To Pick Up A 16-lb. Bowling Ball.” Call 1-888-767-8971 ext. DC153 | 


or visit www.oreck.com/may 





Oreck Direct, LLC 100 Plantation Road, New Orleans, LA 70123 PBX1 
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BAREFOOT CONTESSA 
designed for 


sits. The classic kitchen arrangement is more important than you 


think. You want the stove, the sink, and the refrigerator to be 





placed in a triangle with enough counter space in between to be 
a ; ee useful, but not so much that you need roller skates to make a cup) 
of coffee. The second most important detail for me is that my, 
work space is outside the flow of traffic in and out of the kitchen} 
People can enter from the dining room and walk out the back 
door without ever stepping into my work space. Also, friends can} 
hang out in the kitchen outside my work space—on stools at the| 
counter and on chairs at the kitchen table—without feeling they're! 
in my way. Finally, since I spend more time at the sink than any} 
where else in the kitchen—cleaning vegetables, doing the dishes) 
and arranging fowers—I start my kitchen plan placing the sink 
in the spot with the best view. Mine faces south with a full-on} 
view of my garden, which makes me happy all day long. 


I’m never sure about which wine to buy. Do you have any 
guidelines? 
I think understanding wine is really difficult. Every time I try 





to learn about it, I get mired in explanations of the soil and the 
vintage, when all I really want to know is what would be good 
to drink with the rack of lamb I’m making for dinner. The best 
advice I ever got is to think of wine the way you might think of 
a sauce: you want something that will complement the dish! 
rather than compete with it. For example, I wouldn't put a spie 
green peppercorn sauce on a delicate filet of sole, so I shouldn’ 
serve it with a big spicy Burgundy wine. This is where a crisp 
fruity white wine such as a French Sancerre will be perfect. The 
second thing to think about is the classic saying, “What grows 
NEW! STRETCH PIQUE T-CUSHION IN GARNET : : . 

: ee together, goes together.” If you're serving a Provengal dish with’ 
tomatoes and olives, think of a full-bodied Provengal wine such) 
as a Bandol. In the end, though, I usually concentrate on the 





food and rely on a good wine merchant to put me together with 


the perfect wine for dinner. 


What’s your favorite wineglass? 

I'm a traditionalist. I know that it’s very chic to use a rounded bowh 
wineglass, but I prefer a stemmed glass, for two reasons, both form) 
and function. First, a footed glass is held by the stem, rather than! 
in your warm hand, and tends to keep the wine at the tempera! 
ture it was meant to be served. But I also have a design reason for 
it. Everything on the table is flat: the dishes, the silverware, the 
napkins. If the table decoration is tall—maybe some pretty flowers 


in the center—stemmed wineglasses make a transition from the 





flat plates to the tall flowers. Plus the glass adds a little sparkle to 
the table when you light the votive candles. If the plates are flat 


the water glasses are low tumblers, the wineglasses have a stem 





and the flowers are a little taller, the interplay of colors, textures 
and heights will make your table a more beautiful setting. The 
wineglasses I use are the Amitié pattern, made by Cristallerie La 


Rochére. You can order them at www.lafermedelamer.com. @ 


Ask about our fabric swatches . 


1-800-518-5177 
Or visit www.surefit.com 









Your life. Your deck. 
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DECK & SIDING 


Benjamin 


rT enhance # protect = renew <span ff Moore 


Paint 
}) Complete UV protection 
Hf resistant = mildew resistant 


RP 1 
aie Exclusively at sou local Danes ahINEE 
Benjamin Moore*® store. benjaminmoore.com 








E16 Benjamin Moore & Co. Benjamin Moore and the triangle "M" symbol are registered trademarks, and The Leader in Paint & Color is a trademark, licensed to Benjamin Moore & Co 
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Sunrise breakfasts, moonlight suppers: our reviewer is enchan 
recipes in by Meredith Brokaw & Ellen Wright 








DEVON S FRED ERIC. 


ted with the down-to-eart 








ASA BIG APPLE GIRL who does not look particularly good in jeans and cowboy boots, I had never 
heard the siren call of cowboy country until I opened Big Sky Cooking (Artisan, $35), Mer 
edith Brokaw’s love letter to her family’s second home—a ranch in Montana. 

With coauthor Ellen Wright, and with the help of beautiful photographs, Brokaw gives} 
us a vivid sense of ranch life and what it means to live 17 miles from the nearest town. With 








no corner store to run to and no gourmet supermarket anywhere, this is all about straight 





forward, easy-to-find ingredients. 
One thing the Brokaws have that most of us do not is a freezer full of meat that is not 
beef. Unless someone in your family is the hunter/gatherer type, it’s unlikely that you will 


: a an 
be making bison burgers or elk pepper steaks. Although if you're tempted, these meats, like 





rrr ri rent mee 


everything else under the sun, are now available on the Internet. | 

Wonderful essays by local friends who happen to be some of America’s best writers—like 

lim Harrison and Tom McGuane—bracket the recipes. And there’s one by Tom Brokaw, Mer 
th’s husband, who dreamed of a cabin on a trout stream—and ended up with a ranch. 

Uhere’s lots of good summer cooking in this book, lots of stuff for grilling—an excellent 

cipe that I tried anda butterflied turkey that intrigued me enough to want to tty 

wd. There are all manner of farm-stand vegetables and easy, fun-desserts. I'l deft 

this book come fall, for the southwestern short ribs, the gingerbread cake, and 


st recipes that seem ready-made for an all-American Thanksgiving. > 
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COOKBOOK 


DEVON BAKES PINWHEELS 


A OvUISIE Bee AUT IR ok 


alone. You'll want to try other 
cheeses (Sharp cheddar comes to 
mind) and start adding other 
things —like very crisp bacon. I've 
always relied on Pepperidge Farm 
frozen puff pastry, although | now 
see other brands alongside it inthe 


freezer section of the supermarket. 


When you make them, roll the 
dough as thin as you possibly can 
and cook them until they really have 


ome color—not just beginning to 


sut really golden brown 


mint 
DFU 


es 


4 ounces Roquefort blue cheese 


































EASY 
ROQUEFORT 
PINWHEELS 


MAKES 10 TO 12 PINWHEELS 


These delicious munchies are buttery, 
with that wonderful blue cheese taste. 
Easy to make, too. Buy the puff pastry 
in your grocery store and you'll have an 
hors d’oeuvre ready in less than thirty 
minutes. Nothing to be ashamed of if 
you can get in one more sunset ride. 


1 sheet frozen puff pastry 
(half a17.25-ounce package), thawed 


1 large egg, lightly beaten with 
1 teaspoon cold water 


Preheat the oven to 400°F. Butter an 
8- or g-inch baking dish. 

Open the sheet of puff pastry and 
flatten with a rolling pin. Crumble the 
blue cheese on the sheet, leaving a good 
inch-wide border all around. Roll up the 
pastry the long way; cut into twelve to 





fourteen ¥2-inch-thick slices with a 
sharp knife. Place the rounds in the 






prepared dish; brush with egg wash, 
Bake until puffed up and golden brown, 


10 to 12 minutes. > 


Serve them warm, with olives, 
salted nuts, and white wine or rosé 
for an almost instant and quite 
sophisticated cocktail party. Or 
serve them for lunch with soup ord 
salad. ! promise they will disappear 
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Schonbek crystal chandelier, you reveal a love of 
inary, anda aot for the history of design. Schonbek 
chandeliers since 1870 in Bohemia. 
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The simplicity of 
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optic crystal. 
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BEYOND LIGHTING? 
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COOKBOOK 


WATERMELON 
AND FETA SALA 


‘ er SERVES 6TO 8 


In Big Timber, a town of seventeen 
hundred people just northeast of us, 
lives Susan Pauli, a great gal and 
wonderful cook who is in great demand 
as a caterer. She makes this unusual 
summer creation as soon as the local 
watermelons have ripened. The pink 
color is gorgeous, and the salad travels 
well. Who would have thought that 
feta cheese and black pepper together 


would enhance the taste of watermelon? 


3 cups 2-inch chunks watermelon, 
seeded 


1 cup crumbled feta cheese 


Coarsely ground black pepper 
to taste 


Y2 teaspoon red pepper flakes (optional) 


In a large bowl, combine the watermelon, 
feta, and a few generous grindings of 
black pepper. For a little more zing, add 
the red pepper flakes, if you like. Serve 
immediately. 




















DEVON MAKES THE SALAD vill ma is ano-brainer. | used u—my family 
d pi S r aste it until | 
insisted, and then they loved it and 
he jreat time talking about 
( ) ll the other weird and wonderful 
day | can't tl 
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\& FREE Design Guide | 
Mm 1-800-841-7261 


www.BudgetDesignGuide.com 


Over 1,000 Style Consultants * FREE incHome Consultation 
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OUSE BEAUTIFUL 

has a new message these days: American homes, American life. As 
much as | am charmed by a London drawing room or a garden in 
Provence, I really believe that Americans need a magazine all our own, 
about our houses, about the w ay we live. The American home is 
constantly changing, and House Beautiful is going to be there as it 
does. In this issue we look at some of the big themes in American style 
today, in five houses from Delaware to California. Also in this issue, 
we are pleased to announce our 2006 Giants of Design. We honor, 
from top right, Chuck Williams, the founder of Williams-Sonoma; the 
interior designer Bunny Williams; the photographer Julius Shulman, 
whose pictures you probably don’t realize you know; the fashion 
designer Vera W. ang; and the architect F° rank Gehry. Not only are 
they “all Giants, they. are all American Giants. 





ee 


> 
STEPHEN DRUCKER, EDITOR IN CHIEF 
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The living room wall color, Benjamin Moore's Lavende tee .was chosen 
to'match the bit of lavender in Lee Jofa’s Bryanstonapd-blocked cot- t 
ton covering the pair of slipper chairs. The custom sofa is covered in 
Kathryn M: Ireland's Paisley Stripe. 


























uld you explain that? 

I, it’s a light-filled 1920s English country-style house with 
dor inclinations, so it needed a friendly English quality. That 
ssic, let-the-dogs-into-the-house feeling also suits my clients, 
| and Mark Freeman, who have three young boys. 


w exactly does the house speak Los Angeles? 

e most L.A. thing that this house represents is the youthful- 
ss of bright, fresh colors that are happening now. It’s also in 
middle of Beverly Hills, which doesn’t hurt. 


s there anything about L.A. style you tried to avoid? 
.can be a corny place. For the life of them, people can’t see 
difference between contemporary and trendy, so many houses 
up looking like a gift show. You need some things that will 
| be pretty and give you emotional satisfaction in ten years. 


ere did your inspiration for the house begin? 

e dining room wallpaper. The jade green background is 
lly vibrant—a young color. I love the pattern, too—those 
noiserie birds on the branches. The dining room is really 
fancy party dress of the house. 


ong, clear color on walls can easily seem juvenile or con- 

ntational. But you've used them so artfully. 

ve a huge drawer for any color I come across that I like. Right 
it contains a pink napkin from the Beverly Hills Hotel, a 

rd from a broken green vase, tear sheets from magazines, some 

colate-covered coffee beans, and red and soft pink boxes from 

tis pastry shop. I had to buy pastries in order to get the boxes— 
woman working there had a hard time believing me when | 

, I don’t care what you put in them.’ You can bring such 

gs to the paint store and they'll match them for you. 


you furnish and appoint a room with bright walls differ- 
ly than you would a room with subdued, serious walls? 
he pink study, I used a lot of traditional English furniture 
traditional textiles to balance it out so it doesn’t seem like 
-wee Herman. You have to know how far you're going! | 
puta lot of navy with the pink so it doesn’t seem too kitschy 
00 cutesy, like a baby girl’s room. I wanted it to come off 
re zippy and fun, more eccentric English. 


there other decorating techniques for those who love 

ng color but fear amusement park results? 

re are a lot of recipes to making a wacko color more bal- 
ed. One would be to use very masculine furniture, or else 
ar, dark modern furniture. In the 60s the decorator David 


mi READ | This is the perfect American family home. It’s optimistic, comfortable, 
nd colorful. What would you call the style of the interior in general? 
EsIGNER Mary McbonaLD] Let me think... How about Los Angeles—English? 


Hicks did a wonderful hot pink room, but everything else in 
the room was very traditional, subdued and chocolate brown. 
There wasn’t much foofy stuff at all. It’s all about balance. 


Let’s talk about the living room. 

Once I had that green chinoiserie wallpaper in the dining 
room, I knew I wanted to bring green in here as an accent. But 
we wanted it more subtle and calming. I found a romantic, 
feminine, flowerly Lee Jofa cotton print, which I put on a pair 
of slipper chairs that I designed. The print has moss green 
washed-out chartreuse and a little bit of lavender gray in it. I 
pulled the lavender gray wall color from that. 


The room has an unusual but graceful furniture arrange- 
ment—two seating groups bisected by a chaise. 

I try to get more than one seating group into a living room— 
sometimes it’s two or three—but they have to ow and somehow 
be open to each other. That’s why I put that chaise there [see 
page 12}. I designed it myself, taking the basic dimensions of a 
Louis Seize bergére, then I shortened it, stretched it, and took 
an arm off. The chaise opens up both sides of the room. The 
people sitting in it can talk to the group seated on the sofa by 
the fireplace or the people in the window seat. 


Tell me about that tiny table next to it. 

The chaise needed a little drinks table. This one is Indian, 
inlaid with mother-of-pearl. | like that it’s ebonized with a bit 
of white to it, because I have that large black-painted chest in 
the corner. If I have one dark piece in a room, I like a little 
sprinkle of dark throughout the room to balance it. 


Where did you find it? 
From a catalog called Wisteria. | have every catalog known to 
man. I know every cheap and chic thing you can buy. 


The master bedroom is the only room where the color is 
really muffled. How did that come about? 

The bedroom was all cream when | entered the picture. I wanted 
to paint it brown and have all this pink in it. But I got nixed there. 
Mark wanted it to be soothing, nothing too dark. So I kept the 
cream carpet and walls. | chose cocoa-taupe for the bed treat- 
ment and as an accent color for the side tables. I also painted 
the inside of the shelves with it so things would pop. My next 
suggestion to my clients was, why don’t we paint the walls light 
pink? But Mark couldn't deal with it. He said, ‘No more pink!’ 
He threw us a few pink bones, but that was it. 


PRODUCED BY DORETTA SPERDUTO 
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The family room's custom sofas are covered in Raoul Textiles’ Ocean 
Flowers in Pimento. The biue and white Chinese export-ware vases 
are available through Mary McDonald Interiors. The table is skirted 
in Cowtan & Tout’s Rafaello. The framed wallpaper panel—Zuber’s 
Les Incas—was chosen to give the room a south of France feeling. 
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VE: In the master bedroom, the walls are painted Benjamin 
yre's Shenandoah Taupe. The headboard and bench are cov- 
\ in Brunschwig & Fils’ Pierre Taffeta Stripe. Porcelain vases 
the shelves are reproductions from Ceylon et Cie. RIGHT TOP: 
Jonald designed the chaise and covered it in Raoul Textiles’ 
u pattern in Kiwi. RIGHT BOTTOM: Botanicals from the Paris 


market were framed in gold. FOR MORE DETAILS, SEE RESOURCES 
Ri 
Wr. tt a 











73 





On the back porch off the dining room..a collection of sik and 
cotton throw pillows from Nest are om is \mtage iron day bed. 
The antique chandelier and painted white “°- tati@apé from the 
designers’ store 21 Arrondissementin He. —=:\rg, Calffernia. 
OPPOSITE: A pair of 1930s French iron chairs fr. 
green mosaic side table with iron base from?! Sardener. 
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INTERIOR DESIGN BY MYRA HOEFER DESIGN 
INTERVIEW BY ALEXANDRIA ABRAMIAN-MOTT 
PHOTOGRAPHS BY RAY KACHATORIAN 
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ALEXANDRIA ABRAMIAN-MOTT: From the outside, this house 


looks like a classic American cottage. There's the front 5 
porch, the swing, the old lampposts. Then you walk through 
the door and—Bam!-—you're no longer just in a small town in 
Sonoma County, you're also in Provence. 

INTERIOR DESIGNER MYRA HOEFER: The previous owner had 
put in concrete floors and ceiling beams and industrial railings. 
When I first saw the house I didn’t like it much. The scale was 
all off. But when you walk in, you see straight through to the 
back of the property, which I loved, and suddenly you're look- 
ing at old citrus trees, persimmon trees, a terrace, an arbor with 
wisteria. So we played off that, and gave the house a South of 
France look. INTERIOR DESIGNER GINA GATTUSO: But with 
a fresh California twist, too—all the white slipcovers and then 
all those hot colors that we added. This is what my mom and I 
are known for. 


As a mother-daughter team, do you have a divide and con- 
quer approach? 


MH: It’s not about division of labor. We really collaborate. 


Cottage architecture seems like feminine architecture, ina 
way, but it sounds like the renovation masculinized every- 
thing. How did you counteract that? 

MH: By bringing the furniture up to scale so that it wasn’t over- 
whelmed by those big beams, and then bringing in pieces that 


have a certain whimsical quality | 1 up all of these hard 


surfaces. But we didn’t want pieces that were dripping wi 
femininity. The owner is young and single, and she does 
want to drive men away with things that are overly feminin 


What else drove your design choices? 
GG: One of the most important things that steered the desi 










was that the owner comes from a very important wine fam 
and she entertains a lot for family and friends, and then she bi 
wine functions here for people in the wine-making industy 
So it’s a lifestyle house. 


At 2,000 square feet, the house isn’t that big, but there ar¢ 
at least six or seven areas where she can entertain guests. 
GG: This house really did have to be about entertaining, an 

had to be the kind of place where you could either come al 





up or just in shorts. ‘There wasn’t enough room to have for 

and informal areas, or where lots of people could sit in one ar 
so we created these smaller seating areas that flow, one intot 
other. We didn’t cram it with furniture, so you keep that flo 


The dining room certainly flows onto the back porch throug 
that disappearing window with the pocketed glass doors. It 
like the house spills onto the garden. 

GG: The house is very much about the garden, and the fab 
colors are fresh and summery. MH: We didn’t go crazy with col 
on the furniture, so we mostly brought color in with pillows. Y 
can be bolder with a pillow than with furniture. 


You used four different colors of stripes on the dining chairs 
That's pretty bold, too. Not necessarily easy to pull off with 
out it looking chaotic. 

GG: The white settles it down on those stripes. It gives the 
uniformity. It’s all the same fabric, a great thick Indian cotto 
Throughout the house, the fabrics are mostly either Indi 
cotton or linen. 


The back porch looks so pulled together and inviting, and y' 

the bed and chandelier are rusted, the jasmine’s growing wil 
GG: The day bed is kind of small, for one thing, and it’s cover 
in tight matelassé, which makes it look tidy and tailored. Andh 
ing that back trellis also defines the space without enclosing it 


You used slipcovers in a looser way on the dining chairs. 

MH: More important than whether it’s a tight or a loose slipeov 
the furniture itself has to have those really classic shapes. We! 
relaxed formal pieces of furniture, like those Louis XVI chal 
in the living room, by upholstering them in raffia with natu 


muslin cushions to give them a casual look. 


| see that you ended up keeping the concrete floors. Was th 
also about being casual? 

MH: When we brought in the furniture and these color 
Tibetan wool rugs with flowers, the floors went from feeli 
cold and off-putting to being beautiful. | admit it. They aet 


ally work. Now the whole house is a lovely nest. 











In the living room, the Postobello sofa is upholstered in oyster 
linen. Pillows are Decorators Walk cotton damask. Console from 
Astier de Villatt ; sconce from Shades of Light. oprosiTE: A pair 
of Hanna French chairs from Oly are upholstered in raffia and 
white canvas. Armoire from Astier de Villatte has a limed oak 
finish; Avignon rug is from Alexander's Decorative Rugs. 
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Ce ee Cel em ili) Aca Prraer Bo th 
yntown Healdsburg, in Sonoma County. The cottage w was rat 
0. Thai silk and cotton pillows from Nest. OPPOSITE: Wi ia} 
ea rer Le et) is covered in Le Jacquard tet ate 
4 s Fleur de Lotus tablecloth. Nae iron and wood bistro chairs 


ilable at ra ee ee ee ee earl e Ee ehir la 
imon Pearce. FOR MORE DETAILS, SEE RESOURCES. 
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The lamps and ottoman in . *e« livi 


Foor 
Spidell chairs are from Glant. Carpet 
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INTERIOR DESIGN BY MONA HAJJ INTERIORS 
INTERVIEW BY PENELOPE GREEN 
PHOTOGRAPHS BY ERIK KVALSVIK 
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THIS PAGE: In the kitchen, architect Wayne Good designed open shelves on open supports so you ca t 0 t| 
the ocean beyond. The rug is an antique Hamadan from Seymourgh International in New York. OPPOSITE: For the co: 

plash, Hajj used honed, semi-polished bluestone because it's practical—hard to stain—and because the color is reminiscent o 
The blue and white platters,opposite, are 19th-century Persian, from the MH Collection; the biue polka dot-plates are vintage Tiffe 
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ELOPE GREEN: Your palette is delicious. The colors are so 
tle and soft, like sand, sunshine, and the sea. It really looks 
a beach house. 

ERIOR DESIGNER MONA HAJJ: Originally, it was a devel- 
rs idea of a beach house, dark and horrible. There were two 
rs of three little rooms, with everything covered in dark panel- 
. Wayne Good, the architect, and I came up with an American 
tage look. Wayne wanted to refer back to turn-ofFthe-century 
ch houses, which he did by opening up all the rooms, ripping 
the old paneling, and using board-and-batten paneling. 


o are your clients? 

ouple from Washington, both in business. ‘This was a house 
yd inherited from her parents. We've worked together a 
g time; this is our fourth or fifth job together. They are very 
litional in their tastes, but very laid-back and low-key. This 
weekend home for them. 


"s talk about your beautiful colors. 

ranted it all to feel light, like the beach, but have a level of 
iness that comes from fabric textures, or how puffed is the 
a—how do you say it?—the depth of the down. In the living 
m, the sofa fabric is cotton velvet, the chairs are cotton and 





wool chenille. I’m really sensitive to colors and textures. | grew 
up in Beirut, my family was in the textile business, and I use 
textiles in my work from all over the world. Most everything here 
is pale blue and cream. ‘The paint is the same tint of cream 
throughout, in a satin finish, which gives the paneling more 
depth. Painting the whole house the same color makes the small 
spaces feel more open, more continuous. 


Mmm, chenille and velvet. Your fabrics are very touchable— 

| want to pat everything. 

Exactly! [ love how things feel. ‘That’s what it’s all about, to 
make not just a beautiful place but one you feel comfortable 
in, one you can really use. You don’t ever want to feel intimi- 
dated, especially in the American way of living. 


You mean because for Americans there isn't much separa- 
tion between public and private in a house? 
More it’s this culture of hard work. People are very stressed, 


and when they come home they want a welcoming. 


The living room is small, but | see at least two seating 
arrangements around the sofa and in front of the fireplace. 
More than one grouping, instead of one huge arrangement, 
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The high-back chair in the dining room is upholstered in Old World Weavers fabric, side chairs in Rose Cumming velvet. 
opposite: The ottoman in front of the living room fireplace was designed by Hajj. Savannah chaige from Scalamandré. 
[ 
























Jakes a room feel cozier. I like to use a lot of ottomans. There 
e two here, which could expand the seating into four or five 
}fferent groups. They are both my design. ‘The one in front 
i the sofa is also a serving table, with shelving underneath. 
s soft on top and very generous—4z by 50 inches—which 
eans it’s very practical. 


»u mean it’s for books, feet, children, small animals, drinks, 

id food? 

solutely! I wanted something that’s in between a soft otto- 
an anda table. It’s also 17 inches high. 


ropean Seat heights are typically 15 inches and American 
es are 18, so your ottoman is just under seat height for that 
erican sofa. 

rrect. If you were a proper social lady having your tea, you 
uld sit properly with your feet on the ground and the table 
uld be lower. But if you're a working woman like most of us, 


u want to put your feet up. 


th a pillow at your back. These pillows have a kind of subtle 
‘mph. Where are they from? 

} ever design pillows for a room, I choose them at the end. We 
Wve a pillow room in our office, filled with hundreds of pillows 
Pve made from antique textiles, trimmings, and fabrics from 
} over the world. When I’m stressed out I go in the pillow room 
d work on pillows. When the job is installed, | take a lot of 


lows with me, and just play. I see what works with the light. 





<r eETRr Cenret eonere aeemcenterettes 





| like how in the dining room you've surrounded the table with 
completely different pieces. 

The whole look is to feel unserious, thrown together—the 
objective was to create an inviting, relaxed retreat. So, the table 
isa French wine tasting table; the walnut and rush bench is 
also French, early-19th-century. The high-back armchair is 
English, and so are the two Chippendale dining chairs. And 
the kilim is semi-antique, from Turkey. 


Upstairs, you've continued your blue and cream palette, 
except for the master bedroom. 

Pink is her favorite color, and she wanted a pink bedroom. | 
always do the master bedroom to the woman's taste, because it 
is her place. He can come visit, but it’s all about the woman. 
She’s very dainty and delicate; she’s a businesswoman, but of 
the old school. This whole house was a bit of a push for her, 
because she likes very traditional things. She'd say, “You're push- 
ing me, Mona, youre pushing me!’ That textile on the chaise 
isn't something she’d consider, she’s more of a floral person, but 


I could give her that feeling with the Aubusson rug. 


You are Lebanese, working in Baltimore. That gives you a 
unique vantage point from which to view American style. Is 
there such a thing as a mid-Atlantic style, something dis- 
tinct from the Northeast or California, for example? 

I really don't believe in style. It’s about people, how they live. 
| do believe in great design, in elegance, comfort, and simplic- 


ity. Style is something forced. proDUCED BY EDDIE ROSS 
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The bed and the chaise are upholstered j t in Tile by Zax fabrics. Pillows are Hajj designs. Aubusson rug was bought at 
auction. RIGHT: Chinese bowls between th guest rocms are from Richard Sindler Antiques. FOR VV ET 
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ak sofas and chairs from Sutherland are covered in Perennials Outdoor Fabrics. The Indonesian coffee table is from Bo Tree; ceramic 
Je table from J.F. Chen. opposite: Entry doors from Arte de Mexico. Andrews designed the lanterns, made by New Century Iron Artisans. 91 
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Teak farm table, anging lights were designed by Andrews. French iron spoonback chairs 
from J.F.Chen. Floc - blend flagstone. opPosiTE: Mexican tiles add detail to the garden wall. 










































EXANDRIA ABRAMIAN-MOTT] The indoor/outdoor life is practically synonymous 
th Southern California. But this takes outdoor rooms to a whole new 
el. This is an outdoor house. There's a kitchen, a dining room, a sunken 
ing room, and that oversize fireplace. [DESIGNER JEFF ANDREWS] | wanted {his 
be real living space. | didn’t want to just do a patio. We live in a climate where 
U can spend most Of your time outside 


re’s even an “upstairs” room—a fire pit with seating. ible. And with the oversize lighting and some of the accessories. 

s house is ona steep hill in Studio City that takes up almost — And then just the scale of the dining room table. We didn’t put 

ull block. I broke it up with various garden levels. We actu- a formal dining room in the house, but the owners wanted to 

added a second address so that you can enter the house _ have the option of doing large dinner parties. You can get 12 

nm the top tier instead of from the bottom of the hill. By people at that table. 

time you walk down all those stairs and get to the outdoor 

ms, you don’t even have to go into the house to feel that — And they do all the cooking for entertaining out here? 

re already in it. The sense of home starts on the outside. The kitchen out here is probably more functional than the 
one inside. It’s got all the Viking appliances—a refrigerator, a 

ertainly feels homey. It all looks so comfortable. dishwasher, a warming oven, and then that big, hunking bar- 

thing most people do is treat outdoor rooms too much _becue. It’s also got great lighting. 

outdoor rooms. ‘They automatically think metal and mesh 

aiture when they think outdoor furniture. Everything isa | What was the philosophy behind your color palette? 

d surface and it just doesn’t feel very inviting. People say [| kept the warm colors inside, where the rooms tend to be smal] 

door rooms are about bringing the outside in, but this is and boxy, and outside I used cool greens and blues to comple- 

ut bringing the inside out. It’s about taking the functional- ment the natural environment. The fabrics are all Perennials, 

nd comfort level outside. which are resistant to fading and mildew and water. Then I 
added yellow cushions for a little pop of color. 

can everything stay out here, rain or shine? 

, because getting things that are weather resistant isn’t So all the furniture stays out here year-round. Do the owners 

iting now. There’s so much out there that’s not just about —_ actually use it year-round? 

ability and quality but the comfort level, too. And youcan Yes. They do everything in the outdoor rooms—showers, 

ays find other ways to do things. kids’ parties, cocktail parties. This year they're even planning 
on having Thanksgiving dinner out here. They use it all the 

has? time, winter and summer—especially summer nights, when 

e walnut, which I’ve used throughout the house, but it’s the temperature is perfect. pRODUCED BY EDDIE ROSS 

weatherproof, so | went for teak out here. But the trick is 

you have to keep teak well oiled to maintain that rich color, 

Ise it turns silvery. 


t about those blue chairs? 
popped in those bright blue iron French spoonback chairs 
dd color and an eclectic mix. The other thing is that I didn’t 


ing is brand-new Sutherland furniture. The coffee table 
jhade from an old teak piece from Indonesia. | wanted it all 
have a sense of history and to not look like it came from a 
ching set. 


"ve used accessories as if you were designing interiors. 


re important than accessories, I think the key component 


did you do that? 
1ere, there’s drama with that huge fireplace that’s like, four 





igh, just the interior of it. When that’s roaring, it’s incred- 
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FOR MORE DETAILS, SEE RESOURCES. 
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“ennials Outdoor Fabrics line the curved concrete sofa. 


hf 


ae rt 
ie} dean 








Has 


es Sa eS 


Se 


NAA. 


Teas 






































ing stone? That's interesting. How do you do that? 

1 just play around. I always say it’s easy to do anything three 
itsquare. I'll use black waxes or water stains to get the look I 
‘nt—a sort of softness, sort of dirt. And then I give it to some 
or, unsuspecting workman and say, ‘Here, you do the rest.’ 


dhe pulls it off. 


pretty convincing. And you've actually made that oak-paneled 

sakfast room look J.P. Morganesque. 

ach of that is thanks to architect Andy Giambertone, but we— 
it's me and Todd Gribben from my office—added things like 

pse 17th-century-style chairs, and we painted them dark, dark 

pen. Sometimes when you're shopping, you can find some- 
ng from 1910 or so with good lines, and paint or refinish it to 

k better than new. We also put that tapestry-like fabric on 

chairs because it’s incredibly forgiving for children. 


"ve used fabrics thoughtfully throughout the house. 

» love to use old fabrics and unusual textiles, because they keep 
om from looking like you just walked into some fabric place 
l ordered it. Of course you have to have the new things, because 
1 have to have that 30 yards for the sofa. But then the needle- 
nt or embroidered things give it all a depth, a layered look. 


as sort of astonished, though, to see that you hung that com- 
ely naked TV over the fireplace in the family sitting room. 
n't mind seeing the television. It’s such a part of our lives 
ay. Of course it could be hidden, but then you've always got 
bpen the doors, or leave them standing open all the time. 
d frankly, when that T'V’s on, it kind of looks like a painting 
iging over the mantel. It may be a ‘painting’ of Desperate 
usewives or American Idol, but it’s still sort of modern art 
r the fireplace, and part of what makes a period house seem 
rent, not stodgy. 


2n your wing chairs manage not to be stodgy. 
fat’s because theyre kind of ‘modern’ wing chairs; they have 
Jean, almost sculptural shape to them. But without reading 


ps and tables, chairs are completely useless! | always say 
fh can never have enough of both. 


szor PRISANT] SQ HOW does one go about making a brand-new house 
bok like it's been here forever? [pesicxer sunny wittsams] \Vell, first, by 
tung a huge amount of effort into things like hand-scraping floors, 
BING stone, and doing hand finishes. 


And do you ever take your clients shopping with you? 

With these clients, we had a wonderful trip to the flea market 
in Paris. Naturally, we got there early in the morning, when 
it’s pitch black dark and freezing cold, and the husband’s face 
just dropped, because the dealers are opening up the stalls and 
there are all these piles of junk and he’s saying, ‘What are we 
doing here? It looks like grandmother’s attic.’ I told him we 
could certainly go back to Paris to all the fancy shops where 
everything is in good condition. And then he thought about 
that for a few minutes, and as cold and miserable as he was, he 
decided to stay. Now I'm doing an apartment for this couple, 
and they can’t wait to go back! 


Antiques do predominate, but there are certainly several unex- 
pected touches here-like that rug in the library, and the dressing 
room mirror. 

Yes. Sometimes I just decide I’m not going to do something— 
like not putting an Oriental rug in the library—because it’s 
too easy. That rug makes it youthful; makes it today. And in 
the dressing room, | didn’t want just to mirror the wall. The 
triptych mirror looks like an armoire when its doors are closed, 
but open, you have the three-way views. 


And speaking of mirrors, what about that drop-dead mirrored 
bed in the master bedroom? 

My client saw a picture of it (it’s my own bed—designed by 
the famous French firm Jansen) and loved it, and the mirror 
man said he could copy it. By the time he finished it, he swore 
he’d never do that again. 


You put shelves full of shells in there too. Why shells? 
Books, I decided, would really be too heavy for the room, and 
I just loved the idea of all those creamy whites and silvers. 


You seem to love your work, period. Do you lie awake at night, 
decorating? 

‘That’s the way I fall asleep, thinking about what to do with this 
job or that. So there Lam. My dogs are sound asleep, and 'm 
wide awake filling bookshelves. It’s better than counting sheep. 
PRODUCED BY SENGA MORTIMER 
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and marble. OPPOSITE: The hanging behind the dazzling 
bed—dressed in Pratesi sheets—was embroidered in Ind 
blue-gray silk carpet was found at Beauvais, and the an’ 


from Evergreen is covered in antique needlepoint. 
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Bunn \ : Al FeTe Te interior designer 


“want to be-~at home more than anyplace mon ie) 
sorry for people who are always trying to run away. 


Maar) sh aaa a >a thle 
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nore than al nything there is 
er CO! eee n that a house 
its garden should be one 
years ago she opened 
sillag 1 ornament| 
and f Furnishings 5 st lop on the 
nota bly gardenles Ss island of 
Manhattan. “It was all about 
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“T WANTED the ‘Greek temple’ folly i 


my Connecticut garden to feel as if the 
trees came out of the woods and made 
a building. ...When I started my owl 
garden, I realized that houses and gai 
dens go hand in hand. One is part of the 


other, and that relationship is one of the 


TH eRe roe 


first things I think about when I’m doing 
a house. I go into the living room anc 
think, what am I going to look at when 


WRT 


look out the window? Where am | going 


to sit when I sit outside?” . 
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“MY GENERAL RULE IS, the bolder the 
scale, the more interesting the room. 
This huge stone-topped table could go 
out in the garden, but I decided to use 
it as a desk. The carved wooden lambs 
came from Mrs. Parish’s estate. Then 
there’s a beautiful ivory box, a little 
Wedgwood pitcher, an incredible French 
Aptware urn. What I really like is to have 
a lot of different things mixed together. 





In design, you want to take some of the 
past, bring it to the present, and think 
about the future. That’s when it becomes 
timeless. I’m always trying to capture 
that amazing warmth I felt growing up 
in a big family in Virginia, where Sun- 
day lunch was often 20 people from 2 to 
80 years old—with me falling asleep on 
my great-uncle’s bird dog. It was always 
about families and hospitality. | want 
LWAYS FEEL humbled by nature. You to make whatever I do feel like that.” 

) this little seed in a pot, and the next 
Ing you know you have this amazing 
Ficula blossom with soo colors that 
4 couldn't even begin to capture ina 
vercolor. So | find it very spiritual to sit 
‘ny conservatory in the middle of win- 
~with the sun pouring down through 
) skylight and the room smelling of 
“nine. I think nature creates atmo- 
sere, in a way I could never do with 
jects. When the vines are growing and 
)gling over the doorway, there’s some- 
og kind of intoxicating about it.” 
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Case Study House #22, 1960. 


“ORIGINALLY WE PLANNED to do a : 

photograph inside the house, looking @i_. | 
enh mie he house loking A A 

out. 1ese two girls were just sitting ie ws bs ot) be iy 


there talking while we were setting up. sty 


While my assistant was adjusting the —- 
lights, I went outside to enjoy the view. 
Suddenly I saw what was happening. 
lhe girls were sitting in the house like 
an X-ray photograph. I knew it would 


make the picture. I ran back inside 


ind said to the girls. just sit there, don't 
mo hey had no idea what I was 
doing. Neithe1 |. Little did I dream 
we \\ going t iething as sen- 
ational as what we |. One never 
KNOW vh ts going t 
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“THE IDEA was that he | Pierre Koenig, 
the architect of the house] just came 
home from work and was playing some 
music for his ‘wife.’ She’s sitting on the 
couch, which I set in the foreground. 
It wasn’t there originally. I said to her, 
just raise your arm over the back of the 
couch. People saw the ring on her hand 
and thought she was Mrs. Koenig. She 
wasn't. She was a professional model | 
used from time to time. Pierre said to me 


afterwards, ‘Let’s take the picture with- 





out me and the girl.’ We never used it.” 
Case Study House #21, 1958. 


WAS IN THE HOUSE with Mr. Neutra 
ing interiors. The sun had just set, and 
joticed the alpenglow on the moun- 
ns. The sky was beautiful. I picked up 
y camera and started walking. ‘Where 
b you going?’ Mr. Neutra called. I said, 
here’s something wonderful happen- 
& outside” As I passed Mr. Neutra, he il 
hsped my arm and said, ‘No, we've gol 
ifinish the interiors.’ I tore myself free 
ld went outside and set up the camera. 
he photograph took about 45 minutes, 
jcause it was a very complicated expo- 
ire. Mr. Neutra didn’t say anything 


; 7 
hen he saw the photo. He was think- 





g only about his architecture.” 
Kaufmann House, 1947. 


113 





tastemaker 
yped design. The word 
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Fall 2006 ready-to-wear. 
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“THE WORLD HAD EVOLVED very, very 
quickly, but bridal had been left pro- 
verbially in the dust. I couldn’t quite 
understand why it had remained so 
untouched by the revolutions and evo- 
lutions in fashion. | was surprised there 
wasn't more vision, more exploration, 
more choice.... A sketch for me is just 
the beginning. We have a full-time, in- 
house fit model because I like to create 
the clothes on the body. ... I think a 
6 jacket with 17 layers of sleeve 
be great for photography, but it isn’t 


ant to a woman's life 








“YOU BEGIN WITH FABRIC, or you begin 
with materials. It could be pewter or 
| one of the new composite metals. That's 
where you can really bring in a whole 


new look, with that blend of technol- 


I was not certain that the bridal concept 
would translate into home. When we first 
started our tabletop business with Water- 
ford Wedgwood, I was skeptical, but it 
did well right from the beginning. We've 
developed so much in terms of fabric and 
technique and detailing in our clothes. 
I'd love to be able to translate all of that 
into sheets and towels and pillows.” 


ogy and design... ..[o be really honest, 
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“el? 


I’M ALWAYS DESIGNING. The quietest 
time I have is after the kids are asleep, 
from about 11 P.M. to 2 A.M. I try to recall 
things I’ve seen, and sketch. Not neces- 
sarily a dress, just an idea. It could be 
something for my stationery—a fold I like 
in gabardine and thought would be great 
in paper, asymmetrical rather than regu- 
lar. It’s that cross-pollination of ideas that 
I adore. ... We have dresses at the Met 
and the Victoria & Albert Museum, and 
I'm so honored by that. But ?’'m equally 
honored to know that a young couple 
will have our china, and they can actu- 
ally use it and don’t need a staff of seven 
to care for it. It’s dishwasher-safe, micro- 


wave-safe. You really can live with it.” 
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Frank Gehry, on one of his cardboard‘chairs, in his Los A ; 











“T DON’T LIKE the image on a computer. 


|; 
a 
i 


arerrr aeercees 
mr . 


It’s dry, washed out, has none of the juice. 









| won't stand alone in a room with one. ( 

I fantasize it’s going to eat me up.... ( 

For Disney Hall, I spent a lot of time Z 

thinking about how to listen. I worked \ 

closely with the acoustician, who said i 

sometimes the sound has to be big, and 

then sometimes it has to be like candle- P 

light. I got a sense of what a conductor 2 
| wise WEE 

thinks about when he gets up on stage, _- <7, oS 

and what the musicians need in their x 

relationship to the room. Once | hadi 


or | tl Tre sociate, because === 


| ymputer. | 
could ( learned 
the languags ( t’s what I 
try to explain ti e€ more 
you know, the free nd.” 


1978 a fiftyish Los Angeles 
chitect wrapped his sweet 
nk Dutch Colonial house 
ith chain-link fencing and 
rrugated metal, and sud- 
nly everybody knew his 
me: Frank Gehry. We 

ve been watching him 

er since with an awe and 
ticipation few architects 
hieve. We have seen him 
eathe houses in copper. 

e have seen him make 

airs from cardboard. We 
ve seen him transform the 
t on the map called Bilbao, 
wer-lifting an entire 

y with the museum that 













unched a million postcards. 


en we Saw him do it again, 
ith the Walt Disney Concert 
llin Los Angeles; and 
t again, this time in color, 
ith the Marqués de Riscal 
tel opening next month 
the Rioja wine country in 
ain. He has taught us all 
e word titanium. And he 
sn't stopped at buildings: 
April, Gehry became the 
St new jewelry designer 
r Tiffany & Co. in a quarter 
ntury, creating a tabletop 
llection as well. It has been 


Wild ride, for him and for us. 
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“THESE VASES are more visceral than 


architecture. I can draw these shapes 
and the guys from Tiffany can make 
it look as if they just carved them out 
of rock. I think some of this will feed 
back into my other work. A building 
takes five to seven years. The nice thing 
about furniture and lamps and jewelry 
is that they're quicker. There’s a free- 
dom because of the scale and a kind of 
craftsmanship that’s just not possible in 
a building. They brought me a bunch 
of sterling-silver mesh and I laid it out, 
then strewed a cup of uncut diamonds 
over it. | asked, ‘Can I have some pearls?’ 


” 


It was like making a salad 





“IT USED TO MAKE a lot of contour models, 


where you pile up corrugated cardboard, 
and I loved to look at the ends. When 
you sliced them off, they looked like 
corduroy. So I got the idea to make card- 
board furniture. The first chairs sold at 
Bloomingdale’s for $35 in 1972. | thought 
it could be the Volkswagen of furniture, 
[In 2004, a pair of stools from this series 
sold for $18,000 at Sotheby’s.|....You 
have to free yourself of all the rules in 
order to let ideas happen. I follow my 
instincts. It’s like a pussycat with a ball 
of string. You push it. It falls. You look 
at it, and if you like it, you grab it. It’s 
a strategy of opportunism.” 
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11 Herds and garlic can't get away in this 6° French pearwood 
bowl with curved carbon steel chopper. The set 7.75 (1.00) 


12 Charming English stoneware oil & vinegar jars, 6° high, with 
cork stoppers. The pair 6.00 (1.50) 


13 Evocative of sun-drenched French hillsides, these dred 
herbs from Provence (tarragon, basil, thyme, rosemary and 
laurel) are sold with a neat wooden mortar & pestle. The 
set 5.00 (75) 


14 Well cesigned French garlic press, sturdy enough to handle 
smal! onions, too. Handle has olive/cherry pitter. 6.25 (60) 


“I TOOK MY FIRST TRIP to France in 1953. 
Being inquisitive, | looked in shops and 
noticed the beautiful heavy pots and 
great tools and baking dishes of all 
descriptions. We didn’t have anything 





like that in this country. ... Cookware 


was sold in hardware stores or depart- 


| 
| 
| 
| ment store basements, piled up on tables. 
| I thought it really should be displayed — 
| well, so the customer would see a sauce- 
| pan at the right angle. There again, it was 
all about design. ‘That’s what Williams- 
Sonoma has always been about, right at 


the beginning and all through the years 


If something was beautifully designed 
3 1} ] ! ] 1 1 

and very well made and did what it was 

supp‘ sed to do better t] hing else 

that’s what I bought. T| og in 


1971 Was very simple—| 


and fit into business-size 
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e year was 1956; most 
ericans were eating meat 
d potatoes; and opening 
tore devoted to soufflé 
hes in the little town of 
noma, California, could not 
ve seemed a Sure thing. But 
uck Williams knew what 
wanted before we did. He 
ported cookware So attrac- 
e it began to influence the 
e and design of the kitchen 
elf. People started enter- 
ning in their kitchens, and 
ir palates became more 
venturous, and Williams 
S right there—or was he 
cause?—offering copper 
ts, fish poachers, Dijon 
Stard, and balsamic 
egar. As kitchens grew 
ize and importance in 
erican life, Williams's one 
le store turned into 570 
d ultimately extended its 
ch into every room with 
lliams-Sonoma Home, 
ttery Barn, Pottery Barn 
Ss, PBTeen, Hold Every- 
ng, and West Elm. And of 
rse there are all those 
ndsome catalogs, which 
m to arrive every time 
mail comes. Last year 
lliams turned 90, but he's 
lin the office every day. 


AT’S CONSISTENT about all the stores 
e, Williams-Sonoma Home] is that a 
ain attitude carries through, and it’s 


ee 


favorite wedding gift is a glass salad 
'vl—probably one of the most useful 
gs a young couple can have. ... For 
| ears, Williams-Sonoma has been my 
| I still believe in the same things. | 





ut good design, traditional design. .. . 





“THE COW CREAMER was one of the first 


it at the showroom, it was all decorated 
with flowers and things. I asked if it was 
possible to get it without all the decora- 
tion and they said, ‘Oh no, no, this is 
the way they're made. It would be very 
difficult to do” And I said, “Well, ?m in 
no hurry. Just let me know.’ Finally, they 
agreed. We still have them. We sold an 
awful lot... . ‘The KitchenAid mixer was 








es _ 
a 


- available mainly to restaurants until | 
things I bought for the store. When I saw: 


talked Hobart into letting me carry it. 


~ Then I convinced them to make it in 


colors... .. he Dualit toaster is a piece 
of equipment that will still look good 100 
years from now. ...We introduced Mau- 
viel copper cookware, from the company 
in France that supplies all the restau- 
rants in Europe. ... Look at the design 
of a soufflé dish, with that fluting on the 
outside. It just can’t be improved on.” 
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ITCHEN OF THE MONTH/ PENNSYLVANIA 


jou're obsessed with sweets, so why hold back? A kitchen can be as imaginative as it is 
}fficient. Have your cake and eat it, too. PHOTOGRAPHS BY LIZZIE HIMMEL 





| 


(ENELOPE GREEN: Your kitchen looks like a chocolate box, or an old-fashioned 





“atisserie. What was your inspiration? 
\MIE GOTTSCHALL: | wanted to make this heavenly Candy Land. I wanted peo- 
le to walk in and feel like they could lick the walls, like it was Willy Wonka and the 


thocolate Factory. | asked myself, “What is chocolate and everything else sweet?” 












nd the answer is French. A patisserie. A mix of French and chocolate and heaven. 
/hy a heavenly Candy Land? 

‘hen I was growing up, we never had sweets or junk food. ‘The only time we had des- 
srt was on Sunday, when my grandparents came for dinner. I envied the kids that 
ad this stuff. And I swore that my kids would have the best sweets and treats. 

ow did you pull it off? 





hired a muralist, Joyee Danko, to create a mural over the stove of baked goods and 


10colate, as if you were looking through a glass window. ‘The walls of the kitchen 





re chocolate and the floor is chocolate and strawberry, painted on a diagonal check ‘sa sat 
y Kimberly Petruska, a decorative painter. | wanted you to feel like you could eat : BN ‘a 
1¢ floors, or pick a cupcake out of the mural. ‘The curtains are pink and white Scala- at hi 
iandré silk with pom-poms. ‘he inspiration for the pom-poms was chocolate bon-bons. 


Hound glass canisters at ‘Target and filled them with nonpareils, Good & Plenty, 
| 
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picang 
white striped tins 


1 4 


and pink wafers. When my son sees the jars, he says, ‘I want 
candy. And I say, ‘We can’t have candy for breakfast. We can 
have it after lunch.’ 

What about the way the kitchen actually functions? 

| used to bake a lot when I was a party stylist. So there’s a huge 
6-by-6-foot island covered with white baker’s marble—all the 
counters are white marble, which stays cool. And a marble 
sink in the middle of the island 

What else? 

| ] 


lean up easily after dinner parties, and another 


here’s a butler’s pantry, with a sink, and a dishwasher below, 


| he re § all 1ce Mac hine, My favorite 


ny husband Derek’s favorite 


thing ind fridge 

Did you have a t pre kitchen? 

Yes! It wa Wn d it. | wore brown 
HO| BE 





silk pants with pink embroidered polka dots and a pink sweater 


Colors are my thing. And I’m crazy for monograms. 

What’s the weirdest thing you've had monogrammed? 
Hmm, my toilet paper? My sheets are monogrammed. So aré 
my shoes, my soap, and my purse. 

How’s your candy habit? | 
The only thing I eat are the pink and brown jelly beans. The} 
pink ones are cotton candy and the brown ones are root beer. 
Not exactly traditional flavors. 

I’m not traditional in anything. 

What does your husband think of the kitchen? 

He’s very quiet about it, but I know he’s very proud. We're like 


night and day, chocolate and strawberry. 


And how do you feel when you're in it? 


Like I’m in heaven, in this delectable, delicious heaven. e 
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We picked out a few of 
Here’s how to get your own little 





1. You'll want to whip up some- 
thing delectable right away with 
this KitchenAid ARTISAN STAND 
MIXER, $270, and silicone SPAT- 
ULA AND SPOONULA, 59 eac h 


WILLIAMS-SONOMA: 800-541-2233; 


www.williams-sonoma.com. 

2. Every room needs some icing 
We painted this COMPOSITION 
ORNAMENT (11165) white 

and loved how it looked. You 
will, too, $21. DECORATORS 
SUPPLY CORP: 800-792-2093; 
www.decoratorssupply.com. 
3. Any cake would look more 
scrumptious if served on a 
stoneware RUFFLE CAKE STAND, 


KITCHEN OF THE MONTH 


and went in search of the closest matches. 
piece of the look PHOTOGRAPHS BY DAVID TURNER/Hops 





$24. HORCHOW: 877-944-9888; 
www.horchow.com. 4. We can't 
think of a room the wrought 
iron CRYSTAL BUD CHANDELIER 
wouldn’t look great in, but it’s 
beyond fabulous in a kitchen, 
$1,250. CURREY & COMPANY: 877- 
768-6428; www.curreyco.com. 
5. They're so decorative, you'll 
want to fill your shelves with 
these dec oupaged STORAGE 
BINS, in chocolate/pink Jardin 
Stripe and pink/creme Resort 
Stripe, $48 each. THE MACBETH 
COLLECTION BY MARGARET 
JOSEPHS: 877-227-0401; 
www.themacbethcollection.com 


IP, 
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dad's day 


essentials 


simple 
gift ideas 
dad will 


love 


ADVERTISEMENT 


Ah, Father’s Day! Finally a day for dad to kick back, relax and enjoy the great outdoors. 


This is a day to bury the “honey-do” list and compliment him on the yard, his labor of 


love. Focus on what makes him happy—something for the grill, something for the 


patio and something cool that he can show off to the neighbors. 





Nap Time 

A padded chaise lounge 
pulled into the shade is 
the perfect spot for Dad's 
well-deserved nap. Now 
if only he could get cable 
TV outdoors. 


Bug Off 

Don’t be forced indoors 
by merciless mosqui- 
toes! A portable bug 
zapper lets Dad grill in 
peace and keeps the 
party going outdoors 
into the night. 


Hot Stuff 
Most dads would agree 
that meat and fire were 


meant to be together. Get 
him a charcoal grill/smok- 
er combo, and he’ll be the 
envy of the block. 


Give Dad a Break 

Don’t make Dad drink 
out of the garden hose! 
Pour him a cold one—a 
glass of water from his 
very own Brita® water 
pitcher. Send it outside 
with him so he doesn't 
have to break stride. 





Fire Light 

Deck out Dad's patio with 
a fire pit. What's better 
than building a fire and 
then sitting around it 
with friends, beverages 
in hand? This is how fish 
stones get started. 


Bar None 

An outdoor bar with a 
built-in cooler is the ulti- 
mate outdoor accessory. 
Dad may never leave 
the backyard! 


"BRITA Mtftesy 


Improving Home Improvement 
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pene RIORS 


By Decorating Den 


wr Decorating Franchise 


Includes Training 
This home-based business 
ers a flexible schedule and low 
vethead. We provide training, 
>ting programs, national advertis- 
| direct wholesale accounts, and 
Contact us to see if you qualify. 
We will send you a free 
srmational DVD and brochure. 


INTERIORS 


by Decorating De 


Www Decoratinc gDe en.com 
] -800-De c-Dens 





. 3 " Wide Plank I loors 


Finely crafted. Trusted for generation 


Please call us for a free 


n consultation and our portfolio. 


800-595-9663 


wideplankflooring.com 

















EST. 1978 


CALL TO ORDER! 


1-800-668-3899" te 


OR VISIT US ON THE WEB! 


spect # e 


oy 16 LIGH 
W.37” H.31 


ar 


A > 
UR. 


H.30" 
eit W.21" H,22" 6 LIGHTS 


» —murunti€) "= 
i HL CRYSTAL Sa 
a OF 


ITALIAN LEATHER THEATER SEATIN 
$o.6g, = — S044> $0.30 = 


QE 
2.5" FRENCH PeMoany 3” U-DROP | 5° TEAR DROP. CLEAR 


$3.00 <n. $6 PER” YARD OF 14MM BEADS 
pinay, YARD a 


OMIM CRYSTAL BALL 








Www. eee or 1-800-668-3899 THe SOUNTR m 


= 4 LIGHTS 
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at aW.40" "a 
ee a. S51” a $497.50 
45 LIGHTS 





THE LOOK 





1. STRIPED FABRIC 23900-17 and TRIM, 130390-6, from KRAVET: 
800-645-9068; www.kravet.com; and GOURMANDISES FABRIC, 
F'2521-001, from PIERRE FREY: 212-213-3099; www.pierrefrey.com; 
available through designers. 2. Brown and white TRANSFERWARE 
PLATES, $150 for a set of seven. TWO'S COMPANY: 800-896-7266. 
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3. Jasper Conran Colors fine bone CHINA in pale pink; $25—$50 
WEDGWOOD: 800-955-1550; www.wedqwoodusa.com. 4. I'‘hese 
RENAISSANCE APOTHECARY JARS, from 20.5 to 26.5 inches high, 
are $49-$79 each. Jars come in 40 sty les. ENGLISH CREEK GARDENS: 
800-610-8610; www.englishcreekgardens.com. e 
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Outdoor Fresh Scene 





Socks: 80% Acrylic/20% Nylon ©2006 P&G 
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ssested retail. Symbols in parenthesis 
identify the service type: (R) retail; (T) trade, through de- 
signers; (MO) mail order or Internet; (M) manufacturer 
or distributor; (C) custom by or for designer, unless noted. 
ITEMS NOT MENTIONED ARE FROM OWNER’S COLLECTION 


Prices shown are sug 


24 COLOR: RED 

Benjamin Moore (M); benjaminmoore.com. Fine Paints of 
Europe (M); finepaintsofeurope.com. Ralph Lauren Home 
(M); rlhome.polo.com. Farrow & Ball (M); farrow-ball.com. 
Pratt & Lambert (M); prattandlambert.com. Portola Paints 
(M); portolapaints.com. Sherwin-Williams (M); sherwin- 
williams.com, Chintz—Le Grande Arbre by Bracquenié— 
Pierre Frey (1); 212-213-3099. 

28 INSTANT ROOM 

Wooden beaded trim #977-16471 in V4. (tape trim), #974- 
29650 in 1086 (wooden te prdropo "Samuel & Sons (1); 
212-704-8000. Chinese braided silk knot buttons #11554; 
black flower clasps— Trimming (R,T); 800-965-5746; 
mjtrim.com. 

34 COLLECTING 

Morgan MacWhinnie American Antiques (R,T); 631-283- 
3366. Antiques Cache (R,T); 212-752-0838. 

44, WEEKEND SHOPPER 

Buck House(R); 212-828-3123. Gallery At Buck House (R); 
212-987-0209. Lampshades— Oriental Lamp Shade Co. 
(RT); 212-832-8190. 

48 TECHNOPHOBIA 

Keurig (M); 866-901-2739; keurig.com. Nespresso; 800-562- 
1465; nespresso.com, Tassimo; gang tassimo.com. 
6< AMERICAN STYLE IS COLOR 

Pages 64 to 73: Interior designer: Mary McDonald; 310-246- 
1307. Dining room: Hand-painted wallpaper, Earlham 
design in Jade Green—de Gournay (RT); 212-564-9750. Din- 
ing curtain fabric, Antonia Stripe in Teacup & Cream—The 
Silk Trading Co. (R,T); 888-745-5302. Bone pagoda—The 
Fainting Couch (R,T); 323-930-0106. Dining room table; 
chairs, walnut/mahogany—Charles Fradin (T); 323-951-1200. 
Chinoiserie vases— Ceylon et Cie (R,T); 214-742-7632. Liv- 
ing room: Wall color, Lavender Ice ##2069-60—Benjamin 
Moore (M); benjaminmoore.com. Gueridon table; nest- 
ing tables— Ceylon et Cie, see above. Sofa fabric, Paisley 
Stripe #1306 —Kathryn M. Ireland (‘T); 310-315-4351. Pedes- 
tal table—The Open Door (R,1); 323-653-5296. Chaise (C) 
by designer. Chaise fabric, Derk am Park Stripe in Apple 
Cream—The Silk Trading Co., see above. Inlaid table— 
Wisteria (MO); 800-767-5490; wisteria.com. Square mir- 
ror—Charles Fradin, see above. Candelabras— Kathleen 
Stewart At Home (R.T); 323-931-6676. Slipper chair fabric, 
Bryanston—Lee Jofa (T); 800-453-3563. Breakfast room: Shelf 
inlay paint, Tequila Lime #2028-30—Benjamin Moore, see 
above. Table; chairs— Maison Midi (R); 323-935-3157. Black 
toile wallcovering—Stark Wallcovering (1); 310-657-8275 
Vestibule paint color, Coral Pink #2003-50—Benjamin 
Moore, see above. Napoleon HI button tufted chair fabric, 
Stonewash in Pink #J200F-o5 —Cowtan & Tout (T); 212-647- 
6900. Chinoiserie mirror— Kathleen Stewart at Home, see 
above. Family room: Sofa fabric, Ocean Flowers in Pimiento 
#420N84 by Raoul Textiles—The Bradbury Collection (T); 
310-657-3940. Pedestal table—Charles Fradin, see above. 
Garden stools through designer. Paisley fabric on side 
table, Raphaello in DEI Hosin-ca-(Comtan & Tout, see 
above. Straw coffee table—Mecox Gardens (R:T); 310-358- 
9272. Framed wallpaper panel, Les Incas —Zuber (1); 212- 
486-9226. Blue and white jars through designer, see above 





74 AMERICAN STYLE IS ROMANCE 

Pages 74 to 81: Interior designers: Myra Hoefer &Gina Gat- 
tuso, Myra Hoefer Design, 707-433-7537; myrahoeferde- 
sign.com. Back porch: Chandelier, painted table —21 
Arrondissement (R); 707-433-2166. Iron chairs—Sum- 
merHouse (R,4’); 415-383-6695. Mosaic table—The Gar- 
dener (R); 707-431-1063. Pillows—Nest (R); 415-292-6199. 
Living room: Sofa by Postobello—21 Arrondissement (R); 
707-433-2166. Hanna chairs, Raffa with muslin seats by 
Oly—Mpyra Hoefer Design, see above. Tibetan rug, Avi- 
gnon in Coco—Alexander’s Decorative Rugs (R,T); 885- 
784-2927. Hollandaise console, armoire by Astier de Vil- 
latte —21 Arrondissement, see above. Pillows, Harmon 
Manner I]—Decorators Walk (T); 212-415-3955. Floor lamp 
by Lieux—z1 Arrondissement, see above. Candlesticks— 
Fluff (R); 707-321-2642. Multi Mirror Fan Sconce—Shades 
of Light (MO); 800-262-6612. Dining room: Round Arlette 
table by Astier de Villatte—21 Arrondissement, see above. 
Tyler side chairs by Oly—Myra Hoefer Design, see above. 
Side chair slipcovers, (C) by designer. Slipcover fabric, 
Mascot Stripe #1450 in Cerise, Carrotine, Carolina Blue 
& Burnt Sugar by Grey Watkins—Randolph & Hein (1); 
415-864-3550. Cake plate—Fluff, see above. Multi Mirror 
Fan Sconces—Shades of Light, see above. Chandelier—21 
Arrondissement, see above. Master bedroom: Curved-back 
chair; chest by Bergéres et Marquises—21 Arrondissement, 
see above. Rug, Vines and Berries—Alexander’s, see above. 
Curtains, Como Silk in Penelope pink—Silk Trading 
Co. (R,T); 888-745-5302. Quilt—21 Arrondissment, see 
above. Sitting room: Classic chair and ottoman in oyster 
linen by Postobello; floor lamp by Lieux; round table— 
Arrondissement, see above. Pillow, Harmon Manner II— 
Decorators Walk, see above. Lantern—F luff, see above. 
Rug, Blossom by New Moon—Alexander’s, see above. Per- 
gola: Tablecloth, Fleur de Lotus by Le Jacquard Francais; 
stemware, Woodstock and Hartland by Simon Pearce; 
Raku pottery—Sue Fisher King (R,T); 888-811-7276. Front 
porch: Pillows—Nest, see above. 

82 AMERICAN STYLE IS RELAXED 

Pages 82 to 89: Interior designer: Mona Hajj, MH Interiors, 
410-234-0091. Architect: Wayne Good; 410-234-0091. Living 
room: Sofa, Atherton—Summer Hill (RT); 202-646-0260. 
Sofa fabric, Bon Bon Linen—Glant (M); glant.com. Car- 
pet, Seville —Elizabeth Eakins (M); elizabetheakins.com. 
Lamps; ottoman—MH Interiors, see above. Ottoman fabric, 
Kala—Cowtan & Tout (1); 212-753-4488. Bergeres, Large 
Normandie—Minton-Spidell (M); 202-488-9787. Bergeére 
fabric, Couture Herringbone—Glant, see above. Chaise, 
Savannah—Scalamandré (T); scalamandre.com. Kitchen: 
Rug, antique Hamadan—Symourgh (RT); 212-686-3756. 
Platters —MH Interiors, see above. Dining room: Highback 
chair fabric, Seneca—Old World Weavers (T); 212-355-7186. 
Dining table—Antiques Abroad (R); 704-332-5577. Bedroom: 
Chaise and bed fabric, Opulence—Zax (M); 800-237-2050. 
Pillows —MH Interiors, see above. Hallway: Bowls—Richard 
Sindler Antiques (R,T); 410-225-2727. 


90 eee Sie = THE CUTDOOR LIFE 


a 777, ieee eee Tea die eee ec 
El] Boriiee Design Bas 323-251-4157. All doors—Arte 
de Mexico (R,1); 818-769-sogo. Lanterns, custom—New 
Century Iron (M); 818-252-1090. Outdoor living room: Seat- 
ing—Sutherland (1); 800-717-8325. Sofa aban Row Stripe 
#100-01. Chair fabric, Nubby in Pista- 
); 214-638-4162. Pillow fabrics: 


Moss in Pistachio # 
chio #970-01— Perennials (1 

























































96 AMERICAN STYLE IS TIMELESS 
Interior designer: Bunny Williams; 212-207-4040. Architect 
Andrew Giambertone, Kean Williams Giambertone: 63) 
367-9696. Upholsterers: Mike Mililo Interior (T); 212-744 
9139. D’Angelis (T); 212-348-8225. Schneller A. Sons ( 
212-695-9440. Decorative painter: John Weidl; 914-636-506 
All throws—Bungalow (R); 203-227-4406. Kitchen: Curtain 
Grille#910019-01; trim, #Po147-02—Rogers & Goffigon (T 
212-858-3242. Chairs—Michael Belanger (R,1); 323-913-709 
Chair fabric, Clarier Tapestery #10676-01—Cowtan & Tou! 
(1); 212-647-6900. Fringe #33047—Houlés (R); houles.con 
Chair back fabric, #42534-02—Brunschwig & Fils (T); 212 
838-7878. Table—Robert Grothier (R); 011-44-20-7736-6778 
Window: Cushion fabric, Cannetille yellow—Claremon 
Fabrics (‘T); 212-486-1252. Tapestries— Nemati (T); 212-486 
6900. Stair carpet—Scalamandré (T); 800-932-4361. Read 
ing room: Wing chairs—David Bell Antiques (R); 202-965 
2355. Bench suede—Edelman (1); 800-886-5339. Library 
lights—Ann-Morris (T); 212-755-3308. Urns—Treillage 
(R,T); 212-535-2288. Living room: Darby vases—Bardill 
(R,T); 212-737-3775. Green chair fabric #402243 —Trav 
ers (T); 212-888-7900. Side tables—Eric Appel (R,1); 2 
605-9960. Ottoman, Colefax and Fowler—Cowtan & 
Tout (1); 212-647-6900. Sofa fabric, #980000-16; curtai 
#2001106 —Lee Jofa (‘T); 212-688-0444. Damask chai 
fabric, #1410/01 Dijon—Grey Watkins (T); 212-755-6706 
Dining room: Wall upholstery, Santa Fe Caramello #15 
KirkBrummel—Brunschwig & Fils, see above. Antique 
table and chairs—Christopher Hodsoll (T); hodsoll.com 
Fireplace—William H. Jackson (R;1); 212-753-9400. Hur 
ticane sconces—Glover (T); 212-772-1740. Study: Ottoman 
fabric— Mughal Flower #Ro454, Robert Kime—John Rot 
selli (1); 212-593-2060. Chair fabric, Weston Chenille #4005 
74—Travers, see above. Desk—Objets Plus (T); 212-832-3386 
Sofa fabric, #367-45— Clarence House (T); 800-803-2856 
Fringe, Tg7$102-940—Lee Jofa, see above. Roman shade 
fabric, Algiers, Robert Kime—John Rosselli, see above. Trim 
#B152-4—Passementerie (T); 718-392-0100. Master sitting 
room: Lamps; chandelier—Carlos de la Puente (R,T); 2 2 
751-4228. Rug—Rug & Kilim (T); 212-829-9995. Guest bed 
room: Wallpaper, Lynford Lettuce #600954—Travers, 4 
above. Headboard fabric, Cameo Olivine by Raoul—A. 
Collections (T); 212-625-2616. Dressing room: Rondele fabri ic 
#401264—Travers, see above. Fringe, #95417611—M&J Tri 
ming (T); 212-704-8000. Carpet—Scalamandré, see abowi 
Wallpaper, Palmstripe—Claremont, see above. Shelves; 
Bisqueware—John Rosselli, see above. Silver object—Pass 
ports (R,T); 860-435-8855. Master bedroom: Rug—Beauvais 
(T); 212-688-2265. Fur ‘hvow= ABC Carpet and Home (RT 
212-473-3000. Bench fabric—Virginia di Sciasco (Rj 
212-794-8807. Chandelier— David Duncan (R,1); 212- 
0666. Bed hanging —Naeem Khan (1); 212-575-1173. 
custom—John Rosselli, see above. Bedding —Pratesi (M) 
212-288-2215. 

126 KITCHEN OF THE MONTH 
Pages 126 to 129: Trompe loeil artist: Joyce Danko Design; 
610-954-0465. Floor artist: Kimberly Petruska, Kimberly 
Petruska Designs; 610-966-5836. Electrician: Bollinger 
Electric; 610-437-4763. Cabinetry: Paradise Custom Kitch 
ens; 717-768-7733. Countertop— Michael Addesso Marble 
& Ga mite World; 610-272- 3372: Wall paint, Eddie Bauer } 
Coffee Bean, EB47-1—Lowe’s (R); 800-445-6937. Wine 
dow treatment fabric— Scalamandré (T); 212-980-3888 
Chandeliers—ABC Carpet & Home (R); 212-47 
Stove—Viking (M); 888-845-4641. Apothecary jars—Tar 


































Master bedroom: Linens— Schweitzer Linen (R:T); 800-554- Ishi Sunstruck # 950-85; Dibble Moss in Pistachio #200- get (R); target.com. @ * 
6367. Headboard fabric, Pierre Taffeta Stripe in Rose Petal o1; Shadows in Pistachio #300-01— Perennials, see above. 
#89348-112—Brunschwig & Fils (T); 310-659-9800. Large Coffee table; bowls, Indonesian teak—Bo Tree (M); 323- = 
and small porcelain vases on shelves— Ceylon et Cie, see 441-8950. Ceramic table; sculpture—J.F. Chen (1); 323- CORRECTION 
above. Shelf inlay paint color, Shenandoah Taupe #AC- 655-6310. Dining area: Table; benches (C) by designer— : - tO “Kite | 
36—Benjamin Moore. see above. Master bathroom: Chai R Landis! Bieter Bane hairs_1 F Che April 2006: In the resources for the “Kitchen of the |) 
: a ¢ > : e 4 aster bathroom: Chaise andis Interiors (1); 310 -4604. Iron chairs—J.F. Chen, Month,” p. 16, the phone number for Last Chance- | 
abric, Oahu in Kiwi #904G22—Raoul Textiles, see above. see above Ganullesticheenr , Chen, see above. Lanterns, Woodman ie ek tlulisted: Thee t | 
\aster bedroom sitting area: Sofa, custom by The Residence ustom— New Century Iron, see above. Firepit area: Pillow oO oven eae CCE ete ne con eee 1 
S 2 acu aoe aa ‘ S S P ber is 207-749-9998. | 
Furniture & Design Group (‘T); 323-731-9991. Pink Murano fabric— Perennials, see above. Ceramic pots—Exquisite a | 
lamp —J.f°. Chen (1); 323-655-6310 Surfaces (M); xsurfaces.com. | 
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utomotive 

ADILLAC 

The All-New 2007 Escalade. Adorned with chrome from top to bottom and powered by 
403 horsepower. Visit cadillac.com for details or call 800-333-4CAD. \\4 


i-looring 

SHAW INC. 

What do you want your floor to be? You’ll get inspired as you visit our Flooring Products 
‘section and find a complete assortment of carpet area rugs, laminate, hardwood, and 
ceramic tile. Visit www.shawfloors.com. = 25 


‘STANTON CARPET 

Stanton offers the finest in decorative flooring with a dedication to quality and value. 
Our extensive range of sophisticated style, rich colors and categories make our products 
‘an essential decorating resource, consistently on the cutting edge to meet the changing 
-reeds of fine interior design. - 255 


ome Furnishings 

HOMASVILLE 

tart dreaming up new ideas for your home with the interior design advice you'll find in 
homasville "Dream” magazine. Visit Thomasville online today at www.thomasville.com 
or your free subscription. FREE 


AVERLY 
faverly is your complete decorating resource with an abundant assortment of home furnishings 
roducts. For more information on the Waverly brand visit our website www.waverly.com. \ 4 


ESLEY ALLEN 
reate the bed of your dreams. Endless possibilities and unparalleled quality—no wonder 
lesley Allen is the most "asked for” iron bed in the world. =25&= 

































iscellaneous 

OWE’'S 

© receive your FREE issue of Lowe's Creative Ideas please call 877-LOWES-O2 or sign 
p online at: LOWESCREATIVEIDEAS.com. Please use invitation code 5013. ©) 


ARSON-JUHL 

great frame touches the entire room, adding elegance and personal style. For the 
est in custom frames, ask your framer for Larson-Juhl frames. For more information, 
lease call 800-886-6126 or visit www.larsonjuhl.com. -Re&! 


AACOR 

jacor manufactures luxury kitchen appliances known for their superior performances— 
anges, wall ovens, cooktops, beverage coolers, coffee systems and outdoor grills. 
‘DACOR. Experience life in the kitchen. - 2&5 


ENT-A-HOOD 

ent-A-Hood’s "Magic Lung” centrifugal blowers efficiently liquefy cooking grease while 
ermanently exhausting odors. It’s the most powerful, efficient, quiet and easy to clean 
ventilation system you can install in your home. - 2&5 


NEW YORK SCHOOL OF INTERIOR DESIGN 

At New York's only college exclusively devoted to interior design, you can earn a degree 
hile studying part-time. For details, visit us at www.nysid.edu or phone 212-472-1500, 
‘2xt. 205 for a catalog. '\ 4 


WALKER ZANGER 

Create your own vision in tile & stone with Walker Zanger’'s luxurious collection of hand- 
ade cermaics, tile, terra cotta, stone tile & slabs, mosaics and colass. For more information 
‘visit www.walkerzanger.com or call 877-611-0199. )) 4 


LAIN & FANCY 
USTOM CABINETRY 


=ood for thought—five key ingredient catalogs of delectable Country, Traditional, 
Contemporary, Colorful and Small dream kitchens. Cabinet details, colors, doors and 
ore...25 recipes from Bon Appetit. Custom cabinetry well within your reach. 
ww.plainfancycabinetry.com ©2000 


PRINCESS CRUISES 

?rincess Cruises offers more balcony staterooms, more dining choices, exceptional 
service, and world-class entertainment. Escape completely. Visit princess.com or 
1300.PRINCESS. FREE 


LK 
CrossTimber's superior design creates a deck that is long lasting and durable. With its 
asting strength and beauty, CrossTimbers is built for life-outdoors. © | 


CAROLINA LANTERNS 
Carolina Laterns are custom copper gas and electric laterns. The laterns add value, romance 
and style to your home, hotel entrance, office or street! www.carolinalanterns.com. © 2 —' 


Ho order by phone call toll-free 9 a.m. to 9 p.m. Easterr 


Ptandard Time: 877.627.2608 
Ho order by FAX: 419.621.4350 


Please have item numbers ready 
Credit card purchases only 


pag an Express, Discover, MasterCard 
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JUNE 


EVENT OF THE YEAR 


GIANTS 


OF DESIGN 2006 


The Seventh Annual House Beautiful Giants 
of Design Ceremony will take place on May 
lith, at Cipriani 42nd Street in New York 
City. House Beautiful will be honoring the 
five individuals celebrated in this issue who 
have been named one of this year’s presti- 
gious Giants of Design. Sponsored by: 


CHRYSLER 





LINKS _ PHILIPS 


LONDO 


& 
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NX PRINCESS CRUISES 


DC escape completely 
200 LEX 
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® Broyhill 


SINCE 1905 


When your unique style can’t be 

limited to a single design or period in histo- 
ry, it’s time to enter a new era in decorating: 
American Era™ by Broyhill. Visit www.broyhi- 
\Ifurn.com/housebeautiful for your chance to 
win this stylish American Era™ sofa. 
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Thomasville 
@ 
Log on to HBHighlights.com to take a short 


survey. The first ten participants will receive 
a $250 gift card from Thomasville. 
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Speak Gold 

May is Gold Month on Jewelry.com. 
Click to win your favorite 
new gold jewelry design 
and help raise money 
for children’s chari- 

ties. Discover golden 
treats for yourself or 
shop for meaningful % 

gifts for Mother’s Day, 

Graduation, Bridal Season or summer vaca- 
tion. May is Gold Month, so treat yourself and 
those you love! 





www.jewelry.com/gold or www.speakgold.com 





HouseBeautiful 
MARKETPLACE 


(ee ae 
BRASS BEDS - IRON BEDS | 
| BRASS AND IRON BED SALE! Buy 
| factory direct and save 50% on roman- 
| tic solid brass and iron beds. Once-in- 
_a-life-time savings! Lay-away and 
| payment plans. FREE color catalog. 
| Brass Bed Shoppe, 13800 Miles Ave., 
Cleveland, OH 44105. 216-229-4900. 
| www.brassbedshoppe.com 


| FABRICS & WALLPAPER 
_ DECORATOR FABRICS & WALLPAPER 

up to 50% off retail. Designer lines - 

First quality - 29 years in business. 
Call BMI 1-800-999-2091 or visit: 
| WWW.BMIDESIGNS.COM 
FABRICS - SOUTHERN DESIGN 
CONCEPTS - Discount source for 
many designer fabric and wall 
coverings. Never undersold. Please 
| give manufacturer, pattern, and color. 
800-245-3071. 


CARPETS 


CARPETS OF DALTON, The World’s 
Largest Floor Covering Store. Family 

owned for over 30 years, we guarantee 
_ the lowest prices and the best service. 
| FREE SAMPLES...SHIP ANYWHERE. 
| Call Toll Free 1-888-514-7446. 
| www.carpetsofdalton.com 


FURNITURE 


| DISCOUNTFURNITURE@48TH.COM 
| SUBSTANTIAL SAVINGS On Fine 
| Furniture!!! 40 - 60% Off Retail!!! 
| Nationwide in-home delivery! 
| Credit Cards Accepted! We refuse to 
"be undersold! 843-449-3588. 
CHERRY HILL FURNITURE | 
_ CELEBRATES 70+ years! Incredible | 
discounts on name brand furniture. | 
Nationwide delivery. 1-800-328-0933. | 
Visit: www.cherryhillfurn.com | 
Major credit cards accepted. | 


PATIO, POOL, PORCH FURNITURE 


























| - SHIPPED QUICKLY. All major. 
| brands. 1-800-288-1086. Or visit our | 


ebsite: www.thegardenroom.com 


1 VE A SPECIAL PRODUCT 
Gx SEx VICE TO ADVERTISE? 


Call 1-890-224-4589 to reserve your 








spot in ext available issue of 
tiful Magazine 
iQUIRIES ¢ SALL 








lie 8-7788. i 


ADVERTISING 


Beautiful finds 


INTERIORS BY DECORATING DEN 

The ideal franchise for the creative woman who 
| has to balance career and family. If you have 

| talent, they can train you on the rest. Home- 
based, Flexible hours, and no inventory make 
this a Beautiful Find. Chosen again by 
Entrepreneur Magazine as Best of the Best. 
Free pvp & Info pack 1-800-DEC-DENS or 
www.decoratingden.com. 








Point of Views 


BUDGET BLINDS 

Let Budget Blinds® show you the infinite 
possibilities for your windows with our FREE 
Design Guide, Point of Views™. Budget Blinds® 
has a great selection of window coverings, 

and “Expert Fit” measuring and installation. 
Call 800-223-0492 for your FREE Design Guide 
or visit www.BudgetDesignGuide.com. 








STERLING SILVERWARE FOR SALE 
More than 6,000 patterns of new and 
discontinued flatware patterns at very affordable 
prices. China, crystal and fine silver gift items | 
also available. Call Silver Queen at 800-262-3134 
for a free catalog, or visit www.silverqueen.com. 
National Bridal Registry now available. 








PET DOORS U.S.A. 
Over 201 styles of pet doors to choose from. | 
No need to rush home or get up early on the | 
weekends. Your pet will enjoy the freedom to come _ | 
and go as they please. Choose from doors for doors, | 
walls, screens or patio doors. We even carry 
electronic doors. Sizes for cats and dogs. Call for 
your FREE catalog today, and end doorman duty 
forever! Call: 800-749-9609 Dept: HBEO4 

Visit: www. DogDoors.cem. 





MAYFIELD LEATHER 

Sink into luxury with the timeless style of 

MAYFIELD LEATHER’S Chesterfield sofa, offered 

with cushions or tufted seat. Also available as 

a sleeper, loveseat, chair and ottoman at direct 

sale prices. Choose from over 60 top grain 

leathers and save on MAYFIELD’S complete line 

of heirloom quality seating. For catalog 

($5 refundable with order) call 1-800-342-7729 
| or visit us at www.mayheldleather.com. 








China, Crystal, 
Silver & Collectibles & 


Old & New ¢ Buy & Sell 
10 Million Pieces 
183,000 Patterns 


Call for FREE lists 
of each of your patterns. & 
1-800-REPLACE 

} 

on 


(1-800-737-5223) 
PO Box 26029, Dept. HB 
Greensboro, NC 27420 . 
vw.replacements.com® 


Ve up to 70% 
over 550, 
name brands. 

NG coy ur| 

-e Brochure 


Nanny SO esa eh S| 


ooh 
as HO-U-S-E 


5 West Ave. * Kannapolis, NC. 28081 _ 
)4-938-9171 * Mon.-Sat., 9am-6pm 


yw.Village.homefurnishings.com 


FIVE MINUTE FENCE STAIN 
1) 100 feet of fence in just 5 minutes! Sprayer 
hes directly to garden hose. No masking, simply 
) off over-spray. One quart covers 600 square 
1) Select from three natural wood tones; Natural 
Jar, Dark Cedar or Redwood 


; www.FiveMinuteFence.com 











to Ceeadde ‘Beautiful Redeaome: 
The Claudio Rayes Collection 
Request it at www.claudio-rayes.com 


¢ Largest Supplier 

sf * Interior/Exterior 

¢ Buy Direct & Save 

4 FREE 144p.MAsTER CATALOG 
90 usage photos! Extensive how-to info! 


Also, 208p. Porch Book - How to 
design, build, and decorate ¢ Priority Mail 
your dream porch! Only $695 *4 extra 


903-356-2158 
VINTAGE WOODWORKS 
PO Box 39 MSC 4391 
Quinlan, TX 75474-0039 
www. vintagewoodworks.com 6 ww 200 


(HRN 
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 orand 
Bral 
yst Quality “nN tc ‘aper! Off m, 
ANN rind and Walle eps retail 


Hunter et ee ¢ Levolor® * Waverly® & more 
You'll never find a reason Ce Tl hig 
to buy from anyone else! 
| personally guarantee it! FREE 

Ue aay 


eV Vel eh 


Steve Katzman, President 


100% Satisfaction 
Guaranteed! 


tiie) 
yeah BLINDS, WALLPAPER & MORE 


*Most orders ship www.americanblinds.com 


n28-72 ours 800-575-271 


All major credit cards, money orders & checks accepted 





112.4 
10 
9- : 
Afterschool 
programs 
Helping kids find the hero within 
Let us know you want 
afterschool programs in your area 


Call 1-800-USA-LEARN. 


Wallpaper & Fabrics 
002 Off FiustO“additional® 


Save - Buy Direct # All Major Brands 
Same Day Shipping ® Free Delivery” 
Please Have Book Name, Pattern & 
Page #, List Price & Qty. 
Call us last for lowest prices 
GUARANTEED 


260 Route 22, Union NJ 07053 


“800- 843-6567 


* Direct importer, no middleman 
* Highest quality & lowest prices 
| Choice of over 100 designers fabrics 
* www.franscatalog.com 
Satisfaction Guaranteed wan & 


pene RATTAN FURNITURE 
1-800-531-1511 295 Rt.10, Succasunna, NJ 07876 


el 


Churchill Sofa 


UPHOLSTERY LEATHER 
BEDROOM e DINING e HOME OFFICE 


P.O. BOX 2324, CHSO6, HICKORY, NC 28603 
www.huntgalleries.com 


*K 
To ADVERTISE 
YOUR PRODUCT in 
HOUSE BEAUTIFULS 
SHOPPER SECTION, 
contact NICOLE SCIDA 
at (212) 649-2934 
or fax (212) 258-2253 





“Don't pay too much money for your rugs or carpets unless you really have money to 


ae 


“The up-al 1d-down effect of a lot of little tables all of varying heights is 


“It doesn’t matter so much that things are old or faded if they are beautifully groomed."q 


Bt . a 
THE LAST WORDS The Museum of the City of New York has a new show 


celebrating Dorothy Draper, the original Giant of Design. Here, Draperisms from her 
classics Decorating Is Fun! (voustepay, 1939) and Entertaining Is Fun! (1941; r1zzo11 2004) 


burn. ... Personally, [ belong t ) the group of people who like to 
look up rather than down.... 


“An antique may be as old as the hills and still ugly. Something may have been 
manufactured yesterday and be rare and beautiful.” 


Legs should never be visible under a slipcover. A long-legged slipcovered chair always 


looks to me like a very fat woman teetering along on ti a ittle legs and feet.” 


“Tt’s ungenerous (or, at any rate, thoughtless) to take account only of 
how your curtains look from inside the room.” 


7 
} 


sometimes enough to bring on an attack of seasickness. Ifyou whip out your saw. . . 


you will do the serenity of your room a big favor.” 


“Tt is just as disastrous to have the wrong accessories in your room as it is to 
wear sport shoes with an evening dress.” 


¥ 
“Some houses seem to say ‘Come on in’ even before the bell is answered. And there are others, 
in that empty moment before the door is opened, that make you wish you'd never come at all.” 


Yecorating and entertaining are halves of the same apple.’ | 


“Do you say: ‘I will [give a party] when Bill makes more money, or ‘After we've had the living room redecorated, 
eats E ‘, A ; Ste pate / : ; ” 
ot ‘When little Ann is bigger. ...’ Alibis again. These are the promptings of that Will to be Dreary.... 


“The dullest parties in the world are the ones that are 
. mean ° 7” 
made up entirely of “interesting people. Wy 
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